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WANT ADVERTISEMENTS 


SITUATIONS WANTED. 


MAN OF FIFTEEN YEARS’ EXPERIENCE in the office 

supply and equipment business desires a position as man- 
ager, buyer or salesman with a real concern. Is married, 32 
years old, and can furnish evidence of a good moral character 
and sales ability. Fully acquainted with every detail of the 
office equipment game. Address “H. E. 3.,”" 1401 Lincoln Way 
West, South Bend, Ind. 


AN WANTS PLACE as store or city salesman with pro- 
gressive stationer. Experienced in sale of general station- 

















ery, steel and wood files, filing equipment, underwriters’ and 
commercial safes, loose leaf binders and supplies, machine 
bookkeeping, business systems, etc. Best of references. Ad- 
dress (W-28), Office Appliances, Chicago. 

POSITION as inside salesman by young man of 29 years. Ex- 


perience covers loose leaf, engineer goods, 
stationery and office supplies. Al references. 
with firm that can offer a future. Permanent. 
care Office Appliances, Chicago. 


OSITION WANTED in southwest. Nine years’ experience as 

buyer, manager and salesman of commercial stationery and 
steel equipment. Address (Z-36), care Office Appliances, Chi- 
cago. 


XPERIENCED SALESMAN possessing broad knowledge of 

stationery and wide acquaintance with dealers desires con- 
nection for 1922. Bank and business references. Address 
(V-39), care Office Appliances, Chicago. 


IRST-CLASS TYPEWRITER REBUILDER; 17 years’ experi- 


filing devices, 
Want to connect 
Address (Y-29), 

















ence; all makes; fast worker; age 35; single. Address (X-35), 
care Office Appliances, Chicago. = 








HELP WANTED. 


WANTED—Two high class typewriter men with $7,500 cash 
each to invest in the fastest growing L. C. Smith & Bros. 
typewriter agency in the United States. Also office equip- 
ment is handled in connection. With the investment a perma- 
nent position will be awarded. This business will stand the 
most rigid investigation. All applications must be in detail 
and send the very best of reference and none but high class 
typewriter men will be considered. Address (DW-20), care Of- 
fice Appliances, Chicago. 


WANTED—High class specialty and stationery salesmen to 
sell a line of metal commercial calendars with daily date 
pads attached, to stationery trade. Big profit. No bulky sam- 
ples. Commission paid on receipt of order. Can be handled in 
connection with any line. Write today for our proposition. 
Fogarty Manufacturing Co., Dayton, Ohio. 


MODERN OFFICE EQUIPMENT SALESMAN. High grade 
man who is fitted to make a study of our modern account- 
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APABLE EDIPHONE SALESMAN wanted for work with 
enterprising office specialty concern in the southwest. 
valuable opportunity for the right man. Address (Q-37), care 

Office Appliances, Chicago. 
IGH GRADE SALESMEN in Boston, Philadelphia, Baltimore, 
Chicago and New York districts to sell filing supplies by a 
retinbl manufacturer. Address (R-33), care Office Appliances, 
Chicago. 

(* REETING CARD SALESMAN; experienced; commission only. 
Line composed of 400 new numbers. Some good territo 
open for 1922. Stauder Engraving Company, Dept. G, 231 N. 

Wells St., Chicago, Ill. 
WANTED- -Sales representative for New York City on nation- 
ally advertised office specialty. Excellent prospects. Address 
(S-38), care Office Appliances, Chicago. 
YPEWRITER REPAIRMAN or combination repairman and 
salesman; also hustling typewriter salesman strictly. Muncie 
Typewriter Exchange, Muncie, Ind. 
ANTLED—Underwood repairmen, adjusters, inspectors. Must 
be expert, speedy and accurate. Write Pittsburgh Type- 
writer & Supply Co., Pittsburgh, Pa. 
ANTED—Salesmen calling on stationery trade to ca 
side line office specialty. Liberal commission. Richa 
Company, Omaha, Nebr. 
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FOR SALE. 


OR SALE—Owing to ill health I am forced to offer for sale 

my office supply and furniture business and will make an 
exceptional offer to a cash buyer. This is an opportunity not 
often offered anyone desiring to get located in good city of 50, 
population with a large surrounding territory from which to 
draw business. This proposition will bear a rigid investigation 
and will not last long. If interested it will pay you to get busy. 
Address “Opportunity,” care Office Appliances, Chicago. 

OR SALE—Addressograph ‘‘Automatic three’ addressing ma- 

chine and addressograph wrapper addressing machine, 
equipped with selector attachment; wrapper machine has gal- 
ley printing attachment. Machines are for one piece “C” sten- 
cils and in good running condition. Motors 100 V-D-C, also 800 
trays for “C” stencils. Purchasing Dept., McGraw-Hill Co., 
10th Ave. and 36th St., New York, N. Y. 

OR SALE—Well established typewriter and supply business 

in best southern city of 50,000 population; established seven 
years; central location; good lease; low rent; good agencies. 
Will sell at about invoice, $5,006; terms on part to right party. 
Address (AX-12), care Office Appliances, Chicago. 


OR SALE—One of the best book stores in the state, carrvin 

office equipment, commercial stationery, etc. Established 1 
years. This is a clean-cut proposition and a big opportunity. 
Don’t reply unless you are prepared to come here and look the 
store over. Address ‘‘R. M.,”’ Box 945, Newark, Ohio. 


OR SALE—Four new style Elliott-Fisher machines equipped 

with cross-footer and seven registers each. Machines were 
purchased in April, 1921, and have received very little use. 
Address Utica City National Bank, Utica, N. Y. 





























ing, filing and office methods to sell our lines on a service DPDRESSOGRAPHS, Multigraphs, duplicators, envelope seal- 
basis. Apply in own handwriting and explain in detail your ers, letter folders, Mailometers, supplies. Less than half 
qualifications for this work. H. Niedecken Company, Mfg. Sta- price, guaranteed one year. Pruitt Company, 112-H North 
tioners since 1847, Milwaukee, Wis. La Salle, Chicago. 

WANTED—High class typewriter salesman to sell new L. C. ULTIGRAPHS, Dictaphones, Ediphones, Writerpresses, 


Smith & Bros. Dakota. Must send 
accepted 
Evalson 


Dakota for 


typewriters in South 
photograph and references with application and if 
must be able to furnish bond. Address The S. G. 
Typewriter Company, Exclusive Dealers for South 








the L. C. Smith & Bros. Typewriter Company, Sioux Falls, 
S. Dak. 
ANTED—tTypewriter and adding machine repairmen and 
mechanics for membership in the Typewriter & Adding 


Machine Mechanics’ Aid Ass’n, Inc., 
eral information bureau. Purpose, 
Address 8 Nevins street, Brooklyn, 
information. Branches in Kansas City, 
Mass. 


Employment Bureau, gen- 
Nation-wide organization. 
y. ¥., at once, for detailed 
Mo., 


and in Boston, 





a Per 7 
EPRESENTATIVES WANTED—Money making proposition 
for district distributors and agents dealing with well es- 

tablished stationery trade and who can handle a new, inex- 

pensive and quick selling specialty that is a necessity for the 
office and home. Denning Mfg. Co., 1775-1777 E. 87th St., Cleve- 
land, Ohio. 


ANAGING PARTNER WANTED in stationery business es- 

tablished over twenty years. School and city sales amount 
to over $63,000 annually and are constantly increasing. State 
experience, responsibility and age. Address ‘‘Successful,”’ care 
Office Appliances, 720 Tribune Bldg., New York, N. Y. 


AN TED—Dealers and salesmen to sell nationally known 

popular safe deposit boxes to banks at pre-war prices. No 
investment necessary. Handsome commission. Can be han- 
dled along with other bank supply lines. Address (Y-28), care 
Office Appliances, Chicago. 


IGH GRADE SALESMEN now calling on the office supply 














trade to carry as sideline fast selling patented cushion. 
Commission basis. Good territory open. Give details, ex- 
perience, other lines, territory covered, etc. Jessal Company, 


119 Greenpoint Ave., Brooklyn, N. Y. 


ARTNER WANTED to care for profitable typewriter busi- 

ness of $25,000 annually. Some capital desirable but not 
required. Acdress with full particulars and bank references. 
Address ‘‘Progressive,’’ care Office Appliances, 720 Tribune 
Bidg., New York, N. Y. 

ALESMAN calling on stationery trade to represent New York 

manufacturers of staple items. Southern and western terri- 
tory open; also Chicago district. Side line, commission basis. 
Exclusive rights, including established accounts, for results. 
Address (T-34), care Office Appliances, Chicago. 


























YPEWRITER salesmen or repairmen to sell profitable side 
line. Manufacturer, 404H Sun Bldg., Detroit, Mich. 


Mimeographs bought, sold and rebuilt like new. Multigraph 
and Multicolor ribbons, ink and platens. We save you money. 
Price, Inc., 440 South Dearborn St., Chicago. 


ULTIGRAPHS—Like new and at one-third to one-half cost. 

Thoroughly rebuilt, including new type, age y bearings, 
ete. Iron-clad two-year guarantee. Will ship on approval. 
Russell Earnest Baum, 33 South Broad St., Philadelphia. 


LL MODELS Multigraphs, duplicators, folding, sealing, ad- 

dressing machines and supplies. Guaranteed serviceable as 
new. One year free service Chicago. Machines bought for 
cash, taken in trade and handled on consignment. ce De- 
vice Company, 162-H North La Salle, Chicago. 


OR SALE—Platen grinder for truing recovered typewriter 














cylinders. Bargain. ‘Typewriter Exchange, Birmingham, 
Ala. 
MACHINE (TX3E-22,700) cheap; 


E LLI0TT-FISHER 
bargain. Abbit Typewriter Company, 38 East 23rd St., New 
York City. 








AGENCIES WANTED. 


BELGE AMERICAINE, 20 rue des Dominicains, 

Liege. General agency for Belgium of the Royal typewriter 
and the Monroe calculating machine, is always interested in 
new agencies for office machines and equipment. 


E CAN HANDLE a few good office specialties in the states 

of Arizona and New Mexico. Experienced, established sales 
force with salesroom in Phoenix, Ariz. Supplies and novelties 
not desired. Address Acme Office Equipment Co., 8 W. Van 
Buren St., Phoenix, Ariz. 





TE AN. 











OFFICE MACHINES WANTED. 


ANTED—Used model 77 and 78 Mimeographs, addressing 
machines and appliances. Any condition. Address (J-34), 
care Office Appliances, Chicago. 


ANTED—Fifty L. C. Smith No. 5 pica type typewriters and 

fifty Underwood No. 5 pica type typewriters, back-spacer 
and two color. State price and condition. Marion Typewriter 
Exchange, Marion, Ind. 














TYPEWRITER PLATENS. 


Y PEWRITER PLATENS RECOVERED, 50c up. Fresh rub- 
ber; expert service; prompt return. Try us. Typewriter 
Exchange, Birmingham, Ala. 
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| Association Officers 
A LIST OF OFFICERS OF THE VARIOUS STATE AND LOCAL STATIONERS’ ASSOCIA- 
TIONS, THE REGIONAL BODIES OF THE NATIONAL ASSOCIATION OF STATIONERS 
AND MANUFACTURERS, LOCAL ASSOCIATIONS OF OFFICE APPLIANCE MANAGERS. 
AND THE VARIOUS AFFILIATIONS OF MANUFACTURERS TO FACILITATE CON- 
TRACT WITH THE FIELD. 
Secretaries are requested to notify Office Appliances of any changes in personnel or address, and to report 
z, annual elections a 
Cs MOK 
NATIONAL ASSOCIATION OF STATIONERS AND WHOLESALE STATIONERS’ ASSOCIATION OF THE 
MANUFACTURERS UNITED STATES 
; : ; ; Paul J. Wielandy, Blackwell-Wielandy Book & Stationery 
J. Ogden Pierson, president; Eberhard Faber, first vice presi- Company), president, St. Louis, Mo. 
dent; G. L. Davis, second vice president; Charles L. Mitchell, G. L. Davis (Adams, Cushing & Foster), vice president, 
third vice president; A. H. Childs, treasurer; J. Herbert White, Boston, Mass. 
auditor; Fletcher B. Gibbs, general manager, 403-05 Conway R. P. Andrews (R, P. Andrews Paper Company), treasurer 
juilding, Chicago, II! Mortimer W. Byers, secretary; W. D. Washington, D. C. 
Pittman, assistant general manager; W. HU. Greenleaf, field H. C. Whittemore, secretary, 1741 West Eleventh Street, 


secretary: Charles L. Estey, advertising counsel. Brooklyn, N. Y. 


Stationers—Regional and State 


CAPITOL DISTRICT STATIONERS’ ASSOCIATION Gerry A. Manning (Joplin Printing Company), vice presi- 
R. F. Sharp, Jr., president; John Skinner, vice president dent for Missouri, Joplin, Mo. 
P al D. Ow n, ‘ retary-treasurer, Troy, N. Y. Li : ng — (Latsch Bros.), vice president for Nebraska 
aul , ven, secretary ai ,  Aglingens zincoln, Nebr. 
THE COLORADO STATIONERS’ ASSOCIATION — Horace G. Mitchell (Democrat Printing & Litho. Company 
George Matheson, chairman, 301 Colorado National an vice president for Arkansas, Little Rock, Ark. 
Building, Denver, Colo. Fi A. S. Matthews (Hall Lithographing Company), secretary 
CONNECTICUT VALLEY STATLONERS’ ASSOCIATION Topeka, Kans. 

D. D. MacDonald (Bradley & Scoville, Inc.), president, New NORTHWESTERN STATIONERS’ ASSOCIATION 
Haven, Conn. E. D. L. Sperry (Brown, Blodgett & Sperry Company) 
J. = we (John R. Rembert Company), vice president, Pe Paul a g perry pan 

~— L. Chamberlin (The Chamberlin & Shropshire Company), PACIFIC NORTHWEST STATIONERS’ ASSOCIATION 
treasurer, Bridgeport, Conn E J. K. Gill (J. K. Gill Company, Portland, Ore.), president. 
E. Pape (Adkins Printing Company), secretary, New _ Pliny o. aun (Pliny L. Allen Company, Seattle, Wash 
Britain, Conn. vice president. 
. > s’ J. S. Ball (Kilham Stationery & Printing Company, Portland, 
ILLINOIS mee i A BOOKSELLERS Ore.), secretary-treasurer. 


Cc W. Follett (J. W. Wilcox & Follett), president, Chicago, SOUTHEASTERN DIVISION—NATIONAL ASSOCIATION OF 


STATIONERS AND MANUFACTURERS 


Ill. 
George C. Brockman (Brockman & Son), vice president. John R. Dewberry (Dewberry & Montgomery Stationery 
Mount Sterling, Il. Company), president, Birmingham, Ala.; Sidney Gassenheims 
Fred Greenwood (Woodworth’s Book Store), secretary-treas- (Mercantile Paper Company), vice president for Alabama 
urer, Chicago, Ill. te le ry, _Ala.; ~ a gg pe (Cham be - Offic ° Sup} 
» A N ompany), vice presiden for Mississippi, Jackson, liss 
esa apo Pg oy ey ons Henry Petetin (Petetin-Beaudean), vice president for Louis 
Phil M. Anderson, Ladoey en wichita, Kane. ana, New Orleans, La.: W. S. Moody (Williams Printing ‘ n 
A. 8. Allen, vice president, wi Pg pany), vice president for Tennessee. Nashville. Tenn.: Charles 
F. G. Orr, secretary-treasurer, chita, ns. M. Marshall (Fielder &@ Allen Company), vice president fot 
MIDDLE ATLANTIC DIVISION Georgia, Atlanta, Ga.; Leo F. Johnson (Florida Office Supp 
. P srantz (A. Pomerantz & Company), chairman Board Company), vice president for Florida, Tampa, Fla G H 
PO Ronn anny Philadelphia. Penna.; Mortimer W. Byers, coun Moore (Pound & Moore f ompany), vice president for North 
sel, New York, N. Y.: Francis B. Irwin (James Hogan Com Carolina, ‘ harlotte, N. C.; R. H. Pogue (Dewberry & Mont 
pany, Ltd.), Philadelphia, Penna., secretary-treasurer toma € Stationery Company), secretary-treasurer, Bi! 
oe cesta am a 
yISION—N NAL ASSOCIATION OF = : 
NET ATIONERS AND MANUFACTURERS STATIONERS’ ASSOCIATION OF CALIFORNIA 
Charles L. Mitchell (Crane & Company), president, Topeka, Henry C. Dimond, chairman, 255 California Street, Sar 
Kans p Francisco, Calif. 
Cc. W. Seely (Hall Litho Company), vice president for Kan- THE STATIONERS’ ASSOCIATION OF SOUTHERN 
sas, Topeka, Kans. CALIFORNIA 
Clark Field (Field Stationery Company), vice president for J. L. Garner, chairman, 608 O. T. Johnson Building, Los 
Oklahoma), Tulsa, Okla Angeles, Culif 
Stationers—Local 
ATLANTA STATIONERS’ CLUB Richard B. Lockwood (Millington Lockwood), vice president 
\. P. Baylis (Baylis Office Equipment Company), president | ong 3 - = ane oe Company), treasurer 
H. M. Kopplin (The S. P. Richards Company), vice president; 2€0. - Davis ( ° ric ompany), secretary. 
J. P. Swann, secretary-treasurer. CHICAGO STATIONERS’ ASSOCIATION 


John W. Ogren, chairman, Conway Building, Chicago, I! 


E STATIONERS’ ASSOCIATION. 
ny yews CINCINNATI STATIONERS’ CLUB 


Sanders J. Thalheimer (Meyer & Thalheimer), president. 


W. Booth Settle (Commercial Printing & Stationery Com- John H. Gibson (Gibson & Perin Company), president. 
pany), vice president. Frank L. Mills (Armstrong Stationery Company), statistician 
John W. Kennedy (John W. Kennedy Company), treasurer. E. E. Davis (Sellers, Davis & Company), secretary, 311 Wa 
Lewis R. Curlett (John H. Saumenig & Company), secretary. nut Street, Cincinnati, Ohio. 
STATIONERS’ CLUB OF INDIANAPOLIS 
7 , 
BIRMINGHAM STATIONERS’ ASSOCIATION John Hampton (The Hampton Printing Company), president 
R. H. Pogue (Dewberry & Montgomery Stationery Company), Mr. Hiller (Hiller Office Supply Company), vice president 
chairman. Everett Agnew (W. K. Stewart Company), secretary-treas 
(Mr. Pogue is acting secretary pending the election of a urer, Indianapolis, Ind. 
successor to W. G. King, who has moved from Birmingham.) KANSAS CITY STATIONERS’ ASSOCIATION 
BOSTON STATIONERS’ ASSOCIATION Oliver Wroughton, chairman, 801 Graphic Arts Building, 


Kansas City, Mo. 


Frank J. Merrill (Francis Doane & Company), president. LOUISVILLE STAMP AND STATIONERS’ CLUB 


Thomas Groom (Thomas Groom & Company), vice president. 


Wm. H. Cogan (Service Stationery Company), treasurer. John Fetter (Geo. C. Fetter Company), president. 
L. BE. Muran (L. E. Muran Company), auditor. Chas. Boone (Hammer Printing & Office Supply Company), 
Alexander Hepburn (Adams, Cushing & Foster, Inc.), secre- treasurer. 
tary, 112 Federal Street, Boston, Mass. George H. Koerner, secretary, 208 Lincoln Building, Louis- 
ville, Ky. 
BUFFALO STATIONERS’ CLUB MILWAUKEE STATIONERS’ ASSOCIATION 


Harry T. Williams (Ryan & Williams), president. J. L. O’Cennor, chairman, Camp Building, Milwaukee, Wis. 






































STATIONERS’ ASSOCIATION OF MOLINE, ROCK ISLAND 
AND DAVENPORT 
E. O. Vaile, Jr. (The Vaile Company), president 


M. H. MacArthur (MacArthur L. L. Book Concern), vice 
president. 

D. S. Hansen (Carlson Bros., Inc.), secretary-treasurer, Mo- 
line, Ill. 


THE STATIONERS’ ASSOCIATION OF MONTREAL 
Emilien Daoust (Libraire Beachemin Ltee), president. 
Oliver W. Barwick (O. B. Barwick, Ltd.), vice president. 
Thos. V. Bell (Thos. V. Bell, Ltd.), secretary-treasurer. 


NASHVILLE STATIONERS’ CLUB 
J. Victor Barr (Brandon Printing Company), president 
John Ambrose (Davies Printing House), secretary-treasurer. 


STATIONERS’ ASSOCIATION OF NEW ORLEANS 
Burt W. Henry, chairman, Weis Building, New Orleans, La. 


STATIONERS’ ASSOCIATION OF NEW YORK 
Henry Frank (Frank & Tichenor Company), president 
Wm. E. Ward (John Ward & Son), first vice president 

E. Huber (Eberhard Faber), second vice president 
Mortimer W. Byers, third vice president. 
Joseph I. Kilbourn (L. H. Bigelow Company), treasurer. 
J. Thomas Hill (Corlies, Macy & Company), secretary 


OMAHA STATIONERS’ ASSOCIATION 
Charles E. Moyer (Moyer Stationery Company), 
Guy McKenzie, treasurer. 
Cc. C. Cope, secretary. 


president 


PEORIA STATIONERS’ ASSOCIATION 
Mr. Fuller (Fuller-Peerless Company), president. 
John Gallagher (John Gallagher & Company), 
reasurer, Peoria, Il 


secretary- 


Office Appliance and 


ASSOCIATED OFFICE FURNITURE MANUFACTURERS 


George W. Searles (National Desk Company), president, 
Herkimer, N. Y. 

John Dornette, Jr. (The J. Dornette & Bro. Company), Cin- 
cinnati, Ohio. 

Alf Normann 
Chicago, Ill. 

Walter Gerwig (Bentley & Gerwig Furniture Company), sec- 
retary, Parkersburg, W. Va. 

J. Arthur Whitworth, manager, 801 
ing, Grand Rapids, Mich. 


CARBON AND RIBBON EXCHANGE 

Sam Neidich (Neidich Process Company), president, Burling 
ton, N. J. 
S. W. Mifflin, secretary-director, Stock Exchange Building, 
Philadelphia, Penna. 
DRAWING MATERIALS, BLUE PRINT AND ARTISTS’ 

MATERIALS MANUFACTURERS OF THE NATIONAL 
ASSOCIATION OF STATIONERS AND 

MANUFACTURERS 

Ogren, chairman, Conway Building, Chicago, II 


(Central Manufacturing Company), treasurer, 


Michigan Trust Build- 


John W. 


INTERNATIONAL STAMP MANUFACTURERS’ 
ASSOCIATION 
Safford (Safford Stamp Works, 205 
Street, Chicago, Ill.), president. 
B. Cairns (B. Cairns, Ltd., 134 
Toronto, Ont.), first vice president. 
E. T. Partridge (Partridge-Scotford Stamp & Seal Company, 
12 West Tenth Street, Kansas City, Mo.), second vice president. 
E. Q. Cannon (Salt Lake Stamp Company, 65 Broadway, 
West, Salt Lake City, Utah), third vice president. 


Charles L. West Madison 


Richmond Street, West, 


H. M. Allen (Allen, Doane & Company, 29 Cornhill, Boston, 
Mass.), fourth vice president. 

R. EB. Curtis (The Dickey-Grabler Works, Madison Avenue 
and West 103d Street, Cleveland, Ohio), treasurer 

Directors—William Jenkins, chairman (Jas. H. Matthews & 
Company, Inc., 3942 Forbes Street, Pittsburgh, Penna.); R. F, 
Hershey (Pannier Bros. Stamp Company, 207 Sandusky Street, 
N. S., Pittsburgh, Penna.), G. Fred Hiss (The Hiss Stamp 
Compar 52 East Gay Street, Columbus, Ohio), George West- 


rook (Noble & Westbrook Manufacturing Company, 19 Asylum 
t tford, Conn.), A. G. Fales (Northwestern Stamp 


PHILADELPHIA STATIONERS’ ASSOCIATION 

Frank R. Welsh (Wm. Mann Company), president. 

Wm. 8S. Yeo (Yeo & Lukens), first vice president. 

Walter G. Stringer (Joseph Dixon Crucible Company), sec- 
ond vice president. 

Charles A. Connell 
pany), treasurer. 

Francis B. Irwin (James Hogan Company), secretary, 607 
Chestnut Street, Philadelphia, Penna. 


PITTSBURGH STATIONERS’ CLUB 


Charles H. Langbein (Stevenson & Foster Company), presi- 
dent. 

H. B. 
president. 

John A. Brown (J. R. Weldin Company), treasurer. 

Robert Crawford (Myers & Shinkle Company), 
secretary. 

George H. Alexander (Geo. H. Alexander & Company), corre- 
sponding secretary, 242 Diamond Street, Pittsburgh, Penna. 


RICHMOND STATIONERS’ ASSOCIATION 


(Automatic Printing & Stationery Com- 


Smith (The Looseleaf Company of Pittsburgh), vice 


recording 


Samuel Iseman (Virginia Stationery Company), president. 

J. S. Frances (The Baughman Stationery Company), vice 
president. 

4. A. Schwartz (A. A. Schwartz Company), . secretary- 


treasurer, Richmond, Va. 


ST. LOUIS STATIONERS’ ASSOCIATION 
B. Wyrick, chairman, 705 Olive Street, St. Louis, Mo. 


ASSOCIATION OF SAN FRANCISCO 
chairman, 255 California Street, San 


Taylor 


STATIONERS’ 

Henry P. Dimond, 
Francisco, Calif. 

SEATTLE STATIONERS’ CLUB 

K. R. Terry (Lowman & Hanford), chairman. 


Harold N. Moore, Secretary, Retail Trade Bureau, Seattle 
Chamber of Commerce and Commercial Club, Seattle, Wash. 


Specialty Manufacturers 


Works, 110 East Third Street, St. Paul, Minn.). 
Information regarding district organizations may be obtained 
from the secretary, 602 Empire Building, Pittsburgh, Penna. 


OF CHAIR MANUFACTURERS 
Derby & Company), president, Gardner, 


NATIONAL ASSOCIATION 

Ashton P. Derby (P. 
Mass. 

Samuel Sailor (Haywood Bros. & Wakefield Company), vice 
president, Chicago, Ill. 

Wm. B. Baker, secretary, 531 Monadnock Building, Chicago, 
Ill. 


NATIONAL ASSN. OF LOOSE LEAF MANUFACTURERS OF 
THE U. 8. A. 


John W. Ogren, director, 407 Conway Building, Chicago, II). 
NATIONAL ASSOCIATION OF OFFICE APPLIANCE 
MANUFACTURERS 
Cc. K. Woodbridge (The Dictaphone), president, New York, 
N. Y 

R. N. Fellows (Addressograph Company), vice president, 
Chicago, IIl. 

A. N. Smith (Wales Adding Machine Company), secretary- 


treasurer, Wilkes-Barre, Penna, 


NATIONAL ASSOCIATION OF STEEL FURNITURE 
MANUFACTURERS 
O. A. Wilkerson (Steel Equipment Corporation), 
Avenel, N. J. 
J. D. Rogers (Art Metal Construction Company), vice presi- 
dent, Jamestown, N. Y 


president, 


Wm. A. Vawter, II. (Baker-Vawter Company), treasurer, 
Benton Harbor, Mich. 

J. D. M. Phillips, secretary, Engineers Building, Cleveland, 
Ohio 


NATIONAL ASSOCIATION OF WOOD FILING DEVICES AND 
SUPPLIES MANUFACTURERS 
R. H. Sprague (Weis Manufacturing Company), secretary, 
Monroe, Mich. 
SPECIALTY ENVELOPE MANUFACTURERS’ ASSOCIATION 
Charles H. Everly, chairman, Tribune Building, New York, 
1 ¥ 


Office Appliance Managers 


CINCINNATI OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION 


er (Underwood Typewriter ) president 





\ n (Dalton Adding Machine ¢ presi 
T jaker (Corona Typewrite Company), 
See t treasurer, Cincinnati, Ohio 
CLEVELAND BUSINESS SYSTEMS CLUB 
A. E. Blackstone (The Dictaphone), president; W. A. Helms 


(Library Bureau), vice president; A. H. Fritchman (The Rand 
Company), treasurer; K. A. von Ladau (Elliott Addressing 
Machine Company), secretary 


DETROIT OFFICE APPLIANCE MANAGERS’ ASSOCIATION 

M. John Joyce (Rand Company, Inc.), president; C. J. Nach- 
tigal (Globe-Wernicke Company), vice president; C. Witten- 
myer Felt & Tarrant Manufacturing Company), secretary, 
224 La Fayette Boulevard, West, Detroit, Mich. 


DULUTH OFFICE EQUIPMENT ASSOCIATION 

H. B. Williams (Fritz-Cross Company), president; C. D. 
Steele (C. D. Steele Company), vice president; A. N. Thomas 
(Duluth Typothetae). secretary, Duluth, Minn. 

PHILADELPHIA OFFICE APPLIANCE MANAGERS’ 

ASSOCIATION 

P. A. Swartz (Rand Company, Inc.), president; C. B. Smith 
(Ditto Sales Company), vice president; W. T. Abell (American 
Sales Book Company, Ltd.), secretary-treasurer, 908 Chestnut 
Street, Philadelphia, Penna. 


PITTSBURGH OFFICE APPLIANCES MANAGERDS’ 
ASSOCIATION 


Jos. C. Russell (Burroughs Adding Machine Company), presi- 
dent; R. W. Tyler (Tabulating Machine Company), vice presi- 
dent; I. E. Wiskochil (Ditto Sales Company), secretary-treas- 
urer, 4001 Jenkins Arcade, Pittsburgh, Penna. 
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Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E. G. Siggers, 
patent lawyer, Suite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances. 
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No. 1,394,599.—Tabulator mechanisms on typewriting machines; 
patented October 25, 1921, by Oscar Woodward of Babylon, 
_ Y., aSsignor to Remington Typewriter Company of Ilion, 


No. 1,394,614.—Escapement devices for typewriting machines; 
patented October 25, 1921, — A Arthur J. Dudley of Jersey 
City, N. J., assignor to Remington Typewriter Company of 


Ilion, N. Y. 
No. 1,393,903.—Fountain pen; patented October 18, 1921, by 


Henry L. Perez of Yonkers, N. Y., and Thomas Veitch of 
Englewood, N. J. 


1,392,569. Self-filling fountain Edward Hugetz, 
New York, N. Y. 

1,392,837. Self-filling fountain pen. 
Erie, Penna. 

1,392,838. Self-filling fountain pen. 
Erie, Penna. 

1,392,930. Means employed in account-systems., 
Geitz, Jr., Ellington, Mo. 

1,392,940. Typewriting machine. Wm. F. Helmond, 
Hartford, Conn. (assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware). 

1,392,975. Typewriting machine. B. C. Stickney, Eliza- 
beth, N. J. (assignor to Underwood Typewriter Company, 
New York, N. Y., a corporation of Delaware). 

1,393,177. Typewriting machine. J. A. B. Smith, Stam- 
ford, Conn. (assignor to Underwood Typewriter Company, 
New York, N. Y., a corporation of Delaware). 

1,393,187. Combined Typewriting and computing ma- 
chine. John Waldheim, Elizabeth, N. J. (assignor to Un- 
derwood Computing Machine Company, New York, N. Y., 
a corporation of New York). 


pen. 
Hyman Lewinson, 


Hyman Lewinson, 


Fred 


j Ley iba 
i # . 
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No. 1,392,975.—Means for making erasures in typewritten work; 
patented October 11, 1921, by Burnham C. Stickney of Eliza- 
beth, N. J., assignor to the Underwood Typewriter Company 
of New York, N. Y. 

No. 1,395,049.—Shortwriting machine; patented October 25, 1921, 
by Charles E. McNamara of Minneapolis, Minn. 

No. 1,393,837.—Self-filling fountain pen; patented October 4, 
1921, by Hyman Lewinsohn of Erie, Pa. 

No. 1,392,838.—Self-filling fountain pen; 
1921, by Hyman Lewinsohn of Erie, Pa. 


patented October 4, 


1,393,244. Combined typewriter and computing machine 
Henry L. Pitman, Elizabeth, N. J. (assignor to Underwood 
Computing Machine Company, New York, N. Y., a cor- 
poration of New York). 

1,393,378. Pencil sharpener. Wm. C. Johnson, New 
Haven, Conn. 

1,393,776. Safety flap pocket registry envelope. Lewis 


W. Harding, Norfolk, Va., (assignor to J. A. Lesner). 
1,393,801. Envelope fastener. Christopher H. Lovell, St. 


Louis, Mo., (assignor to T. W. Webster). 


1,393,903. Fountain pen. Henry I. Perez and Thomas 
Veitch, Yonkers, N. Y. 
1,394,179. Time-stamp. Joseph Levy, Boston, Mass., 


(assignor to Boston Time Stamp Company). 

1,394,599. Typewriting machine. Oscar Woodward, 
Babylon, N. Y., (assignor to Remington Typewriter Com- 
pany, Ilion, N. Y.). 

1,394,614. Typewriting machine. Arthur J. Dudley, Jer- 
sey City, N. J., (assignor to Remington Typewriter Com- 
pany, llion, N. Y.). 





December, 1921. 


Affixers—Stamp. 

CIHAK, OTOKAR, Praha 11, 
1, Czechoslovakia.—Two new foreign ma- 
chines. The ‘“Floka” is a new hand-oper- 
ated stamp affixer, taking 1,000 stamps in 
rolls, feeding them as used through the af- 
fixing mechanism, Another machine is a 
carbon paper trying machine for the use of 


Kremencova 





manufacturers of carbon papers who wish 
to test new formulas, colors, etc., before 
going to the expense of large runs. March, 
p. 40. 
Baskets—Waste. 

BARSHAL COMPANY, THE, Cleveland, 

i line of metal waste baskets fin- 
ished in olive green or maroon baked enam- 
el, also grained oak or mahogany. Jan- 


uary, p. 35. 

‘“‘Wasteket” is built entirely of cold rolled 
steel. This basket is built for use in the 
home, office or library and matches any 
high-grade furniture. Standard finish is 
olive green. June, p. 72. 

ERIE ART METAL COMPANY, 
Penna,.—‘‘Dan-Dee,”’ “Dain-Tee”’ 
metal waste baskets, strong boxes and other 
metal specialties for the office and home, 
handsomely and artistically decorated. Feb- 
ruary, p. 51. 


Erie, 
line of 


MACEY COMPANY, THE, Grand Rapids, 
Mich.—New design steel waste basket, elim- 
inating square corners, which does away 
with the scratching and marring of furni- 
ture. May, p. 175. 

ROBINSON MANUFACTURIN(‘ COM- 


PANY, Westfield, Mass. 
bag which is suspended 
bracket under the desk, 
is the ‘‘Readipad,’’ in 
scratch paper, bound in pads of sheets each 
containing three perforated coupons, is at- 
tached to a neat, rubber-footed metal stand. 
September, p. 126. 
Binders—Catalogue. 
COMPANY, Milwaukee, Wis. 
binder having ‘“stay-open’”’ at- 
tachment, permitting the binder to lie flat 
at any desired page, without the use of the 
hand or a weight. February, p. 52. 
Blanks—-Lithographed. 
GOES LITHOGRAPHING COMPANY, 


—New wastepaper 
from inconspicuous 
Another specialty 
which device the 


HEINN 
Catalogue 


Chicago, Ill.—New series of bond blanks 
consisting of two distinct designs and an 
assortment of three colors, brown, green 


and orange in each design. 
in price than Class A 
are lithographed on 
less expensive 

KIHN BROS., 
of bonds, stock 
having a wide 
very handsome 
wise. A 
coupons 
p. 129. 

TODD PROTECTOGRAPH COMPANY, 
Rochester, N. Y.—Pretolith, a new bank 
check in lithograph, printed in three colors. 
March, p. 43. 


Somewhat lower 
bonds because they 
paper stock slightly 
January, pp. 51 and 52. 
New York, N. Y.—New line 
certificates, blanks, etc., 
variety of work and some 
designs in colors and other- 
feature of the line is a series of 
handsomely engraved. September, 


Boards—Clip. 

AMERIC CLIP COMPANY, Long _ Is- 
land, N. Y- ‘Acco” clip file takes the place 
of the clip board. May, p. 167. 

CUSHMAN & DENISON MANUFACTUR- 
ING COMPANY, New York, N. Y.—‘‘Klutch”’ 
clip board and binder comprises an upper 
ind lower jaw, telescopically arranged one 
within the other and operated by a slide. 
They are fitted in binders and on clip boards 


in all standard sizes. June, p. 71; July, 
p. 145. 

HOHNSBEEN MANUFACTURING COM- 
PANY, Minneapolis, Minn. Arch files and 


lips with aluminum backs. The aluminum 
‘Lock Slot’ clip board is light, simple and 
strong. It is made in three sizes. Alumi- 
ium rust proof clip boards are made with 
standard spring clips. They are also made 


in three sizes. June, p. 64. 

HUNT PEN MANUFACTURING COM- 
PANY, C. HOWARD, Camden, N. J.—New 
line of aluminum clip boards, made in note, 


letter and cap sizes. August, p. 139. 


Boards—Drawing. 
PANDOLFO MANUFACTURING COM- 
PANY, St. Cloud, Minn.—‘*Made-O-Metal”’ 
folding drawing board stands. Adjustable 


for working 
ess. All 
which is of 


angle; folds to three-inch thick- 
metal but the drawing board, 
December, 1920, p. 140. 
Books—Bound, 

COMPANY, A. E., 


wood. 


MARTELL Keene, N, 


H.—Two numbers have been added to the 
Hub Series No. 108 is a merchandise order 
book, three-on No. 302 is a uniform bill of 


ading book March, p. 44. 

Books—Check. 

STANDARD CHECK BOOK COMPANY, 
INC., Richmond, Va.—Flatstub check book 
in which the stub is stitched at the top and 
permits a onvenient method of keeping a 


record of deposits and withdrawals. April, 
p. 153 
Books—Gift. 
JORDAN & COMPANY, 542 South Dear- 


born street, Chicago, Ill.—New lines of gift 
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Year’s Review of New 
Machines and Devices 








Brief Summary, Alphabetically Classified, 
of New Things Described During 1920, With 
the Page Numbers for Convenient Reference 


diaries, ad 
March, p 


hooks for weddings, 
dress books, expense 
154; August, p. 65. 
Books—Memo., 
GALANTIERE & COMPANY, D. A Chi 
cago, Ill.—Dagclip’’ memo, made for 
leaves, employing plain paper without 


graduation 
books, etc. 


loose 


punched holes or perforations February, 
p. 48. 

TRUSSELL MANUFACTURING COM 
PANY, Poughkeepsie, N. Y.—New low priced 
memo book. Bound in cloth, imitation 
leather. September, p. 121. 

WEINMAN BROS., Chicago, Ill.—New line 


of pocket memo books, known as the “Bi 
Plex.”” The filler of this book consists ot 
an inge nious two section arrangement, com 
bining the convenience of cut memo slips for 
temporary notes and solid page section for 
semi-permanent memoranda, A two year 
ealendar is provided. These memo books 
come in twelve different styles. October, 
p. 71. 

WILSON-JONES LOOSE 
PANY, Chicago, Ill.—“Buddy’”’ 
randum books in 
specially prepared 
is water-proof, 


LEAF COM- 
pocket memo- 
five sizes, covered with a 
imitation leather which 
perspiration-proof and flexi 
le, giving long wear and having the ap 
pearance of seal grain cowhide. A patented 
nickel-plated strip, thin and flat, fits across 
the inside back cover and is fastened at 
either end to the cover. Beneath this metal 
flap the base of the filler is inserted. July 
p. 31. 

Books—Note. 
MANUFACTURING 
N. Y.—New student 
of which are 

six-inch 


ELBE 
New York, 
the sheets 
punched on 


COMPANY, 
note book 
10% x8 inches, 
centers; the binder 


holds about five-eighths-inch thickness of 
paper. The cover is of board, covered with 
brown jute; two rings are used, attached 
to a metal holder which is riveted to the 
cover October, p. 183. 

OWL SUPPLY COMPANY, Boston, Mass. 
“Owl” note book holder is designed to sup- 


port the note book at any desired angle. 
Fillers are also made. October, p. 82. 
Boxes—Document and Cash. 

ART STEEL COMPANY, 313 East Twenty- 
second street, New York, N. Y.—Cash boxes 
formed of heavy metal, with nickel plated 
handles and locks, rubber finish. December, 
1920, p. 144. 

ERIE ART METAL 
Penna ‘“‘Dan-Dee’”’ steel cash boxes 
in statuary bronze or olive 
sired Made of 25-gauge cold 
pin tumbler or flat key locks 
cember, 1920, p. 148. 

MERRIAM MANUFACTURING COM 
PANY, Durham, Mass.—Cash boxes in olive 
green finish to match customary shade of 
metal office furniture. July, p. 133. 

SAFETY DEPOSIT BOX COMPANY, 
tle Creek, Mich.—Document box 
sheet steel, die pressed to shape. 


COMPANY, Erie, 
finished 
green as de- 

rolled steel; 
applied. De- 


Bat- 
made of 
March 
p. 43. 
Cabinets—Filing (Metal), Safes and Miscel- 
laneous Metal Office Equipment. 
BROWN-MORSE COMPANY, Muskegon, 
Mich.—New line of steel filing cabinets, 
electrically welded throughout, constructed 
without a bolt, nut or rivet to hold it to- 
gether, finished in soft olive-green enamel 
baked on. September, p. 130. 
CICERO-CHICAGO CORRUGATING COM- 


PANY, Cicero, Ill.—‘‘Ringer signal file is 
made on the unit plan. The folders are 
equipped with two signals. One, the in- 


dex, and the other, a prominent “Out.’ 
The “Out” signal is displayed only when 
the folder is misplaced. And when s0 mis- 


placed, the corresponding folder automati- 
cally displays its “Out” signal. Each case 
is made of reinforced steel and equipped 


with a three-division holder for labels. The 
cases are assembled in oak or mahogany 
frames made in a wide variety of sizes, 
ranging from two to thirty cases The fold- 
each case are held in place by an 
ingenious wire device October, p. 183. 
SHAW-WALKER COMPANY, Muskegon 
Mich ‘Commercial’ grade steel file some- 
what different from their standard lines. 
The same principles of construction have 
been adhered to in the 
others of the line. July, pp. 30 and 31. 


ers in 


New linoleum top for steel horizontal sec- 
tions This converts a stack of steel sec- 
tions into a satisfactory counter. The lino- 


leum top is also used on vault truck stacks, 
September, p. 133. 

Cabinets—Ty pewriter. 
SPECIALTY COMPANY, 


CELINA THE 


new file as in the 


11 


Celina, Ohio—‘“Mita Handa" typewriter cab- 
inet to accommodate typewriter with car- 
riages up to 18-inch width. When closed, 
the side wings fold down and the roll cur- 
tain is pulled over the typewriter and locked. 
June, p. 60. 





ORPIN DESK COMPANY, Charlestown, 
Mass. new products have been 
added to this line, among which are the 


typewriter table known as the “Rigid.” A 
typewriter desk of similar design called the 
“Sturdy” has drawers in the right hand 
pedestal, March, p. 38. 

Cards—Index. 

ELSINORE PAPER COMPANY, INC., 162- 
56 Wooster street, New York, N,. Y.—New 
packing for guide cards, whereby each set 
(or hundreds of blank guides) are packed 
in individual cartons. New Celluloid tip 
guides have been added; also pressboard 
guides, eyeletted or plain, December, 1920, 
p. 148. 

Cases—Transfer. 

BARSHAL COMPANY, THE, Cleveland, 
Ohio—All transfer cases equipped with new 
patented “‘Barshal’’ roller. Rollers are built 
into the case, and are guaranteed for its 
or June, p. 7 

ANTON ART METAL COMPANY, THE, 
( sane Ohio—Metal transfer cases with full 
curtain sides; reinforced with angle and 
channel shapes; electrically welded; drawers 
have cut-down sides, and run on friction- 
less rollers; stack to any practicable height; 
have label holder, pull and swinging bail at 
back of drawer. December, 1920, p. 144, 

REPUBLIC BOX COMPANY, THE, Cleve- 
land, Ohio—New line of oak transfer cases 
in letter, cap and bill sizes. The drawer 
slides on a fiber roller. October, p. 68. 


Chairs and Stools—Office. 

COLLIER-KEYWORTH COMPANY, Gard- 
ner, Mass.—New chair iron, made of pressed 
and drawn steel. They come in various 
sizes for both office and typewriter chairs. 
The shaft is of solid steel throughout, June, 
p. 64, 

CROCKER CHAIR COMPANY, Sheboy- 
gan, Wis.—‘‘Atwood” typewriter chair hav- 
ing two posts instead of one to support the 
back, Both posts have springs affording the 
advantages of tilting back. The patented 
chair iron allows the back of the chair to be 
adjusted to any angle without tilting the 
seat. July, p. 138. 

SHAW-WALKER COMPANY, Muskegon, 
Mich.—New filing stool, made with tubular 
steel legs and braces, with ball-bearing 
casters and oak seat. This stool is ten 
inches high, the seat 11% inches square. 
September, pp. 113 and 121. 

TOLEDO METAL FURNITURE COM- 
PANY, THE, Toledo, Ohio—Steel stool for 
filing clerks, bringing the worker at a 
comfortable height for the lower drawers 
of vertical filing cabinets, Substantial; 
mounted on casters; small enough to find a 
place out of the way when not in use. De- 
cember, 1920, p. 143. 

New swivel chairs and stools embodying 
new construction. October, p. 75. 

Check Writers and Protectors. 

CHESNEY FINGER PRINT PROTECTOR, 
Atlanta, Ga.—New form of check protec- 
tor in which is reproduced the thumb print 


of the user or the officer of the corpora- 
tion responsible for signing checks. May, 
p. 175. 


TODD PROTECTOGRAPH COMPANY, 
Rochester, N. Y¥.—New electric model Pro- 
tectograph, in which the user merely sets 
the machine at the desired amount, inserts 
the check and the mechanism completes 
the operation. February, p. 44. 

UNIQUE CHECK PROTECTOR COM- 
PANY, 33-35 Walker street, New York, N, Y. 
—‘‘Unique’’ check protector, preventing al- 
teration of checks, A grooved wheel, inked, 
makes depressed lines over the written 
amount. December, 1920, p. 28. 


Clips—Bull Dog and Adaptations. 
VAN VALKENBURG COMPANY, L. D., 
Holyoke, Mass.—‘‘Sta-Fast” paper clip is of 
the bull-dog variety, with new features. 
The lower jaw of the clip protrudes, facili- 


tating feeding a group of papers into the 
clip. July, p. 133. 
ams TT geo 


BOORUM & PEASE C OMPANY, New 
York, N. —‘Little Major” labeling clip 
for marking open back binders, eliminating 
pasted labels, made of cold rolled steel with 
high nickel finish. August, p. 140. 

Clips—Paper. 

RYAN & COMPANY, J. F., New York, N. 
Y.—‘'Victory” clip, made of high grade wire 
that will not easily bend out of shape. Its 
construction is such that there are no prongs 
with rough points to tear the edges of the 
paper. June, p. 71. 

Clips—Pen and Pencil. 

CENTURY RUBBER STAMP COMPANY, 
New York, N. Y.—‘Clipon” is a guard for 
fountain pens, which is attached to the edge 
of the pocket, preventing the fountain pen 
clip from slipping loose. September, p. 125. 
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VAN VALKENBURG COMPANY, L. D., 
Holyoke, Mass.—‘Premier’ pen and pencil 
clip, consisting of two pieces, attractively 
finished in nickel, ebony, black or rolled gold 
February, p. 55. 

Coin Wrapers. 

DOWNEY COMPANY, THE C. L., Cincin- 
nati, Ohio—An improved tubular coin wrap- 
per. The tube pops open when pressed 
between the thumb and forefinger. The 
wrappers are shipped folded together, or 
collapsed, for convenience in packing. When 
used in connection with a counting machine 
the tubes can be opened quickly for filling. 
This wrapper is known as the “Steel-Strong”’ 
tubular wrapper. May, p. 176. 

Cushions and Pads—Chair, 

OTTAWA CUSHION COMPANY, Ottawa, 
Ill.—*“Pretty Soft’ cushion. The company 
uses ‘“‘Resillo’’ hair for stuffing its product. 
These are available in a large assortment of 
sizes, or special cushions can be made to 
order when desired. April, p. 29. 

Cuspidors. 

DIAMOND SANITARY CUSPIDOR COM- 
PANY, Minneapolis, Minn.—New cuspidor 
comprised of a metal top and base in which 
is supported a cup or filler made from spe- 
cial alloy of non-corrosive metal which is 
durable. It can be had in either nickel- 
plated or brass polished finish. June, p. 36. 

Desks. 

AUTOMATIC FILE & INDEX COMPANY, 
Green Bay, Wis.—‘Auto-Master”’ utility 
desks made of wood-steel quartered oak and 
mahogany exteriors with all drawer bodies, 
slides and runners of steel. These desks 
can be made in hundreds of drawer com- 
binations with one or two pedestals single 
or double width. Typewriter attachments or 
center drophead type are available. July, 
. 141, 

BIENEMAN & COMPANY, W. C., Chi- 
cago, Ill.—New typewriter desk, embodying 
several original features. In this desk the 
operator tips back the top, which brings 
the typewriter into proper position and 
makes all stationery instantly accessible. 
The top drawers are automatically uncovered 
by the operation of raising the top of the 
desk. On the under side of the top there 
are pockets which come into place. before 
the typist on either side of the machine. 
On either side of the desk are ample draw 
slides. In the right pedestal is a tilting 
drawer subdivided. In the left hand pedestal 
are two roomy drawers. A single operation 
closes the desk. The result is a flat top 
desk thirty inches high well adapted for 
clerical or bookkeeping work. May, p. 163. 

BYRON TYPEWRITER CABINET COM- 
PANY, Louisville, Ky.—‘Cleri-type’’ desk, 
affording the usual advantages of the Byron 
construction, with the additional advantage 
of having a flat top when the desk is folded. 
December, 1920, p. 147. 

CLEVELAND CALCULATING COMPANY, 
THE, Cleveland, Ohio—‘‘Acme’”’ comptometer 
desk, enabling the operator to work con- 
tinuously with minimum exertion. June, 


P. 4 

GUNN FURNITURE COMPANY, Grand 
Rapids, Mich.—The United States Patent of- 
fice has granted this company a patent on 
its method of constructing linoleum tops 
for desks and other furniture. September, 
p. 133. 

JAMESTOWN METAL DESK COMPANY, 
Jamestown, N. Y.—Novel feature in new 
metal desks. The panels are double steel 
interleaved with asbestos. The legs are 
complete units with tubes into which the 
beaded edges of the panels are fitted. The 
joints are close fitting. There is a special 
locking device controlled by center drawer. 
July, p. 134. 

OLSEN COMPANY, O. C. S., 2527 Moffat 
street, Chicago, I!l.—'‘‘Arrow'’ Comptometer 
desk, made for machines of eight, ten or 
twelve columns. The machine rests in a 
well, at correct operating height. When 
the well is covered, the table is useful for 
ordinary office work. December, 1920, p. 139. 

ORPIN DESK COMPANY, Medford, Mass. 
~——-Desks in a special hand-grained mahogany 
finish, using gum or similar hard woods. 
The process simulates mahogany closely. 
December, 1920, p. 143. 

SHAW-WALKER COMPANY, Muskegon, 
Mich.—"“Utility” and card filing desks. The 
“Utility” desk is a flat top desk having a 
long drawer under the right hand side of the 
bed with ample knee space below the 
drawer. At the left are two large drawers 
mounted on steel slides with cast bronze 
drawer pulls. Another new desk is the 
No. 700 double pedestal card filing desk 
which concentrates 8,000 to 80,0000 cards 
within easy reach for instance reference. 
May, p. 156. 

SHELBYVILLE DESK COMPANY, Shelby- 
ville, Ind.—No. 6 desks can be had with 
either wood or linoleum top. The desks are 
of flush panel design, eliminating dust- 
collecting rails. The drawers are hardwood 
throughout, dovetailed front and back with 
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Typewriter desks have 
removable stationery 


ish desk file for semi-monthly stock records 
issued on all mill brand lines. 


p. 36. 

BARRETT BINDERY COMPANY, Chi- 
Ill.—Handy counter demonstrator and 
display rack is being furnished dealers with 
every assortment of eighteen Barrett ‘“‘Emer- 
cleat arrangement that is used in the ‘“‘Emer- 

CLAR-O-TYPE 
showing the way 


UCIBLE COMPANY, JOSEPH, 





’ typewriter paper. 
in show window. 
New counter display cabinets of “ 


envelopes make many sales. 

HOTCHKISS SALES COMPANY, 
Conn.—Display 
kiss automatic paper fastener. 
ecard shows the fastener 
while two wings show the machines 


ROS ROL COMPANY, 
New display container in 
dealers handling 


RUSH ERASER COMPANY, 
COMPANY, New York, 


colors and weights. 
Distributors—Letter. 
BRISTOW, STANLEY 


Y.—‘*Fyle-Kwik” 


plied to the frame 


iliar Kohlhaas system of 


THAYER & COMPANY, 


without removing or disarranging 


contents of the file. 


thumb guides which 
helical springs inside. 

WORK-ORGANIZER 
Mich.—New desk file known as Style No. 632. 
Made in two-pocket style, 


Work-Organizer, 


paper surfaced 
and grained like leather. 
Seven-way-sorter 


and various other kinds of 
made of heavy 


New reply envelope, 


on the back of the envelope. It is perforated 


the envelope is opened and 
a second time, 
This folds from the 
face in such a 
envelope and at 
cover the stamp and cancellation 
when the letter was originally posted. 





y 
iL) 


ecemoer, IQo2T. 


ing envelopes and congress tie expanding 
envelopes made of high-grade manila stock. 
May, p. 168. 

SELF-CLASP ENVELOPE COMPANY, 
New York, N. Y.—New patented envelope 


made of number one pure jute and kraft 
stock in various sizes from 3x 4% inches up 
to and including 12x 15% inches and two 
weights, February, p. 56. 
Envelopes—Bandless. 

SMEAD MANUFACTURING COMPANY, 
Hastings, Minn.—Bandless currency mailing 
box. The outer wrapper is gummed, afford 
ing a secure seal. Made in sé ! thick 
nesses, December, 1920, p. 136 

Erasers, 

FABER, EBERHARD, Brook N ¥ 
New ink eraser known as No, 650 which is 
a little brother to No. 6500 Both are soft 
ink erasers of such consisten: hat the 
substance of the paper is not destroyed by 
the erasure with them of ink r typewrit- 
ing. February, pp. 56 and 59. 

PRANG COMPANY, 1922 Calumet avenus 
Chicago, Ill.—‘‘Peco” gum eraser, f cleans 
ing drawings, photographs linen vindow 
shades, kid gloves, hats, wal! paper ete 
December, 1920, p. 148. 

Eye Shades. 

CHICAGO EYE SHADE COMPANY, 2300 
Warren avenue, Chicago, III ‘Panama”’ eys 
shade, bound on all edges, protecting the 
eyes against light from front i and 


the sides. January, p. 135. 
FEATHERWEIGHT EYESHADE COM 
PANY, Merchantville, N. J \ novelt in 


Featherweight eyeshade. The ig of the 
shade which contacts with the ehead is 
rolled, thus preventing the shad I cut 
ting into the skin. April, p. 29 

U-WAN-TA NOVELTY MANUFACTUR 
ING COMPANY, Los Angeles, Ca Ne 
patented eyeshade made of vulcanized fibr« 
and treated with a preparation designed te 
render it perspiration-proof. September 
p. 110. 

Fasteners—Paper. 

COMPO SALES COMPANY IN‘ New 
York, N. Y.—New paper stapling machine 
having a guiding and straightening device 
which prevents clogging November, p. 206 


HOTCHKISS SALES COMPANY, Norwalk 
Conn.—Improved No. 1 Hotchkiss pape 
tener is sightly in appearance and is short« 





and more symmetrical of line than earlie: 
models. November, p. 36. 

MACHINE APPLIANCE CORP., Brookly1 
N. Y¥.—New model “Ajax eyelet paper 
fastener. July, p. 31. 

OAKVILLE COMPANY, Waterbu Con! 
—New line of pinch fasteners i three 
sizes, finished in brass or nickeled, know! 


as the “Security.”’ October, p 
Fixtures—Display. 
ONLI-WA FIXTURE COMPANY Dayton 


Ohio—New adjustable display stand, similar 
to that used by public speakers on the ros 
trum, made of wood. The top of the stand 
may be adjusted to any one of three posi 
tions for displaying stationery ks and 


other articles. March, p. 40 
Fixtures—Lighting. 


WHITE COMPANY, 0O ‘ Worceste1 
Mass.—New adjustable lighting fixtur for 
use with adding machines, adjustable ir 
several different ways, the adjustment clamy 


fastening to any type of metal stand. August 
p. 136. 
Folders and Guides—Filing. 


UNITED SUPPLY COMPANY, 214 Fulton 
street, New York, N, | # “Uppco index 
cards for all standard requirements April 
p. 162. 


YAWMAN AND ERBE MANUFACTUR 
ING COMPANY, Rochester, N. \¥ New fils 


folder with angular tab made of Yaw 

manotE,” a durable red paper stock o 

leather-like wearing quality. Ma p. 163 
Games. 

PARLOR BASEBALL MANUFACTURING 
COMPANY, 404 North Clark street, Chicago 
lll.—Baseball game, 12x12 inches witt 
spinner which dictates the plays, of which 


there are 104. January, p 35 
Glassware—Stationers’. 
CUSHMAN & DENISON MANUFACTUR 


ING COMPANY, New York, N. Y “Capitol 
desk sets. The pin cup is an integral part 
of the base, moulded in the glass Bases 


are made with three-inch openings and 3% 


inch openings. June, p. 72. 
DEFIANCE MANUFACTURING COM 


PANY, New York, N. Y.—Some new things in 


glassware such as combined match and ciga 


holders and ash trays. These are of finely 
polished glass and are sightly in appear 
ance. April, p. 28. 

Guards— Machine. 


GENERAL FIREPROOFING COMPANY, 
THE, Youngstown, Ohio—Expanded meta! 
for machine guards for exposed moving 
parts on machinery, such as fiy-wheels 
cranks, etc. January, p. 35. 





December, 


Guides—Index, 

AIGNER COMPANY, G. J., Chicago, I 
Index book labels, name ind 
number labels stamped in gold leaf and hot 
embossing are made by this concer: 1€) 
also manufacture muslin stock for designi: 
ledg¢ sheets and cloth reinforcing strips 
various iths and weights for ledger sheets 


ibs law 











Index tabs in gangs are also featured, Feb- 
ruary, p 

This il specializes .in indices for 
loose leaf sheets of various kinds, made up 
for any ing scheme in celluloid, leather 
canvass and cloth. Their line includes ir 
dex shield iv name and number labels 
March, p. 44 

ASSOCIATED STATIONERS’ SUPPLY 


COMPANY, Chicago, Ill Cel-U-Tip is a new 
tab for index cards September, p. 129 
FLEXIFILE CORPORATION, Pittsburgh 
Penna New style Flexifile, comprising a 
continuous strip of cloth which is folded to 
form twelve pockets or loops It is hung 
on thin flat inners which slide on the side 





rails of 2 resilient wire frame made 
gjessemer steel on which they are set Octo 
ber, p. 24 

PLEW & MOTTER we pages te ee OF 
THE WORKMAN MANUFACTURING COM 
PANY Chie New ey of black 
enameled tip rolled stee Septem 
a pp. 122 ane 20. 

INIVE AL INDEX TAB COMPANY 
eae W isl U-Kut-Em” index tabs 
come in convenient strips, ready to index 


essed 


A specia Pyralin forms the pro 











tective surface Within is the insert on 
which the ndex is written. They are also 
supplied nedeagpreniy for writing on 
the typewrit * ales ‘an be had in six 
colors July, p. 1! 

Holders—Book. 

OPEN BOOK RE COMPANY oO} 
\MERICA ong: m = New book rest 
to simplify us slephone directories and 
other refe tes. by office workers 


made for single or doubl+ 
top desks and for attach 
wall telephone 


This de ‘ 8 
flat top desks, roll 
ment to the wall to serve 
desks January 


p. 52 
Humidifiers. 


EUREKA BLOTTER BATH COMPANY 
senna 6 +t Wallace street, Chicago, III 
Humidifier for evaporating water in heat 
ing systems T familiar substance used ir 





Eureka blotter baths is in the form of an 
upright slab, supported in a pan of wate! 
A funnel facilitates filling the devic: 
water. December, 1920, p. 151. 
Indices—Telephone. 
ENVELOPE ‘COMPANY, Chicago 
ephone pad holder known as 
affords convenient writing 


EAGLE 
Ill.—New 
the ‘‘Holdrit« 


facilities for isers of desk telephones. 
Another device sold by this company is 
the Eagle pad holder November, pp 
205-206 
STONE COMPANY, NATHAN M., Chicago 


is a convenient memo 
thumb index for tele 


Ilt The Har 


randum pad 


dypad 
with a 


phone numbers, addresses or any other desk 
data necessary at the telephone August 
p. 136. 


SWASEY & HARVEY, San Francisco, 


Calif ‘“Phonedex"™ is an individual telephone 
index whi is always in place and readily 
manipulated It can be attached to the tele 
phone or fastened to the wall. February 
p. 61. 


Adhesives. 

COMPANY, THE, 
paste, character- 
cinnamon, is 


and 
CRAYON 

“Kroma” 
asing scent of 


Inks 
AMERICAN 
Sandusky 
ized by 1 ple 


Ohio 


smooth and free from lumps and of a con- 
sistency adapted to general purposes and 
will not sour or mould in any climate. It 
comes in various size containers, Z2-ounce, 


4-ounce, 8-ounce pints, quarts and gallon 
irs. Marcl p 40, 

‘ANODE INK COMPANY, Chicago, Ill 
| ands ink specialties include a line of inks 
for duplicating machines, multigraph and 
multicolor inks, check-protector inks, num- 
bering machine inks, stamp pad inks, ad- 
dressing machine inks, addressograph ink, 
et October, p, 82 

‘ARTE S INK COMPANY, THE, 
Ma iss. “Cico paste can now be obtained in 
—— tubes, which may be had in two 
$1Zes. -bruary p 44. 

DAV IDS INK COMPANY, INC., THE 

THADDEUS New York, N. Y.—New two- 
known as 


Boston, 


ounce package of signature ink, 
No. 573 December, 1920, p. 130 

DEWEY & ALMEY CHEMICATI COM 
PANY, Cambridge, Mass.—‘Grippit,’’ a non 
wrinkling adhesive that holds paper, cloth, 
metal, rubber and wood. January, p. 135; 


March, p. 163 


FEIGEL & BROS., INC., M., New York, 
N. Y Styx’ s a new liquid glue May, 
p. 168. 


MARSH SHIPPING SERVICE INC 
Belleville, I) A line of stencil and marking 
ink and paste in black and colors, plain and 
oil stencil boards, fountain stencil brushes, 
fountain hand markers, stencil and mark- 
ing brushes, marking pots, crayons, ship- 
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ping t ks and other supplies necessa 

} ict of a shipping ment Ay 

' SONDERGAARD METALLIC INK COM 
PANY 1912 Fairview avenue Spokane, 
Wash Metallic ink invented by William 


Sondergaard January, p. 135 

STAFFORD, INC., 8. 8., New York, N. Y 
‘Auto-Sea ink stand, filled with two 
the best black ink This device 
jillable and non-evapor l l 
brought out by 








s pads has been |} 
Ss. 8 Stafford, In formed of the finest 
quality of felt blotting paper and nainsook 
saturated with high-grade dyes in a gly- 
cerir lution September, p. 121 
Inkstands. 
EWIS BALL BEARING INK WEI 


COMPANY, Kinsman, Ohio—New ink well! 





with hollow float which seals ink against 
evaporation, yet is easily displaced when 
lipping with the pen This well is of glass 
with rubber fittings. June p 

Loose Leaf Devices. 

HUGHES LOOSE LEAF METALS COM 
PANY, Chicago, Ill.—Composition cover for 
loose leaf binders that embraces improve- 
ments of value These covers are attached 
to Hughes all-steel ledger metals Made in 
three capacities for any size sheet These 
covers are also furnished with Hughes meta 
hinge sectional post binders The metal 
parts are nickel plated over buffed copper 
stock July, pp. 142 and 145 

IRVING-PITT MANUFACTURING COM 
PANY Kansas City, M< Ledgerett« 
bound in a good quality of black imitation 

ather and equipped with a mental hing: 














has four 5/16-inch posts, standard spacings 
*‘Ledgerettes’’ are put up in outfits consist 
dger binder 200 lithographed 
sheets and one canvas tabbed ind 

I lige tes are made ir two sizes 

7 x 10% inches and 9% x 11% inches Sep 
ber p 

LEDGE LTD Tix S ds} 
England loose leaf binder for pocket 
memos foolscap siz J W Myatt 
Ledgers Ltd., has devised a form of state 
ment which can be mailed Vv I it an er! 
¢ I September, pp. 109 and 110 

MOHI ER, A., Chicago I New loose 

if binder known as the So-Easy. This 
book s neatly covered and the regular 
equipment consists of 200 ruled and printed 
sheets Ther ire heavy ledger indexes 
ruled and printed and the binding is vellum 
de 1X€ January, p ) 


STATIONERS LOOSE LEAF COMPANY 


Milwaukee, Wis New machine bookkeeping 
devices for loose leaf users Traybilt 
binder Pyramid” turntabl« 


posting stand 
} 
! 


top transfer case with whee ast Decem 





ber 1920, p. 28, 

The Eclipse’ keyless flexible post ledge 
is intended for the use of the bookkeeper 
having from 200 to 400 accounts The 

Faultless’ stay-open aluminum sheet holder 


when opened 
open for the 


past 
inser 


has a positive action 


cente1 as it remains 





tion or removal of sheets. September, p. 109. 

New loose devices, including the follow- 
ing Eclipse’ flexipost keyless ledger out 
fit \ ledger for the small merchant, em- 
bodying the flexipost idea, but made with- 
out screw compression, 

‘Marvel”’ keyle s flexipost binder Same 
action as the “‘Eclipse’’ ledger, but made in 
cheaper bindings and without the closed, 
nickel-plated back. Intended for use 
wherever a_ sectional post binder would 
serve 

“Progress’ H and “Percentri« H are 
adaptations of the sectional post binders of 


names, to take folding or flexible 
posts. 


“Stay-Open” sheet 


those 
tops to the 
Aluminum 


folder New 


back construction, which causes holder to 

stay open until proper leverage closes it 
New rack or brackets for holding the 
Adjustabilt"’ binder; these channeled racks 

may be used for any sectional post binder 


it is desired to use vertically 
Traybilt’’ machine posting 


binder. In 


the new style device the case is fully nickel 
plated Sliding lock bar locks on post heads 
or on base of “auxiliary” posts which are 


dropped in place when the two halves of the 
used without any stand 
Turntable top steel drawer cabinet 

Faultless machine posting desk. Designed 
posting machine on its stand 
other storage 
October. 





binder are 


to enclose the 
the turntable top cabinet and al 
pedestal A new and unique idea 
p. 115 

STEEL BACK. FILE & LEDGER 
PANY, Chicago, Ill “Supreme loose leaf 
ledgers fill a demand for low priced ac 
books as occasioned by the federal 


May, p. 163. 


COM- 


count 
tax laws 


VISIBLE RECORDS EQUIPMENT COM- 
PANY, Chicago, Ill.—Visible indexing loose 
leaf system. The sheets used have index 


and all the sheets under 
combed out Each sheet 
immediate ref 


on the lower edge 
a given index are 
displays its title clearly for 


erence Fe 7 


bruary, p. 47. 
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WILSON-JONES LOOSE LEAF COM- 
PANY, Chicago, lIllL—Several new forms 
have been added to the “Petite Systems’ 


line, including an analysis form for exec- 
utives, showing progressive records by 
months for a year, form P-46, P-48 is a 
heavy gray sheet of mounting stock, suitable 
for light samples, swatches, ad and cut 
proofs for salesmen’s portfolios, etc. A 
minute book sheet, P-43, is ruled for minute 
form, similar to the larger books, but in 
the “Petite” size, 11x8% inches. An out- 
line map of the United States for graph 
statistics and school work is P-44, Novem- 
ber, p. 36. 
Loose Leaf Posting Equipment, 

KOHLHAAS COMPANY, Chicago, Ill.— 
Ledger and posting tray for mechanical 
bookkeeping on its well known sectional- 
portable system. The posting tray is por- 
table and can easily be removed from the 
ledger by turning a single thumb screw. 
September, p. 122. 

SHAW-WALKER COMPANY, Muskegon, 
Mich.—New steel posting tray, supported by 
a single pedestal, readily adjusted to either 
sitting or standing height. May, p. 159. 


Machines—Adding and Calculating. 

ACCOUNTING MACHINE COMPANY, 
INC., 280 Badger avenue, Newark, N. J.— 
“Century” portable adding and listing ma- 
chine. Made on the unit system; fully 
visible; function keys are under the right 
hand; weight, eighteen pounds. Decem- 
ber, 1920, p. 136, 

ADDING MACHINE CORPORATION, 
Chicago, ll.—Thales calculating machine 
which is of the portable rotary type, weigh- 


ing eight pounds. This company, in addi- 
tion to handling the Thale machines, carry 
new Triumphators, new Lipsies, and a 


variety of rebulit machines such as Compto- 
meter, Monroes, Millionaires, Tims, Bur- 
roughs key drives and a large line of straight 
adding machines, February, p. 44. 
CALCULATOR CORPORATION, Grand 
Rapids, Mich.—Lighting portable calculator 
is a small machine operated by a stylus 
and handles work up to seven places, It 
performs addition, subtraction, multiplica- 
tion and division. May, pp. 172 and 175. 
COXHEAD, RALPH C., New York, N, Y. 
Rema calculating machine, made abroad, 
is a light, portable machine, said to be the 
smallest and lightest machine of its kind in 
the world. It weighs but 7% pounds and is 


seven inches long and four inches wide. 
October, p. 68. 
ERIE CALCULATOR COMPANY, Erie, 


Penna.—Harmon vest pocket calculator en- 
ables one to perform addition, subtraction 
and multiplication. This device is made of 
metal, weighing but four ounces. January, 
p. 36. " 
MONROE CALCULATING MACHINE 


COMPANY, New York, N. Y.—New model 
calculating machine in three sizes, 12- to 20- 
place capacity, supplying a machine for 
every figuring need. November, p. 36. 
MORSCHAUSER, W. A., New York, N. Y. 
‘“‘Madas” calculating machine. On this 
device division is automatic. All that is 
necessary is merely to set up the two fac- 
tors, turn the crank and get the result. 
‘“‘Madas’’ calculating machine also multiplies, 
adds and subtracts as is common with all 
calculating machines, April, p. 29. 
SUNDSTRAND ADDING MACHINE COM- 
PANY, Rockford, Ill.—Two new machines 
have been placed on the market—a cash 
drawer and a statement machine. The 
cash drawer machines combine the func- 
tions of an adding machine, a receptacle 
for coin and currency and a convenient 
working space for making memoranda and 
storage of records. The cash drawer ma- 
chine is furnished with duplicating carbon 
roll or with single roll, April, p. 28. 
WALES ADDING MACHINE COMPANY, 
Wilkes-Barre, Penna.—Two new models of 
portable adding machines—six column and 
seven column models. The weight of the 
new machine is about thirty pounds 
equipped with a full roll of paper. June, 
Pp. 35. 





Machines—Coin Handling. 

McGILL METAL PRODUCTS COMPANY, 
Chicago \ change maker having 
six keys, representing the compartments of a 
cash register. The coins are stored in verti- 
cal magazines, which show the amount of 
coin in each. November, p. 206. 

Machines—Composing. 

NIPPON TYPEWRITER COMPANY, Shiba, 
Tokio, Japan.—The Nippon machine casts 
type from a matrix case containing 2,479 
characters. This case is supported before 
the casting device. The case is free to 
move vertically or horizontally at the will 
of the operator, who presents the desired 
matrix before the casting spout. June, pp. 
63 and 64. 





Machines—Dictating. 
EDISON, INC., THOMAS A., Orange, N. J. 
“Electrip’ control for the Ediphone takes 
the place of the foot trip heretofore used 
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in starting and stopping the cylinder. This 
device operates from the keyboard of the 
typewriter, and is governed entirely by the 
operator's fingers. June, pp. 56 and 59. 

New electric control for the Ediphone 
dictating machine. To start or stop the 
rotation of the wax cylinder while speaking, 
the dictator makes a very light touch upon 
a long, flat contact under the fingers, hold- 
ing the tube. The transcriber with the same 
ease taps either one of the two electric 
keys attached to either side of the type- 
writer frame to start and repeat the dic- 
tator’s voice. September, p. 35. 


Machines—Duplicating. 

BANNIGAN, J, PHIL, Utica, N. Y¥.—The 
‘“Simplograph” is a reproducing device used 
for short runs of letters, forms, menus, price 
lists, etc. May, p. 26. 

DURKIN, REEVES & COMPANY, Pitts- 
burgh, Penna.—The “Costless’ is a sim- 
plified portable rotary stencil duplicator. 
May, p. 171. 

HEYER DUPLICATOR COMPANY, Chi- 
cago, IlL—This company is selling a new 
gelatin film duplicating machine known as 
the “Speedograph.’" This duplicator is made 
of metal and provides for the use of a gela- 
tin film on which the impression is fixed 
and from which duplicate copies are there- 
after taken off. October, p. 184. 

MULTISTAMP COMPANY, Norfolk, Va.— 
New stencil duplicator for small work, such 
as four-line printing stamps for addressing 
shipping stamps, return envelopes, postcards, 
endorsement stamps signatures, price-list re- 
visions, etc. Each stencil form can be used 
to run from 2500 to 7500 impressions and 
can be handled as the ordinary rubber 
stamp. October, pp. 80 and 82. 

Machines— Mailing. 

COLUMBIA POSTAL SUPPLY COMPANY 
Silver Creek, N. Y.—New machine to sim- 
plify the use of the postal permit of mailing 
letters as first class mail. May, p. 168. 

MAIL-O-METER COMPANY, Detroit, 
Mich.—Models B and C Mail-O-Meters are 
now furnished with automatic feed, which 
is an integral part of the device. Model 
B is the hand operated machine and Model 
C the small size electrically driven device. 
May, p. 167. 

POSTCRAFT COMPANY, INC., Utica, N. 
Y.—Postcraft mailing machine embodies a 
principle that is as radical as it is effective. 
Stamps are torn from the roll by an in- 
genious mechanism, which presents the en- 
tire gummed surface for moistening an in- 
stant before affixing. This machine affixes 
the stamp on a letter and seals at one 
operation. August, p. 139. 

STANDARD ENVELOPE SEALER MANU- 
FACTURING COMPANY, Everett, Mass.— 
The Standard postal permit sealer is de- 
signed for printing on first class mail en- 
velopes the permit indicia which takes the 
place of an adhesive stamp, together with 
the postmark and cancellation. April, 
p. 153. 

Machines—Numbering and Counting. 

AMERICAN NUMBERING MACHINE 
COMPANY, Brooklyn, N. Y.—Visible num- 
bering machine, known as ‘““Mode!l 41," show- 
ing the indicating figures in the window 
at the front permanently engraved between 
the figures that print. January, pp. 48-51. 

New model 21 “Visible” nine movement 
numbering machine is a device that per- 
forms all possible operations. May, p. 159. 

ROBERTS NUMBERING MACHINE COM- 
PANY, New York, N. Y.—‘Midget’’ No. 66 
numbering machine is built very simply. 
There are 21 parts. The machine weighs 
five ounces. May, pp. 26 and 155. 

ROOT COMPANY, C. J., Bristol, Conn,— 
An ingenious application of counting ma- 
chines to record the work of the filing de- 
partment. A separate counter is used for 
“In” correspondence and for “Out” corre- 
spondence, affording a check on useless ref- 
erence. December, 1920, p. 139. 

Hand tally register about the size of an 
ordinary watch and weighing about four 
ounces. Used for various purposes where 
quick and accurate counting is necessary 
Made in two stylés, No. 0 recording to one 
thousand and No. 1 recording to ten thou- 
sand. January, p. 36. 


Miscellaneous. 

MULTICOLOR SALES COMPANY, Chi- 
cago, IllL—Two new model “Mentges’’ fold- 
ers—No. 7 for job and circular folding and 
No. 9 for book and job folding. September, 
p. 35. 

ANDERSON & COMPANY, W. J., 306 
Broadway, New York, N. Y.—Rapid sealing 
machine, of the two-slot type. All metal 
construction. December, 1920, p. 148. 

“Rapid” tape sealing machine. Durable 
metal is used in its manufacture. The com- 
pany also supplies plain or printed tape. It 
also manufactures shipping tags, calendars 
and pads and advertising specialties. April, 
p. 29. 

DU PONT DE NEMOURS & COMPANY 
E. I., Wilmington, Del.—The protection of 
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pass cards, etc., is afforded by sealing be- 
tween transparent sheeting, using a suitable 
solvent and drying under pressure. Decem- 
ber, 1920, p. 28. 

ELECTRIC SEALING MACHINE COR- 
PORATION, New York, N. Y¥.—New ma- 
chine for flowing sealing wax and making 
the impression. The wax is electrically 
heated, affording savings in wax, time and 
postage. The machine is made of heavy 
pressed steel, suitably nickeled. Ten seals 
a minute can be completed with this sealing 
machine. October, p. 79. 

Moisteners. 

RIVET-O-MANUFACTURING COMPANY, 
Orange, Mass.—‘‘Speed-Mo-Moistener” is a 
stamp and envelope sealer, operating in a 
new way whereby a moistening pad is sus- 
pended with free water at top and bottom. 
February, p. 59, 

WEINMAN BROS., Chicago, IIll.—‘‘Nep- 
tune’’ moistener No, 3 is made with a square 
base of clear glass with well finished edges, 
containing a rubber sponge. The ‘‘Neptune”’ 
moistener cup is 3 7/16 inches in diameter 
and 1% inches high. The sponge is three 
inches in diameter and 1% inches high, and 
projects slightly above the glass edge. 
March, p. 40. 

Name Plates. 

S T METAL STAMPING COMPANY, New 

York, N. Y.—*‘Ever-Ready” name plate has 


‘interchangeable letters. This plate with in- 


terchangeable letters has its uses on house 
doors, office doors, desks, windows of finan- 
cial institutions, hospitals and many other 
places. April, p. 150. 


Pads—Desk. 

CHICAGO MIRROR & ART GLASS COM- 
PANY, Chicago, Ill.—New plate glass win- 
dow ventilator made in lengths suitable to 
accommodate the different windows to which 
it is applied. The height is 11% inches. 
Quarter inch glass is used. April, p. 150. 

FOX & COMPANY, GEORGE E., Chicago, 
Ill.—‘**U-Need-Me" glass desk pad embody- 
ing a plate glass 18x 24 inches, 4 inch 
thick with round corners mounted on a base 
of binders’ board lined with felt with top 
of brown maroon, moire finish. This com- 
pany also furnishes a folding desk pad 
which has either a center blotter or plate 
glass writing surface. March, p. 38. 

New ‘“U-Need-Me” desk pads are made 
in ornamented Spanish leather, displaying 
handsome two-toned embossed effects. No- 
vember, p. 214. 

POLAR MANUFACTURING COMPANY, 
Philadelphia, Penna.—New desk pad of bat- 
tleship linoleum, September, p. 130. 

SAINBERG & COMPANY, L., INC., New 
York, N. Y.—New folio desk pad, the center 
having a glass 18 x 24 inches held in place 
by two leather corners both of which are 
hinged so that the glass may be lifted 
and memoranda placed beneath. March, 
p. 40. 

Pads—Memorandum and Telephone. 

HOODWIN COMPANY, J. W., Chicago, IIl. 
—Improved desk calendar. The writing 
pad and back are separable. The back is 
5x8 inches, neatly and strongly bound. A 
pocket under the pad receives a tongue 
which forms part of the pad, holding the 
two together securely. The sheets are made 
of high-grade bond paper, machine per- 
forated. There is a page for each day in the 
year, showing the day and also the current, 
past and coming month. An annual calen- 
dar is printed on the base. October, pp. 76 
and 79. 

STELEIX COMPANY, Buffalo, N. Y.— 
“Peerless’’ desk pad the frame work of 
which is made of metal neatly finished. The 
paper is suplied from a roll which contains 
a considerable quantity and is readily re- 
newable. The pad carries a calendar. July, 

. 133. 

TELFO DESK COMPANY, Chicago, Ill.— 
Two new items have been added to this 
company’s line of desk calendar pads. No. 
770 is in book form, made from one piece 
of cold rolled “‘Lustro”’ steel. The pad is 
retained in place by springs which are se- 
cured by small lugs formed at the base. 
The new daily memo Perfect Peerless pad 
and stand shows one day and date to each 
sheet. There are 366 sheets 2% x5 inches 
on good grade of stock. The stand is made 
of 18-gauge ‘“‘Lustro” steel. March, p. 43. 

WEINMAN BROTHERS, Chicago, Ill.— 
New type of “Handipad,’’ model W-1, pro- 
vided with rubber feet, which protect the 
desk. An oxidized metal spring clamp holds 
the paper pad securely, yet permits re- 
placements with ease, February, p. 47. 

X-7 “Handipad”’ is made of pressed steel, 
finished in oxidized copper. Rubber pro- 
tectors prevent the device from scratching 
the desk. May, p. 168 

WESTERN BOOK BINDERY, 732 Federal 
street, Chicago, Ill.—The ‘“Dagclip’’ memo 
book, securing sheets with a Galantiere clip. 
Seal finish cow hide cover, with glove fas- 
tener. There is a pocket in the flap for busi- 
ness cards. January, p. 135. 





December, 1921. 


Pads—Stamp. 

CARTER’'S INK COMPANY, THE, Bos- 
ton, Mass.—New stamp pad, inked by a new 
process which is said to insure unusually 
long life and extreme ink carrying capacity. 
The new process is interesting in that it is 
said to insure the drawing to the surface of 
all the ink. October, p. 115. 

PEERLESS CARBON & RIBBON MANU 
FACTURING COMPANY, INC., 113 West 
Broadway, New York, N. Y.—‘Solo’’ stamp 
pad, an inked ribbon forming the inking 
surface; it is fed from a felt ink container 
December, 1920, p. 130. 

Paper—Writing and Typewriting. 

EMPIRE PAPER COMPANY, Chicago, Ill 
—Empire ledger stock for loose leaf records, 
avoiding the cost of crimping stock ordi- 
narily used for such work and permits 
printing or ruling over the hinge without 
difficulty. January, p. 36. 

HAMPSHIRE PAPER COMPANY, South 
Hadley Falls, Mass.—Gray Old Hampshir 
bond has been added to this company’s line 
of papetries which have heretofore been 
limited to white stock. The stock is made 
up in the imperial size two quire with 
forty-eight envelopes and also in quarter 
reams of paper and eight thousand en- 
velopes. March, p, 40. 

New line of gift boxes of stationery put 
up very attractively. October, pp. 24 and 68 

WHITE & WYKOFF MANUFACTURING 
COMPANY, Holyoke, Mass. ‘Riverside’ 
typewriter paper, in a variety of finishes, 
grades and weights. September, p. 133 

Pens and Pencils. 

AMERICAN LEAD PENCIL COMPANY, 
New York, N. Y.—No. 3818 Venus pencil 
for stenographic and general use. The lead 
is soft. The standard green marbled finish 
with gold stamping is continued in this pen- 
cil. April, p. 28. 

“Ink-Eau" No. 160 pencil with violet 
leads has recently been reinstated to the line 
of copy pencils made by this company It 
has a soft, thick violet lead that writes 
purple at once and copies a brilliant color. 
October, p. 68. 

BROWN & BIGELOW, St. Paul, Minn. 
‘“‘Redipoint” pencil has been placed on the 
market after having been sold on a small 
scale for the past two years. This device is 
made in aluminum, nickel, silver or gold. 
The lead is controlled by turning the cap 
clockwise. April, p. 29. 

New model “Redipoint’’ pencil, having a 
concealed eraser. September, p. 36. 

BYERS & GAYES COMPANY, New York, 
N. Y.—‘Pencil Quill” stylograph, having a 
double feed, which does not skip or make 
a split line. It is made with specially fine 
and medium points for stenographers and 
bookkeepers and medium and ball! points for 
general purposes. July, p. 138. 

CONKLIN PEN MANUFACTURING COM- 
PANY, THE, Toledo, Ohio—A new propelling 
pencil, carrying 24% inches of lead divided 
among seven leads. May be had in several 
finishes in both long and short styles, with 
chatelaine tips and in several distinctive 
patterns. January, p. 35. 

DEWITT-LAFRANCE COMPANY, INC., 
Cambridge, Mass.—New ‘‘Superite’’ junior 
pencil is said to be the tiniest metal pencil 
manufactured. This has all the the ad- 
vantages of the larger ‘‘Superites.” Octo- 
ber, p. 76. 

DICTATOR FOUNTAIN PEN COMPANY, 
INC., New York, N. Y¥.—The Dictator foun 
tain pen has a chamber which is charged 
with a supply of concentrated ink said to 
be sufficient for a year’s use. The Dictator 
pencil holds a charge of eighteer leads 
September, p. 129. 

DIXON CRUCIBLE COMPANY, JOSEPH, 
Jersey City, N. J.—New lines have been 
added as follows: “Embassy” No. 1016, 
round tapering pencil with a rubber end 
finished in blue; “‘Rambler’’ No. 700, round, 
maroon, nickel tip with rubber, No. 2 lead; 
“Wonder” No. 275, a round pencil with 
nickel tip and rubber, finished in red; ‘“‘Won- 
der” No. 276, hexagon; “Tip-Top’’ No. 315 Y 
(round) and “Tip-Tep’” No. 319-Y (hexa- 
gon), nickel tips and rubbers. June, p. 72. 

DOW COMPANY, LOUIS F., St Paul, 
Minn.—New magazine pencil remarkable for 





simplicity of construction. There are no 
gears, transmissions, screws or other work- 
ing parts. The pencil consists of an 


enameled brass barrel, into which slips a 
cylinder equipped with a clutch seat for the 
graphite. November, p. 36. 

DUNN PEN COMPANY, New York, N. Y. 
—New fountain pen with little red pump 
handle, having but four parts, made in four 
sizes with four options on pen points May, 


p. 26. 
EAGLE PENCIL COMPANY, New York, 
N. Y.—‘Pointer’” mechanical pencil has a 


spring clip, eraser concealed under the cap 
and a chamber for reserve leads. Septem- 
ber, p. 130. 

ESTERBROOK STEEL PEN MANUFAC- 
TURING COMPANY, Camden, N. J.—New 





December, 10921. 


pen known as “Text Writer.”’ Februa 
p. 48 

EVER-FLO PEN COMPANY College 
Point, N. Y ‘Ever-Flo” ink pencil has a 
self-cleaning device, operated by a littl 
button at the end of the barrel. It is made 
in two sizes No. 1 is 4% inches long; No 
2 is 5% inches long. October, p. 75 

FABER, EBERHARD, Brooklyn, N. Y¥ 
1919 ‘“‘“Multi-led’’ pencil. To adjust the lead 
t is necessary to unscrew the cap when by 
giving it a tilt, the lead slides to the desired 
point and can be secured in place by screw 
ing cap tight again. Each pencil contains 
four compressed leads. July, p. 31. 

No. 785 pencil for marking glass this 
pencil has a brilliant blue lead which will 
mark upon glass or upon other glazed sur- 
faces. No. 726 “Ruby” ink pencil now 
comes in somewhat softer lead than other! 
members of this line. The new pencil is for 
use where a soft indelible lead is required. 
New ‘“‘Mongol pencil with point protector 
in the end of which is an adjustable flat 
ed rubber clasped firmly in a flange. 
New brush and eraser combined, known as 
Van Dyke” pencil eraser, No. 6000, size 40 
and the “Van Dyke” ink eraser, No 
onsisting of with brush equipment. 
July, p. 130. 

HANCOCK PEN COMPANY, JOHN, Bos 
ion, Mass.—The John Hancock cartridge pen 
eliminates difficulties in fountain pen filling 
through the use of a cartridge of ink No 


eraser 


6505 


eraser 


vember, pp. 209 and 210. 

HUNT PEN COMPANY, C. HOWARD, 
Camden, N. J Novel line of fountain pen 
and pencil clips packed in an easel-back 


display case for counter use. December, 
1920, p. 144. 

“Speedball’’ lettering ink is made for use 
on both the lettering pen or on the brush. 
The ink is tar black, waterproof and always 
ready for use without stirring or mixing. 
It comes in quarts, pints, two-ounce and 
ounce bottles. January, p. 36. 

Pens marketed in boxes of one-half dozen, 
packed on a display easel. April, p. 162. 

MILLER BROTHERS, Meriden, Conn.— 

DeLuxe” penholder, made of an ivory-like« 
substance, and tinted in various shades, 
Made with corrugated rubber tips. Decem- 
ber, 1920, pp. 28 and 147. 

No. 104-EZ metal stub pen planned for 
easy writing. This pen is made of a silver 
metal which is non-corrosive. July, p. 130; 
September, p. 133 

PARKER PEN COMPANY, Janesville, 
Wis Ivorine fountain pens, having colored 
barrels. February p. 55. 

REALITE PENCIL COMPANY, 
Ill.—New automatic pencil, the barrel of 
which is made of “Redmanol,” a composi- 
tion of light weight, in a variety of colors, 
September, p. 35 

SALZ BROTHERS, 71 
street, New York, N. Y.—‘“‘Salrite’’ propellor 
lead pencil, using thin leads. Made in beau- 
tiful finishes December, 1920, p. 160 


Chicago, 


West Thirty-fifth 


SHEAFFER PEN COMPANY, W. A Fort 
Madison, Iowa ‘Propel-Repel-Expel”’ pencil 
holding nineteen leads, which aré held 


firmly, therefore, cannot break, slip, twist or 
clog. A slight pull releases an erase! June, 
p. 35. 

Two-piece metal easel with a _ box-like 
base and a long, thin, inclined upright 
clipped to the base. An open pen or an 
automatic pencil rests in the depression in 
the base and leans against the upright Sep- 
ember, p 129 

STICKNEY & COMPANY, G. A., St. Paul, 
Minn New hard rubber magazine pencil, 
having rubber holder The eraser is ex- 
posed and being pinned into place, cannot 
become loos Reserve leads are accessible 
by withdrawing the crown as far as it will 
£0 February » 44 


PENCIL COMPANY, 
Penna A new paper crayon 
added to this company’s 


UNITED STATES 
Philadelphia, 


pencil has been 


ines, September, p 133. i 
WAHL COMPANY, Chicago, Ill New 
model “Eversharp”’ pencil, 3% inches long, 


appealing especially to golfers, sportsmen and 
athletes. Its diminutive form makes the 
new model attractive to women for carrying 
in the handbag June, p. 72. 


WATERMAN COMPANY, THE L. E., 191 


Broadway, New York, N. Y.—Silk guards 
with appropriate metal fittings for short- 
ength Ideal fountain pens. December, 1920, 
p. 144, 

WAYNE SPECIALTY COMPANY, Fort 
Wayne, Ind Gilbert”’ self-filling stylo, 
made of chased black rubber, 5% inches 
ong when closed It is equipped with coin 
self filler and cannot get out of order. This 
ompany also makes the “Gilbert” safety 
stvlo which has the same general features as 
the “Gilbert self filling stylo except that 
it is without self-filler. July, p. 133. 

Presses—Pencil. 

UNITED PENCIL COMPANY, INC., New 
York, N, Ts Simplex” hexagon pencil 
press Speedy operation is one of the fea- 
t es claimed, the production ranging from 


OFFICE APPLIANCES 


five to gross per hou This 


heated by electricity, has an automatic roll 


press is 


gold feeder and a quick detachable chase 
The machine works from foundry type 
linotype slugs, brass rule or dies March 
p. 40 


Records—Cost. 
TICKETOGRAPH COMPANY Chicago, 
Ill The “Ticketograph” is a device for 
maintaining cost records. August, p. 143. 
Registers—Cash. 
NATIONAL CASH REGISTER COMPANY, 


THE, Dayton, Ohio—Class 1100 cash regis 
ter is a low priced high-grade register that 
issues a receipt with every transaction July 


) $7. 
NATIONAL CASH REGISTER COMPANY 
THE, Dayton, Ohio—New banking register 
which makes three separate printed, un- 
changeable records each time it is operated. 
These consist of the entry on the pass book, 
ledger card and teller sheet Deposits, with- 
drawals, interest entries, old and new bal- 
ances, account numbers and initials 
are printed on the teller sheet and the sam« 
record or such part of it as is necessary 
will appear on the pass book and 
card, The new balance is 
extended and printed in the 
of the three records The 

has a maximum of 20 separate 
vember, p. 209. 

Ribbons and Carbons. 
MANUFACTURING 


teller's 


ledge! 
mechanically 
proper column 
banking registe! 
totals No 


CARRIB CORPORA 


TION, tochester, N. Y.—Big ( carbon 
paper is hard finished, clean and long wea! 
ing and produces sharp, clear copies July, 
p. 137. 

PHILLIPS RIBBON & CARBON COM 
PANY, Rochester, N. Y.—New ribbon wind- 


ing machine enabling the company to pro 
vide economies by elimination of wast 
One of these spooling machines is loaned 
without cost to responsible dealers and rib 
bons are supplied on reels of 144 yards each. 
July, p. 31. 

WEBSTER 
ton, Mass 
Burroughs 
roughs Multi-Kopy 


COMPANY, THE F. &., Bos- 
New carbon paper for use on 
machines. It is known as “Bur- 
Black” and comes in 


three weights, 8-lb., 10-lb., and 15-lb. Octo- 
ber, p. 24. 
Rubber Stamp Machines and Supplies. 
CENTURY RUBBER STAMP WORKS, 
INC., New York, N. Y.—New type of vul- 


canizer for use in making rubber stamps. 
The machine is an electric device which can 
be connected to any electric light socket. 
Top and bottom platens are heated by sepa- 
rate units. An automatic device turns off 
the electricity when the proper degree of 
heat is attained and turns it on again when 
the temperature drops a few points The 
machine is so constructed that the heat does 
not go beyond the heating plates Septem- 
ber, p. 129. 


GLAD TIDINGS PUBLISHING COM- 
PANY, Chicago, Ill.—Two types of Lawson's 
clock spring rubber stamp holder. The 


spring tension is pliant enough to make re- 
moval easy yet the stamps are not easily 
knocked off by accident. Stamps cannot fall 
off the round type holder when revolving. 
The strip type is for fastening to desks 
tables, benches or wall. March, p. 48 

PRINTASIGN COMPANY, 700 East For- 
tieth street, Chicago, 1ll.—The Printasign is 
a machine consisting of a type wheel, de- 
signed to print cards and signs in different 
styles of type; to ornament them with cuts 
boarders, et« turning out a readable, at- 
tractive sign for counters and window dis 
plays. July, p. 30. 
Safes. 

SHAW-WALKER COMPANY, Muskegon, 
Mich Three new safes of small size, for 
use in homes or small offices requiring lim- 
ited capacity Made to merit Underwriters 
“Cc” label April, p. 32. 


YAWMAN AND ERBE MANUFACTUR 
ING COMPANY, Rochester, N. Y.—Under- 
writers’ Class B safe with two hour protec- 
tion. In producing this safe, a dry insula- 
tion against heat is used. April, p. 25. 


Scales—Postal. 

MACHINE COMPANY, New 

York. N. Y.—‘Preciso’’ postal scale for let- 

ters and circulars. This is a beam scale 

made of nickeled iron and aluminum, work- 

ing by gravity. March, p. 40 
Sealers—Envelope. 


SHUTTLE 


SEALOGRAPH COMPANY, Kansas City, 
Mo New model Sealograph with electric 
drive and automatic feed. It automatically 
feeds any standard size envelope, seals, 
counts and stacks envelopes at the rate of 
175 per minute. May, p. 155. 

Sharpeners—Pencil. 

AMERICAN NEWS COMPANY, New York, 

N. Y.—‘*‘Kosmos” pencil sharpeners are 


again on the market. June, p. 71 

COLLINS INK ERADICATOR COMPANY, 
Hoboken, N. J.—“E,Z.”" pocket pencil sharp- 
ener packed in dozen lots on card- 
board. September, p. 133. 

FARNHAM PRINTING & STATIONERY 
COMPANY, Minneapolis, Minn Electric mo- 


comes 


15 


tor drive for pencil sharpener makes effec- 
tive advertising device. June, p. 59. 

RAZABLADE PENCIL SHARPENER 
COMPANY, Manchester, England—Razablade 
pocket pencil sharpener, consisting of a 
metal body forming a guide for the pencil, 
and a holder for a discarded Gillette safety 
razor blade. September, p, 133. 

SALOMON & COMPANY, A. L., New York, 
N. Y.—‘Sunset” pencil sharpener is de- 
signed for pocket use, being provided with 





a suitable case. September, p. 139, 
Sorters. 
KARNS, E. §&., Chicago, Ill.—Simplex 


sorter is made in different sizes. A feature 
of the “Simplex” is the ease with which 
it can be built up to any requirement and 
added to as necessary. It is made up of in- 
dividual units, which lock together, forming 


a secure and substantial desk fixture. Octo- 
ber, p. 79. 


Specialties—Filing. 
BUSHNELL COMPANY, ALVAH, Phila- 
delphia, Penna.—Paperoid specialties. Style 
D file pocket known as the “Lawyers.” 


Made in two sizes, 9% x 11% and 9% x 18%. 
Bushnell's “Safety-Overlap” expanding mail- 
ing wallets. Ends of gussets extend so when 
the flap is secured the extended ends protect 
the contents, Front and back are double 
thick. Made in four sizes. January, p. 365. 
“Vertex” filing pockets for handling bulky 


correspondence in_ vertical files. These 
pockets are made of ‘“Paperoid.” April, 
p. 29. 

NATIONAL FIBERSTOK COMPANY, 
Philadelphia, Penna,—Novel vertical file 


pocket which is open at the left as well as 
the top. By lifting the front, the contents 
of the file pocket can be examined without 
removing from the file. There are gussets at 
the bottom and right end, each reinforced 
with cloth, The front and back of the 
pockets are made of double thickness; stand- 
ard sizes are made for 1%, 3% and 5% inch 
expansion. September, p. 129. 

SHAW-WALKER, COMPANY, Muskegon, 
Mich.—New form cards adapted to all card 
record systems. May, p. 172. 

Specialties-—Office. 

BUCKEYE CHECK TRAY COMPANY, 
THE, Bucyrus, Ohio—Handy check tray 
made for use with posting machines. Made 
of mahogany finished birch with compart- 
ments for unlisted and listed checks, also 
deposit slips, January, p. 35, 

CLASPALL COMPANY, St. Louis, Mo.— 
Fasteners for parcel pest packages. Made 
of strong paper, gummed and attached like 
sealing tape. June, p. 72. 

DOLPH, FRED A., Washington, D. C.— 
The “Rapid” type printer. A machine which 
accomplishes direct printing with absolute 
alignment. It is silent in operation, using a 
key set instead of a key operated mechan- 
ism. May, p. 265. 

HALLOMAX COMPANY, INC., 2718 Far- 
ragut road, Brooklyn, N. Y.—Pocket re- 
corder for daily expenses, recording on a roll 
of paper. December, 1920, p. 130. 

IDEAL BOOK MAILING COMPANY, 
Worcester, Mass.—New corner protector to 
be used in protecting the corners of photo- 
graphs, books and catalogues during trans- 
mission in the mails. February, p. 44. 

Oo. XK. MULTIGRAPHING COMPANY, 
Philadeiphia, Penna.—New even print cover 
for use on multigraph machines, The de- 
vice makes it possible to get impressions on 
short lines of type through the ribbon equal 


in tone to those of full length lines. June, 
p. 35, 
PETTEY, J. A., Belvidere, I1l.—Small 


punches for pocket use, adapted for punch- 
ing cards such as are used in barber shops, 
by chiropractors and others who keep their 
records on cards, punching a hole about 1/16 
inch. The Petty paper punch is similar in 
design, but punches a hole \% inch in diam- 
eter. October, p. 82, 

UNYVERSAL UTYLYTY UNYTS COM- 
PANY, Chicago, Ill.—New desk tickler and 
card file, made of metal. On opening the 
box, both ends spread and tilt at an angle 
so that the tops of cards have all the play 
necessary for the whole cards to be seen 
without taking it from the box. January, 
p. 48. 

WORK-ORGANIZER SPECIALTIES COM- 
PANY, Detroit, Mich.—New desk drawer 
tray made of fiber, 9x18 inches with nine 
compartments. This tray weighs 14 ounces, 
enameled in olive green. February, p. 44. 

YAWMAN AND ERBE MANUFACTUR- 
ING COMPANY, Rochester, N, Y.—New style 
“Shannon” perforator. Operating handle of 
special shape affords a quick downward 
stroke of the perforating punches with less 
effort than old model. This perforator 
punches the standard centers 2% inches and 
is finished in olive green with nickeled trim- 
mings. January, p. 35. 

New glass legs for “Y and EB” wood and 
steel upright filing sections, made of 
moulded glass, strong and durable, not being 
subject to marring or discoloring, and are 
easily kept clean. January, p. 48. 








December, 1921. 
beneat] then the translation r Roman 
June, pp. 60 and 63. 

WOODSTOCK TYPEWRITER COMPANY, 
Chicago, Ill New features embodied in 


their standard model which add to its work- 
ing qualities, as follows: Automatic ribbon 
reverse which acts on a single stroke of the 
key, the variable line spacing function is 
controlled by a nickeled knob extending 


slightly beyond the rubber’ twirler The 


platen can be rolled in either direction at 
will through this nickeled knob April, p. 
49 
Wallets. 
BLACK & COMPANY, FRANK W Chi 
cago, Il Th Safeguard” wallet is a new 
item witl a distinct appeal to the busi- 
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ss i carrying valuable papers on his 
person The safety deposit ault feature is 
which pins to the inside of the 
pocket It has a snap button to lock to the 


1 fastener 


valle This snap must be released to rs 
move the wallet from the pocket This 
device is made of genuine leather seal 
grained fashioned to last a life tim« It is 
made in two sizes. October, p. 279. 
DRESNER COMPANY J New York, N 
Y Handiwalet,” is an envelope or cor 
tainer, hand made of strong red rope fibre 
stock o1 jute manila, having open end, 
flaps and an inner pocket permitting 
papers or cards of various lengths or 
dths May, p. 156 


SAINBERG & COMPANY New York, N 


17 


Y New line of leather goods for the com- 
mercial stationer, including leather = en- 
velopes, cut flush; collection wallets, cut 
flush; bank runners’ and insurance policy 
cases, valuable paper cases, check book cov- 
ers, bank book envelopes, letter cases, card 
and leather cases, pass cases, titewads, bill 
folds, hip-pocket folds, loose leaf memo 
books, diaries, special sample cases made to 


order in quantity. September, p. 126, 
Wardrobes. 
VAN DORN IRON WORKS COMPANY, 
THE, Cleveland, Ohio.—New combination 


cupboard and wardrobe in steel, to take care 
‘ff the storage of office forms and also pro- 
vides a safe place for the hanging of cloth- 
ing, wraps, etc. May, p. 172. 








Affixers—Stamp. 
MULTIPOST COMPANY, Rochester, N. Y 
Multipost stamp affixer and recorder May 
p. 118; July, p. 77; September, p. 88; Novem 


ber, p. 10 





STANDARD STAMP AFFIXER COM- 
PANY, Everett, Mass.—Standard stamp af- 
fixer December, 1920, p. 174; January, p 
180; February p 186; March, p L&6 
April, p 18 May, p. 190; June, p. 251; 
July, p. 1 August, p. 157; Septembe Pp 
186 Octobe p. 210; November p 


Baskets—Waste. 
VULCANIZED 


AMERICAN FIBRE COM 


PANY Equitable building, Wilmington 
Del Vul-cot waste baskets December, 
1920, p. 127 January, p. 91; February, p 
8: Marcel p. 47; April, p. 56; May, p. 100; 
June p. 160; July, p. 49; August - 1273 
Septemb October, p. 89 November 
I 18 

SARBEE WIRE & IRON WORKS—See 
Trays Desk 


BARSHALL STEEL EQUIPMENT COM- 


PANY, THE See Boxes Safe Deposit. 

DIAMOND STATE FIBRE COMPANY, 
Bridgeport (near Philadelphia) Penna 
Diamond fibre waste baskets December 
1920, p. 10 January, p. 129; February, p 
114; March, p. 58; April, p. 72; May, 1 112; 
June p. 19 July p. 74: August p. 144 
September p. 218; October, p. 244 

ERIE ART METAL COMPANY Se 


Boxes Bon 
FURNAS OFFICE 


FURNITURE COM 
PANY Ser Furniture—Specialized Office 

MASSILLON WIRE BASKET COMPANY 
THE, Massillon, Ohio. Daisy baskets De- 
cem ber 120, p. 205; January, p. 206; Feb 
ruary p. 199 March, p. 218; Apri I 212 
May, p. 224; June, p. 273; July, p. 193; Au 
gust, |} 191 September, p. 207; October, p 
241; Nov ber, p. 275. 

METAL OFFICE FURNITURE COMPANY 

See Cabinets—Filing. 

MIDLAND STEEL PRODUCTS COMPANY 
3132-36 South Canal street, Chicago I 
(Vail Manufacturing Company, successor) 
Waste baskets, Space baskets, Letter trays 
Paper ‘¢ ps December, 1920, p 89 Jan 
uary, p. 203 February, p. 192 Marcel p 
210 Apr p. 207. 

NORTHWESTERN EXPANDED METAL 
COMPANY 983 Old Colony building Chi- 
cago, Ill Nemco” expanded metal baskets 
December 20 » 190; January Pp 176 
Februal p. 184; March, p. 206 April, p 
196 May, } 03; June, p. 264; Ju p. 184 
August, p. lf September, p. 189; October 
p 


PEERLESS WIRE GOODS COMPANY 0 


East Jackson boulevard, Chicago, Ill Wast: 
baskets mai and tape baskets Built-up 
trays, Special baskets made to order De 
cember, 1920, p. 167; January, p. 170; Feb 
ruary, p. 160; March, p. 182; April, p. 177; 
May p 189 June, p. 270; July p 189 
August, p. 187; September, p. 201; Octobe 
p. 234 November, p. 269. 

ROBINSON MANUFACTURING COM 


Books Memo, 
MANUFACTURING 
Seventy-fifth street 
Products Company), Chi 


PANY See 
VAIL 
1752-58 East 


to Midland 


COMPANY 
(successor 


Steel 


cago, Ill Wire waste baskets, letter trays 
space baskets, paper clips, correspondence 
trays, bank pins, thumb tacks. file spindles 
May, p. 19; June, p. 269; July, p 190; 


August, p. 186; September, p. 202; October 
p. 235; November, p. 247. 
Binders—Catalogue. 

PEERLESS SUPPLY COMPANY, 8 Bea 
con street joston, Mass.—Spring binders 
magazine covers, telephone book covers, cat 
alogue covers. May, p. 221. 

PORTE PUBLISHING COMPANY Box 
1783, Salt Lake City, Utah.—Binders at sac 
rifice. September, p. 211. 

Blanks—Lithographed. 
GIBSON & COMPANY, C. R., 826-828 


Broadway, New York, N.Y. Note, draft 
and receipt books, Sunday school supplies 
box tops January, p. 156; November Pp. 


236. 

GOES LITHOGRAPHING COMPANY, 49 
West 6lst street, Chicago, Ill.—Goes litho- 
graphed blanks, loose leaf common law rec- 





Year’s Index to Adver- 
tising Announcements 








Classified According to Lines of Manufac- 
ture Showing the Location and Dates of 
Advertisements 








ord book, common aw ertificates, stock 
certificates, bordered blanks, bond inks 
diplomas, certificates of award ound ! 
loose-leaf corporation record books, b s 
mailing cards, calendar cards ithog hed 
calendar pads, art advertising calendar pik 
tures, calendar mounts, advertising blotters 
advertising hangers printers heips interim 
certificates, checkbook and business card 
blotters, monthly service cards greeting 
ards. December 1920, pp 48 193 Jan 
uary, p. 98; February, p. 9 March, p. 80 
April, p. 65; May, p. 142 June, p. 88. July 
p. 157; August, p. 152; September p. 139 
October, p. 102; November, | 195 

KIHN BROTHERS, 205-209 West Nin« 
teenth street, New York N Y “hK B 
blanks December, 1920, p L84 Januar 
p. 188 February, p. 170 March, p 197 
\pril, p. 193; May, p. June p. 26 
July, p. 177; August, p. 159; September p 
84; October, p. 224; Nevember, p. 259 


Boards—Arch. 


HOHNSBEEN MANUFACTURING COM 


PANY Minneapolis, Minn Hohnsbeen sp¢ 
cialties, aluminum arch-files and clip boards 
June, p. 250; July, p. 183 August, p. 181 
September, p. 181; October p. 229 Noven 
ber, p. 260. 
Boards—Clip. 
MANUFACTURING CON 


\MERICAN 


CERN, Falconer (near Jamestown), N. Y 

Falcon” clip-boards, rulers, desk files, arc} 
ind clip boards, Decembe! 1920, p. 211 
January, p. 211; February I 204 March 
p. 44 April, p. 219; May | 64 June I 

2 July, p. 98; August, p. 198; September 
p. 218; October, p. 180 November, p. 120 

HOHNSBEEN MANUFACTURING COM 
PANY See Boards Arch 

Books. 

McMILLAN BOOK COMPANY See Loos« 

if Devices. 

TRUSSELL MANUFACTURING COM 
PANY North Cherry street, Poughkeepsi« 
N Y My Finances,”’ loose eaf devices 
December 1920, p 178 January p 17 
Februar} p. 165; Marcl I 189 April, p 
178; May, p. 212; June, p. 2 July, p. 17 
August, p. 174; September, p 78; October 
p 26 November, p. 252 

Books—Memo., 

GALANTIERE & COMPANY D A 732 
Federal street, Chicago Ii] *“Dagclip 
memo February, p. 192 March p. 819 


April, p. 211; May, p. 227 June, p. 271 
July p. 197 
NATIONAL BLANK BOOK COMPANY 


See Loose Leaf, 

ROBINSON MANUFACTURING COMPA- 
NY, 73 Elm street, Westfield, Mass. tobin 
son reminder, Robinson ‘“Readipad Waste 


paper bag. 
p. 192; February, p. 182; 
April, p. 168; May, p. 200; June, p. 255; 
July, p. 176; August, p. 182; September, p 
161; October, p. 73; November, p. 280 
WEINMAN BROS.—See Pads—Memo. 


December, 1920, p. 188; January 
March, p 25 








WILSON -JONES LOOSE LEAF COM 
PANY See Loose Leaf 
Boxes—Bond. 
ART STEEL COMPANY, INC., 313 East 
Twenty-second street, New York, N Y 


‘Asco boxes. March, p 


steel-like quality 


ERIE ART METAL COMPANY, Eri 


Penna ‘“‘Dan-dee’”’’ cash boxes, waste bas 
kets strong boxes, cash boxes, security 
boxes, towel baskets and hampers, ‘Dain 


tee’’ line for women, book ends. December 


1920, p. 60; January, p. 66; February, p. 
126; March, p. 124; April, p. 48; May, p. 
82; June, p. 111; July, p. 122; August, Pp. 


93: September, pp. 63 and 94; October, pp 
14 


1 and 170; November, p. 100 


Boxes—Safe Deposit, 

BARSHALL STEEL EQUIPMENT COM- 
PANY, THE, Cleveland, Ohio,—*‘Security” 
safe deposit boxes, metal furniture, steel 
filing equipment, ornamental iron and bronze 
work, banking room fixtures, transfer cases, 
Wastkets.”” December, 1920, p. 193; Jan- 
uary, p. 184; February, p. 104; March, p. 
209; April, pp. 95 and 196; May, p. 208; 
June, pp. 108 and 139; July, p. 171; August, 
p. 161; September, p. 193; October, p. 221; 
November, p. 231. 

CARY SAFE COMPANY, THE—See Safes. 
INVINCIBLE METAL FURNITURE COM- 
PANY, Manitowoc, Wis.—Safety Deposit 
Boxes, December, 1920, p. 52; January, p. 

i 178; April, p. 110; May, p. 





154; March, p. 
139; June, p. 175; July, p. 212; September, 
p. 152; October, p. 146; November, p. 171. 

NATIONAL SAFE COMPANY, THE—See 
Safes. 

WILBRAND MANUFACTURING COM- 
PANY, THE, Euclid avenue and East Twen- 
(y-first street, Cleveland, Ohio.—‘“Victory” 
sife deposit boxes. December, 1920, p. 143; 
January, p. 212. 

Cabinets—Filing (Metal)—Safes and Miscel- 
laneous Metal Office Equipment. 
ART METAL COMPANY, Jamestown, N. 

Y Steel office equipment. December, 1920, 

p. 125; June, p. 164, 

AURORA METAL CABINET WORKS, 
Aurora, Ill.—Vertical and card files, transfer 
cases. December, 1920, p. 120; January, p. 
210; February, p. 208; March, p. 151; April, 
p. 220; May, p. 177; June, p. 188; July, p. 
140; August, p. 137; September, p. 129; Oc- 
tober, p. 75; November, p. 176. 

BERGER MANUFACTURING COMPANY, 
THE, Canton, Ohio.—‘Berloy” filing cases 
and transfer units. December, 1920, p. 102. 

BROWNE-MORSE COMPANY, 16 McKin- 
ney avenue, Muskegon, Mich.—‘Quality” fil- 
ing equipment and card index supplies, Sim- 
plex filing system, special cabinet work, 
business furniture, filing equipment and sup- 
plies, Browne-Morse steel products, filing 
equipment and supplies, cabinets, single- 
drawer sections, transfer cases, December, 
1920, p. 228; January, p. 226; February, p. 
143; March, p. 234: April, p. 104; May, p. 
157; June, p. 123; July, p. 210; August, p. 
105; September, pp. 82-83; October, pp. 126 
and 127; November, pp. 136 and 137. 

‘ANTON ART METAL COMPANY, THE, 
920 Market avenue Svuth, Canton, Ohio.— 
The Canton line of metal office equipment, 
December, 1920, p. 230; January, p. 58; Feb- 
ruary, p. 222; March, p, 129; April, p. 238; 
May, p. 144; June, p. 177; July, p. 220; 
August, p. 58; September, p. 232; October, 
p. 139; November, p. 298. 

CHANDLER SERVICE CORPORATION, 
Brooklyn, N. Y.—‘Universal’’ products, steel 
office equipment. Decembder, 1920, p. 208; 
January, p. 208; February, p. 201; March, 
p. 220; April, p. 216; May, p. 229; June, p. 
276. 

CICERO-CHICAGO CORRUGATING COM- 
PANY, 1542 South Fifty-first court, Cicero, 
1ll.—Ringer signa! file, filing equipment. No- 
vember, p. 194, 

CORRY-JAMESTOWN MANUFACTURING 
CORPORATION, Corry, Penna,.—Steel fur- 
niture, sheet metal specialties, steel furni- 
ture, sheet metal] specialties, cabinets, medi- 
cine and bathroom cabinets. December, 
1920, p. 208; January, p. 209; February, p. 
201; March, p. 221; April, p. 217; May, p. 
228; June, p. 276; July, p. 199; August, p. 
176; September, p, 189; October, p. 221; No- 
vember, p. 267. 

GENERAL FIREPROOFING COMPANY, 
THE, Youngstown, Ohio.—G. F. “Alisteel” 
office furniture, safes, desks, cabinets, files 
and shelving. December, 1920, p. 113; Jan- 
uary, p. 209; February, p. 135; March, p. 
133;-April, p. 233; May, p. 132; June, p. 126; 
July, p. 198; August, p. 195; October, p. 
174; November, p. 159. 

GLOBE-WERNICKE COMPANY, THE, 
Cincinnati, Ohio.—Wood filing cabinets, steel 
filing cabinets, “‘Near-Leather” envelopes, 
desk trays, desk portfolios, safes, file hanger 
for desk tray, legal blank cases, steel trans- 
fer cases, desk stationery racks, globe se- 
curity boxes, Liberty bond boxes, cash boxes, 
s.ctional bookcases, stationery racks, cor- 
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respondence distributor, envelope distributor, 
desk tray racks, desk tray clip, document 
cases, board clips, desk trays, “‘Every-Day’’ 
files, legal envelopes, card index outfits, ver- 
tical file trays, banker's note cases, sectional 
filing cabinets. December, 1920, pp. 70-71; 
January, pp. 68-69; February, pp. 68-69; 
March, pp. 70-71; April, pp. 70-71; May, 
Pp. 88-89; June, pp. 111, 135, 137, 140, 152, 
160, 178, 183, 193, 195, 201, 208; July, p. 
132; August, p. 114; September, p. 146; Oc- 
tober, pp. 98-99; November, pp. 110-111. 

IMPERIAL STEEL CABINET COMPANY, 
2130-2152 Fulton street, Chicago, Ill.—Spe- 
cial metal cabinets. September, p. 169; Oc- 
tober, p. 202; November, p. 240. 

MACEY COMPANY, THE, Grand Rapids, 
Mich.—Filing cabinets of steel and wood 
filing supplies, steel safes and _ sectional 
bookcases, counter-height equipment in steel 
and wood, filing cabinets, steel and wood, 
filing supplies, steel safes and typewriter 
desks and sectional bookcases, office desks, 
matched office suites. December, 1920, p. 
122; January, p. 115; February, p. 115; 
March, p. 114; April, p. 127; May, p. 124; 
June, p. 114; July, p. 218; August, p. 95; 
September, p. 108; October, p. 144; Novem- 
ber, p. 164. 

MANUAL ARTS FURNITURE COMPA- 
NY, THE, 2211-17 Eastern avenue, Cincin- 
nati, Ohio.—‘‘Buckeye State” file, typewriter 
tables and desks. December, 1920, p. 203; 
January, p. 209; February, p. 193; March, 
p. 217; April, p. 211; May, p. 227; June, p. 
271; July, p. 197. 

MEDART MANUFACTURING COMPANY, 
FRED, Potomac and De Kalb streets, St. 
Louis, Mo,.—Steel office cabinets, wardrobes, 
furniture. March, p. 138; April, p. 120; 
May, p. 113; June, p. 199; July, p. 112; 
August, p. 122; September, p. 123; October. 
p. 158; November, p. 152. 

METAL OFFICE FURNITURE COMPA- 
NY, Grand Rapids, Mich.—Filing cabinets, 
«sks, waste baskets, bond boxes, ‘“Steel- 
case’ business equipment, ‘Victor’ waste 
baskets, Liberty bond boxes, ‘“‘Steelcase’’ 
desk, letter files. December, 1920, p. 137; 
January, p. 127; February, pp. 65 and 128; 
March, p. 152; April, p. 119; May, pp. 106- 
107; June, pp. 157 and 207; July, pp. 103 
and 129; August, pp. 66 and 101; September, 
pp. 61, 135, 136; October, p. 166; November, 
p. 211. 

SHAW-WALKER COMPANY, Muskegon, 
Mich.—‘“Skyscraper” files, filing equipment 
in steel and wood, indexes for all files, steel 
files, wood files, filing supplies, agencies 
available, safes, form cards, card filing desk, 
utility desk, expandex, machine bookkeep- 
ing accessories, transfer cases, Ideal indexes, 
card trays, joggers. December, 1920, p. 146; 
January, p. 142; February, p. 140; March, p. 
122; April, p. 140; May, p. 166; June, p. 
159; July, p. 120; August, p. 206; September, 
pp. 50, 51, 52,.53; October, pp. 120 and 123; 
November, pp. 88-89-90-91. 

STEEL EQUIPMENT CORPORATION, 
Avenel, N. J.—‘‘Security” office equipment, 
“600” line, ‘800° line, “801” file, “1100” 
series of wide units, steel office equipment, 
Security supplies, safes, filing cabinets, desks, 
file shelving, the “‘Security’’ office safe, “Se- 
curi File,” transfer cases. December, 1920, p. 
87; January, p. 93; February, p. 93; March, 
p. 91; April, pp. 86 and 87; May, p. 93; June, 
p. 146; July, p. 91; August, p. 75; September, 
p. 67; October, p. 114; November, p. 115. 

TERRELL'S EQUIPMENT COMPANY, 
Grand Rapids, Mich.—Steel cabinets, all- 
purpose office equipment, all-steel storage 
cabinets. December, 1920, p. 65; January, 
p. 109; February, p. 112; March, p. 97; 
April, p. 108; May, p. 150; June, p. 144; 
July, p. 128; August, p. 177; September, p. 
178; October, p. 218; November, p. 256. 

VAN DORN IRON WORKS, THE, Cleve- 
iand, Ohio.—Steel filing cabinets, office fur- 
niture, the “Pacemaker” steel filing cabi- 
nets, stationery cupboard or wardrobe, one- 
drawer vertical file, “‘B-label’’ filing safe, 
letter files, ‘Mastercraft’ files, transfer 
cases. December, 1920, pp. 82-83; January, 
pp. 84-85; February, pp. 84-85; March, pp. 
86-87; April, pp. 74-75; May, pp. 102-103; 
June, pp. 154-155; July, pp. 70-71; August, 
pp. 86-87; September, pp. 86-87; October, pp. 
90-91; November, pp. 122-123. 

WABASH CABINET COMPANY, Wabash, 
Ind.—Wabash filing cabinets and supplies, 
filing devices, pressboard folders, ‘‘Leather- 
tuff’ folders, tag fasteners, manila folders, 
tab labels, “Supreme” quality filing supplies, 
“Deluxe” quality filing devices, Supreme 
quality filing supplies, ‘‘Alpha-merical, the 
original economy system,”’ alphabetical 
guides, out guides, pressboard name folder, 
monthly name folders, binder or tang fold- 
ers. December, 1920, p. 162; January, Pp. 
99: February, p. 145; March, p. 167; April, 
p. 159; May, p. 232; June, p. 134; September, 
p. 103; Cetober, p. 255; November, p. 174. 

WATSON MANUFACTURING COMPANY, 
Jamestown, N. Y.—Watson steel furniture, 
steel upright units, steel transfer cases, steel 
filing cases, steel] safes, document file cases, 








roller book shelf, steel omnibuses, note cases, 


APPLIANCES 


OFFICE 


AND ERBE MANUFACTUR- 


system service, equipment, supplies, Shannon 
perforator, “B* label safe, cabinets and sup- 
plies, filing system service, 
filing cabinets, 


183; March, pp. 78-79, 


Cabinets—Filing (Wood). 
AUTOMATIC FILE & INDEX COMPANY, 
THE, 143-243 West Tenth street, Green Bay, 
Wis.—Automatic 


WAGEMAKER COMPANY, Grand Rapids, 
Mich.—Card index and vertical file supplies, 


MANUFACTURING 

162 Union street, Monroe, 
tionery specialties, 
desk accessories, 


filing cabinets, 
fibre board station- 


filing equipment, 
supplies and sectional bookcases, card index 
cabinets, filing desks, 
tional bookcases, 


filing equipment, 
filing equipment, 


swinging attachable 


desk accessories, 


131-134; January, pp. 


Cabinets—Typewriter. 
TYPEWRITER CABINET 


Byron typewriter 


p. 145; September, 


CELINA SPECIALTY 
Celina, Ohio.—The 


p. 194; July, p. 148; August, p. 


MANUAL ARTS FURNITURE COMPANY, 
THE—See Cabinets, 


QUIGLEY FURNITURE COMPANY, THE 





1238 Hasting street, 
for the file clerk, all-steel 
and vault table, the Uhl steel line, cabinets, 


MANUFACTURING 


“UDELL - PREDOCK 
See Furniture—Specialized 





Calendars—Desk. 


1920, p. 207; January, 


Van Buren street, Ill.—-Hoodwin’s 


improved desk calendar. 

TELEFO-DESK 
Dearborn street, 
perfect Peerless. 


Cases—Brief and Portfolio. 
LEATHER CRAFTS 
350 Broadway, ; 
Brief cases, portfolios, catalogue cases, mail 


131; April, p. 62; May, p. 


Ohio.—“‘Handy” 





May, p. 222; June, p. 273; July p. 196 
August, p. 190; September, p. 204 Octo- 
ber, p. 238. 

Cases—Card. 
SCHRAMM & COMPANY, A. A., 1112 San- 
som street, Philadelphia, Penna. ‘Essco” 


card carrier. December, 1920, p. 207. 
Cases—Key. 

BUXTON, INC. (successor to L. A. W 
Novelty Company), Springfield, Mass.—Bux- 
ton “Key Kase,’ ‘“‘Keytainer.”’ March, p 
174; April, p. 202; May, p. 198; June, p. 257; 
July, p. 181; August, p. 172; September, p 
184; October, p. 232; November, p. 266. 

L. A. W. NOVELTY COMPANY, Dept. P, 
Springfield, Mass. (Buxton, Inc., successor). 
—Buxton “Key Kase.”” December, 1920, p 
185; January, p. 191; February, p. 181. 

Cases—Transfer. 

BENTSON MANUFACTURING COM- 
PANY, THE, Aurora, I1!.—Bentson steel 
transfer cases. December, 1920, p. 217; 
January, p. 218; February, p. 151; March, 
p. 230; April, p. 157; May, p. 236; June, p. 
202; July, p. 203; August, p. 149; Septem- 
ber, p. 216; October, p. 246; November, p 
278. 

HUNT, J. F., Rochester, N. Y.—Hunt's 
transfer cases, indexes, arches and files 
December, 1920, p. 211; January, p. 198; 
February, p. 189; March, p. 211; April, p. 
207; May, p. 219. 

Catalogues—Standardized. 
BUXTON & SKINNER, St. Louis, Mo 
Standardized plan for stationers’ catalogues. 

June, p. 63. 
Chairs—Office. 

CONRADES MANUFACTURING COM- 
PANY, 1942 North Second street, St. Louis 
Mo.—Chairs, December, 1920, p. 36; Jan- 
uary, p. 42; February, p. 36; March, p. 105; 
April, p. 105; May, p. 76; June, p. 124; July, 
p. 56; August, p. 48; September, p. 47; Oc- 
tober, p. 77; November, p. 80. 

COOK COMPANY, C. A., 16-28 Osborne 
street, Cambridge, Mass.—Chairs. Decem- 
ber, 1920, p. 190; January, p. 194; February, 
p. 164; March, p. 201; April, p. 197; May, p. 
190; June, p. 201; July, p. 163; August, p. 
165; September, p. 194; October, p. 206; No- 
vember, p. 225, 

CROCKER CHAIR COMPANY, Sheboy 

gan, Wisc.—Chairs. December, 1920, p. 217; 
January, p. 213; February, p. 155; March, 
p. 231; April, p. 151; May, p. 185; June, p. 
204; July, p. 156; August, p. 201; Septem- 
ber, p. 161; October, p. 253; November, p. 
243. 
GRAND RAPIDS OFFICE CHAIR COM- 
PANY, 37-45 Prescott street, Grand Rapids, 
Mich.—‘“‘Grand Rapids Quality’”’ office chairs. 
December, 1920, p. 189; January, p. 177; 
February, p. 178; March, p. 208; April, p. 
185; May, p. 206; June, p. 208; July, p. 171; 
August, p. 177; September, p. 174; October, 
p. 227; November, p. 249. 

GUNLOCKE CHAIR COMPANY, W. H., 
Wayland, N. Y.—Gunlocke chairs. April, 
p. 173; May, p. 209; June, p. 203; July, p 
172; August, p. 166; September, p. 178; Oc- 
tober, p. 219; November, p. 253 

KARPEN & BROS., S., Chicago, New 
York, Michigan City, Ind.—Karpen chairs. 


December, 1920, p. 136; January, p. 92; Feb- 
ruary, p. 146; March, p. 172; April, p. 172; 
May, p. 129; June, p. 172; July, p. 60; Au- 


gust, p. 147; September, p. 110; October, p. 
142; November, p. 162. 

MILWAUKEE CHAIR COMPANY, Mil- 
waukee, Chicago, New York, Seattle.—Mil- 
waukee chairs. December, 1920 p 193; 
January, p. 175; February, p. 185; March, 
p. 207. 

MURPHY CHAIR COMPANY, Owens- 
boro, Ky.—Office chairs. December, 1920, 
p. 215; January, p. 211; February, p. 205; 
March, p. 229; April, p. 167; May, p. 233; 
June, p. 165; July, p. 209; August, p. 197; 
September, p. 217; October, p. 245; Novem- 
ber, p. 187. 

NICHOLS & STONE COMPANY, Gardner, 
Mass.—Chairs. December, 1920 p. 119; 
January, p. 165; February, p. 113; March, p. 
74; April, p. 94; May, p. 137; June, p. 137; 
July, p. 78; August, p. 94; September, p. 73 
October, p. 105; November, p. 114 

SIKES COMPANY, THE, Twenty-third 
street and Passyunk avenue, Philadelphia, 
Penna,.—Sikes Chairs. February, p 92; 
March, p. 171; April, p. 126; May p. 92; 
June, p. 187; July, p. 117; August, p. 89; 
September, p. 167; October, p. 155; Novem- 
ber, p. 206. 

TAYLOR CHAIR COMPANY, THE, Bed- 
ford, Ohio.—Chairs. December, 1920, p. 142; 
January, p. 137; February, p. 213; March, p 
235; April, p. 53 27 








May, p. 247; June, p. 127; 
July, p. 123; August, p. 126. 

TOLEDO METAL FURNITURE COM- 
PANY, THE—See Cabinets—Typewriter. 

Check Writers and Protectors. 

CHECK WRITER MANUFACTURERS, 
INC., 111 Nassau street, New York, N. Y.— 
Check writers, covers, ink, type and parts. 
December, p. 209; January, p. 209; February, 
p. 201; March, p. 221; April, p. 217; May, p. 


229: June, p. 277; July, p. 199; August, p. 





December, 1921. 


194; September, No- 


vember, p. 277 
DEFIANCE 
Rochester, N. Y. 


p. 211; October, p. 242; 
CHECK WRITER 

Defiance speed writer. 
cember, 1920, p. 208; January, p. 209; Feb- 
ruary, p. 201; March, p. 220; April, p. 216. 

HALL-WELTER COMPANY, Rochester, 
N. Y.—*‘‘Sentinel”’ check writer. December, 


CORP., 
De- 


1920, p. 182; January, p. 180; February, p. 
175; March, p. 201; April, p. 189; May, p. 
211; June, p. 263; July, p. 179; August, p. 
181; September, p. 182; October, p. 214; No- 
vember, p. 242 

NEW ERA MANUFACTURING COM- 
PANY, 2033 Fifth avenue, New York, N. Y. 

New Era visible checkwriter. March, p. 
190; April, p. 200. 

TODD PROTECTOGRAPH COMPANY, 
1129 University avenue, Rochester, N. Y.— 


Check writer, “Protod’ checks and drafts. 


December, 1920, p. 160; January, p. 169; 
February, p. 141; March, p. 183; April, p. 
210; May, p. 222; June, p. 271; July, p. 195; 
August, p. 193; September, p. 207; October, 
p. 241; November, p. 275. 

UNIQUE CHECK PROTECTOR COM 
PANY, 31-3 Walker street, New York, N. Y. 
—Unique check protector. December, 1920, 
p. 144. 

VAN DYKE SALES COMPANY—See Spe- 


cialties—Stationery. 


Clips—Labeling. 
BOORUM & PEASE COMPAN Y—Ser 
Loose Leaf Devices. 


Clips—Paper. 


AMERICAN CLIP COMPANY—See Fast- 


eners—Paper. 


BANKER’S CLASP COMPANY, THE, 1 


Shaw place, St. Louis, Mo.—Banker’s clasp. 
September, p. 210; October, p. 237. 


CUSHMAN & DENISON MFG. COMPANY, 
120-126 Eleventh avenue, New York, N. Y. 
“Ideal’”’ clamps. December, 1920, p. 210. 

HOGE MANUFACTURING COMPANY, 
THE—See Specialties—Stationery. 


NOESTING PIN TICKET COMPANY, INC. 

See Specialties—Stationery. 

OAKVILLE COMPANY—See Pins. 

PEET BROS., 618-20 Cherry street, Phila- 
delphia, Penna Peet’s patent improved tri- 
angle clip. December, 1920, p. 205; Janu- 
ary, p. 190; February, p. 198; March, p. 214; 
April, p. 210; May, p. 196; June, p. 271; 
July, p. 195; August, p. 193; September, p. 
170; October, p. 236; November, p. 272 


VAIL MANUFACTURING COMPANY— 
See Baskets—Waste. 
VAN VALKENBURG COMPANY, L. D.— 
See Clips—Pen and Pencil. 
Clips—Pen and Pencil. 
ANSONIA NOVELTY COMPANY, THE, 
Ansonia, Conn “Anco” pen and pencil clip 


December, 1920, p. 209; January, p. 208; 
February, p. 200; March, p. 220; April, p 
216. 

ARGUS MANUFACTURING COMPANY— 
See Fasteners—Paper. 

TRAUT & HINE MANUFACTURING 


Machines—Numbering. 


COMPAN Y—See 
COMPANY, L. D., 


VAN VALKENBURG 
Holyoke, Mass Van Valkenburg clips, ‘Sta 
Fast’”’ paper clip. December, 1920, p. 45; 
January, p. 87; February, p. 41; September, 
p. 119; October, p. 183; November, p. 131. 

Coin Bags and Wrappers. 

BEMIS BROS. BAG COMPANY, Cupples 
Station, St. Louis, Mo.—Bemis coin bags. 
December, 1920, p. 40; January, DP 40; 
February, p. 160; March, p. 182; April, Dp. 
177; May, p. 192; June, p. 241; July, p. 165; 


August, p. 154; September, p. 190; October, 


p. 214; November, p. 265. 

DOWNEY COMPANY, THE C. L., Cin- 
cinnati, Ohio—‘‘Steel-Strong’”’ coin wrappers, 
tubular coin wrappers, automatic coin wrap- 
pers. December, 1920, p. 204; January, p. 
205: February, p. 198; March, p. 218; April, 
p. 215; May, p. 225; June, p. 270: July, p 
192: August, p. 188; September, p. 208; Ox 
tober, p. 239; November, p. 277. 

Containers—Mucilage. 

SCATTERGOOD COMPANY, H. W. 722- 


28 West Venango street, Philadelphia, Penna. 


Scattergood mucilage pot. December, 1920, 
p. 207; January, p. 204; February, Pp 199; 
March, p. 218; April, p. 211; May, p. 227; 
June, p. 271; July, p. 195; August, p. 193; 
September, p. 209 

SENGBUSCCH SELF-CLOSING INK- 
STAND COMPANY—See Specialties—Office. 

Costumers, 

DETROIT RACK COMPANY, 407 Elm- 
wood avenue, Detroit, Mich.—Metal furni- 
ture, December, 1920, p. 194. 

Coverings—Floor. 

CONGOLEUM COMPANY, INC, New 
York, N. Y¥.—“Gold Seal” linoleum and cork 
earpet. December, 1920, Pp. 75; January, PD. 
73: February, p. 73; March, p. 75; April, p. 
79: May, p. 87; June, p. 138; July, p. 79; 


September, p. 75; October, p. 
119. 
Crayons. 
CRAYON 


August, p. 91; 
103; November, p 
THE, 


AMERICAN COMPANY, 


Sandusky, Ohio Crayons, “‘Kroma’”’ paste, 
Gordon Brown pencils, Prang “Crayonex”’ 
and water colors. December, 1920, p. 68; 
January, p. 79; March, p. 174; April, p. 156; 


OFFICE APPLIANCES 


May, p. 230; June, p. 284; July, p. 185; 
August, p. 196; September, p. 165; October, 
p. 190; November, p. 293 


DIXON CRUCIBLE COMPANY 
—See Pens and Pencils. 
Cushions and Pads—Chair. 


JOSEPH 


ECONOMY SEAT COMPANY, 3132 South 
Canal street, Chicago, I1l.—‘‘Esco cushion 
pads, chair cushions, felt chair pads, type- 
writer pads, chair backs, inkwell pads, felt 
discs, Economy office cushion December, 


139; 
44; 
August, p. 


1920, p. 101; 
78; March, p. 
June, p. 214; 


February, p. 
May, p. 99; 
146; 


January, p. 
168; April, p. 
July, p. 136; 


September, p. 212; October, p. 201; Novem- 
ber, p. 232. 


FELT PRODUCTS MANUFACTURING 
COMPANY, 2419 West Fourteenth street, 
Chicago, Ill.—Felt chair pads, stuffed chair 
cushions, desk protector pads, typewriter 
cushions, the ‘Fel-Pro” line, “‘SSave-D” seat 
chair cushions and pads. January, p. 203; 
February, p. 198; March, p. 219; April, p 
211; May, p. 227; June, p. 276; July, p. 192; 
August, p. 192; September, p. 206; October 
p. 240; November, p. 273. 

FOX & COMPANY, GEO. E 33 West 
Kinzie street, Chicago, Ill “U-Need-Me”’ 
cushions, pads and office specialties, work 
distributor, plate glass letter tray, venti- 
lated chair cushion, stiff and flexible desk 
pads December, 1920, p. 94; January, Pp 
55; February, p. 88; March, p. 103; April, p. 
73; May, p. 180; June, p. 169; July, p. 150 
August, p. 142; September, p. 128; October 
p. 113; November, p. 287. 

KAMRASS & SONS, H., 348 Eighth ave- 
nue, New York, N. Y.—‘‘Komfy Kushion,’ 
brief cases, insurance cases, December, 
b920, p. 56; January, p. 158. 


POLAR MANUFACTURING COMPANY 


See Specialties—Office. 

WIDNEY COMPANY, THE, 310L South 
Jefferson street, Chicago, Ill.—Widney seat- 
pad. December, 1920, p. 152; January, p. 
88; February, p. 159; March, p. 205; April, 
p. 194; May, p. 201; June, p. 243; July 
p. 179; August, p., 161; September, p. 181; 
October, p. 226; November, p. 264. 

Cuspidors. 

ALDRICH MANUFACTURING COM 
PANY, INC., 57 Illinois street, Buffalo, N. 
Y.—“‘Amecoin” cuspidors, December, 1920, 


p. 185; January, p. 195; February, p. 185; 
March, p. 207; April, p. 197; May, p. 203; 
June, p. 264; July, p. 184; August, p. 162; 
September, p. 195; October, p. 227; Novem 
ber, p. 254 


DIAMOND SANITARY CUSPIDOR COM- 


PANY, 3117-19 North Washington avenue, 
Minneapolis, Minn.—Diamond sanitary cus 
pidor. June, p. 261; July, p. 177. 
IRELAND & MATTHEWS, Detroit, Mich. 
—Cuspidors. December, 1920, p. 194; Janu- 
ary, p. 185; February, p. 179; March, p. 208 
April, p. 184; May, p. 209; June, p. 260 
July, p. 176; August, p. 170; September, p. 


October, p. November, p. 257 


Cutters—Paper. 
MANUFACTURING COMPANY, 


992- 


aeo; 


190; 


GOLDING 





Franklin, Mass.—‘‘Boston,”’ **Pearl” and 
“Official’’ paper cutters, printing presses 
tableting presses and printers’ tools. De- 
cember, 1920, p. 197; January, p. 183; 
February, p. 176; March, p. 184; April, p. 
69; May, p. 128; June, p. 60; July, p. 93; 
August, p. 140; September, p. 106; October 
p. 192; November, p. 151. 
Desks. 
AUTOMATIC FILE & INDEX COMPANY 


—See Cabinets—Filing 

BENTLEY & GERWIG FURNITURE 
COMPANY, Parkersburg, W. Va.—Flat top 
desks, typewriter desks, roll top desks, office 


tables. December, 1920, p. 223; January, 
p. 116; February, p. 64; March, p. 46; April, 
p. 124; May, p. 143; June, p. 113; July, p. 
131; August, p. 102; September, p. 213; Oc- 
tober, p. 201; November, p. 283 
BIENEMAN & COMPANY, . A: =e 
North Dearborn street, Chicago, Ill.—The 
3ieneman typewriter desk. May, p. 170; 
June, p. 184; July, p. 192; August, p. 190; 
September, p. 204; October, p. 238 
CLEMENTSEN COMPANY, THE, 3401-61 
West Division street, Chicago, Ill.—‘*‘2-in-1” 
Clemco desk. December, 1920, p. 161; Janu- 
ary, p. 164; February, p. 205; March, p. 165; 
April, p, 157; May, p. 233; June, p. 196; 
July, p. 194; August, p. 190; September, p. 
201; October, p. 202; November, p. 281. 
CLEVELAND CALCULATING COMPANY 
THE, 704 The Arcade, Cleveland, Ohio,— 
Comptometer desk. June, p. 117; July, p. 


169; August, p. 179. 

DIETZ COMPANY, THE J. F., Cincinnati, 
Ohio.—Dietz Desks. June, p. 194; July, p. 
159; August, p. 90; September, p. 101; Octo- 


November, p. 82. 

DORNETTE & BRO. COMPANY, THE J., 
Cincinnati, Ohio,—Office and typewriter 
desks. December, 1920, p. 157; January, p 
160; February, p. 151; March, p. 166; April, 
p. 221; May, p. 178; June, p. 181; July, p. 
143; August, p. 1383; September, p. 162; 
October, p. 189; November, p. 235. 

ENGLEWOOD DESK COMPANY, 5816 
Lowe avenue, Chicago, Ill.—Englewood desks. 


ber, p. 79; 


19 


December, 1920, p. 215; January, p. 219; 
February, p. 156; March, p. 181; April, p. 


164; May, p. 238; June, p, 122; July, p. 187; 
August, p. 150; September, p, 113; October, 
p. 156; November, p. 144, 

EVANSVILLE DESK COMPANY, Evans- 
ville, Ind.—Desks. October, p. 196; Novem- 
ber, p. 261, 

EXCELLO PRODUCTS CORPORATION, 
4820 West Sixteenth street, Cicero, Il— 
Desks. December, 1920, p. 166; January, P. 
167; February, p. 206; March, p. 173; April, 
p. 216; May, p. 193; June, p. 178; July, p. 
160; August, p. 166; September, p, 211; Oc- 
tober, p, 242; November, p. 217. 

FRANKLIN MANUFACTURING COM- 
PANY, THE, Franklin, Ind.—Franklin desks. 
February, p. 131; March, p. 130; April, p. 
135; May, p. 229; June, p. 277, 

GENERAL FIREPROOFING COMPANY, 
THE—See Cabinets—Filing. 

GUNN FURNITURE COMPANY, THE, 
Grand Rapids, Mich.—Desks and tables, 
“Lino” top desks and tables. December, 
1920, p. 162; January, p. 210; February, p. 
147; March, p. 227; April, p. 222; May, p. 
186; June, p, 205; July, p. 165; August, p. 
200; September, p. 153; October, p. 253; No- 
vember, p. 247. 

IMPERIAL DESK COMPANY, Florida and 
Devon streets, Evansville, Ind.—Imperial 
desks. December, 1920, p. 216; January, p. 
168; February, p. 209; March, p, 223; April, 
p. 168; May, p. 55; June, p. 106; July, p. 
50; August, p. 52; September, p. 44; Octo- 
ber, p. 66; November, p, 142. 

JAMESTOWN METAL DESK COMPANY, 
INC., Jamestown, N. Y.—Steel desks and 
tables, double pedestal typewriter desk. June, 
p. 145; July, p. 200; August, p. 153; Septem- 
a p. 143; October, p. 247; November, p. 

JASPER MANUFACTURING COMPANY, 
Jasper, Ind.—‘Every Inch Sanitary” office 
desks. December, 1920, p. 107; January, p. 
184; February, p. 160; March, p. 224; April, 
p. 224; May, p. 63; June, p. 149; July, p. 
139; August, p. 158; September, p. 125; Oc- 
tober, p. 137; November, p. 205. 

en COMPANY, THE—See Cabinets 
—Filing. 

METAL OFFICE FURNITURE COM- 
PANY—See Cabinets—Filing. 

NATIONAL DESK COMPANY, Herkimer, 
N. Y.—Office desks and tables. January, p. 
175; February, p. 179; March, p. 281; April, 
p. 190; May, p. 185; June, p. 200; July, p. 
147; August, p. 197; September, p. 158; Oc- 
tober, p. 249; November, p. 278. 

OLSEN COMPANY, O. C. 8., 2527 Moffat 
street, Chicago, IlL.—Arrow desks for the 
eomptometer, typewriter cabinets, roll tops, 
flat tops, standing desks, office tables. De- 
cember, 1920, p. 61; January, p. 216; Feb- 
ruary, p. 200; March, p. 228; April, p. 167; 
May, p. 174; June, p. 200; July, p. 144, 


ORPIN DESK COMPANY, 121 Medford 
street, Charlestown, Mass.—Desks, office 
tables, Orpin five-ply ‘*700.”’ December, 
1920, p. 170; January, p. 213; February, p. 
155; March, p. 163; April, p. 176; May, p. 
188; June, p. 143; August, p. 141; Septem- 
ber, p. 173; October, p. 193; November, p. 
240, 


QUIGLEY FURNITURE COMPANY, THE, 
Whitesboro, N. Y.—Desks, typewriter cabi- 
nets, tables, office wardrobes, stationery sup- 
ply cabinets, telephone tables, costumers, 
umbrella racks. June, pp. 118-119; July, p. 
151; August, p. 112; September, p. 219; Oc- 


tober, p. 171; November, pp. 84-85. 
RISHEL FURNITURE "COMPANY, J. K., 
Willlamsport, Penna.—Rishel desks, office 


p. 138; February, p. 127; 
March, p. 104; April, p. 50; May, p. 72; 
June, p. 163; July, p. 107; August, p. 68; 
September, p. 1388; October, p. 165; Novem- 
ber, p. 177. 
SHAW-WALKER COMPANY—See Cabi- 
nets—Filing. 

SHELBYVILLE DESK COMPANY, Shel- 


tables. January, 





byville, Ind.—Shelbyville desks, Corporation 
desks. July, p. 152; August, p. 205; Sep- 
tember, p. 154; October, p. 244; November, 
p. 284. 

STEEL EQUIPMENT CORPORATION— 
See Cabinets—Filing. 


STOW & DAVIS FURNITURE COMPANY, 
Grand Rapids, Mich.—Stow-Davis matched 
suites. December, 1920, p. 189; January, p. 
1956; February, p. 165; March, p. 209; April, 
» 194, 

TELL CITY DESK COMPANY, Tell City, 
Ind.—Tell City desks. December, 1920, p. 
191; January, p. 176; February, 184; March, 
p. 206; April, p. 197; May, p. 201; June, p. 
206; July, p. 162; August, p. 177; September, 
p. 189; October, p. 221; November, p. 241. 

VALLEY CITY DESK COMPANY, Grand 
Rapids, Mich.—Valley City desks. April, p. 
159; May, p. 237; June, p. 202; July, p. 208; 
August, p. 149; September, p. 220; October, 
p. 198; November, p. 287. 

VAN DORN IRON WORKS, THE—See 
Cabinets—Filing. 

WAGEMAKER COMPANY—See Cabinets 
—Filing. 





MANUFACTURING 
See Cabinets—Filing. 





Mo.—Western desks. 
November, p. 229. 


TURING COMPANY, 
The Winnebago line of office furniture, desks 


WRIGHT DESK 
~Wright desks. 





MANUFACTUR- 





Devices—Caleulating. 
MEILICKE CALCULATOR COMPANY, 340 


*phone list, unit calculator, efficiency 


Distributors—Letter. 


COMPAN Y—See 
Specialties—-Filing. 


COMMERCIALE 


France.—Exposition 
Equipment and Methods Pertaining to Com- 
and Industrial 


KANSAS BOOKDEALERS ASSOCIATION, 


ASSOCIATION 
MANUFACTURERS 


Equipment—Delivery. 


Eighteenth street, 


Equipment—Second Hand, 
CHICAGO SAFE & MERCHANDISE COM- 
Lake street, Chicago, 
calculating machines, 


AMERICAN LEAD PENCIL COMPANY 
rens and Pencils. 
DIXON CRUCIBLE 
Pens and Pencils. 

Pens and Pen- 


MANUFACTURING 
THE—See Fasteners— 
ROBERTS RUBBER 


ERASER COMPANY, 


OFFICE APPLIANCES 


December, 1920, p. 179; January, p. 186; 
February, p. 171; March, p. 186; April, p. 
192; May, p. 206; June, p. 249; July, p. 186; 
August, p. 180; September, p. 197; October, 


295 enn 


p. 225; November, p. 255. 
Eye Shades. 
CHICAGO EYE SHIELD COMPANY, 2300 
Warren avenue, Chicago, 11) “Panama” 


improved eye shade. January, p. 203; Feb- 
ruary, p. 195; March, p. 214; April, p. 210; 
May, p. 223; June, 275; July, p. 193; August, 
p. 191; September, p. 209; October, p. 239; 
November, p. 272. 

FEATHERWEIGHT EYESHADE COM- 
PANY, THE, Merchantville, N. J.—Feather- 
weight eyeshade. December, 1920, p. 209; 


January, p. 208; February, p. 200; March, p. 
221; April, p. 216; May, p. 229; June, p. 277; 


July, p. 199; August, p. 195; September, p. 
210; October, p. 242; November, p. 277. 

U-WAN-TA NOVELTY MANUFACTUR- 
ING COMPANY, 4353 South Vermont ave- 
nue, Los Angeles, Calif.—U-Wan-Ta eye 
shade. September, p. 205; October, p. 230; 
November, p. 268. 

Facilities—Shipping. 
AMERICAN EXPRESS COMPANY, New 


Manufacturers wishing to do a 
with Europe. April, p. 156. 


York, N. Y. 
large business 
Fast eners—Paper. 


ACME STAPLE COMPANY, LTD., Cam- 
den, N. J.—Acme stapling machines. De- 
cember, 1920, p. 130; January, p. 140; Feb- 


ruary, p. 51; March, p. 48; April, p. 47; May, 
p. 148; June, p. 76; July, p. 131; August, p. 
151; September, p. 70; October, p. 92; No- 
vember, p. 99. 

AMERICAN CLIP COMPANY, THE, New 
York, N. Y.—‘‘Acco” fastener, “‘Acco’’ fold- 
er, “Exeon’’ clip, prong shield compressor. 


December, 1920, pp. 140-141; January, pp. 
104-105; February, pp. 62-63; March, pp. 
112-113; April, pp. 114-115; May, pp. 146- 
147; June, pp. 210-211; July, pp. 44-46; 





5 ; September, pp. 48-55; 
72-76; November, pp. 92-95. 
ARGUS MANUFACTURING COMPANY. 
Chicago, Ill. (Smith & Stearns, 202 South 
State street, Chicago, Ill., sales representa- 
tives.)—‘‘Argus’’ brand paper fasteners, type- 
writer erasers, pen and pencil clasps, en- 
velope moisteners. December, 1920, p. 186: 


-56 


August, pp. 
October, pp. 


January, p. 174; February, p. 181; March. 
p. 201; April, p. 193; May, p. 197; June, p. 
244; September, p. 170; November, p. 226. 


AUTOMATIC PENCIL SHARPENER 
COMPANY—See Sharpeners—Pencil. 

BUFFALO AUTOMATIC MANUFACTUR- 
ING COMPANY, 457 Washington _ street, 
(Succeeded by Climax Paper Clip Manufac- 
turing Company), Buffalo, N. Y.—*‘Climax”’ 
square top paper clips. December, 1920, p. 
201; January, p. 200; February, p 191; 
March, p. 212. 

BUMP PAPER FASTENER 
La Crosse, Wis.—Bump paper fastener and 
punch, stand paper fastener, “Handy” hand 
fastener, Bump Hand Model. December, 
1920, p. 190; January, p. 174; February, p. 
168; March, p. 198; April, p. 181; May, p. 
194; June, p. 265; July, p. 182; August, p. 
164; September, p. 193; October, p. 229; No- 
vember, p. 263. 


COMPANY 





CLIMAX PAPER CLIP MANUFACTUR- 
ING COMPANY, 457 Washington street. 
Buffalo, N. Y. (Successor to Buffalo Auto 
matic Manufacturing Company )—Climax 
square top paper clips. September, p. 205, 
October, p. 239; November, p. 271 

EVEREADY MANUFACTURING COM- 
PANY OF BOSTON, Boston, Mass Eveready 
paper fasteners. December, 1929, p. 204: 
February, p. 194; March, p. 217; April, p. 


274; July, p. 196; 
October, 


214; May, p. June, p. 
August, p. 192; September, p. 209; 
p. 239; November, p. 275 

HOTCHKISS SALES COMPANY, 10 Hoyt 
street, Norwalk, Conn.—Paper fasteners and 
tag machines, combination paper fastener 
and tacking machine, supplies. December, 
1920, p. 84; January, p. 82; February, p. 94; 
March, p. 121; April, p. 96; May, p. 154; 
June, p. 85; July, p. 154; August, p. 77; 
September, p, 210; October, p. 242; Novem- 
ber, p. 295. 

IRVIN COMPANY, ALEX, H., Curwens- 
ville, Penna.—Irvin No, 2-L automatic stap- 
ling machine, ‘“‘The New Irvin” automatic 
stapling machines and staples. September, 
p. 97; October, p, 247; November, p. 126. 

MACHINE APPLIANCE CORP., 351-353 
Jay street, Brooklyn, N. Y.—‘‘Ajax” Eyelet 
Fastener, “Samson” No. 1 Hand Punch, 
“Samson” eyelet tool. December, 1920, p. 
219; January, p. 167; February, p. 202; 
March, p. 225; April, p. 220; May, p. 230; 
June, p. 247;. July, p. 188; August, p. 178: 
September, p. 198; October, p. 226; Novem- 
ber, p. 261. 

Go &g. 
THE, Oswego, N. 









MANUFACTURING COMPANY, 
y.—oO. K,. paper fasten- 
ers, O. K, erasers, O. K. letter opener. De- 
cember, 1920, p. 178; January, p. 166; Feb- 
ruary, p. 186; March, p. 197; April, p. 192; 
May, p. 193; June, p. 225; July, p. 90; 
August, p. 132; September, p. 175; October, 


p. 210; November, p. 121. 





December ; 


I92!. 


“SURELOC” PAPER 
Providence, R. I. 
ber, 1920, p. 206. 

THOMAS STATIONERY MANUFACTUR- 
ING COMPANY, THE, Sprinegfi Ohio 
Paper fasteners. November, p 

Files—Desk System. 

BEIRACH BROTHERS, INC Bowery 

New York, N. Y. Work classifi« oO »be 


CLIP COMPANY, 
Paper fasteners Decem- 





p. 196; November, p. 225 

EXPEDITE ORGANIZATION IN« 6126 
Wentworth avenue, Chicago, | Expedite, 
phonograph record albums, Dex 920 
=. 39T. 

ROSS-GOULD COMPANY } North 
Tenth street, St. Louis, Mo K idesk,”’ 
June, p. 256; July, p. 188; Augu 78 

SAINBERG & COMPANY IN¢ 65-67 
West Houston street, New Yor N Y - 
“Elsane’ work distributor, special glass desk 
pad, check book covers, glass esk pads, 
desk pads, paper cases, card index pinets 
December, 1920, pp. 205 and 20 lary, 
pp. 203 and 206; February, pp. 19 1 196; 


March, pp. 213 and 214; Apri pp. 210 and 
213; May, pp. 225 and 226; Ju I 270 
and 272; July, pp. 192 and 196 L\ugust, py 
190 and 192; September, pp. 2( ind 208 
October, pp. 238 and 241; Noven p. 244 

THAYER & COMPANY, INC W E., 
Mount Vernon, N. | # ‘Silent Se tary 
desk file August, p. 157; Novemb p. 241 

WORK-ORGANIZER COMPANY West 
Grand boulevard, Detroit, Mi Work-Or 
gxanizer. December 1920, p. 192 J lary 
p. 190; February, p. 160; Mar 204 
April, p. 198; May, p. 202; June | 249 
August, p, 161; September, p. 17 October, 
p. 213; November, p, 259. 

Files—Instant Keference. 

KOHLHAAS COMPANY, THE . Lex 
ington avenue, New York, N. y > North 
Dearborn street, Chicago, II! Kohlhaas in- 
stant reference files, work distribu cor- 


respondence sorter, numerical so 








for cards and coupons, check s post 
ing ledger and tray. December 20, 1 47 
January, p. 75; February, p. 9¢ \I 1, p 
66; April, p. 145; May, p. 74; June I 234 
July, p. 166; August, p. 172; Sept é p 
89; October, p. 101; November, | 
Fixtures—Display. 

McCORKLE ENSIGN COMPANY INC 
Elmira, N. Y.—Display fixtures splay 
hooks, key hooks, window hooks 1 p 
198; August, p. 195; September, ; 10; O« 
tober, p. 243; November, Pp. 277 

UNIVERSAL FIXTURE CORPORATION 
133 West Twenty-third street Ne York 
N. Y¥.—Universal displayors, map displayors 
February, p. 148; March, p. 22 Ay p 
222; May, p. 239; June, p. 282 J 200 
August, p. 138. 

Furniture—Specialized, Office. 

FURNAS OFFICE FURNITURE COM- 
PANY, Indianapolis, Ind A< 1 >; ma- 
chine desks, telephone tables lrobes 
costumers, umbrella stands, stati« cabi 
nets, waste baskets. Decemb«e #20 p 
216; January p. 219; Februar 08 
March, p. 222; April, p. 171 M I 85 
June, p. 166; July, p. 205; Augus I 141 
September, p. 153; October, p. 143 Novem- 


ber, p. 156, 
UDELL - PREDOCK MANUFACTURING 





COMPANY, 2305-15 North Broadway St 
Louis, Mo Costumers and office ibles, tele 
phone stands, typewriter stands t spe 
cialties December, 1920, p. 18 January 
p. 177; February, p. 178 Marct I 178 
ipril, p. 221; May, p. 206; June, p 32 July 
p. 164; August, p. 176; Septembe I 188 


Uctober, p. 217: November, p. 2 
Glassware—Stationers’. 


KIMPTON, HAUPT & COMPANY See 
Specialties—Office. 

NEW MARTINSVILLE GLASS MANU- 
FACTURING COMPANY, New lartinsville 
W. Va.—Stationers’ glassware ink wells 
ash receivers, novelties, sponge cups pin 
trays, match holders. December! 1920, p 
168; January, p. 200; February I 193 
March, p. 211; April, p. 208; Ma p. 201; 
June, p. 253; July, p. 173; August, p. 164; 
October, p. 240; November, p. 273 

Goggles. 

AMERICAN GOGGLE COMPANY 1912 
Ewing avenue, Chicago, I] De Luxe” 
goggles. December, 1920, p. 204 


Holders—Copy. 
AMERICAN ELECTRIC COMPANY See 
Telephone Accessories. 


DOHERTY MANUFACTURING COM- 
PANY, THE, 4903 Harlem avenue Cleve- 
land, Ohio.—‘‘Type-O-Liner’ copy holder. 


April, p. 129; May, p. 78; 
July, p. 142; August, p. 98; 
October, p. 182 


March, p. 147; 
June, p. 213; 
September, p. 65; 


DROP-A-LINE SALES COMPANY, 313A 
East Fifty-third street, Chicago, I Drop- 
A-Line automatic indicator December, 
1920, p. 177; January, p. 197; February, p 


174; 200; April, p. 186 May, p 


198, 


March, p. 


Hotels. 
BREAKERS, THE, Atlantic City, N. J 
The Breakers. October, p. 224; November, p 
246. 
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Inks and Adhesives. L isis—Telephone. devices, binders. December, 1920, p, 212; 
CANODE INK COMPANY, 3015 Cart CROWN STATIONERY COMPANY 2 January, p. 163; February, p. 207; March, p. 
avenue, Chicas Superfine duplicating West S nteenth street, New York, N. } 22¢ April, p. 219; May, p. 131; June, p. 297. 
inks, inks for s! iltv machines oO “Crow December, 1920, p. 20¢ SHEPPARD COMPANY, THE C. E., Van 
. 128: Novembes p. 210. Loose Leaf Devices. Alst and Fourteenth, Long Island City, N. Y. 
CARTER’S INK COMPANY THE NY; ACCOUNTING DEVICES COMPANY 64 —*‘‘Cesco’"’ Loose Leaf, binders and forms. 
York, Chicago, Boston.—Carter’s ink, prod West Monroe street, Chicag ‘Ad December, 1920, p, 138; January, p. 222; 
ts, carbon ar typewriter ribbons. w1 neg loose eaf device and supplies December February, p. 132; March, p. 162; April, p. 
fluid, fountain pen ink, Cico past aire 1920, p. 63; January, p. 113; Fe lary, } 152; May, p. 173; June, p. 223; September, 
racer, paste, stamp pads, type cleane! T 48; March, p. 126; April, p. 122; May, p p. 127; October, p. 178; November, p. 212. 
Carter Inx G calendar, December. 192¢ 126; June, p. 83; July, p. 136; August, 3 STATIONERS’ LOOSE LEAF COMPANY, 
I 46: Januar p. 230: February. p ‘ 133; September, p. 84; Octobe I ss N Chicago, New York, Milwaukee.—“‘Fault- 
March, p. -24 April, p. 99; May, p. 250 vember, p. 140 ; ess’ flexi-post, “‘Success’’ flexi-post binder, 
June, p. 298; J p. 92: August, p 1; ADAMS M ANT FACTURING COMPANY loose leaf metals, “Stayopen” aluminum 
September, p. 68; October, p. 264; Novemb: HENRY T., 6796-98 South Chicago av at sheet holder, “Faultless’ line of machine 
» 178 and 218 Chicago, I Ideal book and key ring os posting binders. December, 1920, p. 166; 
“COMMER‘ IAL PASTE COMPANY. THE. binders, perforated ring book, blotter pad January, p. 159; February, p. 211; March, p. 
604-520 Buttles avenue, Columbus, Ohi desk reminder telephone registers in-and 177; April, p. 174; May, pp. 67-70; June, pp. 
Gluey” pasté December, 1920, p.. 179 out clocks, Desemman, i i: Was Samemes 57 and 285; July, p. 205; August, p. 204; 
January, p 3; February, p. 172; Marcel p. 3 February, p. 136; March, p. 158 September, p. 165; October, p, 148; Novem- 
p. 193; April, p 8: May, p. 195; June, April, p. 112; May, p. 169; June, p. 227; July ber, p. 157, 
2 July, 1} 168 August, p. 175; Septer p. 80; August, p. 212; September, p. 49; Oc- STEEL BACK FILE & LEDGER COM- 
>. 176: October, p. 208; November, p tober, p. 263; November, p. 11f PANY, 1422 Altgeld street, Chicago, I1l.— 
ANDERSON & PRIGGIE, IN‘ New Yorl *“Supreme’’.account book, binders, stock 
DAVIDS INK COMPANY, INC., THAD N. 1} Announcement to _ the sé é sheets, Steel Back railroad tariff file, cata- 
DEUS. New Yor N. ¥ Davids ink and trade June, p 57. logue covers, photo albums. May, p. 229; 
paste carbon papers and typewriter * BOORUM & PEASE COMPANY New June, p. 274; July, p. 195; August, p. 191; 
bons, adhesives, sealing wax, stamp pads York, N. ¥ B. & P. trade acceptance reg September, p. 205; October, p. 236; Novem- 
and other stationery items December ister, blanks, index records or address books ber p. 272. 
p. 54; Januar p. 50; February, p transfer and post binders, columnar books TATUM COMPANY, THE SAMUEL C., 
March Dp Apri p. 143: May p index records or address books, ring book Cincinnati, Ohio.—Ledger binders and out- 
ane. wm 38 J p. 156; August, p covers, sheets and indexes, announcement fits, sectional and solid post binders, sheet 
September . October, p. 185; Noven to tl trade B. & P figuring pads <2 holders and prong files, post price books, 
er, p. 28 “Little M yr’ labeling clip, Standard B. & corporation minute books, columnar sheets 
DEFIANCE MANUFACTURING COM P. all-purpose columnar and figuring books an outfits, figuring sheets and outfits, 
PAN Y—Se Spe ilties—Stationery. B. & P. Progress ledgers, Empire binders ledger sheets, miscellaneous commercial 
DESOUCHE & COMPANY, J. 7 ) December, 1920, p. 149; January, p. 14 forms, bank forms, machine bookkeeping 
West Madison street, Chicago, IIl. Osak February, p. 212; March, p. 157; April, p. 55 devices, machine bookkeeping forms and 
lente. E; paste. Decembe1 19 May, } ) June, pp. 57 and 224; July, Pp indexes, office punches, loose leaf heavy 
176; Januar p. 186 11]; August, p = a p. 149; O¢ goods June, p. 57; July, p. 62. 
: , INK COMPANY. 3033-43 Ga tober, p. 88; November, p. 227. TENACITY MANUFACTURING COM- 
nig cei ratty yah Phe nks CHICAGO BINDER & FILE Coma”: PANY, INC., THE, Cincinnati, Ohio,—“C. 
ckine” paste, Diamond cream THE, 118 South ¢ linton street \nl ‘gia Oe L steel-back ledger, loose leaf devices for 
ee Mat July, p. 138; Septen — The Perfect line, Tengwa a sabe machine bookkeeping, loose leaf metal parts, 
p. 1 ‘ r, p 153: Novembs leaf devices and m« tals June, p. 240 ie knock-down metals. December, 1920, p. 177; 
va . p. 180 August, p. 183; Septembe p. 199 January, p. 72; February, p. 167; March, 
’ HIGGINS & COMPANY. CHAS Octol p. 228; November, Pp sear Se oo p. 197; April, p. 193; May, p. 221; June, p. 
B wy itestna. inka and F. B. MANUFAS rt RING ¢ OMPANY B 263; July, p. 69; August, p. 170; September, 
Scanned fibes er, 1920, p. 206; Janua Interva avenue, New York, N ¥ oer p. 191; October, p. 215; November, p. 250. 
2 ae Febr p. 195; March, p ' loose leaf holder. December Siete _ Be » TRUSSELL MANUFACTURING COM- 
e i 'D 1 Ma p. 226; June, p ) Januar p. 171; February, Pp oo oo 1, Pp PANY—See Books. 
Ju Dp 193 August, p. 189; September: 193; Apri Pp 190; May, P. ret a = WILSON-JONES LOOSE LEAF COM- 
205 Pr Ppa November, p - 959: July p. 180; August, Pp aie . aa PANY, 3300 Franklin boulevard, Chicago, 
KELLER INK COMPANY, THE ROBERT, _ P- 194; October, p. 230; Novem NY, INC Tl. —“De_ Laze” Bes, waseee Se 
Detroit Mich kK er’s “Superior writ x a Rt EH AnD ~ yong: an N y yt Che Free and fillers, “Peerless sectional post binders, 
= 1a Mics ember, 1920, p. 186 7 Peas l stres . Age o i ng ; a “Buddy” = er engese gag a pn 
a. Resets ila soe Sa i binder ece er, 192 . vanu arts and accessories. ecember, » 
KRUSE PRINTING INK COMPANY ary, p. 204; February, p. 198 i ‘3; January, p. 229; February, p. 46; March, 


meer street x Pg UE ; .. Bon aga GOES LITHOGRAPHING COMPANY—Se: p. 240; April, p. 147; May, p, 153; June, pp. 
brand duplicat« ee SOSrE ers . . Blanks—Lithographed. 57 and 216; July, pp. 99-100; August, pp. 














dd wrote emg paca = ad ~ ) HE NN COMPANY, THE Mi poaten 47 59, 133; September, p. 107; October, p. 
Saree, oe Ss ’ et eee a —‘‘Badger ring books, loose-leé ees 129; November, p. ° 

Tur { Y) 94: gus 19 . “3 memo 00ks ‘ 

June, L. <4 Jul Eat — ae: L za post binders, sheet nebeate, renee : ok: Machines—Adding and Calculating. 
september I -s — i aad — “Badger aluminum sheet hoidcers, pm AMERICAN CAN COMPANY, 1230 Mon- 
- i . aa ‘NC. & &. 602.609 Washi: albums, catalogue binders. De ( — i ‘ roe building, Chicago, I1l—American adding 

wal I ——e R D, N ~she ; “— cy sates . p. 93; J mnuaty. o 47; Be and , o at machine and Sa cash register, De- 
, —ew . Poet ap Degree “e" ~< March, p. 77; yril, p. 160; Mé . ‘ember, 1920, p. 108; Janua . 121; Ma < 

hesives, ribb« ~ carbons, ‘““Typene De LOS VING-PITT MANUFACTURING COM me - + apeil ai 102: ag "ses Yann "o 

cember, 1920, p. 229; January, Pp. 22 Feb PANY, Kansas City, Mo.—Loose leaf devices 84; July, p. 87; August, p. 118. 

ruary, p. 221; March, p. 239; — Pp. 237; <Gatalogue covers, columnar outfits, the BARRETT ADDING MACHINE COM- 

M RY, D. 344; oom home eae “te P “Ledgerette,”” memo display case It ae PANY, Philadelphia, Penna.—Barrett port- 

October, Pp. ovember, Pp. « books, I-P Loose Leaf Line, large ! OOK able adding, calculating and listing ma- 





Oe ee = egg, a ot = hed March, pp, 143 to 146; May, Pp. *0® June chine. December, 1920, p. 81. 
York, Bostor roronto, aris. ‘ A 57 and 77: July, p. 127; Augus p. oe COXHEAD, RALPH C., Woolworth build- 


cobalt waaay Fon Prcaange a mt em “Hy September, p. 226; October, p. 105; Noven ing. New York, N. Y.—“Rema” calculating 
aveu, BP. 186 — te Dp. a = , ber, p. 170 F =e P machine. September, p. 205; October, p. 
170; March, p. 196 LEFEBURE LEDGER COMPANY, Ceda 239; November, p. 273 


Inkstands. Rapids, lowa.—The “X-Ray” line, “Adjusto ERIE CALCULATOR COMPANY, 14 Scott 
GENERAL ECLIPSE COMPANY, Danis tray-binder December, p. 220; January, P block, Erie, Penna.—Vest-pocket adding ma- 


Conn.——Eclipse pneumatic inkwells 120: February, p. 216; March, p. 84; Apri chine, Harmon vest-pocket calculator. Janu- 








Inklets.”” December, 1920, p. 190; Janu p. 80 . ary, p. 62; February, p. 89; March, p, 188; 
airy, p. 193; February, p. 181; March, p. 18 McMILLAN BOOK COMPANY 509-1 April, p. 170; May, p. 130; June, p. 248; 
April, p. 194; May, p. 200; June, p. 247 East Water street, Syracuse, N. ¥ “McM July, p. 168; August, p. 170; September, p. 
July, p. 170; Augus p. 168; September, p ring boards, ring book, gift books, memo! 186; October, p. 240; November, p. 272. 
185: October », 213; November, p. 251 andum sets, metal hinge binders Decem FEDERAL ADDING MACHINE COR- 
KNICKERBOCKER INKSTAND COM ber, 1920, p. 185; January, p. 188 Februar) PORATION, 251 Fourth ‘avenue, New York, 
PANY, INC., 230 Fifth street, Lyndhurst, N p. 166; March, p. 202; April, p. 182; May, 1 N. Y.—Federal adding and listing machine, 
J Premier’ desk tray sets, “‘Emeraline 205; June, p. 253; September, p 6; Novem Federal typewriter. December, 1920, p. 114; 


bases for inkstands, wooden bases for ink ber, p 19 January, p. 128; February, p. 220; March, 
stands, “Premier desk tray sets, Knicker MOHLER, A., Box 453, Chicag I} “So p. 125; April, p. 128; May, p. 158; June, p. 





ocker inksta stationers’ specialties, card Easy loose leaf outfit, “‘So-Easy moistene! 288; July, p. 217; August, p. 72; September, 

lex boxes December, 1920, p. 203; Janu January, p. 202; February, p. 193; Novem p. 222; October, p. 157; November, p. 294. 
ary, p. 203; February, p. 197; March, p. 219 ber, p. 270 FELT & TARRANT MANUFACTURING 
April, p. 214; May, p. 222; June, p. 275; Jul) NATIONAL BLANK BOOK COMPANY COMPANY, 1713-35 North Paulina street, 
I 192 August, p. 192; September, p. 208 Holyoke, Mass National blank books and Chicago, I1l.—Comptometer. Decémber, 1920, 
October, p. 2 November, p. 233 loose leaf devices, loose leaf and bound p. 231; January, p. 231; February, p. 223; 
SENGBUSCH SELF-CLOSING INKSTAND books, ledgers, ledger sheets, post binders March, p. 243; April, p. 239; May, p. 251; 
COMPANY, 400 Stroh building, Milwaukes sheet holders, bank forms, price books, ring June, p. 299; July, p. 221; August, p.. 217; 
Wis Sengbuscl inkstands mucilage-ay binders ylumnar sheets, commercial forms September, p. 233; October, p. 265; Novem- 
pliers, moisté rs Emeraline”’ inkstand memorandum books, students’ note books ber, p. 299. 

uses, desk ssories. December, 1920 binders December, 1920, p. 67; Janu MARCHANT CALCULATING MACHINE 


74; June, pp. 89 and 57; July, p. 72 COMPANY, Oakland, Calif.—The Marchant 





January, } 1; February, p. 215; March, 
141; Apri I Lif May, p. 241; June, p ugus I 79; September, p. 31; October calculator, district managers and salesmen 
July, p. 75 August, p. 209; September p 3; November, p. 297 wanted. December, 1920, pp. 95 and 97. 


16; October, p. 260; November, pp. 201 PAYNE, C. H., 5 East Eighth street, Cin MONROE CALCULATING MACHINE 
cinnati, Ohio.—Loose leaf scrap book and COMPANY, Woolworth building, New York, 

Ibum patent. July, p. 198 N. Y¥.—Monroe calculating machine. De- 
. — . = e > "Y Cara PLEW & MOTTER DEPARTMENT cember, 1920, p. 208; January, p. 63; Feb- 
I Bie seh a “ Me ay Seog aly p am (Workman Manufacturing Company Chi ruary, p. 125; March, p. 123; April, p. 153; 
a on . - ay cago, Ill.—The P. & M. loose leaf line, meta May, p. 175; June, p. 231; July, p. 68; 


Irons—Chair. a 


roth i ” gree 4 _ Se ae P- tip guides, tab cut guides, self-index bill August, p. 131; September, p. 85; October, 
' ctobe Pp. 109, NOVEMDSE, PD 4 and charge system. December, 1920, p. 44 p. 115; November, p. 143. 

Jobber—Odd Lot. January, p. 100; February, p. 129; March MORSCHHAUSER, W. A., Sole Agent, 1 

KRAUS, A H 107-09 Chestnut street, p. 43 April, p. 166; May, p. 91; June, p Madison avenue, New York, N. Y.—The 

Milwaukee Wis Spot cash paid for close 96: Jul p. 153; August, p. 103; September “Madas’’ calculating machine. April, p. 

outs, discont ied stocks. December, 1920, p. lf October, p. 125; November, p. 198. 160; May, p. 232; June, p. 287; July, p. 140; 


p. 208; January, p. 209; February, p. 2061; PROUDFIT LOOSE LEAF COMPANY, August, p. 201; September, p. 221; October, 
) p. lf 


March, p 20 April, p. 216. Grand Rapids Mich.—Proudfit loose leaf 197; November, p. 279. 
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SUNDSTRAND ADDING MACHINE COM- 
PANY—See Registers—Cash. 

TIMES-INTO COMPANY, THE, 5 North 
Wabash avenue, Chicago, I!!.—‘‘Tim” cal- 
culating machine. January, p. 102; Feb- 
ruary, p. 218; March, p. 2 April, p. 139; 
May, p. 193; June, p. 277; July, p. 198; 
August, p. 195; September, p. 210; October, 
p. 243; November, p. 276. 

VICTOR ADDING MACHINE COMPANY, 
3037-47 Carroll avenue, Chicago, Ill.—Victor 
adding and listing machines. December, 
1920, p, 150; January, p. 150; February, p. 
161; March, p. 132; April, p. 137; May, p. 
160; June, p. 80; July, p. 113; August, p. 139; 
September, p. 62; October, p. 184; Novem- 
ber, p. 209. 

Machines—Rebuilt, Adding and Calculating. 

ADDING MACHINE CORPORATION, 323 
South La Salle street, Chicago, Ill—Adding 
machines and calculators. December, 1920, 
p. 187; January, p. 183; February, p. 175; 
March, p. 187; April, p. 189; May, p. 226; 
June, p., 272; July, p. 196; August, p. 192; 
September, p. 200; October, p. 220; Novem- 
ber, p. 237. 

KORB, C. H., 31-33 Walker street, New 
York, N. Y.—Rebuilt Dalton and Wales 
adding and listing machines. January, p. 
199; February, p. 172. 

NEW ENGLAND ADDING MACHINE 
COMPANY, 7 Water street, Boston, Mass.— 
Adding machines, accounting machines, cal- 
culating machines, December, 1920, p. 202; 
January, p. 207; February, p. 196; March, 
p. 215; April, p. 212; May, p. 224. 

Machines—Addressing. 

ADDRESSOGRAPH COMPANY, Chicago, 
Ill., and New York, N. Y¥.—Addressograph. 
December, 1920, p. 109; January, p. 90; 
February, p. 123; March, p. 117; April, p. 
232; May, pp. 57 and 227; June, p. 61; July, 
p. 51; August, p. 49; September, p. 45; Octo- 
ber, p. 67. 

ELLIOTT COMPANY, THE, Cambridge, 
Mass.——‘‘Address-press."" December, 1920, p. 
121; January, p. 228; February, p. 54; March, 
p. 241; April, p. 144; May, p. 242; June, p. 
97, July, p. 76; August, p. 213; September, 
p. 80; October, p. 100; November, p. 184. 

Machines—Coin Handling. 

BRANDT MANUFACTURING COMPANY, 
Watertown, Wis.—Salesmen wanted for 
automatic cashier, Model No. 60. March, p. 
106; April, p. 43. 

FULLER-MORRISSON COMPANY 
Lock-Stub Check Company). 

HOEFER CHANGE-MAKER COMPANY, 
3700 East Twelfth street, Kansas City, Mo.— 
Change maker. October, p. 207. 

LOCK-STUB CHECK COMPANY, 3 Bush 
Terminal, Brooklyn, N, Y. (Fuller-Morrisson 
Company, Western distributors)—McGill 
change maker. November, p. 204. 

Machines—Dictating. 

DICTAPHONE, THE, Woolworth building, 
New York, N. Y¥.—The Dictaphone. Decem- 
ber, 1920, p. 92; February, p. 200; March, 
p. 73; April, p. 217, 

EDISON, INC., THOMAS A., Orange, N. 
J.—The Ediphone, “‘Electrip.”” May, p. 105; 
November, p. 127. 

Machines—Duplicating, Metal. 

AMERICAN MULTIGRAPH SALES COM- 
PANY, THE, Cleveland, Ohio.—The Multi- 
graph, December, 1920, pp. 72-73; January, 
pp. 94-95; February, pp. 90-91; March, pp. 
92-93; April, pp. 92-93; May, pp. 110-111; 
June, pp. 74-75; September, pp. 92-93; Oc- 
tober, pp. 110-111; November, pp. 102-103. 

LISENBY MANUFACTURING COMPANY, 
225 North Michigan avenue, Chicago, I1l.— 
The “Multicolor” press. December, 1920, p. 
181; January, p. 196; February, Pp. 167; 
March, p. 190; April, p. 205; May, p. 215; 
June, p. 260; July, p. 176; August, p. 182; 
September, p. 187. 

Machines—Duplicating, Rebuilt. 

MODERN OFFICE APPLIANCE COM- 
PANY, 3 Park Row, New York, N. Y.— 
Multigraphs. December, 1920, p. 209. 

REBUILT MULTIGRAPH EXCHANGE, 33 
South Broad street, Philadelphia, Penna.— 
Rebuilt Multigraphs. December, 1920, p. 
196; January, p. 183; February, p. 174; 
March, p. 185; April, p. 186; May, p. 197; 
June, p. 251; July, p. 188; August, p. 158. 
Machines—Duplicating, Stencil and Gelatine. 

DICK COMPANY, A. B., Chicago, Ill, and 
New York, N. Y¥.—The Mimeograph. De- 
cember, 1920, p. 51; January, p. 45; Feb- 
ruary, p. 61; March, p. 65; April, p. 61; 
May, p. 61; June, p. 93; July, p. 55; August, 
p. 61; September, p. 57; October, p. 119; 
November, p. 87. 

HEYER DUPLICATOR COMPANY, THE, 
160 North Wells street, Chicago, Ill.—Hekto- 
graphs, gelatine duplicators, film duplica- 
tors and supplies, carbon paper and type- 
writer ribbons, refilling composition. Decem- 
ber, 1920, p. 205; January, p. 202; February, 
p. 197; March, p. 216; April, p. 209; May, 
p. 222; June, p. 275; July, p. 195; August, 
p. 193; September, p. 209; October, p. 238; 
November, p. 272. 

MULTISTAMP COMPANY, THE, P. 0O. 
Box 1165, 232 Bank street, Norfolk, Va.— 
“Rubberless’’ Multistamp. October, p. 209; 
November, p. 96. 





(See 





OFFICE APPLIANCES 


Ohio.—Rotospeed 


, Machines—Envelope Sealing. 
ACORN BRASS MANUFACTURING COM- 
PANY, 478 South Clinton street, Chicago, III. 
~—Acorn-Thexton envelope sealer. 
. 203; February, p. 


MANUFACTURING 
Mass.—Gray wood 


SEALER SALES 
envelope sealer. 


REYNOLDS ENVELOPE 


274. 

H COMPANY, 1700 Brooklyn 
avenue, Kansas City, Mo.—Sealograph. 
175; March, p. 


August, p. 158; 
215; November, p. 245. 


MANUFACTURING COMPANY, 


Mass.—Standard 
ber, 1920, p. 210; January, 


Machines—Folding. 
AMERICAN MULTIGRAPH 


MULTICOLOR 
Dearborn street, 


Machines—Mailing. 


Y.—Postmarking 


Machines—Numbering. 


. 68; July, p. 94; August, 


MANUFACTURING 
1 Union Square, 


Machines—Stencil. 


PEERLESS MOISTENER 
South Claremont avenue, Chicago, I1l.—Peer- 
less moistener. 


Openers—Letter. 
BIRCHER COMPANY, INC., 
.. Y¥.—‘Lightning” 
mailing machines, envelope sealers. 
147; January, p. 


Out fits—Refinishing. 
CAMPBELL COMPANY, 
Nineteenth street, 


MANUFACTURING 





December, 1921. 


Pads—Desk, Glass. 

CHICAGO MIRROR & ART GLASS COM 
PANY, 217 North Clinton street Chicago, 
Iil.—Chicago glass desk pad, letter tray, 
window ventilator. December, 1920, p. 59; 
January, p. 83; February, p. 117; March, p. 
164; April, p. 89; May, p. 134; June, p. 193; 
July, p. 134; August, p. 106; September, p. 
122; October, p. 176; November, p. 155. 

FOX & COMPANY, GEO. E.—See Cushions 
and Pads—Chair. 

RAVENSWOOD OFFICE SPECIALTIES 
COMPANY, 1800-02 Newport avenue, Chi- 
cago, I1l.—*‘Rosco”’ glass desk pad Decem- 
ber, 1920, p. 86; January, p. 122; February, 
p. 47; March, p. 140; April, p. 97; May, p. 
141; June, p. 239; July, p. 73; August, p. 
148; September, p. 90; October, p. 167; No- 
vember, p. 223. 

SAINBERG & COMPANY, L. C.—See Spe- 
cialties—Office. 

STATIONERS’ SPECIALTY CORPORA- 
TION, 25 Beekman street, New York, N. Y. 
—‘Staco’’ desk pads. December, 1920, p. 
205; January, p. 202; February, p. 197; 
March, p. 219. 

Pads—Memorandum and Telephone. 

EAGLE ENVELOPE COMPANY, 431 South 
Dearborn street, Chicago, I1!l.—‘‘Holdrite’’ 
telephone pad holder. November, p. 230 

MAX MEMO PAD COMPANY, 943 East 
Sixty-fifth street, Chicago, Ill.—Memo pads. 
December, 1920, p. 209; January, p. 208 

ROBINSON MANUFACTURING COM- 
PANY—See Books—Memo, 

STELEIX METAL PRODUCTS COMPANY, 
Buffalo, N. Y.—-‘‘Peerless’’ memo pad Oc- 
tober, p. 241; November, p. 271. 

STONE COMPANY, THE NATHAN M., 
2000-24 North Major avenue, Chicago, Ill.- 
“Handypad” line, telephone writing pad 
holder with ready reference index. August, 
pp. 119-120. 

WEINMAN BROS., 749 East Forty-second 


street, Chicago, Ill.—The ‘“‘Handipad,’’ “Bi- 
Plex’”’” memo book, “Neptune moistener. 
December, 1920, p. 200; January, p. 202; 


February, p. 193; March, pp. 220-221 April, 

pp. 215-216; May, p. 218; June, p. 276; July, 

p. 199; August, pp. 188-194; September, pp. 

209-211; October, p. 193; November, p. 269. 
Pads—Stamp. 

FULTON SPECIALTY COMPANY, Eliza- 
beth, N. J.—Self inking stamp pad, non- 
blurring stamp pad, elite (wood base) 
stamp pad, daters, numberers, sign mark- 
ers, chart markers, office printing outfits 
indelible outfits, rubber stamp ink, indelible 
ink. December, 1920, p. 214; January, Pp. 
160; February, p. 163; March, p. 182; April, 


79 


p. 201; May, p. 223; June, p. 272; July, p 


196; August, p. 184; September, p. 177; Oc- 
tober, p. 217; November, p. 279. 
Paper—Adding Machine Rolls. 
ANCHOR PAPER SPECIALTY COM- 


PANY, 921-927 East avenue, Kalamazoo, 
Mich.—Adding machine paper. December, 
1920, p. 203; January, p. 207; February, Pp 
195. 

EDGEWATER PAPER COMPANY, Men- 
asha, Wis.—‘‘Preferred Paper Products,” 


adding machine rolls, second sheets, bonds, 
mailing paper, gummed tape, waxed papers, 
waterproof liners. November, p. 244 

IRISH PAPER COMPANY, GEORGE, 


Buffalo, N. Y.—Adding machine rolls De- 
cember, 1920, p. 209; January, p. 208; Feb- 
ruary, p. 201; March, p. 220; April, p. 216; 
May, p. 228; June, p. 276; July, p 199 
August, p. 195; September, p. 211; October 


p. 242; November, p. 277. 
Paper—Analysis. 


BIGLOW & COMPANY, INC L. H 24 
Beaver street, New York, N. Y Analysis 
paper. December, 1920, p, 202; January, Pp. 
207; February, p. 196; March, p. 219 April, 
p. 209; May, p. 227; June, p. 271 July, p 
194; August, p. 188; September, p. 206; Oc 


tober, p. 240; November, p. 274. 
Paper—Writing and Typewriting. 


BROWN PAPER COMPANY L. 
Adams, Mass.—Brown’'s linen ledger papers, 
“Advance” bond. December, 1920, p. 38; 


April, p. 231 June, p. 86; August, p. 96; 
October, p. 104. 

CENTRAL PAPER COMPANY, Menasha, 
Wis.—‘‘Qualified’’ adding machine paper. 
December, p. 173; January, p. 192; February, 
p. 168; March, p. 68; April, p. 58; May, p. 
192; June, p. 258; July, p. 186 August, p. 
180; September, p. 196; October, p. 214; No- 
vember, p. 260. 

CRANE, Z. & W. M., Dalton, Mass.—Crane 


ladies’ stationery. December, 1920, p. 177; 
January, p. 173; February, p. 176; March, 
p. 186; April, p. 181; May, p. 205; June, p 


258; July, p. 187; August, p. 173; September 
p. 193; October, p. 230; November, p. 264. 

DEXTER & SONS, INC., Cc. H Windsor 
Locks, Conn,—‘‘Star’’ manifold linen tissues, 
“Princess” and “Levant” covers Decem- 
ber, 1920, p. 183; January, p. 189; February, 
p. 173; March, p. 189; April, p. 198; May, p 
195; June, p. 263; July, p. 184; August, p 
166; September, p. 182; October, p. 218; No- 
vember, p. 222. 

EATON, CRANE & PIKE COMPANY, 
Pittsfield, Mass.—‘‘Berkshire”’ typewriter 
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papers December, 1920, p. 104; January, p. FABER, EBERHARD, Brooklyn, N Y Pens—CGold, 
146; February, p. 52; March, p. 85; April, ‘Ruby’ rubber bands, “Banner rubbe1 ACME GOLD PEN COMPANY, 17-27 
p. 78; May, p. 116; June, p. 59; July, p. bands Van Dyke” drawing pencils and Vandewater street, New York, N. Y.—Gold 
118; August, p. 8: September, p. 140; Oc- erasers, “‘Ruby’’ ink pencil, ““Mongol’’ lead pens for fountain pens. December, 1920, p. 
tober, p. 109; November, p. 108. pencils, ‘‘Polygrade”’ pencils, ‘Fine Writing’ 209; January, p. 208; February, p. 201; 
EDGEWATER PAPER COMPANY-—See pencils, ‘‘Multi-Led” pencils December, March, p. 221; April, p. 217; May, p. 228; 
Paper—Adding Machine Rolls. 1920, p. 88; January, p. 89; February, p. 82; June, p. 276; July, p. 199; August, p. 194; 
ELSINORE PAPER COMPANY, INC., March, p. 89; April, p. 42; May, p. 90; June September, p. 211; October, p, 242; Novem- 
152-4-6 Wooster street, New York, N. Y.— pp. 228 and 284; July, p. 119; August, p. 64; ber, p. 277. 
Elsinore typewriter papers and bonds, fold- September, p. 224; October, p. 177; Novem- GAYDOUL GOLD PEN CO., INC., 64-68 
ers, guides, index guides, adding machiné ber, p. 101. Fulton street, New York, N, Y.—Gold, foun- 
rolls, ‘“Wooster’ brand envelopes, plain and FARRELL & HOSINGER COMPANY, 63- tain stylographic pens, pencil cases repaired, 
ruled pads December, 1920, p. 178; Janu 65 Irving street, Jersey City, N. J. (Para- December, 1920, p. 208; January, p. 208; 
ary, p. 171; February, p. 182; March, p. 199; mount Pen Company, Inc., successor) (C. E. February, p. 200; March, p. 220; April, p. 
April, p. 191; May p. 213; June, p. 256; Barrett & Co.. tand McNally building, Chi 216; May, p. 229; June, Pp. 277; July, p. 
July, p. 161; August, p. 175; September, p. cago, Ill.)—Paramount ink pencil Decem- 198; August, p. 195; September, p. 210; 
191 October, p. 216; November, p. 250. ber, 1920, p. 199; January, p. 201; February October, p. 243; November, p, 276, 
EMPIRE PAPER COMPANY, 725 South p. 189; March, p. 213; April, p. 209 May Pens—Steel. 
Wells street, Chicago, Ill.—Empire hing p. 219; June, p. 269; July, p. 191; August ESTERBROOK PEN MANUFACTURING 
ledger stock. January, p. 67; February, p p. 189; September, p. 202. COMPANY, THE, 80-100 Delaware avenue, 
79; March, p. 238; April, p. 148; May, p S44 HANCOCK PEN COMPANY, INC., THE Camden, N. J,—Steel pens, December, 1920, 
June, p. 78; July, p. 89; August, p. 207; JOHN, Fairfield and Newbury streets, Bos- p. 225; January, p. 80; February, p. 81; 
September, p. 131 October, p. 96; Novem- ton, Mass.—Cartridge fountain pens No- March, p. 83; April, p. 67; May, p. 97; June, 
ber, p. 181. eae pS! mot ‘OM vember, p 32. p. 131; July, p. 67; August, p. 83; Septem- 
ESLEECK MANUFACTURING COM- HOGE MANUFACTURING COMPANY ber, p. 71; October, p. 83; November, p. 130, 
PANY, Turners Falls, arg a gs THE—See Specialties—Stationery HUNT PEN COMPANY, C. HOWARD, 
onlen tim, manisele Tee tie: aemamen. t MILLER BROS., 305 Broadway, New York, Camden, N, J.—Bowl point pen, ledger pen 
TH ae. a ae. March, p. 193; April, N. Y., and Meriden, Conn.—‘De Luxe” rub- No. 24, round-peinted pean," Givestae vane, 
Ot Mav om 19 "June p. 246; July, p. ber grip penholders, bowl pointed pens De Dec ember, 1920, _». ; er tie Pp. ; 
p. 201; May, p. 197; | oe aaee ee oases: tine p. 197; January, p 198: February, p. 198; March, p. 216; April, p. 
bios wen 4 Pans 9 pets alate February, p. 189; March, p. 212 April, p. 212; May, p. 224; June, p. 244; July, p. 172; 
COL IILTON CARD & PAPER HOUSE, 206; May, p. 218; June, p. 270; July, p. August, p. 174; September, p. 199; October, 
INC "a9 Geshe street, New York, N. Y.— 193; August p. 186; September p. 202 p 211; amg OMPANY 5 
“Hiawatha Papers,”’ typewriter papers. October, p. 233; November, p. 267. : NATIC NAL SU A “es c J - 977: 
April, p. 215; May, p. 224; June, p. 275; NEW DIAMOND POINT FEN COMPANY Sul. a ie aa "198; September, p. 
July, p. 197; August, p. 191; September, p. INC., 135 Lafayette street, New York City- 310: October, > $68; Movember . 276. % 
a SHI: E ‘ APE = cna NY - ith penmeien ° “1986 a ggg Bn “4 nes. " TURNER & HARRISON PEN MFG. COM- 
MPS ,E PAPER COMPANY, Sot é ver, 1920, p. 209; Janus . -ANY. THE > . « 
cae Falls, Mass.—“‘Old Hampshire” type- February, p. 200; March, p. 220 pent, a PO Lemay gag WB 
writer papers, bond and manuscript covers, PARAMOUNT PEN COMPANY, INC., 63 teat waa December, 1920 Pp 205: January 
gift boxes. December, 1920, p. 66; Janu- Irving street, Jersey City, N. J. (Formerly a 206: February p. 199: March Pp 214: 
ary, p. 152; February, p. 158; March, p. 179; Farrell & Hosinger)—Stylo pens October a metl > 915: May . 235: ne 7. 267: 
April, p. 113; May, p. 188; June, p. 239; p. 236; November, p. 271. July ,* 190; August, p. 187; September, 
July, p. 109; August, p. 104; September, p. PARKER PEN COMPANY, THE — p. 201; October p 235; November, p. 268. ‘ 
156: October, p. 189; November, p. 224. ville Wis Parker fountain pens "arke!l i an anal =. -; i: 
HOWARD PAPER COMPANY, THE, Ur-_ repair kit. February, p. 50; March, p. 53 PEYSER 2 PATEIO “oT maak’ Gaon 
bana. Ohio Howard bond. December p. April, p. 46; May, p. 58; June, p. 62; July, p Pieces : a nalbe . Pe. = 
150; January, p. 223 48; August, p. 46; September, p. 42; October po ue wee 190 ec aye 
SOUTHWORTH COMPANY, Mittineague, p, 70; November, p. 78 eitiei is nae . oe D. z 
Mass.; San Francisco Office, 444 Market -ENCIL EXCHANGE, Jersey City, N. J vnnmnasiaidiiaes —"s m 
strech Senawther pase. Dae, 0%, “aaa eu Wanaahee 14 a tae CRESCENT BRASS & PIN COMPANY, 
p. 213: January, p. 163; February, p. 210; January p. 143; February, p 144 March Detroit, Mich. Bank pina. pyramna pine. 
April. p. 223; June p. 278; August, p 03; p. 220; April, p. 216; May, p. 229 June p December, 1920, _P. 178; January, Dp. 173; 
Oct p. 194 276; July, p. 198; August, p. 194; September, February, p. 168; March, p. 202; April, p. 
WESTON COMPANY, BYRON, Dalton, p. 911: October, p. 242; November, p. 276. ene eer. D. 308; we 0 Se a ae — 
Mass.—“Typocount” linen ledger, paper REALITE PENCIL COMPANY, 3011 Mont- me ty hea — die-cut 
*} ’ ledger yaper. “Defiance” yond, . doniaied rr ae , > r ) % SVU, ¢ 2 TY, D- nd 
ee ia een tle, “Gee GE ee ene a nr ee OAKVILLE COMPANY, 200 Fifth avenue, 


pers December, 1920, p. 74; January p SALZ BROS. 71 Thirty-fifth street. New New York, N,. Y.—Oakville counter display 


i55: February, p. 153; March, p. 82; Apri case, bank pins, T-pins, ‘‘Adamantine” pins, 








p. 40 May, p. 109; June, p. 281; July P barton om Pg = A ay wom see” coin cores ES clipe, clamge, ofise ying, “Cute 

06; August, p. 204; September, p. 162; Or self-filler fountain pen, Salz Stylograph. ber, Pp. 208% November, 389. 

: ° cnimiation ». 124. sel oo : oe VAIL MANUFACTURING COMPANY— 

‘ p. 112; N nber, Pp. December 1920, p.° 200: January, p. 190; See Baskets—Waste 

Patents. : February, p. 182; March, p. 189; April, p. : ‘ Pins Push 

SIGGERS, E. G., Suite 36, N. U. building, 178; May, p. 221; June, p. 248; July, p. . TY — - > 
Washington, D. ‘ Patents, trademarks and 184; August, p. 185; September, p. 177; Octo Ww ee ction, Phil Seakin Deumnien 
copyrights. December, 1920, p. 206; Janu ber, p. 214; November, p. 256. — ee > ‘e — r P sh- 
iry, p. 204; February, p. 199; March, p. 216; SHEAFFER PEN COMPANY. W. A.. Fort Moors push-pins, Push-less hangers, Push- 

poke pltcingeas Oe — ean: Jame . 271: om arr a a? gs ~ 2 Thumbtacks, Push-Maptacks, screw knobs, 
April, p. 210; May, p. a - ptonst a Madison, Iowa—Sheaffer’s pens and pencils, January, p. 206; February, p. 194; March, p 
July » 193; August, p. 189; Septembe . “‘Life-Time yen Gifties sets Sheaffer’s dhe 912: "998: Tn " 
ox tober, p. 238; November, p. 274 et assortn ak ‘‘Propel-Repel-Expel” pen- in Apres B a2; May, D. 536; June, p. 558; 
. Jul p. 135; August, p. 195; September, p. 
Pens and Pencils. : eran cil December, 1920, p. 208; January Pp. 19 205; October, p. 287; November, p. 226. 

AMERICAN CRAYON COMPANY, THE February, p. 194; March, p. 61; April, p wie! Publishers. 

See Crayons ee May, p. $5; June, p. G5; omy. BD. 3s5 Agnes MON BUREAU, 52, rue des Saints-Peres, 

AMERICAN LEAD PENCIL COMPANY p. 57; September, p. 59; October, p. 81 Paris, France—‘*Mon Bureau,’”” December, 
20 Fifth avenue, New York, N. Y Venus November Pp. 9i. as z . : 1920, p. 218; January, p. 216; February, p. 
pencils and erasers December, 1920, DPD STANDARD PENCIL COMPANY st 210; March, p. 230; April, p. 226; May, p. 
139: January, p. 130; February, p. 43; March Louis Mo Pencils, December 1920, p. 236; June, p. 290; July, p. 208; August, p. 
p. 55; April, p 7 May, p. 115; June, p 212; January, p. 156 198; September, p. 142; October, p. 250; 

9: July, p. 158; August, p. 69; September STICKNEY & COMPANY, C 4. (The November, p. 284, 

p. 109; October, p. 252; November, p. 113 Waldref Manufacturing Company, successor) Punches. 

B. B. STYLO COMPANY, INC., 892 De St. Paul, Minn Stickney pencil, February, NELSON, INC., C. R. & W. A., 229 North 
Kalb avenue, Brooklyn, N. Y.—Fountain and p. 130; March, p. 142; April, p. 146; May Michigan avenue, Chicago, 1ll.—Nelson heavy 
stylo pens. April, p. 163; May, p. 229; June, p. 167; June, p. 79 duty punching and die-cutting machine, 
p. 256; July, p. 180; August, p. 163; Septem ULLRICH & COMPANY, J. K., 161 Wash- Model 3 punching machine, bookbinders’ 
ber, p. 179; October, p. 85; November, p. ington street, New York, N. Y.—Self-filling equipment, loose leaf metal parts and de- 
191 fe Poss “Independent” ink pencil. September, p. vices. December, 1920, p. 171; January, p. 

BEAUMEL & COMPANY, INC » D. W., 211; October, p. 243; November, p. 276. 196; February, p. 147; April, p. 173; May, p. 
l i Vandewater street, New York, N. Y.— UNITED PENCIL COMPANY, THE, 318 210; June, p. 242; July, p. 147; August, p. 

Riva lever self filling fountain pen, Broadway, New York City—Hexagon pen- 195; September, p. 178; October, p. 198; No- 
“Master Craftsman” fountain pen, stylos cils, “Simplex’’ hexagon pencil press. Feb- vember, p. 234. 

December, 1920, p. 198; January, p. 199; ruary, p. 190; March, p. 210; April, p. 207; RIVET-O MANUFACTURING COMPANY, 
February, p. 192; March, Pp. 211; Apri, | D. May, p. 218; June, p. 269; July, p. 190 Orange, Mass.—-Rivet-O office punehes, 
2 May, p. 220; June, Pp. 268; July, P. — WAHL COMPANY. THE. 1800 Roscoe ‘“Speed-Mo” moistener. December, 1920, p. 
August, p. 187; September, p. 208; Votone: street, Chicago, Il.—Wahl “Eversharp” pen 208; January, p. 209; February, p. 200; 
Pp BE yg = Pm a: Paul. Mian October, pp. 116-117 March, Pp. 220; April, p. 217; May, p. pm 
Tr “Redipoint” pencil "april, p. 107: May, WALDREF MANUFACTURING COM- — “ “ors 0 Pot oan regs we ot 
p. 249; June, p. 219; September, p. 182; Oc- PANY, THE, St. Paul, Minn. (Successor to September, P. 520; OStones, ps ; Nove 
YS > 196: November p. 126. Stickney & Company)—Stickney pe neil, ‘‘Rub- ber, p. 27@%. 

ONKLIN PEN MANUFACTURING COM-_ ber-Nex Line,” the pencil de luxe, July, TR RT ee Y 
PANY THE Toledo, Ohio. Conklin auto- p. 121 August, p. 111; Se ptembe er BR 3ee7 Cl RRIER MANUFACTURING COMPANY, 
matic pe Ser fountain pens. February, p. October, p. 217; November, p. 251. Minneapolis, Minn,—‘“‘Curmanco” steel office 
o1; Masem ae, 7 ur WATERMAN COMPANY. L E., 191 oD SL 20st Bemea files, racks, 

— nr -ANCE CO ANY C Broadway, New York; 24 School street, Bos- April, p. 199; » P . 

and bat ee . » inamaiti wines aon ton, Mass.; 129 South State street, Chicago, _Registers—Cash. 

nber, p. 157; October, p. 185; November, Ill.; 17 Stockston street, San Francisco, C: AMERICAN CAN COMPANY—See Ma- 

= Waterman’s ‘Ideal’ fountain pen Decem- chines—Adding and Calculating. 

DIXON CRUCIBLE COMPANY, JOSEPH, ber, 1920, 1 21; February, p. 208; March, NATIONAL CASH REGISTER COMPANY, 
Jersey City, N. J Eldorado” pencil, ‘‘Best’’ p. 137; Apri p. 217; May, p. 229; June, THE, Dayton, Ohio.—National cash register. 
‘ red cra) pencils December, 1920, p p. 294; July, p. 198; August, p. 194; Septem- December, 1920, p. 222; January, p. 538; 

January, p. 148; February, p. 211; March, ber, p. 104; October, p. 242; November, p. February, p. 87; March, p. 81; April, p. 235; 
p. 166; April, p. 218; May, p. 189; June, p. 276. May, p. 84; June, p, 293; July, p. 85; August, 

); July, p. 1438; August, p. 199; Septem WILLARD PEN COMPANY, 318-326 West p. 215; September, p. 81; October, p. 258; 
ber, p. 166; Octobs p. 251; November, p Thirty-ninth street, New York, N. Y.—Foun November, pp. 128-129 


1 pens. December, 1920, p. 199. SUNDSTRAND ADDING MACHINE COM- 


09 tair 





24 


PANY, Rockford, lllinois—Sundstrand cash 
drawer machine. April, p. 155. 
Ribbons and Carbons. 
ALLEN & COMPANY, 11-13 Vandewater 


street, New York, N. Y “Just-Rite’’ type- 
writer ribbon and carbon pape: May, p. 
181; June, p. 254; July, p. 178; August, p. 
173; September, p. 193; October, p 206: 





November, p. 

AMERICAN 
CORPORATION, 
cago, Ii! “Ampco”" 


PRODUCTS 
terrace, Chi 


MANIFOLD 
2900 Darwin 

ribbons and carbons 
December, 1920, p. 164; January p. 73; 
February, p. 186; March, p. 198; April, p 
202; May. p. 204; June, p. 248; July, p. 173; 
August, p. 183; September, p. 180; October, 
p. 232; November, p. 230 


AMERICAN WRITING MACHINE COM 

PANY—See Typewriters 
APTER BROS. MANUFACTURING COM- 
PANY, 552 West Harrison street, Chicago, 
11}. Typewriter ribbons and carbon pape! 
December, i920, p. 209; January, p. 208; 
February, p. 200; March, p. 221; April, p 
217; May, p. 228; June, p. 276; July, p. 199; 
194; September p. 210; October, 


August, p 
42 


p. 24: 
AULT & WIBORG COMPANY, THE, Cin- 


cinnati, Ohio—Carbons and ribbons Decem- 
ber, 1920, p. 33; January, p. 151; February, 
p. 40; March, p. 111; April, p. 66; May, p 
152: June, p. 67: July, p 125 August p 
116; September, p 150; October, p 121; 
November, p. 146 

BECK, R, A 727 South Dearborn street, 


carbons and “Am 


208; Jan 


Chicago, Ill “Keystone” 


ity’’ ribbons December, 1920, p 
uary p. 209; February, p. 201; March, p 
220; April, p. 216; May, p. 229; June, p. 277; 
July, p. 198; August, p. 194; September, p 
211: October, p. 242; November, p. 276. 

BUCKEYE RIBBON & CARBON COM 
PANY, THE, 1466 East Fifty-fifth street 
Cleveland, Ohio—Carbon papers and type- 
writer ribbons. December 1920, p 178; 
January, p. 180; February p. 207; March 
p. 177; April, p. 226; May p. 23 June 
p. 286; July, p. 201; August p. 142; Sep 
tember p. 212; October, p 186: November, 
p. 236 


CARRIB 
TION, 46 Stone 
Carbon papers, 
match ribbons. 
uary, p. 193; 
203; April, p 
244; July, p 
p. 188; October, p. 

CARTER’'S INK 
Inks and Adhesives. 

COLUMBIA RIBBON & 
FACTURING COMPANY, 


MANUFACTURING CORPORA- 
street, Rochester, N. Y. 

typewriter Multigraph and 
December, 1920, p. 187; Jan- 
February, p. 171; March, p 
190; May, p 196; June, p 
181; August, p. 163; September 
208; November, p. 262. 


COMPANY, THE—See 


CARBON MANU 
69-71 Wooster 
Ribbons and car- 


street, New York, N. Y 
bons. December, 1920, p. 69; January, P 
72: February, p. 59; March, p. 69; April, p 
101; May, p. 96; June, p. 71; July, p. 84; 
August, p. 143; Septembet p 43; Octo 
ber, p. 188; November, p. 166 


CORONA SUPPLY COMPANY, Rochester, 
typewriter ribbons and 


N. Y¥.—Corona brand 
carbon papers. April, p. 214; May, p. 224; 
June, p, 274; July, p. 194; August, p. 191; 
September, p. 206; October, p. 239; Novem- 
ber, p. 273. 
CROWN RIBBON & CARBON MANI 
COMPANY, 782-790 St. Paul 


FACTURING 
Rochester, N,. Y 
December 


Typewriter ribbons 


and carbon papers. 1920, p. 176; 
January, p. 78; February, p. 66; March, p 
156; April, p. 141; May, p. 184; June, p. 72 
September 


street, 


July. p. 139; August p. 128; 
p. 66; October, p. 179; November, p. 188 
DAVIDS INK COMPANY, THE THAD 
DEUS—See Inks and Adhesives. 
DU-RA-BUL CARBON & RIBBON COM- 
PANY, Douglas street and Third avenue 
Brooklyn, N. Y¥.—Du-ra-bul ribbons and ca! 
bon papers. December, 1920, p. 174; Jan- 
uary, p. 175; February p. 182 March, p 
197; April, p. 199; May, p. 213; June, p. 257. 
COMPANY, THE E. F., 230 


GUERTIN 
West Chicago, Ill No, 244 
1920, p. 100; 


March, p 


Superior street, 
Typewriter ribbon, December 
January, p. 125; February, p. 106; 
160; April, p. 109. 
HEYER DUPLICATOR 
Duplicators—Gelatine. 


COMPANY—See 


INK RIBBON MANUFACTURING COM- 
PANY, San Francisco, Calif.—Carbon pape! 
and typewriter ribbons. May, p. 194. 

IRONCLAD RIBBON & CARBON COM 
PANY, THE, 100 Grand street, New York 
N. Y.—Carbon paper and typewriter rib- 
bons. May, p. 214; June, p. 247; July, p 
183; August, p 169; September, p. 197; 
October, p. 218; November, p. 248. 

MCFARLING SALES COMPANY, Terre 


typewriter 


Haute, Ind.—Carbon paper and 
ribbons. February, p. 201. 

MANIFOLD SUPPLIES COMPANY, 
Brooklyn, N. Y. 
writer ribbons. 
uary, p. 41; 
April, p. 39; 
p. 45; August. p 43; 
October, p. 63; 


papers and type- 
1920, p. 37; Jan- 
February, p. 37; March, p. 41; 
May, p. 53; June, p. 51: July, 
September, p. 39; 


p. 77 


Carbon 
December, 


November, 


APPLIANCES 


OFFICE 


MILLER-BRYANT-PIERCE COMPANY, 
THE, 231-241 South River street \urora 
Ill tibbons and carbens December, 1920 
p. 183; January, p. 193; February, p. 181 
March, p. 175; April, p. 154; October, p. 84 
November, p. 134, 

MILO RIBBON & CARBON CORPORA 


TION, Penn Yan, N. Y Carbon papers and 
typewriter ribbons. March, p. 189; April 
p. 189; May, p. 199; June, p. 243; July, p 
163; August, p. 178; September, p 19¢ ; 


October, p. 195; November, p. 261 
MITTAG & VOLGER, INC Park Ridg 
N. J Ribbons and carbons Decembe1 
1920, p. 35; January, p. 39; February, p. 35; 
March, p. 39; April, p. 37; May, p. 51 
June p. 49; July, p. 43 August, p. 41; 
September, p. 37; October, p. 61; Novembe 
p. 75. 


NEIDICH PROCESS COMPANY, Burling 


ton, N J. ‘‘Monogram carbons and rib 
bons December, 1920, p 124; January, p 
48; February, p. 116; March, p. 99; April, 
p. 179; May, p. 164; June, p. 87; July, p. 
88; August, p. 136; September, p. 147 
October, p. 82; November, p. 196 

OLD TOWN RIBBON & CARBON CO., 
INC., 245-49 Centre street, New York, N. Y. 
—Carbon paper and typewriter ribbons. De 
cember, 1920, p. 167; January, p. 169; 
February, p. 159; March, p. 183; April, p. 
177; May. p. 189; June p. 240; July, p 
164; August, p. 153; September, p. 170; Octo- 
ber, p. 203; November, p. 229. 

PEERLESS CARBON & RIBBON COM 
PANY, 113 West Broadway, New York, N. Y 
—‘‘Solo self-inking stamp pad carbon 


paper, ribbons, stamping ink December, 
1920, p. 148; January, p. 153 February, p 
99; March, p. 119; April, p. 121; May, p. 
372; June, p. 317; July. p. 6 August, p 
162; September, p. 133; October p. 149; 
November, p. 193. 
PHILLIPS RIBBON 
PANY, Rochester, N Y 
bons, carbon paper. December, 1920, p. 206; 
January, p. 189; February, p. 194; March, p 
218; April, p. 214; May, p. 216; June p. 
275; July, p. 197; August, p. 193; September, 
p. 207; October, p. 241; November, p. 275. 
RIBBON & CARBON PRODUCTS COM 


& CARBON COM 
Typewriter rib 


PANY. 35 Warren street. New York, N. Y. 
Ribbons and carbons. Decembet 1920, p 
181; January, p. 176; February, p 172; 


March, p. 194. 
SNELLING & SON, Bush Terminal 


Brook- 


carbon 


lyn, N. Y¥.—Typewriter ribbons and 

paper. December, 1920, p. 208; January, p. 
208; February, p. 200; March, p. 221; April, 
p. 217; May. p. 229; June, p. 277; July, p. 
199; August, p. 194; September, p 210; 


p. 270% 


October, p. 243; November, 
Inks and Ad- 


STAFFORD, INC., 8S. S$ See 
hesives. 

STANDARD CARBON & 
PANY, 114 Liberty street, New 
Carbon paper, typewriter ribbons 
ber, 1920, p. 204; January, p. 205; February, 
p. 195; March, p. 216; April, p. 213; May, p. 
226; June, p, 272; July, p. 196; August, p 

p. 208; October, p. 237; 


RIBBON COM- 
York, N. Y. 
Decem- 





192; September, 
November, p. 273. 
UNION RIBBON AND 
PANY, Front and Laurel Philadel- 
phia, Penna, — ‘‘Xtragood,”’ “Summit,” 
“Apex,”’ brands typewriter ribbons and car- 
bon papers. December, 1920, p. 189; Jan- 
uary, p. 183; February, p. 175; March, p 
186; April, p. 187; May, p. 210; June, p. 266; 
July, p. 176; August, p. 185; September, p 
185; October, p. 217; November, p. 256. 
RIBBON MANU 


CARBON COM- 


streets, 


U. Ss. TYPEWRITER 
FACTURING COMPANY, Samson and 
Eighth streets, Philadelphia, Penna.—Type- 


Decem 
February 


writer ribbons and carbon papers 


ber, 1920, p. 159; January, p. 178; 


p. 162; March, p. 184; April, p. 180; May, p 
191; June, p. 242; July, p. 160; August, p 
154; September, p 172 October, p. 204 


November, p. 242. 
WEBSTER COMPANY, F. §S., 
‘Multikopy 


338 Congress 
carbon 


street, Boston, Mass 
paper, “‘Star’’ brand typewriter ribbons. De- 
cember, 1920, p. 35: January, p. 106; Feb 


March, p. 45; April, p. 85; 
; July, p. 68; August 
230; October, p. 74; 


ruary, p. 139; 
May, p. 243; June, p. 82 
p. 76; September, p. 


November, p. 93. 
Rulers. 
AMERICAN MANUFACTURING CON- 
CERN—See Boards—Clip. 
NATIONAL RULE COMPANY, THE, 


Flexible steel rulers, ‘‘Non- 


Rochester, N. Y. 
1920, p. 163; Jan 


Slip’ ruler. December, 
uary, p. 207; February, p. 196; March, p 
April, p. 182; May, p. 197; June, p. 





July, p. 166; August, p. 169; Septem 


ber, p, 185; October, p. 229; November, p. 
263. 
Safes. 

CARY SAFE COMPANY, THE, Buffalo, 
N. Y¥.—Vaults, cabinets, deposit boxes, safes. 
December, 1920, p. 118; January, p. 124; 
February, p. 124; March, p. 118; April, p. 


121; July, p. 


236; May, p. 108; June, p. 
229; Octo- 


86; August, p. 80; September, p. 
ber, p. 162; November, p. 296 





MEILINK STEEL SAFE PANY 
THE, Toledo, Ohio—Securit boxes Master 
Model” safes December, 1920, p. 17 Jan 
uary p. 217 February, p. 156 March, p 
229; Apri p. 164; May, p. 239; Ju p. 196; 
July, p. 209; August, p. 34; September, f 
216; October, p, 205: November, | 282 

NATIONAL SAFE COMPANY THE 
Cleveland, Ohio—‘‘Seal-joint safes bank 
equipment, vaults, safety deposit boxes, Na 
tional stack units December! 19 91 
January, p. 97; February, p. 97 Marcl p 
95; April, p. 91; May, p. 101 J ‘ I 128 
July, p. 116; August, p. 125 September p 
95; October, p. 154; November l 18 

SAFE-CABINET COMPANY rHE 319 
Greene street, Marietta, Ohio—Safe binets 


safe and record protection devices Decem 
ber, 1920, p. 126; January, p } February 
p. 120; March, p. 154; Apri p. 3 Ma I 
246; June, p. 133; July p 108 August p 
214; September, p 124 Oct é 173 


November, p. 213 
Scales—Postal., 
MULTIPOST COMPANY See 
Stamp. 
PELOUZE MANUFACTURING COMPANY 


232-242 East Ohio street Ch g I 
Pelouze “Standard” postal scal Decem 
ber, 1920, p. 200; January, p. 201: February 
p. 189; March, p. 211 Apri p. 208 May 
p. 220; June, p. 268: July, p. 189 \ugust, p 
186; September, p. 202; October 4 No 
vember p "69 

SHUTTLE MACHINE COMPANY THE 
18 East Seventeenth street, New York. N Y 

“Preciso letter scale Ma ! I 195 
April, p. 201; May, p. 198; June, y 251 

TRINER SALES COMPANY 3 West 
Jackson boulevard, Chicago, I Standard 
post office scale, All-Steel par pos 
December, 1920, p. 204; Januar p 203 
February, p. 195; March, p. 21 Apri p 
212; May, p. 224; June, p 3 J p. 193 
August, p. 188; I October 


September! 


p. 240; November, p. 273 

TRINER SCALE & MANUFA( RING 
COMPANY, 2714 West Twent t street 
Chicago, Il “Liberty’’ postal s es, part 
post scales, postal scale No. :£ December! 
1920, p. 201; January, p. 200 ] ruary p 
191; March, p. 212; Apri Pp. 2 May p 
211; June, p. 275; July, p. 168 August, p 
192; September, p. 198 October p 7 
November, p. 257. 

Sharpeners—Pencil. 

AUTOMATIC PENCIL SHARPENER 

COMPANY, 58 East Washington street, Chi 


cago, Ill. “Apsco”’ pencil sharpeners 
erasers, paper fastening machi! spring 
steel paper clips, cutters, docum t bands 
December, 1920, p. 186 Janua p 190 
February, p. 186; March, 1} 34 Apri I 
204; May, p. 194; June, p. 250 November 
». 228 

GRAFF COMPANY GEORGE B See 


Supplies—Fting 

FARNHAM PRINTING & STATIONERY 
COMPANY, 417-421 Hennepi avenue, Min 
neapolis, Minn,—Electric per sharpener. 
June, p. 64, 

TRAUT & HINE MANUI 
COMPANY-—See Machines—Nu1 
Shows—Business. 
BUSINESS SHOW 
York, N. ¥ 


ACTURING 

nbering 

COMPANY, 
National 


ANNUAL 
50 Church street, New 


Business Shows at Boston. December, 1920, 
p. 227; January, p. 221; Fe lary Bp, 313: 
March, p. 155; April, p. 229 Ma p. 240; 
June, p. 292; July, p. 211 August, p. 208; 
September, p. 227; October, } +; Novem- 


ber, p. 288 


BUSINESS EXPOSITION COMPANY 707 


American Bank building, Los Angeles, Calif. 

Pacific Coast Business Shows December 
1920, p. 210; January, p. 214 February, p 
163; March, p. 181; April, p 206 May, p 
161; June p. 283; July p August, p. 


145; September, p. 215; Octobe p. 249; No- 
vember, p. 285. 

TARRANT, ROBERT HAYNE, P 
154, New Orleans, La New ear 
ness Show. July, p. 104; August, p. 211. 
Sorters—C heck. 

PLANFILING EQUIPMENT 
Jamestown N Y Flexible 
guides Planfiling”’ 
folders, 


ULRICH 
COMPANY, 
sorter, compression 
equipment, steel filing units, red rope 


index clips and cases for ro d drawings, 
service desks, flexibl: nots sorters desk 
trays, mail distributers June p. 190; July, 
p. 156; August, p. 154; September, 1 204; 


October, p. 243; November p. 216 
Specialties—Filing. 


ACME CARD SYSTEM COMPANY 6 
North Michigan avenue, Chicago, Ill.—Acme 
45° metal tab guides, visible ledger De- 
cember, 1920, p. 77; Januar p. 161; Feb- 
ruary, p. 121; March, p. 96; Apri p. 64 

AIGNER & COMPANY, G J §21-523 
West Monroe street, Chicago Ill Index 
sheets, tabs, shields, billing machine in- 
dices, cloth specialties, gold stamping De- 


p. 189; January, p. 176; Feb 
March, p. 196 April, p. 190; 
June, p 18 Jul p 192; 


cember, 1920, 
ruary, p. 173; 
May, p. 204; 
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Cabinets—Filing 


Specialties—Multigraph. 
MULTIGRAPHING 


Lincoln 
vertical 


building, 


rules 


for 


COMPANY, 
Philade 


the 


MANUFACT 


pl 


} 
M 


j 


R 


yr 
8 I it p. 204 ( 
November 263 
BLAKE MANUFACTURING & SALI 
COMPANY 6 Fulton street, Ne ¥ 
. y Inde 1dexing, index sl 
d patcl ent backs, spe s 
rcing oth May, 
gust, p. 189 
BOSTON INDEX CARD COMPANY 
Purchase street, Boston, Mass I 
les ind ~ folders, bank s 
yse leat ? ng supplies. Dece 
' p 14; J p. 217; Februa 
y Marcl April, p. 171; M 
f June July p. 115; Aug 
Septem ( October Pp 6 
BROWNE-MORSE COMPANY Se 
s Filing 
LEMING ¢ PANY, INC., THOMAS 
I st Natior | k building, Chicago, I 
h Tela-Ca matic card finder N 
p 
( OBE-WI COMPANY I 
S Cabinets 
GOODLINE MANUFACTURING COM 
I NY, THE Ohio—Filing supy s 
i tip s December 1920, p 
Pp yrruary, p. 206; Marcl I 
AT May, p 209: Ju I 
July igust, p. 182; September 
8; Octo 22; November, p f 
IPERIAI HODS COMPANY 
West Mace s t, Chicago, III \ 
f s, thous ctional cabinets 
s s, letter trays, car 
¢ s ird index guide S 
i ertical file guides 
Imp st ynery racks, desk Ww 
st ry distributors, do 
s cases er files, silent sales 
s iy ra tter trays, desl 
S orts, f equipment, manila 
s, recipe s December, 1920, p 
t February, p. 171; Marcl 
Apr 14 May, p. 171; J I 
July I igust, p. 62; Septer I 
60; Oct 164; November, p. 1 
MACEY COMPANY, THE—See Cabir s 
MILLAR « COMPANY, INC., GE¢ W 
10 Lafa tte street, New York, N. Y¥ 
lle f rs April, p. 217; May, p 9 
p 1) p. 199; August, 1 94 
- be October, p. 242 No 
NUWAY DI ICES, INC., 302 Ellic 
street, Buffalo, N. ¥ Nuway filing riors 
December, 1! I 198 
OXFORD FI NG SUPPLY COMPANY 
382 Jeffers Brooklyn, N. Y Ox 
f filing supplies February, p 185 
March, p a p. 199; May, f 201 
p. 2¢ I 185; August, p 
S ember October, p. 228; Ne 
‘ p 33 
RAND COMI NY THE, North Tor 
da, N. ¥ kurown”™ index tabs De 
mber, 192 f 
RECORD CARD COMPANY, 541-547 Pe 
8 et, New Y N. Y. (Oxford Filing § 
Company ~ essor.) “Oxford f 
lers. De nbe 1920, p 194; Jar 
SECURITY ENVELOPE COMPANY S 
S} ialties—Office 
SHAW-WALKER COMPAN Y—See Cal 
ts Filing 
SIMONSON & CoO., R. A., 122 South Mich 
avenus Cc i , Ill.—Patented meta 
guides Dece er 1920, p. 205 Jan 
Pp. <V I lary, p. 194; Marcl I 
April I May, p. 226; Jur I 
July, p August, p. 191; Septen 
p. 20 Octol p. 241; November, p 
UNITED STATES EQUIPMENT COM 
ANY, 11 l Albany street, Bostor 1), 
Mass Vertical filing and card indexing sup 
plies, “Excell folders June, p. 171; July 
I 183 August, p. 162; September, p. 194 
October p 18 November, p. 238. 
INDEX TAB COMPANY 


i 











OFF I ¢ LP Pa ANCES 
} 
t Api I \ 
2 J S July gus 
pe Ss I l oO t NX 
Specialties—Office 

ADAMS ANUFACTURING COMPANY 
HENRY S I S* Leat 

ADV ( PAPE! BOX COMPANY Ss 
Louis M \ ané filing ses i 8 
transf ses, stock yxes iti s t 
board s December 19 J 
1a bi y, p. 1 M 
AT Ma I J 
J \ugus p l S 
19R- < ‘ Ny ta . 

BARRI BINDERY COMPANY rH! 

I street Cc} Z 
I ~ Db +2 

) J 157: Februa M 
, p. 149; May, p f Jur 
22¢ J i August, p. 1 S te é 
p. 58; O r, p. 68; Novembe p. 28 

BLACI & COMPANY FRANK W { 
Sout! Ly street Chicag I Safe 
gual ‘ October. p } 

BUSHNI L COMPANY ALVAH } I 
ber ~ ‘ Philadelphia, Pa Pape 
filing ar ng containers, p! 8. De 
cember p. 155; January p. 60 Fel 
ruatr March, p. 88 Ap 218 
M } J p. 283; July I \ 
gust, } September, p »; Octol I 
194: November, p. 291. 

DEFIANCI MANUFACTU COM 
PANY 84 |} yadway New N Y 
Statio s ilties Ri punch 
7 Ge and “‘Jumb« 1lendars 
in s teners, men randu!l tal s 
D 0. p 1 Janua I 171 
Fs 1a I 177 March, p. 192 Apri I 
18 M p. 210; June, p. 259 July, p. 18 
\ugus I 61; September p. 190 Octol 
I 19 November, p. 236 

DIEMER COMPANY, JOHN F., 107-09 La 
fayette street, New York, N, Y¥ Leathe 
ette’ vertic file pockets, envelopes, wa 
ets and ers, stationery boxes, f boxes 
mailing iiners,. filing requisites pape 
goods ts December, 1920, p Jan 
uary, p. 81; February, p. 80; March, p. 120 
Apri p. 18 May, p. 73: June p » July 
p. 126 August, p. 97; September, p. 69; Oc 
tober I 168 November p. 186 

DRESNER COMPANY THE J 14 
Broadway New York N Y Handiwa 
lets Tune, p. 233 

FOX & COMPANY GEO E Se Cush 
ions and Pads. 

GLAD IDINGS PUBLISHING COM 
PANY, South Clark street, Chicag I 
—Clock-spring rubber stamp holder. Mar 
p. 218; Ar p. 211; May, ft 27; June 
272; Ju I 197; August, p. 193; Septem 
ber t October, p. 241; November I 


GRAFF COMPANY, GEORGE B., 18 Bea 








con &s Somerville, 3oston, 42, Mass 
Graffco signals, Graffco clips, Graffco index 
tabs, Graffco time-saving office devices, Graff 
co per sharpener, vise signals, map tacks 
“Silver S pens December 1920, p. 211 
Januar I 06; February, p. 199; March, 1 
218: At p. 213; May, p. 221 June, p. 272 
July, p. 194 August, p. 188; September, p 
206; October, p. 236; November, p. 19 
HALLOMAX COMPANY, IN‘ 2813 Fa 
ragut Re Brooklyn, N. Y¥ Ha nax ! 
corder pape December 1920, p 7 Jar 
uary, p. 179; February, p. 176; M p. 198 
April I | May p. 226 June 7 
July, } ] August, p. 190; September I 
208; October, p. 238; November, p. 276 
HANO-WEINKRANTZ COMPANY IN¢ 
133 M street, New York N Y Ir 
dex s ventory blanks, guides é 
blanks imnar analysis pads iniform R 
R. bills ading, ledger, journal and fools 
cap paper quadrille and faint ruled pe 
forated pads, bond typewriter paper ma 
nilla and on skin, bond typewriter 
blank forms and papers, loose ieaf 
sheets, second sheets, delivery receipt books 
December, 1920, p. 171; January, p. 187; Feb 
ruary, p. 169; March, p. 101 Apri p. 203 
May, p 14; June, p. 255; July, p. 170 
HOFFMAN, L., 45 Lafayette street, New 
York, N Y Card index cabinets desk 
pads, stationery specialties, legal and let 
ter cabinets, stationers’ shelf boxes, vertical 
box files, cloth covered index boxes, agate 
paper index boxes, desk pads Decembe! 
1920, pp. 203 and 207; January, pp. 202 and 
06; February, pp. 197 and March, pp 
214 and 216; April, p. 210; May, pp. 223 and 
225: June p. 262; July, p. 1 August, p 
165; September, p. 177; October, | 13; Ne 
vember p 64 
HOGE MANUFACTURING COMPANY, 
THE, 215 Fulton street, New York, N. Y.— 
**Moderr stationers specialties Modern” 
pen and pencil clips, thumb tacks, Pal—the 
pencil brass plated steel tacks, brass spiral 
pen rack, paper clips, thumb ta “Mod 
ern clutcl rayon December 1920, p. 208 


25 


) p. 56; February, pp. 74 and 162; 
Marc} pI )1 and 98; April, pp. 100 and 
61; May, pp. 83 and 181; June, p, 232; July, 
! 198 August, p. 73; September, p. 141; 
‘ er, p. 245; November, p. 277. 
KIMPTON HAUPT & COMPANY, 53 
Beekman street, New York, N. Y.:—Ink- 
stands, inkstand bases, moisteners, mucilage 
tainers, paper weights, pen blocks, pen 
s pin cups sponge cups, glass spe- 
< s, bank, office, store, library holiday 
signs April, p. 163; May, p, 220; June, p. 
268 Ju p. 191; August, p. 187; Septem- 
be I 203; October, p: 233; November, p. 


NATIONAL FIBERSTOK SNVELOPE 


COMPANY, 429-447 Moyer street, Philadei- 
phia, Penna “Fiberstok” flat and expand- 

z envelopes, folders, file pockets, files, spe- 
cialties, binding strips. January, p. 46; Feb- 
ruary, p. 219; March, p. 161; April, p. 76; 
Ma p. 135; June, p. 280; July, p. 204; Au- 

st, p. 134; September, p. 72; October, p. 


112. 
TICKET 


November, 


l Pp. 
NOESTING PIN COMPANY, 


INC Mt. Vernon, N. Y.—-‘Harmless” pin 
tickets, gem paper clips, simplex, ring, ideal 
clips and clamps; solid head thumb tacks, 
< sut thumb tacks, string and button tags. 
December, 1920, p. 199; January, p. 01; 
February, p. 200; March, p. 218; April, p. 
2 May, p. 227 


NORTHWESTERN PAPER GOODS COM- 


PANY Quality Park, Midway, St. Paul, 
Minn Flat and expanding wallets, file 
pockets, label holder and partition wallets, 
press style and safety mailing envelopes, 
commercial and official envelopes, regular 
ind special position window envelopes, en- 
velope specialties, paper goods, June, p. 
24 July, p. 169; August, p. 160; Septem- 
| 192; October, p. 225; November, p. 


1 
POLAR MANUFACTURING COMPANY, 


101-07 North Marshall street, Vhiladelphia, 
Penna Polar specialties, chair pads, fol- 
low-up files, felt typewriter pads, signature 
blotter books, office articles, containers. 
memo pads and paper weights, ticklers and 


follow-ups. December, 1920, p. 195; Jan- 
uary, p. 107; February, p. 190; March, p. 
22 April, p. 180; May, p. 174; June, p, 285; 
July, p. 144; August, p. 196; September, p. 
166; October, p., 230; November, p. 173. 
ROCKWELL-BARNES CoO., 700 Munn 
building, Chicago, Ill.—-Office . specialties, 
typewriter papers, manifold papers, perfor- 


ated memo tabs. December, 1920, p. 172; 
January, p. 172; February, p. 167; March, p. 
202; April, p. 201; May, p. 216; June, p, 263; 
July, p. 179; August, p. 170; September, p. 
126; October, p. 160; November, p. 232, 


SECURITY ENVELOPE COMPANY, Min- 
neapolis, Minn,—‘‘Manilarope”’ open-end fil- 
envelopes, crush envelopes, open-end le- 
gal bank pass book covers, mailing and 
filing envelopes. December, 1920, p. 151; Jan- 


ing 


8, 


iry, p. 162; February, p. 157; March, p. 149; 
April, p. 117; May, p. 179; June, p. 2382; 
July, p. 146; August, p. 129; September, p. 
64; October, p. 175; November, p. 221 


SENGBUSCH SELF-CLOSING INK- 





STAND COMPANY—See Inkstands. 
SMEAD MANUFACTURING COMPANY, 
THE Hastings, Minn.—Bandless currency 
mailing box, document filing envelopes, fil- 
ng envelopes, currency mailing box, bank 
filing and mailing containers. December, 
1920, p. 85; January, p. 71; February, p. 71; 
March, p. 67; April, p. 81; May, pp. 202 and 
208; June, pp. 248 and 252; July, pp. 168 
and 180; August, pp. 174 and 178; Septem- 
ber, pp. 91 and 194; October, pp. 211 and 
231; November, pp. 237 and 265. 


TENSION ENVELOPE COMPANY, INC., 


THE, Bush Terminal, 33-87 Thirty-fourth 
street, Brooklyn, N. Y.—Tension mail con- 
tainers, open-end tension envelopes, double 


metal-clasp envelopes, single metal-clasp en- 
velopes, metal-flap clasp envelopes, document 
envelopes, photo-mailing ‘envelopes, filing 
envelopes, folders, mailing boxes. Decem- 
ber, 1920, p. 226; January, p. 220; February, 
122; March, p.' 232; April, p. 230; May, p. 
June, p. 96; July, p. 216; August, p. 
September, p. 223; October, p. 256; No- 
vember, p. 292. 
WEIS MANUFACTURING 
THE—See Cabinets—Filing. 
Special ties—Stationery. 


210; 


COMPANY, 


YOUNG BROTHERS, 722 Eddy street, 
Providence, R. 1,—“Go-Safe’’ mailing boxes. 
October, p. 197; November, p. 228. 

Stamps—Rubber. 

HELLESOE, HANS H., 2444 Ainslie street, 
Chicago, IlL.—Sign printing oufits, Decem- 
ber, 1920, p. 207; January, p. 205; February, 
p. 193; March, p. 217; April, p. 214; May, p. 
223; June, p. 274; July, p. 194; August, p. 
190; September, p. 206; October, p, 239; No- 
vember, p. 275. 


MELIND COMPANY, LOUIS—See Stamps 
Time. . 


MEYER & WENTHE, 1068 North Dear- 


born street, Chicago, Ill.—Seals, stencilp, 
badges, rubber and steel stamps, meta) 
checks, pocket coins, brass signs. Decem- 
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ber, 1920, p. 201; January, p. 200; February, 
Pp. 191; March, p. 212; April, p. 188; May, 
p. 194; June, p. 255; July, p. 175; August, p. 
158; September, p. 182; October, p. 210; No- 
vember, p. 232. 

QUALITY STAMP COMPANY, 
erpool, Ohio.—Rubber stamps. 
1920, p. 208; February, p, 201; 
220; April, p. 216. 

VAN DYKE SALES COMPANY, Maritime 


East Liv- 
December, 
March, p. 


building, Seattle, Wash.—Fountain brush, 
check writer, rubber stamps. April, p. 214; 
May, p. 225; June, p. 271; July, p. 195; Au- 
gust, p. 189; September, p. 208. 
Stamps—Time. 
AUTOMATIC TIME STAMP COMPANY, 
THE, 159 Congress street, Boston, Mass.— 


December, 1920, p. 
February, p. 197; 


Automatic time stamps. 
204; January, p. 206; 
March, p. 219; April, p. 215; May, p. 22 
June, p. 275; July, p. 195; August, p. 192; 
September, p. 206; October, p. 236; Novem- 
ber, p. 272. 

MELIND COMPANY, LOUIS, 362-364 West 


Chicago avenue, Chicago, Ill.—The ‘“Econ- 
omo” time stamp, rubber stamps, emboss- 
ing seals and seal presses, numbering ma- 
chines, hand stamps. December, 1920, p. 
196; January, p. 198; February, p. 180; 
March, p. 190; April, p, 206; May, p. 217; 
June, p. 264; July, p. 189; August, p. 184; 


September, p. 180; October, p. 233; Novem- 
ber, p. 258. 
Stands—Portable. 

ADJUSTABLE TABLE COMPANY, Grand 
Rapids, Mich.—The “Satellite’’ typewriter 
stand. December, 1920, p. 194; January, p. 
185; February, p. 179; March, p. 206; April, 
p. 185; May, p. 210; June, p. 201; July, p. 
163; August, p. 157; September, p. 173; Oc- 
tober, p. 203; November, p. 249. 

AUTO PARTS MANUFACTURING COM- 
PANY, 1814 Trombly avenue, Detroit, Mich. 
—"‘Baby”"’ typewriter stand. October, p. 
209; November, p. 259. 

FOWLER - MANSON -SHERMAN CYCLE 
MANUFACTURING COMPANY, 1445-1455 
West Austin avenue, Chicago, Ill.—‘Ideal”’ 
tubular stands, No. 3 combination typewriter 
stand, December, 1920, p. 192; January, p. 
194; February, p. 162; March, p. 205; April, 
p. 197; May, p. 217; June, p. 203; July, p. 
167; August, p. 177; September, p. 189; Oc- 
tober, p. 200; November, p. 263. 

METALLIC CONSTRUCTION COMPANY, 
THE, Dayton, Ohio.—‘‘Met-Con” portable 
stands, drawing board stand. February, p. 
159; April, p. 205; June, p. 254; August, p. 
162; October, p. 221. 

SIMPLEX STEEL STAMPING & MANU- 
FACTURING COMPANY, 1900-1928 Gravois 
avenue, St. Louis, Mo.—Simplex tubular 
stands, Model O-K portable stand, M-E 
portable stand, Model O-S, February, p. 164; 
March, p. 209; April, p. 194; May, p. 207; 
June, p. 207; July, p. 164; August, p. 171; 
September, p. 183; October, p. 212; Novem- 
ber, p. 243. 

TOLEDO METAL FURNITURE COM- 
PANY, THE—See Cabinets—Typewriter. 


Stationery—Embossed Business and Social. 


AMERICAN EMBOSSING COMPANY, 
THE, Buffalo, N. Y.—Engraved wedding in- 
vitations and announcements, ~-social and 


“Engravographia,” steel die 
business and social stationery. December, 
1920, p. 208; January, p. 209; February, p. 
201; March, p. 220; April, p. 216; May, p. 
229; June, p. 277; July, p. 198; August, p. 
195; September, p. 211; October, p. 243; No- 
vember, p. 271. 

STAUDER ENGRAVING COMPANY, 233 
North Wells street, Chicago, Ill.—Card case, 
engraved and embossed stationery, announce- 
ments, invitations, programs, cards. Decem- 
ber, 1920, p. 203; January, p. 206; February, 
p. 197; March, p. 214. 

WIGGINS COMPANY, 
1104 South Wabash avenue, 
Peerless patent book form card, 
1920, p. 201; January, p. 199; February, p. 
164: March, p. 213; April, p. 205; May, p. 
214; June, p. 244; July, p. 172; August, p. 
167; September, p. 195; October, p. 233; 
November, p. 270. 

Sundries— Rubber. 

DAVOL RUBBER COMPANY, Providence, 
R. I.—‘‘Marsh” hygienic rubber finger pad, 
Davol rubber goods, rubber bands, telephone 
ear cushions. December, 1920, p. 201; Feb- 
ruary, p. 167; April, p. 202; June, p. 266; 
July, p. 159; August, p. 173; October, p. 212. 

RENNIEBUT RUBBER COMPANY, 8 
Van Wagenen street, Newark, N. J.—Rub- 


business cards, 


THE JOHN B., 
Chicago, Ill.— 
December, 


ber bands. May, p. 229; June, p. 277; July, 
p. 198; August, p. 194; September, p. 210; 
October, p. 243; November, p. 276. 

VULCO RUBBER FABRICS COMPANY, 
51 East Eighth street, New York, N. Y.— 
Rubber bands, December, 1920, p. 208; 
January, p. 209; February, p. 200; March, p 
220; April, p. 216; May, p. 228; June, p. 
276; July, p. 199; August, p. 194; Septem- 
ber, p. 211; October, p. 242; November, p. 
on9 


ete, 


OFFICE APPLIANCES 


Supplies—Graph. 
EDUCATIONAL EXHIBITION COMPANY, 
122 Custom House street, Providence, R. I.— 
“Edexco” graphic marking devices and rec- 


ords. January, p. 194; February, p. 188; 
March, p. 52; April, p. 203; May, p. 213; 
June, p. 246; July, p. 174; August, p. 165; 


September, p. 181; October, p. 225; Novem- 
ber, p. 255, 
Supplies—Loose Leaf. 

HUGHES LOOSE LEAF METALS COM- 
PANY, 544 West Lake street, Chicago, Ill.— 
Hughes ledger metals, loose leaf metal line. 
July, p. 135; August, p. 189; September, p. 
209; October, p. 236; November, p. 272. 

MORDEN MANUFACTURING CORPORA- 
TION, THE, Waterbury, Conn.—Morden 
swivel rings, school book rings. December, 


1920, p. 200; January, p. 199; February, p. 
190; March, p. 210; April, p. 208; May, p. 
220; June, p. 267; July, p. 191; August, p. 


186; September, p. 203; October, p. 234; No- 
vember, p. 269. 
Systems—Visible Index. 

VISIBLE RECORDS EQUIPMENT COM- 
PANY, 220-230 West Adams street, Chicago, 
Ill.—Visible record-keeping equipment, Feb- 
ruary, p. 142, 





Tables. 

BENTLEY & GERWIG 
COMPANY—See Desks. 

GUNN FURNITURE 
Desks, 

JAMESTOWN 
—See Desks. 

MUTSCHLER 
Nappanee, Ind,—‘‘Samson” 
cember, 1920, p. 145; January, p. 171; Feb- 
ruary, p. 185; March, p. 206; April, p. 184; 
May, p. 59; June, p. 158; July, p. 149; Au- 
gust, p. 124; September, p. 155; October, p. 
182; November, p. 160. 

NATIONAL DESK COMPANY—See Desks. 

OLSEN COMPANY, O. C. S.—See Desks. 

ORPIN DESK COMPANY—See Desks. 

RISHEL FURNITURE COMPANY, T. K. 
—See Desks. 

ST. JOHNS TABLE COMPANY, THE, 
Cadillac, Mich.—Office and work tables. De- 


FURNITURE 
COMPANY—See 
DESK 


METAL COMPANY 


BROTHERS COMPANY, 
office tables. De- 








cember, 1920, p. 90; January, p. 59; Feb- 
ruary, p. 55; March, p. 63; April, p. 55; 
May, p. 81; June, p. 140; July, p. 114; Au- 


gust, p. 129; September, p. 74; October, p. 
106; November, p. 158. 

WINNEBAGO FURNITURE MANUFAC- 

TURING COMPANY—See Desks. 
Tacks—Map. 

BRUDE MAPRING COMPANY, First Na- 
tional Bank building, Virginia, Minn.—Maps, 
tacks and map rings. January, p. 166; Feb- 
ruary, p. 177; March, p. 193. 

Tape—Gummed. 

EDGEWATER PAPER COMPANY—See 
Paper—Adding Machine Rolls. 

GUMMED PRODUCTS COMPANY, THE, 
4204-06 West Lake street, Chicago, Ill.— 
Gummed tape, paper and cloth, sealing ma- 
chines. December, 1920, p. 202; January, p. 
207; February, p. 199; March, p. 214. 

Telephone Attachments and Accessories. 

AMERICAN ELECTRIC COMPANY, State 
and Sixty-fourth streets, Chicago, Ili.—Tele- 


phone mouthpieces, “Burns” telephone 
bracket and copy holder, desk trays. De- 
cember, 1920, p. 173; January, p. 179; Feb- 
ruary, p. 168; March, p. 198; April, p. 181; 


May, p. 214; June, p. 241: July, p. 178; Au- 
gust, p. 160; September, p. 181; October, p. 
209; November, p. 161. 

CLEVELAND PHON-ARM COMPANY, 
THE, 1265 West Second street, Cleveland, 
Ohio.—Phon-Arm telephone bracket. De- 
cember, 1920, p. 198; January, p. 198; Feb- 

217; 


ruary, p. 200; March, p. 210; April, p. 
May, p. 229; June, p. 277; July, p. 199. 


LABORATORIES, THE, 565 
West Washington boulevard, Chicago, I1l.— 
The “Whispering’ mouthpiece. February, p. 
188; March, p. 194; April, p. 173; May, p. 
198; June, p. 265; July, p. 185; August, p. 
168; September, p. 176; October, p. 229; No- 
vember, p. 267. 


COLYTT 


DAVOL RUBBER COMPANY—See Sun- 
dries—Rubber. 

ERLICHMAN, INC., ROBERT I., 1122 
Widener building, Philadelphia, Penna.— 


“Hear Clear.” July, p. 81; August, p. 85; 
September, p. 168. 

EUREKA BLOTTER BATH COMPANY, 
THE, 3732-36 S. Wallace street, Chicago, Ill. 


—New Eureka telephone bracket. Decem- 
ber, 1920, p. 184; January, p. 182; February, 
p. 190; March, p. 194; April, p. 173; May, p. 


July, p. 182; 
177; October, p. 


August, Pp. 
208; No- 


217; June, p. 262; 
181; September, p. 
vember, p. 248. 


KELLOGG SWITCHBOARD & SUPPLY 


COMPANY, Chicago, Ill.—‘‘Sperry’’ tele- 
phone arm, intercommunicating telephone 
system. December, 1920, p. 175; January, p. 


191; April, 


181; February, p. 183; March, p. 
5 October, 


p. 193; June, p. 266; August, p. 156; 
p. 213; November, p. 233. 

MACDONALD-JENSEN 
ING COMPANY, 300 Douglas street, 


MANUFACTUR- 
Brook- 





December, 


IQ2I 


lyn, N. Y. (Lybex Corporation, successo1 
Woolworth building, New York, N. Y.)—The 
automatic telephone book holder Decem - 
ber, 1920, p. 202; January, p. 207; February 
p. 196; March, p. 214. 

TELEPHONE BOOK HOLDER COM- 
PANY, OF NEW YORK, INC., THE, Dans- 
ville, N. Y¥.—Telephone book holder and 
open-book-rest, portable telephone extension 


arm, April, p. 136; May, p. 114; June, p. 
220; July, p. 210; August, p. 121; September, 
p. 174, 

UNION STATIONERY COMPANY, 1777 


Broadway, New York, N. Y. (The Emeloid 
Company, Manufacturers. )—‘‘Kleena-Phon¢ 
December, 1920, p. 165; January, p. 181 
Trays—Desk. 

AMERICAN ELECTRIC COMPANY—Se¢ 
Telephone Attachments and Accessories. 

BARBEE WIRE & IRON WORKS, Con- 
way Bldg., Chicago, Ill.—Wire desk trays 
waste baskets, “Built-Up” trays, wire and 
iron products, December, 1920, p. 158; Jan- 
uary, p. 136; February, p. 133; March, p. 
224; April, p. 182; May, p. 178; June, p. 152; 
July, p. 148; August, p. 150; September, p 
158; October, p. 147; November, p. 290. 

CHICAGO MIRROR & ART GLASS COM- 
PANY—See Pads—Desk. 

FOX & COMPANY, GEO. E.—Se« 
ions and Pads. 

Typewriter Accessories. 

AMERICAN ROLLER GRIP COMPANY 
THE, Hornell, N. Y.—‘Perfect”’ roller-grips 
December, 1920, p. 182; January, p. 178; Feb- 
ruary, p, 187; March, p. 190; April, p. 187. 

AMES SUPPLY COMPANY, 607 South 
Dearborn street, Chicago, Ill.—‘‘Amfil’”’ plat 
ens and desk attachment. December, 1920, 
p. 161; January, p. 215; February, p. 202; 
March, p. 170; April, p. 225 234; 

y 


Cush 


25: May, p. 
June, pp. 180 and 280; July, p. 201; August, 
p. 137; September, p. 215; October, p. 251 
November, p. 281. 

AZORA RUBBER COMPANY, Fifty-fourth 
avenue and Twentieth street, Cicero, Ill.— 
Azora air cushions. December, 1920, p. 163; 
January, p, 170; February, p. 141; March, p. 
182; April, p. 177; May, p. 190; June, p. 240; 
July, p. 160; August, p. 153; September, p. 
173; October, p. 200; November, p. 222. 

CARTER’S INK COMPANY, THE—Se« 
Inks and Adhesives. 


CLAROTYPE COMPANY, THE, 202-204 
Franklin street, New York, N. Y Clar-o 
Type. December, 1920, p. 157; January, p. 
215; February, p. 149; March, p. 60; April 
p. 38; May, p. 123; June, p. 221; July, p 
106; August, p. 130; September, p. 98; Oc- 


tober, p. 163; November, p. 153. 

CLEANALL TYPEWRITER BRUSH COM 
PANY, 7 Dominick street, New York, N. \ 
—Cleanall ty pewriter brush. December 
1920, p. 209; January, p. 209; February, p 
201; March, p. 220; April, p. 216; May, p 
228; June, p. 277; July, p. 198; August, p 
194; September, p. 210; October, p. 243; No- 
vember, p. 276. 

FELT PRODUCTS MANUFACTURING 
COMPANY—See Cushions and Pads—Chair. 








KENNEY, J. J., 713 Fifty-fourth street 
Milwaukee, Wis.—‘“Stenographers Friend 
brush. August, p. 194; September, p. 211 


October, p. 242; November, p. 277. 
MACK BROTHERS, Crawfordsville, Ind 
Typewriter oil. November, p. 276 


MORTON MANUFACTURING COM 


PANY, Louisvilie, Ky.—Morton’s odorless 
typewriter oil, washable bristle typewriter: 
cleaning brush. December, 1920, p. 209 


208; February, p. 201; March, p 
221; April, p. 216; May, p. 228; June, p. 276; 
July, p. 198; August, p. 195; September, p 
211; October, p. 242; November, p. 276 
MUNSON SUPPLY COMPANY, 23 City 
Hall Place, New York, N. Y “Internation 
al’ typewriter cushion keys. December 
1920, p. 64; January, p. 126 February, p 


January, p. 


134; March, p. 159; April, p. 98; May, p 
183; June, p. 90; July, p. 95; August, p. 117; 
September, p. 112; October, p. 257; Novem- 


ber, p. 220. 

NIELSON SUPPLY COMPANY, 810 First 
National Bank building, Chicago, Il Niel- 
son's typewriter cushion foot, ‘“‘Stayon’’ rub- 
ber platen twirlers, typewriter felt pads and 


pneumatic typewriter speed keys, cushion 
foot shock absorber. December, 1920, p 
209; January, p. 208; February, p 201; 
March, p. 221; April, p. 217; May, p. 228; 
June, p. 276; July, p. 198; August, p. 195 
September, p. 210; October, p. 243; Novem 


ber, p. 277. 
PECO MANUFACTURING COMPANY, 47 


West Forty-second street, New York, N. Y 
—‘‘*Type-O-Lene.” January, p. 225; Feb- 
ruary, p. 57; March, p. 233; April, p. 84; 


May, p. 186; June, p. 236 
PEERLESS KEY COMPANY, 176C Fuiton 


street, New York, N. Y.—Peerless rubber 
keys, noise stoppers and twirler rings De 
cember, 1920, p. 110; January, p. 61; Feb- 


March, p. 237; April, p. 68; 
May, p. 155; June, p. 230; July, p. 64; Au- 
gust, p. 78; September, p. 148 October, p 


138; November, p. 165. 


ruary, p. 98; 





December, 102 


PIERCE SALES COMPANY, 231 Fifth a 
enue, Pittsburgh, Penna Pierce carbon cop) 
attachment, December, 1920, p. 173; Jan- 
vary, p. 197; February, p. 179; March, p. 200; 
April, p. 181; May p. 190; June, p. 259; 


July, p. 187 August, p. 166; September, p 
186: October, p. 207; November, p. 238 
PLATEN SHOP, THE, 34 Glenwood Road 
Somerville 45, Mass Platens. December 
1920, p. 202; January, p. 205; February, p 
195; March, p. 216; April, p. 214; May, p. 
‘ June, p. 274; July, p. 194. 
PRANG COMPANY, THE, 


1922 Calumet 


avenut Chicago, Ill “Stixit’’ paste. De 
cember, 1920, p. 172 
ROS ROL COMPANY, THE, 1367 Broad- 


way, New York, N. Y Ros Roi ‘“‘Non Skid 
March, p. 217; April, p. 206; May, p. 219 
SERVICE MACHINES COMPANY, THE, 
79 Sudbury street soston, 14, Mass. “Ro- 
1920, p. 160; January, p 
5; February, p. 192 
SMITH TYPEWRITER SALES COMPANY 
See Typewriters—Rebuilt. 


ta-re.’ December 





SPEED KEY MANUFACTURING COM 
PANY, INC., 20 Columbus Place, Brooklyn, 
~ = “Noiseless automatics,’ three prod 
icts for typewriters, the ‘“‘Master’’ type 
writer speed key December, 1920, p. 202 
January, p. 205; February, p. 196; March 
p. 215; April, p, 215; May, p. ; June, p. 
272; July, p 196; August, p. 193; Septem- 
ber, p. 208; October, p. 236; November, p 


STAFFORD, INC., 8S. 8S.—See Inks and 
Adhesives. 

THORP & MARTIN TYPEWRITER COM 
PANY, Mass., (79 Queen street, Lon 
don, E. C.)—Typewriter type, tools, platens, 


3oston 


parts, supplies, typewriter cushion keys, re- 
pairers’ cleaning brushes, “How to repair 
Underwoods, December, 1920, p. 201; Jan- 
uary, p. 179; February, p. 159; March, p. 191; 
April, p. 189; May, p. 191; June, p. 240; July, 


p. 161; August, p. 154; September, p. 172; 
October, p. 199; November, p. 234. 
TEXTILE COVER CORPORATION, 54-5¢ 
Franklin street, New York, N. Y.—Covers 
typewriters, adding machines, dupli- 


cash re 
phonographs, commercial 
taphones, dictating machines, diagraphs 
imeographs, motion picture machines, Ne- 
March, p. 72; April, p. 175; May, p. 
June, p. 281; July, p. 152; August, p. 81. 


cators, gisters, 


check protectors, 
phonographs, dic- 





yles. 


rYPEWRITERS HILLARDIZED, INCOR- 
PORATED, 287 Broadway, New York City. 


New Hillardized 
110 and 111 

rYPEWRITER 
PANY, 469 Fifth 


paper feed. January, pp. 


PAGESIGNAL COM- 
avenue, New York, N, Y. 


Typewriter Pagesignal, April, p. 217; May, 
228; June, p 76 
TYPEWRITER SPECIALTIES COMPANY, 
107 Westminster street, Providence, R. I - 
Transparent varnish. March, p. 221. 


Typewriters. 


AMERICAN WRITING MACHINE COM- 


PANY, 449-455 Central avenue, Newark, N. 
J Century’ typewriter, “War Fabrik 
ribbons, platen recovering, rubber covers 
rebuilt typewriters December, 1920, pp. 
80 and 156; January, pp. 114 and 144; Feb- 
ruary, pp. 102 and 103; March, pp. 115 and 
116; April, pp. 59 and 106; May, pp. 77 and 
125; June, pp. 94 and 218; July, pp. 102 and 
105; August, pp. 65 and 135; September, pp. 
120 and 150; October, pp. 80 and 122; No 


vembet pp. 172 and 180. 
CORONA TYPEWRITER 
INC Groton, N Corona 


COMPANY, 
portable type 


writer, ‘“‘The Personal Writing Machine.”’ De 
cember, 1920, p. 105; January, p. 123; Feb 
ruar} p. 119; March, p. 148; April, p. 103 
May, p. 117; June, p. 73; July, p. 215; Au- 
gust, p. 67; September, p. 225; October, p 
87; November, p. 169 
ELLIOTT-FISHER COMPANY, Harris- 
burg Penna Flat-bed bookkeeping, ac- 
counting, billing, recording machines. De- 
cember 1920, p. 7é January, p. 145; Feb 
ruary p. 70; March, p. 100; April, p. 111; 
May, p. 127. 
ELLIS ADDING-TYPEWRITER COM- 
Newark N. J.—Ellis bookkeeping 


PANY 

machine April, p. 123; May, p. 162. 
FEDERAL ADDING MACHINE CORPOR 
rION—See Machines—Adding and (¢ 


9 








salcu 


FOX TYPEWRITER COMPANY, Grand 


Rapids, Mich Fox portable typewriters. De- 
, 1920, p. 111; January, p. 108; Sep 
yer, p. 200 
GARBELL TYPEWRITER CORPORA 
ION, 1812-14 Ellen street, Chicago, I) 
Garbell typewrite December, 1920, p. 182; 
January » 182 
GOURLAND TYPEWRITER CORPORA 
LON 217 Broadway New York, N } 
The Gourland typewriter. October, p. 161; 
November, p 15 
HAMMOND TYPEWRITER COMPANY, 
697 East Sixty-ninth street, New York, N. Y 
Hammond Multiplex typewriter, port ible 
pewriter December, 1920, p. 112 Jar 
p. 118; February, p. 118; March, p. 


APPLIANCES 


153; April, 1 52 May p. &6 June p. 91 
October, p. 191; November, p. 118 
MOLLE TYPEWRITER COMPANY, Osh 


kosh, Wis Molle typewriter. December, 
1920, p, 224; January, p. 119; February, p 
214; March, p. 127; April, p. 234; May, p. 


140; June, p 
NATIONAL 
Fond du Lac 


291; October, p. 198 

TYPEWRITER COMPANY 
Wis.—National typewriter. Ox 
tober, p. 97; November, p. 175 

NOISELESS TYPEWRITER COMPANY 
THE, 253 Broadway, New York, N. Y.—The 
Noiseless typewriter. December, 1920, p. 
57; January, p. 101; February, p. 53; March, 
p. 57; April, p. 54; May, p. 80; June, p. 69 
July, p. 65 August, p. 99; October, p. 140; 
November, p. 138. 

OFFICE DEVICE COMPAN Y—See 
ment—Second Hand Office 

OLIVER TYPEWRITER COMPANY, 
THE, 1529 Oliver Typewriter building, Chi- 
cago, Ill.—Oliver typewriter. December, 
1920, p. 232; January, p. 232; February, p 
224; March, p. 244; April, p. 240; May, p. 
252; June, p. 300; July, p. 222; August, p 
218; September, p. 234; October, p. 267; No 
vember, p. 300. 

REMINGTON TYPEWRITER COMPANY 
374 Broadway, New York, N. Y.—Remington 
typewriters, Remington accounting machine, 
improved self-starting Remington typewriter. 
December, 1920, pp. 41 and 129; January, p 
43; February, p. 38; March, p. 42; April, p 
41; May, p. 54; June, p. 53; July p. 47; 
August, p. 45; September, p. 41; October, p. 
65; November, p. 81. 

ROYAL TYPEWRITER COMPANY, INC. 
364-366 Broadway, New York, N. Y Royal 
typewriters, new Model No. 10 December 
1920, p. 53; January, p. 57; February, p. 49; 
March, p. 53; April, p. 49; May, p. 75; June 
p. 65; July, p. 58; August, p. 54; September, 
» 54; October, p. 78; November, p. 98. 

SMITH & BROS. TYPEWRITER COM- 
PANY, L. ‘ Syracuse, N. Y.—L. C. Smith 
typewriters, interchangeable platens for L. 
Cc. Smith typewriters, Model 3—12-inch L. 
Cc, Smith typewriter December, 1920, p. 62 
January, February, p. 58; March, p 
62; April, p. 63; May, p. 79; June, p. 81; 
July, p. 61 August, p. 63; September, p. 60; 
October, p. 124; November, p. 145 

UNDERWOOD TYPEWRITER COMPANY 
Underwood building, New York, N. Y.—Un- 
derwood typewriters, Underwood indicators, 
Underwood bookkeeping machines, billing 
machines December, 1920, pp. 2 and 42 


Equip- 





p. 65: 


January, pp. 2 and 49; February, pp, 2 and 
45; March, pp. 2 and 49; April, pp. 2 and 
45; May, pp. 2 and 62; June, pp. 2 and 55 
July, pp. 2 and 52; August, pp. 2 and 50; 
September, pp. 2 and 46; October, pp. 2 and 


69; November, pp. 2 and 94. 

VICTOR TYPEWRITER COMPANY, 
Scranton, Penna,—Victor standard typewrit- 
er. December, 1920, p. 103; January, p. 52; 
February, p. 117; March, p. 59; April, p 
158; May, p. 187; June, p. 235; July, p. 188; 
August, p. 179; September, p. 187; October, 
p. 220; November, p. 254. 

WOODSTOCK TYPEWRITER COMPANY, 
35 North Dearborn street, Chicago, Il. 
Woodstock typewriter, No. 5 Model Wood- 
stock typewriter. December, 1920, p. 231; 
January, p. 231; February, p. 223; March, p. 
243; April, p. 239; May, p. 251; June, p. 299; 
July, p. 221; August, p. 217; September, p 
233; October, p. 265; November, p. 299. 

Typewriters—Rebuilt. 


BARKER-PAGE COMPANY, 678 Massa- 
chusetts avenue, Cambridge, Mass Rebuilt 
typewriters and typewriter supplies De- 


cember, 1920, p. 209; January, p. 209; Feb- 
ruary, p. 201; March, p. 221; April, p. 217; 
May, p. 228 

GENERAL TYPEWRITER EXCHANGE, 


INC.. 35 York street, Borough of Brooklyn, 








The SERVICE BUREAU of 

Office Appliances is for the 

Exclusive Use of Subscrib- 
ers and Advertisers 


In the execution of its various commissions 
this bureau calls upon practically every 
member of the staff. It answers by personal 
letters all inquiries upon matters germane 
to the field, it furnishes special reports upon 
articles of office equipment, supplies names 
of manufacturers of any article j 





wanted, 
and job together, prepares ad- 
ig copy, furnishes lists of desirable 
agents and dealers in nearly every country, 
aids foreign dealers in securing U.S. A. 
lines, and in many other ways performs t 
ce, all without charge. Sut 
land have made, and are 
of this bureau; manufact 
of the field have had evi- 
dence of the service. 
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New York, N. Y.—Rebuilt typewriters. De- 
cember, 1920, p. 169; January, p. 214; Feb- 
ruary, p. 150; March, p. 150; April, p. 169; 
May, p. 71; June, p. 231; July, p. 133; Au- 
gust, p. 74; September, p. 159; October, p. 
130; November, p. 154. 


GUARANTEE TYPEWRITER COMPANY, 






INC., 389 South Tenth street, Philadelphia, 
Penna.—Typewriters. December, 1920, p. 
203; January, p. 205; February, p. 195; 
March, p. 216; April, p. 213; May, p. 228; 
June, p. 272; October, p. 237; November, p. 


LINCOLN TYPEWRITER COMPANY, 298 
Broadway, New York, N. Y¥.—Lincoin rebuilt 
typewriters, select roughs. September, p. 
145; October, p. 135; November, p. 231, 

MANUFACTURERS TYPEWRITER 
CLEARING HOUSE, 193 North Dearborn 
street, Chicago, Ill—Rebufit typewriters, 
rough typewriters. August, p. 159; Septem- 


ber, p. 203; October, p. 235; November, p. 
199, 
MORSE TYPEWRITER EXCHANGE 


COMPANY, 319 Canal street, New York, N. 
Y.—Rough and rebuilt machines. Decem- 
ber, 1920, p. 174; January, p. 180; February, 
p. 194; March, p. 219; April, p. 211, b 

NATIONAL TYPEWRITER EXCHANGE 
COMPANY, 110 Broad street, Boston, Mass. 

Typewriters. December, 1920, p. 207; Jan- 
vary, p. 204; February, p. 199; March, p. 
215; April, p. 210; May, p. 226; June, p, 270; 
July, p. 194. 

SMITH TYPEWRITER SALES COM- 
PANY, 218 North Wells street, Chicago, Ill. 

Typewriters, ‘“‘Leatherett” covers, “Smith- 
type Rebuilts’” typewriters. December, 1920, 
p. 204; January, p. 202; February, p. 197; 
March, p. 218; April, p. 212; May, p. 222; 
Juné, p. 275; July, p. 197; August, p. 191; 
September, p. 206; October, p. 240; Novem- 
ber, p. 274. 

TYPEWRITER EMPORIUM, Montrose 
and Ravenswood avenues, Chicago, Ill.—Re- 
built Underwood typewriters. December, 
1920, p. 154; January, p. 96; February, p. 
137; March, p. 139; April, p. 51; May, p. 
145; June, p. 287; July, p. 110; August, p. 
100; September, p. 137; October, p. 172; No- 
vember, p. 104. 

UNITED TYPEWRITER EXCHANGE 
COMPANY, 137 High street, Boston, Mass.— 
“Uteco” typewriters, “Super-Grade”’ reman- 
ufactured machines. December, 1920, p. 202; 
January, p. 207; February, p. 196; March, p. 
217; April, p. 214; May, p. 223; June, p. 277; 
July, p. 192; August, p. 188; September, p. 
204; October, p. 238; November, p. 274. 

WHOLESALE TYPEWRITER CO., INC., 
326-330 Broadway, New York, N. Y,.—*Mas- 
ter Grade’ Remanufactured typewriters, De- 
cember, 1920, p. 218; January, p. 168; Feb- 
ruary, p. 203; March, p. 169; April, p. 225; 
May, p. 234; June, p. 287; July, p. 203; Au- 
gust, p. 205; September, p. 154; October, p. 
252; November, p. 163. 

YOUNG TYPEWRITER COMPANY, 25 
West Lake street, Chicago, Ill.—Rough or 
rebuilt L. C. Smith typewriters, No. 10 
Remingtons, rough or rebuilt. February, p. 
187; March, p. 170; April, p. 174; June, p. 
256; July, p. 162; August, p. 194; September, 
p. 157; October, p. 243; November, p. 270. 

Type—Typewriter. 

THORP & MARTIN COMPANY—See Type- 

writer Accessories. 
Ventilators—Window. 

PRAIRIE METAL CRAFTSMEN, INC., 
Eureka, Ill.—(Associated Stationers’ Supply 
Company, Chicago, Ill, exclusive agents)— 


Prairie window ventilators. May, p. 215; 
June, p. 2465. 
Wanted—Investments. 


DE FOREST PORTER ADVERTISING 
SERVICE, 12 Root building, Buffalo, N. Y. 
—Do you need more capital? February, p. 


192. 
Wanted—Missing Individual. 

L-34, care Office Appliances, Chicago, Ill.— 
Whereabouts of Irving O. Stone, June, p. 
276; July, p. 199. 

Wanted—Position. 

Q-32, care Office Appliances, Chicago, Ill. 

—High grade office appliance salesman wants 


connection in Kansas City territory. June, 
p. 274. 
Want ed—Salesmen. 

BY-17, care Office Appliances, 417 South 
Dearborn _ street, Chicago, Ill.—Wanted: 
Young salesmen anxious to better them- 
selves. January, p. 191. 

D. F. J., care Office Appliances, Chicago, 


Ill.—Some $10,000 salesmen’s jobs now open. 
February, p. 72. 

‘“MANUFACTURER—42,” care Office Ap- 
pliances, Chicago, Ill.—Distributors wanted. 
May, p. 223; June, p. 277. 

SALES MANAGER, 404 Wrigley building, 
Chicago, Ill—He-men salesmen wanted. 
August, p. 1565. ¢ 

Wanted—Selling Propositions, 

ZELLERS-STEVENS, INC., 126 Liberty 
New York, N. Y.—Foreign trade rep- 
resentatives. December, 1920, p. 208; Jan- 
uary, p. 209; February, p. 200; March, p. 
221; April, p. 217. 
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Looking Ahead. 

HE world is looking ahead and hoping that 

the coming montlis and years will bring us 
better things than we have heretofore expe- 
rienced ; that peace may come to pass and release 
the vast energies now devoted to active and poten- 
tial destruction for the uses and purposes of con- 
structive work. It seems to be an almost universal 
desire to create the instrumentalities of peace, to 
establish points of contact between nations and to 
formulate treaties, all seeking the advantages 
which arise from the opportunity to turn energy 
into constructive channels. 

But all these things, fine as they are in inten- 
tion, cannot achieve the results sought unless in 
the minds of men there is a desire or at least a 
willingness to advance the interests of others 
along with their own. In the commonly under- 
stood scheme of things, we are inclined to over- 
value the rewards of effort and to strive for the 
“Apples of Sodom.” The desire to be distin- 
guished over one’s fellows, to have more money, 
a bigger motor car, a inore expensive coat, greater 
applause, honors, distinctions, decorations—all 
these things are at the bottom of much of the 
world’s troubles. The scheme of life as it is or- 
dered is not a good sporting proposition. In true 
sport, the stronger takes a handicap that the 
weaker may have a fair chance. We, however, 
in our daily lives do not want the rewards and 
benefits to come out even. How, then, can we 
change the age-old habits of the race so that the 
contests in life may become more equal? The 
3 answer is that we cannot do so except as we ad- 





To its friends in every land, Office Appliances wishes 
the joy of the Christmas anniversary and happiness 
in the year at the threshold of which we now stand. 
But above all else it wishes (which is the wish of every 
man) that the great difficulties in which lie distress for 
all peoples may be speedily dissolved by the wisdom and justice of the 
national leaders and the good will of man to man, and that we may 
progress in the development of those qualities of character which alone can 
give us that happiness which should be the common lot of mankind. We 
do not lack examples —may we develop the strength to follow them! 


EDITORIAL 






vance by small degrees into the understanding 
that no individual can be safe in his life or his 
possessions until all men by common consent are 
given a square deal. That ought not, as years go, 
to be so long a step among nations, since it is the 
common basis of the jurisprudence of England 
and the United States and the true foundation of 
every democracy 

Our minds are turned at present towards the 
disarmament congress now holding its sessions at 
Washington, D. C. The proposals outlined by 
the Secretary of Staie of the United States are 
not such as would appear to be impossible of 
achievement at this or some later conference. Even 
if a part of Secretary Hughes’ proposals are 
adopted, a good portion of the world will be re- 
lieved from a considerable burden, and the en- 
ergy thus released can be turned into constructive 
work. We believe that statesmen are coming to 
realize at least one of the lessons of the war, that 
warfare is no longer a matter of armies and 
navies exclusively, vut of nations, and that 
strength goes back ultimately to the source and is 
found in the productive capacity of the people 
themselves. When, therefore, in our pursuit of 
preparedness we go so far as to impair the 
strength and capacity of the nations as producing 
factors, by so much co we weaken their power as 
defenders again-t aggression. It is furthermore 
understood that the nations of the world are 
facing a serious problem should they elect to con- 
tinue the race for supremacy in armaments. 
Doubtless in such a race the United States with 
its superior resources could hold out longer than 
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any other nation, but the nation which found its 
resources short would be faced by the necessity 
either of dropping out of the race or of forcing 
a war in the hope of rearranging conditions and 
by surprise or superior strategy bringing itself by 
conquest once more to the head of the line. 

We are not believers in the unqualified notion 
that a man who has a gun is going to use it, or 
that the possession of armed forces necessarily 
involves the making of war, but competition in 
armament does increase the tendency toward war 
because such competition pushed to its extreme 
means bankruptcy or war and possibly both. 

The message which 1921 carries to 1922 is a 
message of peace—an urgent call from all of the 
more powerful nations to get together upon some 
basis which will make certain guarantees possible 
—something upon which every nation may rely; 
something which by some means yet to be deter- 
mined can be made relatively secure. That such 
a condition will result from the present confer- 
ence is too much to ask, but we do believe that 
some substantial progress will be made and that 
eventually other conferences in coming years will 
work out a satisfactory solution. 

And so as we approach the day now near at 
hand when the chimes shall ring out the message, 
“Peace on Earth; geod will to men,’ we may 
listen, not cynically nor with despair, but with 
hope, knowing that able and conscientious men 
the world over are working to promote peace and 
to give it such bases of understanding that it may 
sooner become a world reality —H. W. M. 
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Put the Manufacturers’ Money to Work. 


ERE is a suggestion that will produce more 

and cost less than almost anything of which 
we can think at this moment. It is pertinent, 
sensible, and touches one of the sore spots of 
retail merchandising. A little sense and foresight 
will cure the evil and bring the reward. We 
quote verbatim a recent bulletin sent to dealers 
by the Shaw-Walker Company: 

At every convention of advertising men, one of 
the puzzling questions always is: 

“How can we get the dealers to use the literature 
which we send them at their own request?” 

It’s a problem in every trade. 

Last night on the way home I stopped first at a 
shoe shop and then at a hardware store. 

In the shoe shop, stuck under the counter I no- 
ticed a pile of envelope enclosures—dirty, dusty, 
soiled. 

In the hardware store, while waiting for the 
clerk, I noticed a bundle of booklets, jammed into a 
bin of nails. I fished one out. It was a classy little 
book illustrating various brands of saws, cross cut, 
rip, scroll, etc.-—how to care for saws, how to sharp- 
en them, and other dope of interest to every carpen- 
ter or contractor. Probably that little bundle of 
books represented a $20.00 bill to the manufacturer 
who sent them. (Yet can you imagine any hardware 
dealer throwing a $20.00 bill in the stove?) 

For fifty cents that hardware dealer can put those 
books on his payroll, by distributing them among 
the contractors of the town. Or for two cents he 
can tell the manufacturer to send return postage. 

Will he do either? 


OR 


oe 


With the hope of eliminating part of this waste 
from the office appliance trade, we offer these purely 
selfish suggestions: One person in your store should 
be responsible for the advertising matter received 
from manufacturers. All shipments received should 
be taken care of by that person. Use a stack of sec- 
tionets on your display floor, keeping the large book- 
lets in vertical drawers with a metal tip guide for 
each of the various manufacturers whose catalogs 
and booklets you have in quantity. Stuffers and 
small pieces may be kept in the card drawers. The 
person in charge of this should not only keep it 
clean, but should also from time to time order new 
supplies of literature from the manufacturers, to keep 
your assortment complete. 


<-> 


The Old Year Passes on a Hopeful Message. 
HERE are many evidences of a change in the 
business situation—evidences which seem to 

indicate improvement. These evidences are not 

due to the common tendency to believe what we 
want to believe and ignore what we don’t wish to 


face. There are undoubtedly signs of improve- 
ment. In retail lines some of this is due to holi- 


day trade which is now beginning and for which 
the usual preparations have been made. The retail 
trade has probably not placed such large orders as 
it did two or three years ago, but is in a position 
to buy more should occasion demand. 

Recent activities in the stock market, regarded 
as the barometer of business, are encouraging. 
Of late there has been much activity throughout 
the list and some stocks have been active which 
have lain dormant for months. The traders seem 
to be anticipating an era of better times which 
may require some months in coming, but which 
are certainly on the way. 

The iron and steel trade shows some activity. 
Supplies on hand are reported to be only adequate, 
so that when demand livens up, immediate need 
of increased production will arise. Following 
recent price reductions in tin plate the volume of 
demand has increased and new mills are being 
opened. The copper market, too, shows increas- 
ing activity. 

Among the railroads there appears to be a con- 
certed effort to increase traffic by every means at 
hand. Traffic men are keeping in touch with 
shippers and prospective tourists. Some of the 
railroad systems are actively promoting interest 
by means of lectures, farm demonstrations to ad- 
vance live stock standards, promotion of clearance 
sales by merchants, etc., the intention being to 
promote activity in all lines. 

Recently foreign exchange, too, has shown 
more strength, particularly French and English. 
This has had a tendency to encourage business. 
Inasmuch as merchandise stocks are low, it is 
suggested that dealers should not be too conserva- 
tive. If all indications hold, there is going to be 
an increased momentum to business as winter ad- 
vances. It is not expected that the winter of 
1921-22 will equal the boom of 1920. That was 
abnormal; but it may with reason be hoped that 
we shall approach and perhaps equal the volume 
of 1919 and gradually increase as conditions be- 
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come more settled and increasing confidence now 
evident translates itself more and more into ac- 
tion.. The shrinkage of 1921 was wholesome. We 
cannot always be upon the crest of the wave. The 
outlook from the high point is exhilarating, but 
too long upon the eminence makes us forget the 
labors by which we climbed or the forces which 
pushed us up the hill. It is good to get back once 
in a while lest we become soft. Natural laws are 
only cruel in their seeming. Going back, then, 
through the house on the hill of 1920 and looking 
from the windows of that more modest residence 
of 1919, we discern cause for encouragement. We 
discover that there are fair prospects, that the 
hills are not bleak nor made altogether of granite; 
that there is work to do for those who approach 
their labors with courage and common sense. 

In the long look ahead those who have imagina- 
tion can see that we are just approaching an era 
which may mark an epoch in history. The great 





The happiest man in the world is the 
one who is doing what he’s always wanted 
to do and making it pay. 


Uhere are all sorts of reasons for carry- 
ing on a business, but the best reason ts 
because you like it 


Fun is a good deal a matter of habit, 
and of point of view. 

And if you get into the way of finding 
your joy in life in the game of business 
you will discover as much joy there as 
you would if you gave yourself up en- 
tirely to golf. 

[t is as interesting to make tack ham- 
mers and scil overalls as tt is to play 
pinochle or polo, if you look at it that 
way. 

lhe fact is, Business is self expression. 

And that is all any kind of fun is, from 
leap frog to baseball. 

A child is happy when he stretches his 
legs, expands his lungs and sharpens his 
wits playing hide and seck. And a mer- 
chant 1s happy when he plays the great 
game of buying and selling because it in- 
terests him, while hide and seek does not. 

For in all business is a dash of adven- 
We have to take chances. There 
are no sure things, outside of the pages 
of stock-jobbing literature and Monte 
Carlo. 


fure. 


Every deal is an adventure. Business 
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wer stimulated vast energies—liberated tremen- 
dous stores of thought—set in motion forces 
which we cannot now measure, but which will 
have their influence until mankind is no more. We 
are beginning little by little to conserve our ener- 
gies. Invention, working. for war, has given us 
the beginning of greater achievements of peace, 
whereby the individual, utilizing great. forces 
which are ‘round about us all, may multiply his 
own efficiency. These possibilities challenge the 
imagination of every man, for all men are inter- 
ested in the discovery of natural laws and their 
relation to productive pursuits. It is our privi- 
lege, not to stand in wonder before the physical 
achievements of the day, but to realize that in 
every domain of thought we are upon the 
threshold of greater things ; that truths heretofore 
concealed from us will be demonstrated and that 
old truths will be given life and meaning for cen- 
turies obscured —H. W. M. 


THE FUN OF BUSINESS y 


3y Dr. Frank Crane 


men are always standing in the doubtful 
ridges of the battle. 

Every day they must use their judg- 
ment, shoulder responsibility, make has- 
ardous decisions, estimate men and try 
to see into the future. 

Which makes it as interesting as poker. 

And, take it by and large, it’s a fair 
game and, played honestly, both sides 
stand to win. 

Business is the most wholesome occu- 
pation in which a healthy man can en- 
gage and has in it more resources of en- 
jovment. 

Because the business man is the servant 
of the pe ople. 

He is not merely feathering his own 
nest, he is not grafting, but he is doing 
something for the people they want done. 

And the man who best serves is the 
man who has the best excuse for lving. 

As a rule, business men are the sound- 
est minded, least egotistic, least given to 
bunk and humbug, and altogether the 
most wholesome and cheerful kind of 
folks I have ever met, and I have mixed 
around some with kings, nobles, artists, 
poets and priests. 

If there is going to be any jury on the 
day of judgment, I hope it will be made 
up of men who worked hard all their 
lives. Such a jury would come nearer 
handing out even justice than any other 
sort of jury. 
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WRITING TACTFUL ANSWERS 


EN BERRY, proprietor of 
an office equipment store in 
a western state, was feel- 
ing good that July morn- 
The day before he had land- 





ing. 
ed the biggest order of the year— 
a complete outfit of office equip- 
ment for the new R. & G. plant. 
He opened an innocent envelope 
and found something like this: 
“Office Specialty Store, Moon- 


ville. Dear Sirs: I don’t look 
for Chicago service in Moonville ; 
but what are you handing me? I 
want that Zephyr No. 21% black 
ribbon, and I want it quick. This 
stunt of sending to Timbuctoo and 
taking weeks simply doesn’t do. 

“Get busy, Jack! I know how 
to get a ribbon like this in three 
days at the outside. See if you 
can do as well. Yours truly, 

ANDREW SIMPKINS.” 

Ben Berry is not his real name, 
and Moonville exists only for the 
purposes of this article. But Ben 
is a real and very human person, 
and the letter we are talking about 
he actually got. 

What would you have answered, 
in Ben’s shoes, to a letter just 
like it? 

Letters from angry customers 
every store gets, sooner or later 
and in greater or less numbers. In 
themselves they are about as severe 
a test of letter-writing ability as 
there is. The customer is in red- 
hot condition. He is ready, with 
the least encouragement to part 
company with the store forever. 
The more pleasant side is that the 
customer, in this irate condition 
is susceptible to clever handling by 
the man who answers his letter 
and attends to his complaint. If 
it is possible, in this situation, to 
lose customers forever, it is also 
possible to win them forever. 

But what if the written-to store 
gets red-hot, too? What then? 

This often happens, because we 
are all human and we all know 
how to “get riled.” Is it necessary 
in such a situation to part company 
with the customer and create per- 
manent ill-will? 

Some of these questions I mean 
to answer in this article. 

Ben Berry Bungled. 

Kirst, I am going to tell you 
what Ben Berry did. Ben is a 
persistent, hard-working boy, and 
he has got on. He started as a 


typewriter salesman, made good 
after a dickens of a_ personal 
struggle, saved his money, and 


Showing How Tact in Corres- 
pondence May be Used to Turn 
Anger into Good Humor and 
Wrest Victory from Defeat.— 
Written for Office Appliances 
by John T. Bartlett. 


eventually branched out for him- 
self. His first store was an up- 
stairs office. Then he took room 
with a down-stairs real estate 
agency. Later he had his store all 
to himself. He was in his early 
thirties. He prided himself on 
being an aggressive, up-to-date of- 
flee supply man. Moreover, de- 
spite the incident of the Zephyr No. 
21%, ribbon, he believed in the ser- 
vice idea. 

If there was one word in Ben's 
vocabulary used more than any 
other, outside of the articles and 
verbs of everyday speech we all 
use in abundance, it was “service.” 
Ben talked about service to his 
wife, to his clerks and to his cus- 
tomers. And especially to his cus- 
tomers. 

He even had printed a_ type- 
writer service booklet. It told how 
to take care of a typewriter, how 
to get the just-right supplies, and 
how to order them to best advan- 
tage. Ben Berry was rather proud 
of this booklet. He saw that every 
one of his customers and prospec- 
tive customers had it, and he brag- 
ged about it with palpable pride to 
members of the trade who called 
on him. 

Ben was a good business man, 
but letters were a weak spot with 
him, or he never would have blun- 
dered as he did, in handling the 
complaint of the angry Andrew 
Simpkins. The fact was that the 
store had fallen down on the or- 
der. It had come in by mail from 
out on a rural route from a man 
3en Berry didn’t know—evidently 
a newcomer. The ribbon wanted— 
a 7-16 inch—Ben didn’t have in 
stock. It was ordered, however 
The store didn’t reply to the cus- 


tomer, but waited for the batch of 


ribbons to come in. At the end of 
a week, someone had called on be- 
half of Andrew Simpkins and 
asked for the ribbon. She had been 
told the ribbon was ordered, and 
would be sent out as soon as it was 
in, which it was expected would 
be soon. At the end of another 
week, Simpkins had written the 
red-hot letter I have quoted. 


Sen Berry is quick and _ the 


Simpkins’ letter touched him on a 
spot—service. 


sore Temporarily 





it didn’t matter to him what the 
actual facts were. All that count- 
ed was that Ben Berry was made 
“hopping” mad. Ben Berry “went 
up through the roof.” 

Even as you and I have, on oc- 
casions! ° 

Ben Berry wrote a letter to this 
particular customer before he 
cooled off, and I happened to have 


the privilege of reading it. Could I 
have advised Ben, I would have 
suggested a letter like this. 

“Dear Mr. Simpkins: I am most 
sincerely sorry for the delay over 


the No. 2 Zephyr black record 
ribbon. We had this number or- 
dered at the time, and expected it 


in at once, but the ribbon people 


have failed us on it. No store in 
town has this size in stock now 
and I have wired to Drummond 
City for a ribbon to be sent out 


special. It will be in tomorrow and 
[ will send it right out 
“We feel very badly about this 


Mr. Simpkins. At the end of the 


first week, we ought to have taken 
steps to get a ribbon special for 
you, or at least told you the situa- 
tion, but I was calling on type- 
writer prospects the other end of 
the county and the store, well, just 


fell down on it. 
“Again expressing my sincere 
regrets, 
Yours respectfully, 


BEN BERRY 
The letter which Len Berry 
wrote, however, ran about a page 
of single space—s5oo words or so 
and was quite a different communi- 
cation. Ben set out to prove that 
the Office Specialty Store was 


right, and not the customer. I be 
lieve he intended to be pleasant, be- 
cause he realized as a successful 
business man that one must be 
pleasant in relations with custom- 


ers, but he wasn’t pleasant. His 
resentment colored’ that letter 
through and through. He em- 


ployed tactics which the salesman 


in him, had he been in his right 
mind, would have told him were 
fatal in their very nature. 

What he did say was that it 
would be “quite impossible” to get 


the ribbon in three days. He said 
no other local store had such a 
ribbon, “and I very much doubt 


whether it could be obtained in 
Drummond City.” 

Where Ben got that idea I’m 
sure I don't know. Drummond 
City—not its real name of course 

is one of the first ten American 
cities in population. 





Next he told why it was imprac- 
tical to carry a heavy stock of rib- 
bons, because of drying out, and 
how his store, which is the largest 
in this part of the state and sup- 
plies most of the retail stores,” 
had necessarily to order often. 

Then he explained that the Zeph- 
yr No. 21% was an old model, 
and demanded an odd size. “If 
you owned a standard machine,” 
he averred, “I am sure you would 
never have difficulty over riboons.” 

Finally, he said, “I want to say 
that service is a first word with 
us, and we have a reputation for 
it. I think this typewriter service 
booklet I am inclosing will indicate 


to you whether we keep on our 
toes or not.” 

Cool Off Before You Write. 

[ have gone into this case in 


detail, repressing actual names to 
spare feelings, because real-life 
stuff is the kind that means some- 
thing to you and to me, and because 
the happening furnishes a clean-cut 


lesson. 


Ben Berry, getting some of his 
resentment out of him, lost 
permanently a customer. Writing 
a different sort of letter, he could 
have had that customer's patron- 
age for good and all. He didn’t 


write it. 


own 


The first and cardinal principle 
to learn in handling the angry let- 
ters of “cool off” 
first. If a red-hot letter stirs no 
resentment in you, it is safe to 
write a letter in reply at once, but 
not otherwise. Four-fifths of the 
complaints that are bungled are 
bungled because they are answered 
too soon. The letter-writer be 
lieves he isn’t going to bungle them 
He understands that it won’t do to 


customers is to 


show his’ peevishness. sut he 
writes the letter, and the frame of 
d he is in does the rest. When 


hasn’t written the 
intended to. He has said 


is through, he 
letter he 


something in it to maintain the 
grity of his own position. His 

vn anger has colored it so the 
recipient is sure to understand. And 


ter if he has made the 
requested djustment, the custom 


no mat 


s going, usually, to exercise his 
incient prerogative, and that is t 
transfer his patronage. 

Yont answer the angry letter 


i you are 


ina pleasant frame of 


mind. According to the individual, 
that may be a matter of hours, 
ot a day or two, or even a week. 


Study yourself, and find what your 
personal characteristics are. and 
then respect them. Don’t write 
when you are feeling angry with 
the customer. for if you are a nor- 
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mal person, you are sure to botch 
the letter. 

The customer who writes a “hot 
shot” letter realizes it. He is angry 
himself, and he understands the 
person written to may very well be- 
come angry. He is all ready and 
“set” for an angry letter in reply. 

This is how it happens that a 
cheerful letter, a letter which sym- 
pathetically gets his viewpoint and 
respects it, is psychologically cal- 
culated to register a bulls-eye for 
the writer. 

Few business men will deliber- 
ately set out to quarrel with a cus- 


tomer in a letter. Few intend to 
“hit back.” The great danger, 
which even old heads some times 
fall into to, is to try to write a 
diplomatic, placating letter when 


themselves. 
such 


Writing a let- 
conditions is to 


angry 
ter under 
tenipt fate. 

The other most common error in 
connection with complaint letters 
is to neglect to answer them at all, 


or to answer them meagrely. The 
circumstances demand a letter, and 
the customer feels that fact. Not 


only the best adjustment possible 
should be made, but the concilia- 


tory letter should invariably be 
written. Writing a letter in this 


situation is just common courtesy. 
Not writing a letter is being rude. 
It is curt, and the customer is 
pretty sure to put his own unfav- 
orable interpretation upon it. To 
hold the customer, you must do 
more than rectify the mistake. 
You must make an apology for 
it. The customer demands it, and 
the customer is the final arbiter. 
Some Tried and Proved Rules 
Veteran correspondents who have 
handled complaints in great num- 
bers for many years have evolved 
a rather simple set of rules. The 
technique of the conciliatory letter 
is simple, and once the letter writ- 
er is feeling cheerful and concilia- 
tory himself it is fairly easy to 
practice it. ; 


First rectification, then apology, 


is what the customer wants. When 
the store is able to make com- 
plete adjustment, that fact should 


be stated at once, in the first para- 
graph. The customer is anxious 
to learn what you are going to do 
about it. Don’t keep him in sus 
pense: he won't like it. 

Follow the reported adjustment 
with an expression of regret which 
rings true. If you are too profuse 
the customer will be suspicious of 
your motives. But don’t be afraid 
to acknowledge a mistake, and to 
sav you are sorry for it. 

Explanations? Go light on them, 
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in most cases. The road to failure 
is paved with good explanations. 
Explanations are weak and mostly 
futile in themselves—why a blun- 
der or mistake was made never 
particularly matters to the custom- 
er—and there is the great danger 
that they will shade into argument. 
[f the explanation is an attempt to 
justify a blunder, the customer 
will sense the attempt and resent 
it. From the customer’s stand- 
point, nothing justifies a blunder, 
He is buying nothing else but clean- 
cut service, and is entitled to it. 


The exceptional case is when the 
customer is asking for more in the 
way of adjustment than he is en- 
titled to. Under these conditions, 
the typical method is to express 
regret or otherwise get on common 
eround with the customer, in the 
first paragraph. Then go into ex- 
planation of the general situation, 
and explain why the requested ad- 
iustment cannot be made, and final- 
ly, saved for the last paragraph, 
suggest what the store is able to 
do to adjust. 

The letter in such a case should 
be tactful, pleasant and fair. If 
it is permeated with a spirt of 
fairness, and the customer sees 
that the adjustment is not re- 
fused on personal grounds, much 
of his resentment will vanish. 

The letter which must refuse an 
irate customer’s demands outright 
can also be handled in an enlight- 
ened manner. It, too, should be 
pleasant, and the note of fairness 
emphasized. It can begin by ex- 
pressing regret, and conclude in the 
same manner, and in between be 
pleasant and unemotional, no mat- 
ter if the refusal is unequivocal. 

In this class of letters, as in the 
class just preceding, the most dis- 
astrous mistake made is directly 
or indirectly to criticize the cus- 
tomer’s position. It isn’t necessary 
to say, “We think your request 
most unreasonable” even when it 
is. It isn’t necessary to say, 
“Your arguments are ridiculous,” 
even when they are. Don’t argue. 
Consider the demand made, aside 
from the petitioner, and say why 
it is impractical to grant it in whole 
or in part. 

Be careful with words in all let- 
ters to angry customers. Don’t 
use such words as “kick,” “com- 
plaint,” “holler.” If it is neces- 
sary to use negative words, choose 
“dissatisfied” or “not quite satis- 
fied,” or some such. If the cus- 
tomer has taken a rather positive 
belligerent position, don’t use words 
to accentuate it; use words to tone 
it down. 
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DIRECT ADVERTISING 


R. RAMSAY’S new book 
is not an argument for di- 
rect advertising because di- 
rect advertising is an estab- 





lished and accepted method of 
publicity. It is rather a_ text 
book which gives details as to 


methods to be followed to obtain 
the best results with dispatch and 
economy. The title page bears 
among other things the following 
appropriate quotation from the 
works of Kipling: 

“T keep six honest serving men 

(They taught me all I know) ; 

Their names are What and 
Why and When 
How and Where and 
Who.” 

The book is dedicated to George 
Burton Hotchkiss and is published 
by D. Appleton & Company. In 
the foreword the author states that 
the work is the result of some 
fifteen years’ experience in the use 
of direct advertising, and experi- 
ence which covers also over six 
years as a member of the board 
of governors of the Direct Mail 
Advertising Association. The au- 
thor still serves the organization 
in this capacity. The book is the 
outgrowth of writing more than a 
hundred business articles of all 
kinds. The volume, therefore, at- 
tempts to combine in one book the 
essential physical, mental and mech- 
anical factors as well as_ the 
strategic methods that are involved 
in the preparation of a single piece 
of direct advertising or of an ela- 
borate campaign of many millions 
of pieces. The book deals with prin- 
ciples only and in order to simpli- 
fy it for teaching and for the use 
of experienced advertisers, it has 
been sub-divided into five parts. 

Part one includes a history of 
direct advertising and of the place 
it occupies in business. 

Part two pertains to the physical 
factors such as form, the list, the 
returns, the outside, etc. Func- 
tions of the persons who direct the 
campaign and the organization of 
the department are clearly outlined. 

Three discusses the mental fac- 
tors such as analysis, planning, fol- 
low-up and writing copy. 

Four explains the mechanical 
and physical factors in the work 
and part five shows the application 
of the principles as set down in 
parts one to four. Some additional 
useful information is given in the 
appendices and a very full and 
complete index finishes the volume 
which contains 640 pages. 


And 


Being a review of and some selec- 
tions from “Effective Direct 
Advertising,” a new book by 
Robert Ramsey, author of “Ef- 
fective House Organs,” special 
lecturer on direct advertising, 
New York University, Univer- 
sity of Chicago, University of 
Missouri, International Corre- 
spondence Schools, formerly 
editor of Advertising and Sell- 
ing Magazine and Postage, past 
president Direct Mail Advertis- 
ing Association, etc. 


To attempt to go into the history 
of direct advertising would be too 
long for this report of Mr. Ram- 
say's book. We find, however, that 
direct by mail advertising is a very 
old art, going back in fact to about 
1,000 B.C. when an Egyptian land 
owner wrote an advertisement on 
a piece of papyrus for the return 
of a slave. Other interesting in- 
cidents are given. We find later 
on that Benjamin Franklin found- 
ed the first house organ. In 1825 
one Middleton established in Lon- 
don a burial society which dis- 
tributed hand bills offering any one 
who would be buried in a genteel 
manner the privileges of the socie- 
ty for one shilling entrance and two 
pence per week, the term to be 
paid up in six months, the money 
to be paid at Mr. Middleton’s, the 
sign of First and Last in Fleet Mar- 
ket. As the result of this hand 
bill, which is only partly quoted, 
1,100 people joined in short order. 
Middleton was an undertaker who 
also handled baby cribs which ac- 
counts probably for his sign, “first 
and last.” 

Mr. Ramsey’s definition of direct 
advertising is as follows: “Direct 
advertising is any form of advertis- 
ing reproduced in quantities by or 
for the advertiser and by him or 
under his direction, issued direct 
to definite and specific prospects 
through the medium of the mails, 
canvassers, dealers, salesmen or 
otherwise.” 

As to the office of the sales letter, 
Mr. Ramsey says, “I have some- 
thing to sell which I have reason to 
believe you would want to buy if 
you knew about it. Upon that con- 
dition is built every successful 
sales letter. Upon the same prin- 
ciples that you build your success- 
ful sales letter do you build-—with 
as little loss as possible of the ele- 
ment of personal appeal—every suc- 
cessful piece of direct advertising. 

“The first step in the sales letter 
is to get in step with the reader. 


Do not antagonize him, if you can 
avoid it. 


“Summed up then, a sales letter 
is a message about a product or ser- 
vice written by the seller and de- 
livered direct to the buyer. All 
other forms of direct advertising 
are but the sales letter emphasized 
by color contrasts, made more em- 
phatic by mechanical devices, etc.” 

The importance of various phys- 
ical forms and arrangements is dis- 
cussed; the place of multipage let- 
ters, booklets, etc, is also outlined. 
Throughout every chapter there 
are tables, diagrams and _ halftone 
illustrations to supplement the text. 
Reference is made to the direct ad- 
vertising of many well-known con 
cerns in this and other fields. There 
is a very full discussion of cir- 
culars, mailing cards, return cards, 
etc, with suggestive illustrations. 
Some very excellent suggestions are 
made as to the outside of a piece of 
mail matter which may gain at- 
tention without having advertising 
appeal and thus may dodge the 
waste basket. It is suggested that 
in general circularizing it is not 
usual to disclose the purpose of the 
advertiser by copy on the outside 
of the circular. Harmony between 
the circular and the container is dis- 
cussed and very thorough analysis 
of the outside of package with re- 
lation to the contents is presented 


Part three of the book is devoted 
to the mental factors in direct ad- 
vertising. The opening shot is a 
statement by Napoleon, “In cam- 
paigns every move must be analysed 
and prepared in advance and in re- 
lation to every other move; all 
must be directed towards the com- 
mon goal; groping tactics, half 
way measures, lose everything.” 
This quotation emphasizes the point 
that lack of continuity weakens 
much advertising effort. The five 
fundamentals which must be learn 
ed before one can plan any direct 
advertising campaign are: One 
analysis of aim and purpose ; two 
analysis of appeal used; three—an- 
alysis of time of appeal and reap- 
peal; four—analysis of effect of 
physical and mechanical factors 
upon appeal; five—analysis in ad 
vance of possible success through 
tests. There are eight main aims 
or purposes which can be accom- 
plished by direct advertising, one 
producing direct orders- 
two—producing inquiries; three— 
generating good will; four—keep- 
ing interest alive; five—supple- 
menting publicity; six—paving the 


sales; 
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way for salesmen; etting 
results and directing rrr eight 
strategical purposes. 

There is a valuable section on 
how to study the market and the 
marketer and a few suggestions on 
how marketing by mail differs from 
other forms of marketing. For all 
practical purposes the appeal in 
direct advertising is made either 
mentally or mechanically, or by an 
admixture of both approaches. Ap 
peals are made in three ways—by 
copy, language used including per- 
sonalization of the appeal; by il 
lustrations—the pictorial treatment ; 
by the display including head lines, 
color, caption, typogrs aphy; ete. 
most effective campaigns have been 
those which make a_ personalized 
appeal. Syn licated direct advertis 
ing in almost every case is the op- 
posite of personalized direct ad- 
vertising. The latter approaches 
individuality while the former is 
general as to appeal to as many 
different people as possible. Tim- 
ing the campaign properly is one of 
the important features of direct ad- 
vertising. (ne does not advertise 
fur coats in July if he expects to 
reach the summer trade. A _ valu- 
able chapter is devoted to follow- 
up, its planning and _ execution. 
Suggestions are made as to how to 
avoid antagonizing the customer, 
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changing of appeals to avoid mon- 
otony, et 

With regard to the writing of 
good copy, the author says “three 
principles underlie all good copy, 
regardless of the form the copy 
appears in or the language used to 
fruitless endeavor he finally threw 
expression, making your language 
so clear that it cannot be misunder 
stood Correct emphasis means 
placing the appeals in the order that 
will be the most effective in reach- 
ing the largest number of readers. 
This might seem unnecessary to 
some readers. ‘If I have all the 
proper appeals clearly expressed, 
why is the order of their presenta 


tion of extreme importance?’ One 
specific instance will prove the 
point.” The author here quotes the 


first two paragraphs of a letter sent 
out by a bond selling house to those 
whom an elaborate book had been 


sent on ro The advertiser 
planned to induce action by asking 
for the return of the book after a 


twelve day interval had passed with- 
out an order. The results were not 
satisfactory from the letter. Then 
the second paragraph was placed 
first and the first second and this re- 
arrangement produced forty percent 
increase in returns with checks at- 
tached. The way the letter was 
first sent out a paragraph suggest- 


PEN- AND SALES- 


DVERTISING may be 
termed salesmanship with 
7 the pen. It involves the ex- 
pre Lew of sales talk by the 
medium of the written or the print 
ed word. It is penmanship plus 
because it has to do with getting 
certain results which transcend the 
mere symmetry of the written 
characters. In this sense we may 
say that penmanship—the word be- 
ing used as symbolical of the ex- 
pression of thought by written, 
typewritten or printed characters 
is ae Advertising is more 

r less expensive, and to make this 
mana bring in more money we 
must have salesmanship to back up 
the advertising. Good advertising 
should be effective in two ways 
it should arouse interest in the minds 
of many and should be capable of 
sustaining that interest in some to 
the point of the actual sale. But the 
office of most advertising is to stim- 
ulate interest which, taken at its 
flood by the salesman, brings home 
the results sought. 





Tim Thrift once said that what 
one reads seldom has much effect 


A Few Suggestions Concerning 
the Relation Between the Two 
Arts. — Written for Office 
Appliances by E. S. Massey, 
Local Manager, Buffalo, N. Y., 
Office of The Elliott-Fisher 
Company. 


on one’s future. He knew a boy 
back home who had sincerely stud 
ied all the classics and is now run- 
ning a burlesque show. Another 
boyhood friend who had been a 
great student of “Nick Carter” 
turned out to be a wonderful min- 
ister who numbered in the thou- 
sands his converts to a better way 
of life. 

The reason for these opening re- 
marks lies in my belief that one 
of the greatest assets a salesman has 
when properly used, is his reading 
I refer to what he reads and how 
he uses it. Probably it is well that 
Tim Thrift’s friends didn’t use 
their reading logically. Perhaps 
it is well that it formed little lakes 
of memory entirely surrounded by 
the dry land of every day. The 
good minister would probably have 
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ing a negative, “if you have decided 
not to accept, etc,” was placed first 
and the positive paragraph, “if you 
have decided to accept our invita- 
tion, etc,” was made second. By 
reversing these paragraphs the re- 
sults were greatly improved. The 
discussion of the writing of direct 
advertising copy is very full and 
the analysis is so complete that the 
reader has at the conclusion a com- 
plete outline of the subject. The 
concluding portions of the book are 
devoted to the planning and physi- 
cal forms, printing, engraving, 
electrotypes, paper stock, reproduc- 
ing a message and getting it out to 
the public. 


There are final chapters on ad- 
dressing and distributing records 
of returns, postal requirements, etc. 

Part five of the book discusses 
the practice of direct advertising, 
where the principles laid down in 
parts two to four inclusive are ap- 
plied. 

One can hardly compress a six 
hundred page book into a few 
paragraphs and cover it satisfac- 
torily, but the reader will get the 
idea from what has already been 
said. It should be added that sev- 
eral chapters conclude with review 
questions in order that the student 
may better fix in his mind the sub- 
ject matter covered. 


MANSHIP 


made a very poor bandit, and the 
successful manager of a burlesque 
show might have fizzled in the pul- 
pit or dragged out a dry-as-dust 
existence in some _ professorial 
chair! (Heresy, Messieurs? May- 
hap. ) 

The modern salesman is oft prop- 
erly enthusiastic about the advertis- 
ing campaign his house is about to 
launch, but not all of them—lI fear 
but a few—can tell what is actual- 
ly in these advertisments or give 
an understandable statement of the 
psychology behind them. Most 
salesmen know that their house is 
using a page in Office Appliances 
or the local Sentinel or Gazette, or 
some of the metropolitan papers 
or the better known fiction maga- 
zines, but how many can tell what 
the advertisement is about? How 
many know the arguments it pre- 
sents? I’d be willing to wager that 
seventy per cent of the salesmen for 
almost any concern cannot tell off- 
hand what the present local adver- 
tising of their house says or what 
subject last week’s or last month’s 
advertisment covered. 
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This carelessness with regard to 
a matter on which the house is 
spending thousands of dollars to put 
an idea into the minds of the pro- 
spective customers is something 
less than a square deal for the 
house. The public, through willing, 
cannot get the full force of an 
appeal if the salesmen themselves 
do not appreciate and follow up 
the arguments presented. Every 
salesman should know when and 
where the advertisments are to ap- 
pear, should study them, wunder- 
stand them and then go _ out 
and put them over. No general 
attempts to take a city with artillery 
alone—he must have infantry to 
invest the place when the cannon 
have reduced its defenses. 

(Editor’s Note.—It is here per- 
haps apropos for the associate ed- 
itor to relate an incident he heard 
his father tell. Many years ago, 
when the editor's father was a 
youth, he found himself somewhat 
run down in health and reduced in 
pocket. Being unable to do hard 
work—so called—he obtained the 
agency for some excellent books and 
started out to sell them. The coun- 
try was sparsely settled and neither 


conditions at 
home can not be restored 
to a satisfactory basis until 
the foreign situation is set- 
Everything we export is the 
The great expan- 


ey) CONOMIC 


- 







tled. 
product of work. 
sion of our manufacturing power 
during the war has made it neces- 
sary for us to do at least a reason- 
able amount of foreign trade in or- 
der to keep our people employed. 


The extraordinary demands made 
during the war forced great expan- 
sion of production and our plants 
with increased capacity for produc- 
tion must be kept going. The world 
today is suffering from under con- 
sumption and not from over-produc- 
tion. It is true that our home trade 
is larger in volume and value than 
our foreign business in most com- 
modities, but, it is also true that a 
surplus or shortage of any particu- 
lar kind of merchandise will have 
more than a proportionate effect on 
prices. 

Foreign trade, therefore, will 
help considerably to stabilize prices. 
While discussing foreign trade from 
our viewpoint, that is to say, with 
regard to exports, we must at the 
same time prevent any legislation 
which will act as a barrier to im- 
porting merchandise. 


If it is a fact that long term 


credits will eventually improve con- 
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in the towns nor in the country did 
people have any too much money. 
The youth tramped many miles 
each day, and after several days of 
fruitless endeaver he finally threw 
himself down on the straw in a 
barn, utterly discouraged. Picking 
up one of the two or three books 
he had as samples he began turning 
the pages. He read the preface of 
one and found there just the argu- 
ments that he wanted—arguments 
which he had failed to bring out in 
his calls. He took heart, mastered 
the preface of each book and as 
much of the contents as he deem- 
ed necessary, and thereupon found 
that he was able to interest people 
in what he had to say. His subse- 
quent success as a book salesman 
was nothing spectacular, but it was 
sufficient to drive the wolf from 
the door and to teach him a valu: 
able principle of business—to know 
what he was talking about before 
he began to talk.) 

Another thing: Salesmen should 
read the advertising of competing 
houses ; they should know the sell- 
ing arguments of their competitors 
as well as their own. Thus will 
they be able to find ways of meeting 


EXPORTS IMPORTANT 
IN HOME TRADE 


By E. N. Heinz, Vice-President, 
Fort Dearborn National Bank, 
Chicago, IIl. 


ditions in countries where money 
has depreciated as to its buying 
power outside of their borders, then 
this theory must be based on the 
fact that only by their being placed 
in a position to sell will they be 
enabled to buy in_ proportionate 
amounts. 


The foreign trade problem of to- 
day must not be considered as being 
solely the concern of international 
bankers. It is something which is 
vital to the welfare of everyone. 
European nations are taking a keen 
interest in American projects for 
financing exports to their countries. 

Our Government is endeavoring 
to provide ample facilities for 
financing import and export trade 
with countries where either normal 
conditions or present abnormal con- 
ditions indicate the desirability of 
rendering assistance. 

The War Finance Corporation 
was—as its name implies—an emer- 
gency measure during the war Its 











competing sales arguments, the 
strongest of which will undoubted- 
ly be found in competing advertise- 
ments. Rest assured the “enemy” 
is not spending money on weak 
arguments. Get the trade journals 
now and then, particularly now, and 
read them thoroughly. Everybody) 
has spare time. This is a good way 
to spend part of it. Somebody has 
said something to the effect that 
the difference between “everybody” 
and the chap who gets his head 
above the herd can be found in the 
way the “go getter” uses his spare 
time. Let us forget the “snappy 
stories” that reek a little and the 
late hours that make us dull in the 
morning and buckle down to a 
common-sense effort to get ahead 
Those who were in the Army know 
that they got heavier and stronger 
on hard work and discipline and 
hard tack and beans. It wasn't 
easy, and it is easy to slip back; 
but the boy who gets the orders is 
the one who fights for them all the 
way. As W. C. Abbott has said: 
“The future, with ‘Right now’ to 
begin its building, is your opportun- 
ity.” 


powers, however, have recently 
been revised and enlarged. Circu- 
lars have been issued setting forth 
clearly the terms upon which ad 
vances for export purposes will be 
favorably considered. This service 
is available to individuals or 
porations, on the condition that they 
are American citizens or that the 
corporations are subject to Ameri 
can laws. This all, provided, they 
have not been able to get support 
through regular banking channels 
which ordinarily would provide the 
necessary funds if long term credits 


cor 


were not necessary. 

The Federal Reserve Board have 
also recently permitted six neenths’ 
order to 


bankers’ acceptances 1 
facilitate exports and imports. The 
lengthening of the acceptance period 
is due to a desire to assist in every 
possible way in an call 
for prompt relief. 


emergency 


It is well, therefore, for one to 
consult his banker immediately on 
matters pertaining to this vital sub 
ject. Perhaps, the difficulties as to 
moving or purchasing merchandise 
to or from foreign countries will not 
prove as hazardous as may be an 
ticipated, provided, of course, that 
the same care is exercised in deter- 
mining credit risks as in the case of 
domestic business 
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LINKS IN DAY’S SALES CHAIN 


BEING A FEW FACTS PERTINENT TO 


ACTIVITIES IN THE 


UT West a dealer was surprised to 
learn the number of sales lost in the 
ordinary course of business In or 
der to analyse the situation he had a form 
printed indicating the goods out of stock, 


the date, followed by lines numbered for 
customers served he clerk was to note 
on these slips the reason for the loss of 
each sale. The clerks were given to un 


derstand that the system was not intended 
to demerit them—rather to check up on the 


weak spots in the store management Che 
slips were filled out in duplicate, one re- 
tained by the department manager and the 
other sent to the business office In this 

rticular store the loss of sales was largely 
due to shortage. The item desired by the 
ustomer was out, and he was not induced 
» try something else. Other features dem 


nstrated by this system were that the store 
as able to keep track of ,its customers 
preference for colors, dimensions and other 
details ot individual items carried in stock. 
The duplicate slips which the manager 
retained gave him an opportunity of check 
up each department. If the same reason 

for loss of sales is repeated the store man 
ager knows that the department head is not 
ilert—that his stock is not up to the require- 


nts of his trade 
<—-0-—> 
N ONE occasiol S¢ veral promiune¢ nt 
painters were visiting a small Western 
city and as there were a number of 


their paintings in the town, the local bank 
ollected them and showed them to the pub 
lis The stationer saw his opnortunity and 

ide up a window display of artists’ ma 
terials, particularly suited to beginners. He 
ittracted the attention of many school child- 
ren, who had been invited to view the art 
exhibit at the bank, to try their hands at 
imilar work. 


yr collecting accounts which was very 


[ BOSTON a retailer worked out a plan 


successful in cleanings up some trivial 
irges. He made up a miniature bill head 
2x] inches, \ small envelope to corre 
spond was used Che bill head suggested 


that the item was so small that the dealer 
vished to take as little time and space as 
possible to call attention to the outstanding 
count. He requested a remittance by re- 
turn mail. There was a strong psychologi- 
appeal in this stunt, for in practically 
ery case the letters brought remittances 
explanations 
<—-e-—> 


MILES are sometimes good features for 
S window displays \ dealer put a bottle 
of marking ink, partly used, in his win 
dow. with the sign: “The Most Expensive 
Ink in the House—We Used It to Mark 


Down Prices.” It produced favorable com 


ent, and undoubtedly drew several cus 
tomers into the store 
<--> 
ERVICE bv the outside salesman is an 
S appealing thing to users of office furni 
ture. (One man carries a small oil can 


1 his pocket and when he has opportunity 
he oils the casters of swivel chairs and type 
writer chairs in the offices he visits Chis 
makes it much easier for the occupant to 
lide his chair around, and makes him grate 

1 to the salesman “his same man watches 
the desk folks with whom he comes in con 
ict. Sometimes it is possible to adjust the 
pring tension of the chair so that it is bet 

suited to the user 


BUSINESS 


\E of the papers read at the retail sec- 
O tion of the Advertising Club of the 

World at Atlanta, analyzed the char- 
acteristics of a good advertisement. These 
were summed up as follows: 

First—Acquaint people with unfamiliar 
goods; Second—Remind people of things 
they need; Third—Give information about 
goods wanted; Fourth—Direct people where 
to get the goods; Fifth—Educate people how 
to use the goods. 

The reaction on the customers and the 
stores was summed up thus: 

First—Move goods out of the store by 
telling people you have what they want; 
Second—Stimulate interest in different kinds 
or similar goods; Third—Sustain people’s 
interest in the store between purchases or 
between visits; Fourth—Develop a sense of 
value in the customer’s mind; Fifth—Multi- 
ply the customer’s buying impulse. That is, 
induce the buying of merchandise which will 
leave so favorable an impression that cus- 
tomers will come back to your store for 
their other needs or wants. 
he groundwork of a good ad includes: 

First—Tell how you got the merchandise; 
Second—What it is; Third—What it is used 
for; Fourth—What it is made of; Fifth— 
What colors; Sixth—How fitted or equipped; 
Seventh—W hat sizes; Eighth—Prices; Ninth 
\ny other information that would help in 
ing an interesting story to the public. 

<> 


HEN the customer complains about 
Vf the prices of goods, and suggests 

that the profit required by the deal- 
er is excessive, there are some matter-of-fact 
statements which may clarify the situation. 
[The Washington State Retailers’ Associa- 
tion covered this point in a special bulletin. 
Some of the factors mentioned are: “Did 

ver hear a farmer say that the cost of 
his wheat crop was the amount paid for his 
seed wheat?” “Did you ever hear a stock 
ay that the cost of his fattened beef 
steers was what he paid for calves?” “Did 
vou ever hear a textile manufacturer say 
that the cost of a finished piece of wool 
geoods was what he paid for the wool as it 
ame from the sheep?” 

<> 


ECHANICAL devices of any kind in 
M the stock must be kept in perfect oper- 
ating condition at all times, so that 

they can be demonstrated at once, without 
the necessity of making adjustments or 
nding supplies. The attitude of the deal- 
er’s customer is the same as that of the man 
vho goes into a jewelry store to look at a 
lock. If there is a shelf full of clocks, each 
me telling a different story, the impression 
made on the customer is not good. Some 
jewelers make it a point to see that all clocks 
ire running together, showing the _ right 


3 


tel 


mat S 
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WRITER in The Dart made some apt 
A comparisons in emphasizing the need 

and perfection of modern devices, in 
contrasting the new methods with the old: 
‘At that time cigarettes did not fall from a 
machine like elongated snow flakes—bottles 
were stopped with corks instead of tin 
crowns that come out of machines with the 
rapidity of a shot—matches were dipped by 
hand—there were no presses to stamp met- 
al into almost any desired shape.” This may 
suggest a chain of words applying to the 


dealer’s adv ertising. 








THE OLD TIMER’S PARTY 


John M. Ready. 


Back in the days when Andy John- 


son was president of the United 
States, and when the Union Pacific 
Railroad was pushing its way west- 


ward across the Wyoming plains; in 
the time when Brigham Young flour- 


ished and quiet little old Cheyenne 
was the wildest place on the map, 
John M. Ready was a well grown, 


active boy. As a small lad he might 
have heard the guns which brought 
an end to the Civil War and foretold 
the surrender at Appomatox. As a 
youth, we have no doubt he looked on 
with interest while Thomas Nast, the 
great cartoonist, twisted the tail of 
the Tammany Tiger to such good ef- 
fect that the head of the animal spent 
his declining years at Sing Sing, and 
it is quite possible, though we have 
no single word from Mr. Ready to 
that effect, that he remembers the days 
of the Black Crook and even may re- 
call a time when some of our leading 





JOHN M. 


READY 


juveniles first made their debut upon 
the stage. 

To get down to brass tacks, John 
M. Ready was born September 10, 
1860. In 1885 he went to work for 
the Joseph Dixon Crucible Company 
and covered territory as a salesman 
for twelve years, during which time 
he traveled over the entire United 
States. In 1897 he was promoted to 
the position of manager of the Chi- 
cago office and in 1899 he became man- 
ager of the company’s New York 
sales office. This position Mr. Ready 
still holds. He is active, vigorous and 
looks younger than he is. 

The following outline of Mr. 
Ready’s character may be of interest 
to his friends. It was made by a con- 
cern who specializes on reading char- 
acter from photographs. Mr. Ready’s 
photograph brought forth the follow- 
ing estimate: 

“John M. Ready, an excellent sales- 
man and a good talker. 

“This gentleman has a genial dis- 
position and is able to fit himself into 
many gaps made by others who are 
not regular in their work; while some 
men can only do one thing and do it 
well, he can suit himself to many con- 
ditions and kinds of work, and on this 
account he should be valuable as an 
all-round business man. 


At which Hobart W. Martin, Asso- 
ciate Editor, Presides, Introduces 
the Old Boys and Crowns 
Them with the Laurel 
Wreath. 

Note—In the October issue of Of- 
fice Appliances we presented sketches 
of two of the Old Timers in this in- 
dustry, thus initiating what we hop: 
will prove to be an interesting depart- 
ment. This is an Old Timers’ party. 
This is where we gather together some 
of the Old Boys about the Round Table 
and discuss events of years gone by 
along with a little biographical history 
which hooks the man to the work 
Few of these Old Timers are rich, but 
all of them are from the 
standpoint of making good. Former 
Vice-President Marshall in a_ recent 
magazine article noted the wide variety 
of definitions which different men will 
give to the word “success.” To some 
it means fortune, to some honors and 


distinction, to others satisfaction m a 
thousand different ways Office Ap- 
pliances believes that success means 


satisfaction which arises from just and 
proper pride in work well done. The 
Old Timers, because they can take the 
longest look backward, are the boys 
who may count themselves as the most 
successful under this definition, because 
they find the most satisfaction in the 
refiection that they have “batted a 
pretty good average.” 

In the present issue we gwe the rec- 
ords of four men in this field. One ts 
a typewriter man, another is an adding 
machine man, a third is a pencil man 
and a fourth ts a stationery salesman. 
We are certain that the readers of this 
journal will find these sketches in- 
teresting. 


“He takes an extended view of a 
subject, is quite dainty in the use of 
his fingers and knows how to appro- 
priately work off old stock. 

“His forehead is high and he ap- 
pears to generate a good many bright 
ideas, though he is not conceited over 
his way of presenting them, as some 
people are, when they think they can 
beat another with a new idea. 

“He should make a good salesman, 
for he can talk well and knows what 
people want better than they do them- 
selves. 

“He does not get ruffled when peo- 
ple are difficult to please and should 
be given the difficult task to do, espe- 
cially in handling those who do not 
know their own minds. He enjoys 
fun and a good joke.” 


eS <o 


H. T. Lansing. 


The reason why the gentleman 
whose name appears in the caption 
just above did not get into the first 
section of the Old Timers’ party is 
that he didn’t send us his picture in 
time. He was one of the earliest to 
respond and it gives us much pleasure 
to present herewith his likeness and a 
sketch of his career which entitles him 
to a seat up towards the head of the 
table. 

Like some of the other Old Timers, 
H. T. Lansing is still in the full vigor 
of his life, but he, too, can remember 


the time when it was the ambition of 


every boy to go west and fight Indians 
or to live the bold, free life of the 
cowpuncher on the illimitable plains 
that lay somewhere west of the Mis 
souri River and were rather nebulous 


ly defined in the early geographies as 
“the great American desert.” We 
venture the guess that he remembers 
the time when General Miles rounded 
up the Apaches and perhaps can even 
go back farther and recall 
the Custer fight from men 


stories of 
vho might 


have participated and were glad they 
didn’t. Perhaps he has drilled his 
companions armed with brooms, laths 


and other deadly weapons behind the 
old barn in the back lot and it may be 
that he has added some tew gray 
hairs to his parents’ heads by asso 
ciation with some rusty old army r¢ 
volver more deadly at the breech than 
at the muzzle. 
Mr. Lansing believes 





qualify in the adding mac] 
because, with the exception of a few 








H. T. LANSING 
months, he has been selling adding 
and calculating machines since some 
time in 1895. 
At the present time Mr. Lansing 


Adding 


is manager of the Sundstrand 


Machine Sales Agency at 62 State 
street, Rochester, N. ¥ His first ex 
perience in the sale of adding ma 


chines was with the early models oft 
the Comptometer and the Compto 
graph in the days when these ma 
chines were made with red wooden 
cases. Early in 1897 Mr. Lansing went 
to work with Walter B. Manny of 
New agent 


York, then general Eastern 
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for the Burroughs Ade Machine 
Company which was then known as 
the American Arithmometer Company. 
Mr. Lansing remained with Mr 
Manny for about ten years, selling 
Burroughs machines through northern 
and western New York and the New 
England States, making his headquar 
ters at Boston. Mr. Manny was one 


of the originators of the Pike machine 


and Mr. Lansing was with him from 
1904 when the Pike came out, and 
remained until it was absorbed by 


the Burroughs Company in 1909. Mr 
Lansing then sold Wales machines in 
New York City under the direction of 
W. H. MacFarland, who also had re 
ceived his training under Mr. Manny 
He retained this connection for about 





l moer, 

ir and a lf Later on he re 
turned to his home in Rochester and 
sold Burroughs machines again. I: 
1912 he took the agency for the Bar 
rett and in 1917 took on the Sund 
strand which he is still selling i: 
Rochester and cinity. 

When you come to Old Timers in 
the adding machine field, there is 
Walter B. Manny, already mentioned 
We are informed that Mr. Manny is 
still actively nected with the Bur 
roughs Adding Machine Company, but 
not now directly connected with thx 
sales end. 

Another Old Timer is W. H. Mac 
Farland also ntioned. He is now 
Philadelphia manager for the Wales 
Another Wales man who can prob 
ibly qualify is G. A. Murman who is 
Metropolita iger for that com 
a y 

A. C. Kitchler. 

We have po ted out heretofore that 
( e an Old Timer we count the 
years of ser and not the years a 
ma is lives refore, it is not nec 
ssary for a1 to be old to be an 

ALBERT (< KITCHLER 

Old Timer ( course, none of the 
QO Timers id men if we con 
siaer ol ly t \ the y feel, and none 

the lL wea id to Say, so far as 
we have g how any indication 
that Old Time is pressing upon them 
We begin to s rect that to be a real 
Old Timer, a must be perennially 

We ll having met a gen 
é of eig xld a month or so 
ago, who kept with the youngest, 
and whose e) vas clear and keen. 

However, our friend Kitchler hasn’t 
got to the eightieth milestone yet: he 
is half that nd so he ts on the 

but he s been a typewriter 

I for twe ix years and by a 
simple arithm«e il process we con 
ide that he can remember the day 
whe the bli machine was abroad 
land: w speed contests on 

t typewriter were not: when the 
touch system was in its infancy, ex 
ept for the n who wanted to bot 
ce) “ten” til next payday, and 
whe the pers who could write 
eig! words minute on the typ¢ 
riter was a prodigy. He can per 
haps step along back a little further 
and remember the World’s Fair which 
occupied what now Jackson Park, 
and we opine with a certain degree of 
assurance that he were fortunate 
enough to be Chicago during that 
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time he saw the Fair, but that his par 
ents kept him carefully away f1 the 
Streets of Cairo. 

\. C. Kitchler started in the type 
writer business at the age of fourteen 
with the Cincinnati office of Wyckoff, 
Seamans & Benedict in 1895 \fter 
some few years spent in Cincinnati 
and in the South, during which time 
he developed into a salesman, young 
Kitchler went on a tour covering va 
rious parts of the United States, selling 
typewriters. Being successful in this 
enterprise, he decided abroad 


to go 

and thereafter traveled throughout 
Europe, pioneering in the interest of 
typewriting machines on that Conti 
nent, Africa, India, Australasia, etc. 
Altogether in this period he circum 
navigated the globe five times—a dis 


tinction which we believe is somewhat 
unique among typewriter salesmen 
During the course of his wanderings, 


Mr. Kitchler had many times happened 


to be in Honolulu and in 1917 travel 
ing became so difficult that he con 
cluded it was time to establish hin 
self permanently in what he s the 
“world’s paradis¢ He accordingly 
organized the Honolulu Typewriter 
Company 50 North King street, 
Honolulu, Hawaii, U. S. A., which 
ompany now owns and controls 
In the more than a quarter of a cen 
tury during which Mr. Kitchler has 
been a typewriter man, he says that 
i¢ has had ups and downs, but more 
ups than downs, with the result that 
it the age of forty he finds himself 
financially able to retire from hard 
work However, he intends to work 
until he is forty-five, after which he 
will leave the direct management of 
his business in the hands of younger 


men who are growing up with the o1 





ganization He has loved the type 
writer work and looking after the 
business has always given him a great 
deal of pleasure. He assures us, how 
ever, that he never did really get away 
from the mechanical bench and that 
even now, notwithstanding the fact 
that he has competent staff, he still 
takes a whack at the old machines 


George C. Clements. 


From the nature of the siness 
there are men who can trace their rec 
rds in the stationery lines farther 

ick than in typewriters or adding 
machines, because the stationery busi 
ness goes ba k so far that as the old 
English law used to say, “the mind of 
man runneth not to the contrary.” 
Mr. Clements is a Chicagoan and has 


been a cit of this city for thirty 





years He is in his sixty-third year 
and fulfills to the dot our ideas of 
what a man ought to be to keep young 
and active despite the lies the 

tells. Mr. and Mrs. Clements have 
raised five sons and one daughter, all 
of whom have brought joy and hap 
piness to their parents If any one 
‘an point out a better title to good 
citizenship than this we do not Ow 
him. 

Mr. Clements has been connected 
with the stationery business since 1869, 
having started as an errand boy in the 
store of Bloch & Company at Cincin 
nati at the age of eleven or twelve 


He remained with Bloch & Company 


for about twenty years, during which 
time he developed from errand boy 
into bookkeeper and from the book- 


keeping department to the selling end 
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the business. Finally, Bloch & 
ipany discontinued their stationery 
husiness and went into the publishing 
s. It is believed that the firm 
such no longer in existence. 
\fter Bloch & Company changed their 
usiness, Mr. Clements worked a short 
for another stationery house in 
cinnati, which has since gone out 
of business, and then came to Chicago. 
This was in 1891, and he went to work 
for the Thayer & Jackson Stationery 
Company when they had their store 
State street. Later they moved 
over on Monroe street near State, then 
to Clark street next door to the 
George E. Marshall Company and 
finally the two companies were consol- 
idated under the present name, The 
Marshall-Jackson Company. 


Con 
Dusines 


is 


CITTi¢ 


During all this time Mr. Clements 
remained with the house as an outside 
salesman in the printing and stationery 
departments. 


recalls when the first inclined 
were built in Cincinnati, en- 
ling the street cars to go from the 
lower portions of the town on to the 


He 


1 
pianes 











GEORGE C. CLEMENTS. 
hills that surround the city, where the 
residence section is located. This was 
bout 1870. 

He recalls vividly many of the dif- 
ferences between the methods of con- 
ducting business forty years ago and 


the present day. He says that in the 
old days customers used to come to 
the house and the house then sent 


salesmen out to look after the orders 
nd fix them up. Now, however, the 
salesman has to go out and work up 
the business. In the old days most of 
the business was done with companies 
and individuals. Now the companies 
have changed into great corporations 
with keen men at the head of their 
purchasing departments so that selling 
is more of a science than it used to be. 
Mr. Clements has developed a 
practical working philosophy of life 
which we are certain is going to keep 


him going in peace and _ content- 
ment for a good many years more. 
He says that he avoids eating too 
much, takes very little meat and abso- 
lutely refuses to worry. He is a 
Mason and enjoys the society of 
friends he meets at his lodge and 
takes great satisfaction in his home 


and family. He is, in fact, a capital 
example of a sensible American who 
has lived his life on the square and 
can look every man straight in the eye. 
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Fordney Tariff Bill Pro and Con. 


American Valuation Plan Brings Out Strong Opposition, 
With Vigorous Defense on the Part of Supporters. 


HE Fordney tariff bill, intended as the permanent 
+ i tariff legislation of the present administration, seems 

to be encountering difficulties, for it is reported to 
be deadlocked in Congress. The emergency tariff, which 
was to expire by limitation on November 27, has been 
extended to cover the period between that date and the 
enactment of the Fordney measure when the latter shall 
have been so amended as to satisfy a majority of both 
houses. 

It is believed that the enactment 
advantage to the business interests of the United States 
for it will tend to stabilize conditions. The bill is an 
ambitious undertaking. The official print weighs one and 
one-quarter pounds and contains 346 pages. It is said that 
it promises to yield nearly $600,000,000 in duties on our 
2,500,000,000 worth of imports, assuming that our im- 
ports under the new tariff remain at that figure. It is a 
high protective tariff, Bradstreets estimating it at 18 to 
20 per cent as compared with 18.55 per cent under the 
Payne-Aldrich Act of 1909 and 6 per cent under the Under- 
wood bill. 

The American valuation clause, intended to equalize any 
seeming injustices in the schedule and to prevent fraudu- 
lent undervaluation of goods, has aroused the active dis 
approval of many business men and not a few commercial 
organizations, while on the other hand it has found equally 
strong supporters. \ strong resolution against it was 
voted by the American Bankers’ Association at Los An 
geles in October. A questionnaire sent out by New York 
University to many noted American economists elicited 
answers that are said to have been overwhelmingly con- 
demnatory of the plan 

Heretofore goods have been assessed according to their 
invoice value on the foreign market. Under the American 
vaiuation clause of the Fordney bill they will be assessed 
according to the current selling value of comparable goods 
in the American market. This provision is intended to 
equalize the values of similar products coming from coun- 
tries where the exchange rate is unstable, and at the same 
time it is intended to protect our own industries by pre- 
venting foreign countries from undervaluing their exports 
in the interest of trade advancement. A little of the sting 
of this clause, so far as the foreign producer is concerned. 
is taken out by the adoption of the bargaining principle, 
whereby the President may negotiate with foreign nations 
with a view to securing reciprocal trade advantages, sus 
pending the duties imposed by Congress and imposing 
others when he considers such a course to be of advan 
tage to the country. 

In an address before the Chicago Rotary Club not long 
ago, George R. Myercord, president of the Illinois Manu- 
facturers’ Association, took a vigorous stand in favor of 
the American valuation clause of the Fordney bill. His 
position is in opposition to that of many other prominent 
business men, including many of our leading retail mer- 
chants, but the points he makes are worthy of study. 

“The tremendous frauds caused by avoiding payments of 
customs duty will be largely eliminated by the application 
of the American valuation plan in the Fordney tariff 
bill, We cannot see the manufacturing costs in other 
countries, but we can see them here,” Mr. Meyercord de- 
clared in his defense of the provision that has aroused 
a storm of protest from importers all over the United 
States. “Present and former customs regulations have 
put a premium on foreign child labor and their products 
because they have undersold the American manufacturers. 
America is the only place we can arrive at just values, 
in fairness to all, and the Fordney bill provides that 
method. 

“The Treasury Department of the government is ready 
to co-operate with importers and manufacturers in the 
application of the American valuation plan.” 

Submits List of Questions. 

Mr. Meyercord submitted these questions to his audi- 
ence: 

“Supposing the 
order for 100,000 


of the bill will be of 


American importer wanted to place an 


dozen linen handkerchiefs with a for- 


eign manufacturer, and if the Treasury Department were 
to say that for dutiable purposes the American valuation 
for six months was the American bid price of that day, 
would not then the exact duty be known to a cent? 

“The Allied Reparation Commission required Germany 
American dollars as the only stable 
logically 


to pay reparation in 


currency. Does it not follow that American 
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values would be the on!y stable values, as they are the 
only values based on the American dollar 
“If orders are placed in marks, francs, yen, lira, and 


lose cus 


1 ° 
1OsSS ot 


thus 


the exchange drops, does not the government 
toms revenue. Does it not follow that 
revenue must be made up out of general taxation, 
making the general taxes higher? 

“If orders are placed in marks, francs, yens, 
is it not true that with exchange continuously 
the importer makes an extra profit exactly equal to the 
drop in exchange? 

“Supposing the foreign countries would ceas« 
instead retire each month ten per 


this 


ures. ¢tc.. 
dropping, 


printing 


paper currency and 

cent of the inflated currency, so that a very rapid ris 

of the exchange set in, would not then American in 

porters petition Congress for relief through American 

valuation as the only value based on the only stabl 

currency in the world—namely, the American dollar? 
“Do not the Sherman and Clayton acts against com 


protect the importet 
conspiring 
importers 


binations in restraint of trade fuily x 
against combinations of manufacturers wilfully 
to boost prices for customs duties? Do th 
question the honest enforcement of these laws 

“Is it not true that Treasury Department of the Amer 
can government can demand the books of every Americat 
manufacturer for examination? Furthermore, isn't it a fact 


that the manuiacturers of Japan, Germany, Italy, Jugo 
Slavia, France, England, ete., would laugh at the assump 
tion of such authority on the part of the Ameri govern 


ment: 


1 “1 4 
CONCIUSIO!I possible 


“Then, isn’t there only one 
namely, that the only possible valuation ascertainable is 
the American dollar value of the American manufacturet 
Would Eliminate Undervaluation. 
“Ts it not true that under American valuation the great 





evil of undervaluation inherent in foreign valuation would 


be entirely eliminated and that the government would r¢ 
ceive many millions in revenue, out ef which is now de 
frauded annually?” 

“Here is the total output for 1919 for a number of i1 
dustries: Artificial flowers, $10,000,000: artificial ston 


POC 


products, $24,000,000; blacking stains and dressings, $2 
000,000; boct and shoe findings, $63,000,000; brushes, $39 
900,000; buttons, $42,000,000; cleaning and polishing prepa 
rations, $26,000,000; combs and hairpins, except those made 
from metal or rubber, $7,000,000; cutlery and tools, 
$63,000,000; dairymen’s, poultrymen’s and apiarists’ sup 
plies, $37,000,000; fancy articles, $64,000,000 





edge 


feathers and 


plumes $16,000,000; felt goods, $39,000,000; glass, cutting, 
staining and ornamenting, $49,000,000; needles, pins, hooks 


and eyes, $27 000,000 : optical goods, $54,000,000; perfume ry 
and cosmetics, $60,000,000; photographic materials, $110, 
000,000; carriage and wagon materials, $27,000,000: 


riages and wagons, including repairs, $91,000,000; iron and 


steel cast iron pipe, $50,000,000; iron and steel doors and 
shutters, $11,000,000; iron and steel nails and spikes cut 
and wrought, including wire nails, not made in steel works 
or rolling mills, $17,000,000; iron and steel, case-hardened 
tempered or otherwise specially treated, including weld 
ing, $11,000,000; lead, bar, pipe and sheet, $17,000,000; r« 
frigerators, $26,000,000; safes and vaults, $15.000,000; salt, 
$37,000,000; sewing machine cases, $14,000,000; stoves, gas 
and oil, $56,000,000. 

‘l am sure some of these figures will astonish the audi 
ence, and many industries that we assume are giant in 
dustries really are comparatively modest; they strike us 
as large industries because the article itself looms up big 
but from the standpoint of importance to the ition the 
are small in the purchasing power, as the ratio of labor is 
a small item compared to the total value of the output. 

“I submit that the American valuation should be placed 
on all products in competition with these.” 

Che controversy in the dye industry waxes warm: o1 
the one hand opponent of an embargo on foreign dyes 
points out that domestic manufacturers produced $95,000, 
000 worth of dyes in 1920 which was an increase of 92 
per cent over pre-war years. These figures are given t 
bring out the point that the domestic dye industry is no 
longer an infant industry. It is also shown that domesti 
firms are making 360 dyes, adding to the list those needed 
in the establishment of a well-rounded national coal tar 
industry. But, on the other hand it is pointed out that 


Germany emerged from the war with all her factories in 
tact and that she is in 
ahead producing dyes so cheaply that we cannot hope to 
overtake her small costs of production. It is of no use for 
us to have a well equipped dye industry in this country, 
if other countries can enter the market with dyes of equal 
quality at figures which we cannot h 


a position to @o ahead and its going 


approa 
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NEW MACHINES AND DEVICES 


Clamping Device for Files, Books, Etc. 


Peter A. Hoffman, head of the Smead Manufacturing 
Company, Hastings, Minn., is the inventor of a clamping 
device patented November 1, 1921, and bearing patent 
number 1,395,825. This device is designed for clamping 
material, such as papers or books, together in any de- 
sired position in such a manner that the books or other 
objects are constantly subjected to a predetermined pres- 
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PATENT OFFICE DRAWINGS SHOWING DETAILS OF 
MR. HOFFMAN'S INVENTION 
their assembled condition is continuously maintained. A 
plurality of clamping elements in one manifestation of the 
device are connected by a tension member to produce be- 
tween them the force necessary to subject article held to 
a definite pressure. Another application of the device 
has to do with the provision of means which can be ap- 
plied to either element or both used on a table to sup 
‘t books or applied to the modern filing cabinet to 
hold correspondence. 


] 
por 


Mr. Hoffman’s invention provides a holding device with 
upright elements between which a mechanism operates to 
exert a uniform tension or pull. This is accomplished by 


connecting the parallel blocks or gripping faces with a flat 


band of any suitable material, such as sheet brass or fabric, 


both of the gripping elements, these drums being equipped 
with springs which tend to roll up the connecting metal 
or fabric and to draw the facing blocks together. One of 
these two drums may be omitted and the pressure exerted 
through one drum if desired. The drawings shown with 
this description will give a clear idea of the working of 
this patent. It will be readily seen that this mechanism 
can be applied to filing drawers as well as to book racks, 
etc. The principles of the device are well and concisely 
described in the fifth claim of the invention: 

“5. A device for gripping or clamping books or the 
like, which comprises a pair of blocks disposed on op- 
posite sides of the books or articles to be gripped a sheet 
of flexible material extending between blocks beneath the 
books, a drum in each of said blocks to which the ends 
of the flexible material are connected, and resilient means 
co-operating with each drum and tending to wind the 
flexible material on each drum, whereby the blocks can be 
moved toward each other.” 

As shown in figure 4, the invention is illustrated as em- 
bodied in a modern filing cabinet drawer, having side 
walls (26) and a front wall (27). Within the drawer a 
plate (28) is adapted to slide between which and the front 
wall (27) books or correspondence or papers of any sort 
may be held. The lower end of the plate (28) is con- 
nected by a sheet of material (29) of the character above 
described which is adapted along its lateral edges to slide 
in grooves (30) provided in the walls of the cabinet or 
the drawer. The front lower end of the plate (28) is cut 
away, as at (31), and disposed thereagainst is a casing 
(32) containing therewithin a shaft (33). This shaft (33) 
is mounted in the ends of the casing (32) and may be re- 
lated with co-operating springs and drums and there- 
through with the sheet (29) in the same manner as above 
described with respect to the previous figure. 

The Parker Lucky Lock Pencil. 

The Parker Pen Company of Janesville, Wis., is about 
to put upon the market a new propelling-repelling pencil 
embodying several distinctive features. The construction 
of this pencil is such that all of the lead is used up—no 
stub can possibly remain in the pencil. This pencil, the 
trade name of which appears in the caption, is characterized 
by simplicity of operation. It is filled through the tip and 
the lead is automatically seated and clutched firmly, so 
that it will not work loose, neither will it clog or jam. 

In seating a new lead the pencil is not taken apart; 
but the entire mechanism can be removed in a second 
or less when necessary. The mechanism is locked in 
by a bayonet lock, which, when open, releases the parts 
jor examination or repair. ° The bayonet lock which holds 
the mechanism in the barrel is stiff enough so that the 
pencil cannot be opened accidentally. 

The pencil is provided with an eraser which is discovered 
by the removal of a cap held in place by a bayonet lock. 
The chamber for extra leads is underneath the ~ which 
holds the eraser and will accommodate twelve to fourteen 
leads. 

For the production of these pencils the Parker Pen Com- 
pany has bought in the East a jewelry manufacturing 
plant and will there produce every part of the new pencil. 
After January 1 it is planned to move the Eastern metal 
working plant out to the Parker Pen Company’s plant in 
Janesville, Wis., so that both the pen and pencil plants 

























































which works connection with drums in either one or will be co-ordinated under the same supervision. 
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MODEL 7 SEVEN BANK BARRETT ADDING 
MACHINE. 


Two New Barrett Models. 


Models 7 and 9 have been added to the line of the 
Barrett Adding Machine Company of Philadelphia, Pa. 
No. 7 is a seven-bank adding and listing machine, and the 
No. 9 has nine banks. Both machines are the same except 
for capacity, both having regulation keyboards, control 
keys, such as Repeat, Total, Sub-total, Error, Non-add, 
Non-print and Key Release. The control is on the right. 

These machines are portable and of moderate price. 
No. 9, for instance, having the larger capacity, weighs only 
23% pounds and occupies but moderate space on the 
desk. Model 7 is made to retail in the United States for 
$175 and Model 9 for $225. 

The keyboard is extremely flexible. When a wrong key 
is struck correction is made by striking the figure key 
desired. The right hand control brings all the control keys 
within easy and convenient reach, leaving the left hand 
free to control the work or follow the figures being totaled. 

Sub-totals ana grand-totals are obtained by depressing 
the total-key with the right thumb during the forward 
stroke of the handle. The handle is removable and the 
handle-pull is short and light. Every operation is visible, 
falling directly in the operator’s line of vision. The ma- 
chines are almost noiseless in operation, having few mov- 
able parts, with a minimum of friction. In construction 
these machines are characterized by their simplicity. The 
best of materials are used in their manufacture. 


The Noiseless Portable Typewriter. 

The Noiseless Typewriter Company has made another 
contribution to the writing machine industry in bringing 
out a Noiseless portable. 

The mechanical construction of the new machine is in 
principle the same as that of the large Noiseless type- 
writer. It employs the pressure printing mechanism. The 
type is pressed against the metal platen instead of being 
thrown against it as in the hammer blow machines. The 
touch is of the same light and gentle nature as in the big 
machine, the keyboard is the 
same standard, with shift 
keys on both sides. 

Weighing six and one-half 
pounds without the case, 
eight pounds in the case, The 
Noiseless Portable is one of 
the most compact and con- 
venient typewriters on the 
market. The platen is made 
of steel as in the big machine 
and is also the same size. 
The machine is non-folding. 
It will retail for $75.00 and 
will be handled by the com- 
pany’s regular sales force 
throughout the United States. 





THE NEW NOISELESS PORTABLE TYPEWRITER. 
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MODEL 9 NINE BANK BARRETT ADDING 


MACHINE. 


Typeless Printing. 

The Polygraphic Company, Laupen-Bern¢ 
has perfected a method of typeless printing which opens the 
way to widened uses of the offset press. In conjunctio1 
with a justifying typewriter, now in preparation, it will 
make possible the production of printed matter without 
the setting of type. The process is at present being used 
for the reproduction of matter already in type, and avail 
able in proof form. 

The “Manul” printing process is patented in all coun 
tries. By a light exposure process a negative is made 
which can be transferred to the offset press cylinder, and 
printed in the usual manner. For 


Switzerland, 


the present the com 
pany proposes to make the negatives in Switzerland, send 
ing them to the printer in this country for executing the 
presswork. In the “Manul” process a glass plate or cel 
luloid film is sensitized. When dried it is placed in con 
tact with the print to be copied, and exposed to an ar 
light. The white of the paper reflects through the sensi 
tized surface, while the printed lines are inert. The result 
is a negative image, with dense whites after staining. It 


is now ready for the transferring processes of the offset 
printer, working on metal or photolithographic paper 
New Items in Shaw-Walker Line. 
The Shaw-Walker Company of Muskegon, Mich., an 
nounces as an addition to its line the number 1157 sub 


division Expandex Main Guides. Heretofore the maximum 
division available was 545. The new Expandex division 
greatly extends the range of adaptability of this index 
enabling it to care for a card list of almost any siz¢ 
In the list of Expandex accessories are two new items 
the Surname book and the Book of Town Names. Each 
of these is a handy book of insert slips to fit Expandex 
guides in all sizes. Pages of these books, after being 
printed, are split, leaving each town name or surname on a 
separate slip which may be readily clipped out. Books 
are ring-bound for speedy handling. The Surname book 
comprises 2,000 of the names most commonly used in the 
United States and is aug mented by several pages of 
initials. The town name 
book is a con pilation of the 
names of all the cities and 
towns in the United States of 
5,000 population or over un 
der the These 
names are arranged alpha 
betically without respect to 
state lines. The state and the 


1920 census 


population of each town aré 
shown on each insert. Pages 
of state names are also pro 
vided. 


1 


E. W. Frederick, 
the indexing department, is 
responsible for the compila 
tion of both books 


head of 
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A New Auto-Card Case. 
The Commercial Bindery, 521 West Monroe street, Chi 
cago, Ill., is manufacturing an automatic card case, holding 
twenty cards. It is so arranged that by pushing a button, 


the case automatically delivers one card at a time. It is 
easily filled and requires no skill to operate The case 
is made of aluminum and nickeled silver, covered with 
genuine leather. It is manufactured in regulation sizes, 
[The company also produces the “Recmo” set, consist 
ing of one record book 12x7 inches in size, with 120 ruled 
L 





COMMERCIAL CO.’S AUTOMATIC CARD CASE 


pages with genuine crossgrain Keratol back and corners, 
dark green pebbled grain cloth sides and tooled with 
genuine gold leaf; one memo slip cover, 21%4x4 inches, 


made of genuine crossgrained Keratol with two pockets 


ind five fillers, also tooled in genuine gold leaf. This set 
is designed for doctors, lawyers and men in small offices 
It comes packed in a neat box, one set to a box. 


Speeding Up Service in Safety Deposit Vault. 
\ special machine devised by The National Cash Register 
Company is used in the safety deposit vaults of the Cont: 


nental and Commercial Bank, Chicago, Ill. It resembles 
a standard cash register in external appearance [he ma 
chine issues vault passes much more rapidly than is possible 
by ordinary means. The depositor presents his key, which 
bears the box number. The vault attendant manipulates 


the keys, and the machine prints a pass showing the date, 
hour and minute, the box number, the sex of the box 


renter, and a serial number identifying the transaction 
The record is also printed on a tape within the machine 
[This is removed daily, and forms a permanent record. li 
there is any question as to the identity of the applicant for 


admission, a card index record close at hand enables the 


ittendant to satisfy himself as to the applicant’s right. 


Many of the boxes are rented jointly in the name of man 
and wife. By indicating the sex of the applicant, the rec- 
ord is made positive. In cases of boxes rented to three 


or more tenants jointly, the applicant initials the slip on 
printed lines provided. The machine handles an average 
of 700 depositors a day in the seven hours the vaults are 
open. This is not the capacity of the machine, as the de 
mand for admissions fluctuates. Rushes are disposed of 
with accuracy and at far greater speed than where the 


ipplicant signs admission slip and presents that to the 


attendant, even though the latter may be familiar with 
the box number, which he notes on the slip. 
4 standard National cash register is also employed in 


these vaults to handle the payment of box rentals. 





“De Luxe” Recipe Book Outfit. 


Stock No. 230 is a recent addition to the “De Luxe” 
line of the Wilson-Jones Loose Leaf Company. It was 
planned for household cooking and baking recipes, and is 
indexed to cover the various divisions of the domestic 
culinary art The outfit consists of a “De Luxe” 5-ring 
book, one hali inch capac ity, sheet size 8x54. The bind- 
ing is white Ironcloth stamped in gold, “Recipes.” There 
are 100 sheets, regular feint ruled. No. 230 is wrapped in 
white tissue paper, and packed in gift boxes. 


“Kall-Dex” for Telephone Users. 

Eberwein & Zahrndt, 77 St. Paul street, Rochester, N. Y., 
are introducing “Kall-Dex,” a telephone index. It affords 
space for 200 names, made in several colors and styles. It 
is indexed, and conveniently used. 


Stanley Shopping List. 

The Stanley Manufacturing Company, Dayton, Ohio, 
manufacturers of metal name plates and metal gummed 
seals, has produced a shopping list. The memo pages 
are of unglazed celluloid, on which notations are readily 
made, and when obsolete can be removed with a moistened 
cloth. The covers are of embossed metal, in attractive 
design 


A New Vest Pocket Adding Machine. 


One of the devices shown at the New York business 
show in October was the Gray Vest Pocket Arithmometer, 
a small machine retailing for a moderate price, but capable 
of considerable versatility in work. It wiil both add and 
subtract, subtraction being quite as simple as addition. 
This device is characterized by compactness and con- 
venience. Its operation is clearly understood and easy, 
needing but one explanation and demonstration for any- 
one together with a few moments’ practice. By the use 
of this machine it is very easy to add and subtract much 
faster than the figures can be put on paper. A feature to 
be noted is the absence of any carrying over signal to 
confuse the operator, this feature of the work being accom- 
plished within the machine, permitting the work to be con- 
tinuous. Errors other than the mistake of the operator 
are, therefore, impossible. The machine is made of steel 
throughout and has only a few simple parts. It will 
last indefinitely and is, of course, practically indestructible. 

This device is made by the Morse Chain Company of 
Ithaca, N. \ 
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Swedish Calculating Machine. 

The “Facit” is the name of a calculating machine recently 
perfected and now being offered on the market by its 
manufacturers, Axel Wibel, Incorporated, Stockholm, 
Sweden. This machine is built upon the Odhner principle, 
but its manufacturers state that it has certain interesting 
and distinguishing modifications of construction. It is a 
small machine, 1234 inches long, 64% inches high and 6 
inches wide. Its weight without carrying case 1s a trifle 
under fourteen pounds. Notwithstanding its comparatively 
small size, “Facit” is a machine of considerable capacity. 
It has nine setting-up levers. There are ten figures in 


the quotient register and fifteen figures in the product 
register. 
The manufacturers point out that, inasmuch as their 


machine is a new product, they have been able, without 
additional expense involving the changing of methods and 
the discarding of old dies and parts, to produce their 
machine as a whole with new equipment precisely adapted 
to the work in hand, and have thus been able to achieve 
the economical production of a machine having a wide 
scope of utility, incorporating therein features of use and 
construction which their experience has indicated to be 
desirable. 

Che “Facit,” it is stated, is operated practically without 
springs, all the operations affecting accuracy being con 
trolled by means of levers and cams. It is also stated that 
any tendency of the dial wheels to “overthrow” by mo 
mentum during rapid operation is controlled by a dog 
and cam arrangement, actuated by the power applied to 
the operating shaft from the crank handle. 

[It is pointed out that the machine is so made that in 
all operations friction is reduced almost to the disappear 
ing point, so that fatigue resulting from prolonged oper 
ation is materially lessened. 

A half-turn of the wing nuts on either side 
the dials in quotient and product register and instantly 
whirls them to zero position. Both registers may be 
cleared simultaneously or otherwise, as desired. The 
operation of the clearing lever for the setting up mechan 
ism is instantaneous and almost without friction, also the 
operation of the setting up levers. 

The mechanism is interlocking throughout and the con 
struction is such that whenever the operator fails fully 
to turn the crank or fails to complete the setting of a 
dial upon a number, for instance, the mechanism locks 
and will not work until the incomplete operation is fin- 
ished. In division, when subtracting the divisor, the oper- 
ation will continue until the divisor is larger than the 
remainder, when a bell rings warning the operator that 
he has attempted to take a larger number from a smaller 
one. By reversing the crank handle a full turn, the figures 
are brought back to their former standing, when the 
carriage is carried ahead one space corresponding to the 


releases 








“FACIT” 
bringing down of another figure and the operation pro- 
ceeds as before until the division is completed. To enumer- 
ate the several safety devices which prevent misoperation 
of the machine would involve quite a long story and some 
technical detail. 

This type of calculating machine will multiply, divide, 
subtract, and add, and on it may be performed complicated 
arithmetical operations, even to the extraction of roots, 
often more directly than one can work out such operations 
in the usual way, and with all the speed advantages which 
the machine has over the manual process. 

Among the features of this new machine is an improved 
sliding automatic carriage mechanism. 

It is the desire of Axel Wibel, Inc., to establish offices 
for the sale of the “Facit” machine in the United States. 


CALCULATING MACHINE. 
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New Sorting Device. 


The Kohlhaas Company, 183 North Dear! street, 
Chicago, announces a new sorting device for sorting small 
checks, coupons, deposit slips, etc. 

The sides of the guides are cut in so that the sorted 
slips cannot be “lost” in the sorter. This arrangement 
also permits the sorted matter to be removed more readily, 
since there is sufficient space to grasp the short slips at 
the ends. 





DEVICE FOR 


SORTING 
The locking feature of the Kohihaas d 
retained in this new sorter, makes it possible for the rt 
to be carried about the office wherever it is neede: 
any danger of spilling the contents. Air draft nd breezes 
cannot disturb the papers 


Since it occupies but very little space, rter ma 
be placed with the switchboard operator, or any otn 
“part-time-busy” employee, and all sorting 1 ye do 


during “lull” periods 


New Addition to Globe-Wernicke Steel Lines. 


The Globe-Wernicke Company, Cincinnati, O., have 
recently added several new items to their steel cabinet 
line 

No. 1161 V. L. is a rigid low-priced steel right with 
four drawers. The entire front frame is welded into on¢ 
piece steel channel, reinforced at corners and angles 
Below each file drawer is a dust-proof steel shelf, making 
each file drawer a closed-in compartment. Back and top 


are of one piece of steel, thus giving additional strength 


Under each drawer is a progressive roller slide The 
follower-block rides on rollers in a countersunk channel, 
and the rod for vertical guides can be removed without 
taking out the follower-block. The hardware is strong, 
substantial and sightly. 

The company has perfected three new counter-height 
steel uprights with linoleum tops. These are known as 
“7183 Lin,” “7184 Lin” and “7185 Lin.” The first contains 


eight double drawers, i. e., sixteen full depth files for cards 
three inches high by five inches wide. The second cabinet is 
slightly wider—147¢ inches in width—and contains six dou 
ble drawers for 4x6 cards, equivalent to twelv: 
files for cards of this size. The third cabinet 
is 19% inches wide and has five double drawers, or ten 
full depth compartments for cards 5 x 8 inches wide. Each 
unit of these counter-height files is complete in itself, with 
flush single side walls and is finished completely on both 
sides, back, top and front. Other new counter-height up 
rights with linoleum tops include document uprights 
storage uprights and roller shelf uprights 
An interesting device is the New 71 
useful when upright files are to be moved al the office 
Two simple but practical upright steel units include the 
7184-D roller shelf upright with steel door, and No. 7150-S 


1 


full depth 
“7185 Lin,” 


52 Caster Base, 


out 


storage upright with shelves, but without door Che 
former has seven roller shelves adjustable every half inch 
\dditional shelves may be put in as desired. The latte: 
upright has three shelves which may be raised or lowered 


every half inch. 
(Continued on Page 145 
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{CTURERS 


Office Appliances suggests that American office equipment manufacturers having interests m 
France should see that their representatives there obtain and transmit information upon certain politi- 


cal movements which may have a bearing upon the industry in this country. 


French manufacturers 


are said to be turning actively to the production of office machines and office furniture of practically 


every class and through the 


will obstruct the development of the di 


mand for 


influence of these newly created industries a situation may arise which 


{merican office equipment in France. 








Mr. Whitehead Not Managing Director of 
Acco, Ltd. . 
Office Appliances for November, 


ng of the Acco Manufacturers, Ltd, in 
British patents the prod 


. | 
announcing the 


o form 
London, to manu- 
\merican 


facture under lucts of the 


Clip Company of New York, referred to J. T. W hitehead 
is the “active director” of the British Company, appointed 
to supervise its affairs. 

Fred J. Kline, president of the American Clip Company 
notifies us that the information upon which the item was 
built was incorrect or that we had in some way misunder 
stood it. 

Mr. Whitehead is not the managing director Acco 
Manufacturers, Ltd., nor is it his intention to supervise 
mtr sue Beltich Ghaaein Mie uaa ees 
in the new British company, his entire business efforts 
being devoted to the affairs of The Visible Writi1 g Ma 
chine Co., Ltd., of London. 


A Word About Mr. Shore. 

Our acquaintance with Mr. W. Teignmouth Shore was 
made through the pages of his delightful volume, “Charles 
Dickens and His Friends.” It was warmed into the most 
cordial feelings through the inspiring pages of “John 
Woolman—His Life and Our Time.” It blossomed into 
friendship through the pages of Mr. Shore’s other inter- 
esting contributions to English literature. 

The starting point of our acquaintance and our enthu- 
siasm for Mr. Shore’s work led to an error in our an- 
nouncement of his association with the journal as corre- 
spondent in London. In the announcement we said that 


Mr. Shore’s literary work is incidental to his business 
activity. He is well known in London and in our own 
field as an advertising and sales manager, which is to say 


that Mr. Shore will pass very able judgment upon any 
question of business that may be submitted to him and 
will execute anything of that sort with effectiveness. Just 
incidentally, if any of our readers want to spend some 
delightful evenings with Charles Dickens and his associates, 
Mr. Shore’s capital book will make it possible. 








Office Appliances in Great Britain 


Correspondence from W. Teignmouth Shore, Surrey 
House, Victoria Embankment, London, W. C. 2. 
which 


HE situation here at the moment of 


is likely to be the same or 


writing, 
thereabouts when these 

being read, is that astute office applianc« 
“watching and waiting.” So is the | i 
ness world. What distinct symptoms 
summed up as on the whole hopeful 


lines are 
men are whole busi- 
there are may be 
Before giving my 
been told to m«e by 


own comments, I will re-teli what has 
nany whose sayings are worth listening to 
<---> 
F. J. Allen, of the Columbia Ribbon and Manufacturing 


Company, has just returned from an extensive tour through 
England, Scotland and Wales and says “I found encour 
aging signs generally of improvement in business after the 
dull times we have recently gone through in this country. 
| am looking forward hopefully to a very good Autumn.” 
He draws attention to the low grade goods that are coming 
here Continent “which must to extent 
a disturbing factor in the pushing of high-grade English 
ind American products.” For various he is far 
trom satisfied with prospects on the Continent itself 
<—0-—> 


from the some 


reasons 


_ With J. M. Levy, sales-manager of the Kardex company, 
1 have had a long and most interesting talk. He guardedly 
began by saying that it is a dangerous thing to venture a 
trade forecast; I agreed with him. Conditions, he said, 
were as stringent as ever, but he believed that there was 
now on the part of many executives of big business a 
tendency to investigate office appliances of all kinds more 
fully and carefully than they had been used to do. One 
cause of this was probably that where there was not much 
business doing there was leisure for men to go 


business 


into their methods 
would have 
any real 

preparing 


own Firms who a few months ago 
shuddered even to admit that there could be 
improvement called for in their ways are now 
to reorganize their commercial and works offices. 
Bad trade and the increasing cost of labor bring to the 
front the definite necessity of reducing overhead charges 
and of at the same time increasing efficiency by the use of 
labor, time and money saving appliances. Business men, 
he continued, are considering favorably the use of 
appliances that Americans two years ago looked on as 
essential. The virgin soil is being cultivated. Further, 
they are growing ever more alive to the stern necessity of 
overhauling their sales promotion methods, here again look- 
ing for increased efficiency with its consequent saving of 
time and money. To sum up what Mr. Levy said: There 
is a distinct mental effervescence in the minds of Very many 
business men as regards office appliances, and with sound 
cultivation al! crops grow well in good soil. But the busi- 
ness world hesitates to decide while politicians are grinding 
political axes at a time when decision and courage are es- 
sential. As to taxation, it does hurt; but loss of profit does 
not matter to the extent that the loss does of money which 
should be used for business expansion and which is taken 
to pay interest on debts which may in the long run recoil on 
the crediting countries. With most of which one cannot 
but agree 


now 


<—-e-—> 

W. W. Fortune, of Libraco, is a happy optimist, but he 
knows what he’s talking about, and I believe his view to 
be the right one, being that which I hold myself! Here is 
what he says: “The Office Equipment trade is somewhat 
remarkable. During the war it was without classification, 
yet the demand for filing devices, etc.,”—and not the least 
for typewriters and duplicators—“for war purposes was 
abnormal, and the after war demand grew enormously, un- 
til the end of May this year when trade dropped off to an 
alarming extent and brought manufacturing to a standstill. 
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The past few months have been the worst experienced by 
the trade for many years and only the reserves accumulated 
during a prosperous time have enabled some houses to keep 
going. The present conditions are however encouraging— 
there is a decided improvement in the volume of trade. 
This to a large extent is due to the operations of the big 
railway companies, oil companies and similar concerns. 
The slack period has been general throughout the country, 
but active enquiry shows that there is a large amount of 
office equipment orders ready to be placed as soon as the 
general situation is cleared. This is specially noticeable 
among municipal authorities, where economy dictates post- 
ponement of purchase. These orders must sooner or later 
be placed, and it seems reasonable to assume from present 
indications that the office equipment trade will begin to get 
busy early in the New Year. The future prospects of the 
trade are great. Here the real demand for the best office 
devices has yet to come. It only needs a brief visit to some 
of our merchant offices to understand how slow we have 
been to take up new devices as compared with America. 
In office equipment we have been good customers to the 
U. S. A. and may be better still, but the opportunity to 
manufacture has been seized during this period of high 
prices and adverse exchange, and British manufacturers of 
desks, filing cabinets, etc., in wood and steel will compete 
forcefully in the future.” 
<--> 


To which last words I would add that I have been 
preaching this doctrine for many a long year, and preach 
it still: only the surface of the market for office equipment 
in Britain has been touched. There are hundreds, thou- 
sands more likely, of quite big business men in this country 
who do not yet realize the necessity of running their offices 
on the latest lines and with the latest labor-saving and 
efficiency-securing appliances. With the new year, unless 
further complications come along, and if our men are busi- 
ness-like, there will I believe be a very big business push, 
and office appliance men will share in the prosperity just 
as much as they care and dare to do so. But for the U. S. 
A., as regards this market, it will have to be a strong push 
and a keen fight with steadily increasing competition. The 
Britisher may be slow in getting off the mark, but when he 
does start he plugs in for all he is worth. 

<> 

The Association of Office Appliance and Equipment 
Manufacturers and Traders is a lusty infant of some year 
and a half of age; doing mighty well and promising to 
grow to a very prosperous manhood. It has already 
reached a membership of about fifty, which compares 
to say the least—favorably with the similar association on 
your side of the water. Of course the conditions in the 
two countries are quite different. England is a compact 
little land; not only so, but the majority of the big office 
appliance concerns here have their headquarters in Lon- 
don, or, when not, are responsibly represented there, which 
makes it comparatively easy to organize a central and 
representative association. The policy of the Association 
is sound and comprehensive: it aims to popularize first 
class office appliances in the minds of the business com- 
munity and to conquer the prejudice still existing in many 
quarters against representatives of office appliance manu- 
facturers and traders. It aims at spreading the true doc- 
trine that the business office and its manager are the 
mainsprings to a very great extent of the proper and 
profitable conduct of every business concern. That is a 
gospel that has been received in the States for many a 
vear, but the British business man in only too many cases 
still shakes his head dubiously over it. 

<> 


Another very important aim of the Association is to 
eliminate dishonest selling, that is to say, the selling of 
zoods on claims that cannot be substantiated; this will be 
for the benefit of all concerned in the office appliance 
trade. It is too seldom realized that the dud salesman 
queers the pitch for the honest one. So the Association 
hopes that in quite a short time its sign-manual on the 
card of a representative will be an open sesame to the 
doors of all business houses as a guarantee of good goods 


and honest trading 
<-> 


The Association is taking up the whole question of 
trade exhibitions. Too often in the past promoters of 
such exhibitions have approached possible exhibitors with 
the cry, “You’ve got to come in! You dare not be out 
of it!” In future a member of the Association will listen 
and smile, and then seek information from the Association, 
which will have carefully and thoroughly examined into 


the proposed exhibition and will report frankly and freely 
to its members. An exhibition that has not received the 
official approval of the Association may as well put up 
the shutters as far as concerns office appliance exhibitors. 


This is a thoroughly good work, and could be conducted 
only by a strong association such as is this. 
<-> 
The Association’s executive is strong, including W. H. 
Hartley (Chairman), of the International Multigraph Com 
pany; J. Halsby, Halsby and Company (Protectograph); 
FE. Hawkins, Burroughs Adding Machine; J. M. Levy, 


Kardex; A. C. McLellan, Vick Ashworth and Company, 
and W. J. Richardson, Bar-Lock Typewriter Company 


The Secretary is Vincent R. Jackson, 6 Saint Bride Street, 
London, E. C. 4, by whom, as by any of the above men 
tioned, enquiries will be welcomed. 
<--> 

The annual dinners of business associations are as a 
rule more dinner than business. To this rule the second 
annual dinner of this Association was a striking exception. 
Not that it failed in any way as a social function, but it 
succeeded beyond all expectations and far beyond prec- 
edent in this country as a practical and really useful 
meeting of office appliance men. It was “fine,” was the 
remark of one who came to curse and went away blessing 
The Chairman of the Association presided, and spoke 


earnestly upon the present and future work of the Asso 
ciation, and of the extreme importance and value to the 
office appliance trade here of such a business institution. 
It meant to grow ever stronger and to use its strength 
for the advantage of all concerned. It was not a society 
to debate but to DO. Among the other speakers were 
Herbert E. Robbins; S. D. Parker, managing director of 
Kardex; H. C. Thompson, managing director Woodstock 
Typewriter Company, and Thomas Dixon, managing di 
rector of the Dictaphone Company. Afterward the gath 
ering took on more the aspect of a strictly business meet 
ing than of a festivity, and there was much of interest in 
the general discussion. On the suggestion of the execu 
tive the members authorized that body to get into touch 
with the leading men in the newspaper world, and to 
urge upon them a radical change in the tone adopted by 
too many of the most influential newspapers in regard to 
trade. There is too much of gloomy foreboding and of 
destructive criticism, which is not healthy for trade; let 
there be a judicious optimism and constructive criticism 
Don’t for ever be kicking a lame dog, but give him a help 
over the stile. Another most important decision was 
arrived at; to approach the Postmaster General, and to 
show to him the evil results to trade of the absurd policy 
now being pursued by our post office. It is to be hoped 
that this powerful and practical Association will succeed 
in opening the eyes of this high and mighty official to 
the folly of the course which he is pursuing. 
<-> 

The present policy of the post office is not only a serious 
injury to all trading by mail, but is also failing of its 
object which was to increase the revenue of the depart 
ment. The cost of mailing nearly every kind of printed 
or duplicated matter is almost prohibitive; the direct and 
indirect damage to the trade of the country, more particu 
larly the office appliance businesses, is incalculable, or, 
rather it is quite clear to every open-eyed business man, 
but is not so to the Postmaster General. More power to 
the elbow of the Association in its attack on the powers 
that be. 

It should be recorded in the pages of Office Appliances 
that the members gave vent to their feelings by lustily 
singing to the tune of “Old Black Joe” the following in 
spiriting verse: 

“The Awakening.” 
Gone are the days when I lay in bed till nine; 
Gone are the times when I wasted hours so fin 
Gone—gone for aye! for I’ve ’wakened with a jerk 
[ hear the prospects loudly calling, 
“Work! Work! Work! 
I'm coming! I’m coming! 
The fight no more I'll shirk! 
For clear I hear those voices calling 
Work! Work! Work! 
Where are the hours that I wasted with the bun 
When were the days that I took two hours for lun 
Gone and for me no more temptations lurk. 
One cal! I hear above all others: 
Work! Work! Work!” 
From Life Association News 
<“o-—> 

By the time this is in print the Government measures 

for the improvement of trade will have | | 


-h ? 
n 


been discussed 
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th dbare, so | spare you my views. Besides II 
be much pleasat ter tor me to express mysel wi y 
have succeeded or failed, for then I can shout, “1 Said so 
<—-0-—> 
N emper},r 13 ] és I 
\ all on this side of the water wish you all on your 
side “A very happy and prosperous New Year.” This not 
l nost sincerely, and % also in the firm expectatiol that 
the wish will lfilled. At the time of writi1 there 
are » striking signs of an early and big improvement in 
trade conditions, but there is certainly both in political 
and in business circles a very definite feeling that oS 
are ( the move upward. We do not want, and it would 
not be perman: healthy for us, a sudden and extra 
ordinary burst f good trade; what is needed and lat 
really seems on its way, judging | by various signs and 
tol is a steady and lasting improvement 
<--e-—> 
[It is only just beginning to be realized by our p yliticians, 
and, be it confessed, by business men, too, that we hav 
been facing, and are still facing, an unprecedented situation 
We and you | had to face bad music often enough 
in the years gone by, but never before anything approac 
ing the world-wide upset that now staggers even the 
almest and wisest. We are sailing now, as it were, upon 
an uncharted sea: we have no landmarks to guide us, no 


lintel 





hthouses to help us on our way; what is immediately 
id of us we know not; every now and again we run 
into a belt of fog and seem to be helplessly lost; there 


mpests, but—there does at last 


been storms, 


to be blue sky and smoother seas before us, and a trad 
wind of prosperity starting up to fill our sails, at present 
in wayward puffs maybe, but there is good reas Oo 
believe that soon the wind will blow strong and steadily 
in the right directio1 

<---> 


One most hopeful sign is that the Government on this 


side of the water—is it so also on yours?—is wak up 
to the fact that the times call for more than ware “and 
that trade is to make a quick and lasting recovery there 
is much to be done which can be done by the Government 
only It is being realized more fully than ever before—it 


-that to a great extent 
world has become one 


is a lesson driven home by the war- 
rards matters commercial the 


as r¢ 

rreat brotherhood, that there must be international busi 
ness politics and international give and take. Govern 
ments must awaken to these facts or there will come a 


crash so disastrous that it will take not months but many 
years to recover Is it necessary to say all this? Is it not 
all quite obvious It is so, but many defeats on the battle 
fields of war, of politics and of business have come from 
the forgetting the obvious. What everybody knows many 
people torget. 

<—-0-—> 


Thank goodness, at any rate as regards we and you—we 


Britishers and you Americans—the dividing seas of opin 
ions are ever growing narrower and shallower; day by 
day we draw closer together, and if the world of business 
and of commerce is to be saved soon and permanently it 


will be the doing yourselves and ourselves. So—a pros 
and happy New Year to us both 

I have said that we are going through 

nprecedented commerc ial crisis, and 

11 


perous 


who will gainsay mé There are tho 
sands of proofs that the times are out of 
joint, very badly so, and the office appli 


ance trade is the first and the last to feel 


the wind. Evidence such as the following 
could be multiplied to crying point, though 
an ocean of tears will not float the ship of 
commerce to prosperity! Messrs. J. & P. 
Coats, of Paisley, are a gigantic concern, 
manuf cturers of cotton thread, and hold 
ng a commanding position in the home 
and in many foreign markets In the 
financial year which ended June 30 theit 
profits were £2,072,449; in the year pre 
vious they were £4,164,894. The last year’s 
earnings were the ywest for twenty years 
That a corporation so strongly established 
and so invariably prosperous should have 


met with so heavy a 
umes and volumes 
cheery reading At 
who have 


set-back speaks vol 
that do not 
d they are one of many 
similar fashion. But 


1 
makt 


suffered i1 
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that we here ind surely you over there, too, are 
taking our troubles, and out of this torrent of evil will 
come good, of that there can be no doubt. 
<--> 

We are setting susiness houses in order. Of 
this there is ample proof, as I pointed out in a pre- 
vious to be seen in the changing attitude of many 
very siness toward the organization of their 





vard the utilization of the latest office appli- 


fic 
omces 








ances and office eq nents. This bodes well for the imme- 
diate prosperity of the office appliance trade here, and it is 
for vou folk t he best of the approaching better 
times and to en fulfillment of our wish—a Happy 
and ‘fron erous ar. And many of them, as we say. 
ee 

P. H. Ellis, of the Macey Company, is well known on 
your sid t only as a pushful but as a properly cautious 
man of business. I had a long and interesting chat with 
him the other day, and what he told me will serve to 
point the moral of what has been said above. The retail 
traders on this side — long been carrying on, so to 
speak, from hand to mot keeping their stocks as low as 
they dared to do, seamen in the loose-leaf and general 


turn of the tide. But they 


stationery lines, waiting for the 


are taking off their coats now, evidently feeling that the 
tide is at last beginning to turn, to rise again after having 
gone lower than ever before. The Macey Company found 
August, and September also, not only satisfactory in the 


business done but in the promise they gave of 
A memorable point that Mr. 
t I know from personal observation 
to be accurate, is that salesmen have to put out twice the 
amount of work in order to secure the same amount of 
business as they did before the war. A good sign is that 
business in the big provincial centers, such as Birming- 
ham and Ma ester, is beginning to “buck up.” But there 
is still a distinct tendency to purchase the cheaper lines 
rather than the more exp ensive, although it is realized that 
in the long run the latter are the most economical. Of 
course this is due to the “tightness” of money. 

<0} 


It will interest you to know—if you have not already 


amount of 
increasing b 
Ellis mz ide, and one tha 


isiness to come, 





grasped the fact—that the Lord Mayor of London this 
year, Sir John Baddeley, is the head of a famous firm of 
wholesale manufacturing’ stationers, Messrs. Baddeley 


Brothers of Moor Lane in this little city. 
Which reminds me that Mr. Percy Barringer, Mr. 
ton Tollit and Mr. L. G. Sloan, 


Clif- 


returned from their visit 


to the States and report to the Stationers’ Association of 
the United Kingdom, of which they were the delegates 
to the National Convention at Atlantic City of the Amer- 
ican Association of Stationers thus: “The convention itself 


yrganization and useful conference, the 
reception of our del legates was embarassing in its hearti- 
ness and generosity, and the actual good likely to result 

of courtesies and opinions cannot be 


from this exchange 
tabulated.” In an interview in The British Stationer Mr. 


was a triumph of 


Sloan said: “The relationship between this country and 
America is improving every day. Each successive visit I 
make I see new tokens of it, and this time such signs 
were everywhere. Oh, yes! it was a great idea our going 
out yonder. We are coming to under- 
stand each other and trust each other, and 
all this is good, not only for us, but for the 


world. All 


something 


sorts of good! It will do 
to increase the growing good 
feeling between the two peoples, the ex- 
change of ideas on trade matters was very 
valuable, and it will bring us breadth of 
vision, new outlook, and the knowledge 
that when we are doing business with 
Americans we are not dealing with for- 
eigners, but with men of our own flesh 
and 

Mr. Dewell, of Messrs. Partridge & 
Cooper, is just back from a most enjoy- 
able visit to you, and when I asked him 
had he found much change here on his 
return he plumply said, “No, it seems very 


‘ ; 
blood 


much to be ‘as you were.’” He has seen 
is ye tangible signs of the turn of the 
tide—well, so many doctors so many 


[ told him I did not agree with 
, but we did agree on this point, that 
only time will show which of us is in the 





such misfortunes serve as stimulants to . ‘ x 
live business met they are unpleasant But whatever may be your opinion and 
tasting tonics; unchecked prosperity too gir JOHN BADDELEY. Lorp ¢t0ther chaps, the sage advice is, “Don't 


ofte1 leads to sleepiness. It is as a tonic 


MAYOR OF 


LONDON plunge, b ut "be ready!’ Don’t be a foolish 
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virgin and have no oil for your lamp when illumination 
time comes along. Don't be left out in the cold dark! 
<---> 

I may mention here that there are still only too many 
business men and retailers who have not been “sold” as 
to the value and innumerable uses of the loose-leaf system. 
It is scarcely too much to say that the average small 
stationer has to have his goods in this direction almost 
sold for him, to have convinced customers brought into 
his shop; very much has to be done for them in the way of 
education in modern methods and in providing him with 
display materials and showing him how to use them. Of 
course the bigger class stationers are not in this cart, they 
have pulled themselves up out of the rut of old-fashioned 
ways and means. But the smaller men have been looked 
upon as almost hopeless. They are not really so, and the 
office appliance houses that are paying them attentions 
will reap a fat harvest. The smaller men must be helped 
out of the rut and into the running, and this fact should 
not be forgotten by American office appliance houses who 
intend to open up business here. 

The demand for American labor saving and money sav- 
ing office appliances will steadily increase, but the sellers 
thereof have still much propaganda work to do. 

<--> 

Another good talk I had was with A. L. Claflin, of the 
Underwood typewriter, who was cautious but hopeful. He 
had recently been round the country, and was not only 
well pleased with the present state of affairs, all things 
considered, but also with prospects for the future. His 
advice may be summed up as—‘“‘Don’t plunge yet, but be 
ready!” Very sound advice. It was no use our confining 
ourselves to putting our house in order here, he empa- 
sized, international confidence must be restored. 

<—-2-—> 

George A. Wareham knows more than a bit about what 
is going on in the office appliance world, more especially 
about paper and the loose leaf trade. He told me that 
October opened distinctly chilly, but that the trade winds 
show signs of becoming warmer. But, being cautious as 
a business man should be in these troublous times, he 
added that you never know nowadays what is going to 
happen tomorrow. One significant remark he made was 
that the paper trade was showing signs of recovery; which 
is good, for folk do not purchase paper unless they intend 
to put something upon it. 

Then from a big office furniture man I heard that much 
had been expected of September, but that expectations 
had been disappointed. Good orders were few and far 
between, potential buyers waiting for cheaper prices, or 
at any rate for the lowest they felt they could ever get. 
As a general rule prices are being and must be kept up. 
One side or the other in the long run will have to give way, 
or they must meet half way. 


A Word About the British Typewriter Champion. 


In the November issue of Office Appliances, we pub- 
lished the pictures of Millicent Woodward and R. G. 
Curtis, European typewriter champions. In previous is- 
sues of Office Appliances have given some details of the 
career of Mr. Curtis, but until recently Office Appliances 
has not had information concerning the training through 
which Miss Woodward attained her eminence as a speed 
typist. In private life Miss Woodward is Mrs. George 
Barlow, wife of a British army captain. 

Miss Woodward was born in Cheshire and educated at 
Oakworth College, Southport, under the personal super- 
vision of the principal, F. Wilson-Wood. This is a sec- 
retarial college for ladies. Out of all the subjects taught, 
typewriting held the greatest fascination for Miss Wood- 
ward. When only 16 years of age, she journeyed to Lon- 
don, where she won the non-professional championship cup 
and achieved second position in the professional contest 
open to professional operators all over the world. 

On the 21st of July last, operating a Royal Master model 
typewriter, chosen from among those used at Oakworth 
College, Miss Woodward won the International high speed 
championship of Europe and first prize of 1500 francs. 
Operators from practically every European country com- 


peted. Last spring Miss Woodward visited the commercial 
fair at Brussels, Belgium where she demonstrated the 
Royal typewriter and gave private demonstrations at 


Antwerp, Liege, Mons, Charleroi, Verviers, Bruges, Ghent, 
etc. Miss Woodward has been described as the queen of 
the Royal keyboard. She sailed from Southampton on the 
Olympic October 5 accompanied by her husband, Captain 
Barlow to enter the International Typewriting Contest at 
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the New York business show. Foliowing is a letter she 
received from Sir Thomas Lipton, on the occasion of her 
success in Paris. This letter is characteristic of the humor 
and good sportsmanship of Sir Thomas: 

“I hope, as you suggest, that this is a step towards lift 
ing the American cup, and when you have succeeded in 
this you might kindly let me into the secret of how it 
is done, as there is another cup on which I have had my 
eye for many years and which so far has eluded my grasp. 
| hope you will give me the pleasure some time of con 
gratulating you on your wonderful performance.” 

Sir Thomas is so keen and square a sportsman and 
fulfills so neatly the ideas of the average American of 
what a British gentleman ought to be that we can assure 
both Sir Thomas and Miss Woodward that if anyone from 
abroad is going to lift any American cups he or his pro- 
tege have first place in our good wishes. 


Present Business Conditions in Denmark. 


By Olaf Borch, Copenhagen, Denmark, a Pioneer Dealer 
in Office Machines and Equipment. 


\fter lucrative years, we are experiencing years which 
are not so profitable. Denmark, like other countries, has 
felt in a high degree the lean years depression in business 
Half of our industry, trade and navigation are lying idle 
and this condition shadows the entire country and is felt 
very acutely by firms in the office equipment line. Per 
haps you can obtain a better idea about conditions here 
when | inform you that the agencies for great American 
typewriters for months have suceeded in selling but one 
new machine a month, while the repair shops for the 
maintenance of machines are working with very limited 
staffs because the great industrial firms are using but a 
third of their machines, the balance being at a standstill 
for the want of something to do. 

Something like this has affected the sales of Burroughs 
adding machines, of course, but not in so high degre¢ 
Fortunately for me, being the company’s agent in Det 
mark, the business depression has not been so keenly felt 


in the sale of adding machines and considering all the 
circumstances, | may almost say that the demand for 
these machines has been good. 

The first real factory in Denmark in the office equipment 
line was started last spring under favorable auspices. It 
is a factory for the manufacture of calculating machines, 
named Nordisk Regnemaskinefabrik, Copenhaget This 
factory produces a calculating machine after the Odhner 
system and the machine itself is named Calco It has 
many new improvements and works very satisfactorily 


and the factory is using its best endeavors to deliver an 
absolutely first-class product made with the greatest care 
of the best materials obtainable. The machine is a good 
seller and fortunately, the factory has been careful not to 
put it on the market until all difficulties were surmounted 
In many countries the dullness in business arises from 
the dropping of goods where vaiues are low into countries 
where exchange is more favorable, but in the office equip- 
ment line in this country one cannot say that this has been 
There is only a little to do, but the small amount 
equip 


the case. 
of goods it has been possible to sell in the office 
ment line has nearly all been of American make 
About two percent of the inhabitants of Denmark have 
been out of work this summer and it is feared that this 
percentage during the winter months will be increased. It 
is expected that there will be a considerable reduction in 
all prices. In February, 1921, the index reached 290 and 
in September it was down to 202, so there is still a long 
way to go before we can reach the normal 100 index of 
June, 1914. The high dollar rate restrains the sale ot 
American goods. During the summer of 1920 the dollar 
rate was 7.62 kroners for one dollar and now in October 
it is about 5.25 kroners to the dollar, but before the rate 
approaches 3.72, it is not to be expected that the sale of 
American goods in Denmark will make any appreciable 
progress. It seems to the writer that conditions are look- 
ing better now than they have. That there is more 
solidity and less nervousness to business, but it is hardly 
desirable for one to pose as a prophet and say that the 
hard times have now passed. This, of course, is what we 
in our lines and in other lines are longing for and let 
us hope that the long period of dullness will pass away 
before long. ' 
Note.—It is interesting to observe the establishment of a 
calculating machine factory in Copenhagen and it is doubly 
interesting to note, as Mr. Borch states, that this is the first 
real factory to be established in that country in the office 
equipment industry. Denmark is an agricultural country. 
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Its dairy products, grain, etc., are its chief staples. Before 
Denmark was prosperous and undoubtedly will 
again be prosperous because the people are highly in 
telligent and industrious and are awake to modern ideas 
and methods. Mr. Borch is one of the leading men in 
equipment lines in Copenhagen and is thoroughly 
posted on conditions both in the capital and in the country 


the war 


omece 


| 5 
at large 


Prominent European Typewriter Men Visit U. S. 


Conditions in Germany and Switzerland Outlined by Men 
Long in the Trade in Those Countries. 


whose offices are at Frankfort-on-the-Main, 
Germany, with branch establishment at Berlin, and who 
sometimes resides at Zurich, Switzerland, and his nephew, 
Caisar Muggli, residing and doing business at Zurich, were 

from abroad who called upon Office 
Appliances last month. Mr. J. Muggli for more than 
twenty years has represented the Underwood Typewriter 
Company in Germany on his own account, and his brother, 
the father of Mr. Casar Muggli, present Underwood rep 
esentative in Switzerland, himself was Underwood gen 
ral agent in Switzerland at about the same time. Mr. C 
years represented Mittag & Volger, 


J. Mugegli, 


. isitors 


among the 


Mugeli has also for 
Ine., in Switzerland 
Mr. J 


led to inquiries 


Muggli’s long experience in Germany naturally 
regarding the condition of business in gen 





J. MUGGLI, FRANKFORT, GERMANY 
eral lines and in office machines and equipment particu 
larly in Germany and other parts of Continental Europe. 
Mr. Muggli is not a pessimist, neither is he a forthright 
yptimist, and he was somewhat disinclined at this time 
to make any statement for publication. That courtesy and 
ynsideration for others, for which he is distinguished 
among all who know him, led Mr. Muggli, however, to 
venture a few opinions in reply to direct inquiries 


“Concerning general business conditions in Germany you 
well informed,” said Mr. Muggli. “The daily 
newspapers giving the fluctuations of 
exchange supply Americans with a guide to the 
general situation not only in Germany but in other Euro 
countries insofar as the capacity of those countries 
to buy goods in America is concerned. I hardly need tell 
you that Germans, finding their currency so greatly de- 
preciated, realize the impossibility of purchasing goods in 
lands where the rate of exchange runs so greatly against 
them as it does in the United States 


are already 
quotations in the 


roreign 


pean 


remembered that the mark, despite its low 
unit of German cur 
which the German 

commodities and 


‘It must be 
value in terms of dollars, is still the 
rency The mark is the standard by 
judges values and one can still purchase 
domestic manufactured articles in Germany at prices which 
are within the reach of the ordinary purse.” 


To illustrate the point, Mr. Muggli observed that an 
American taking a dollar into Germany would be amazed 
at the quality and amount of accommodation it would 
| hase at any good hotel for two or three days 

This condition,” said Mr. Mugegli, “forces the German 
people to produce and manufacture for themselves and 


I 


to make tremendous efforts to increase production in every 
line in order that through exportation of manufactured 
goods they may once more bring back gold and establish 
their currency upon a stable foundation, which, of course, 


should eventually save the German industrial situation. 
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As a result of the conditions which prevail, the urgent 
necessity of increasing exports, Mr. Muggli is inclined to 
the view that the standard of many German manufactured 
products will be advanced 

To the direct 
writers as compared to 
Mugegli replied 

“With all the incentive the German manufacturers have, 
there would seem to be no reason why, by using the nec- 


question with regard to German type- 
\merican machines of today, Mr. 





———EE SS 
CASAR MUGGLI, ZURICH, 
SWITZERLAND. 


should not make progress and 
pewriters to a high standard.” 

geli’s opinion an early revival of business 
and the United States is not probable 


essary spe steels, they 


bring their t 


In Mr. Mt 





between Germany 

unless Americans purchase freely of German manufac- 
turers he German laborer of today receives about fifty 
marks as a day’s wages. With this he can live as well 


as he iived before the war on the six marks he earned.then, 
and he can get the fifty marks now quite as readily as 
the six marks in 1913. Germany is at work and can export 
goods, which are produced and sold at a low figure in 
terms of foreign exchange, notwithstanding the fact that 
an export tax for the benefit of the German 
treasury 

Mr. Casar Muggli, speaking of the Swiss situation, ex- 
plained that their situation with regard to exchange is not 
dissimilar to [he Swiss franc retains almost its 
normal exchange value, while the money of all the coun- 
tries which surround Switzerland has depreciated. This 
makes it hard for the Swiss to find a market, since the 
cost of their goods is proportionately greater than the cost 
of goods made in surrounding countries. Switzerland must 
import many things and to keep the balance even, must 
export as much as possible. With all her accustomed mar- 
kets made difficult by money exchange differences, condi- 
tions have become very dull. The watchmaking industry 
is doing very little, and other industries do not fare much 
better. With factories either closed or working part time, 
the outlook is not encouraging for the present. Demand 
for all imported including typewriters and office 
equipment generally, is at a low ebb. 

The Messrs. Muggli spent some weeks in this country, 
visiting a number of American concerns in whose products 
they are interested They returned to Europe late in 
November 

They may avail themselves of an invitation to visit the 
United States again before long. 


n 


is imposed 


ours. 


voods. 


Anglo-American Trade discussed the new Safeguarding 
of British Industries Act under “Britain’s Key Industry 
\ct Bears Surprising Resemblance to Tariff.” Something 
like 6,000 chemical and other products pay a duty of 33% 
per cent, based on the c. i. f. cost. The Board of Trade 
has power to specify the articles which are included under 
the various headings. The act has caused vigorous dis- 
cussion. It is expected that many problems difficult of 
solution will arise in the interpretation of the act. 

kK *« * 
British Stationer commented on the 
greeting card situation. \llusion was made to the co-oper- 
ative advertising done in the United States, benefiting the 
greeting card business as a unit, and facilitating trade for 


the manufacturers and dealers alike. 


A letter in The 
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VIEWS OF THE EXHIBIT OF THE OFFICE 


THE HAGUE, HOLLAND, AT THE INTERNATIONAL 
—At this company’s exhibit were shown the L. C. Smith 


Fireproofing Company and Marchant calculating machines. Seventy 


Office Appliances Company state that they were satisfied 


A Word About Conditions in Switzerland. 


Written for Office Appliances by Henry 
Michel, a Prominent Office Equipment Man 
of Zurich. 


appliance business in Switzerland, it is necessary to 
know the general condition of business in our country. 
First of all, one must bear in mind that Switzerland is a 
small country, surrounded by France, Germany, Austria 
and Italy, all of which have a low monetary exchange. 
Switzerland is poor in natural resources. She has no 
coal, no iron or other metals, no petroleum. The moun- 
tains cover a great part of our country, so that the produc- 
tion of cereals is not enough for its inhabitants. The re- 
sult is that Switzerland has to import cereals, coal, iron, as 
well as other metals. In order to balance imports, Swit- 
zerland exports cattle and the products of natural indus- 
tries, which are watches, embroideries, machines of all 
kinds, articles of food, such as condensed milk, cheese, 
chocolate, etc. The products of Swiss industry are highly 
esteemed in all markets on account of their quality, but due 
to the high exchange of Swiss currency and the high wages 
which are paid in our country, our products are not able 
at present to compete with those of countries having lower 
exchange rates. All of the countries surrounding Switzer- 
land used to be good customers. Russia and the Balkan 
states were accustomed to buy a large percentage of the 
production of Switzerland. All these markets are closed 
to Swiss products at the present time, for now three Swiss 
francs equal one hundred German marks; 0.6 Swiss francs 


Ts UNDERSTAND the actual situation of the office 





AFPLIANCES COMPANY OF GRAVENHAGE AND 


FAIR HELD AT UTRECHT ON SEPTEMBER 6-16, 1921 


& Brothers typewriters, steel furniture of The General 
thousand people visited the fair. The 
with the results. 


equal one hundred Austrian crowns; 38 Swiss francs equal 
one hundred French francs, etc. 

The result of this situation is that all of our industries 
are handicapped and most of the factories either have re- 
duced their production or are completely closed The 
western part of Switzerland, where the watch industry is 
concentrated, and the eastern part, the home of embroid 


eries, look like countries which have been abandoned by 
their inhabitants. 

It is easy to understand how difficult Swiss conditions 
must be for the office appliance business when it is realized 


that Swiss business life as a whole is reduced and there isa 
general decrease in every line. It is, therefore, regarded 


really as a piece of good fortune when somebody is found 
who is willing to buy something new. How indeed can 
people buy when their staffs must be reduced and expenses 


kept down as much as possible? 

It will doubtless be of interest to readers of Office Appli 
ances to know that the Swiss business world is generally 
very progressive. Perhaps in no other country of Europe 
do people so generally realize the fact that up-to-date 
methods do materially help towards success and prosperity 
This explains why office equipment, machines and all labor 
saving devices are so generally used and so highly appre 
ciated. According to the number of its inhabitants, less 
than four millions, Switzerland uses a high percentage of 
office appliances. 

The line which has suffered the most under the condi- 
tions which confront us now is the office furniture busi 
ness. The market in this division is quite dead, Inasmuch 
as many offices are reducing and others are closed, there 
is so much second-hand furniture at ridiculous prices on 
the market that it is really quite impossible to sell new 








coods. In this respect, Swiss industry has had to 
from German competition which delivered wooden furni- 
ture at very low prices until an interdiction of importation 
was declared. Many furniture houses have such 
stocks that they are throwing their goods on the market 


large 


at almost any pric This results in a real anarchy of 
pric s at the present time. 

In steel furniture, conditions are still worse, on account 
of the very large difterence in price compared to the pric 
of wooden goods. Steel is not so popular in Switzerland 
as it is in the United States. 

Regarding the paper and stationery business an impor 
tant point is that there is now an embargo on the importa 


tion of paper. Paper and paper goods may only be im 
ported under a license. We have to pay very high duties 
[his is to protect the Swiss paper industry, and the result 
is that prices are kept somewhat high, although even here 
large reductions have been made. 

The carbon paper business is really governed by German 
houses which are flooding our markets with goods of m« 
dium and low grade and at such low rates, due to the ex 


ange situation that the prices are really ridiculous 
t still, however, a market for American carbon of 

the highest class which is not made in Germany. 

The typewriter business is extremely dull on account of 


"¢ 1S 


the general trade depression and also to the following con 
ditions. During the war the formalities for importation 
were so complicated that all importing and exporting firms 


to double staffs so that this time was a 
the typewriter trad: Now that the 
cleri¢al depart 


found it necessary 


very good season Tor 


control of foreign trade has ceased, th I 

ments of all offices have been greatly reduced, with the re 
sult that many typewriting machines have become super 
fluous. Furthermore, the liquidation of the American army 


stock in France has thrown thousands of typewriting ma 
chines into Switzerland at very low prices. Most of them 


are quite new and come in their original packing. Pet 


haps nobody realizes in the United States how much the 
liquidation of the American army stock in France has up 
set the markets in many lines, including the office equip 


Switzerland has had to suffer very much from 


ment trade. 
t because the Swiss market was very profit 


his condition 





able for the liquidation of these goods on account of the 
high exchange [he typewriter market was badly dis 
turbed, as certain machines were sold at retail at the whole 
sale price During the war only American typewriters led 
the rket, as the German makers could not export larg: 
quantities. At present, American typewriters still lead, but 
Ger1 ompetition is quite busy and is able to sell ma 
chines at much lower prices. 


Leipsig, two new typewriters were ex 
hibited, and the large electric works A. E. G. The Mer 


cedes is putting on the market a new electric typewritet 
Adding and Calculating Machines. 

The ilculating machine business is not so bad as other 
lines because people are exerting much more effort to equip 
themselves for up-to-date calculations, because it is so 
much more necessary now for them to use care in surv« J 
ing their business than it was during the war, when the 
profits were so evident that none could miss them Chis 
trac however, is feeling the general depression, but there 
is still an interesting market particularly for adding ma 
chines and cash registers. Most of these are imported 
from America and include about all of the leading Ameri 
can makes. American adding machines are much mort 
appreciated here tl European makes. The few German 
adding machines offered have been unable to compete ser: 
ously, as mechanically they are not yet sufficiently far ad 
vanced. It is anticipated that two new models now in 
preparation will soon be put out and that these models will 
follow the principles of the American machines and will 
have a very high class of workmanship, but it will probably 


be some time before they are ready for the market 
In calculating machines—that is, machines for multipli- 


cation and division, the stiuation is quite different We 
have Switzerland the successtul Madas and Millionair: 
machines. German competition in this line is very suc 

cessful. Their makes such as the Archimedes, Peerless, 
Badenia, Saxonia, Thales, etc., are up-to-date and are sold 
at low rates, assisted by their exchang: The new model 
of the automatic multiplying and dividing machine, Mer 


been on the market for a short time 


Other Office Machines. 


cedes-Euclid, has 


Other machines, especially those designed to save time 
tor direct mail advertisers, are still demanded. People 
realize that advertising is more necessary now than ever. 
The direct mail advertising system is very much appr 


is being used more and more, thus opening new 
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helds to such office machines as duplicators, addressing 
machines, et In this line there is German competition, 
too, especially in flat bed printing machines and metal plate 
addressing machines. The exchange helps these German 
manufacturers materially. 
Competition Growing Stronger. 

Recapitulating it may be said that the Swiss territory is 
still interesting for manufacturers of American specialties 
and as soon as the temporary depression disappears, im- 
portation will increase, but it cannot be too much em- 
phasized that American manufacturers must make pro- 
vision for a German competition which is growing stronger 
day by day 

The efficiency of the 
the war in a very 


German factories increased during 

astonishing way. Many shops after the 
war were obliged to change their products on account of 
new conditions, and not a few of them are taking up the 


manutacture of otce devices 


Lack of Fluid Cash Makes Credit Necessary. 


One fact that is to be borne in mind is that present con- 
ditions have produced a chronic lack of money. People 
would like to buy time and labor savers, but quite gen- 
erally are obliged to do so on easy terms. With the grant- 
ing of such terms, the capacity of the field can be doubled. 
This is a point where the European manufacturers are co- 
operating on a very large scale with agents and customers. 
This point is extremely important to American manufac- 
turers. Let us suppose that two makes are in competition, 
the one being very up-to-date and high priced, with cash 
payment required 1e other is second-class, but cheaper 
and is offered on easy terms. Under norma! conditions 
the broad-minded buyer does not hesitate, for he knows 
that the efficient device will pay for itself more quickly, 
and he therefore takes it, but at present people are obliged 
to figure with the money they have on hand and they say, 
rather a second-class machine that I may pay for on. easy 
terms than no machine at all 

The attention of American exporters has been called to 
financial matters, and it has frequently been said that the 
reason why German trade is so successful is to be found 
in the broad credit facilities which the Germans grant. 
These conditions are the same throughout Europe and all 
business men who have studied trade problems have come 
to the same \ll friends of American machines 
and American products generally wish that American ex- 
porters would give more effective assistance in the European 
fields, for if they will consent to do so, they will be able 
lieve it will be a good thing indeed 


uy 
TI 


conc lusions 


to lead the market. I be 


for American exporters to watch the European market 
closely, to build up strong sales organizations and co- 
operate with the trade here in a broad way. 


Business Show at New Haven. 


A business show was conducted in November by the 
J. R. Rembert Company, New Haven, Conn., a number 
yf manufacturers contributing to the success of the enter- 
prise. The store was rearranged for the occasion, and 
handsomely decorated. The exhibitors included the Under- 
wood Typewriter Company, Elliott-Fisher Company, 
Remington Typewriter Company, The Globe-Wernicke 
Company, Royal Typewriter Company, Inc., Felt & Tar- 
rant Manufacturing Company, Burroughs Adding Ma- 
chine Company, Victor Adding Machine Company, Mon- 
roe Calculating Machine Company, Irving-Pitt Manufac- 


turing Company, The Dictaphone, The Sam’l C. Tatum 
Company, Standard Duplicator Company, Index-Visible, 
Dennison Manufacturing Company. Each of the manu- 





facturers had a 
mnstrations were 

The show ar 
business met! 
tate the 


special representative present, and dem- 
freely given 

uused a great deal of interest among the 
of New Haven, and will undoubtedly facili- 
introduction of modern office appliances in that 


vicinity. 
R. H. Baxter in New Affiliation. 
R. H. Baxter resigned November 1 as general manager 
of the Defiance Manufacturing Company, 384 Broadway, 
New York, N. \ He is succeeded by E. T. MacIntyre, 


formerly assistant general 
tion. 

Mr. Baxter will now 
cern, Baxter & 
395 Broadway 
lines of the 


manager of the same corpora- 


devote all his time to a new con- 
manufacturers’ representatives, 
York, XN. Y. The firm will handle the 
Kosmos Company—owned by Mr. Baxter— 
Setton & Durward, Birmingham, England; Travelight 
Company, Philadelphia, Penna.; the Barbee Wire & Iron 
Works. ( hi igo, 11] 


Jacobsen, 


New 
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LIFE IN HONDURAS 


Being an Interview with Mildred K. Cook, Advertising 
Manager of the American Electric Company, 
Following a Recent Visit to Central America. 





Note.—Miss Mildred Cook, from whom Office Appliances obtained the following interview. is probably one of the mest 


} 


ardent lovers of outdoor life to be found in this industry. All of her vacations are spent in the open. She has fished and 


hunted in almost every spot on the continent where fishing and hunting are to be done, and probably no woman the United 
States is more expert with rifle and revolver and few if any possess greater proficiency in the art of fly-casting. 

She has hunted big game in Canada, the United States and Central America, and has caught game fish in many waters 
Before joining the staff of the American Electric Company she toured the country giving exhibitions of sharpshooting with 
rifle and revolver. She has a number of valuable and interesting medals from rifle clubs and casting clubs. She is a member 
of the Chicago Sharpshooters’ Association and of the Illinois Casting Club. 

Miss Cook is a young woman whose appearance does not at all betray her prowess in outdoor sports. We did ) SUS 
pect that she was proficient in these arts until we happened upon the information by accident, and this once more brings t 
mind the reflection that beneath the exterior of those whom we meet day by day in business are often accomplishments we 


little suspect and incidents of adventure that would make capital reading were the principals inclined to tell then 


ISS COOK spent her vacation in the Republic of 
M Honduras this year, traveling throughout this trop- 

ical country by the primitive means provided in that 
section. During this trip, Miss Cook took a number of 
interesting photographs, some of which are here repro- 
duced. Following sound advice, she left the country be- 
fore the rainy season set in, a 
because when it rains in the 
tropics, it makes a business of 
it and the combination of heat 
and moisture is not at all 
agreeable, particularly to one 
not accustomed to the climate, 








furthermore, during the rainy 
season many of the roads are 
impassable, and traveling is 
consequently tedious and diff- 
cult. 

“A three months stay in the 
Republic of Honduras,” said 
Miss Cook, “gave me ample 
opportunity for the study of 
local conditions and a due un- 
derstanding of the deficiencies 
of tropical life. There in the 
jungle back woods the native 
still retains all of his Indian 
customs and his acquired vices 
and the white foreigner seems 
soon to revert to aboriginal 
ways. Education and social 
development are not matters 
of great importance in the 
minds of those who live in 











of the country is being supplied by American capital \ 
narrow gauge railroad with diminutive equipment and en 
gines which are picturesque miniatures of American freight 
moguls, carry the fruit which must be gotten quickly to th 
shipping port. 
“In handling these trains, the telephone serves its put 
es pees W ell. it oth Ol ‘ ot the 
= modern appliances ecessary 
in supplying the American pub 
lic with fresh bananas. Here 
the telephone is doing pioneer 
duty at the extreme end of the 
railroad, practically the fro 
tier of civilization Most of 
this telephone apparatus was 
originally carried on the backs 
of mules for miles through the 
tropical jungles Che meth 
ods of constructing t lephone 
lines would certainly prove a 


revelation to an up-to-date tel 
ephone engineer, particularly 
as to what can be accomplished 
with limited equipment and de- 
ficient labor. 
“One of the 





Strations 


here presented shows the 
switchboard in service The 
equipment in this switchboard 


was prepared by the American 
Electric Company of Chicago, 
and here is seen mounted intoa 
crudely built cabinet which is 
undoubtedly of solid mahog 








these tropic jungles. The im- 
pulse of the moment, in- 
fluenced by the superstitions 
of a distorted religion, is the 
controlling factor. \ full 











any because this is the native 











fledged revolution can be con- 
ceived over night—the means 
of securing the necessary am- 
munition being of more concern than a motive for the 
uprising. 

“Modern appliances are extremely limited; the river is 
one’s bath tub, shared with the alligators. It also acts 
as the public laundry and furnishes the drinking water for 
man and animals, serving as a public highway when the 
periodical rains have not made it unnavigable 

“For food one eats as do the natives, plantain, rice. 
frijoles and tortillas or pays fabulous prices for canned 
products from Chicago, Omaha or other American food 
producing centers. If one is not inclined to be too fas- 
tidious, sun-dried fish, taken from the river just men- 
tioned, may be (figuratively speaking) enjoyed. The lack 
of any facilities for refrigeration and the lurking dangers 
of trichina, rather prohibit meats from being a part of the 
white man’s diet. 

“Palm thatched houses solve housing difficulties and 
defy rent profiteering. Thorough ventilation is the one 
redeeming feature of these habitations. 

“The little narrow-backed pinto pony or the diminutive 
mule furnish the chief mode of travel, while long-horned 
oxen in teams of four or five yoke, still solve the hauling 
problems of these primitive people. 

“Banana is king here—whatever equipment is needed 
to facilitate quick handling and shipping of this product 





MISS MILDRED COOK. 


land of that prized cabinet 
wood; but the lack of proper 
workmanship and nishing 
failed to give it a very hand- 
some appearance Che thing 
that immediately caught my 
eye was the Burns telephone 


bracket, which was being used to hold the switchboard 
transmitter and was proving exceptionally serviceable, as 
the operator assured us. The convenience and comfort 
afforded by the practical adjustment features of this bracket 
are doubly appreciated in a place where the annoyances of 


the tropical climate are exceedingly trying. Here business 
interests have recognized the necessity for employing every 
possible convenience for the betterment of the service. It 
was an agreeable surprise to me to find the Burns bracket 
doing active service in the interior of Central America. | 
knew, of course, that it is extensively used in Great Britain, 
Canada, Australia, New Zealand, Cubaand in other coun 
tries where the desk type telephone is in general use, but | 
had not expected to find it in Honduras. 

“Tf one does.not mind a few discomforts and can put up 
with the inconvenience of different customs and manners 


of living, one will find a vacation spent in Central America 
to be both interesting and instructive, but one must be 
careful to go there in the right season and must be pre 
pared to take advice as to what to eat and what not to 
eat, what to do and what not to do. Such an experience 
gives one an insight into the manners and customs of a 
little known people and furnishes memory pictures which 
never will be effaced.” 
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SOME VIEWS TAKEN BY MISS 


COOK ON HER RECENT TRIP TO 
HONDURAS.—tTropical scenes and in 
dustries typical of Honduran life. Top 
left: Three yoke of oxen attached to 
wagor hauling supplies. Top, right 
Typical thatched houses in which the 
people live. selow, No 1.—Loading 





bananas at Omoa 2.—American Hotel, 





BURNS TELEPHONE 
HONDURAS SWITCHBOARD 








San Pedro, with pack train on way to 
interior. 3.—Native family with thatched 
hut and shelter for animals; ventilation 
very fine. 4.—Native boy and pet parrot. 

On the narrow gauge railroad; Miss 
Cook in seat of honor. 6.—Honduras 
oven—primitive but resultful. 7.—Native 
ugar mill. 
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MALEKULA HEAD HUNTERS ABSORBED IN THE DEMONSTRATION OF AN AMERICAN TYPEWRITER.—Mrs. Martin 
Johnson, wife of an American explorer, is showing head hunters of the New Hebrides how she writes on the mysterious 
machine of the white man Mr. and Mrs. Johnsen spent a year on the island of Malekula studying the natives and the country 


—Courtesy of the Corona Bulletin 
South African Market for Typewriters. 


Abstracted from a Contribution to Com- 
merce Reports by P. J. Stevenson, U. S. 
Trade Commissioner at Johannesburg. 


There is a well developed and increasing market for type- 
writers in the Union of South Africa, as well as in adja- 
cent territory. There is no domestic production of this 
machine in South Africa, and the same is true of Rhodesia, 
Belgian Kongo, Portuguese East Africa, and the South 
West Protectorate. 

In 1913 the Union’s typewriter imports totaled 2,536 ma- 
chines, valued at £29,881, of which 2,145, worth £26,567, 
were of American origin. The imports from the United 
Kingdom were next largest by number, with 166, valued 
at £1,170, closely followed by Germany with 151, but 
appraised at £1,303. 

During the war the United States was practically the 
only country from which South Africa could get its re- 
quirements. 

As in most other lines, imports during 1920 were at 
record figures, the totals being 5,520 and £97,722, of which 
the United States supplied 5,329 and £96,159. English 
imports were almost to the pre-war mark in quantity, 150, 
as compared with 166 in 1913 and seventy-six in 1919. 


How the Field Is Covered. 


Practically all of the business whether American, Brit- 
ish, or German, has been done through exclusive merchant 
agencies. In most cases a firm has the entire country when 
it has branches or connections in the leading centers, such 
as Cape Town, Johannesburg, Durban, and Port Elizabeth. 
In other cases the agency is given to several different firms, 
as, for example, the Transvaal to a Johannesburg firm, 
Natal to a Durban firm, and the Cape Province divided 
between Port Elizabeth and Cape Town, with the Orange 
Free State to Kimberley or Bloemfontein. Subagencies 
should only be permitted in the smaller centers. Experi- 
ence with this and other lines proves that giving a firm in 
one city a sole agency and allowing the appointment of 
subagencies in the larger centers is not satisfactory, as the 
“splitting” of the commission does not generally give the 


subagent sufficient monetary incentive to get him to push 
the line. 


Most of the buying of the merchant agents is done 
through the commission houses that operate in this mar 
ket. Very little direct business is done. The terms art 


usually sixty or ninety days’ sight drafts. English and 
German terms are somewhat longer, being ninety or 120 
days, the latter being more customary. 

There is a certain amount of re-export business with 
nearby countries, especially British East Africa, the Bel 
gian Kongo, Southwest Protectorate and Portuguese East 
Africa. 

Imports of Typewriter Accessories. 


The Union’s statistics show accessories separately \s 
is to be expected, the United States is the principal sup 
plier. Yet in 1917 and 1918 the United Kingdom was the 
principal source. 

The following statistics cover imports of typewriter a 
cessories for the years indicated from the several countries 
named: 

United Kingdom—(1919) £1,838; (1920) £4,018. Can 
ada—(1919) £8; (1920) £179. France—(1919) none, 
(1920) £11. Germany (1919) none; (1920) £3. Holland 

-(1919) none; (1920) £4. Japan—(1919) none; (1920) 
£3. United States—(1919) £5,579; (1920) £7,627 

A list of the important firms selling typewriters in 
South Africa may be obtained from the Bureau of Foreign 
and Domestic Commerce, or its district and co-operative 
offices—listed in our department, “For the Attention of the 
Manufacturer”’—by referring to File No. B. E.-6,024. 


Trade News from Scotland. 
A letter from Duncan & Company, 185 Hope street, 


Glasgow, Scotland, comments on the business situation. 
stating that the business has done fairly well. Trade has 
been light, and in October there was no sign of improve 
ment. 


Duncan & Company handle new and rebuilt typewriters, 
and has built up a good business in these lines. The com- 
pany has taken over the adjoining shop, and now has what 
is held to be the finest three-window displays in the trade 
in Scotland. 
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Pennington Heads A. B. Dick Co. Sales Department. 


Having created a new office in its organization—that of 
general sales manager—the A. B. Dick Company of Chi- 
cago has selected Frank K. Pennington to fill it Che 
appointment of Mr. Pennington to this important position 
in the A. B. Dick organization is of interest to the entire 
office equipment field. The creation of the new office is 
a logical and inevitable outgrowth of the development oi 


the Mimeograph interests in the last few years, and the 

r. Pennington to carry on the work is admir 
every viewpoint. His qualifications as 
executive are the result of long experience. For 
years he has served the Columbia Phonograph Company 
i joining the staff of that after 


1c¢ ot 
sale S 


able trom 


several 


in that capacity, company 

lany vears of service as branch manager for the Oliver 

[Typewriter Company. ; 
Frank K. Pennington has everything that goes with the 

Hoosier birthright. He was born on a farm four miles 


southeast of Noblesville, Ind. He is of Quaker origin, his 
having been of that group of Quakers whose 
high moral qualities so greatly influenced the life of Cen 
tral Indiana and left their ineffaceable impress on suc 
ceeding generations of men and women. The Penning 
tons must have been a mighty race if the intellectual and 
physical stature of their descendant is a true criterion. 
In the years of his boyhood Frank Pennington fished in 
the Wabash river and tramped the f Tecumseh 
and his followers, who, George Ade driven 
out of the territory to make room for the 
We don’t know for certain, but we are 
willing to bet that Frank Pennington 
can hold a plow, repair a mower, fix 
a pump, stack hay, and handle a rifle ef- 
fectively. Perhaps he can even build a 
passable wigwam We are certain he 
can build a selling organization and in- 
spire its members to the best that is in 
them 

New York’s loss of 
Chicago’s gain. Office Appliances con- 
gratulates the A. B. Dick Company and 
the new sales manager. 


ancestors 


trails of 
says, 


were 


Landis boys. 


Pennington is 


Mr. Parker and Family to Take 
World Trip. 


George S. Parker, head of the 
Parker Pen Company of Janesville, 
Wisconsin, will sail December 13 on 
the “Aquitania” for England on the 
first lap of a journey around the world. 
Mr. Parker will be accompanied by 
Mrs. Parker and their daughter, Miss 
Virginia Parker, who is at present in 
school in Chicago. It is their inten- 
tion, after Europe to go to 
Jenares and Calcutta. 
they will go to Ran- 
thence to Bank- 
kok, Siam, and into Indo-China. They 
will stop at Hong Kong and Canton, 
visit the Philippines, return to China, 
China, and go from 


travel to North 
across to Japan. After spend 


leaving 
Delhi, 
From Calcutta 
goon or to Singapore, 


Bombay, 


FRANK K 





PENNINGTON 


Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 
in Every Section of the Field 






F 





short time in th 


ing a { 
will proceed to Honolulu 
land of the U.S. A 





land of the chrysanthemum they 
and sail from thence ‘to the main- 


Mr. and Mrs. Parker and Miss Parker will leave Janes- 
ville on December 9 and will have just about time to reach 
New York, attend to some matters of business there and 
board the boat 

Mr. Parker says that the undertaking looks somewhat 
formidable, but believes they will get along without much 
difficulty. Mr. Parker has been abroad several times and 
has visited Egypt and Algiers, so he is not unfamiliar with 
travel in Oriental countries. He is going to take a first 
class camera and expects to obtain many photographs 
of interest on the trip. On a former trip he took a num- 
ber of photographs showing characteristic scenes and peo- 
ple. Office Appliances hopes to have the privilege of 
reproducing some of the pictures taken on the trip the 
Parkers are about to make 





Imperial Desk Company to Manufacture Bieneman 
Desks. 

It is that the Bieneman typewriter desks, 
heretofore made and sold by W. C. Bieneman & Co. of 
Chicago, will soon be produced and distributed by the Im- 
perial Desk Company of Evansville, Indiana. W. C. 
Bieneman & Co. were so cramped for factory room that 
when orders began to flow in the problem of filling them 
in reasonable time because serious. So, as the need was 
immediate the arrangement was made. 

Che manufacture of Bieneman desks 
in the Imperial Desk Company’s fac- 
tory means a large output at reduced 
cost on account of quantity produc- 
tion 

Gilbert Bosse, secretary of the Im- 
perial Desk Company, conducted the 
negotiations which resulted in the 
above arrangement, and is well pleased 
to have added the Bieneman desk to 
his company’s widely known lines. He 
expects to have quantity production of 
these desks by the first.of the year. 

Mr. Bieneman will continue to be 
active in the sale of the Bieneman 
desk, which is his own invention. 


Swedish Office Equipment Man 
Returns Home. 
\fter having spent several years in 


the United States, Axel Flodin sailed 
on Saturday, December 3, for his 


announced 


above 


home in Stockholm, Sweden. On his 
arrival there the firm of Flodin 
Brothers, composed of Emil Flodin 
and Axel Flodin, will be perfected to 
handle American adding machines, 
typewriters, change makers, check 
writers and other office equipment. 


Mr. Emil Flodin is already arranging 
the details of the new concern. 

Che address of Flodin Brothers will 
be Karduansmakaregaten 11-A, Stock- 
holm, Sweden. 
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Kean Takes Contract with Silence, Inc. 

T. V. Kean, manager of the Typewriter Supply Company, 
of Buffalo, N. Y., dealers in all makes of typewriters, 
recently signed a contract with Silence, Inc., of Buffalo, 
to handle the sales department of that company who are 
distributors of Noiseless typewriters for the state of New 
York, outside of Greater New York. The president of 
Silence, Inc., is W. Carl Ely, New York and Buffalo 
financier and a member of the board of directors of the 
Noiseless Typewriter Company of New York City. John 
H. Belser is treasurer and general manager. Silence, Inc., 
has a long contract with the Noiseless Typewriter Com- 
pany covering the distribution of Noiseless machines in 
New York state and part of Pennsylvania, and contem- 
plates the opening of branch offices in the larger cities of 
this territory. 





CAPT. T. V. KEAN. 


Mr. Kean’s experience in the typewriter business extends 
over about twenty years in Buffalo. During the last year 
he has operated the Typewriter Supply Company, his own 
business, which has grown wonderfully well despite busi- 
ness depression. He anticipates selling his share in the 
Typewriter Supply Company to Archie Pike, an experi- 
enced typewriter man widely known in the eastern and 
central portions of the country. Mr. Kean undertook his 
new duties on November 1. 

A Visitor from Japan. 

Office Appliances had the pleasure the other day oi 
meeting Mr. Manjiro Nakamura, sub-manager for Haibara 
& Company, paper merchants of Tokyo, Japan. Mr. Naka 
mura remained about a month in the United States, coming 


] 





MR. MANJIRO NAKAMURA. 


here from England, having spent some time in studying 
industrial conditions in Europe. He visited the markets in 
the East before coming to the Central West, where he 
spent several days. Besides their paper interests, Messrs. 
Hiabara & Company handle a number of stationery items 


and are a factor in the stationery trade of Tokyo. They 
take much interest in indexing systems of all kinds and 
employ in their business the National cash register and the 
systems which go with it, likewise a number of other 
important office machines. 

Mr. Nakamura is a pleasant young man who is very 
careful and thorough in all his work. He has made a 
searching investigation of conditions in this country with 
reference to the items in which his firm is interested, and 
takes back with him a valuable fund of information. He 
spoke of the great possibilities for office machines and 
devices which exist in Japan. 

This was Mr. Nakamura’s first visit to the United States 
Office Appliances trusts that his stay was not too short to 
give him a favorable impression of institutions other that 
his own. 


Mrs. A. B. Dick Wins Flower Show Prize. 


Mrs. A. B. Dick, Sr., was awarded the first prize at 
the fourth annual chrysanthemum show held at the Art 
Institute, Lake Forest University, near Chicago, last 
month. Mrs. Dick’s award was a silver loving cup, given 
for the best group display. There were many entries fron 
North Shore residents, many of whom have famed gree! 
houses. 








“HIZZONER”, THE MAYOR OF PARK RIDGE 
NEW JERSEY A H. Barkerding of Mittag &« 
Volger, Inc., was elected Mayor of Park Ridges is 
month on the Democratic ticket, receiving more that 
three times the votes cast for his opponent Ma 


Barkerding has—and deserves—the confidence 
fellow citizens 











New Books from the Ronald Press. 


The Ronald Press Company of 20 Vesey street, New 
York, announces new printings of the following books 
Accountants Reports, by William H. Bell, M. C.S. C. P. A.: 
Mathematics of Accounting and Finance, by Seymour 


Walter, A. B. C. P. A., and H. A. Finney, P. H. B. C. P. A 
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Zugelter Heads Cincinnati Office Equipment 


Managers. 

Owing to the departure of H. W. Rutherford to open 
new offices for Ditto, Inc., in Oklahoma City, he was 
obliged to resign the presidency of the Cincinnati Office 
Appliance Managers’ Association. His successor in that 


office is A. E. Zugelter, manager of the Cincinnati office of 
the Underwood Typewriter Company. The office equip- 
ment men of Cincinnati keenly regretted the departure of 
Mr. Rutherford, who was an organizer and charter mem- 
ber of the Cincinnati Office Appliance Managers’ Associa 
tion, and in picking a successor to head that organization 
its members feel that they have selected one of the ablest 
and most experienced men among them 
Mr. Zugelter has been successful as 
branch manager. He started as a cub 


a typewriter sales 


man and asa with 


“ 


¥ 


— 
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VIEW OF THE INTERIOR OF THE BARRETT TRUCK, 
LOOKING TOWARD THE REAR:—Note the wireless ap- 
paratus, the gun, boxed machines, etc., not forgetting the 


capable looking voung driver. 





COAST TO COAST TRUCK OF THE BARRETT ADDING MACHINE COMPANY.— 
This truck started on its journey from Philadelphia to Los Angeles not long ago. The 
picture shows the truck with its crew and several members of the company’s commercial 
ficiency bureau under the supervision of B. Hall about to leave on the first leg of the 
journey. Among those in the picture is the general sales manager, W. C. Gookin. All the 
principal cities and towns are being visited, stopping several days at each place. Mr. 
Hall accompanied the truck and took along several machines for demonstration. Members 
of the expedition have many comforts—four ccts, kitchen utensils, gasoline stove, 60-gal- 


lon water tank and a wireless outfit 


the Royal Typewriter Company; later he went with the 
Underwood Typewriter Company to take charge of an 





A. E. 


ZUGELTER 


out-of-town territory. 
ior several years. 


He has headed the Cincinnati office 


teports i ndicate that the ‘rip is proving very successful. 


Progressive Wire Goods Co. in New Plant. 

The Progressive Wire Goods Company, manufacturers 
of stationers’ wire goods, wire springs, household wire 
goods, special wire forms, mill wire goods, etc., whose 
factory and principal offices have been at the Northwest 
corner of Thirteenth and Hamilton streets, Philadelphia, 
have removed to Williamstown, N. J., the removal hav- 
ing taken place on November 1. The company has just 
completed a new factory building of modern construction 
on the Philadelphia and Reading railroad at Williamstown, 
and have installed new machinery and a large tinning 
and galvanizing plant. These added facilities will enable 
the company to increase its output of all lines, including 
“Prowico” all-metal ball feet letter trays and other items 
of wire office equipment. 


Buente at New York for Golding. 

G. P. Buente has been appointed manager at New York 
for the Golding Manufacturing Company, Franklin, Mass. 
His office is at 206 Broadway. Mr. Buente was formerly 
with the Franklin Filing Supply Company. 

Red Cross Filing Equipment. 

The bureau of archives of the American Red Cross at 
Washington, D. C., has an equipment of 3,500 filing 
drawers, occuping 5,016 square feet of floor space. Each 
drawer accommodates approximately 5,000 papers. 
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A WINDOW THAT MADE FOUN- 
TAIN PEN SALES. 


The window display on the left was 
arranged by Peter Johnson of the 
L. S. Donaldson Company, Minnea- 
polis. It is exclusively of Parker 
fountain pens. There is more than 
$2,000 worth of stock in this window. 
The effectiveness of this display is , 
best gauged by the sales it produced, 
which amounted to several thousand 





° 1 oe 
dollars during the two weeks the exe 
hibit was shown. — Cut by courtesy 
The Parker Pen Company, Janesville, 


Wis. 
A PENCIL WINDOW. 


In the center of the page is a striking 3 
window display of pencils and pencil 
products of the Jos. Dixon Crucible 
Company shown in the window of 
Richardson & Bishop. 








4 
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SYMMETRICAL INK 
WINDOW. 


On the right is a well-arranged 
window display of Davids’ inks 
and adhesives in the window of 
the R. H. Guth Bindery, Allen- 
town, Pa. It is a well-balanced 
display made of original pack- 
ages. It looked even better as a 
window than in the picture, for 
the photograph can not give the 
perspective effect of the back- 
ground. — Photo by _ courtesy 
Thaddeus Davids Ink Co., Inc. 
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ENTIRE FRONT FEATURES LINE. 


The picture shown above is a likeness of the two 
show windows and the entrance of the store of A. 
& W. MacKinlay, Ltd., Halifax, N. S., after being 
trimmed with products of The Carter’s Ink Com- 
pany, including carbon papers, ribbons, inks and 
adhesives. The left hand window shows carbon 


papers and typewriter ribbons and the right hand 


window displays an excellent assortment of inks 
and adhesives. The dominating features are the 
two big signs forming the background of both win- 
dows. Smaller signs well distributed back up the 


- 


big ones. 








RIBBON AND CARBON WINDOW IN 
MILWAUKEE. 


The illustration below shows one of the win- 
dows of the H. H. West Company, Milwaukee, 
trimmed with the typewriter ribbons and 
carbon papers of S. S. Stafford, Inc. This dis- 
play is well balanced and attractive and won 
much attention and commendation from cus- 
tomers of the Milwaukee house. 


Concentration, it will be seen, is one of its 


primary features. 
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PENCIIT, COMPANY FEATURES PORTRAITS OF PU 
—Cut by Courtesy the American Lead Pencil Company 


the Treasury Mellon with a “Venus” pencil in his hand 


Exhibition of Paper Making. 

The Eagle-A Service Houses of New York City, con 
sisting of the Beekman Paper and Card Company, Inc., 
Lasher & Lathrop, Inc., J. E. Linde Paper Company, Mil- 
ler & Wright Paper Company, The Whitaker Paper Com 
pany, and United States Envelope Company, with the 
active cooperation of the American Writing Paper Com- 
pany, put on an educational paper-making exposition and 
paper show at the U. P. C. building, 229 West Thirty- 
ninth street, New York, November 29 to December 3 
inclusive. The show was held daily from one to ten o’clock 
p. m. Admission was by ticket. 

The exposition was designed to tell the story of paper. 
Among the exhibits was a paper-making machine, which 
was kept constantly at work making paper. Its com 
plementary equipment included a complete drying loft, a 
finishing department and a testing laboratory. Another 
exhibit was an envelope-making machine which was shown 
and operated by employees of the United States Envelope 
Company. Specimens of many different classes of paper, 
both in the unfinished state and in completed condition 
after all manufacturing processes have done their work, 
were shown. 

Capable and expert demonstrators were in attendance 
throughout the show and explained the different proc- 
esses and products to many hundreds of interested 
visitors. 











































































































BLIC MEN IN ADVERTISING CAMPAIGN.—Secretary of 


Jugoslavia Market for American Manufactures. 

Several Americans have established businesses in Bel 
grade, Jugoslavia, including dealers in typewriters Ad 
verse exchange conditions have militated against any con 
siderable volume of trade. It is expected that when ex 
change returns to normal and credit conditions improve 
American business should increase considerably 


Export Trade Improves. 


C. E. Wilson, director of exports of the Shaw-Walker 
Company, says of the trade situation “Our represent 
atives in foreign countries, especially Argentina and China, 
are finding business steadily on the incline and all indica 


tions are toward continu:ng improvement 
U. S. Special Delivery Stamps in Berlin 


The American Chamber of Commerce 


in berlin has 

added to the facilities for business men of that city \ 

stock of United States special delivery stamps has been 

procured. Berliners who wish to dispatch letters to this 

country, which are to receive special delivery service, can 
get the stamps from the American Chamber 

Nothing costs less than courtesy Friendly Service 


News 








NEW WOOD SHOP OF THE B. L. MARBLE CHAIR COMPANY, BEDFORD, OHIO 
This is the First of Two Units to Replace the Wooden Buildings of this Company’s Plant 


Described on Page 2063 of the November Issue 


of Office Appliances 
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Close criticism only serves to emphasize the 
truth of our motto: “ The merits of our goods are above 


all others.’’ Extraordinary qualities have been incorporated in 
our goods with characteristics distinguished 


100 Smeets 





from all others. There is always a “‘reason.” 
We that live to please must please to live. 
The strength of any business lies in the 
ability to serve. 


eaten. 


Mi 


: The service that satisfies 


Ht 


Efficient executives demand cleanliness, 


IAM 
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durability and economy in their supplies of 
typewriter ribbons and carbons. That's why there is such a big 
demand for the reliable M. & V. Brand. Dealers stocking it 


are making good, increasing their sales, their profits and their 


Aw 
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number of satisfied customers. You can do this, too. 
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M. & V. Lines The trade-mark 


give the service thal makes “‘come- 

















= that satisfies back’ customers 
= I)I.N1U 10010001000 LC IN HNGN HL LLU 
a MITTAG & VOLGER, Inc. 

= PRINCIPAL OFFICE AND FACTORY 

= PARK RIDGE, N. J., U.S.A. 

= BRANCHES 

>= NEW YORK CHICAGO SAN FRANCISCO 
= 261 Broadway 295 W. Monroe Street 35 Montgomery Street 
= BOSTON ST. LOUIS MINNEAPOLIS 
= 160 Congress Street Merchants Laclede Building 946 McKnight Building 
= CLEVELAND KANSAS CITY 

= 326 Erie Building 212 Keith-Perry Building 
= LONDON 

==: 7 and 8 Dyers Building, Holborn, E. C 

= 

= AGENCIES ALL OVER THE WORLD 
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Flat Top Desk 
No. 967 F. T. 














Y DESKS— 


-for every office use- 


100 PRODUCTS 


Keep Imperial Dealers 
Prospering 


There is never an office furni- 
ture prospect who can’t be sup- 
plied from the Imperial line— 
he has 100 products, 7 kinds of 
office furniture and 4 grades to 
select from. And every product 
is at the lowest price for furni- 
ture of equal quality because 
Imperial office furniture is 
made in tremendous quantities, 


Buy from 

a single 
source—sell 
a single 

ah shipped in carloads to the re- 
Trade Mark tailer and quickly sold at low- 
est selling expense. All this be- 
ing true the Imperial retailer 
makes money all year ‘round. 
His business keeps on growing. 


Profit More 


Sell ALL of the 100 
Imperial Products. 
Write for catalog, 
freight rates and 
discounts 


Imperial Desk Company 


Fvansville - Indiana 





ce ol 
PPE IT ee ‘ 


> 


Table No. 90614. 










Bauer Store Destroyed by Fire. 


Readers of Office Appliances will learn with much re 
gret of the destruction of the store of the R. S. Bauer 
Company, at Lynn, Mass., causing a loss estimated at more 
than $50,000. The fire occurred on Saturday, October 29 
The store is a three-story brick building situated at 33 
Central Square. In fighting the fire five firemen were 
injured. The flames started in the basement, spreading 
rapidly through the building, which was filled with paper 
stock and stationers’ supplies. Within a short time it 
had gone through the roof. It started about 1 o’clock in 
the morning and was discovered raging in the basement 
paper stock by police officers who were patrolling their 
beats in the district. 

Mr. Bauer states that the fire resulted in a complete loss 
of building, fixtures and contents. Not as much as a sheet 
of paper was saved. The insurance, fortunately, was sub 
stantial and the business was continued practically without 
interruption. A new store was opened the Monday morn 
ing following the fire. On the day of the fire and the 
next day (Sunday) workmen were busy and at 8 o'clock 
a. m. steel shelves and counters had been set up and a 
nearly completed stock installed, brought by motor trucks 
from factories in Holyoke, Springfield, Worcester, Fram- 
ingham and Boston. 

The temporary store is only a short distance from the 


old establishment and will answer requirements until Mr 
Bauer can rebuild upon the old site. Rebuilding opera 
tions have already commenced. The reconstructed store 
will be a five-story tapestry-brick building, with plate 
glass windows on the first, second, third and fourth floors 
The front is thirty-two feet and depth is eighty-nine feet 
The old building which was burned was three stories in 
height. The new structure will have an electric elevator 
and all the rest of the modern conveniences. | June it 
is expected that the new building will already house the 
R. S. Bauer Company’s business. Mr. Bauer plans to 
make the new building one of the best of its kind in the 
United States devoted to the strictly retail distribution of 


commercial stationery, office furniture and equipment 


Chicago a Centralized Steel Furniture Market. 


The dealer coming to the metropolis of the West ca 
now find located within a very short distance of each other 
the direct factory branch offices and display rooms of five 
of the largest steel furniture companies of the country 

The Van Dorn Iron Works Company, the Art Metal 
Construction Company, the Shaw-Walker Company, th: 

] 


Globe-Wernicke Company, and the latest addition into 
this marketing district, the Yawman and Erbe Manufai 

turing Company, are all located in one block of Wes 
Monroe street, this being between La Salle and Wells 


streets, convenient to all loop hotels. 


Addition to Van Dorn’s Chicago Force. 


E. C. Bleam is the latest addition to the force of the 
Chicago branch of The Van Dorn Iron Works Company. 
Mr. Bleam, who previous to his recent connection has been 


engaged in real estate activities in Michigan, will assist 
L. A. Burkholder, branch manager, with the inside work 
for the branch which its located at 167 West Monroe street 


Murphy Organization Elects. 

The 509 Club of the Wm. F. Murphy’s Sons, Philadel 
phia, Penna., elected the following officers at its annua 
meeting: R. E. Prickett, president: Wm. Arzt, vice presi 
dent; J. L. Hainer, secretary; G. A. Rhodes, treasurer; F. J. 
Leidy, historian. The board of directors comprises J 
Frank Redfern, Walter L. Parmalee, Wm. | Fowler, 
James H. Patterson and W. A. Mills. 


Austin Buys Field Safe Company. 


W. W. Austin has purchased the interests of H. D. Field 
and G. C. Stout in the Field Safe Company of San Diego, 
California, and has changed the name of the concern to 
the Austin Safe & Desk Company. 

Walter W. Austin came to San Diego in the spring of 
1912 and went on the sales force of the Field Safe Com 
pany. In 1916 he bought a one-half interest in the business 
and two years later increased his holdings to a three 
quarters interest. Mr. Austin is forty-one years old and 
has a wife, three daughters and two sons. Nearly every 
year it is his custom to visit the factories in the East 
represented by his house. He is a national officer in the 
D. O. K. K. order, Knights of Pythias. He is a thirty 
second degree Mason, an Elk, a Rotarian and a veteran of 
the Spanish war. 
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Manifold Supplies Company 


PANAMA 


Carbon Papers and I ypewriter Ribbons 


‘*The Line that can’t be matched’’ 


We offer dealers a line which has 
both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 
care. 


188 Third Avenue 
BROOKLYN (staTIon L 2) NN. ¥., Uc ee 
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Line of Metal Furnishings 





Begin The New Year 
Profitably 


Stock a well assorted line of 


DAN-DEE metal waste 
baskets, security boxes, etc. 
These popular articles are in 
greater demand every day. 
They need only be seen to 
sell themselves, and attract 
desirable customers for your 
other articles. 


DAN-DEE metal furnish- 
ings are substantially made 
of cold-rolled steel, electri- 
cally welded. They are 
beautifully finished in a wide 
variety of attractive designs 
and colors. The finishes are 
baked on in electric ovens. 
Write at once for full informa- 
tion and prices. Write today 
in time to start the New Year 
with a full line of these at- 
tractive, fast-selling articles. 


ERIE ART METAL CO. 


ERIE, PA., U. S. A. 
































Changes in Canadian Loose Leaf Concern. 


Vawter-Luckett, Ltd., has succeeded Luckett Loose Leaf, 
Ltd., 545-49 King street, West, Toronto, Ontario, Canada 
Frank M. Vawter enters the organization, and with the 
founder, James S. Luckett, forms the official personnel 
Mr. Vawter was for twenty-eight years in active charge of 
the manufacturing plants of the Baker-Vawter Company 
at Benton Harbor, Mich., and Holyoke, Mass The new 
company plans a complete new catalogue, new manufa 
turing equipment, larger stocks and adherence to the estab 
lished policy of selling to the trade only—no sales will be 
made to consumers direct. 


Burnham Leaves Bates Manufacturing Company. 


Frederick A. Burnham, Jr., who for the last twenty-five 
years has been connected with the Bates Manufacturing 


Company, and for a number of years past having been 
vice-president and sales manager, severed his connectio1 
with that company on its recent sale by the Edison in 
terests to other people. Mr. Burnham’s plans have not 
vet been completed, but he states his intention to remaii 
in the numbering machine business, directit his efforts 
toward the development of numbering machines to the 
highest degree of efficiency. The numbering ichine, he 
believes, is coming more and more to be recognized as 
an important article of office equipment 

Mr. Burnham desires to extend to the trade throughout 
the United States and Canada the expression of his pro 
found gratitude for the good will and courtesy whicl 
have been extended to him throughout enty-five 
years of service with the Bates Manufactur Company 





FREDERICK A. BURNHAM, J&R 


and trusts that the trade will give a_ kindly aring 
the new undertaking which he expects to announce latet 
Office Appliances presents to Mr. Burnham, whom som« 
of the members of this staff have known for nearly a 
quarter of a century, its cordial good wishes for the su 


cess of his future undertakings. 


Victor Agents Take New Quarters at New Orleans. 

E. F. Keplinger & Son, New Orleans agents for the 
Victor Adding and Listing Machine, have moved to new 
and attractive ground-floor quarters at 413 Carondelet 
street as part of a more energetic drive for business. This 
location is close to the lofty Hibernia bank building, which 
has done considerable to shift the center of activity in the 
Crescent city. 


An Interesting Line of Steel Equipment. 
Office Appliances has received a catalogue and som« 
bulletins from the Steel Equipment Company, Ltd., of 


Ottawa, Canada. These show a fine development of the 
line which embraces safes, cabinets, lockers, waste baskets, 


file shelving, tables, desks, etc. The line of this company 
has won an enviable place in the markets of Canada 
and beyond the seas. Its factory is at Pembroke, Ont 


De 
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World’s 
Amateur Championship 


At the New York Annual Business Show, on 
October 17th, the International Amateur Typewriting 
Championship was won by Miss Marion C. Waner, 
who wrote 127 words per minute for one-half hour. 


This VICTORY was won on our New Machine, the 
IMPROVED SELF-STARTING Remington, “The Machine with 


the Natural Touch.” 


“Natural” Touch, the 
outstanding feature of this new 
Remington, is the latest triumph 
of typewriter building. It makes 
typing natural, automatic, un- 
conscious — like breathing or 
walking. 


It is this feature which is 
establishing new standards of 
typing efficiency —which is 
winning the typist every- 
where, no matter what ma- 
chine she has used in the past. 


Remington Typewriter Company 


INCORPORATED 


374 Broadway 


New York 
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——..- ttsCSSYS 
“Let Me See That Pen”’ 


(The Easy Preface 
to a $7 Sale) 


OU’LL hear those words 

often with a few of the 
new Parker Duofolds in your 
pen case. Dealers hear them— 
users hear them—for everyone 
is impressed with the distin- 
guished appearance of this pa- 
trician of Pens. 


an eS EAI nm eS ELE ee 


Admiration for Duofold’s ap- 
pearance is strengthened by 
performance. It never disap- 
points. Duofold hasn’t found a 
proud position on the desk of 
the president, in the pocket of 
the secretary, in the hands of 
thousands who appreciate qual- 
ity simply because it is a hand- 
some pen. 


Duofold is the world’s best 


writing instrument. 





It’s the leader you need in your 
pen case. Shall we “Let you 
see that pen’? 





PAS IEE Ie 
DUOFOLD 


Patrician of Pens 


Pompeian Brown body with jet black trim— 
heavy hand-made gold nib—gold plated clip— 
seven inches long with cap fitted for writing, 
large capacity, self-filling. Manifolds—writes 
on any paper, any speed. Guaranteed for thir- 
teen hundred weeks against defective material 


Prompt attention to or workmanship. 
Emergency Holiday Orders 


tinnte 


The Parker Pen Company 
Janesville (97) Wisconsin 


' New York Chicago Spokane 
San Francisco 
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Underwood Issues Attractive Folders to Advertise 
Underwood Portables. 


The Underwood Typewriter Company has issued several 


very attractive little envelope folders, as a part of the 
linderwood Standard portable advertising campaign 
These are artistically designed with illustrations in color. 


One is devoted to the use of the portable in the home. 
The front cover shows a handsome house set back on a 


lawn mid trees. Within is an attractive family gathering 
in the act of examining the machine. Another gives 
on the front. cover a presentation of the symmetrical 


little machine with a vase of roses in the background. 
Within the idea is emphasized that the machine is easy to 
carry and to operate. <A third folder presents on its 
front cover a picture of a traveler entering a train carrying 
in his hand the Underwood Standard portable enclosed 
in its case. Within he is shown seated in his Pullman 
car with the regulation table supplied by the Pullman 
Company before him, getting out his correspondence on 
the “traveler’s best friend.” These little bits of advertising 
the most attractive pieces of publicity we hav: 


+ 
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are among 
see! or some time 


Bates Manufacturing Company Changes Hands. 

\ deal of interest to the trade which has been pending 
for some time has just been consummated. On November 
14 a new corporation, the Bates Manufacturing Company 
of New Jersey, purthased the entire assets of the old Bates 
Manufacturing Company, including tools, dies, patents, etc., 
from Thomas A. Edison, Inc., of Orange, New Jersey, 
which company has been in control for the past twenty 
five years. The officers of the new company include: ( 
S. A. Williams, president and treasurer; Stanley M. Bab 
son, vice-president and sales manager; David McBride, 
secretary Others among the directors are Frederick 
lompkins, president, Newark Plaster Company, Newark, 
N. J., and Chichester C. Kerr, head of C. C. Kerr & Co 
investment securities, New York. 

Mr. Williams, the president and treasurer of the new 
corporation, has beet associated for sey eral years with the 
Edison industries at Orange, N. J., as assistant to Charles 
Edison, son of Thomas A. Edison. He was graduated 
from Williams College in the class of 1912. 

Mr. Babson, the vice-president in charge of sales and 
exuorts, is also a Williams graduate and a member of the 
same class as Mr. Williams. For ten years he has bee: 
associated with the National Lead Company, 111 Broad 
way, New York City, the past four years of which, as sales 
manager of their die casting business. 

The secretary, Mr. McBride, is a member of the firm of 
Gedney & McBride, attorneys at law in Orange, N. J. He 
will retain his connection with the law firm. 

The majority of the stockholders of the new corporation 
are prominent residents of the Oranges of New Jersey, 
and a new modern factory, up-to-date in every detail, has 
been procured where the efforts of the management will be 
directed entirely towards serving the needs of their custom 
ers. An ample stock of finished machines were taken over 
from the Edison interests. This will obviate any inter 
ruption or delay in taking care of the needs of the cus 
tomers. A repair and service department will be shortly 
in operation with greatly increased facilities where ma 
chines can be quickly repaired or cleaned, but arrange 
ments have already been made to continue the repair busi 
ness without any delay or interruption until the new 
department shail begin to function. It is Mr. Williams’ 
expectation that the new factory will be in full operation 
by the 15th of December. 

The sales office, in charge of Mr. Babson, will be co 
tinued at the Hudson Terminal building, 50 Church street, 
New York City, as formerly. 

The Bates machine for numbering purposes is one of the 
oldest and best known in the industry and is generally 
considered as the pioneer in the field. 

It is the desire of the company to maintain or better, if 
possible, the standards and quality of the product and to 
develop its uses and distribution both in the domestic and 
foreign markets 


+ 
1 
i 


British Stationers Honor Frank D. Waterman. 

In recognition of his generous services with reference to 
the arrangements for British delegates to the October con 
vention of the National Association of Stationers and Man 
utacturers, Frank D. Waterman (L. E. Waterman Com 
pany) has been elected an honorary member of the Sta 
tioners’ Association of the United Kingdom 
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EAL 


IS RECOGNIZED 


by the typewriter fraternity as the insignia 
of the highest type of 





IN THE WORLD 





\—REBUILT TYPEWRITERS — 








f 
SELL TYPEWRITERS that will make 


every customer your friend and a 
booster for you 


SELL AMERICAN FACTORY REBUILTS 








Let us send you our prices of ;}:. ha 


FACTORY REBUILT TYPEWRITERS 


and also our 


RENTAL GRADES 


At the same time we will tell you about the 


the semi-portable typewriter for home and profes” 
sional use or for the man who will not pay over 
$50 for a new machine. 


WRITE TODAY DON’T DELAY 








YOU REQUIRE} RUBBER COVERS 
for the machines you sell and rent. We make 
them, all kinds; big and little; plain or with the 
name of the typewriter or with your name and 
address. 
SHALL WE SEND YOU A SAMPLE 
AND TELL YOU THE PRICES? 








American Writing 


Machine Co. 


Executive Office and Factory 


Newark, N. J., U. S. A. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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President, J. OGDEN PIERSON, New Orleans, La.; First Vice-President, EBERHARD FABER, New York, N. Y.; Second Vice-President, G. L 
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New Division of National Association Formed. 


Middle-Atlantic Retail Stationers’ Division 
Organized Last Month at Philadelphia. 





A new division of the National Association of Stationers 
and Manufacturers was formed in Philadelphia on Novem- 
ber 12th, 1921, under the name of the Middle Atlantic Re- 
tail Stationers’ Division of the National Association of 
Stationers and Manufacturers of the U. S. A. 

A large number of the active and progressive retail sta- 
tionery dealers, who are members of the National Asso- 
ciation, attended an organization meeting, which was called 
by Mr. A. Pomerantz of Philadelphia, as the result of in- 
formal discussion and correspondence which has been car- 
ried on during the past three or four months. 

It is well to understand that the purpose of this Division 
is strictly constructive—that is to say, the new division is 
not opposed to any branch of the trade; but the members 
realize that special efforts ought to be made to promote 
the particular interests of the retail stationery dealers and 
that such interests can best be promoted through the activi- 
ties of an organization formed primarily to enable the 
retailers to help themselves. 

The particular reason for forming a territorial division 
of this kind is that the problems of the retail stationery 
dealers in the eastern part of the country are substantially 
the same, and they differ in many respects from the prob- 
lems encountered by the dealers in the Middle West, the 
far West and in the most southern states; therefore, it 
was decided to embrace in the new organization the retail 
stationery dealers in the New England and Middle Atlantic 
States, and it is believed that much good will be accom- 
plished through the efforts of the new organization. 

The meeting was held in the green room of the Belle- 
vue-Stratford Hotel, Philadelphia, and was called to order 
at 12 o’clock noon, by Fletcher B. Gibbs, general manager 
of the National Association, who acted as chairman and 
who was assisted by Mr. J. Ogden Pierson, president of 
the National Association, and by Mr. Pomerantz, who had 
all details at his command. 

Those present were: Ralph S. Bauer, R. S. Bauer Com- 
pany, Lynn, Mass.; A. Pomerantz, A. Pomerantz & Co., 
Philadelphia, Pa.; William Henry Brooks, W. F. Murphy 
Sons Company, Philadelphia, Pa.; Harry A. Prizer, Wil- 
liam Mann Company, Philadelphia, Pa.; Frank R. Welsh, 
Wm. Mann Company, Philadelphia, Pa.; Charles J. Paiste, 
William H. Hoskins, Philadelphia, Pa.; Francis B. Irwin, 
James Hogan Company, Ltd., Philadelphia, Pa.; Frank J. 
Merrill, Francis Doane & Co., Boston, Mass.; Charles G. 
Stott, Stott & Company, Inc., Washington, D. C.; S. K. 
Thalheimer, Meyer & Thalheimer, Baltimore, Maryland; 
Theodore A. Steinmuller, Lucas Bros, Baltimore, Mary- 
land; Thomas Hill, Corlies, Macy & Co., New York City; 
Charles D. Brewer & Co., Inc., New York City; Richard 
B. Lockwood, Millington Lockwood, Buffalo, New York; 
Samuel Iseman, Virginia Stationery Company, Richmond, 
Virginia; Woodson P. Waddy, Everett Waddey Company, 
Richmond, Virginia; George H. Alexander, Geo. H. Alex- 
ander & Co., Pittsburgh, Pa. 


Mr. Pomerantz called the meeting to order, requesting 
Mr. Gibbs to act as chairman pro-tem, and Mr. Irwin as 
secretary pro-tem. Mr. Gibbs assumed the chair. H 
quoted the by-laws of the National Association authorizing 
a divisional association, and expressed the pleasure of the 
officers of the National Association at the formation of:this 
division and their desire to co-operate in every way pos 
sible with it. 

On motion the adoption of constitution and by-laws was 
taken up. The secretary read the proposed by-laws, which 
were accepted tentatively, with the exception of several 
sections which were referred to a committee consisting of 
Mr. Thalheimer, chairman; Mr. Hill, Mr. Scott, Mr. Gibbs 
and the secretary, for redrafting. 

After recess for lunch, the committee reported suggested 


changes and was discharged. The constitution and by 
laws were taken up section by section and adopted, and 
then on motion adopted as a whole, with the exception of 


article 13, referring to dues which was referred to th¢ 
Board of Governors for decision. 

In motion of Mr. Brewer seconded by Mr. Alexander 
the members present from the different associations repre 
senting their associations were confirmed as the original 
3oard of Governors as follows: Mr. Hill, of New York 
City; Mr. Brewer, of New York City; Mr. Welsh of Phila 
delphia; Mr. Pomerantz, of Philadelphia; Mr. McCloy of 
Pittsburgh; Mr. Alexander, of Pittsburgh; Mr. Steinmuel 
ler, of Baltimore; Mr. Thalheimer of Baltimore; Mr. Is 
man, of Richmond, Virginia; Mr. Merrill, of Boston; Mr 
Lockwood, of Buffalo; Mr. Stott, of Washington. 

Mr. Bauer moved that Boston be accorded two members 
of the board instead of one, the second name to be sent to 
the secretary later. This was approved. 

Mr. Gibbs congratulated the association on the unan- 
imity of their discussion and decisions and reported the 
National Association ready to give every help possible 
Mr. Hill moved a vote of thanks to Mr. Gibbs for his 
labors in behalf of the Association. This motion was 
carried by a rising vote. 

At 5:30 the elected Board of Governors of the Middle 
Atlantic Retail Stationers’ Division of the National Asso 
ciation of Stationers and Manufacturers of the U. S. A 
held their first meeting, at which A. Pomerantz of Phila 
delphia was made chairman of the board; Francis Bb 
rwin of Philadelphia was made secretary, and Mortimer 
W. Byers of New York was made counsel, all by unani- 
mous action of the Board. 

On motion duly seconded the following membership 
committee was appointed by the chairman: Charles 
Brewer, of New York; Frank Welsh, of Philadelphia; 
George H. Alexander, of Pittsburgh; S. K. Thalheimer, ot 
Baltimore; Samuel Iseman, of Richmond; Frank J. Mer- 
rill, of Boston; Richard Lockwood, of Buffalo; Charles 
G. Stott, of Washington. 

All members admitted before January Ist, 1922, will be 
charter members and exempt from paying entrance fees. 

It was decided the Board of Governors will hold its next 
meeting at the Bellevue-Stratford hotel, Philadelphia, in the 
green room, on Saturday, December 3rd, 1921. 
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A reflection is not a duplicate, 
but no reflection was ever more 


like its original than mimeographed sheets are like 

the copy from which they are taken. Thousands 

upon thousands of business enterprises and public 
institutions throughout the world are getting a steady 
grist of remarkable impressions from the Mimeograph 
—five thousand exact duplicates hourly, forty thousand 
and more a day. But the really fine work which the Mimeograph 


habitually does is only one of its outstanding advantages. As a 


















factor in economy it is one of the great inventions of all times. It 
duplicates letters, forms, blanks, bulletins, plans, designs, etc., quicker 


and cheaper than they can be done by any other means. In many 








places it is saving hundreds, even thousands, of dollars every month. 
And it is helping to speed up efficiency all along the line. Our 
booklet “‘T-12” will indicate how it may serve and save—for you. 
Send for it today. A. B. Dick Company, Chicago—and New York. 
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Quill HH 
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There is but one way to gain satisfied 
customers, and that is to sell merchan- 
dise which forever convinces the cus- 
tomer that its purchase was to his 
advantage. 


We offer a line of desks which immedi- 
ately impresses one as an excellent 
value. But, more important still, is 
its resistance to wear and tear over a 
long period of hard usage. 


This is what gratifies the customer and 
enhances the reputation of the dealer. 


Write for copy of our new catalogue 


JASPER MFG. CO. 


And after January 1, 1922, HOOSIER DESK CO. 
JASPER, INDIANA 
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Meetings and Dinners 





Philadelphia Officers Re-elected. 

The Philadelphia Stationers’ Association re-elected its 
sitting officers at the annual election. They are: Frank 
R. Welsh, president; William S. Yeo, first vice president; 
Walter G. Stringer, second vice president; Charles A. Con- 
nell, treasurer; Francis B. Irwin, secretary. The executiv: 
committee comprises Harry A. Prizer, chairman; William 
Henry Brooks, Roland Altemus, A. Pomerantz. 

Mr. Welsh reported, as the local association’s delegate, 
on the convention of the National Association of Statior 
ers and Manufacturers. He urged that the members study 
the reports of officers and committees as printed in various 
publications and in National Association News. 











THE STATIONERS ASSOCIATION 
OF THE UNITED KINGDOM 


TRADE MARK OF THE STATIONERS’ ASSOCIATION OF 
THE UNITED KINGDOM 








Connecticut Valley Stationers Meet. 


The October meeting of this association was held on 
the 19th of the month at the Hotel Stratfield in Bridgeport 
The business meeting followed the luncheon at 1 p. m 
At this meeting it was unanimously voted in future to mail 
to all members a report of business transacted at each 
meeting. The association covers so much territory that 
it is not always possible to have all of its members present 
At this meeting, the following attended: C. E. Smith, 
Norwich; from Bridgeport, George Greenspun, George 
Southworth, Harry Shropshire, L. B. Plumb and Frank 
Fargo; from New York, E. B. Little, Mr. Whitkie, Mr 
Batty; from Boston, E. B. Clark, W. J. Driscoll, Mr 
MacCarty; from New Haven, C. R. Kilborn, J. B. Tower, 
Herman Bill, Thomas Stonehouse, Mr. Schaefer, Mr 
Lehman and D. D. MacDonald; from Hartford, J. J. Mc- 
Donald; from Springfield, G. E. Nelson, and from New 
Britain, E. W. Pape. 

Applications for membership were received from H. T 
Perkins of the O. M. Edwards Company, Hartford, and 
F. E. Wilcox of Norwalk, Conn. These were referred to 
the membership committee. 

The secretary was instructed to write to the U. S 
Senators from this district protesting against the proposed 
tax on office furniture. 

President D. D. MacDonald made a report concerning 
the work done at the National Convention. This was fol- 
lowed by a general discussion. He also made a report 
of the meeting of the commercial furniture division. All 
members were urged to join the National Association. A 
set of resolutions was ordered sent to the retiring president 
of the National Association, R. S. Bauer, commending him 
for the great service he has performed for the stationery 
business during his two years of office. 

After some further routine business, the meeting ad- 
journed. 


Connecticut Valley Stationers Hold November 
Meeting. 

_ The November meeting of the Connecticut Valley Sta- 

tioners’ Association was held at the Hotel Taft in New 

Haven, Wednesday, November 9. The day was stormy, 

which probably accounts for the small number present. 

Two new members were elected, Harry L. Perkins, of 
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“Yes, I want the grade that 
gives twenty copies” 


You know, of course, that there are many 
grades and finishes of MultiKopy Carbon Paper. 
But there are thousands of users who don’t 
know it. 


That’s why our advertising this year is put- 
ting over the “kind for every purpose” idea— 
telling carbon paper users of the kind of work 
for which each grade of MultiKopy is intended. 


You can easily see how this advertising 
is going to work to your advantage. More 
MultiKopy sales. More complete satisfaction 
on the part of users. 


The two advertisements shown on this page 
are typical of the advertising that will appear 
during 1921 in the Saturday Evening Post, 
Collier’s, Literary Digest, Everybody’s, and 
Gregg Writer. 


Help put across the “kind for every purpose” 
idea. It means considerably more sales for you. 


Write for literature and full information on 
the F. S. Webster Selling Plan. 


F. S. WEBSTER COMPANY 
338 Congress Street, Boston, Mass. 
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Carbon Paper 


Carbon Paper 
7. Gielemreye 


A kind for every Purpost Every Purpose 
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When the 


Underwood Bookkeeping 
Machine 


comes into your business, care flies out of the door. 


Underwood way of keeping books leaves no 
guesswork in your records—Daily balances 
prove operations. Fits your business and 
does your work your way. 

















UNDERWOOD TYPEWRITER COMPANY, Inc. 
Underwood Building, New York City 
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the O. M. Edwards Company, Hartford, and F E. Wilcox 


of Norwalk, Conn One new member was proposed for 
membership, L. K. Bettlestone, of the Dennison Manufa¢ 
turing Company. Letters were read from the United 
States Congressmen from this district saying that they 

lo what they could in reference to proposed tax on 


would d 
office furniture. 

It was the vote of this meeting that the association 
does not approve of manufacturers sending out goods on 
approval accompanied by invoice where no authority for 
sending the goods has been given. After much discussion 
it was voted not to include the ladies at the annual meeting 
in February. While quite a number of the members wer« 
in favor of this plan it was felt that it might keep some 
of the members from attending. 

The regional meeting for the territory adjacent to 
Bridgeport will be held Tuesday evening, December 6, 
the meeting for New Haven territory Wednesday evening, 
December 7, for the Hartford territory Thursday evening, 
Dec. 8, and for the Springfield territory Friday evening, 
December 9. William H. Greenleaf, of the National Asso 
ciation, will address all of these meetings and another 
good speaker is also promised. 


* * * 


The Connecticut Valley Stationers’ Association recently 
offered two prizes, one of $15.00 and one of $10.00 for the 
two best letters giving details of how sales have been 
created or increased. The only condition was that the 
story be an actual experience. The contest “closed on 
November 25th. The judges of the contest were E. A. 


Krammer, Harry Shropshire and Thomas Stonehous¢s 


New York Stationers Meet. 


The regular monthly meeting of the New York Station 
ers’ Association was held at the Drug & Chemical Club, 
Monday, November 21, with 128 members present. An 

: 


excellent Thanksgiving dinner was served. 


The secretary’s and treasurer's reports were read and 
approved, the latter showing a goodly balance in the 
excnequer 

Special attention was called to the fact that only seventy 
responses were received in answer to the announcement 
sent out, whereas 128 members were present. Inconven- 
ience naturaily results to the entertainment committee and 
the request was made that Mr. Gash, the chairman of the 
committee, be notified promptly before each meeting so 
that arrangements for all may be made. 

Mr. Gash announced that the annual dinner will be held 
the first part of February at the Hotel Astor. The price 
of the tickets this year will be $6.00. 

President Frank then announced the members of the 
different committees for the year. 

Chas. A. Lent brought up the matter of the national 
budget which is being worked on by General Dawes of 
the Business Department of the Government. Mr. Lent is 
the representative of the stationery field in the National 
Budget Committee, which is a non-political organization 
pledged to do all in its power to promote a national 
budget. Resolutions were then passed placing the asso 
ciation on record as favoring a National Budget. 

President Frank spoke of the dealers’ group in New 
York City which has had one meeting and will meet again 
in a short while. He stated it was hoped that many of the 
distinctive dealer problems could be ironed out and prog 
ress made in the field 


\. J. Schmidt, president of the Consolidated Stamp 


Company of New York City, made a very interesting and 
entertaining address on the rubber stamp industry He 
reviewed the progress which has been made in that field 


ind showed how improvements in trade practices had beet 


WA it 


UT. 


Atlanta Stationers Elect Officers. 

The Atlanta Stationers’ Club of Atlanta, Ga., held a 
regular monthly meeting on November 17. The meet 
ing was the one on which officers for the ensuing year 
were elected, and the election resulted as follows 

President, A. P. Baylis, treasurer, Baylis Office Equip 
ment Company; vice-president, H. M. Kopplin, manager 
stationery division, The S. P. Richards Company; secre 
tary-treasurer, J. P. Swann. 
















OGhe Acco Fastener 


with the Prong Shield Compressor, 
is used everywhere for Binding 
Papers; it has become an office 
necessity. 


Acco filed papers are securely bound in place by 
pressure of the Prong Shield Compressor against the 
base—just as in a vise; tissue is as safely bound as 
heavy bond paper. 


For use in filing cabinets and to give protection 
against curling, soiling and mutilation, acover is 
necessary. 


O+Ae Acco Folder 


made of heavy pressboard, is purposely designed to 
give this protecticn. All papers, 
both active and inactive, are 
kept in book-form, and 
reading your corre- 
spondence is like 


reading a book. 


2 


Loose papers 
in your file 
mean a loose 
method of 
filing; unsafe 
because easily 
mislaid and 
lost. 


Papers bound 
like those 
shown in il- 
lustration in- 
sure security 
—therefore, 
security indi- 
cates the 
Acco Folder. 


The Acco Folder also enables transfer of entire con- 
tents intact, still tightly bound in book-form. It costs 
less than cheapest manila folder because it lasts as 
long as filing cabinet. It is more than a folder—it 
is a ‘‘system that keeps all loose papers in book-form, 
bound with steel.” 


Descriptive literature on request. 


Stationers and dealers in Filing Equip- 
ment send for sample and discounts. 


American Clip Company 
Beebe Ave. and William St. NEW YORK, N. Y 
L. £.c U. S. A. 
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ENGLEWOOD) 


DESKs 














_ Satisfaction 


is the forerunner of 
business prestige. It 
engenders goodwill. 


Your establishment 
needs both prestige 
and goodwill. 


ENGLEWOOD 


desks insure this satis- 
faction. 


The results obtained 
by Englewood dealers 
have proven this. 


We would like to send 
you our catalog. Send 
us your name. 


























5816 Lowe Avenue 
Chicago, IIl. 








The Englewood Desk Co. 





























Concinnati Furniture Men Nominate. 

The Hotel Emery was again called on by the Cincinnati 
Furniture Exchange to furnish entertainment for the nomi 
nating meeting in November, and a number of members, 
in fact, a large number, faced President Albert Schirmer, 
when he called the meeting to order. Two excellent 
tickets were put up. Reports of committees were heard 
Frank B. Wersel, Jr., of the Glad Hand committee stated 
that he was pleased to see some of the new members pres 
ent, and introduced George Vehr and Arthur Angert, who 
acknowledged their introductions in a few pleasant words. 
Other committees not being ready, reported progress. 
Robert E. Becker of the Exhibition committee, referred 
in an interesting manner to past exhibitions, outlined sug 
gestions for the Fall Festival to be held in 1922, and ad- 
vised getting in touch with W. C. Culkins, executive sec- 
retary of the Chamber of Commerce. Pursuant to this 
suggestion Robert E. Becker was appointed to get in touch 
with Mr. Culkins and to invite him to the next meeting to 
address the exchange on the Fall Festival. The secretary 
then read the reports of the Nominating committees as 
follows: 

Regular ticket—Albert Schirmer, Clifford H. Dornette, 
George W. Schutte, Frank B. Wersel, Jr., H. B. Kemper, 
Howard E. Scheid, Fred W. Stille, William J. Sextro, 
Harry Broering, A. M. Bisen, J. H. Fathauer, Charles H. 
Groene, Henry C. Wolf, George J. Heitzler, William Gut 
hardt. 

Furniture Manufacturers’ Ticket—J. F. Dietz, John 
Klinker, George W. Schutte, Sr., Fred Stille, A. G. Stein 
man, Herman Knuepfer, William Kaiper, W. E. Mueller, 
Joseph Sprengard, Fred Busse, George Zurborg, Henry 
Hageman, Charles H. Feuss, E. J. Kuhlmann, Robert E 
Becker. 


The secretary was instructed to have both tickets printed 
and to prepare for the annual election at the December 
meeting. 


The applications of E. T. Reynolds, of the American 
Glue Company, of Boston, Mass., and George Wehrung, 
formerly with Burch & Peters, were read, and on motion 
these applicants were elected to membership. Concerning 
the registration of G. F. Grim, of the Stearns & Foster 


Company, President Schirmer asked further time, as he 
had not yet got a reply from Grim. The meeting then 
adjourned to assemble again at the annual meeting in 


December. a es. 


Rhode Island Stationers Hear Wyman. 

“The Retail Selling of Inks and Adhesives, with Side 
lights on Carbon Papers and Typewriter Ribbons’ was 
the subject of an address by Walter F. Wyman, sales and 
export manager of The Carter’s Ink Company, Boston, 
before an educational meeting of the Rhode Island Sta 
tioners’ Association at Brook’s Restaurant, Providence, on 
Monday evening, November 21. 


Upstate New Yorkers Elect Officers. 

The Capitol District Stationers’ Association was organ- 
ized at the second meeting held at Albany, N. Y. Eighteen 
members were signed up. Meetings will be held the third 
Tuesday evening in each month. The officers elected: R. 
F. Sharp, Jr., president; John Skinner, vice president, 
Albany; Paul D. Owen, secretary-treasurer, Troy 





Professor Power Now On Pacific Coast. 

Professor Ralph L. Power, for some years prominent 
in commercial and research departments of Eastern uni- 
versities and colleges, is now connected with the College 
of Southern California at Los Angeles. 

As now constituted the college has a course in office 
management, but Professor Power hopes it will later 
be expanded to include office economy, office management, 
secretarial administration and a seminary. 

Monroe Zone Conference at Buffalo. 

A zone conference was held at Buffalo, N. Y., in Octo- 
ber for members of the Rochester and Pittsburgh districts 
of the Monroe Calculating Machine Company In attend- 
ance from the home office were J. R. Monroe, president; 


W. R. Cummings, general sales manager, and J. Newhart. 





Change in Sheaffer Advertising Department. 


Joseph B. Gregg has been appointed head of the adver- 
tising department of the W. A. Sheaffer Pen Company, 
Fort Madison, Iowa. He came from Thomas A. Edison, 
Inc., and succeeds R. M. Spangler, who has been assigned 
to special field work, with headquarters at the Chicago 
othce. 
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Comfortable Finger Contact 
Perfect Balance 
Lighter Weight 
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Acts like 
ADollarand 4 Hale 





The Quick-Action 
PENCIL 


To 
Repel 

» Lead 
©: Press 
Point 
gainstany | 
firm object 


A Better Pencil for Less Money 
() sx: ° TURNOVER with a wider 





range of buyers—school children as well 
as adults—influenced to buy because of low price. 











Tote PRICE of the DOW PENCIL 











places it within everybody’s reach. Just seven nickels .. 
buys it. Uses Standard Leads, comes equipped with six. “N o Screw 
E Have an Interesting Dealer Prop- ToTurn - 
osition for you to investigate—write for it. Put No Tricks 
our counter and window salesmen to work for you. To Learn” 
LOUIS F. DOW CO. 
5) oe, : Exclusive Manufacturers ST. PAUL, MINN. 


', We Furnish Counter Salesmen 
That Move Your Stock 


Pencils come mounted upon a neat three-color 
counter card that creates desire to buy—that invites 
regular trade to spend seven nickels for pencil satis- 
faction—or you can have your assortment packed in 
display cartons as shown at the right. 


Put these silent salesmen to work for you. 








Lithographed 7 
Counter Card lo 
holding dozen pencils 


—makee "eon bays The Pencil for Everybody Bor Ze Bt 
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Announcing 
JreTight running 
uiet running 


UY, 


T is seldom indeed that a single mechanical change has 
effected two important improvements in a typewriter. 











This has been achieved, however, in the new Special Model 
Royal—a quiet, visible, front-strike typewriter with a super- 
elastic touch. No office manager or purchasing agent needs to 
be told what this means in a modern business office. 

None of the many qualities which have raised the standard Royal 
Model No. 10 to its present position of eminence have been sac- 
rificed in the Special Model. 





This exclusive mechanical feature patented September 13, 1921, 
U. S. Patent Office No. 1,390,708. 


ROYAL TYPEWRITER COMPANY, 
364-366 Broadway, New York 
BRANCHES 


Inc. 





AND AGENCIES THE WORLD OVER 
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The Light Running 
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Royal 
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A National Directory of Special Libraries. 


\ Special Libraries Directory has just been issued by 


the Special Libraries Association of Washington, D. ¢ 
under the editorial guidance of Dorsey W. Hyde, Jr., presi 
dent of the association. This directory embodies the re- 


survey in which more than 1,300 special libraries 


sults of a 


were discovered, about half of which are directly con 
cerned with commercial and industrial subjects. The 
state of New York leads in the number of special libraries, 
hav about 400 according to the figures obtained by 
the Special Libraries Association. The District of Colum 
bia is evidently a good field for the special library, for 
it has about 200 and ranks next to New York. Pennsyl 
vania stands third with 130 and Massachusetts fourth with 
123. Intensive surveys were made in the largest city of 
each of these states by local associations of special libraries. 

The directory above referred to is a paper-bound volume 
of 124 pages containing in condensed form a mass of 
very valuable information about special libraries, their 
location, character of contents, names of librarians, etc. 
An interesting article on “Special Library Status as Shown 
by the Survey,” written by Dorsey W. Hyde, Jr., follows 
the preface and serves as an introduction to the book 
The book concludes with a useful subject index. 

[he volume is one calculated to be of great advantage 
to anyone requiring information upon specialized topics 
for while it obviously cannot give the information, it 
does tell where it can probably be found Among special 


libraries there is a wide scope. They cover almost every 
general topic and every industry and professidn has them 

One library reports 10,000 cases of fraudulent adver- 
tisi data; another a special collection on the diseases 
of grains and seeds, and still another an assortment of 


motor truck operating cost records. In so far as is known 





the Special Libraries Association’s Directory represents 

the first attempt at comprehensive study of the special 

information sources of the United States. The volume 

furnishes a key to information sources on such widely 

differing topics as Taxation and Theology, Astronomy 

and Automobiles, Dyestuffs and Diplomacy, and Folklore 

and Furniture 
Music in Teaching Typewriting. 

program of the Connecticut Business Educators’ 

ition at tl recent convention included comment 

larry C. Post, president, on “The Advantage of Music 
ching Typewriting.” Mr. Post said 

sic is now being used in many schools to great 

tage in the teaching of typewriting. In order to 

the desired results, it is best to introduce music 

e beginning of the typist’s career. Use the finger 

and sentences given in the typewriting manual; 

select music that has common time, preferably marches. 


The following records are very good for finger drils, alpha- 
bet drills, word drills and sentence drills Second Con 
nect t March; Lil Time March and the El Capitan 
Marcl | 
‘ is a good p to devote a few minutes at the be- 
ginning of each typewriting period to drill work. The 
students will then work rhythmically and enthusiastically 
wr the remainder of the period. Give a few minutes’ drill 
just betore the daily speed test and you will find the 
work will be much more accurate. 
lhe matter of discipline is also very easy when music 

Ss us The student does not get bored, restless and 
begin whispering as is sometimes the case when music 
is not used 

“We have been using music in our class-room for the past 
eight weeks and find it a great advantage. Just an ex 
ample here would not be amiss: One girl who was a sight 
operator found it almost impossible to learn the touch 
system. She tried taking speed tests, but her work looked 
like foreign language. She then determined to learn the 
touch system and write like the other girls. She is now 
writing an avera forty words a minute for ten minutes 
with two errors the ten minutes. She says that if it 
wert for the music, she could never have accomplished 
it. O class that started in September is writing with 
rhythm, even touch, accuracy and enthusiasm.” 


Spanish Dealer Concludes American Visit. 
Ramiro Garcia Suarez, a leading dealer in office equip- 


ment at Madrid, Spain, has returned after an extended 
visit with his commercial connections in the United States. 
During his sojourn he spent some time with the Yawman 
ind Erbe Manufacturing Company, The International 


wWtiorn: : . " 
Mu t = aph ( ompany, the Addressograph ( ompany, Mitt ig 
& Volger and the Hammond Typewriter Company 
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AMERICAN 


SIBLE 


MODEL 41 














Automatically 
Numbers 
Consecutive 
Duplicate 
and 
Repeat 
I to 999,999 









123456 


HE WORKMANS FE t 


694321 


Impression of Figures 


VISIBLE 


IT TELLS YOU WHAT YOU PRINT 
VISIBLE Numbering means that the 


next number to be stamped is in plain 


sight of the operator BEFORE IT IS 


stamped. 


MORE SPEED—ABSOLUTE ACCURACY 
AND ELIMINATION OF WASTE 


Steel Throughout—Engraved Steel Wheels—-GUARANTEED 
UNITED STATES POST OFFICE TESTS ARE SEVERE. 


Our government specifies ‘‘American’’ Visible 
Mode! 41 and contract for 1921 is for more 
than 1000 of these machines. 





CARRIED IN STOCK BY ALL STATIONERS AND 
STENCIL MANUFACTURERS 
Folders imprinted, electrotypes and other advertising matter fur- 


nished free to dealers. machines for all purposes built 
to order. 


AMERICAN NUMBERING MACHINE CO. 
General Office and Factory: 
220-228 Shepherd Ave., Brooklyn, N. Y. 


Branch—123 W. Madison S8t., Chicage, 11l.—66 Houndsditch, 
Lendon, England. 


Special 
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Crown 


The name of ‘‘Crown’”’ as applied to 
Typewriter Ribbons and Carbon 
Papers, stands for the best and highest 
grade of goods made. 


The material used in their manufac- 
ture is the finest obtainable; the 
colors strong and brilliant; both 
ribbons and carbon paper are non- 
drying and non-fading, and capable 
of sharp, clean work from beginning 
to end. 


*‘Crown’’ ribbons and carbon papers 
are made in a completely eauipned 
and up-to-date factory, by men 
whose experience covering many years 
ensures a product of perfect and 
uniform quality. Neat and attrac- 
tive boxes and packing assist in the 
ready sale of Crown goods by the 
dealer. 


Dealers wishing a line of Typewriter 
Ribbons and Carbon Paper that is 
COMPLETE and of irreproachable 
quality are invited to write for sam- 
ples, prices and terms. 


CROWN 
Ribbon & Carbon Mfg. Co. 


782-90 St. Paul Street 
Rochester, N. Y., U.S.A. 
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Y and E Conference in the South. 

The force of the Perry & Buckley Company, New Or- 
leans agents for Yawman and Erbe products, had the 
benefit of a two-day conference, on November 2 and 3, 
with Carl Gazley, assistant agency manager, and Alex 
Morton, southern representative, of the Yawman and Erbe 
Manufacturing Company. These meetings were of an in- 
spirational character. The two visitors gave much helpful 
information not only regarding such new lines as the new 
“bone-dry”-insulated “B”-label safe, but also as to the 
part the South is playing in national readjustment and the 
methods which are proving timely. Although only four of 
the Perry & Buckley organization are directly concerned 
with the sale of Y and E products, the whole force took 
part in the conference. 

From New Orleans Messrs. Gazley and Morton went to 
Birmingham, and thence will go to Atlanta, for the holding 
of similar conferences. They report that, just as Perry 
& Buckley’s sales have been greater than that agent ex- 
pected, throughout the South the situation is very favorable. 


Rubber Stamp Industry Summarized. 


Charles L. Safford, president of the International Stamp 
Manufacturers Association, recently asked the association’s 
accountant, Thomas D. Goodwin, for a special report on 
some matters pertaining to the rubber stamp section of 
the stamp industry. On account of its interest, this report 
has been issued as a special bulletin to the trade. The 
report itself is rather long for reproduction here, but a 
summary of the points gives a digest of the ground covered 
and the conclusions reached: 

One.—The volume in 1921 was less than in 192 

Two.—The material cost is practically the samé¢ 

Three.—The productive labor cost is practically the 
same as 1920 or higher. 

Four.—Overhead costs have not been reduced 


Although the volume of business has been pretty well 
sustained in the rubber stamp section of the industry, 
yet the volume has been reduced in some cases to as low 


as 75% or less of the 1920 business. If sales are decreased 
at all and expenses remain the same, the percentage rela 


tion of the expense to the sales will go up. A business 
which is showing a 75% or 80% volume as compared with 
1920, is bearing a greater overhead per order than it did 
in 1920. The result of this figures out that expenses under 
such conditions have increased from 50 cents per order 


to 66 6/10 cents per order. 

The report arrives at the conclusion that market 
for rubber stamps has been sustained in a much better 
position than the market for the other sections of the stamp 
industry. Mr. Goodwin stated that he had been much im 
pressed with the efficiency of the work in rubber stamp 
plants and rubber stamp departments 


Postoffice Sponsors Nation-Wide Move for Good 
Packing. 


Postmaster Arthur C. Lueder of Chicago announced 
recently that the Post Office Department and the express 
and railway companies have joined in a nation-wide effort 
to stimulate greater interest in the good packing of parcel 
post, express, and freight packages. November has been 
selected as the “Perfect Package Month” during which 
an active campaign will be conducted to induce all mailers 
and shippers to give their attention to the manner in 
which their goods are packed, kind of containers used, 
and the writing or marking addresses plainly and com- 
pletely. This is of great public interest, because in the 
end the public must pay the bills for lost or damaged 
shipments. Therefore, the public should be deeply in- 
terested in the campaign which will tend to reduce losses 
and improve the service. 

Christmas will soon be here, and it is especially desirable 
that care should be exercised in the preparation of pack- 
ages at this time, because now the occasional mailer or 
shipper will be sending packages. Articles easily broken 
should be carefully wrapped in corrugated or shock ab- 
sorbing paper. The department stores use this kind of 
paper in delivering breakable articles, and it would be 
an excellent practice for housewives to save this paper 
for use when they are sending out their own packages 


Essex County Annual in March. 
The Stationers’ Association of Essex County, Newark, 
N. J., has set the date of its eighth annual dinner for Fri- 
day, March 17. 
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Two 
masterpieces 


W. A. Sheaffer gives you wonderful ammunition for increased 
pen and pencil sales in these two incomparable writing instru- 
ments—“Lifetime” Pen and “Propel-Repel-Expel” Pencil. 
Each has desirable features not found in competitive mer- 
chandise. Each has unusual qualities appealing to the eye, 
hand and reason—and both are subjects of a vigorous, de- 
mand-inspiring national advertising campaign 


“Lifetime” Pen— 


a handsome, ebony black pen with an iridium tipped 
point guaranteed forever; larger, holds more ink, 
positively leakproof; equipped with the famous 
SHEAFFER patented lever filler; point is so 
strong it can make five carbons continually as 
clearly as the hardest lead pencil without dam- 
age to self, yet is responsive to the lightest 
touch. The ideal pen for the big business man. 








“‘Propel-Repel-Expel” Pencil 


withdraws lead into barrel after usage, 
thus preserving the point, as well as 
advancing it. Expels tiny lead ends— 
prevents clogging and jamming. Me- 
chanically perfect. Fills from tip in 
one-third the time. No tedious cap- 
turning. Lighter and simpler in 
action. More beautiful—a lead 
saver, a time-saver, perpetual 
satisfaction. Jerk the cap 


handy eraser appears. Big 
lead reserve. The farthest 
advance in pencils. All 


styles for men and women. 


“Lifetime,” $8.75 Before you stock pens and pen 


Other cils, or replenish your present Repel- * 
SHEAFFER supply, write for the : Expel 
Pens $2.50 to $50. SHEAFFER proposition. Pencils $1 and up 
pes Superior merchandise—a 
|, 2a” complete line—handsome 
< profits and strong ad- 

\ verlising support. 


W. A. Sheaffer Pen Company, Fort Madison, lowa 


Chicago New York Kansas City Denver San Francisco 


OHEAFFERS 





























72 OFFICE APPLIANCES 








i 

* 
z 

ii 


——LU ww 


yi) HAN 


“iw 






















WO heds are 


bettern wan” 


and whin you 




















an’ us both works our 
heds all year t’gither 

to plaze your custo- 
mer, he sure must have 
a hard face if he can’t 
smoile for us both a little 
on Christmas. Let’s 
make him stretch 
that smoile a bit—he’s 


human! 


Sengbusch Self-Closing 
Inkstand Co. 


400 Stroh Bidg. Milwaukee, Wis. 
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S gclittle, lowly, humble _ CCO CLIP F ILE 

ai u 
NO FZ —_— Dace arene, an inexpensive device—— 
to take the place of the cumber- 


(Copyright, 1921, by ‘Thomas Dwight Goodwin.) 
Extracts from this article are reprinted by some clip board. 
permission from “Pittsburgh First,” for 
October 22, 1921. “Pittsburgh First” is the 
official organ of the Chamber of Commerce 












Files can be 






of Pittsburgh, Pa., and is a publication in ie 
an ial conveniently 
every sense creditable to the organization 
which sponsors it and to the great city it 
represents. 
VERY once in a while I sit in at a onterence, or a 
k. dinner, or a convention, where some chap, layman 
or expert has occasion to exemplify, and perorate 
upon, the impressive effect of modern commercial appli 
ances. Yielding as it does so fertile an opportunity, it 
is good condiment for the “efficiency” cook—and he pro 
ceeds, usually, to boil it to death. 





Not so very long ago, at one of these meetings, I was 


asked, point-blank, for an expression upon what I con 
sidered some of the very essential devices and articles inci 
dent to modern commercial necessity On that occasion, 
after enumerating three or four “first-aids to system,” | 
dug down into my pocket, pulled out a very diminutive 
article, and said, “Gentlemen, this, to my mind, is the big 


gest little thing I have ever seen in business!” 


~ 





That “biggest little thing” is something which, like . 
Cinderella and the Ugly Duckling, has been hidden under Clip securely held 
1 bushel long enough—and I propose to bring it out into 
the light, slipper or no slipper. to file—cannot 
It’s this: The little, lowly, humble rubber stamp slip off. 
One afternoon last week I requested one of the young 
fellows on our staff to make a list of all the possible uses 
for a rubber stamp he could think o In the evening | 
asked him how many he had recorded. He handed me his Fits perfectly flat on the papers, there- 
memoranda, not yet complete. Think of it, in an after 
noon that boy had set down over three hundred definite, fore permits stacking. 
practical uses, adapted to the modern office, of the sup- 


posedly inconsequential rubber stamp! And he was only No bulky operating mechanism. 
part way into the job : 
eelaiadng Set’ os Seam "it patties Agar rape Papers may be quickly inserted and re- 
manu turing line, to furnish me an impression of each ‘ 

indi idual rubber stamp then in use tht yughout their offices moved—they are held firmly and do 
and plant. With the treasurer of the oncern I counted 4 bbl 

them There were just eight hundred and seven distinct not wo e, 

impressions, representing that many stamps in actual usé ’ , 

The treasurer looked at the sheets in istonishment. and There are no awkward projections. 


1 


murmured to himself, “What would we do without them? 


\nd'we have an order out now for a dozen more new | The file will hold firmly from 1 to 150 


a may have been all right for Dombey & Son to write, sheets. 
slowly and painstakingly, with an ancient quill, each sep as : . 
arate eadarsemes nt and receipt. But today the antiquat ed Clip is reversible and islocked to theback 
.eather would be covered with dust and its mult farious ; 
labors replaced by the staccato of a couple of littl > stamps, 
with “For deposit to account of” and “Paid” ~e d to the SIZES AND LIST PRICES 
sushi yns Style ‘“‘SF’’—Red Pressboard 
The other day, in my own office, I picked up a plain SHEET SIZE STOCK NO. PRICE 





7 


endorsement stamp and held it in my hand. I think it cost 1 1 g 

us a dollar and a half. If we take care of it, it will last Zz BS x 82 SF 110 18c. 
us so long we will get sick of seeing it. When we order BS x 93 SF 140 20c. 
another it will probably not be because this one is worn 


oO 





: re. 1 

out, but perhaps because it is lost, or the char-woman 83 BS x II SF 170 20c. 
has brushed it into the waste-basket. At the very least 93 BS x 12 SF 220 22c. 
calculation, this stamp, used daily, will last three or four 1 
years Divide 1,200 days into $1.50 to get the expenses 83 BS x 14 SF 190 22c. 
per d Ly As I considered all this, actually I felt. ashamed PRICE INCLUDES CLIP WITH EACH FILE 
to think we had paid so little for such a degree of service Special sizes to order 
9 adding machines and typewriters seemed dwarfed be 
Side 

Most men in business, some time or other, have had A I Cli C 
occasion to go into a bunch of old cancelled checks. merican ip ompany 


Don’t you remember, when you looked over them ho illi 

the reverse side was covered w ith ra cami pone Beshe Ave. and Wiliem 2. NEW YORK, N.Y. 
ments of correspondent banks and the local clearing house? L. 1. C. U.S.A. 
Did you ever count the number of impressions on one of 
the checks? Have you ever thought of the enormous quan- 
tity of these checks that clear in Pittsburgh alone every 
day? Now for just a minute think what would happen if ‘ape mal 
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DC 
Loose Leaf Products 


The New 
Ball Lock 


Transfer 


Binder 









a = 


A Radical Improve- 
ment in Top Lock 
Binders. The Micro- 
chrome Steel Ball 
Locks Securely and 
Positively on Each 
Post. 


Accounting Devices Company 
564 West Monroe Street 
CHICAGO, ILLINOIS 


‘ 








all these bank and clearing house endorsements had to be 


written. Why, it would take a regiment of additional 
clerks at an appalling expense. “The Little, Lowly, Hum 
ble Rubber Stamp!” 

I venture the statement that, in the service of our own 
organization to our clientele, along industrial lines, and 
improvements in operating and financial systems, not one 
idea nor one appliance has given us the aid for its cost, in 


accomplishing best results, as has this humble contrivance 
of vulcanized rubber and wood. ‘Tis a rubber stamp, or a 
rubber die, that letters your tooth-paste tube, that identi 


fies and addresses galvanized sheeting, that marks cer 
tain kinds of boxes and barrels, that trademarks your cor 
rugated shipping cartons, that records the calculations o1 
your bills for gas and electric current you don’t like to 
pay, that addresses tags and labels in many offices, that 
endorses checks and drafts, that dates a posting ledger, 
that imprints numerous small forms, from voucher distri 
butions to cost summaries, where the quantity used does 
not warrant the printing press, that identifies all kinds of 
papers and documents, that both “duns” and “marks paid,” 
that duplicatés your autograph for form letters, that 
“okays” departmental messages, and invoices, that initials 
authority on orders and instructions, that indicates prices 


literally, that stamps any message on anything that will 
take ink, from a single letter to a page. 
While I feel sure that the average business man is sen 


sitive to the importance of most time-saving devices, and 
especially those that insure accuracy, yet | am certain that 
he has never quite consented to dignify the humble rubber 
stamp in the manner it deserves. What I have already 
said will help to a recognition—now let me add an in 
formative word or two. 

When you order a little rubber stamp for, perhaps, the 
insignificant sum of one dollar, just what takes place? 

A clerk or salesman helps you to a selection of type 
The customer’s order is taken. The factory order is writ 
ten. The copy is sent to the factory. The type is set 
Proof is “pulled,” read and corrected. The mold is fash 
ioned. The rubber is vulcanized by use of the mold. Thi 
vulcanized die is cut and trimmed. The wood moulding 
and handle is prepared, with or without a cushion. Th 
die is glued to it. An impression is taken, and pasted upor 
the wood. The stamp is sent to the shipper. It is deliv 
ered to you by parcel post or messenger. The office bills 
it. The bill is mailed or sent with the stamp. A charge is 
brought upon the books. When you pay, the credit is 
handled in the same efficient manner as a credit of ten 
thousand dollars for a shipment of sugar to a broker. The 
bookkeeping is more detailed than in larger lines. The 
production of the stamp is usually within forty-eight hours 
All for a dollar! When you contracted to spend that 
dollar, you thought you were buying just a rubber stamp, 
I say that you bought the stamp, and, in addition, had 
donated to you the highest degree of service that can be 


found in any manufacturing line, barring non I believe 
that the average business man should recognize such 
service. 


The stamp business, metal and rubber, has become ai 
important, grown-up, “personal-service” industry. With 
out it the words “Identification” and “efficiency” would 
mean little. It’s high time we see it. About eight hundred 
plants, large and small, serve an exacting public. The 
volume is estimated at something like twenty-million dol 
lars annually—not large, but a fair-sized industrial child, 
I should say. Modern plants are located in every section 
of the country. Let me say that in volume and perfection 
of product, Pittsburgh is second to none. It’s a great 
little business, this stamp stuff—and I don’t think you 
realize it. I'll venture you don’t even know that when the 
U. S. Railroad Administration took over the transporta 
tion lines, with a consequent immediate change in forms, 
one single order placed by them with a stamp plant, for 
ten thousand stamps, was executed and delivered from 
Saturday to Monday. Such things are not unusual, they 
are done right along, everywhere. That’s service, isn’t it? 
And without any fuss, because it’s a little thing—just a 
little, lowly, rubber stamp. 

I heard a man say once, that a one dollar rubber stamp 
had, up to date, reproduced in his place two hundred and 
twenty million words, “without a single error,” and that 
at the time, without the aid from it, his bill for new sta 
tionery would have run into hundreds of dollars, which he 
could not possibly afford. Without it three typists, work 
ing constantly, could scarcely have handled the tedious 
task of writing this over and over. Can you beat that? 

Miss Cinderella Rubber Stamp, I acknowledge, with 
apologies, your humble curtsy. If you haven’t any slippers 
to wear to the ball with your big sisters, I'll buy some. 
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GOOD cheer at the 1921 holiday 
Season and a new year full of 
achievement for all those engaged 
in the sale of business equipment 
is the wish of the makers of 
Security Steel Office Furniture. 





STEEL EQUIPMENT 
CORPORATION 
AVENEL, NEW JERSEY 
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A Necessity for Every Desk 


CLAMP ERASER No. 1085 





I. Convenient— 
Combines a Mongol soft pencil eraser and a 
Van Dyke soft ink eraser in one. 


II. Adjustable— 


As the eraser wears off it can be adjusted to 
the proper length. 


III. Non-Smudging— 
The fact that the fingers do not come in 
contact with the eraser prevents smudging. 


IV. Economical— 


The erasers may be replaced when com- 
pletely worn. 


Illustrating the easy manner 
of refilling. Packed 1 dozen 
in a counter display box. 








EBERHARD FABER 


“The Oldest Pencil Factory in America” 
NEW YORK 


TRADE SS MARK 
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September Exports of Typewriters. 
United States exports of typewriters by countries, dur- 
ing September, 1921. By the Division of Statistics, Depart- 


ment of Commerce (machine bookkeeping typewriters in 
cluded): 

Countries. Countries 
Austria ...... --$ 30,934 Other Brit. W. Ind.$ 195 
Azores, etc., Is. : 375 Cuba Pee eee rr 6,438 
oe 20,523 Virgin Islands .... 602 
Czechoslovakia .... 5,307. Haiti sé ae aaeaaIT eo 30 
ee ee 2,113 Dominican Republic 50 
EN ower es 75 Argentina ......... 9.860 
SS ee « ee eee acc eck 7,202 
Germany ..... 15,060 Chile .. pees 1,212 
Gibraltar ..... 300 NS ee 3,166 
a ee en 245 MEMOGOE kccccce c's 89 
rere 30,552 Dutch Guiana .... 105 
Malta, etc., Is.. 65 NN Sa eia's's c s'a vate a's 508 
Netherlands .... he et ee . 4,849 
Norway ..... eons LJjao WenenBels:.... cise 4,393 
Poland and Danzig rhe. i Oe eee 1,232 
Portugal ....... 1.000 — GAUOOR x5 ccc kicte. 30 
Roumania .. 71 3ritish India ..... 27,520 
MEE dawcctewie » «a 6,027 Straits Settle- 
Sweden ..... 8,299 TS Ree oe 801 
Switzerland . 19,313 Other Brit. E. Ind. 489 
Turkey in Europe 150 Dutch E. India.... 8,575 
England ...;-... 67,525 French Indo China 60 
Seotland ....... , 379 Hongkong ....... 1,675 
Bermuda ...--.. GES *- Fo ene c cage 9,944 
British Honduras . i 3 RAS - 360 
CameGs: 1.6 <iee. Zi B2s }~§~ OTE. «kk. sass 22,506 
Costa Rica .... 135 New Zealand ..... 3,316 
Guatemala .. 4,243 French Oceania ... 133 
Honduras ..... 600 Philippine Is........ 993 
Nicaragua ..... 500 Belgian Kongo..... 112 
Panama ...s... 2,249 Brit. W. Africa.... 23 
eS eee oe 48 458 Brit. S. Africa..... 3,786 
Newfoundland, Labr. grit. E. Africa .... 360 

Por Te ee. Cee ae ae ere 169 
Se ere 724 —- 
Trinidad & Tobago 891 7 $518,269 

Shipments to Non-Contiguous Territories. 

SOS Se ee 681 Porto Rico ...-....$ 4,440 
OS aa ee 5,791 


September Exports of Metal Office Furniture. 

United States exports of metal office furniture by coun- 
tries during September, 1921. By the Division of Statis- 
tics, Department of Commerce: 





Countries. Countries. 
Azores and Madiera Virgin Isl’ds of U.S.$ 351 

Islands A Sa Dutch West Indies... 195 
Belgium ..... 1,323 EEE «6 «scence 175 
Denmark ..... : 26 Dominican Republic. 207 
4. eee rer 752 Aftgentina ......<. . oa 
Germany ....... ee ee Free 48 
eee Se ; FO Cempmmbin § 25.6. vests 134 
Netherlands .... 515 Dutch Guiana ...... 78 
Portugal ....... ; 45 French Guiana ..... 72 
Roumania .... 173 | Sree 1,345 
OS Fe 806 Venezuela .......... 478 
Turkey in Europe... ae rer eee 1,923 
OS re |e 3ritish India...... na 391 
SD csv ccve ces 75 Straits Settlements. . 187 
ee er eee . 12,786 Dutch East Indies... 4,797 
ee Ses, ic scala eee nites 54 
Guatemala ......... Be GE soc cada an xe 300 
Honduras eee ae 21 ME. chs a aaa wek 3,321 
Nicaragua .......... 165 New Zealand ....... 1,267 
2 re ee 513 Philippine Islands... 1,711 
pe 15,968 sritish South Africa 1,309 
OINE, ites at «0 ' 13 a 
Trinidad and Tobago 168 WE. ssicaacts ... .$78,448 
_ Ea Ss ae 11,376 


_ September Exports of Adders-Calculators. 

United States exports of adding and calculating ma- 
chines, by countries, during September, 1921. By the 
Division of Statistics, Department of Commerce: 


Countries. Number. 
SEG Seema Cl Rey $ 330 
Pare oe Oe aes ae 7,392 
Smmemeslovaltia .........sescacsccncss ees 5,844 
PE IA SIRENS BORE 36 12,978 
NE utelbdea 06. <5 cdo 6a a aed 3 1,472 


ar ae aabielnagi 6 1,978 
| ES PRE 17 
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is a guarantee of 
user satisfaction 





Satisfaction is born of 
quality alone. To main- 
tain the highest quality, 
with moderation of price, 
is our consistent policy. 


Catalogue covering com- 
plete BARBEE line of wire 
baskets sent upon request. 


Barbee Wire & Iron Works 


Conway Building 
CHICAGO 
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Neidich 
Carbon Papers 
Typewriter 


Ribbons 


“‘The Line of Lowest Ultimate Cost’’ 








Superficial appearances are deceptive 
particularly in chemical products like 
Carbon Paper and Typewriter Ribbons. 
Go deeper and you will learn of the in- 
trinsic value of our products as revealed 
in the character of their performance, 
and of our service, in time and under 
all conditions. 


You will discover that inherent element, 
that characteristic difference, that 
counts so much in making them—‘‘The 
Line of Lowest Ultimate Cost.”’ 


Our “Superba”? Brand above featured 


is a mighty fine medium-price quality, 
one of our best sellers. May we quote you? 


Neidich Process 
Company 


Manufacturers 
ESTABLISHED 1898 


Burlington, N. J. 
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NS oe tg te ee | ee 4 1,026 
(SS SES Reg Se, A oie aa 6,406 
ST pg, oo ee 8 2,622 
SE a a ss 28 7,775 
ee reas ae a os be 96 ¥ 77 4,698 
SE EE ee fe ] 68 
I eee, Be kde cues we’ 5 1,232 
ct ies aU Rego x wu 60 l 196 
I et). oic’n ind. # RE Gow eee l 130 
ES SS Re SE Se ee 4 613 
A ew ce as 38 8,762 
pe ESS Be ee re l 228 
ee ne keR CMS on os l 333 
Bropemtmecam $=OGWONC. . .46 06 <ccaccccscesee 1 350 
Ee. wick au Samia Gen ake a i ay. 3,454 
al re ine bie cms a eM EAE S-O4 U5 a 8 19 1,900 
es ee kh wae oec uses 22 2,466 
a Ca eee acesese 4 1,364 
ni ci aloes base 12 1,450 
ee ee ee Me he 6 1,350 
SN Tt IEE ie bin k op hE oes ona hips «e's a 4,162 
a OL iain a beee 6 900 
i SE CR SS 4 1,440 
EE ee ae 18 2,450 
nc cali siecle eene 5 2,484 

2 A Se Se $90,776 

Shipments to Non-Contiguous Territories. 

te ee ee. ee wlabbieses 6 $ 300 
ER BR re i aie hae eke 6 4 885 


September Exports of Cash Registers and Parts. 

United States exports of cash registers and parts, during 
September, 1921. By the Division of Statistics, Department 
of Commerce: 


Cash 

Countries. Number Registers. Parts of 
Ee rs og « 6d Chederws 9 $ 3,126 taba ee 
I Sor oags Skis tS enes-ai 6 1,816 $ 194 
Cale Vie s oad cone ted ee eee 2,673 
SRE Fa 28 10,223 
Ss SR ae eee 83 14,786 ; 
SSSA errr 22 8,980 87 
ok Iii 5 ose lnis alee oid 25 6,463 
a re ae 38 11,226 
ESS ODE eee 10 2,733 ie 5 i 
SE ee ee ee 111 17,413 4,657 
a A err eee ae 2 eee ee 
GS RS 5 ee tees 29 1,039 6,518 
SR ET Ey ae eae 5 696 10 
EE ne ee 21 5,116 18 
Newfoundland, etc............ 3 907 
0 NEE Re re 4,073 218 
Dominican Republic.......... 5 2.518 , 
gs aod ah sib kbs «00 20 5,544 543 
a EG es ee hg re 561 
ca oa odwc ao faint 7 3,918 
I i Sg is ad ea 1 cee» oa! tae Ceds 
I NNR ek on dd wale ws 1 529 
es ok cn cu aane oes 4 2,221 
ES ee 4e see Se 4,269 
Dutch East Indies....... ta’ ee f aa ee 
ae ay eee Ss ok Oak oe <2 23 11,745 42 
ie er nig ova eal 8 65 10,461 502 
New Zealand....... wot alee & Bed 20 3,535 er 
British South Africa.......... 3 480 38 

| SSSR ey ee | $137,621 $16,061 


September Exports of Carbon Paper and Ribbon. 


United States exports of carbon paper and typewriter 
ribbons by countries during September, 1921. By the 
Division of Statistics, Department of Commerce: 

Carbon Typewriter 


Countries. Paper. Ribbon 
de 1 ES rd ge a Rene $ 144 $ 1,636 
a EE ie en en ee 8 111 
EN U7 WORE SAG oa be hn dvb ew hae ke eds s 714 2,254 
Peecmeriamas ./.)........ piacere ieee. ve 188 411 
Poland and Danzig........... fry ee ee aa 400 
SS a iets 6 180 eee 
OE Sa eee sae iron ata nea er. ae 393 
i oo doa: ghnital atarwa.d-6mule'’'s"e 1,330 47 
NN Leiasahe “ya cat le Mia Meaae diate 10,883 3,249 
Scotland ....... Siig sol gs arabes aoalaciot.a 583 re 
or ae drat dsutyglatal ati'siate ala’s' Serb 22 
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Gold-Seal Linoleum laid by 


APPLIANCES 





P. W. Burnham ©& Co., 








New York. 





Gold-Seal Battleship 









Linoleum on the floor of a 















private office of W. R. Grace & Co. 


The Modern Floor 
for the Modern Office 


YO. 10 HANOVER SQUARE, New York 

City, might almost be called headquarters 

of America’s foreign trade. For it is the 

home of W. R. Grace & Co., operating all over 

the world, wherever American goods are mar- 

keted or foreign goods obtained for American 
consumption. 


Throughout this entire building, the floors 
are covered with Gold-Seal Battleship Linoleum 
—durable, sanitary, economical—from every 
viewpoint the modern floor for the modern office. 


Gold-Seal Battleship Linoleum is resilient and 
restful to walk upon. It does away with the 
nerve-racking clatter of hurrying footsteps, 
and gives instead an atmosphere of quiet 
eficiency. It is attractive in appearance, 
whether used uncovered or as a background for 
fabric rugs. Its durability and ease of cleaning 
make it extremely economical. 


Made to conform to the rigid specifications 
of the U. S. Navy for use on the decks of naval 
vessels, the Gold-Seal brand is genuine battleshit 
linoleum of the very highest quality. As posi- 
tive assurance of this high quality all Gold-Seal 





Battle ship Linoleum ae ie 


(THE FAMOUS FARR & BAILEY BRAND) 


Made According to U.S.Navy Standard §— icghgntere’ 





One of the 
‘ larger offices. 


IMPORTANT 
For best results and maxt- 













An outer office, 
showing fabric rug on a 
background of Gold-Seal Battleship Linoleum. 


Battleship Linoleum carries the famous Gold- 
Seal Guarantee, which says and means: “‘Satis- 
faction Guaranteed or Your Money Back.” 


Gold-Seal Cork Carpet 


When absolutely noiseless floors are desired, we 
recommend Gold-Seal Cork Carpet. It is springy 
and resilient—as quiet underfoot as a heavy 
woven rug. Made in 6 attractive shades. 
Guaranteed by the Gold-Seal Guarantee. 


CONGOLEUM COMPANY 


INCORPORATED 


Philadelphia New York Chicago Boston 
San Francisco Minneapolis Dallas Kansas City 
Pittsburgh Atlanta Montreal 


mum service, Gold-Seal 
Battleship Linoleum 
hould be laid by experts. 


end you copies of our 
Gold - Seal Specifications 
tor Laying Linoleum and 
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LEDGERETIE 


Biggest LooseLeaf Seller 
ofthe Year 


A Durable, Simple, Low Priced 
KEYLESS Ledger Outfit. 
Opens and Closes 
INSTANTLY. 
Easy to Insert 
or Remove 

Releases 


Leaves 
Instantly by | A Slight Pull 


Moving Expands | 
End Levers. Back 90%. 
Sheets Easily 
Inserted or {7023 
Removed. A Strong ; 
Metal Hinge 
Prevents | 
Shabbiness ' 
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No Keys to |. 
Turn. Lock 
































































at the Point of 
Greatest Wear Sheets Litho- 
Regular —the Hinge. graphed on 
° Medium Weigh 
Discounts Paper With | Complete 
to the Trade. Good ‘Writing Outfits of a 
6 and Erasing Binder, 200 
Anticipate the Surface. oe ee 
January Demand and ce Ail 
opular Sizes 
| Order Your Supply Now. ‘aa 
-O107 714 x 10% 
O07 8 9%xnk & 


Irving-Pitt Manufacturing Co: 
CHICAGO KANSAS CITY NEW YORK 
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ie CS, 5. bse nde wkeacderne were 47 
Ee oe Se ee eee 95 
Honduras Pre ne ee 19 ates 
Se Fe bigtad 9 
PERS SCR sé ke Sh on twa dwaalteawastn 28 223 
ae ot 6 Og a hae Rewer eS Ke 1,641 2,652 
Newfoundland, Labrador.............. 125 199 
MND c0' tna e sce dade aed wanseetees 42 x: 
EEE TEE eT ee. 153 48 
Trinidad and Tobago............... ; 39 aiogad 
OE eT ee ee ew 473 179 
eee eer ee gai 58 
Argentina PCR TT wee RRS 1,643 2,550 
SS re reyes ae <> ee 519 
EE oc & w dic du-W de 4% sucks uaa cee whe ei 231 
Oe NS SOP ere eee bee's 115 346 
Ne. rg sacle nO o'er Beackce Rchoion otk cea ae 24 
URMMITUROE 4 n'a oa wie arden! dd ey ba oe ee ae 578 
ee Eee ee rok, rte 45 637 
CR. i cnkEe ae bbed KL twa beatae eee .. 1,680 
rere 8 ee oe 679 2,039 
Straits Setipemments... ic... dst ccd ess 72 oA 
Other British East Indies........... 32 84 
Eesti: TOO EGNOS ..ok oc cascade tees on 13 
ON ox ois acian tel nage ares 232 wee 
ee er ee rere, ee cr ee ate 15,035 1,510 
MO. db cabed.ocas a0 take eee 141 24 
Pimetrae ...o «ccs 461 925 
Drees CPORMII fo vi.coc. + v.0la hse reane 12 
Beitish South Africa... occ ccdees Was 120° 715 
Portwmasee FAIA cc ocdua s/s vases es 51 

Fete ces, 4b chenkndee aee . $39,943 $24,767 


Civil Service Openings for Auditors. 

The United States Civil Service Commission announces 
that the income tax unit of the Bureau of Internal Revenue 
will appoint several hundred additional auditors and reve- 
nue agents or inspectors as soon as the commission can 
supply the eligibles, for auditing work in the central office 
at Washington and inspection work throughout the coun- 
try. It is stated that the Bureau of Internal Revenue finds 
it necessary to augment its present force greatly in order 
to bring its inspection and auditing work up to date and 
keep it current. The Bureau recognizes the importance 
to business interests of clearing away work in arrears. 

The Civil Service Commission has announced an exami- 
nation to be held throughout the United States December 
14 to fill these positions. The entrance salaries offered 
range from $1,800 to $3,000 a year. Advancement will 
depend upon the record of the employee. 

Full information and application blanks may be obtained 
from the United States Civil Service Commission, Wash 
ington, D. C., or from the Civil Service Board at the 
post office or customhouse in any city. 


Boxing and Crating Course for Shippers. 


The Forest Products Laboratory at Madison, Wis., 
conducted a class in November for shippers. The course 
is practical training in boxing and crating. The equip- 
ment of the laboratory makes possible tests of various 
types of shipping packages, as well as tests of the materials 
used. The list of students in the November class included 
C. H. Petersen, American Can Company, New York, N. Y.; 
L. H. Rabbitt, Dennison Manufacturing Company, Fram 
ingham, Mass.; William Sitzler, Hammermill Paper Com- 
pany, Erie, Penn. Classes are scheduled as follows: Jan- 
uary 9-14; March 6-11; May 1-7. Information regarding 
this work can bé obtained from the director, Forest Prod- 
ucts Laboratory, Madison, Wis. This institution is oper- 
ated by the United States Department of Agriculture in 
conjunction with the University of Wisconsin. 








Directory of Finnish Importers and Exporters. 


The Export Association for Finland, Helsingfors, Fin- 
land, has issued “Finlands Exportregister,” listing articles 
of Finnish import and export in alphabetical arrangement, 
and the principal business and financial houses. The book 
is printed in English, Finnish, Russian and German; it is 
a volume of 281 pages. 


Catalogue File at Buenos Aires. 


A free information service for subscribers is maintained 
by Boletin de Obras Publicas, Florida 32, Buenos Aires. 
Argentina. Catalogues of technical products and con- 
struction material may be sent for the reference library. 
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Go to Goes for 


The Goes Bordered Blanks 


An original and diversified assortment of 75 styles 
of appealing border designs, perfectly lithographed in 
a variety of colors and in a wide range of proportions 
and styles, some as large as 17 by 22 inches, others but 
3% by 7 inches. 

Having no wording whatever upon them, these styles 
differ materially from the large variety of the Goes Stock 
Certificates. 

ALL Printers, regardless of their specialties, will 


find them attractive, and appropriate for ALL pur- 


poses that require refined, high-grade products. 

The Goes Record Books, both for Corporations and 
Common-Law Companies, have been carefully pre- 
pared and arranged for use by such organizations. 


The Goes Printer’s Helps 
also include blanks for 
Common-Law Certificates Bonds 
Stock Certificates Diplomas 


Interim Certificates and 


Certificates of Award 
The Goes Art Advertising 


Check-Book and Business Card Blotters 
Monthly Service Cards Calendar Pictures 
Mailing Cards Calendar Mounts 
Blotters Calendar Cards 


Lithographed Calendar Pads 


also 


The Goes Artistic Greeting Cards 
Entirely new Greeting Card and Blotter styles, designed 
especially for Good-Will Expressions, Christmas Greetings 
and Holiday Publicity, are now available. 


When requested, we will send samples or descriptive matter of 
any or allthe Goes Products. 


Goes Lithographing Company 


49 West 61st Street, Chicago 
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Bourse Furnishes Monthly Business Barometer. 





Business Bourse of New York Supplies Dial 

Which Gives in Graphic Outline and Color 

a Picture of — Conditions for Each 
onth. 





After twelve years of confidential expert service for large 
individual firms, the Business Bourse of New York has 
commenced the issuance of a forecast business service con- 
sisting of a striking business barometer dial chart in red 
and black on white background together with a printed 
analysis accompanying each chart. 


December, I92I. 


The Dials are issued on the first of each month and are 
so made as to fit into a loose leaf binder—supplied by the 
Bourse—having stiff board covers and gold letters. These 
dials show with graphic accuracy the state of the country 
with reference to the following activities: Railroad earn- 
ings, bank clearings, banking conditions, bond sales, stock 
sales, new securities, new buildings, crops, exports, labor 
conditions, failures and commodity prices. How these 
factors are moving in the current month are shown and 
how the last twelve months stand in relation to the five- 
year average. All this is accomplished by lines, arrows 
and colored areas. The system is ingenious, easily mas- 
tered, and once understood can be scanned and compre 
hended in a few minutes each month. 


XII 
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ex s 


COMMODITY PRicg. 





S3Jonvive wnve 
il 


NEW securities 


1A 


This Dial of each month is based on the investigations 
and reports of the Bourse’s expert investigators and in- 
dividual correspondents from 173 cities and towns. This 
work is under the personal guidance of J. George Frederick 
and Park Mathewson, acknowledged and widely known 
experts in business statistical work. Mr. Frederick is the 
author of “Business Research and Statistics” and other 
works, and Mr. Mathewson has written a number of books 
on sales financing, business budgets, trade acceptances and 
financial trends. He is also well known as a contributor 
to leading business and financial publications. 


The Bourse Business Barometer Dial consists of a four- 
page folder, the first page bearing the colored dial divided 
into twelve segments. Directions for using the dial ar: 
given on this page, with statistical records of the year’s 
changes in the lower right and lower left hand corners of 
the page. The second page is devoted to a dial analysis, 
past, present and future trend; this analysis is continued 
on the third page, while the fourth page consists of a fore- 
cast of what is likely to come in commodities and trades. 

Taking the November chart or dial, for instance, we find 

(Continued on Page 107.) 
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No. 048 


This No. 048, the Falcon, 
has the largest sale of any 
peh in the world, for it 
meets a host of needs, is 
easily held and writes so 
smoothly. 
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Make Your Customers’ 
Pen Purchase Easy 


"[ HE Esterbrook display case saves counter space, 

gives a maximum display of a wide assortment, 
ties up little in stock and lends aid to the cus- 
tomers’ effort. Let them pick from the case, then 
sell by the box and speak of each pen by name 
and number. 


Let your pen sales be well made, and for a 
purpose. Know what each of the twelve most 
popular pens in the world is built to do, and 
tell it to your customers. It will lead to other 
purchases, because: 

Proper use of the shelves behind your pen 
counter will build sales in other lines. There are 
many ways to build up additional profits through 
your Esterbrook department. 

Our dealers’ service is worth while; and it is 
yours if you’ll but ask it. 





The Esterbrook Pen Manufacturing Co. 
80-100 Delaware Avenue, Camden, N. J, 


, Toronto, Canadian Agents 
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chair irons 


No. 334 No. 336 
OFFICE CHAIR IRON TYPEWRITER CHAIR IRON 


Entirely of Steel 
Strong-light graceful 


MADE UNDER OUR OWN PATENTS 


COLLIER~KEYWORTA  CoO.. 


GARDNER.MASS., U.S.A. Y 
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Advertising Reduces Paper Costs. 


Speaking before members of the Worcester Typothetae 
Dr. R. E. Rindfusz, secretary of the American Writing 
Paper Company, and assistant to the president, declared 
that the manufacturing of one of the company’s advertised 
and standardized grades of paper involved a total ex 
penditure for unsatisfactory paper adjustment of only 
$1.56 for an entire year. 

le contrasted this amount with the tremendous expense 
encountered in adjusting paper-making machines to pro- 
duce un-advertised and un-standardized brands of paper 
e cited the instance of a special order for only 2,000 
pounds—a very small quantity in paper-making terms 
which necessitated very expensive readjustments of equip- 
ment. Despite the increased cost, the finished product on 
this order was not of as high or uniform quality as that 
of an advertised standard grade. The smallness of the 
order and the fact that unusual specifications were given 
prevented the most efficient manufacturing and resulted 
in rejected paper with the attendant quibble over adjust- 
ments. 

Dr. Rindfusz declared that advertising is one of the 
most vital factors in effecting standardized manufactur- 
ing. The force of publicity, when used intelligently and 
persistently, provides a greatly increased market. In the 
paper industry, as in nearly all others, the broadened market 
makes it possible to operate on a basis of big-scale pro- 
duction. When the equipment is not subjected to constant 
readjustments for small or unusual “runs,” there is a 
pronounced increase in the quality of the*product and a 
decided reduction of costs, which, he said, means lower 
prices to consumers. 

In describing the economies resulting from standardized 
methods in the paper industry, Dr. Rindfusz said: 

“The paper machine, from fifty to 250 feet in length, and 
costing from $50,000 to $500,000, is the most important unit 
in the mill. There are few mills that have more than three 
or four of these machines. In the twenty-six mills of the 
\merican Writing Paper Company, we have fifty-five of 

se huge machines. 


1 
I 
] 
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Down Time Important Factor in Cost. 


“Every change in the composition of the paper being 
made, or in the color, means stopping one of these gigantic 


machines. The immediate effect is to increase costs 
tremendously. For instance, to run a new color means 
careful washing up not only of the machine proper, but 
of some of the preceding equipment as well. The ‘down 


time’ charge might run as high as $50.00 per hour. If it 
should be necessary to make some iots as small as 5,000 
yunds, assuming one hour of ‘down time’ before another 
eaning up, there would be an extra cost of one cent a 
pound merely for the work of adjusting the machine. 
[his would be an increase of ten per cent in cost on a 
ten-cent-per-pound paper. 


pe 
I 
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“The additional cost would not be limited to the actual 
machining itself. The paper machine is the principal part 
of a mill, but it is not all of the equipment required. The 
rest of the plant is about equal in capital investment to the 
principal machine. All this auxiliary equipment, extend- 
ing from the sorting room and including all the intervening 
erations until the paper is finally packed for shipment, 
is affected, or is likely to be affected, by every change in 
the kind of paper being made. To make the necessary 
adjustments means additional costs. 


OT 
i 


“Constantly changing the kind of paper in process adds 
to the expense in still another way. It makes it necessary 
to maintain an extra large amount of equipment For 
instance, we made a survey of one mill and found that it 
had enough of each of three kinds of finishing equipment 
to handle all of the product of a big machine. This 
neant that the year’s product of one paper making machine 
might pass through one finishing process—any one of the 
three sets of equipment. Obviously, if it had, the other 
two sets would have remained idle—and idle equipment is 
expensive. 

he cure for this trouble is to choose for each mill 
grades of the same characteristics and made of the same 
general class of material. This, of course, comes after a 
survey to determine which grades a mill is equipped io 
handle most efficiently and most economically. For three 
years we have been reducing our brands and grades 
steadily, and have been distributing them among our 
twenty-six mills where they could be produced to the 
best advantage. Each mill used to have to carry in stock 
a complete variety of raw materials. Now it need carry 
only those for the few products to which it is restricted. 
The result is that we can control our inventories; we don’t 

















VUL-COT Waste 
Baskets usually sell 
themselves—and we 
guarantee them 


VUL-COT was the first guaranteed 
waste basket—and VUL-COT bas- 
kets still carry that guarantee which 
says they must give 5 full years of 
service. 


Show your customer this guarantee. 
Incidentally he’ll take in the hand- 
some appearance of the VUL-COT 
basket. Let him feel how light it is. 
Then tell him it will bear his weight 
without damage. 


Another good argument is the fact 
that a VUL-COT basket holds all 
the waste. Small pieces of paper, 
chips and the like can’t slip through. 
Any one of these facts will sell 
VUL-COT baskets and this is where 
you come in for profits you deserve 
for handling a guaranteed product. 


Let us hear from you if you are not 
now handling VUL-COT Baskets. 


AMERICAN VULCANIZED 
FIBRE CO. 
525 Equitable Bldg. 
WILMINGTON DELAWARE 


Canadian Distributors: 
A. R. Mac Dougall Co., -Ltd. 
468 King st. W., Toronto, Canada 
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The Pacemaker 


All welded steel, yet the lowest 
priced on the market at $31.50. 





The Mastercraft 


The most popular steel file with 
dealer and user alike. 





The Grade A 


The aristocrat of files. The finest 
model built by Van Dorn. 


Counter Heights 


Cases for every office record, 41 
In. high—regular counter height 
and covered with continuous 
battleship linoleum tor 








Stationery Cupboard 


A handy piece of office furniture 
in big demand. 


Wardrobe 
The stationery cupboard con- 
verted into an office wardrobe by 
simply removing shelves. 


Transfer Cases 


Stack to any height. A strong, 
smooth-operating transfer file. 





o 


One Drawer File 


A new Van Dorn product. Each 
drawer a complete unit, easily 
assembled into 2, 3 or 4 drawer 








Filing Cabinet 


Built of unit sections selected by 
user. 





Filing Cabinet 
Built of unit and wide sections 
to suit users needs. 





di 





Omnibus 


An assembly of selected unit and 
wide sections on roller base, a 
big seller with banks. 


filing cases. 


High Cases 
These 24 Drawer Document 
Cases are popular with law of 
fices, public buildings or legal 
departments of corporations 








Card Case 


One and two drawer Desk Cases 
for card indexes of all standard 
sizes. 





Bankers’ Note Case 


A convenient case for executives 
as well as bankers. 


ry 


Office Table 


Built in regulation 60 and 72 inch 
lengths. 





Desk Tray 


Each tray acomplete unit. Trays 
can be built as high as desired. 





eee eure 





Filing Safe 
A “B Label Safe” that made a 
remarkable record in the official 
Underwriters’ Laboratories Test. 


Filing Safe 
**Office Model” for fireproof 
buildings. Van Dorm safes are 
built in 3 models, and each 
model in 3 sizes. 


tas 


Stenographers Desk 


Single or Double Pedestal Type- 
writer desk. Writing surface |bat- 
tleship linoleum, bronze binding. 


Net 


Desk 


A beautiful steel flat top desk 


that will serve a lifetime 











Roller Shelf Case 
16 drawer, for books up to 19 in. 
wide. Shelves adjustable. Ad 
ditional sections as desired. 








Lockers 


Van Dorn Lockers are excep- 
tionally sturdy and high grade. 





Shelving 


Adjustable Steel Shelving that 
finds innumerable uses. 











a 


Supplies 
A complete line of filing supplies 
especially selected fo. wearing 
quality. 
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Thoroughbred Qhality, plus Economy Extra Profits in these Two Products 
4 y»P 

(1st) Judged fromfevery angle, beauty of (4th) Van Dorn Steel Lockers and Ad- 
design, smoothnes§ of operation, stamina justable Steel Shelving also greatly widen 
and durability, thege can be no finer metal your sales-field. 

office pone % b ilt. ra a oe “Special Work?’ Franchises 

tury of experience]in specializing in stee dot Bh 

fabrication has taught us how to produce (Se i axe ‘ Vi 3 Dorn, ae ydttons-v 
ay yore yy, oo owegaiyet ome make such added prpfit in special work 
Be EIS: one my rer oktages such as bank grills, liprary shelving, and 


ical, sales-m selling figure. eye es 
SS ee B meu public building “buiJt to order” work. 


You can trust Van Dérn for co-operation 


Completenessjthat Boosts Sales ¥" 
—not competition—jphen these oppor- 


(2nd) Few manufacturers can offer a tunities develop in ydur territory. 

line so complete} Van Dorn builds ' 

“everything in stedl for the office”. Your A Name that) is Known 
customer can completely standardize his (6th) Your customets know Van Dorn 
office in steel of the same harmonious dependability. Van [porn advertising ap- 
design and finish. pears consistently in} the larger national 





: . publications and seledted business papers 
Three Files at Three Prices that reach the office ¢xecutives. 


(3rd) Letter file sqles are the foundation 


of your business. | A letter file sale is Business Policies that Make Friends 


never lost on price with Van Dorn. Three (7th) Aside from the cold dollars and 
models, The ‘‘Pacdmaker’’, the ‘‘Master- cents logic for selling Van Dorn, there 
craft” and the “Grade A” file insure a is still another big reason: Friendliness ! 
price range to fit eyery pocketbook. You'll like to do busigess with Van Dorn! 





Will you represent Van Dorn in your 
territory? You'll ind it a decidedly 
profitable connection. 





THE VAN DORN IRON WORKS CO} 


“Mastercraftsmanship-in- Steel” 
CLEVELAND 





New Year 
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TAMP PAD 
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The “SOLO” Stamp Pad stands for 
satisfaction to the consumer and quick 
action to the dealer. Severe tests in 
direct comparison with the felt stamp 
pads now in use have resulted in the 
“SOLO” pad being standardized by 
many of the largest business houses. 
No price is right unless the quality is 
right, and our pads cost no more than 
the felt pads. 


No smeary, unreadable impressions. 
Never any surplus ink on surface. 
Does not absorb moisture. 

Will not sag in the center. 


BUT 


Will give twice the number of im- 
pressions from the same amount 


of ink. 


The “SOLO” Pad eliminates all the 
above objectionable features and 
combines all the merits long looked 
for in a stamp pad. The “SOLO” is 
as much an improvement over your 
present stamp pad as electricity for 
lighting is over the old oil-lamp 
method. It is not a felt pad and the 
ink does not penetrate the wood block. 


Sample sent upon request 


MANUFACTURED BY 


PEERLESS CARBON 
& RIBBON MFG. CO. ine. 


Manufacturers of Carbon Papers, Typewriter Ribbons, Stamp Pads and Inks 


113 West Broadway New York City 




















have to provide every mill with a great variety of raw 
materials so that it can turn out almost every variety of 
paper. 

Standardization Favors Inventory. 

“The standardized mill not only knows just what kind of 
material it needs, but the proportion of each; and can 
state the size of its inventory of each material in terms 
of running time. It can decide to carry an inventory for 
a given time, estimate the amount of storage space actually 
needed, and set free the investment and the rest of the 
space for other purposes. Knowing the inventory re- 
quirements helps the purchasing agent. It makes it pos- 
sible for him to let his stock sink below the maximum so 
as to save money by playing a waiting game. He can do 
this more safely than before because the use of standard 
materials enables him to get such supplied without difti- 
culty. 

“In addition to reduced equipment and smaller invest- 
ments in inventories, the economies of standardized manu- 
facturing include easier financing, fewer shut-downs, less 
idle equipment, less idle labor, more permanent employ- 
ment, cheaper handling of stock, less experimental loss, 
and better service to the customer. These advantages, 
together with better quality, are passed along to the con- 
sumer in the form of better values.” 

Dr. Rindfusz, who illustrated his address with views of 
various operations in paper making, referred to the recent 
report of the Hoover committee, which stated that stand- 
ardization of the paper and printing industries would re- 
sult in a saving of $100,000,000 annually. He also brought 
out the fact that the movement to bring about the econo- 
mies of standardization in these industries, which was 
initiated by the United Typothetae of America, has since 
been endorsed by the largest associations of printers and 
buyers of printing in the country. 

Direct Mail Advertising Convention. 

The convention of the Direct Mail Advertising Associa 
tion at Springfield, Mass., re-elected the four executive 
officers—an unprecedented policy in the affairs of the asso- 
ciation. These are Joseph Meadon, president, Detroit, 
Mich.; Frank W. Hunt, vice president, Toronto, Ontario; 
Louis Balsam, Detroit, Mich., executive secretary; Frank 
L. Pierce, treasurer, New York, N. Y. Four members of 
the board retired at the end of their two-year terms. Frank 


Pierce, New York, and Homer J. Buckley, Chicago, were 
re-elected. Two new directors were elected: George B. 
Hendrick, Springfield, Mass., and Charles R. Wiers, 
Philadelphia. 

Several contests were held at the convention. In 
unique-advertising the Hampshire Paper Company, South 
Hadley Falls, Mass., was given a special award on the 
convention note book and program; in the house organ 


contest for employees’ house organs the first prize went 
to The Strathmore Paper Company, Mittineague, Mass.; 
the first prize for the best moving exhibit was awarded 
to the American Writing Paper Company; the best local 
exhibit was adjudged to be that of the United States 
Envelope Company. 





Officers of Sales Executives’ Society. 

Officers have been elected by the American Society of 
Sales Executives: L. C. Rockhill, chairman (sales manager 
Goodyear Tire & Rubber Company); Fowler Manning, 
treasurer (sales manager Diamond Match Company); C. 
F. Abbott, secretary (National Analine & Chemical Com- 
pany); executive committee—G. W. Hopkins (vice presi- 
dent Columbia Graphophone Company); W. A. McDermid 
(general sales manager Autographic Register Company); 
G. R. Crain (Swift & Company); H. D. Whittlesey (gen- 
eral manager Sherwin-Williams Company). 
G. W. Newman Superintendent for Wilson-Jones. 

George W. Newman has been made general superin- 
tendent of the manufacturing’ facilities of the Wilson- 
Jones Loose Leat Company, Chicago, Ill. He succeeds 
John A. Rendler, who resigned November 1. Mr. New- 
man was for some time superintendent of metal parts 
manufacture in the Wilson-Jones plant. Prior to this 
connection he had several years’ experience in the manu- 
facture of loose leaf devices. 3efore contacting with 
this line he had general experience for about twenty-five 
years on manufacturing and production in various lines 





N. C. R. Salesmen’s Beliefs. 
1—I believe in myself. 2—I believe in my firm. 3—I 
believe in my work. 4—lI believe in the goods I sell. 5— 
I believe in the fact that Today is the Day—The N. C. R. 





——— 
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Appreciated Present 
Watermatis(ideal Fountain Pen 


‘te world-wide reputation of Waterman’s Ideal Fountain 
Pen suggests it as the perfect present for every member 
of the family. 


In addition to pride of possession, it brings with it years of faithful 
service that endear it more and more each year. 


THREE TYPES: 
Regular Safety Self-filling 


with a choice of natural iridium pointed gold nibs to fit 
any individual pen preference. 


Retailing % To 
From 6 2 20 $250. 
The quality standard in all Waterman’s Ideal Foune 


tain Pens is the same. The difference in prices 
is determined by size or ornamentation. 


L. E. Waterman Company 


191 Broadway, NewYork 


129 So. State St., Chicago 
24 School St., Boston 
17 Stockton St. 


San Francisco _ en ! oa 
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Globe- 


Sectional Bookcases and Record Cabinets 
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\ 
N the homes where books 
and music are, you will find 
GLOBE-WERNICKE SECTION- 
AL BOOKCASES and GLOBE- 
WERNICKE DISC RECORD 
CABINETS. 
These charming pieces of furni- 
ture combine beauty of line and 
finish with unusual fitness for the 
work they must perform. 
GLOBE-WERNICKE SECTIONAL LOBE-WERNICKE SEC- HIS sh the GLI 
BOOKCASES grow as your book col- TIONAL DISC RECORD Se ae a ona ~ 
lection grows—you need never have 7 IETS : ee ined WERNICKE BI LOBE 
. ‘Aiea CABINETS may be combine: Fe age a ree sear 
more or fewer sections than you have ‘th GLOBE-WERNICKE SEC DISC RECORD CABINE ator « 
books with which to fill them. with ¢ x C c- most wonderful ever inveniinets, dom 
TIONAL BOOKCASES if desired. seen gee aa fherics dinent fiel 
They are fitted with easy opening, 1ands you the record yot nent he d. 
noiseless closing, roller bearing, indi- The sections fit together interchange- And between times the recom ILES hay 
vidual glass doors that never stick or ably. All makes of disc records may filed flat, under pressure, togmot only in 
bind. be filed within these cabinets, of warping and conenqeret weafland lessen 
0 CATALOG No. 1298 tells all course, and each vertical slot is num- record from the up and dowth;,,, witke 
ur new CALALUG NO. 1296 Tels al bered for convenience in indexing. of tl hono | hile pla 
about the GLOBE-WERNICKE SEC- . mcs ip ~~ a eanenea, e@exert an « 
TIONAL BOOKCASES and has a Furnished with plain or leaded glass sion for th phoncerash at the to, fluence on 
special Interior Decoration section doors like the bookcases. Ask for 7 Or $50 “4 hine ‘more ~ by ay Our Ov 
that every home maker should read. CATALOG No. 301 for full informa- ee Se eee, ees many vn s 
Write for it and we will send it gladly. tion. Sate Were Us Foe TH "0 more tha 
1 Bi isi ss efi 
or mple ste ly st 
She Globe-=Wernicke Co, crcnnars 25 
© = ved one. in 
ie pati 
Agencies in over 2000 Cities. Branch Stores: Qu ality embr 
ad @ charax 


nm New York Chicago Philadelphia St. Louis Boston Washington, D.C. Detroit Cleveland New® 
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F iling Cabinets of Wood or Steel 
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HIS is the GLOBE 
STEEL SAFE. It is fire 
resistant and theft proof, be- 
ing made of steel throughout 
and fitted with a Yale lock. 
[ts interior is arranged on 
the Globe - Wernicke Unit 
System in any combination 
to suit your particular needs. 


For private papers, record books, im- 
portant documents, letters and con- 











O the left we illustrate one of tracts, it offers triple protection against 
i . ‘DDNICYE theft, fire an ryi es. 
: i the GLOBE -WERNICKE ; fire and prying ey 
BEY YLOBE-WERNICKE, origin- STEEL UPRIGHT LETTER Our new EFFICIENCY CAT- 
INE ator of Sectional Filing Cab- FILES. Above, we illustrate one ALOG No. 8116 gives full details 
ivemianets, dominates the office equip- of the STEEL HORIZONTAL of all GLOBE-WERNICKE 
yougnent field. GLOBE-WERNICKE FILES as arranged for letters, Equipment. Write for it today 
rec#! LLES have a Known Value that index cards and documents. and receive a copy of “FILING 
to « ony insures their resale price “ bine is \ND FINDING PAPERS,” the 
wea 2 > - - sec S are Stz araized an 
habe om essens the annu:z “ de - re i " aca an er ry book that opened the eyes of 
= ion i nterchangeable. In the ‘ ‘- : . : 
le pl. ‘nog “off on your books, but WERNICKE per ar oa American business executives to 
ert an enor S stig - -R} KE catalog 1ere is Se ae : m 
wit ormous prestige in , S the possibilities of scientific office 
e ton Mluence on business visitors and illustrated a filing device to meet + 
pe =p +4 management. 
a by gy our own staff as well. They cost every conceivable filing require- i 
C er more than the ordinary kind. ment. Write for it today. 
1 Business efficiency dem: ands standardized methods and st undar¢ ‘di il equipment. Globe-Wernicke Filing Equipment is 
completely standardized—and offers sections to meet ev business need. {§ Each Globe-Wernicke unit combines maxi- 
TI mum efficiency with maximum durability. {§ The office th at is completely equipped with Globe-Wernicke Devices has 
solved one important a f business efficiency. {f The dealer who sells Globe-Wernicke Filing Equipment is therefore 
in a position to render his. customers maximum serv the kind of service that brings rept at orders and makes per- 
manently satisfied customers. {J The quality of a rede ct de pends upon the character of the company that produces it. 


Quality embrac« value, durability and service In these hree things Globe-Wernicke has ‘excelled for fifty years, due 
to the character of the men who operate the great Globe-Wernicke business. Correspondence invited. 


Runs 
The World’s 
Busi 
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PARIS, THE GREAT COMMERCIAL and DISTRIBUTING CENTER 


FOR ALL AMERICAN GOODS IN EUROPE 


American goods are much needed in Europe, 
and particularly in France, where they are very 
popular. Nearly everything America is ready 
to sell, France is ready to buy. Especially does 
this apply to office furniture, typewriters, and 
all other office appliances which are always re- 
quired here. 


But for you to sell your goods, and for France 
to buy, you must advertise. The very 
best medium for advertising your goods for 
the European market is without doubt “MON 


BUREAU” the leading French business maga- 
zine, the magazine of office appliances, and which 
is read throughout commercial France (and col- 
onies), Belgium, Spain, Italy, Rumania and 
many other countries. 


Advertisements inserted in this magazine bring 
trade, for they are read by the great buying 
public—the public you are anxious to get at. A 
trial will convince you of the truth of our 
statements. 


For information and a free specimen copy of “MON BUREAU” write to: 


‘‘MON BUREAU” 


52, Rue des Saints-Peres, PARIS (VII*¢) FRANC 


E 
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Vigilance Work of Advertising Clubs. The RM. Loose Leaf Lime 
Some of the sustaining members of the vigilance de " ™ 


partment of the Associated Advertising Clubs of the World 
include concerns prominent in the office equipment field 
The vigilance department functions in suppressing fraud- 
ulent advertising Among the names given in a recent 
report are: The American Multigraph Sales Company, 
American Writing Paper Company, Burroughs Adding 
Machine Company, Columbia Graphophone Company 
(The Dictaphone), Congoleum Company, Inc., Thomas A. 
Edison, Inc., The B. F. Goodrich Company, Goodyear 
Tire & Rubber Company, The National Cash Register 
Company. 
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We extend to the trade 
our sincere wish for a 
Merry Christmas and 
Prosperous New Year 

















NEW ART METAL HEADQUARTERS 
IN NEW YORK — This Entire Five-story 
Building at 369 Broadway is Occupied by 
the Art Metal Construction Company, as 
Described on Page 117 of the November Is- 
sue of Office Appliances. 





Novel Window Display. 

A window display by Geo. H. Geiger & Company, 521 
Delaware street, Leavenworth, Kans., attracted much at- 
tention. It was arranged by Miss Edith O’Kane. Two 
desks were shown. One was in disarray, with a disrep- 
utable blotter covered with ink blots. The other desk was 
in apple pie order, without a trace of litter or disorder 
On it were shown Work-Organizers, Sperry telephone ex 
tension desk arm, including “Handy” telephone pad, Seng 
bush cut glass ink stands, “Perfection” brass desk pad, etc. 

In the drawers were more Work-Organizers. The center THE PLEW & MOTTER DEPT. 
drawer showed a “Work-Organizer” desk drawer tray, with of 


a supply of desk accessories 1 lace. Newspaper adver- . 
fing waa uned to renin te Gees. °C The Workman Manufacturing Company 
















— : ; . Capital and Surplus over $300,000.00 
Meidinger Represents Wallace in Chicago. 
H. F. Meidinger has succeeded Ralph Henriques as rep- Racine Avenue and 
resentative in Chicago of the Wallace Pencil Company, Monroe Street 
st. Louis, Mo. He makes headquarters at 24 South Clark 


street. CHICAGO, ILLINOIS 
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Tt Jast! The\at¢ 


The Last Word in ‘Certified Protection 


HE STEELCASE Underwriters’ “‘B’’ Label Model Safe is now ready for you, aff 
a long period of experiment and development. 


This simple announcement speaks volumes to those of you who know that the STEELCASE 
can only appear upon equipment of unquestionable superiority. To all of you we are ready 
prove that this new STEELCASE @& 
velopment is more than a “‘Safe’”’—m 
than even a “‘B”’ Label Safe! It is 
ultimate refinement in Safes! 


























Tremendous Margin of Safe 


In the tests conducted by the Und 
writers’ Laboratories, the new STE 
CASE safe gave proof of protectio 
affords by far surpassing the stand@ 
established by the Laboratories @ 
Class ““B”’ safes. During the last hi 

heat was applied to the safe, its intel 
temperature rose only 18 degrees. 
all times during the tests the safe hal 
safety margin of more than 50 degrg 


Equal Protection 
With Less Weight 


The STEELCASE “B” Model §& 
weighs from 200 to 2000 lbs. Jess th 
other safes of the same capacity affo 
ing equal protection. 


This means lower freight costs; less@ 
livery expense—a saving every time 
safe is handled. No special rigging 
required to install or move. No floors 
reinforcements to make. + 


The STEELCASE dry, fire-resist¥€t the 
INSULATION is a revolutionary 
vance in safe construction. It guarantt 
uniform, known protection for all tim 
Get the new STEELCASE Safe Catalp;., beautif 
for full description. Mail the coup§,,,... par 


B” Model ; 
UG REE SRR eS cats orcaa gS ENE ae agate Ot ee, | pshould be 
aes acl mail the 




























—found where business succeeds Al 
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Safe No. B-55 Open 


less ¢ : Interior arrangements may be made or varied to suit 
° any requirement. The above suggestive arrangement 
met shows document files, private locker units, roller book 
ing shelves, bill files, letter and cap files. See catalog for 
. : other arrangements and equipment. 
oof 


sist the New STEELCASE Safe Catalog 


ary & 
avant —It’s a Beauty! 
all tit 


Catal beautiful, compact little book details all the superior 
couPStures and specifications in reference to STEELCASE 
”” Model and Light Weight (Commercial Grade) Safes. 


THIS BRINGS THE BOOK 
GET YOURS NOW 
@should be in the hands of every progressive dealer in- | 


amested in late developments in his selling field. Sign | METAL OFFICE FURNITURE CO. 
‘a0 mail the coupon. Don’t wait! 


Grand Rapids, Mich., 


Please send me your new STEELCASE 
Safe Catalog, together with informa- 
tion of special interest to dealers. 











Name 


Street and Number 


| 


Town and State 


qgttAL OFFICE FURNITURE CO. 
A 


ND RAPIDS MICHIGAN 


| 
! 
| 
| 
| 
| 
| 
| 
L 








OFFICE 


WHY BUSINESS MEN 
ARE DISCARDING THEIR FORMER 
ADDRESSING SYSTEMS FOR 


Sh « 
flddeess PO ress 


ey consents aes 








The address cards used in the Address-Press 
can be stenciled on the same po pean you 
are now using in your office. Each stencil is 
good for 10, Seapressions and prams address 
es which cannot 

poms. Tl 
index fashion. 





























The Address-Press costs much less than a 
typewriter. You can start using it on as few 
names as you wish and easily develop this list 
until it covers every prospective customer. 
Sears Roebuck & Company of Chicago use the 
Address-Press on a list of 7.000.000 names. 





























The Address-Press automatically transfers 
addresses from the indexed stencils to your 
circulars,etc.,at aspeed of 60 per minute. Uncle 
Sam’s big army of Postmen are then ready to 
go to work for you, delivering your sales-talks 

irect to the people you want to reach, for 1 
cent per call;—thus eliminating profit-killing 
railroad fares, hotel bills and expensive sellin 
crews. By far the quickest and most profitab 
way to sell goods nowadays! 
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Wanted in Cities of from 25,000 to 125,000 
for Special Proposition. 


THE ELLIOTT CO. 


140 ALBANY ST., CAMBRIDGE, MASS. 
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Current Market Quotations. 

A summary of prices on New York and Chicago stock 
exchanges of industrial stocks related to the office equip- 
ment and stationery fields. Where no showing is made the 
stocks were not dealt in actively. 

Miscellaneous fiduciary affairs are noted. 

Stocks starred (*) are traded in but not listed. 

American Bank Note Company—Common. 

Week of October 29—Sales, 100; high, 53; low, 53; 
close, 53. 

Week of November 5—Sales, 400; high, 53%; low, 53%; 
close, 5314. 

Week of November 12—Sales, 600; high, 54; low, 53%; 
close, 53%. 

Week of November 19—Sales, 600; high, 54; low, 54; 
close, 54. 

American Bank Note Company—Preferred. 

Week of October 29—Sales, 100; high, 47%; low, 4744; 
close, 47™/. 

Week of November 5—Sales, 300; high, 47%; low, 47%; 
close, 47%. 

Week of November 12—Sales, 100; high, 4712; low, 47%; 
close, 47%. 

Week of November 19—Sales, 200; high, 49%; low, 49%; 
close, 49¥. 

American Can Company—Common. 
High for year, Jan. 29@32%; low for year, June 29@ 

Week of October 29—Sales, 18,000; high, 29%; low, 
close, 29%. 

Week of November 5—Sales, 20,400; high, 3034; low, 
27%8; close, 30%. 

Week of November 12—Sales, 19,900; high, 31%; low, 
30%; close, 31%. 

Week of November 19—Sales, 22,700; high, 3234; low, 
30; close, 317%. 

The American Can Company will pay off $3,000,000 ten- 
months eight per cent notes December 12. This loan was 
of seasonal character and used to buy inventory in the 
spring which was later turned into cash by sale of the 
finished product.—Chicago Journal of Commerce, Novem- 
ber 17, 1921. 

American Can Company—Preferred. 
High for year, Nov. 14@90; low for year, June 23@/6%. 

Week of October 29—Sales, 600; high, 86; low, 85%; 
close, 86%. 

Week of November 5—Sales, 3,200; high, 88; low, 85; 
close, 88. 

Week of November 12—Sales, 1,100; high, 90; low, 8734; 
close, 894. 

Week of November 19—Sales, 2,600; high, 90; low, 89; 
close, 89. 








American Writing Paper—Preferred. 
High for year, Jan. 20@39%; low for year, Aug. 12@20% 
Week of October 29—Sales, 600; high, 2434; low, 23; 
close, 243%. 
Week of November 5—Sales, 800; high, 24%; low, 24; 
close, 24%. 
Week of November 12—Sales, 400; high, 2434; low, 24; 
close, 24. 
Week of November 19—Sales, 1,300; high, 25; low, 21; 
close, 25. 
Burroughs Adding Machine Company.* 


Week of October 14—Sales, 60; average price, 135@140. 
Week of October 28—Sales, 89; average price, 133@136. 
Week of November 4—Sales, 25; average price, 135@136. 


Week of November 11—Sales 166; average price, 135 
(@137. 

General improvement in business conditions was indi- 
cated yesterday in a statement from the Burroughs Adding 
Machine Company showing their sales for the month of 
October. The increase of last month over the September 
sales volume was between $350,000 and $400,000, it was 
announced. The October sales also showed up very sat- 
isfactorily as compared with the same period of last year, 
it was stated, the total exceeding the company’s quota or 
expectation for October, 1920, by a comfortable margin.— 
Chicago Journal of Commerce, November 8, 1921. 

Columbia Graphophone Company—Common. 
High for year, Jan. 8@1234; low for year, Aug. 24@2%. 

Week of October 29—Sales, 20,400; high, 434; low, 35%; 
close, 3%. 

Week of November 5—Sales, 9,700; high, 4%; low, 334; 
close, 3%. 

Week of November 12—Sales, 9,200; high, 374; low, 35%; 
close, 3%. 

Week of November 19—Sales, 33,000; high, 4%; low, 
358; close, 4%. 
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ERE is one of the really fast-growing 

divisions of the stationers’ blank book 
department—Standard B & P Ring Book 
Covers, Sheets and Indexes. 


What customer, chancing to see a display of 
these widely adaptable conveniences, is not in- 
stinctively drawn into the desire to examine 
them? In short order his mind’s eye has pic- 
tured a use for one or more. 


Add to this self-developed interest a salesman’s 
suggestion—a description of the construction—an 
explanation of the variety of sheet sizes and rul- 
ings available—and almost invariably a sale is 
made. 


Standard B & P Ring Book Covers are noted for 
their exceptional durability, the nicety of their 
workmanship, and the general superior ap- 
pearance which makes them so salable. Ex- 
clusive opening and closing device—easy to 
manipulate; oval rings, jointing perfectly ; 
moving parts polished nickel plate. 

BIN DINGS—Full Fabrihide, Fabrihide 

and Cloth, and Full Canvas. 

CAPACITIES—*2” and 1” rings, 100 

and 200 sheets; 14%” and 2” rings, 

300 and 400 sheets. 

SHEETS—Plain and ruled in 

most every popular form. 

INDEX ES—Alphabetic. 

Leather and Linen tabs. 

BOORUM & PEASE 


New York 
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A few features of 
“Y and E” Counter-Height Sectity 
in Fire Wall Steel U 


N 


uO! 








1. Steel-plus-asbestos protec 
2. Automatic safety drawer| 


3. Water-tight drawer-strike 
struction. 


iS 4. Real roller bearings. 4 1ré 





ESR i ny 


-_ 


dks that 
és. 


. Forty-five degree angle 
for turning corners. 


6. Rigid construction. Ef 
Welding. 


7. Detachable ends. 


8. ‘“‘One-hand”’ compressor. 
cial device prevents jamm 


027. 
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“Dounter-Height 
yonvenience 


otect; 


“| plus 


trike 


‘ire-Wall 
>rotection 


S OUNTER-HEIGHT Files are 
rapidly gaining in favor. Many 
ces use them exclusively. 









and E”’ Counter-Height sec- 
s in Fire Wall Steel are the 
t word in counter-height files. 


bey have the quality and good 
Oks that characterize all“Y andE” 
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They have the convenience of a 
counter plus the completeness of 
the “Y and E” line. 


And they are the only counter- 
height files with steel - plus - 
asbestos protection. 


We have an interesting and at- 
tractive new “Counter - Height” 






es. folder. May we send you a copy? | 
! 
zle s6 / 
YAWMAN»>D FRBE MFG.Q@. ne 
4 

a Filing System Service, Equipment and Supplies J 7 
1255 St. Paul Street ROCHESTER, N. Y. / 

EXPORT DEPARTMENT: /__ Yawman & 

SOT. | Section 1255 368 Broadway, New York, N. Y., U.S. A. / Erbe Mfg. Co., 


amm Cable Address: ““YAWMANERBE” New York 


Codes: Western Union, A. B. C. 5th Edition Improved 
and Bentley’s 






Height’’ Folder. 
Name 


Address— 


P Rochester, N.Y. 


7 Please send me a copy | 
f/ of your new ‘“Counter- 
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22-N-S41-0-n 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal - Clasp 
Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself 
an education in mail containers. Send 
for a copy. It’s yours for the asking. 


The Tension Envelope Co. Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 


Telephone Sunset 6000 
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Columbia Graphophone Company—Preferred. 
High for year, Feb 10@62'%2; low for year, Aug. 4@9% 
Week of October 29—Sales, 3,400; high, 1634; low, 14%; 


close, 16%. , a : P - ’ ‘ “ 
Week of November 5—Sales, 900; high, 16442; low, 15; 


yse, 157 
6 Se of Novembe r 12—Sales, 900: hich, 16: low, 15 
close, 15% 


Week of November 19—Sales, 4,400; high, 20; low, 14%; 

close, 19. 
Computing-Tabulating-Recording Company. 

High for year, Nov. 19@40%; low for year, June 21@28%. 

Week of October 29—Sales, 400; high, 37%; low, 35: 
close, 37} 2- 

Week of Novembe r 5 Sales, 300: hich, 36 2 low, 36 Q* 
close, 30Y 

Week of November 12—Sales, 100; high, 37; low, 37; 
close, 37. : 

Week of November 19—Sales, 700; high, 40%; low, 37; 
close, 4044 

B. F. Goodrich Company—Common. 

High for year, Jan. 11@44%; low for year, June 23@26% 


Week of October 29—Sales, 5,400; high, 33; low, 30%; 
close, 32% . . nh; 
Week of ’ Novem yer 5—Sales, 7,700; high, 32%; low, 30%; 


close, 30%. 

Week of November 12—Sales, 1,700; high, 32%; low, 
30%: close, 32% 

Week of November 19. -Sales, 3,100; high, 32%; low, 
31y; close, 31%. 

B. F. Goodrich Company—Preferred. 

High for vear, Jan. 7@85; low for year, June 23@62% 

Week of October 29—Sales, 900; high, 75; low, 73 
close, 75. 

Week of November 5—Sales, 700; high, 77; low, 75 
close, 76%. 

Week of November 12—Sales, 300; high, 78; low, 77; 
close, 78 - 

Week of November 19—Sales, 900; high, 81; low, 79; 
close, 8] 

Dividend 1% per cent the quarter, payable January 2 to 
stock of record December 22. 

Goodyear Tire & Rubber Company—Common.* 

October 31 to November 19—High bid, 12; low bid, 9 

High asked, 12%; low asked, 10%. 
Goodyear Tire & Rubber Company—Preferred.* 

October 31 to November 19—High bid, 30; low bid, 

High asked, 31; low asked, 27 
Kellogg Switchboard & Supply Company.* 

October 31 to November 19—High bid, 43; low bid, 38 
High asked, 45; low asked, 41 

October and September sales of the Kellogg Switch 
board & Supply Company are running about sixty per 
cent to sixty-five per cent of those recorded in the cor 
responding period in 1920, according to Secretary Seymour 
Guthrie. The ratio is probably comparing more favorably 
with that of last year than in the earlier months of the 
year, although the volume is less. The company has not 
many unfilled orders on its books at present, as buyers are 
calling for shipments to supply only immediate needs. As 
the fall business is normally less than in the spring and at 
mid-year, October volume was about equal to that in Sep- 
tember. The company produces telephones, switchboards, 
and some auto parts. Its territory is largely west of the 
Eastern part of the Ohio line—Chicago Journal of Com- 
merce, November 1, 1921. 

Remington Typewriter Company—Common. 

High for year, Jan. 20@37%; low for year, June 20@17%. 

Week of October 29—Sales, 600; high, 22: low, 20; 
close, 22. 

Week of November 5—Sales, 800; high, 224; low, 20; 
close, 21. 

Week of November 12—Sales, 2,400; high, 2414; low, 22; 
close, 24%. 


26 


Week of November 19—Sales, 3,000; high, 25%: low, 


I9% 


“27; close, 2416. 


Remington Typewriter Company—First Preferred. 
High for year, Jan. 17@80; low for year, Nov. 1@473 


Week of October 29—Sales, 100; high, 50; low, "59. 


close, 50. 
Week of November 5—Sales, 100; high, 48; low, 47! 
close, 48, 
Week of November 19—Sales, 300; high, 56; low, 52! 
close, 56. 
Remington Typewriter Company—Second Preferred. 
(Inactive 1921 to date.) 
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You Can USE ms 


ROIOSPEER 
STENCIL DUPLICA 


—and SELL it, Too 


Speed up! Your salesmen need help. Pave the 
way for them with clean-cut, stimulating advertis- 
ing. Print it on the Rotospeed. Form letters, 
illustrated circulars and price lists. The cost is 
almost nothing. 


Here’s What Happens 


Your customers are looking for an economical, 
trouble-proof duplicator—a simple, easily-oper- 
ated machine—a money-maker and a time-saver. 
They want the Rotospeed. We know it. More 
Rotospeeds are being bought today than ever be- 
fore in the history of our business. The remark- 
ably low price, $43.50 complete, makes it a rapid 
seller. Let your salesmen take the orders—at a 
good profit—and don’t forget that the supply 
business is a constant source of additional profit. 


Nationally Advertised 


The Saturday Evening Post, American, System, 
Business and thirty other publications are run- 
ning Rotospeed advertising. Sales are being 


made every day in your territory. Do you want 
them? 


Our Plan Will Help 


Write now for details of the Rotospeed sales 
plan. Let us show you how we can be of help in 
increasing your profits. 


The ROTOSPEED Co. 


DAYTON, OHIO 
Agency Division 
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A Standard 8 Bank 
Adding & Listing Machine 





-100 


This new Victor Adding and Listing Machine, 
the first standard machine to sell for $100, does 
anything any standard machine will do. 


It weighs only 244 pounds, and may be readily 
carried from desk to desk. 


In considering the VICTOR, either for your 
own use, or as a machine to sell, forget price 
when you are judging quality. Concede nothing 
in your demands. Compare it point for point 
with machines costing twice as much. And 
remember that a machine with standard 8 bank 
keyboard, visible totals, and visible printing are 
recognized essentials to full and satisfactory ser- 
vice. 

Write today for full particulars of 
our exceptional proposition to ex- 
perienced dealers and sales agents. 


Victor Adding Machine Co. 


3037-3047 Carroll Ave., Chicago 
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Underwood Typewriter Company—Common. 
High for year, Feb. 25@160™; low for year, Aug. 14@121 
Dividend $2.50 the quarter, payable Jan. 1 to stock 
record December 3. 
Underwood Typewriter Company—Preferred. 
High for year, Jan. 18@104%; low for year, Aug. 14@101! 


Week of November 5—Sales, 100; high, 106%; low 
106%; close, 106%. 
Dividend $1.75 the quarter, payable January 1 to stock 
of record December 3. f 
The Wahl Company—Common. 


High for year, Nov. 14@53; low for year, June 21@36 
Week of October 29—Sales, 335; high, 47; low, 45 
close, 464. 
Week of November 5—Sales, 5,137; high, 50%; low, 46 
close, 50. 
Week of November 12—Sales, 6,929; high, 53; low, 48 
close, 53. 


Week of November 19—Sales, 6,225; high, 53; low, 49 


close, 50%. 
Dividend $1.00 the quarter, payable January 1 to stocl 
of record December 22. 


The Wahl Company’s sales are now running at the rate 
of $1,000,000 a month and October’s business in pencils 
and fountain pens was the largest in the history of the 
country. Total sales this year are expected to equal those 
of last year—$7,300,000—the high record year for the com 
pany, although net earnings will not be quite so large on 
account of the increased cost of getting Earn 
ings last year were $13.00 a share on the common stock 
“We have been very fortunate,” said C. S. Roberts, presi 
dent of the Wahl Company, today, “in that we have es- 
caped the slump in business that most industrial concerns 
ee suffered this year.”—Chicago Daily News, November 
3, 1921. 


yusiness 


The Wahl Company—Preferred.* 


2 High bid, 84; low bid, 8&2 


October 25 to November 19 
High asked, 87; low asked, 85. 


New England Advertising Meeting. 


The second annual convention of New England adver- 
tising men held at New Haven, Conn., was generously at 
tended by individuals representing important advertising 
interests of that district. George W. Hopkins, general 
sales manager and vice president of the Columbia Grapho 
phone Company, was among the speakers. He analyzed 
the advertising situation with a searching scrutiny, saying 
among other things: “A terrific jolt has hit advertising 
in the past year—everybody is groggy as a result. You 
can’t put a finger on a single individual result that car 
be added up in dollars and cents. Advertising has been 
going through a souse and it hasn’t woke up yet. 

The best results will come when you and I are willing 
set down the results. When you take away sales 
manship you lose fifty per cent of the value of advertising. 
The team of saiesmanship and advertising is one hard to 
beat. It is absolutely necessary to be able to translate the 
money put into space into something definite, and to say 
that for every dollar you spend you expect to get an addi- 
tional dollar in sales. When we can do that advertising 
will become a business, and not a game.” 


Corona District Managers Meet. 


The annual fall conference of Corona district managers 
was held at the Conger cottage, Cayuga Lake, N. \ The 
conference was devoted to the dealer angle. John J. Mc- 
Cormick, Chicago agent, was appointed chairman of a com- 
mittee to present the viewpoints of dealers to the home 
office executives. With him on the committee were L. C 
Dinsmore, New York, N. Y.; G. B. Samuel, Brooklyn 
N. Y.; D. L. Bergstrom and C. T. Terry, Troy, N. Y., 
L. A. Griffing, Rochester, N. Y.; A. B. Brightman, Colum 
bus, Ohio; A. K. Leonard, Ithaca, N. Y. 

The sessions discussed a wide range 
cluding window displays, prospects, selecting and training 
salesmen, canvassing, luggage, subagents and their trai 
ing, rentals and installment sales, and dealer co-operatio1 

District managers in attendance were G. B. Pelton 
William Beckert, Fred Kammann and Earl Ray. Others 
present were: Charles Smith, Corona Typewriter Com 
pany, Inc., Groton, N. Y.; Gordon Laurence, Corona Type- 
writer Company, Inc., Groton, N. Y.; George Samuel, 
Corona Sales Company, Brooklyn, N. \ Bob Bastow, 
export manager Corona Typewriter Company, Groton 
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ns Ledger Papers 
yer Linen Papers 
Bond Papers 
and 
+s ADVANCE BOND 
. “The 
High Grade 
Business 
Paper”’ 
on made by the 
a L. L. BROowN 
ati PAPER Co. 
ral who make only 
te quality papers. 
ed SK the bookkeeper who knows. You will learn that 
ng ; ° e 
ng Brown's Linen Ledger Paper has a pen surface which 
a is a delight to the pen; that it stands innumerable erasures 
en without the writing surface being spoiled; that its strength 
to makes it unequalled for loose leaf systems; that it never 
ng. weakens or discolors from age. 
to e . . 
“ Ask us why, and we will tell you that it is because 
di- Brown’s Linen Ledger Paper is made from pure white 
~ rags, without the use of strong bleaching chemicals. We 
will also tell you that while it adds a fraction to the cost 
of a ledger, it adds years to the ledger’s life. Recommend 
he Brown's to your customers—it pays. 
{c- 
m- Write for a sample book today 


me 


BROWN'S 


ing 
in- 


: Linen Ledger Papers 
3 L.L.BROWN PAPER CO. ADAMS, MASS.,U.S.A. 
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THE AMERICAN MULTIGRAPH SALES COMPANY 
| Executive & General Offices EAO™Sté Kelley Ave ; 
First, the Flexo-Type- Cleveland, Ohio. USA. Second, you transfers 





setter sets the type for you, egmental drum on whi Third, you 
It is simple, speedy and Decenber 1st, 1921. the complete letter hashes graph ribbo 
without mechanical com- set up, to the Multignggs a typewrtter 
plications. A line at a TO ALL WHO ADVERTISE: and lock itinto place, @larger) aro 

mental drum 


time, the type are sei in a 
segmental drum. 

There is a letter on desk from a man who wants 
to know whether the use of Multigraph-ed letters to help 
sell his product should be penuriod as advertising, or as 
selling. I will have to tell him I don't know, for sure. 
I'd like to ask him, in turn, if he is sure he knows just 
what @ Multigraph-ed letter really is. 


Our Multigraph is, in a sense victim of ite 
own effectiveness. The idea of printing s @ whole letter 
at once through a ribbon with typewriter oe was a big 
idea, and met a genuine need, Business het the tase 
and the machine so cordially and comnae bale. U that the word 
"Multigraph" has now been spread over a lot of things it 
Was never intended to cover. 


I'd like to tell you why we can't accept the 
nomination. The standards of appearance for business 
correspondence are set by the t iter. Until the 


standards are vow Be rang sted the best letters will be those pro- 
duced by printing type through a ribbon. 


s preety the Multi h ess, faster 
than t 5 & whole letter at 
once otherwise Tiepeust tine pure and simple. And the 
Multigraph, shown oppgsite, is the first and only success- 
ful device that produces letters that way. 


Whether you call your use of the mails advertis- 
ing or selling makes little difference to me, But I do 
Want to urge you to make sure that your "Multigraph-ed" 
letters are made on 4 Multigraph. Because in both adver= 
tising and selling your best foot is the one to put 

mpare & real ay eee letter with one 
that isn't so real, and you'll get i 


do you suppose we print the coupon on the 
page opposi 


Yours truly, 


oP BES i 
Tim Thrift 
Advertising Manager. 








” The 
B vs 





MULTIGRAF Hed - 





About Seeing Things Through Following Through With Follow-Up 


Just plain work will serve to get things Follow-up is the one thing that Direct-Mal americ, 
started, but it takes intelligent industry to finish cannot do without. We need to realize that th be Sikes he 


them. Where most of us slip, in business as well as in average man’s life these days is given over to the idea 

sport, is in our failure to follow through. This may not that make the best claims on his interest. It is no long® [ Send r 

apply to selling any more positively than to other business enough to merely “arouse interest,” as the sales teach! — «. 

activity, but the facts do seem to be more clearly apparent used to tell us; we must keep the interest we rouse, andw |_| °°"? 

in selling than anywhere else. must try to strengthen it. pie Up 
° . Send n 

for the lack ay ooo nore Ce Sr ene can tell; it, Anew booklet, “Following Through Wil ~ <1" 

’ ” - .. 
is a certainty, however, that more of them have been Follow-Up, contains a lot of good thoughts @ | | Way 


underbaked than overdone. Discouragement is one of the this vital subject. You may quarrel with its doctrine® __ Send 

most devitalizing of human weaknesses; witness the one you will (though you probably won’t), but you will bem | | Sendn 
thing that is said about every man who is a success—‘“he fit, in any case, by the stimulation you will get from® — Seng a 
never became discouraged.” Price, one filled-out coupon, like the one opposite, + ing ; 
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Fourth, you fill the auto- 
Third, _ pa ye o ae matic feed with letterheads, 
has ba oe ee titon bal start the motor, a 
ultigrag 4 t ypewrit dhe he s0ae Multigraph typewrites the 
place, “larger) arou letters. 1f desired, the oper- 
mental drum. ator can setup or distribute 
the type of another letter 
while the other is being run. 





‘ansfers 
mn whi 




















" a here I: /s but one kind of Multigraphed letter— 
™ that produced on a MULTIGRAPH TYPEWRITER 


al 
Jp FILL IN AND MAIL THIS COUPON NOW! 


-Mal AMERICAN MULTIGRAPH SALES CO., 1830 E. 40th, Cleveland, Ohio—I would like to know how Direct-Mail can pay 











te its way in the mie ae business. And I would also like you to fill the requests checked below. 
e 
long® [~] Send me the booklet, “How to Compile a Mailing List” 
2aacnen ~~ ve " ° 
a -— Send me the booklet, “Following Through With Follow- Firm ____ AP x 
ae Up” 


‘ a Send me the booklet, “How to Sell In a Buyers’ Market” 
Witl 


its @ r— Send me the booklet, “Blazing the Trail—The Right 
trine Way to Make a Start in Advertising” ‘ 
1 bens [] Send me information about the Multigraph Te ae, ea eR) 


Name____ _ Position 








rom & 0 Send a representative to tell me about Direct-Mail Sell- 


ing and how the Multigraph makes it so economical. (a Off. App. Dec. 
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ertical Filing : 
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: 

SIMPLEST—EASIEST WAY TO FILE YOUR CORRESPONDENCE - 
EASY TO LEARN _ 

NO EXCUSE FOR MISFILING — NO DELAY IN FINDING LETTERS 3 
pe 

AAA y iY 10 Emerson Piano Co. = m 

4 ANT = D9 \) 9 Dodd, Mead, Co. wy cl 

- Ke os 4 Bs parm \\ DEY 8 Detmar Woolen Co. .— | th 

Ms, Li ae ~/ 7 Clover Leaf Co. | a 

a ak 6 Canton Woolen Co. | | - 
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SECTION OF 40 SUB-DIVISION ing 

THE VALUE OF A FILING SYSTEM IS DETERMINED 

First: by its adaptability to your needs; Second: by the speed with which correspondence 1 

can be located; Third: by the rapidity and accuracy with which any one of your office hes 
force can file or find correspondence; Fourth: by the lasting quality of the materials. indt 
To sum up—THE SERVICE YOU GET. = 
Ohi 

“BICCO SIMPLIFIED SYSTEM’ MEETS THESE REQUIREMENTS 
WE ARE MANUFACTURERS OF A COMPLETE LINE OF oi 
PILING SUPPLIES mac 
SEND FOR OUR COMPLETE PRICE LIST 

Ni 
Boston InpEx Carp Company, Boston, Mass. tain 
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(Business Bourse—Continued from Page 82.) 

the red arrows pointing outward toward the circumference 
of the circle in the segments of commodity prices, railroad 
earnings, bank clearings, bond sales, labor conditions and 
failures, indicating an increase in each over the preceding 
month. The inward-pointing red arrows indicating de- 
creases as compared to the preceding month are found in 
the segments entitled bank balances, stock sales, new build- 
ing, and exports. In the “crops” segment there is an an 
nual variation only. 

The red areas and numerals of each factor near the 
inner black circle indicate by their position whether the 
factor is above or below the five-year average. The de- 
gree of variation is indicated by the number of the arcs of 
the segment covered, the entire circle being filled with 
diminishing concentric circles from circumference to cen 
ter, each representing ten per cent. A glance at the dial 
shows us that commodity prices are 32 per cent under the 
average of the last five years; stock sales are 21 per cent 
less; railroad earnings 22 per cent more; bank clearings 
3 per cent under the five-year average; bond sales are 31 
per cent over the average; new securities 9 per cent 
more, etc. 

Under the analysis as shown by the Dial the bourse 
classes November as a negative or hesitant month, becauss 
there are only five positive factors as opposed to practi 
cally seven negative ones. The figures for the twelve 
months’ average of all the factors are still shrinking below 
the average for the past five years, showing that it takes 
a strong, underlying and active improvement to overcom« 
the negative momentum we have gained in the last twelve 
to eighteen months. ‘‘While such groups as the General 
Confidence business conditions factors are hesitating or 
negative, the trend is sure to be up and down until all fac 


tors are firmly on the upward trend that will carry the 
average for the twelve months to the positive column.” 
The foregoing is but a small part of the interesting 
analyses presented An oversold condition in some lines is 
predicted for next spring. In railroad earnings gradual 
improvement in the gross is expected. Little change in 


bank clearings is looked for until more definite business 
improvement is recorded. While liquidation and payment 
of old debts prevail, with hesitating business, bank balances 
are not expected to improve. In bonds, almost any well 
secured bond is a good buy. Increase in home building 
shows improved sentiment. Business building is low and 
hesitating. In exports, the Bourse expect 
gross exports in raw materials, but unsatisfactory condi 
tions as a whole, especially in credits. A gradual lessen 
ing of the extreme failure record is looked for, but a con 
tinuous negative showing against the past five years for 
some months to come. In commodity prices stability is 
expected and its reflection in general prices and improv- 
ing conditions well into next year or beyond. 

“What’s Coming in Commodities and Trades” is an in 
teresting and suggestive review of the different important 
general lines. This appears on the fourth page of the Dial 


folder 


s considerable 





Royal Managers Competing for Cups. 
Three large silver loving cups have been offered man- 
agers in each of the three sales divisions of the Royal 
Typewriter Company, Inc., for leading the sales in their 


respective territories. The cup will remain in possession 
of the winning office until wrested away by a better show 
ing. The manager who tops his division three times re 


tains permanent possession. 


Industrial Libraries. 

The Special Libraries Association, Washington, D. C., 
has compiled lists of the libraries conducted by various 
industrial organizations to supplement their technical and 
selling files. The National Cash Register Company has 
more than 7,000 volumes in its reference library at Dayton, 
Ohio. 


Toomey—Cormack. 
Miss Helen Toomey, of Stevens, Maloney & Company, 
Chicago, Ill., was married November 26 to George B. Cor 
mack, of the Wilson-Jones Loose Leaf Company. 


Quite So. 


News Item—‘“Fountain pens confiscated; found to con 
tain whisky.” One should be able to do some spirited 
writing with one of those, thinks J. C—Boston Transcript 
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ff pertected 
||| Stylographie 
Fountain Pen 


Your Customers Will 
Welcome B. B. Stylo 
Sure as electric 


contact. Can’t 


flood or clog (for that 
comes from poor air sup- 
ply—but B. B. STYLO 
actually breathes!) And 
it’s a self-filler in twenty- 
odd styles. As surely as 
hard-to-please New York 
hailed this different 
stylo with delight, your 
trade will welcome it. 
They’ ve been waiting for 
it. Just write with B. B. 
STYLO yourself, and 
you'll quickly under- 
stand why. 








WIFT as thought. 











Dealers wanted everywhere 
Sample pen and plan on request 








B. B. STYLO COMPANY, Inc. 
848 Dekalb Ave. Brooklyn, N. Y. 








They Try ’Em—They Buy ’Em— 
They Keep ’Em 
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ThecAulomaticVush-Back 5} gegpsivne Rirenree 


Redipoint sheathes its lead the moment you have finished writing. 
Simply press straight down on the point. 
The lead jumps back into the barrel instantly. 


There it remains until you are again ready to use it, with no pro- 
truding point to damage or soil pocket, bag or blouse. 


Redipoint, with its patented Automatic Push-Back, is the only pen- 
cil which thus protects its lead. It is the only pencil your customers 
will use once they have experienced its greater convenience. 


Reasonably priced. Generous dealer discount. Write for details. 


Made and Guaranteed by 


BROWN @ BIGELOW-—ST. PAUL 
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Standard, Junior and 
Pony sizes, concealed 
or exposed eraser, in 
Aluminum, Nickel, 
Silver and Gold. Prices 


from 50 cents up. 
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Rutherford to Open Oklahoma City Office for Ditto. 


H. W. Rutherford, who for several years has managed 
the Cincinnati office of Ditto, Inc., left some days 
ago for Oklahoma City, where he will open an office for 
the sale of Ditto duplicating machines, Ediphones, Globe 
registers and other non-competing office machines. Peter 
A. Rettig, an experienced office equipment man, succeeds 
Mr. Rutherford as manager of the Ditto office at Cincin- 


sales 





nati. Mr. Rettig for the past year has been with the 
Gibson & Perin Company at Cincinnati in their systems 
department. 
H. W. RUTHERFORD 
Mr. Rutherford was one of the organizers of the Cin- 


cinnati Office Appliance Managers’ Association and says 
that as soon as he gets under way in Oklahoma City, he 
expects to start a similar association, if it can be done. 
He realizes the value of such an association from the 
experience he had in Cincinnati. He declares that an 
associatior of this kind is of real money value to its 
members. His successor as president of the Cincinnati 
Office Appliance Managers’ Association is A. E, Zugelter, 
manager of the Cincinnati office of the Underwood Type- 
writer Company. 


New Typewriter Company in Pittsburgh. 

The Diamond Typewriter Company is the name of a 
new concern dealing in new and rebuilt typewriters at 
434 Diamond street, Pittsburgh, Penna. In addition to 
typewriters, the company will handle adding machines and 
check writers together with supplies for these machines 
and will conduct a store for the handling of office equip- 
ment generally. 

The personnel of the Diamond Typewriter Company is 
as follows: Frank Tickner, president, who for several years 


has been conducting a business of his own under the 
name of the Tickner Typewriter Exchange; Charles H. 
Schott, vice president, who has been in the typewriter 


business for the last twelve years, associated with large 
concerns, having recently severed his connection with the 


L. C. Smith & Bros. Typewriter Company, after a service 
of eight years; Milton Wiener, secretary and treasurer, 
also an old typewriter man, well known in Pittsburgh. 


Mr. Wiener has acted in the capacity of sales manager 
of the Fort Pitt Typewriter Company for a number of 
years. Before this he was in the employ of the Royal 
Typewriter Company 

The formal opening of the new store was held on Mon 
day, November 21, when they arranged a novel business 
show, displaying m: of the latest time and labor saving 
office devices. 


ny 


Library Bureau Staff Organizes Association. 

Members of the Chicago staff of the Library Bureau 
have organized the Illinois Filing Association. The of- 
heers elected at the first meeting are: Miss Mary Mor- 
gan, president; Miss Helen Halloway, vice-president; Miss 
Harriette Deamer, treasurer; Lewis Wallace, secretary. 








Fort Smith Supremely Solitary. 


D. C. Baldwin, the typewriter patriarch of Arkansas, 
Says that the cable companies note the fact that there is 
only one city named “Fort Smith” in the world. Maybe 
that’s why Mr. Baldwin located there—to be exclusive. 
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BYRON WESTON CO. 
Linen Record Paper has a 
clear track with nothing 


ahead. It is the safe and 
certain line for all forms of 
record making. Speed and 
accuracy in accounting are 
encouraged by its use. 


IN every department of 
finance and commerce, 
where the preservation of 
original entries 1s essential, 
B-W Linen Record Paper 
is an outstanding requisite. 
Specify it for your Ledgers 
and Record Books. 


Send for Samples and Test 
Sheets of B-W Record Paper 


BYRON WESTON CO. 
DALTON, MASS. 
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There’s nothing like satis- 
factory merchandise to tie 
your customers to your store. 


Dealers who handle The Miller Line 
of Typewriter Ribbons and Carbon Pa- 
pers have a mighty strong hold on their 
customers. The wonderful renewing qual- 
ities of our Ribbons give them exceptional 
wearing qualities—without loss of color. 
Customers note this effect, and come back 
for “more of the same.” 


Our Carbon Papers are properly and per- 
fectly inked with non-fading, clean colors, 
which give long life, and clear, sharp copies. 
These qualities also bring customers back 
for more. 


“CMitlor ous , 

oe . 
It’s in actual use, not in an advertisement, 

that merchandise merit shows up. There- 


fore we want you to try The Miller Line— 
it’s always fine. 


Send for Samples 


Let us send you samples of the grade 
most called for by your trade—we have five 
brands of Ribbons and eight of Carbon Pa- 
per. Put the samples in the hands of your 
most exacting customer, and let his verdict 
decide. Tell us the retail price and we will 
send you a ribbon that you can sell at that 
price, and beat the record of whatever you have 
been handling before. 


The Miller-Bryant-Pierce Co. 


General Offices and Factory: 
231-241 South River Street, 
Aurora, Illinois 


Cable Address, ‘‘Milpie’’ 


Branches: Chicago; New York; Boston; 

St. Louis; Detroit; Cleveland; Indian- 

- apolis; Minneapolis; Denver; New Or 
leans; Peoria; San Francisco; Spring- 

THE MILLER LINE field, Illinois. 

1S SUPERFINE 





European Headquarters: 46, Avenue 
des Villas, Brussels, Belgium. 


(1389) y, 











Forbes on Business Conditions. 


B. C. Forbes, Editor of Forbes Magazine, 
and a Recognized Authority on Business 
Conditions, Spoke before a Recent New 
York Convention of The National Cash Reg- 
ister Company. We quote from The N. C. R. 


leaders talk during the last twelve months you would 

think that this country instead of being the best 
country in the world was about the worst. The same 
men two years ago were full of enthusiasm and optimism 

Things were glorious and were going to be more glori 
ous still. They could not see anything but the “Hip-Hip- 
Hurrah” stuff. I did my best to tell them to get down 
to solid ground and prepare for squalls which any man 
could see were coming. 

When squalls did come and when the storm broke, 
those of us who had clearly foreseen it did not lose our 
heads. Now that things are down to a solid basis and 
there is only one direction that business can travel, and 
that is up, those fellows are down in the cellar. 

Therefore I have been trying in my own humble way 
for the last eight months or more to pump into the heads 
of those pessimists that we are not headed in the wrong 
direction but in the right direction. 

They could not see it, prices were tumbling, money 
was scarce and dear, there were a lot of commercial fail- 
ures, weaklings were going to the wall, people who went 
too fast and too furiously were trying to reduce their 
inventories. Things were on the bum. Everything was 
going to ruin. The truth was that all these things were 
necessary, they were the best things that could happen— 
they were the only things that could happen if we were 
going to get back to solid ground and work back to 
prosperity. 

Ne have reached that stage today. We now have con 
ditions which ought to bring prosperity, and will bring 
prosperity if we go out and fight for it. Prosperity won’t 
come if we just sit down and wait for it to roll into our 
lap. A man can fall into a fortune, but no man can fall 
into success. 

Success has to be fought for. You have to climb up to 
reach success. When I think of the basic conditions of 
this country, and when I think of the resources we have 
for the making of prosperity, when I think of all the 
brains we have, all the money we have, all the credit and 
wealth in soil and minerals, the railroad system and 
transportation system, when I think of what America is 
today, the position she occupies, I cannot see that there 
is room for the slightest bit of pessimism in the heart of 
any man who has done his utmost and who is prepared 
to do his best. 


There is No Room for Pessimism Today. 

I can easily understand why there is pessimism in the 
hearts of those highfliers who, when things were good, 
lost their heads entirely, squandered their money and 
paid all sorts of fancy dividends. I can easily under 
stand why men of that type wonder what has happened 
to them. 

But there is no reason why you or I or those of us 
who have been working along soberly and industriously 
and who are prepared to go on working industriously 
and intelligently, should feel one iota of pessimism; why 
we should have any doubt whatsoever of what can be 
done. As a matter of fact, the tide has already turned 
in practically every direction. 

After all the money situation is basic, you can’t have 
much of a boom, you can’t have much business if the 
supply of credit has been exhausted. But economic his- 


Tie HEAR some business men and some business 


tory shows that when you get to the point where there 
are mountains of idle money lying in the banks, that 
there are always men in the country who have sufficient 
initiative, who have sufficient ability to come along and 


accept a loan of that money at attractive rates so that 
they can go along with it and start new projects, to ex- 
pand existing projects and thereby start the wheels of 
prosperity revolving faster. We are at that point today 

It will not be very long before those bankers who have 
been giving the cold shoulder to good borrowers will be 
whistling to come in and borrow money from them 
The banks of this country are overflowing with idle 
money today. There has been brought into this country 
since January 1, 1921, over five hundred million dollars 
in gold. That alone could form the basis of conserva- 
tively three billion dollars additional credit for the busi- 
ness use of this country. 
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| NOISE Does NOT 
: Mean SPEED! 


: OU hear the scream of the siren, ~ 
‘i the roar of the cut-out, and you 
- feel that the fire engine is tearing 
, down the street at terrific speed. 
While it actually only averages 18 to 
‘ 20) miles an hour! 

- ] Likewise, the rattle and clatter of 
2 a noisy typewriter sounds so much 
an faster than the gentle whisper of 
10 The Noiseless! Yet the tale of the 
2 day’s total shows that The Noiseless 
‘t does much, very much more work. 
vy For it is swifter in operation, and 
* there is no noisy nerve strain to 
- fatigue the operator. 

. THE NOISELESS TYPEWRITER CO. 
re 253 Broadway New York City 
Me Offices in leading cities throughout the United States and Canada. 


” NOISELESS 
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The Typewriter Plus” in this interesting booklet 
a we have told how the elimination of NOISE in typewriter con- 
= struction has brought greater speed, better work and longer life. 
dle Write for it. You will want to know about this greatest type- 
try writer development. 
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Necessary in every 
modern office 


EDART Steel Office Cabinets mark a notable 

advance in modern office equipment. They save 
time and eliminate waste — are constructed of steel 
throughout — attractively enameled in olive green or 
grained mahogany, and cost less than wood. 


Experience is proving that these steel cabinets 
are one of the quickest moving lines any dealer can 
carry. So great is their appeal that they have only 
to be shown to meet with ready sale. 


In addition to their rapid turnover, dealers every- 
where are attracted by the liberal margin of profit 
and the small investment required. All you need is 
four samples—one of each cabinet. 


Write today for our dealers’ proposition, covering 
prices, discounts, selling helps and illustrated literature. 


Stationery Cabinet 


72 in. high, 35 in. wide and 18 in. deep. gas te Fred Medart Mfg. Co. 


five compartments by four adjustable shelves. 
space for office supplies, printed forms, ete. Potomac and De Kalb Sts. St. Louis, Mo. 


New York: 52 Vanderbilt Ave. San Francisco: Rialto Bldg 





Junior Stationery Cabinet : a ; Sanitary Wardrobe 
60 in. high, 18 in. wide and 18 in. deep. Stenographer’s Individual Cabinet Same size as stationery cabinet. Does 
Four fixed shelves. Its smaller size 24 in. high, 21 in. wide and 21 in. deep. Just the height away with coat hangers and wall racks— 
allows it to fit into limited space. of an ordinary desk. Puts all stenographer’s supplies with- presents neat appearance, saves time and 
in easy reach, saving time and steps. confusion. 








EDAR’ 
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Money has been loaned on Wall street at four per cent 
on call. Time money taking five and a half per cent. 
Commercial borrowers can now get money at six per 
cent, and a little less in some cases, and the flood of 
gold continues to pour in. A use will have to be found 
for it. 

At the beginning of September, the South was in a poor 
state. They felt nothing but hard times and depression. 
Now the South knows that it is facing good times. That 
has been the transformation that has occurred since 
September 1, and it is my conviction that there will be a 
similar but less drastic transformation in the attitude and 
in the condition of other industries. 

Distinct Improvement in the Agricultural Situation. 

The wheat-growing states today are feeling a great deal 
better than they did a month ago. I was talking with a 
banker of Kansas City recently and he told me that we 
in the East have not the slightest conception of the prog- 
ress they have made in paying off their debts. Our 
whole agricultural population is now reconciled to the 
new order. They were sore and blue as they could be 
for months, when $3.00 wheat disappeared. 

Wall Street thought $3.00 wheat would last forever 
These fellows on Wall Street also recognize that the war 
is over and we have got to come down to level ground. 
The whole mental attitude of our agricultural population 
today is healthy and sound. 

They are picking up more courage and cheerfulness 
and you will find that there will be just as many Fords 
and other automobiles sold among the farmers of this 
country in the next twelve months as there ever were 
before 

You can go from one basic condition to another 
transportation, political conditions and mental conditions 
—and you will find that in every instance the unhealthi- 
ness we had two or three years ago has passed and per- 
haps the most important of all, a change is taking place 
in the sentiment of the people. 

This change is taking place in all the people—the peo- 
ple at the top and the people at the bottom. 

They say that thinking makes a thing so. When you 
get 110,000,000 people feeling that good times are within 
reach, and when you get 110 million people cured of all 
the false notions and the fancy notions that they had 
during the upheaval, and when you get them prepared to 
rip off their coats and work hard, and go after good 
business; and when you get them feeling that way and 
are prepared to work that way, then good business is 
just as assurred as the rising of tomorrow’s sun. 


Backing Up the Landis Award. 

A group of representative Chicago citizens has formed 
a committee to stabilize the building situation in Chicago. 
A wage discussion had been placed in the hands of Federal 
Judge K. M. Landis for arbitration. His findings were 
accepted by some of the building trades unions, and ignored 
by others. The committee is not fighting the trades unions 
as such, but is supporting those which have adhered to 
the Landis decision. It was formed to terminate the con- 
ditions which have hindered building construction. The 
committee’s actions are directed alike against those unions 
and contractors who have not complied with the wage and 
working conditions set by Judge Landis as arbitrator. 
The organized trades opposing the Landis findings will 
be ignored, and their functions carried out on the open 
shop basis. Included in the committee of Chicago busi- 
ness men working to promote building in Chicago are 
A. B. Dick, Sr.; Ogden T. McClurg, G. R. Meyercord, 
Col. W. N. Pelouze, John Wahl. 


Pettibone Plant Damaged by Fire. 


Fire the afternoon of November 12 in the plant of P. 
F. Pettibone & Company, 27-33 North Desplaines street, 
Chicago, Ill., caused the death of cne man, and inflicted 
slight damage. The plant was shut down, with the watch- 
man and one worker in the building. The watchman was 
on the sround floor, when the automatic fire alarm bells 
brought him to an upper story. The fire had started 
irom some unexplained source in a pile of printed paper 
It was extinguished with but little loss, the principal 
damage being due to water. 

Frank Brown, who had been employed in the printing 
plant for ten years, was on the fourth floor when the 
fire started. A stack of bound books fell upon him, and 
3 was unable to release himself before the flames reached 
1im 
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The Improved 


NATIONAL 
Is Now Ready 


With its new double-action escapement 
which allows the carriage to travel in either 
direction, even when a key is depressed; 
with its unique ribbon vibrator which 
stabilizes the ribbon feed, making it secure 
from ribbon trouble; with a_ perfected 
spacing mechanism operating through di- 
rect contact with the universal bar; with 
these and numerous other improvements, 
the National No. 5 is now ready for in- 
creased distribution. 


This National has been changed so that it 
is virtually a new typewriter, although re- 
taining the model number by which it is so 
widely known. 


And all of the improvements made are ad- 
ditional to those exclusive features which 
the National has always possessed. ‘‘A lit- 
tle typewriter with a big capacity,”’ truly 
describes it for, though light enough to be 
conveniently portable, it is, in the matter 
of performance, big enough to do any and 
all kinds of writing. 


We will gladly explain to Dealers how our 
selling plan will place them in a position of 
advantage where competition will increase 
their sales. 


NATIONAL TYPEWRITER COMPANY 


Fond du Lac, Wisconsin 
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Where Excellence 
has the Call 


In no other line of the stationer’s 
stock is serviceable, good quality 
material more in demand than in 
the ribbon and carbon depart- 
ment. Office assistants in re- 
sponsible positions know by ex- 
perience that inferior grades of 
typewriter ribbons and carbon 
papers are sure to result in faulty 
records and much trouble. Good 
grades of these supplies are 
worth what they cost but inferior 
grades are worse than useless. 


The Ault and Wiborg organiza- 
tion is composed of men who are 
experienced in the painstaking 
scientific business of making high 


grade typewriter ribbons and 
carbon papers. The _ factory 


methods and equipment are cal- 
culated to produce best results 
and our laboratories are always 
working to produce superior 
articles. 


Dealers are assured of prompt 
attention and care in filling their 
orders. Our quick action service 
department is maintained for the 
purpose. 


he AULT &” 
WIBORG (Company 


OHIO, U.S.A. 


























The Proper Uses of Credit. 
By J. H. Tregoe, Secretary-Treasurer National Association 
of Credit Men, Which has 33,000 Members and 
134 Branches. 


Credit is in a large measure an impersonal term. What 
it is, what it can do, how it may be used and abused, 
have been left largely to the student and are not appre- 
hended properly by the grantors and receivers of credit 


generally. Credit is largely symbolic. It is a promise ex- 
changed for a value. It isn’t of itself a value, but is 
founded upon and represents value. Though the promisor 
or receiver of a credit may be perfectly well qualified 
to protect it according to promise, yet technically and 
properly credit should always be supported by a value in 
existence. The abuse of credit arises frequently from 
the remova! of the underlying value or the pivoting of 
severai credits on one value. In the production of basic 
commodities, in the fabrication of these basic materials, 
in the transferrals from manufacturer to wholesaler and 
from wholesaler to retailer, credit should follow the 
value and be extinguished with each transferral 

These reflections bring us to the point of 
seriously the giving or asking of credit for 


questioning 
commodities 


that are intended for immediate consumptio1 Che food 
stuffs and supplies entering the household and designed 
for immediate consumption are not the proper bases for 
credit, and whenever credit is founded upon them, there 


personal abilities 


a risk attaches over and beyond the 
Too much 


of the buyer to protect his credit obligations 


credit may really prove a curse. It has many, many 
times. 1 want, therefore, to voice a strong sentiment 
that commodities intended for immediate consumption 


should be paid for immediately and not be made the bases 
of credit. The little pass book for the corner grocer, the 
credit for the daily supplies of the home should be abol 
ished. Payment and not a promise should be exchanged 
for commodities of this kind. The store wants to be 
accommodating. Many stores believe that business can 
be built up on credit to its customers, but the cost at- 
taching to this type of credit increases the overhead and 
puts such stores to a disadvantage in competing with 
those that require the immediate payment. A settlement 
of this matter should not be left to the store. It should 
be made a matter of real conscience by those who pat- 
ronize the store. The man and woman who values the 
proper use of credit in the big affairs of life should with 
equal intelligence recognize that in the little matters credit 
should also be used properly and neither asked nor given 
where the underlying value will be immediately consumed 

It is time, in our judgment, to start a campaign of this 
kind and to do away with a system of credit that too 
frequently imperils the welfare of the retail merchant or 
places his cost at a point where everyone must contribute 
to the loss when the buyer who pays should receive the 
advantage of the very lowest prices. 








Some New “Adco” Catalogues. 

The Accounting Devices Company of Chicago have re 
cently adopted a new policy in the handling of their cata- 
logues. Instead of issuing one general catalogue to cover 
the complete line, their catalogues will henceforth be 
issued in sections—a method which it is believed will be 
more convenient for salesmen and dealers. 

Quite a departure in catalogue work is the illustrations 
which are presented in the first eight pages of these sec 
tions. Human interest artwork contrasts the old way with 
the new and presents at a glance an idea of the happy 
effect of the new systems on office employees. The first 
page, for instance, carries a large picture of an office in 
terior where books are piled helter skelter on the book 
keeper’s desk and where confusion instead of order pre 
vails. All this is because of the archaic bookkeeping 
system. On the opposite page is a picture well drawn 
showing the neatness and order which can be achieved 
by the use of loose leaf systems of accounting. This idea 
is carried out throughout the catalogue. Each pair of 
facing pages show contrasting illustrations of offices where 
the work is not properly done beside offices where proper 
systems have been installed. Along with these illustrations 
and following them is descriptive material covering the 
various features of the line, with halftone cuts illustrating 
the finished products. The drawings referred to are pen 
and ink sketches which are very well done and full of life 
and expression. 
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For Work Requiring 
Wider Carriage 
Than Model 8 





Model 3—12-inch 


The new Model 3—12-inch L. C. Smith & Bros. 
typewriter fills the demand for a machine that 
can be used for general correspondence and for 
billing, statistical and other work requiring the 
use of paper up to 123 inches wide. 


The L. C. Smith & Bros. Typewriter Company 
also makes machines with carriages of varying 
width up to the 6—26” model, which takes paper 
262 inches wide. 


L. C. Smith & Bros. Typewriter Co. 


Factory and Home Office 
SYRACUSE, N. Y. 


BRANCHES IN ALL PRINCIPAL CITIES 
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P ‘ oo: Samson Office and Directors 
Mustrating 4e x 96" — Tables will be shown January 
Sizes, 36” x 72”, 42” x 96 Furniture Market, Keele?! 





Building, Grand Rapids, Jan 
uary 2nd to January 2\Ist. 






48” x 120” 





SAMSON OFFICE TABLES 


Successful men purchase office furniture which reflects an atmos- 
phere of accomplishment and success. For the last twenty-five 
years, Samsen Tables were created especially to meet these re- 
quirements for in-born thoroughness of design, finish, construc- 
tion, durability and utility. 


Today, Samson Tables, as the result of our intensive advertising 
policies, are recognized throughout the whole world as actual 
business leaders. We advertised Samson Tables direct to the 
user thereby lessening the sales resistance and preparing the 
field for Samson dealers. Also, it has been consistent with our 
policy to furnish Samson dealers with all the assistance possible 
in the way of general service, display matter, dealer helps, news- 
paper advertisements, etc. 


If you are a progressive dealer, Samson Tables and Samson Ser- 
vice will merit your keenest consideration. Write for our cata- 
log and dealer proposition. 


Samson Tables are superior in all 
points of design, finish and espe- 
cially in construction. The illustra- 
tion to the right illustrates the ex- 
clusive Samson method of “Inter- 
lock Reinforcing” table tops. The 
illustration to the left shows the mitre 
—taper—joint—boxed table legs which 
is another exclusive Samson feature. 


MUTSCHLER BROTHERS CO. 


NAPPANEE, INDIANA 





Since 1896 
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A Real Partnership. 


Brief Sketch of the Successful Business Career of Mr. and 
Mrs. E. T. Chambers. 





When a man takes a life partner, he does not always 
take a business partner at the same time, but this happened 
in the case of Mr. and Mrs. Chambers, who own two stores 
at Jackson, Miss., under the name of the Chambers Office 
Supply Company The following facts concerning the 
business were supplied by Mrs. Chambers: 











MR. AND MRS. E. T. CHAMBERS 


OF JACKSON, MISS.—This picture 
was taken on July 4, 1920, at West 
End Park, New Orleans, La. 


Mr. Chambers started in business in Jackson, Miss., 
about fifteen years ago, selling typewriters. At that 
time he had the agency for the Fay-Sholes machine. Little 


by little he commenced to add other lines, first putting 
on ribbons and carbons and later various stationery 
specialties. For the past ten years he has enjoyed a good 
business, handling all makes of typewriters and a general 
line of office and fancy stationery. In October, 1918, he 
opened a branch store in the opposite end of town, and 
today Mr. and Mrs. Chambers are operating both stores, 
one in the Edwards Hotel building and the other on 
Capitol at the corner of President street. The success of 
the Chambers Office Supply Company has been due to 
the energy of those connected with it and to good manage- 
ment in keeping down overhead expense. The company 
holds the state agency for a well-known standard type- 
writer and for a widely used portable typewriter. They 
have the city contract for school books and in addition 
they handle the standard lines of stationery both retail 
and as jobbers, including blank books, office supplies and 
specialties. 

The foregoing information coming from Mrs. Chambers 
omits all mention of herself in connection with the busti- 
ness, but H. L. Boynton, who travels throughout Louisiana, 
Mississippi, Alabama, Georgia and Florida for S. S. Staf 
ford, Inc., of New York, gives at least “fifty-fifty” credit 
to Mrs. Chambers for the success which has been achieved. 
He tells us that Mr. and Mrs. Chambers started their 
business some years ago in a little hole in the wall in 
Jackson, but through hard work have built up one of the 
best stationery and office supply businesses in the South. 
He says that both Mr. and Mrs. Chambers are live wires 
and deserve every bit of success they have achieved. Mr. 
Chambers was recently elected vice president of the 
Southastern Division of the National Association of Sta 
tioners and Manufacturers. 


I notice that the salesmen who write their bosses about 
what they are going to sell next trip usually aren’t sent 
back to realize their dreams.-—L. C. Smith Demonstration. 
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'/ SEND US | 
YOUR 
PLATENS 
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PLATEN SERVICE 
STATIONS 


FOR YOUR CONVENIENCE 


ATLANTA GA. 
135 Peachtree Arcade 


BOSTON, MASS. 
119 Franklin St 


MILWAUKEE, WIS. 
370 East Water St. 


NEW YORK CITY 


345 Broadway 
CHICAGO, ILL. 10 Barclay St. 
329 So. Dearborn St. OAKLAND, CAL. 
CINCINNATI, OHIO 308 12th St, 
148 E. 4th 8t. PHILADELPHIA, PA, 
CLEVELAND, OHIO 802 Chestnut St. 
84 Euclid Arcade PITTSBURGH, PA. 
DETROIT, MICH. 630 Penn Ave. 
1253 Griswold S8t., 8ST. LOUIS, MO. 
807 Pine St. 


Farwell Bidg. 
KANSAS CITY, MO. SAN DIEGO, CAL. 
Third 


905 Grand Ave. 309 
LOS ANGELES, CAL. 
732 S. Spring St. 


SAN FRANCISCO, CAL. 
606 Market 8t. 





No matter where you may be located 
you are only a few hours distant from 
one of these offices. 





J 


Send platens to the nearest office and 


SAVE TIME 


ANNOYANCE 

TRANSPORTATION 
and get the BEST re-covered platen it is 
possible to obtain. 


Only the BEST rubber is used; the grinding 


is absolutely accurate, and each platen is 


CAREFULLY INSPECTED 


before leaving the Re-covering Station so 
that it is ready for immediate use when re- 
ceived by you. 








American Writing Machine Co. 
HOME OFFICE AND FACTORY 
449-455 Central Avenue, NEWARK, N. J. 
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Our 1921 Schedule Saves You 
25-30% Over Pre-War Prices 


We reduced 


all O. K. trade marked products has actu- 
ally been improved. We aim to establish a 
better quality at more reasonable prices. 
We manufacture our own products in our 
new spacious quarters equipped to turn out 
over two million fasteners a day. In this 
new price sc 
benefit of increased production and re- 


duced cost. 







We ctinens 


—the paper fasteners with the 


bulldog grip. 


of their strength, durability, tenacity and stamina 
with which they “hang on.” They are furnished 
in either Brass or nickeled finish. 


ee 





They never crack, muss or tear in 
erasing. They are made for par- 
ticular people—always clean, and 


they certainly 


O. K. Letter 
made in four 
and electrica 


They get the mail ready for 


distribution in 


work immediately, thus speed up the depart- 


mental work. 


guarantee them to keep in sharp working order 


for two years. 


Our Trademar 


ent quality perceived in all our products, has 





Trade-Mark 


THE O. K. MANUFACTURING CO. 
f OSWEGO, N. Y. 


* LETTER 
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Lines 


the price only. The quality of 


hedule, we are giving you the 





This is significant 


99 Use the Sanitary 


ERASERS 


TYPEWRITER — PENCIL 





do erase. 


OPENER 


Openers are 
styles (Hand 
Ily driven). 





time to start 


They cannot cut enclosures. We 


k, by means of the same consist- 


implanted an_ established 
* precedence throughout the 
entire world. We offer 
you as a dealer the op- 
portunity to capitalize on 
our reputation. Write 
for our 1921 schedule of 
reduced prices and 
catalog. 








High Speed in Typewriting. 


Written by A. M. Kennedy and Fred Jar- 
rett, Appearing Originally in Pitman’s 
Journal. 


High speed cannot be acquired without accuracy as a 





foundation. Errors distract the attention, induce nervous- 
ness, and interfere with the concentration. Error begets 
error. 

Concentrate on your writing as you go along. Do not 
let the mind wander back over parts that have been writ- 


ten. Especially does this apply in the case of an error. If 
an error is made in a test, it is an error in spite of any 
thought you may give it afterwards. If a wrong key is 
struck forget it immediately. The time to deal with an 
error is at the conclusion of the practice. 

All practice should commence at a speed which will en 
able you to be so certain of every movement that you 
write with almost metronomic regularity. Words or com 
binations which interfere with this regularity of operation 
should be noted and put into your “individual difficulties” 
list for special practice later. 

A study of the work of different typists enables us to 


classify errors made in typewriting tests into distinct 
classes. 
Errors Caused by Nervousness. 
In endeavoring to help the typist to overcome nervous 
ness, we would first ask, “Why are you nervous?” in writ- 
ing a test? Sometimes nervousness is caused through lack 


of confidence, sometimes through lack of physical fitness. 
Nervousness is sometimes nothing more or less than an 
oversupply of energy, and it is often possible to turn this 
nervous energy to advantage rather than allow it to hinder 
in getting results. Race horses tremble before the wire, 
the great singer will approach an audience pale and nervous; 
the greatest pianist in the world once exclaimed: “I will 
not do well tonight—I am not sufficiently nervous.” Do 
not confuse nervousness with excitement. You can make 
your nervousness aid you, but there is neither hope, nor 
excuse, for the excited typist. 

If you are about to write a test, either for your own 
personal satisfaction or in competition, keep the following 
facts in mind: 

1. You cannot hope to do better than you have ever 
done before in practice. Rather aim to write at a slower 
rate and feel sure of your final result. 

2. If you know that another is writing better than you 
have been writing, be satisfied to let that operator win 
rather than strive for a better record than lies in your 
power. The time to defeat that particular operator is in 
the practice periods, not in the actual test—you are capable 
of only a certain record when you enter a test, and that 
ability can only be improved by conscientious practice. 

3. Most important! Pay no attention to what others 
tell you of their records. You are interested in your own 
only. Enter a test with the determination to meet your 
own standards, irrespective of what others may do 

4. Lack of condition causes many typists to make dis 
mal failures in writing for a record. It is as important 
that you look after your physical condition as it is for the 
athlete training for a feat of endurance. Talk with the 
world’s fastest operators and all will emphasize the impor- 
tance of careful dieting, plenty of sleep, and the elimination 
of worry. Some of the mental obstacles might be men- 
tioned. They are, indecision, lack of concentration, slow- 
ness of perception, poor memory. There must be perfect 
co-ordination between mental and physical operations. 


Errors Caused by Carelessness. 


Carelessness is usually lack of concentration. Another 
lesson deals with the value of concentration, and endeavors 
to point the way to improvement in this respect. Having 
in mind the fact that you may be writing in a competitive 
test, we offer the following suggestions in addition: 

1. A large eye-shade will be helpful in shutting out the 
view of others about you. It should be adjusted so that 
only the copy and the machine are visible during operation 

2. It is often wise to isolate yourself from other typists 
whose ability is equal to or greater than your own. By 
this means you are more able to concentrate on your own 
work, without being forced to listen to the sound of their 
machines, or being conscious of the fact that they may have 
finished a sheet before you have. 

3. Remember that, while you have your mind on your 
work, you will make no errors that can be attributed to 
carelessness. 


December, 1921. OFFICE APPLIANCES 119 























—_ RuckER-Fu_ceR Desk ComMPAaNy 


OFFICE, BANK AND COURTHOUSE FURNITURE 
LING CABINETS AND SUPPLIES 
SCHOOL, CHURCH AND THEATRE SEATING 











677 MISSION STREET 


San Prarcace October 5, 1921. 








The Shaw-Walker Company, 
Muskegon, Michigan. 








Gentlemen: 








We are offering this as a sort of friend- 
ly hand clasp to express our appreciation of the part you have 
playeé in the growth of our business here in California, 


As you know, in addition to our Filing 
Cabinet Department, in which we specialize exclusively in the 
sale of Shaw-Walker cabinets, safes and indexing supplies, we 
One of the Largest Dealers have two other main departments devoted to the sale of office 
on the Coast Says furniture and school equipment. 


Since the addition of the Shaw-Walker De-~- 
partment, many years ago, it has been interesting to us to note 
the development of our business in these other departments ~ in 
pace with the growth of our filing cabinet business. 


We are frank in admitting that a large mea- 
sure of this increased business we attribute to the added pres- 
tige gained by us as Shaw-Walker representatives, The good 
will that goes with the Shaw-Walker line is a factor of no small 
consideration. 


We desire to express in this way our appre- 
ciation for all that you have done for us and to thank you for 
your very hearty and friendly co-operation in all matters. 


With best wishes for continued success, we 
are 





Pile Department, 


R,S.Banks: 








A Glowing Tnibute from Sunny California 


HE letter pictured here, bubbling with enthusiasm for Shaw- 
Walker, tells a vivid story of what this famous line means to the 
wide-awake dealer. Prestige, co-operation, and exclusive repre- 

sentation of a complete line backed up by ‘‘Built-Like-A-Skyscraper”’ 
advertising mean steady sales and profit. 


Good-will is a mighty important asset to have. Shaw-Walker will buildit for you 
and keep it too. Shaw-Walker rolls up leading scores in office equipment sales. Many 
of the articles carried are exclusive. The variety of the line satisfies every need. 


We want new dealers in cities where we are notYaggressively represented. Write 
for information. 





STEEL 
siioees : ss WwooD 
MUSKEGON MICHIGAN SUPPLIES 


SAFES 
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Errors caused by the hand include returning to the key 
board after having been required to leave it, as in the cass 
of changing the paper, and in returning the carriage at the 
ends of lines. 

Many errors are found at the beginning of the lines which 
can be charged to the fact that the hand did not return to 
the keyboard properly after operating the spacing lever. 
In getting the fingers back to the keyboard the operator 
may, through lack of skill in quickly returning the fingers 
to their proper keys, recommence the writing in a manner 
that will result in an error being made. This error will 
not always occur in the first letter struck. The stumbling 
caused by the fingers improperly recommencing the writ 
ing may not result in an error until several letters have 
heen struck. 


Y. & E. Representatives Receive Help in Moving 
Goods. 


National advertisers realize not only that it is necessary 
to utilize their resources in their own organization to sell 
goods, but they have come to understand that the greatest 
success can result only when the goods so sold are moved 
off the shelves of their agents and dealers and go into 
actual use in the hands of consumers. One of those who 
thoroughly appreciates the profit of cooperating with repre- 
sentatives in a local way is the Yawman & Erbe Manufac- 
turing Company of Rochester, N. Y. This organization 
has produced a number of direct mail and, newspaper 
campaigns which are so complete and definite in the service 
they offer to the retailer that they have been widely 
used. 

Typical of these campaigns is a recent direct mail service, 
featuring Y & E transfer equipment. A folder entitled 
“Y & E Mailing Advertising to Help You Sell More 
Transfer Equipment and Supplies,” contains samples of the 
letters, stuffers, postcards, etc., included in the campaign 
and gives complete directions as to how to get and how 
to use these advertising helps. Although the campaign 
has just gotten under way, Walter C. Freeman, advertis 
ing manager, believes that it will meet the same ready 
response which has welcomed previous service giving cam- 
paigns 


Portrait of Roosevelt on Savings Certificates. 


Theodore Roosevelts’ portrait will appear for the first 
time on a Government security on the $25.00 denomination 
of a new issue of treasury savings certificates which will 
be placed on sale toward the end ofithe present calendar 
year. This new issue will be a feature of the unified Gov- 
ernment savings plan, which is now being developed by the 
Secretary of the Treasury and the Postmaster General, 
and which will be announced later in greater detail. The 
$100 certificate will bear the portrait of Washington, and 
the $1,000 certificate the portrait of Lincoln. 

The new savings plan, which is being worked out by the 
treasury and the post office department, Secretary Mellon 
said, will combine to the best possible advantage the facili- 
ties of the treasury and the postal savings system, and will 
be designed to promote popular savings and investment in 
government securities. In addition to its effort to en- 
courage thrift through the deposit of small savings in 
postal savings, the Government will continue to offer treas 
ury savings securities in popular denominations of $25.00, 
$100 and $1,000 as a safe and profitable investment. 





Noiseless Typewriter Man Heads Commerce 
Chamber. 


John A. Ruffin, factory manager of The Noiseless Type- 
writer Company, was elected president of the Middletown 
Chamber of Commerce, Middletown, Conn. He was for- 
merly vice president, and was advanced upon the resigna 
tion of his predecessor, Charles A. Ingersoll. Mr. Ruffin 
was formerly vice president of the Hammond Typewriter 
Company. 


Office Work Taught at Brockton. 
\ school preparing for office work has been established 
at Brockton, Mass., by the Plymouth County Employment 


Agency, 60 Main street. The courses include typewriting, 
operating adding and calculating machines, duplicators, 
mimeographs, billing machines and tag writers. The 


school is in charge of Thomas B. Innes. Miss Marion 
Belcher is at the head of the mechanical school, assisted by 
Miss Gladys Osborne. 








Have You Ordered 
Your Stock of 50-50’s? 


Dozens of dealers have taken advan- 
tage of the ore proposition we are 
making on File Stools and File and 


Vault Tables. 


If you have not placed your order, see 
about doing so now. You don't want 
to go thru this “transfer season” with- 
out these Uhl Steel specialties. 


No Time To Lose 


By ordering promptly, you can still 
secure your stock for delivery through- 
out this and next month. We are 
ready to make prompt shipments. 


Stools packed in individual cartons. 
Express shipment not expensive. 


Don't overlook other good items in the 
line—new catalog ready—ask for it. 


The Toledo Metal Furniture Co. 


1258 Hastings Street Toledo, Ohio 





This is the 50-50 Stool. Every File 
room should have one. Price low. 


Saves the back while filing in lower 
two drawers of a four-drawer file. 
Rolls freely over roughest floor. Will 
nol tip because it has a large floor 
bearing. 
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SELL DIEMER SERVICE 


The Diemer filing specialties and 
paper goods line is of such excellent 
quality that it sufficiently recommends 
itself. When you are stocked with 
Diemer products you do not have to 
sell quality, for quality is apparent, 
but, sell service. 


The Diemer line is a complete line. It 
comprehensively fills the quality re- 
quirements and the paper goods needs 
of the most exacting and discriminat- 
ing buyer. All Diemer articles are 
carefully selected to offer the utmost 
ut:lity and a more complete and last- 
ing service. 


A rapid moving paper goods line is the 
aim of every dealer, for profits are ob- 
tainable through rapid turnover and 
repeat orders only. Diemer specialties 
will fill the need. Our facilities are 
such that we can make prompt, safe 
and sure shipments. 


You need a good sales stimulant in 
your business. A line that silently 
creates a feeling of confidence which 
ultimately results in building up a 
steady trade. Your name and address 
will give us the opportunity to send 
you our catalog and new price lists. 
Write us today. 


JOHN F. DIEMER Co. 


107-109 La Fayette Street 
NEW YORK, N. Y. 


Single and expanding en- 
velopes, file pockets, wal- 
lets, folders, filing cabi- 
nets, mailing, filing and 
shelf boxes. 















Business Men’s Show at St. Louis. 


The Lammert Furniture Company, Washington avenue, 
Tenth and St. Charles streets, St. Louis, Mo., conducted 
a successful business show the week of November 14 \ 


large space was cleared on the first floor, and representa 
tive lines of office equipment were shown, as well as The 


Lammert Furniture Company’s own merchandis« \ 
pleasing effect was secured through the use of screens 
and palm decorations. Monday, Thursday and Saturday 
evenings the show was continued until 10:30 The show 
aroused a great deal of interest in the business community, 
and all the exhibitors made direct sales on the floor. 

In addition to the lines of The Lammert Furniture Com 
pany, exhibits were shown by the Addressograph Com 


pany, The American Multigraph Sales Company, Royal 
Typewriter Company, Inc., Todd Protectograph Company, 
Ellis Adding Typewriter Company, Scooley Printing Com 
pany, Shaw-Walker Company, The Dalton Adding Ma 
chine Company, Ross-Gould Company (‘“Klearadesk’), 
Ediphone Company, United Autographic Register Com- 
pany, William J. Kennedy Stationery Company, The Kar- 
dex Company, The Cincinnati Time Recorder Company, 
Monroe Calculating Machine Company. 
A Handsome Announcement. 

The National Lithographing Company of Kansas City, 
Mo., under date of November 1, issued an announcement 
in a form similar to that of a lithographed stock certificate 
with highly engraved ornamental border, colored shield 
and marginal designs. A lithographed picture of the com 
pany’s headquarters is shown on the first page with the 
word “announcement” in red and the rest of the message 
in black. Within is an announcement of the recent change 
in the ‘personnel of the company, in which it is stated that 


Jess W. Hadley, having purchased the Ferguson Litho 
graphing Company, brings to Kansas City the valuable 
experience and widespread acquaintance of twenty years 
in the bank supply business, the last nine of which were 
spent as manager of the Rocky Mountain Bank Note 
Company of Denver. On the third page is given the 


personnel of the reorganized company, the president of the 
company, John R. Hadley, brother of Jess W. Hadley, 
being an Oklahoma oil producer, life insurance man and 
banker of Tulsa. Jess W. Hadley becomes vice president, 
treasurer and general manager, and T. D. Farber, secre- 
tary. Frank R. Ferguson and Harry N. Randall both 
continue with the new company in the same positions they 
held with the Ferguson concern. 


B. B. Stylo Inaugurates New York Advertising 
Campaign. 

The B. B. Stylo Company, Inc., of New York, N. Y., 
recently inaugurated a strong advertising campaign in 
the daily newspapers of that city. Liberal space was 
taken in the daily newspapers presenting the claims of 
the B. B. Stylo pen to newspaper readers of New York 





These advertisements ran in a comprehensive series and 
were intended to apprise the Metropolitan dealers and 
the public of the metropolis of the advantages following 
handling and use of this self-filling stylographic fountain 


pen. Window display material, counter folders, etc., have 
been provided and retailers are shown how to tie up their 
campaign with the rest of the publicity which the company 
is doing. It is the plan of the company, according to Mr. 
Lehman, sales and advertising manager, to continue the 
New York advertising during the rest of the year and 
he says that the company plans to repeat this extensive 
advertising and selling campaign in other large cities 
throughout the country 


War Department Surplus for Government Use. 

Director of the Budget Dawes has directed that in the 
future the various governmental departments shall submit 
copies of their purchase specifications to the War Depart- 
ment arsenals. The plan is to allow the arsenals to bid on 
all requisitions in case suitable material and machinery is 
on hand. The War Department estimates are to receive 
the same treatment as proposals from commercial organi- 
zations bidding. 


New England Commercial Teachers Meet. 


The nineteenth annual meeting of the New England High 
School Commercial Teachers’ Association was held at the 
Boston University of Secretarial Science November 12 
Among the speakers was Harry C. Spillman, manager of 
the school department, Remington Typewriter Company, 
whose topic was “If I Were a Commercial Teacher 
Again.” 


¢ 
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“Continued on page—— 


In the ledgers of the Darien Scheme, a famous Scotch 
trading company of 1696, long accounts, like stories in 
a modern fiction magazine, are continued from page to 
page throughout the book. 





HAVE you copies of our free book, 
“‘Ready Records for Accounting,’’ to 
give to your customers ? If not, write 


With modern Loose Leaf systems, accounts are 
us today for a supply. 


never broken up, because new pages may be inserted 
in the ledger wherever needed. 


You insert new pages in National Loose Leaf Ledgers 
with the greatest ease—one light turn of a key releases 
the sheets from the grip of the locking device, your new 
page is slipped in, then the book is as quickly locked again. 


Ledgers 
Ledger Sheets 
Post Binders 
National Loose Leaf Books are used by such firms Sheet Holders 
as American Telegraph and Telephone Company, R. H. Bank Forms 
Macy & Co., Worthington Pump & Machinery Com- Price Eigete 


pany. Show your customers our Royal Loose Leaf Pte ee 
Ledger, Series 8100. Its chassis is the strongest made: Commercial Poca 
its mechanical features include hinge lugs, bridge plates, Memorandum Books 
bronze bearings and the National flat key. Cowhide Students’ Note-Books 
and corduroy binding, Yorkshire Ledger paper. 

Royal 





Loose Leaf 






Loose Leaf and Bound Books 


NATIONAL BLANK BOOK COMPANY 


113 RIVERSIDE HOLYOKE, MASSACHUSETTS 
l, National Blank Book Co. 
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YOU WILL WANT 
THIS FREE BOOK 


“The Five Basic Methods of 
Filing.” See how you can use 
it to get the attention of new 
prospects Then ask us how 
we are prepared to help you 
with our sales plan. 

coupon to 


Just pin the your 


letterhead and send it in 
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this is the stock and here is 
the approach that make sales 


OUR busy business man is always willing to listen to a 


plan that will save him time and money in his offices 
work. 

You can approach him with such a plan. 
for instance, that with a Wabash Joy Wagon—the little file on 
wheels—he can keep all papers, catalogs and records, to which 
he frequently refers, right at his desk—at his finger tips. You 
can also show him how well such devices as the Wabash Card 
Box, with hinged cover and Four Drawer Card Cabinet, are 
adapted to this purpose. 

Your prospect can appreciate the value of these. He 
that a job can be quickly despatched when all the records per 
taining to it are at hand. Consequently all you have to do to 
make your sale is to have the Wabash Devices and Cabinets 
that will help your customer in this respect. 

When you stock Wabash Devices and Cabinets you know that your 
line is the finest the market affords. For you get not only Wabash im 
provements, but that exceptional quality which has characterized Wa 
bash Cabinets for 38 years, and set them apart from all other cabinet 


You can show him, 


knows 


of wood. , 
Write to us for information about the profit to be had from Wabash 


Cabinets and Supreme Supplies—and how 
You will be interested. 


dea ers 


we are helping our 





The Wabash Cabinet Company, 
Desk 4, Dept. B, Wabash, Ind. 


Gentlemen: Please send me a 








copy 


of “The Five Basic Methods of Fil- 
ing’ and details of your dealer plan. 
Firm 

Address 

City... i , State 

By 


The Wabash Cabinet Company 


Desk 4, Department B 


WABASH, INDIANA 
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FILING SUPPLIES and CABINET 
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Pacific Coast Optimism Has Sound Basis. 

4. B. Church, San Francisco manager for The Dicta- 
phone, believes that if we think optimistically, talk opti- 
mistically and act optimistically, Old Pessimism will take 
to his heels. Speaking of this, Mr. Church said the other 
day: 

“Great constructive influences that were behind the 
scenes three months ago and which were little observed 
or considered at that time are now coming into plain 
sight. 

“Optimism is growing apace in important financial cir- 
cles and the public in general is undoubtedly much en- 
heartened by the change in the trend of affairs. 

“Building contracts awarded in a recent month in the 
twenty-seven Northeastern states amounted to $246,186,- 
000. This is not only the largest monthly total that has 
been reached this year, but it is also the largest Septem- 
ber figure on record. 

“Of even greater significance at the present time is the 
increase in volume of business buildings. The September 
figure showed the largest monthly total on this class since 
June, 1920. 

“Chain stores as well as mail order houses are report- 
ing satisfactory sales totals for August, indicating better 
conditions in retail trade. 

“Sales of one of the largest houses gained $800,000 over 
July and $500,000 over August, 1920. This company has 
added thirty-six stores to its number in the last year, 
bringing the total up to 1,147. 

“Another national merchandiser announced that plans 
are under way to establish 2,000 self-service stores 
throughout the country with prices of articles ranging 
from four to thirty-nine cents. Each store is to carry a 
stock of about $35,000. 

“Events of the past week indicate that the apparel in- 
dustry finally has turned the corner and that the revival 
of business is well under way. Under the influence of 
the greatest number of buyers registered in the leading 
centers since the fall selling season began in July, the 
wholesale markets for both men’s and women’s clothing 
are more active than they have been for months. 

“The latest interstate commerce figures show an in 
crease of twenty-seven per cent in the net earnings of 
telephone companies when the first six months of 1921 and 
1920 are compared. The total number of stations was 
over 560,000 above last year. 

“Those who go after the business, instead of waiting 
for it to come to them, are making satisfactory head- 
way. 


A Cruise for World Trade. 

The steamship “St. Louis” has been chartered by the 
Anderson Overseas Corporation, 165 Broadway, New York, 
N. Y., to go upon a world trade cruise, during the course 
of which she will visit those ports which give access 
to the best markets in all parts of the globe. The ship has 
30,000 square feet of space, which is believed to be sufficient 
to provide for a representative display of American manu 
factured products. The cruise will consume a year’s time, 
starting the latter part of January, 1922, and ending the 
following December. 

The corporation which sponsors this expedition believes 
that the idea will appeal to men of vision. Not more 
than three hundred exhibits can be accommodated on this 
cruise and these must be approved by a committee com- 
posed of representative men from different sections of the 
country, according to the provisions of a contract entered 
into between the organizers and the manufacturers 

It is stated that every precaution has been taken to 
prevent the plan from becoming wasteful in its operation 
or unduly expensive and that it should appeal to the cold- 
blooded, practical man of affairs for its profit-making 
possibilities and to the technician for the thoroughness 
with which the details have been worked out. 

Well balanced world-wide sales are never a matter of 
luck. The world is so large and its markets large and 
small, are so many that only by exact knowledge and 
careful planning is correct export development made 


possible. Every manufacturer, whose products go into 
export trade, must keep in touch with the details of 
export technic. The principle of using one’s plant up to 


capacity to reduce the relative cost per unit is one of the 
undisputed prime elements in successful manufacturing. 
To achieve and maintain such capacity production cannot 
be assured without an established export trade, cared for 
with the same energy, knowledge and foresight which at- 
tend the development of domestic business. 
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Banks and Business Houses 
Use the Pearl Cutter 


For cutting the margins from monthly 
statements in quantity. Several hun- 
dred sheets ledger paper 
clipped at one stroke. 








—Zip! It is done in an 
instant and the edge is 
clean and straight. 


Also cuts card- 
board, leather, 
cloth, quicker 
and better than 
knife or scis- 
sors. 


A saver of labor 
and gets the 
work out on 


Has spring ’ 
time. 


balanced 


handle. Sells readily to 


Banks, Multi- 
raph Users, 
hotographers, 

Offices, Facto- 

ries, Stores. 


The base is a 
waste receptacle 


for 


convenience re 
and e€ in sizes 
; 13” and 19”. 
cleanliness. 


The BOSTON and OFFICIAL 
CUTTER 


Every office of every kind can 
use a Cutter in every depart- 
ment. The Bookkeeper, Mail 
Clerk, File Clerk, Price Clerk, 
Production Clerk, for a great 
variety of 
trimming. 
The Sales 
Department 
for cutting 
samples, illus- 
trations, en- 
closures. The Advertising De- 
partment for cutting out illus- 
trations, exhibits, dummys, etc. 
The Draftsman for blueprints 
and drawings. 









Invaluable in a hundred ways in 
every office, store and factory. 


Several thousand have been sold. 
Made in a variety of sizes. 

We make also a line of Power Cutters, 
Printing Presses, Tableting Presses. 
DEALERS WANTED 


Golding Manufacturing Co. 


FRANKLIN, MASS. 
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Steady Sales 
Bigger Profits 
Constant Repeats 


CLAR-O-TYPE is a modern office neces- 
sity. Pleasant to use. Guaranteed to 
satisly. 

Stenographers NEED it and BUY it. 
Our biggest ‘‘boosters’’ are its users. 
Put in a supply and watch it go 

Display and advertising matterfurnished. 
You'll be interested in our unusual offer. 
May we tell you about it? 


THE CLAROTYPE COMPANY 
203-M FRANKLIN STREET, NEW YORK CITY 
Chicago Office: 105 N. Clark Street 


Canadian Agents: Standard Distributing Co., 
Montreal, Quebec 
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Fund Public Improvements in Prosperous Times. 

If all branches of public works in the United States and 
the construction work of public utilities could systematically 
put aside financial reserves, in prosperity, to be used for 
improvements and expansion, in depression, the recurring 
periods of business depression, might be avoided, or at 
least greatly decreased, and the consequent unemployment 
of labor might be much less serious and widespread. This 
was the statement made by Edward Eyre Hunt, secretary 
of the President's Conference on Unemployment, in_his 


address before the Society of Industrial Engineers in New 
York. 

“A rough calculation indicates that if we maintained a 
reserve of only ten per cent of our average annual con- 
struction for this purpose, we could almost iron out the 
fluctuations in employment,” said Mr. Hunt 

The study of the business cycle, and its relation to un- 
employment, is one of the means by which the President’s 
Conference hoped to provide measures for the permanent 
relief for the heads of families, who find themselves, 
periodically, thrown out of work 

“Unemployment on a vast scale is always a result of 
business depression,” said Mr. Hunt. “The problem of 
preventing or mitigating unemployment is, therefore, part 
of the larger problem of preventing or mitigati! ilterna- 


tions of business activity and stagnation. 


“The world-wide scope and the long successi of busi- 
mess crises do not prove that the problem of controlling 
the business cycle is hopeless. . . . The business cycle 
is marked by peak periods of boom vaileys of depression 
and unemployment. The peak periods of boom are times 
of speculation, over-expansion, extravaganc n living, 
relaxation in effort, wasteful expenditure in industry and 
commerce, with consequent destruction of capital. The 
valleys are marked by business stagnation, unemployment 
and suffering. Both of these extremes are vicious, and the 
vices of the one beget the vices of the other [It is the 


wastes, the miscalculations, and the maladjustments 
grown rampant during booms that make inevitable the 


painful process of liquidation. The most hopeful way to 
check the losses and misery of depression is therefore 
to check the feverish extremes of ‘prosperity.’ The best 


time to act is at a fairly early stage in the growth of the 
boom. 


“In any analysis of our productive processes, we can 
make a broad distinction between our additions to national 
plant and equipment, such as houses, railroads, manu 
factures, and tools on one hand, and the consumable 
goods which we produce on the other. At the present time 


we increase our activities in both of these directions at 
the same time and in their competition with each other 
we produce our booms. If all branches of our public 
works and the construction work of our public utilities 

the railways, the telephones, etc.—could systematically put 
aside financial reserves to be provided in times of pros- 
perity for the deliberate purpose of improvement and ex- 


pansion in times of depressions, we could not only greatly 
decrease the depth of depressions, but we could at the 
same time diminish the height of booms. . Nor is 


1 


this plan financially impracticable. Under it our plant and 
equipment would be built in times of lower costs than is 
now the case when the contractor competes with con- 
sumable goods in overbidding for both material and 
labor.” 

Mr. Hunt advocated the formation of adequate statistical 
service to determine three facts: volume of production of 
stocks and consumption of commodities; volume of con 
struction in progress throughout the nation; the actual 
and not theoretical unemployment. This statistical service 
should be authorized and carried out by the Federal Gov 
ernment, he believes. 

Contest Between Protectograph General Agents. 

General agents of the Todd Protéctograph Company at 
New York and Philadelphia have instituted a six weeks’ 
selling contest to demonstrate which organization has the 
most speed in the selling game. The rivalry was originally 
due to the pride taken by the managers in the handsome 
equipment of their offices. Fred Wagner is the Philadel- 
phia general sales agent, and Julius Menzel has the New 
York City territory of the Todd Protectograph Company. 

Insane Mania for Stealing Typewriters. 

Chicago police have been trying to connect a number of 
typewriter thefts with an escaped patient from an Illinois 
state hospital for the insane. He was originally committed 
for stealing a typewriter from the Public Health Service. 
He escaped from the hospital, and an epidemic of type- 
writer thefts followed. 
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| HE true value of any filing system depends upon proper indexing, so that 2 
all records are quickly available for years afterwards, whether the basis for =¢ 
filing is Alphabetical, Numerical, Geographical, Subject or Chronological. Bi 
A proper indexing for Alphabetical Filing is the BROWNE-MORSE SIMPLEX x 
SYSTEM, shown above. All SIMPLEX subdivisions, names and numbers are a! 
in clear view by the assembly of Heavy Gray Pressboard Guides with red in- | 
itial letters and numbers, shown at left. 2 
Blue Manila Folders with corresponding subdivisions and numbers. These serve 2 
for correspondence net requiring individual folders and for proper transfer in- =¢ 
dexes. Shown in center. 2 
Manila Folders with two-fifths tab projections giving ample room for individual zt 
names and numbers. Shown at right. 2 
Dealers, who serve their customers best, all carry the SIMPLEX SYSTEM xt 
and other Browne-Morse Supplies in stock, because they are then sure of giving ize , 
filing satisfaction to all types of businesses. = 
Simplex Folder Sent On Request. 5 
=( 
=¢ 
=¢ 
=¢ 
=¢| 
Browne-Morse Company : 
=¢ 
Builders of Quality Filing Equipment =¢ 
and Supplies 2 
16 McKinney Avenue Muskegon, Michigan } 
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sADDING MACHINE PAPER: 
‘The NEW dozen roll 


box sells itself , 
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‘Every roll in every box is 
Guaranteed to be Satisfactory 


CENTRAL PAPER CO. 


MENASHA , YWIS. 
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Something More About the Silent Secretary. 


On page 72 of the November issue of Office Appliances 


the announcement was made that the W. E. Thayer 
Company, Inc., of Mount Vernon, N. Y., had bought W. E 
Thayer & Company of Rochester, N. Y., and would here 
after produce the “Silent Secretary,” through the Mount 
Vernon establishment, where it will be manufactured \t 
the time this item was made, we had very little informa 
tion concerning the history of these concerns. The first 


company or partnership was organized in Rochester a 
little over a year ago. The business expanded so rapidly 
that Mr. Thayer’s original partner did not have time to 
take care of it, so he sold his interest to another man 
and the business proceeded to develop further. It trans 
spired that B. C. Mathes, the second partner, having other 
interests, was himself unable to give all the time necessary 
to the business. About this time Henry Parr, sales man 
ager, took on the sales agency for New York, New Jersey 
and Pennsylvania. He soon found that it was not so much 
a question of selling the goods as of getting sufficient 
goods to fill the orders. The corporation is the result of 
the condition above cutlined. 

W. E. Thayer Company, Inc., has just put in automatic 
machinery and its own printing plant at Mount Vernon 
to take care of production. They commenced the manu- 
facture of the “Silent Secretary” at Mount Vernon early 
in November. The company will add other things from 
time to time to work in with the file. 

In the past the “Silent Secretary” has been made only 
in six and nine sections, but it is the company’s intention 
to develop it up to eighteen sections. 

The company has received many applications for agencies 
abroad and has established representatives in eight or nine 


of the principal cities of the United States. More, of 
course, will be established from time to time. 
W. E. Thayer, the designer of “Silent Secretary,” is 


with the new company. 


Westerners Win Corona Sales Contest. 

The Western division of the Corona Typewriter Com- 
pany, Inc., won the sales contest recently ended. Under 
the direction of G. B. Pelton, Western division manager, a 
large number of dealers exceeded quota by generous fig- 
ures. The Class A dealers and their percentages were 
Typewriter & Office Supply Company, El Paso, Texas, 142 
per cent: H. G. Phillips Supply House, Williamsport, 
Penna., 122 per cent; Springfield Typewriter Exchange, 
Springtield, Mass., 116 per cent; Corona-Pacific Typewriter 
Company, Los Angeles, Calif., 107 per cent; American 
Typewriter Exchange, Richmond, Va., 101 per cent. The 
Class B dealers: Medford Book Store, Medford, Ore., 207 
per cent; J. H. Calkins, Watertown, N. Y., 184 per cent; 
F. I. Carter, Lawrence, Kans., 167 per cent; G. W. Ritter 
& Son, Ardmore, Okla., 127 per cent; J. J. Donelan, Man 
hattan, Kans., 116 per cent. 

R. W. Oster, of the Corona-Pacific Typewriter Company, 
Los Angeles, Calif., won the salesmen’s contest. He aver- 
aged over a machine a day, selling during the three months 
of the contest ninety-six machines, exclusive of store sales 
Los Angeles men won second and third places in this 
contest 

The contest included division managers. The Western 
division beat the field, without even figuring in the ten per 
cent allowance for accessory sales. 


Duffy Joins Van Dorn Chicago Sales Force. 


Robert T. Duffy, late of Boston, has joined the sales 
force of the Chicago branch of the Van Dorn Iron Works 
Company. Mr. Duffy is well known throughout the Chi 
cago market for Chicago was once his home town and is so 
again. He sold various lines throughout this city before 
he enlisted in the army, where he served with the 55th 
Coast Artillery corps in France. 


Mammoth Chair to Advertise Town. 

Chair manufacturers of Thomasville, N. C., have ar 
ranged to construct a huge chair to typify the city’s lead 
ing industry. The chair is to be located in a conspicuous 
place where it will attract the attention of visitors and 
travelers passing through. 


New Officers of Greeting Card Association. 
The Greeting Card Association elected officers at its con 
vention in Chicago: Howard E. Betell, president; Francis 
H. Evans, vice president; R. W. Hicks, secretary. 
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Columbia 


Ribbons and Carbons 


Dependable 
Pa Uniform 
Serviceable ® 


and the above booklet, “Mak- 
ing a Good Impression”, 
takes you on an interesting 
tour thru the Columbia plant 
and home office.. .illustrating 
each process in the manu- 
facture of Columbia Type- 
writer Ribbons and Carbon 
Papers....showing you why 
Columbia can _ truthfully 
guarantee perfect qualities.. 
and all tending to convince 
you that the Columbia line 
is the line that sells with 
profit to yourself and with 
satisfaction to your cus- 
tomers. 


Send for your copy—gratis 
.and at the same time 


Write for Sales Proposition 


Desirable territory over 
which you can secure ex- 
clusive selling rights is avail- 
able at present. It will pay 
you to investigate the details 
of Columbia’s Dealer Sales 
Plan—a plan that profits the 
dealer! 


ea COLUMBIA 





TON RIBBON & CARBON MFG. CO. 
B¢ ui” > ' 
oP a) 69-71 WOOSTER STREET 
WR tsp | NEW YORK, N.Y. 
oN t a) For the British Isles: Address all 
\ \EWvome, sh inquiries to our London Branch, 
\ NEW vorK. ny Uy) 212-214Upper Thames St.,E.C.4. 
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PENCILS 


he largest selling Quality 
pencil in the world 


Our special process of manufacture and 
system of inspection is your guarantee 
that each and every VENUS Pencil is a 
perfect specimen of the Pencil Maker’s 
art— 

VENUS, the Perfect Pencil, is made in 17 
black degrees from 6B softest to 9H 
hardest (with tip and rubber in all but 
the three softest degrees), also made in 
3 copying degrees. 














NEW—No. 3818 Venus Round 
with or without rubber tip, soft 
lead. Especially suited for steno 
graphers, and other office pur 
poses 


American 
Lead Pencil Co. 


220 Fifth Ave., N. Y. 
and London, Eng 
















VENUS 
ERASERS 








F the same superla- 
tive quality that has 
made the VENUS Pen- 
cil famous; soft, gray 
rubber that erasesclean 
without a smudge. 


Made in 12 sizes 
Samples on Request 
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“Razzing” the Mail Order Houses. 


Baiting mail order houses has been a practice in som« 
parts of the country. Retailers suffering from the com 
petition of the mail o:1der houses have adopted ingenious 
schemes to render it difficult for mail order houses to do 
business in their communities. The Federal Trade Com 
mission has interceded at Missoula, Mont. The Chamber 
of Commerce and the Northwest Theaters Company were 
cited in a complaint. The respondents were alleged to 


have devised a plan whereby mail order catalogues were 
accepted in lieu of admission fees to the theater. Cash 
prizes were oftered individuals presenting the oldest cata 


logues, the most used, the newest and the latest mail orde1 
catalogues. As a result of this plan several hundré¢ l 
order catalogues were received, and later destroyed. The 
‘ommission held that this was a form of unfair competitio 
ind set a hearing for November 16 at Washingt 





“The Manual of Machine Bookkeeping.” 


\n elaborate book for restricted circulation, limited t 
dealers in Tatum loose leaf devices, has been issued by 
The Sam’l C. Tatum Company, Cincinnati, Ohi “The 
Manual of Machine Bookkeeping” is an elaborat: yk of 
sixty-eight pages, with heavy embossed cover. It is actu 
ally an educational work on the methods followed in ma 
chine bookkeeping as worked out by four leading manu 
facturers of machine posting and bookkeeping equipment 


Each type is described and illustrated, and representativ: 
examples of work done on loose leaf forms are shown 
[The concluding pages are devoted to descriptions and 


illustrations of Tatum products designed for machine bool 
keeping systems. The book is exquisitely don: 


O. L. Gagg Now Established in San Francisco. 


QO. L. Gagg, former treasurer of Elliott-Fisher Company 


.. Gag 
and later Eastern division manager with headquarters i 
New York, his field covering New York, New England 
and a part of Canada, has gone to San Francisco, where 
he has established headquarters in the Monadnock building 


and will conduct a manufacturers’ agency business Mr 
Gagg is getting together a number of non-competing 
lines for which he will cover the Pacific Coast. He has 
lived in that section heretofore and knows the people an: 
conditions. He is a man of much energy and of fine 
intelligence. His qualities of mind and character and his 
experience as a salesman assure his success 


Former Football Star Heads Moneyweight Scale 
Office. 





Clark D. Shaughnessy & Co., the New Orleans agents 
for Dayton Moneyweight scales, have moved to more 
modern and better located quarters at 619 Baronne street 


Mr. Shaughnessy will be remembered by many as thi 
famous football star of the University of Minnesota team 


several years ago. He has carried the same aggressive 
ness into business, and, in consequence, has found plenty 
of orders all through the depression of which others ha 


CC ymplained 


The Literal Burroughs Salesman. 


he Burroughs Bulletin printed some time back an 11 
spirational expression, “Go ahead—burn up the road—step 
so fast that you will start a blaze—your town has a fire 
department.” G. P. Beeler, of the Evansville agency, was 


covering territory in his automobile. At a turn in the road 
the brakes failed to hold, and the car overturned. The 
machine caught fire and was destroyed. Insurance covered 
the loss. Mr. Beeler, when asked why his hurry, which 
caused the accident, said he was chasing Quota. Wonder 
if Old Man Quota is included in the fine type conditions 
of the insurance policy on that car. 
Educational Feature at Waterbury. 

W. F. Decker, sales agent at Waterbury, Conn., for The 
National Cash Register Company, has been conducting a 
night school for retail salespeople. The first term was a 
course on retail salesmanship. Mr. Decker was the instruc 
tor. A class now in session consists of retailers’ clerks 
studying the use of cash registers. Service men show how 
to put on paper, care for the inking ribbon, resetting the 
mechanism, oiling, care of the motor, etc. 

Gustav Erbe Heads Office Specialty Mfg. Co. 

Gustav Erbe was elected president of the Office Specialty 
Manufacturing Company, Ltd., Newmarket, Ont., su 
ceeding the late Philip H. Yawman. 
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THE LIGHTWEIGHT CHAMPION 
OF STANDARD TYPEWRITERS 








Che 


~“Gourlanwd 


BUILT Like a Big Machine 
LOOKS Like a Big Machine 
WORKS Like a Big Machine 


BUT 
Weighs Only 


95 pounds 


COMBINED OFFICE 
AND PORTABLE 
STANDARD TYPEWRITER 





Non-Folding—Non-Collapsible 
Therefore Strong and Durable 























The GOURLAND GIRL with her BABY-GRAND Typewriter 


Unbreakable frame 

Complete visibility 

Single shift—4 banks of keys 
3uilt-in tabulator 

Right and left hand shift keys 
Paper fingers—Marginal stops combined 
Carriage takes in large envelopes 
Removable platen 

Removable type bars 

Adjustable motion stops 
Two-color ribbon 

Back space key 

Right and left hand cylinder knobs 


Descriptive literature mailed to dealers on request 








Gourland Typewriter 
Corporation 


217 Broadway, New York City, U. S. A. 
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Get the Business that comes hard 


That is the kind that is worth while getting—it shows a better 
profit, it proves you are giving full service and it tests the 
value of the equipment you are selling. CANTON QUALITY 
VRODUCTS form a complete line of steel filing equipment. 
The dealer who sells them can fill every requirement, from 
transfer cases and strong boxes to vertical file batteries, steel 
desks, complete bank and courthouse equipment, etc. Every 
article is built to sell a re-order. 

Write us about your territory. If unfilled, we can make you a propo- 
sition “different from the others.” 


THE CANTON ART METAL CO. 
CANTON, OHIO. 


December, 1927. 
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Hail to “Doc” Hanson. 

Our friend, “Doc” W. H. Hanson, of Cleveland, got a 
page and a half story recently in the American magazine. 
This story is introduced with a large picture of Mr. Han- 
son in the act of entering an office carrying a tool case 
on which is prominently inscribed “Let me flirt with your 
typewriter.” Mr. Hanson is a doctor of typewriters and 
in the story published in the American magazine, his 
unique guaraiitee is described, whereby he once lost $10.00 
but has gained thousands in return. The first space he 
rented on a capital of 50 cents was two feet by four, in a 
typewriter exchange on a second floor. Here he had a 
bench for which he agreed to pay $10.00 a month which 
he could work out by repairing machines for his land- 
lord. He then started out repairing machines. His 
first order involved the guarantee that the customer might 
use the machines repaired for thirty days and if not satis- 
fied the repair man would not accept any money and 
would pay for the trouble and loss of time caused. On this 
order Hanson rejuvenated 70 machines and returned them 


to the owner. The purchasing agent was pleased, paid the 
bill promptly and employed Hanson to inspect all the 
typewriters once a month for a year. This concern was 
Mr. Hanson’s first customer and he is still looking after 
its machines. He obtained orders and delivered work 
during the day and made repairs at night, working night 
and day for the first year or two. As his business ex 


panded, his space grew until he has five rooms on the 
second floor of a down-town office building and has 
organized the Hanson Typewriter Service Company with 
a staff of 15 well trained people. His place of busi 
ness is known as the “typewriter hospital.” The repair 
shop is the operating room and an outside doctor responds 
to emergency calls and carries a grip that looks like a 
medicine case. The concern also maintains a typewriter 
ambulance which is nothing more nor less than the delivery 
wagon which picks up and delivers machines to be repaired 
and to be returned. It calls for “sick” machines and leaves 
well ones for use while the ailing ones are being operated 
upon. Mr. Hanson’s principle is as follows: “A concern 
that puts satisfaction ahead of profits is sure to grow. | 
have staked the success of my business on that policy. If 
a man cannot guarantee satisfaction or is unwilling to 
do so, he either lacks confidence in his proposition or in 
himself.” 


New Concern to Make Filing Folders. 

A new company has been organized at Newark, N. J., 
to manufacture filing folders exclusively. The corpora- 
tion was organized by K. A. Kroepsch, who, in 1915, was 
connected with the General Fireproofing Company at 
Hartford, Conn. Early in 1917 he went overseas and 
joined the 14th London Scottishers of the British Army. 
For two months he was at the front with this organization. 
When the United States entered the war he returned home 
and after a short period spent in civilian life, during which 
time he worked for the Van Dorn Company in New York, 
he was commissioned as second lieutenant in the United 


States Army. In 1919, after his discharge, he worked 
for the Boston Index Card Company at Boston. Mr 
Kroepsch is a salesman of much ability. 

The name of the new company which Mr. Kroepsch 
has organized is the Kay Company. It is located at High 
street and Boyden place, Newark. The concern will 
manufacture rotary cut filing folders exclusively. The 


factory was opened on November 1, and is equipped with 
the latest machines, having automatic feeding devices and 
all up-to-date improvements. When running to full capa 
city, the factory will be able to turn out 120,000 folders a 


day Three stock sizes, letter, legal and invoice, will be 
made and special sizes will be cut to order. Three grades 
and four weights with an assortment of colors will be 
carried. The product of the company will be sold through 


the dealers. 


Holbrook & Gibson Take Columbia Ribbons, Etc., 
for Chicago. 

William C. Holbrook and Archibald M. Gibson, who 
compose the firm of Holbrook & Gibson, dealers in type 
writers and supplies, rebuilders, etc., at 525 South Dear 
born street, Chicago, have taken over the Chicago dis- 
tribution of the several well known brands of carbon 
paper and inked ribbons made by the Columbia Ribbon 
and Carbon Manufacturing Company of New York 


Messrs. Holbrook & Gibson will carry a complete stock 
and will redeem all outstanding coupon obligations undet 
taken by the Columbia Company’s Chicago office upon 
presentation of the coupons at the Holbrook & Gibson 


offices 
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Made in green rubber for all machines. 
Characters heavily inlaid and unconditionally 
guaranteed. 


IMPORTANT 


When YOU sell rubber typewriter 
keys ask yourself four questions: 
First—is this the BEST key made, 
regardless of price? Second—is it 
GUARANTEED to give my cus- 
comers satisfaction and insure their 
steady patronage? Third—is the 
price RIGHT and my PROFIT large 
enough? Fourth—does the man- 
ufacturer CO-OPERATE with me 
in moving his goods? 
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The answer tO these four questions 
is ‘‘Peerless Keys.’’ They ARE the 
only first grade keys sold through 
dealers. They DO give your custom- 
ers unqualified satisfaction. The 
price JS right and your PROFIT 
large. And we CO-OPERATE with 


our dealers to the limit! 


Which means that YOU can use 
Peerless Keys as a LEADER for 
your other lines and cash in on a 
growing demand. Let’s show you 
how co do it for quick results. 


The PEERLESS KEY COMPANY, Ine. 


176C Fulton Street New York City 
Chicago Pittsburgh Cleveland Philadelphia Boston 
N Seattle Minneapolis Toronto London, England 
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Let St. Johns Tables 
Make Money for You 


Your largest profits, do they 
come from the high priced 
Directors’ Tables you sell, or, 
is it the medium-price tables 
retailing from fifteen to seventy 
dollars that total up to the large 
amounts at the end of the year. 


St. Johns can give you more 
real service and durability in 
tables of the latter class than 
any other manufacturer possi- 
bly can. The reasons are self- 
evident, located as we are in 
the heart of Michigan's great 
forests; our factory, the largest 
table factory in the world, 
equipped with the latest and 
best machines that money can 
buy. 


We know that St. Johns Tables 


can make money for you, but 
you dont know it until you 
give them a trial. 


St. Johns Table Company 
Cadillac, Michigan 
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Filing as Seen by Office Managers. 

The Shaw-Walker Skyscraper reprinted recommenda 
tions by the operating office managers’ division of the Bos- 
ton Chamber of Commerce, which were later commented 
on at the convention of the National Association of Office 
Managers at Buffalo. 


+ ' * 

For the safe preservation ot correspondence and alu 
able papers so that they may be quickly and easily referred 
to at any time, a central filing department is a necessity 

This department should be carefully located, well lighted, 
and well equipped with the best type of filing units 

The four-drawer vertical steel files have been found more 
satisfactory than any other type on account ( f 
operation, and larger capacity per drawer. These files 
take up the minimum amount of floor space and to a 
certain extent are fire resisting. 

\s to the internal equipment of these files, the metal tab 
guides have proven more durable than any other type and 
the printing thereon is more easily read. 

As between the alphabetical and numerical methods of 
filing, the former is more practical, although there may be 
exceptional cases where the numerical can be used to good 
advantage. 

For convenience, the filing department may be divided 
into sections; as, for instance, correspondence, orders, 
shipments, etc., such subdivisions to be determined by the 
needs of each particular business. 

The filing department may well be consolidated with the 
mailing department, both to be under the direct control of 
a competent supervisor who has been thoroughly trained 
and has had experience in the latest methods of filing 


correspondence and papers of all kinds. 

The contents of the files should be transferred from 
active to inactive files at definite periods either quarterly, 
semi-annually, or yearly, as the demands of the business 
may require. 


If this is properly done only active matter will be in 
the filing department, still the inactive will be readily 
accessible if required. 

No one should have access to the files except employes 
of the filing department. All papers should be pl! il 


or removed from, the files by them. When papers are re 
moved from files, an “out card” should be inserted therein 
indicating what papers have been taken out, the date, and 
to whom delivered. 

In some offices it is the custom to check up 
cards” daily and see that correspondence is promptly 1 
turned to the files and not allowed to become mispla 
overlooked in someone’s desk. 

In some lines of business this method is advisa 
others, a weekly check might answer just as well. In any 


event, a check should be made; otherwise it will be im 
possible to locate important papers when they are wanted 

Steel files which open easily and smocthly are a neces 
sity in an office; also especially made chairs or stools to 
make filing comfortable work whether the top or bottom 


drawer is in use. It is a great advantage to have movable 
shelves which may be hooked to the drawer handles to 
hold correspondence in process of filing. The standardiza- 
tion of filing equipment is of prime importance. Only b 
purchasing standard equipment can interchangeability b 
assured regardless of what combination of filing facilities 
is required. Nothing is more displeasing to the eye than 
to see a line of filing cabinets of various colors, sizes an¢ 
proportions. 


Nelson Takes New England for E. Faber. 


G. E. Nelson, Jr., better known to his many friends as 


“Gus” Nelson, has become associated with Eberhard Faber 
and has been assigned to the New England territory which 
was covered for many years by the late Fred M. Brown 


Mr. Nelson recently severed his connection with the 
Esterbrook Steel Pen Manufacturing Company, with whom 
he had been associated for many years and whom he had 
served in the New England territory for the last ten years 
It will be noted from the foregoing that Mr. Nelson has 
changed his line only—not his territory nor his customers 
who, to a very considerable extent, will remain the same as 
heretofore 





Elkhart Dealer Uses “Locals.” 


F. S. Timmons, stationer at Elkhart, Ind., uses local ad 
vertising in the newspapers about four times a month 
The ads are usually six to eight line “readers” scattered 
throughout the issue. They reinforce some attractive 


display advertising. 
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CARY DEPOSIT BOX UNITS 
MAKE BANKS MORE PROFITABLE 






Show Bankers in Your Territory 
How to Convert Waste Vault 


Space Into Dollars --- 


You can increase your business materially by pushing the sale of 
Cary Safety Deposit Box Units. These Units enable bankers to 
sell waste vault space profitably. 

There is no need for the banker to make a large initial expendi- 
ture for equipment. All he needs is one inexpensive Cary Safety 
Deposit Box Unit containing 52 boxes. You sell this Unit. 

When the banker has rented the 52 boxes you sell him another 
Cary Unit and put it in place exactly the same as you do a section 
ef a sectional book case. Cary Units are standardized and an 
assembly of any number will present a uniform appearance. 
how this sort of selling will stimulate your business. 


You can see 
customer, 


Each new banker you interest and sell is a permanent 
buying year after year, as his business increases—and you can al- 
ways furnish Cary Units for the factory is constantly manufactur- 
ing new units in order to make prompt shipments. 

Let us tell you of our plan for dealers. It is possible that your 
territory is still available and if it is you will find the Cary Agency 


a profitable one. 


CARY SAFE COMPANY 


Dept. 105 Buffalo, N. Y. 
Established 1878 
Cable Address: “*Cary Safe."’ Buffalo. N. Y., Western Union Code—Five letter edition 





Vaulis 
Cabincts 


Deposit 
Boxes 


CARY SAFES "The Safe /nvestaan 
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An out of the ordinary number to offer your trade is 
this Macey movable steel file, letter or cap size, with 
heavy casters at no extra charge. Due to its portability 
when offices are cleaned, rearranged or moved, this file is 
very popular. Macey drawers fit it in a great variety 





You have the field to yourself when you push this Macey 
stenographic desk with patented Tobey attachment. It 
eliminates “knee-bumping,” is vibrationless, has a 100% 
stronger top, opens and closes easily without weights 
or springs, and it always holds the typewriter level 
Write for the new Macey catalog and latest | 


prices. Our proposition to dealers, on this 
famous nationally advertised line, is liberal 


THE LINE 





Steel Files, Wood Files, Filing Supplies, Steel Safes, Office 
Desks, Matched Office Suites, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, «Mich. 
Made in Canada at Woodstock, Ont. European Office at London 
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Just Before Christmas in 1906. 





A Resumé of the Columns of Office Appli- 
ances for December, Reflecting Some of the 
Principal Features and News Items. 

Wesley A. Stanger made a plea for improved methods in 
an article, “The Value of System to the Stationer.” 

“German Writing Machines and American Competition” 
was contributed by Henry Goldman, Berlin, Germany, 
illustrating seven of the principal makes produced in 
Germany 

\ business show in Horticultural Hall, Philadelphia, 
Penna., was scheduled for February 16-24, 1907. 

Training the dealer and his sales staff was urged by U. G 
Case, of the A. B. Dick Company, Chicago, under the titl 
“Educational Campaign for Attaining Greater Sales.” 

Newspaper bickering on low wages in the typewriter in 
dustry was refuted by statements from several centers, 
proving that earnings were generous, and showed a con- 
sistent increase. 

Many familiar names are given in the list of exhibitors 
at the Boston Business Show November 12-17. A goodly 
part of them exhibited at the 1921 show—with many others 
not named in 1906. 

Felt & Tarrant Manufacturing Company had moved into 
its new factory at Chicago, especially designed for the pro 
duction of the Comptometer. 

An addition to cost $200,000 was planned at Wilkes- 
Barre, Penna., by the Adding Machine Company—now the 
Wales Adding Machine Company. 

A. B. Frost was named as the first typewriter salesman 
in Boston. He had a chance in 1879 to go into a partner 
ship which later netted millions—but missed his oppor- 
tunity. 

The history of the Morden Manufacturing Company, 
Waterbury, Conn., was narrated. The business was estab- 
lished by Miss Lulu M. Morden, who conceived book rings 
while at Portland, Ore. She went East to find a manufac- 
turer. No one would undertake making rings in less than 
100,000 lots of three sizes each. So she established her own 
manufacturing facilities. 

Office building stationery stores, now a fixture in many 
cities, were suggested as a good business. The advice was 
to rent a small office, stock up, and sell in nearby build- 
ings, as well as in that occupied. 

A. W. McCloy & Company, Pittsburgh stationers, had 
opened a new store at 642-44 Liberty avenue. 

Carter & Allen moved to 200 West Monroe street, Chi- 
cago, from 108 LaSalle street. The new location has been 
retained to this day. 


A Family Coincidence. 


By assuming the French equivalent of “buddy” to be 
“frere’ and the Latin “frater,’”’ we can note a coincidence. 
One of those pushing “Buddy,” the attractive note book, 
is H. L. Frater, who travels out of Gulfport, Mississippi, 
for the Wilson-Jones Loose Leaf Company. When his 
sister tired of Latin, she married a man named Frere. 
But, as the ditty goes, “don’t get excited and don’t be 
misled!” The family tree stops there. It does not include 
a Kamerad or even an Hermano. Enough is enough. 


Should Have an Amphibious Typewriter. 
The young author, Sinclair Lewis, who achieved fame 
with his novel “Main Street,” is a great believer in the 
typewriter. Wherever he is there also is a typwriter, ar 
office machine for hard work at home, a portable one for 
his travels. If you ask him for a trifling item of informa 
tion, he puts a slip of paper into the machine and hammers 
the fact out for you. We have an idea that the typewriter 

accompanies him to the bathroom.—Pitman’s Journal 


Discontent is mental friction—and friction destroys 
power.—Monroe Results. 
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Comfort— 
Beauty— 
Durability 





In Nichols and Stone Chairs you 
find the strong merits that produce 
absolute satisfaction. 


Designed for maximum comfort— 
correctly finished—they are built 
for continuous service over a long 
period of years. 


The NICHOLS AND STONE 
LINE is an asset to the stock of 
any dealer in office equipment and 
is one that can be recommended 
with safety and confidence. 


Nichols and Stone Catalogue 
upon request. 


Nichols and Stone Co. 


Gardner, Massachusetts 
Export Dept.: 25 Whitehall St., New York 
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Ge IDEAL GIFT 


for the 


Businessman Stenographer Architect 
Banker Bookkeeper Engineer 
Lawyer School-teacher Superintendent 
Executive Storekeeper and others 


EAUTIFULLY finished in nickel, the NEW 


IRVIN offers 2 handsome as well as serviceable 


and practical gift. 








Ghe NEW IRVIN 


AUTOMATIC STAPLING MACHINES 


NSTANTLY bind from 2 to 50 sheets of ordinary 


paper and with the same movement automatically 


feed the next staple into place. 


DEALERS: Now is the time to lay in your Xmas stock. The 
NEW IRVIN offers a very attractive display, affords a substantial 
profit and gives customers the highest degree of service. All 
machines have new and improved patented features. 


Write today for Catalogue, Trade Prices, Altractive 
Display Posters and Particulars 


ALEX. H. IRVIN CO. 


Curwensville, 
Penna. 
U.S.A. 
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Cable Address ““IRVIN"’ Western Union Telegraph Code 
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The Kind of a Friend to Have. 


A subscriber from the West who deals in typewriters has 
sent us the following letter from which we gather that 
the prospective customer has changed his mind about 
purchasing a typewriter. Friends are good to have, but 

| 


sometimes they hurt business. Here is the letter verbatim 
“__— , Oct. 10, 1921 

Dear sir 

Some time A go i, Said 1 would get A type writer the 
First of this month & A friend of mine said You neadent 
buy A machine i have one i never use, You can have it 
as long As you wont it, So there is no use of bying as long 
as Sutch people is willing to lend, so i wont call to take, 
The one we wose talking A bout. 





Luke McGluke Sends a Letter Home From 
the Atlantic City Convention. 
(From ‘“‘The Webster Way” for Octob« 1921 


Dear Px »p— 


Well I arived al rite and this is sure sor swell 
place. Furst nite we went over too the Fun Pear 
and saw sum dancin and a lady sung sumthin about 
Piggy O’Neil. I didn’t kno before that Piggy had 
ever been east. We then went on sum slides that hai 
dust on them since the joint had been closed a mont 
before. We got up a game and a guy wud slide 
down and whoever could tell who it wuz thru the 
dust clouds got for a prize a Fountain Pen full of 
Haig & Haig ink. Never saw so many people 
drinkin ink before but this Haig & Haig brand doant 


seam to hurt them any. Gues we better stock sum 
Thers a big guy here who they say is the walking 
delegate from Kansas to Mexico. His name is 


Charlie Mitchell. He must have a big pull in Mexico 
becuz al the Mexican Atheletes at the convention 
were following him around all the time. The bunch 
give Ralf Bower a platinum watch for a present 

he wud have time to keep workin fur the associa 
shun. Ralf sed sumthin when he got it but I cudnt 
here it becuz I wuz sittin by Charley Everly and he 
wuz eatin his soup just then. A feller named Pear 
son is the new Boss of the crowd. He cums frum 
New Orleans and I asked Bill Chaplin where that 
wuz and he sed it wuz the capital of Memphis. Gee 
he dont even kno that Columbus landed in Ohio. I 
wuz out last nite with Frank Merrill till after nine 
oclock so will have to close and write again to 
morrow 


re 


S( 


Yure son 











The Waxen Approach. 


Salesology and The Sales Manager Monthly told a 


good story of now a salesman cracked a hard nut. A 
well-known salesman once made a number of attempts 
to see a very busy executive and sell him an office spe- 


cialty. Regularly he called at the office but could never 
get by the freckle-faced Jimmy at the gate 

On one of his calls he noticed the boy carefully packing 
up a number of dictating machine records. 

“What's the idea?” he asked. 

“Oh, those go to the boss’ mother. She lost her sight 
and the boss dictates records to her so nobody has to 
know their business. Then she dictates back to him.” 

Probably the haste with which the salesman left the 
office must have surprised the boy. But the salesman had 
an idea. 

Next morning Mr. Busy Executive had a single dic 
tating machine record laid on his desk. Without reason 
to think it was anything but another one from his mother 
he placed it on the machine, switched on the reproducer 
and—listened to the snappiest kind of a sales talk in con- 


nection with the salesman’s specialty. He listened to 
every word, even noting the salesman’s name and office 
address. 

Being busy didn’t rob this executive of his sense of 


humor or appreciation of good sales tactics. So the next 
day the salesman found a record waiting for him on his 
desk. Placing it on his machine he listened to the fol- 
lowing: 

“If your proposition is as good as you are, bring one 
over—and use this record as your calling card.” 
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If You Contemplate Changing 
Your Store Equipment 


Or wish to add compact dis- 
play space for some special 
lines, it will cost you noth- 





ing to let 


make a layout for you and 
suggest the proper Sectional 
Display Cases to meet your 
requirements. 

There are a large number of 
merchants using JZ Dis- * 
play Cases, some complete 
equipment others for special] 
purposes only, but all are 
satisfied users and boosters 
tor this style of store display 
space. Installations have 
been made for a number of 
lines of business—stationery 
and jewelry stores, tailor 
establishments, dry goods 
stores and paper pattern de- 
partments as well as other 


lines. 

Slice 
Sectional Equipment 
gives you the advantage of util- 
izing cases temporarily or per- 
manently in regular or special 
positions. Illustration shows 
the clean and very convenient 
method used by The C. F. Den- 
zer Company, of Sandusky, O., 
for displaying their line of inks 
paste, ete. 














We again request the privilege submitting suggestions and quotations on your requirements. 


The Sicls Manufacturing Co. 


162 Union Street 
Monroe =~ Michigan 


New York—The'¥2@ Manufacturing;Co., A. H. DENNY, Mer., 52]Park Place 
Chicago—Associated Stationers Supply Co., E. E. BLANKEMEYER, Mgr., 201-215 N. Franklin Street 
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The ¥f& General Catalog describes 
these and many other Office Necessities. 
Free for the asking. 











The $f&s~ Manufacturing Company 


162 Union Street, MONROE, MICH. 
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DESK ACCESSORIES 


Improved Swinging Attach- 


action. The 14" x 18" wood tops are furnished in either Golden, 
Natural or Weathered Oak or Mahogany finish. Always order by 


number and specify 
finish wanted for 
wood top. Golden 
sent if not specified. 


No. 5—Black Enameled 
Metal Frame. 


No. 6—Oxidized Cepper 
Meta! Frame. 


No. 7—Nickel Plated 
Meta! Frame. 






able Desk 


14'x 18' Tops 

Furnished in of the Improved 
Golden, Natural or ‘5Winging Desk 
Weathered Oak or Stand is & sim- 

Mahogany finish ple, efficient, 
long wearing 
device—easy to 
operate and 
positive in its 


Swings Free or Locks 
in Any Desired Position 


Under-View of Swinging Stand 


Illustration at right shows an under-view 
of the Improved Swinging Stand. To give 
complete satisfaction a device of this kind 
must have rigidity. The cast iron frame 





Stand 


Can be attached to either end of any style desk and will 
provide additional space that can be used for typewriter, 
reference book, card index tray, 
especial value for stenographers’ 
tion—very much handier and more practical for this pur- 
pose than using slide shelf of desk. Locking arrangement 


telephone, etc., but of 
use while taking dicta- 


and connecting wire rods in conjunction with the simple yet effective locking device (a 
sectional view of which is shown) provide this rigidity requirement. Swinging Stands 
are shipped in knocked down form in a strong fibre carton measuring 2$"x 15"x 21". 


Stationery Storage Cabinets 


Furnished Regular in Golden or Natural Quartered Oak and Mahogany Finish 





Handy Cabinets for keeping enough sta- 
tionery, envelopes, etc., for current use, 
at hand, easily accessible yet protected 
from dust and flies. Keep your desk and supply 
drawers neat by using these cabinets in your office. 
Both the No. 140 and No. 150 Stationery Cabinets have 
compartments for letter, cap and note size papers, 
invoices, large and small envelopes, etc., and a drawer 
for carbon papers, erasers and miscellaneous ac- 
cessories. Are solidly constructed of seasoned lum- 
ber. The Quartered Oak is nicely flaked. An ornate 
and practical necessity. No. 140 has a three-ply lid 
which raises and recedes. This effectually covers 





your stationery yet makes access easy. Both styles No. 150 
have rubber feet to prevent marring desks. The With Open Fr 
No. 140 With Drop Lid neatness of your stenographers’ desks will be re- os ne —_ 
a Wie =6Dew flected in the letters written. A Stationery Cabinet No. 150—Outside 73" 9" 153" 
No. 140—Outside 87" oi" 153" is a good investment and is always appreciated by oO. utside 7 94 
Drawer Inside 6" 88" 143" the users. Drawer Inside 1, si" 143" 


Legal Blank or Electro Cabinet 


A six drawer cabinet that can be utilized for the storing 
of stationery, legal blanks, etc. Made strong enough to 
hold engravings, electrotypes, small type forms, etc. 
Case is corner-locked, drawer bottoms have finger hole in 
front to aid in raising papers. Rubber feet under cabi- 
net prevent marring polished surfaces. Cabinet can be 
purchased with or without drawers. Horizontal parti- 
tions under each drawer extend full depth of cabinet. 
Always order by number and specify finish desired. 
Furnished regular in Golden or Natural Plain Oak or Ma- 


hogany finish. Weight 12 pounds. No. 814—With Drawers 


The f#/&* Manufacturing Co. 


No. 418—Without Drawers 





Can be quickly and easily assembled ready for attaching. Weight ten pounds. = 


Outside Dimensions 
10g" High 
10" Wide 
154" Deep 


Drawers Inside 
134," High 
83" Wide 
14%," Deep 


162 Union Street 
Monroe, Mich. 
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Creating Confidence 


Buyers and users of office appliances have placed their 
seal of approval on the National Business Shows. 


This was amply proved by the unprecedented success 
of the recent National Business Show in New York, 
where, notwithstanding unfavorable conditions, the 
attendance and interest was greater than ever before. 


x 

rr Progressive business executives appreciate the conven- 
ee ience of being able to see and compare all the latest 
developments of business efficiency with a minimum of 
time and energy. 


They have shown by their support a genuine confidence 
in the manufacturers and distributors who make these 
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shows possible. 
Every exhibitor profits by that confidence. 


As a basis for your 1922 program we would be glad to tell 
you of the profitable results secured at the 1921 Shows. 


ee ee Oe ee 


Annual Business Show Co. 


FRANK E. TUPPER, President 


50 Church Street NEW YORK CITY 
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Stafford's AUIO SEALBOTTLE 
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COMMERCIAL 





The ink is exposed 
to the air only at 
this tiny hole. Four 
6 \ een O'S months exposure 
showed no change 

COMMERCIAL in the ink level. 


3. 5s. STAFFORD. Inc. 


ane TOR 


AFFOR 


Fi wid 


It CANT 
EVAPORATE 


This bottle stood on Mr. Stafford’s 


desk four months without evaporation 





N ink bottle constantly open for busi- reach the penholder; fingers stay cleat 

ness, yet sealed the instant you re- AUTO SEAL uses the ink to the bottom of 
lease the pressure on your the bottle, gathers it up 
pen! AUTO SEAL, after when it is too shallow for 
standing uncorked for four DEALERS! your pen to reach. Easy to 
months on Mr. Stafford’s ‘5 4 refill. 


desk, showed absolutely no Auto Seal filled with pi With all the desirable fea 
evaporation. This one feature Blue_Bl: bo Pr ga tures of an expensive ink 
is strong enough in itself to sae age i Bo = 5c. well, and filled with the best 
distinguish Stafford’s AUTO Jz. 9 4, ing | ink made, AUTO SEAL re 
ae : Filled with 

SEAL as the most desirable 


non-copying : . , 
Carmine, Blue. Green or | tails at only 5c more than the 
ink container ever devised; Violet it sells at 20c. List ordinary two-ounce package 


yet it is rivalled in impor- price $24.00 and $28.00 a J and the ink saving alone off 
tance by the other unique } cross respectively, subject sets this slightly increased 
selling points of this re- | to usual discount. Packed J cost. Notice the price details 
markable package. three dozen to a box. in the center panel. Not only 


Fact p tai ‘ will you increase your sales 
Zach carton contains ‘ - i 
, . aan 77 : y stocking AUTO SEAL 
You can tip AUTO SEAL; | handsomely lithographed 
you can knock it over; but | counter display that tells 
it won’t spill. You can leave | the whole story. 


but your profit on each sale 
will also be greater. 














your pen standing in the Send for a sample carto: 
bottle, ready for instant use; three dozen and prove to your 
but the ink won’t touch it. AUTO SEAL — own satisfaction the sales possibilities of the 


th CANT 
SPiiil 


inks only the penpoint; the ink cannot new Stafford package. 


S. S. STAFFORD, Inc., 603-609 Washington St.. New York City 


Established 1858 


Chicago: 62 W. Kinzie Street Canadian Factory: 9 Davenport Road, Toronto 


INK te yritewth PHASTA pbk RIBBONS poi wth CARBON cy wih 
ia: 
# 
me 


















a 
7~ 


RSS ~ Sie — I 




















Sta 


cor 





acne 


~ MeOrRRRN URES re: me Marten one 


a 


December, 1921. OFFICE 


New Machines—Continued from Page 44.) 

The Globe-Wernicke Company also announces an i! 
teresting wood unit, a new member of the “2000 Line.” 
This is No. 2041 V. L. with a No. “2U” insert in the top 
opening. This insert consists of two drawers each con 
taining five compartments for cards three inches high by 
two and one-half inches wide. This insert can be sub 
stituted for a letter-size file in a 2041 upright file with 
open ends or the same file with closed and permanent 
ends 

A new line of narrow sectional filing 
announced under the name “The Unitbilt Line.” This 
outfit has a flat top and 9-inch or 16-inch sanitary base, and 
is finished in plain antique oak. There are three drawers 
for 3 x 5 cards; two for 4 x 6 cards; two for 5 x 8 cards; 

T 
r 


1 


( abinets 1s also 


a letter section and a cap section. Arrangement of sec- 
tions can be varied. This file is compact, being only 20! 
inches wide outside. 

\ line of 33-inch steel horizontal sections is featured 
with rail linoleum steel top and truck base carrying roller 
shelves, 6 x 9 card index, 3 x 5 card index, 4 x 6 card index 
(half-section), legal blanks (half-section), and the steel 
top first referred to Another new steel cabinet has a 
linoleum flat top, the linoleum being encased in brass 
It has a leg base and a wide variety of drawers. Th 
finish is olive green, mahogany or oak. 

Other new members of the line will be mentioned 
a iater issue. 


New Ventilated Air Cushion. 

The Jessal Company, 119 Greenpoint avenue, Brooklyn 
N. Y., is marketing the “Jessal” ventilated cushion. <A 
feature of the invention is the use of eyelets of the sam«¢ 





TH JESSAL” VENTILATED CHAIR CUSHION 
color as the covering material instead of buttons. This 
cushion is pleated and tufted, the unsewed pleats taking 
up the excess in surface material when the filling starts 
pack [he cover is made of fine fabric leather and the 
filling is prime Java Kapoc. A “Jessal” cushion was uss 
on the NC4 the. fir sea-plane to cross the Atlanti 

This cushion is m different styles to ommodat« 
1 1 ses 


Joslin Dating Machine. 
The \. D. Joshi 


Manufacturing Company, 223 West 


Erie street, Chicago, Ill., offers a new dating machine for 
general business and banking use. It prints through 

ribbon, making clean impressions: A specially engraved 
plate is furnished embodying the wording desired by the 


user. 

The Eclipse time stamp has been improved by the devel 
opment of a desk set. This provides a stand on which the 
stamp is placed. A tray is provided for storing telephon: 
blanks or other records which require dating to show the 
hour and minute. The Eclipse time stamp employs a clock 
mechanism, and prints from a stamp pad. 


A New Shaw-Walker Desk. 


Among the new items recently introduced by the Shaw- 
Walker Company is a double pedestal card filing desk with 
typewriter stand. The left hand pedestal of this desk has 
a very large capacity for cards, while the right hand 
pedestal is equipped with a device which supports a type- 
writing machine in a convenient position. This typewriter 
stand when not in use is put away so that it disappears 
comple te ly 
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You have no idea 
how often poor qual- 
ity business papers 
slow up office work. 
Ask your stenogra- 
pher or bookkeeper. 





make for efficiency 


Eaton, Crane & Pike Co. 


Sponsors for Correctness 
in Correspondence 


225 Fifth Avenue, New York : 
Pittsfield, Mass. 
PHILADELPHIA, PA. 
1024 Filbert St. 


SAN FRANCISCO, CAL. 
770 Mission St. 


BOSTON, MASS. 
633 Washington St. 


CHICAGO, ILL. 
100 S. Michigan Ave. 
TORONTO, CANADA 
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Is Business Anaemic? 








Try Our Tonic 


(lot of neal pee 
—— 


Lot. clelaled ough Tppeuriloe 


(Zo Cent ) 


Take freely and frequent 
out and shake yourself. You 
don’t have to be a salesman to 
make sales and make money. 


Our “Like New” Rebuilt 


Typewriters sell themselves 





gO 


if you just show them. Any man, 
any store or any office can sell 
them. Try them! 


Revised prices now in effect. 


Ask the Doctor—he knows! 
Address 


GENERAL TYPEWRITER 
EXCHANGE, Inc. 


30 Main Street 
Brooklyn, New York U. S. A. 
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A New Desk File. 


Eugene Pearl, 23 Union Square, New York, N. Y., has 


just patented a new desk file for which novel features are 
claimed. It occupies a space of 7x11 inches, has a slotted 
or grooved wood base finished in mahogany or oak and 
rests on felt corner pads. It contains six compartments, 
one for each day of the business week. The enameled 
steel division plates can be quickly assembled in any one 


of four ways—vertical, inclined, semi-inclined or radial, 





by forcing the plates into the cushioned grooves A right 
angle on one of the longer edges of the plates makes this 


possible. To vary the width of compartments the user 
readjusts the plates in the desired grooves. 

The standard desk size has compartments one inch wide 
and will carry several hundred letters, circulars, etc., up 


to legal size. 
The Pearl file is especially designed to 





active papers requiring special or frequent attention, as- 


sorted mail or classifying work for several departments 


Two steel clips are provided on the front division for hold 
ing immediate memoranda. 
Mr. Pearl desires to sell his patents outright, or will 


entertain a manufacturing proposition on a royalty basis. 


New Typewriter Keyboard Shield. 


E. C. Moon, of the Moonbeam Typewriter Supply & 
Repair Company, 41 Park Row, New York City, has just 

















perfected and asked for patent on an article for schools and 
instructors of typewriting. This article, a universal type 
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UNIVERSAL TYPEWRITER KEYBOARD SHIELD 
writer keyboard shield, is adapted to any and all makes 


of typewriting machines. The fact that it is an adjustable 
shield, that it will not scratch or deface the typewriter, 
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Turning minutes into dollars 
is a little trick Corona is per- 
forming for many a salesman! 
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Carrying Corona 
isn’t much harder 
than toting a cane. 


This is how Corona helps salesmen 


ERE is a simple little plan your salesmen can use— 
it has been tried, and it works: Make every man 





promise you he will write at least one personal letter 
to a prospect every night. 


The letter need not be an effort to sell, unless there is 
a specific opportunity, as in the case of Rankin’s letter 
above. Try this out for one month. You'll be sur- 
prised at the tangible results it will bring. 


If your salesmen carry Coronas, these letters will be little trouble 
and no expense. By the way—did you ever figure up what your 


Here’s an idea for 
sales-managers! 
A number of firms are suc- 


cessfully offering Coronas as 
prizes to salesmen. 


If you would like to stimu- 
late sales in this way, we will 
be glad to send you some 
“contest ideas,”” and supply 
you with the necessary cut 
for featuring Corona in your 


sales bulletins. 


men spend for stenographic hire in a year ? 


A very interesting little booklet—‘‘How the man on the road can 
save time in theoffice,’’will besent to you, if you will mail the coupon. 


CoroNA 


The Personal Writing Machine 











Corona 
Typewriter 
Company. Inc. 
Groton, New York 
Send me your booklet 
No. 16 “How the man on 





Reg. U. S. Pat. Off the road can save time in 
Built by the office 
CORONA TYPEWRITER CoO., Inc. 


116 MAIN ST. GROTON, N. Y 


Name ° PrrTrriTititi ttt 
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SIKES 


Watch in the “Selznick 
News” at the “Movies” 
for exhibition of “Sikes” 
Big Chair. Quality— 
Service — Price — these 
three factors are the 
essence of Sikes Chairs. 


Our latest price list is 


dated August |, 1921. 


The Sikes Company 


PHILADELPHIA, U. S. A. 














December, 


Meilicke. 


Detachable Style 
Price $2 


Getting Quicker Action 
On Telephone Calls! 


You can save 90% of the time wasted 
in fumbling through the big directories 
by using the Meilicke 
Active Phone List. Only 
the numbers you call 
frequently — and _ar- 
ranged so they can be 
found instantly. 


Three Styles 
Loose-leaf, linen-lined cards 
of toughest stock, mounted 
in slanted metal frames—celluloid index tabs 
always visible. Cards drop at the touch. 


Detachable ' Style—Fast- 
ens by spring clamp to 
the telephone standard 
itself; mo screws or 
bolts; 442 names. 


Style F—Desk standard 
type with rubber feet 
to protect desk surface: 
1000 names. 


Style R—Desk standard 
type; 35 divisions; 1400 
names. 





Style F 
Price $4 





Style R 
Price $5 


Dealers—W rite for details 
of Special Holiday Offer io 


Meilicke Calculator Company 


vnanerse of Time and Money - Saving’ Efficiency De 


L.928 Wrightwood Avenue Chicago, Illinois 


1921. 
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that it is practically indestructible, and will give the 
operator ample room between the shield and keyboard 
freely to move the fingers, will appeal to all schools and 
instructors of the touch method of typewriting. 

Mr. Moon was formerly connected with the Underwood 
Typewriter Company, at Kansas City, Mo., and with the 
Royal Typewriter Company at New York City before 
embarking in the typewriter business for himself about 
three years ago 


New Typewriter of Unit Construction. 

The Shilling Bros. Typewriter Company, 428 Fourth ave- 
nue, Pittsburgh, Penna., offers a new typewriter, built on 
the unit system It comprises type section, ribbon 
mechanism, carriage and base. The manufacturers have 
aimed through simplified construction to produce a ma 
chine that is light and durable. Basket shift is employed 
The carriage is eleven inches wide, equipped with double 
paper feed rolls in front and rear under the platen. The 
paper release finger can be set in the released position if 
desired, returning to normal at a touch. 

















SHILLING BROS. TYPEWRITER. 


The entire type section of Shilling Bros. typewriter can 
be removed from the frame, upon releasing by a button. 
This facilitates cleaning and oiling, and permits the use 
of interchangeable type for writing foreign languages. 





Combined Paper Fastener and Blotter. 
Karbonas, Ltd., 69-73 Mansell street, Aldgate, London, 
E. C. 1, England, has devised “Bynd-Blot,” a desk device 
which combines the functions of paper fastener and blot- 
ter. The type of clip is familiar to dealers in the United 
States It forms a binding from the paper fastened, 
clipping as many as eight sheets of paper together. The 





“BYND-BLOT” PAPER FASTENER. 
base is covered with blotting paper, protecting the surface 
of the desk, and assuring that a blotter is always conven- 
iently at hand. 
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YOU CAN GIVE 


Quicker 











and Better Service 


to Your Customers 


in quoting on 


Special 


Mailing and Filing Envelopes 





by 


sending us 


in Your Initial Inquiry 


full specifications 


on 


size, quantity 


and exact use for which 


the containers are wanted 


nvelope Gmpan 


use of ‘Specialties 





MINNEAPOLIS, U.S.A. 


BRANCH OFFICES: 
New York, 141 Broadway 
Cleveland. 436-8 Schofield Bldg. 


Detroit, 


407 Cenéress Building 


Chicago, 445 Ist Natienal Bank Building 


San Francisco, 

















204 Ist National Bank Building 
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UP-TO-DATE 
OFFICE ACCESSORIES 








The Chicago Glass Desk Pad promotes 
desk efficiency by affording a place to 
keep memoranda, lists, schedules, etc., 
always visible for ready reference. It 
avoids marring of the working space of 
the desk and at the same time furnishes 


holder is backed with felt and has two 
raised leather corners which hold the 
glass in place. Two sizes: 18”x 24” and 


20” x 36”. 








A plate glass letter tray is a practical as well as 
an ornamental acquisition to any desk equip- 
ment. It is securely held together by nickel- 
plated clamps tipped with rubber. 








An office’equipped with plate glass window venti- 
lators is insured of a constant circulation of 
air without the direct drafts. Can be attached 
quickly to any window. 


= a smooth, hard writing surface. The 


WRITE US TODAY 


The Chicago Mirror & Art Glass Company 
216 North Clinton Street, Chicago, Ifl. 


Established 1890 
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New Steel Counterheight Sections. 


A new line of steel filing cabinets known as the “Y and 
E” steel counterheights has been recently added to the 
list of products of the Yawman & Erbe Manufacturing 
Company, of Rochester, N. Y. 

In addition to several exclusive features this line of cab- 
inets possesses two outstanding qualities. These cabinets 
are of “Y and E” Fire-Wall construction, and they are 
of counter height. 

“Y and E” fire-wall construction is the structure used 
in the “Y and E” 5800 line cabinets, and in no others. 
Cabinets are built with two walls of steel, together with 
two interlined walls of asbestos. 

All of the members of the new line are of counterheight, 
which makes it possible to file almost any records under 





FIG 1. NO. 5844B2. FIG. 2. NO. 5846. FIG. 3. NO. 5845 
a necessary counter. Battleship-green linoleum tops are 
furnished for installations upon order, and are made to 
fit the cabinets selected so as to avoid unsightly seams 
where adjacent cabinets join. 

Four of the cabinets illustrated show some o 
possibilities of the steel counterheight line. Fig 
5844B2, is a steel cabinet with two drawers for 5x3 
cards and two vertical letter-size drawers. Fig. 2, No. 
5846, is a regular cap-size cabinet for filing legal-size papers 
vertically. 

Fig. 3, No. 5845, represents the 45° angle corner section, 
a unique member of the “Y and E” steel counterheight 


f the filing 
° . No 


] 
ré cord 
) 7 


y 





line. This is 2 hollow unit, the same height and depth as 

FIG. 4 NO. 5865—SHELL EQUIPPED WITH HORIZONTAL 
STEEL INTERIOR SECTIONS AND SHELVES 

the other counterheights, and with it innumerable combina- 

tions of cabinets can be made. Two of them, of course, 


accomplish a 90° turn, but they can be arranged in any 
way desired, to follow the outline of the room or to avoid 
obstructions. 


Another unique member of the steel counterheight line 


is the No. 5865 shell. This is an extra-width cabinet, 
designed to hold roller book shelves, or if desired, any 
“Y and E” horizontal wood or horizontal steel se yn 
Fig. 4 shows the 5865 shell equipped with two No. 5069 
shelves, one No. 5032 card index section and one No. 5065 


cash drawer sections. 


Defiance Expense Book. 

The Defiance Manufacturing Company, 384 Broadway, 
New York, N. Y., has devised a new expense account 
book for salesmen. It includes a form covering automo- 
bile maintenance expense. Each book shows all expense 
items for one week. From it daily or weekly expense 
sheets can be.made up readily. 


we 
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ierce’s 

opular 
Rises 
atterns 
WRITE FOR 


COMPLETE 
OFFICE 
CHAIR 


CATALOGUE 
AND 


PRICE LIST 
OF 


“PIERCECRAFT” MARKET LEADERS 


MADE BY 


S. K. PIERCE & SON COMPANY 


Established 1830 Sta. A. GARDNER, MASS., U. S. A. 





No. 2266-4W No. 2266-6W 














Stationers 


Check Book Covers 


Specialties 


Valuable Paper Cases 





Equipped with 
heavy manila tag 
envelopes for fil- 

ly ing all forms of 

4 Wren F licie . le o 
’ Your guarantee of wy San oe 

With Button Flap meee printed, 
yelette and at- 


wwse,.¢¢ spar QUALITY, SERVICE, 35% 


Water Grain Buffing 
<a Black Pin Seal 
cc ccreen’ goer” = SATISFACTION 
ish Sheep — Black 
Levant Fabrikoid 


. and Black Levant 
Without Flag = sheep—cut flush. 






























Glass Desk Pads 


Card 





Index 
Cabinets 
Desk Pads D d f wood hell of 
? . ~¢ “red : re "y 4 rawer made o od, she o 
Base covered with Green | elt. lop e 7. ere ‘ heavy binders’ board. Elsane pat- 
and Bottom cut away for lifting glass. Sixtv stvles in Stiff Back and Flex- ented Two Rod Follow Block used on 
we $ phat : : 7 4 : all cabinets. Drawer and shell cov- 
Nickeled Metal Corners. 3/16” Glass ible. Leather and Brass Corners. ered with black cloth. Made is 1-8. 
- . p " 3-4 and 6 drawers for 3x5, 4x6 an 
Sizes, 18x24, 20x34, 24x36. Includes Folio Desk Pads. 5x8 cards. 


SAINBERG & COMPANY ° "newyork erry 
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Specialties 


supply every office need 


Changing conditions, modern efficiency and new industries make 
unusual and varied demands on office specialties. To meet these 
demands requires a thorough knowledge of modern office needs. 
A careful examination of the forty articles that comprise the Polar 
Line will show the infinite care and minute consideration which is 
given every article to make it not only more serviceable and dur- 
able but, also, thoroughly adapted to modern uses. 

Thus, Polar Specialties have become popular to the trade, hence, 
they are rapid sellers. For they actually meet the requirements of 
the up-to-date office in a more satisfactory way. We would like to 
submit our proposition to you. May we hear from you? 


Our New Catalogue, now on the press, will be ready for distribution soon. 
Is your request in for a copy? 


POLAR MANUFACTURING CO. 


103-107 NORTH MARSHALL STREET 
I ! iT 


PHILADELPHIA, PA. 


Deceml er, I92 
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Extremely Popular With Office Furniture Dealers 






Made as fine as the 
best kiln-dried hard- 
woods and skilled 
workmanship can 


make them. 


Write for 
Catalog 


New Dornette Typewriter Desks 


THE J. DORNETTE & BRO. CO., Cincinnati, Ohio 


Wrereseeeeeee revere 
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Water Putty That Can Be Carved. 


The Gold Medal Polish Company, 1619-21 Villa street, 
Racine, Wis., produces Houston’s “Rock Hard” water 
putty, for the use of manufacturers and furniture repair 
men. It is used to fill joints, nail and knot holes, cracks 
and crevices in wood and certain other materials. It is 
in powder form, packed in various sized cartons, drums 
and barrels. The material is of a light oak color, termed 
“natural” by the manufacturers. When preparing the 
putty for use, the workman mixes in dry color to match 
the wood. “Rock Hard” putty should be used only on 
perfectly dry wood. All foreign matter in the hole or 











HOUSTON’S “oC E 
HARD” WATER 
Pons us 


crack should be removed. The edge about the hole or 
crack should be securely fastened down to prevent the 
wood from pulling away from the putty. The material 
is mixed with water to give it the consistency of ordinary 
putty. It is pressed in place and the top smoothed off. It 
sets quickly and dries hard, after which it can be cut, 
sawed, carved or chiseled. The patch can_be sanded, 
stained, painted and polished. After drying “Rock Hard 
putty is so firm that it will resist the swelling of the wood. 





Cabinet for Coin Wrappers, Etc. 
The C. L. Downey Company of Cincinnati, O., has per- 
fected a cabinet which they have named the “Steel Strong” 
for coin wrappers and bill straps. The upper section 
holds five sizes of tubular wrappers: the groove—handy 
for pens—is really intended for loading coins into the 
wrappers. The lower section holds six sizes of bill straps. 
The finish is mahogany. Each upper division holds about 
100 tubular wrappers and each lower division about 200 
bill straps. 


Stamp Pad With Reversible Inking Surface. 

The Mun-Kee Products Corporation, 217-18 Delta build- 
ing, Los Angeles, Calif., offers a new stamp pad which 
has a reversible, renewable inking surface. It is made in 





three sizes—No. 1, 3% inch diameter; No. 2, 24%x4% 
MUN-KEE STAMP PAD 
inches; No. 3, 3x6 inches. The base is pneumatic, making 


It contains a reservoir to avoid 


it silent and resilient. 
j cover is tight, preventing 


frequent re-inking. The 
evaporation. 
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ACT NOW! 


‘‘Don’t wait for the crowd 
—Push ahead of it.’’ 


If you want to get the “start” on your competitor, 
and of course you do, you must be prepared. Don’t 
sit around and wait for conditions to change—get 
out and change them. For this purpose, it will pay 
you to keep a stock of Shipman-Ward Rebuilt Un- 
derwoods on hand, “‘ready for the gun.” Right now 
we can supply all your wants when you want them. 
A trial order will convince you. 


Sure, you have to fight—we had to fight and we are 
still fighting. But, do you know that the demand 
for rebuilt Underwoods has never been greater than 
it is right now—especially for Shipman-Ward super- 
guality rebuilts? For 1921 has been our banner year. 
Conditions did not make it so—we did. We went 
out after the business and the records show the 
measure of our success. If you don’t get that 
business somebody else that is fighting harder will. 
The main thing is to get some Shipman-Ward re- 
builts in stock and then watch the results. 


Shipman-Ward Underwood rebuilts are the best in 
the field. Our policy makes them so. There is a 
reason—we have the largest daylight exclusive 
Underwood rebuilding factory in the world. Let 


us submit our proposition to you. Ask for our 
dealers’ “‘confidential price list.” 


TYPEWRITER EMPORIUM 
Shipman-Ward Mfg. Co. 


117 Shipman Building 
Montrose and Ravenswood, CHICAGO 
Established 1892 
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The Greatest 
INVENTION 
of the Age 


It does what you want When you want it 


Make your own “‘rubberless’” stamps, 
address your shipping tags, return en- 
velopes, post-cards, endorsement stamps, 
signatures—do anything that can be 
done with the old fashioned rubber stamp 
at a fraction of the cost and in two minutes 
time with the NEW fountain-inked 


MULTISTAMP 





It does away with expensive delays. No 
more waiting on the rubber stamp man. 
Upward of ten thousand impressicns from 
one original—just as good as your type- 
writer will write or as your own hand write. 
The MULTISTAMP will solve your stamp 
problems for keeps. (Ask your nearest 


dealer.) 

Price in U. S. A.—completely equipped for 50 different 
stamps and with Black, Blue, Purple, Red or Green Ink— 
postpaid $9. Cash with order or c. o. d. parcel post. Liberal 
discounts to live dealers and salesmen—ACT QUICK for 
good territories. 


The Multistamp Co. 


Dept. 21 NORFOLK, VA. 
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A New Mechanical Pencil. 

The Jus-Rite Pencil Company, Inc., 93 Nassau street, 
New York, N. Y., has just brought out a new mechanical 
pencil to retail at thirty-five cents. It is a triple silver 
plated clutch pencil having a magazine chamber holding 
three extra leads. Three styles are made—one style with 
permanent clip and two sizes of chatelaine pencils with 
rings at the top. These pencils are light and are chased in 
attractive designs. 


Simplicity characterizes the operation of this pencil. A 
one-half turn of the head to the right brings out sufficient 
> & 
af 









JUS-RITE PENCIL 
At Left—Chatelaine Pencil. 
At Right—Standard Model. 








lead for writing, and a back turn until it is fast makes the 
pencil read for use. 

Refills come six leads to the box. The name o 
or an individual may be engraved on these pencils 


a firm 





Two Additions to Berger Line. 

The Berger Manufacturing Company of Canton, O., 
have brought out a two-door “Utility” cabinet This 
cabinet is made of steel, attractively enameled neutral 
green. It is roomy, strongly built and fire-resistive. It 
has a positive lock and is reasonable in price. It is fitted 
up in a variety of ways. The “Berloy” line of horizontal 
letter and card filing sections fit exactly into its interior 
It may be fitted with shelves or with other equipment and 
used for any purpose for which a cabinet is employed 

A New Desk Cabinet. 

The “Berloy” desk cabinet is a new member of the 
Berger line. It is well made of steel, is fire-resistive and 
stands on legs which clear the floor by several inches. It 
has a single door and is desk height. At night it affords 
a safe storage place for card files and other materials used 
during the day. It is also useful for reference books, 
stationery, etc. Its outside dimensions are 18 inches wide, 
24 inches deep and 31 inches high. It is shipped complete 
with two adjustable shelves and Yale lock. 





“Y and E” in New Home at Bridgeport. 
The Yawman and Erbe Manufacturing Company has es- 
tablished its Bridgeport district sales office in a new loca- 
tion—the Watson building, John street. The office is 
located on the second floor. 
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The Birth of a New Typewriter 


Announcing the New 
Shilling Bros. 
Typewriter 


A new creation, exclusive and different. 
Writes all languages, and has standard key- 
board, also standard specifications: Two- 
color ribbon, Back spacer, Tabulator, Card 
Device, Type guide, Automatic ribbon re- 
verse, Stencil device, Line lock, Type pro- 
tection, Strictly visible, and takes an 11” 
sheet of paper, also has a great number of 
entirely new exclusive features. Highest 
QUALITY, Lower PRICED. 





Desirable territory open, including counties, 
cities, states, also part of Canada and old 
Mexico. This is your opportunity to se- 
cure the exclusive representation of the 
newest typewriter on the market. Write 
or Wire us at once. 


SHILLING BROTHERS TYPEWRITER COMPANY 
428 Fourth Avenue Pittsburgh, Pa. 




































Carbon 
Papers 


‘| ypewniter 
Ribbons 


. 
. EOF @xEt PRODUCTS 
(y= experience of a ve 
25 years has EALERS are solicited to 
taught us what is best write for our proposition 
adapted to every pur- for exclusive territory or 
pose. special imprint arrangement, 


THE BUCKEYE RIBBON & CARBON CO. 


FACTORY AND EXECUTIVE OFFICES | 
1466-68 EAST 55th STREET CLEVELAND, OHIO 
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Moore Maptacks helped Win the War 


and will help make money for you 


The Moore Maptack Counter Cabinet displayed on your counter, with its 
practical self-explanatory map of the United States and many sugges- 
tions for using Moore Maptacks, will increase your Maptack sales. 








" There is a Big Demand for 
Moore Push- Maptacks | 
Thousands of dollars have been spent in educating business and pro 
fessional men to their use since we introduced them many years ago 
This handsome Cabinet holds 10,000 Maptacks. Under a fixed 
glass top are displayed 18 distinctive colors in a partitioned tray, 
showing their uniform heads and sharp, tool-tempered steel points. 
The stock is kept under this tray. 100 tacks to a box. 

There is an unusually large profit on these useful little markers 


for maps and charts. 
Detailed information, discounts and our new Moore Push-Map- 
tack “Inserter” sent on receipt of a postal request. 


Moore Push-Pin Co. 


Wayne Junction, Philadelphia, Pa. 


Mfrs. of the World-Famous Moore Push-Pins, Push-less 
Hangers, Screw-Knobs, Thumbtacks, Maptacks, etc. 


For 21 years our products have been the Standard of the World 

















Anybody can cut prices—but it takes 
brains to ask a decent price and earn it. 


Credential Bond 


A Quality Paper for all around 
uses at a moderate price 





Parchment Deed 
Superlative Quality and Strength 
for Legal Documents. 
Manuscript Covers 


of Dependable and Durable Qual- 
ity to meet the most exacting re- 


Permanent Record 


A Dependable, Enduring Paper 


for General Commercial Use quirements 





Cut Prices and Cheap Merchandise build few fortunes. 


Dependable goods which will build and hold trade—and from a source of 
supply with 82 years’ experience in meeting the needs of the Stationer— 
makes it possible for you to ask a decent price and earn it. 


Our line of Typewriter Papers will enable you to do just that. 


Samples Are Yours for the Asking. 


SOUTHWORTH COMPANY 


The Oldest Manufacturers of Typewriter Papers in the World 


Mittineague, Massachusetts 
San Francisco Office—444 Market Street 
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Pocket Memo Book for Index Cards. 
Feldmann’s System Manufacturing Company, 2306-08 
Armitage avenue, Chicago, Ill., produces a Daily Memo 
Reminder in card case form. It accommodates standard 


Guaranteed 
U pholstered 
hurniture 


CHICAGO - NEW YCRK 








FELDMANN’S DAILY MEMO REMINDER—Showing 
Facility of Inserting Cards. Removed as Easily. 


5x3 cards, which are held securely whether singly or full 
capacity. The cards are retained in metal pockets, one 
at each end of the case. They are readily removed or 
inserted. The Daily Memo Reminder permits the use of 
standard cards, necessitating no punching. It finds a field 


> 





Karpen Chairs 


CARDS ARE FIRMLY HELD WHILE WRITING ON 


s 
a... _ | designate good taste 
among salesmen, solicitors and others who record the day’s S 
routine on index cards, keeping them in order and clean. 3 ; - 
Three grades are carried in stock. A Karpen furnished Directors’ room, Ex- 


“Salrite” Propelling Pencil. 
The Pencil Products Corporation, Flatiron building, New 
York, N. Y., is introducing the “Salrite” propeller pencil. 


ecutive's private office, reception room or 
waiting room possesses that air of distinc- 
tion and financial stability which is 


The barrel is a chased hard rubber. Reserve leads are car- characteristic of American Big Business. 
ried in the writing end, which is said to simplify recharging For, Karpen Chairs are an expression of 
the device. good taste which is readily acknowledged. 








Every piece of furniture bearing the 
Karpen trade mark is guaranteed to be 
of a finer quality. The consistent, reliable 
and satisfactory performance rendered to 
users in the past warrants this guarantee. 
Karpen Chairs offer a service both to the 
dealer and to the user which coupled with 
our desire to give a greater degree of co- 
operation forms a combination that is 
hard to beat. 





It will be thoroughly worth your time to 
investigate the value of the Karpen Line 
as the headliner in your furniture depart- 
ment. Will you honor us with a request 
for our illustrated catalog? 


THE SPEEDOGRAPH.—This is a gel- 
atin film duplicating machine, built of 
steel with automatic paper-feeding de- 
vice. It was described in Office Ap- 
pliances for October. It is built by the 
Beck Duplicator Company. 








S. Karpenand Brothers 


Chicago Michigan City New York 


“Invicta” Typewriter. 

The “Invicta” typewriter has been produced by Ing. G. 
Giachero, Turin, Italy. It has the standard characteris- 
tics, single shift, forty-four keys, interchangeable carriage 
and in-built decimal tabulator. 


es 
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Among the Foreign Exchanges. 

One of the most attractive journals which reaches us 
is Le Mercure Suisse, published at Lausanne, Switzerland. 
As its name indicates it is printed in the French language. 
It is a general publication of something over 100 pages 
devoted to the arts, crafts and industries of the republic 


The Crowning Achievement 
in Writing Machine Construction 


uw Folding Portable wittrux 


j 





of Switzerland. The variety and diversity of these indus- 

The Supreme Personal Typewriter of Quality tries is revealed by a glance at the advertisements. The 

" journal is printed on high grade paper and illustrated with 

excellent half tones made from photographs of scenes 

characteristic of Swiss industrial pursuits, such as dairy- 

ing, manufacturing, the raising of tobacco, production of 

Machine Full watches, fine machines for other purposes, etc. Much of 

A : the journal is printed in colors and the work is done with 

Weighs Capacity an eye to pleasing and artistic effect. 

8} Regular size ; aL r , ; 

Our Italian friends are not behind in their appreciation 

Pounds Keyboard of good typography, well-written articles and excellence 


in illustration. The fact is revealed in L’Impresa Moderna 
published at Milan, Italy. This publication is devoted to 
the discussion of business systems and the practical side 
of commercial affairs, with special reference to the ma- 
chinery by which these systems are expedited. Excellent 
and informative chapters appear from time to time on the 
problems of the modern office, the machines and methods 
of the office, etc. Occasional chapters on modern account- 
ing methods also appear, with notes on commercial juris- 
prudence, leading events in the field, etc. 
Ba tk « 





This Model of the celebiated Multiplex contains all of 
the strong features of its predecessors—plus added ones 
of great importance, and entirely NEW. It will be the 
Leader in the new field for writing machines. 


New Requirements for Typewriters. 


The demands for a writing machine are fast enlarging 
and new ones include lines which the Folding Hammond 
possesses exclusively. 

An unprejudiced opinion might line them up about as 
follows:— 

A change from the ordinary 50 year old type. 

Type variety for more forceful letters, usable on the same 
machine. 

Accommodate paper of unlimited width. 

Type-sets selective, to meet any demands. 

Capacity for all languages and special requirements on the 
same machine. 

Automatic perfection of type impression. 


French office equipment journals are among the leaders 


in the European field on this subject. Two of the prin- 
cipal French journals of this industry—Mon Bureau and 
La Revue du Bureau—are very active in assembling and 
presenting the news of office appliances in France and 
neighboring countries. With the increased activity which 
is now manifest in the office equipment industry of the 
French republic, the pages of these journals become even 
more interesting than heretofore. The more enterprising 
of the nations on the other side of the Atlantic in modern 
business pursuits are putting on industrial expositions. 
Some of those whose enterprise cannot be gainsaid, how- 


Sones EE OUST Sys ws YC oS 








Lighter and simpler mechanism. ever, are prevented by political and industrial conditions 
The preparation of manuscripts typographically perfect. from this form of business building. However, big ex- 
Index cards written flat,—without curving. positions are held from time to time in France, Belgium, 
the Netherlands, Germany, etc. These events are im- 
AND THE CLIMAX: portant and are rich sources of news. Our French con- 
Every feature of the “big’’ machine is represented temporaries are always alert in covering these shows and 
in small, compact, and light form perfectly fitting to easy - other important news coming within their ken. Office 
Portability and the ‘“‘Home” accommodation. / ppliances feels that American manufacturers of office 
_ equipment would do well to scan French and other foreign 
business equipment publications, for they would find many 
sidelights on what our friends abroad are doing 
k x” 
High The German office equipment publications have begun 
Grade again to reach this side of the Atlantic. Among these is 
fF Schreibmaschinen Zeitung of Hamburg—a carefully edited 
Traveling publication having many valuable features. The sugges 
Case tion made above with regard to American manufacturers 
subscribing to and reading European publications applies 
Included with force to those of Germany. 
‘ «= 2 
The South African Printer and Stationer featured a series 
of hints on the display and sale of loose leaf devices 


ALL OF THE ABOVE FEATURES ARE EXCLUSIVELY 


St THE “FOLDING MARROND MULTIPLEX.” Sales Management printed an analysis of the preparation 


The Only ‘*Highest Grade’’ Machine in of mailing lists under the heading “The Directory in the 
Portable Form Selling Campaign—Its Use and Abuse.” Another issue 
discussed the modern slogan, “The Customer Is Always 
Other expected features are— Right.” 
Stencil cutting. Carbon Manifolding. Durability. x * * 
Simplicity. Speed. Beauty of Design. Visible Writing. “Making Copy Live” in The Organiser was a criticism 
Two Color Ribbon. Marginal Stops and Column Selector. of inane advertising copy. It was a plea for originality and 
Standard Keyboard. Shift keys on both sides,—for punch. The value of the news appeal was emphasized 
touch writers. ere 
Other Models with Exclusive Features :— Error in Name. 
Variable | Mathematical- | Regular | Reversible _LBy inadvertence the name of one of the founders of the 
Letter Scientific Standard (carriage runs in Yawman & Erbe Manufacturing Company—the late Philip 
Spacing both directions) Yawman—was placed under the likeness of Francis J 
A Galaxy to Meet Every Demand. Yawman in our November issue. Errors in names are 
FORMER TYPEWRITER MERCHANDISING ENTIRELY REVISED— annoying to us, since there is no excuse, even though 


Orders now recognized from every sort of Retail Dealer, and dis- the mistake itself is not of consequence. 
counts for resale. 
Stock one or more of these ‘‘Folding’’, Light Weight machines at onc 


Confer with us for Literature, Terms, and Discounts. 
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J. E. Quinn Recovering. 
J. E. Quinn, of the Multicolor Sales Company, Chicago, 
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A Machine Which Can Be Offered With Supreme Confidence Ill., is recovering from an attack of pneumonia He was 

i severely ill for a long time, but rallied. Many friends 

The Hammond Typewriter Company welcome his recovery, and look forward to his resump- 
535 E. 69th Street, New York, N. Y., U.S A tion of work in the near future. 























EDITION 


Stands for Quality 


DE LUXE DESKS 


Grand Rapids, Mich., U. S. A. 





Notice how metal trays are hung on the 


desk drawer sides. 


Also notice the slant 


celluloid tabs. These slant tabs are just 
the right angle for easy reference. 
See next page for travs, desks, indexes, 


etc. and then send 


for catalogue. 




















This Edition De Luxe Desk illustrates the possibilities in our latest creation. 
Never in the history of the desk business has such a wonderful progress been 
made. These desks are used as an ordinary desk or may be used as a desk 
containing a complete set of metal trays with Card Systems and Vertical Filing 
Systems. Drawers may or may not be equipped with metal extension slides. 

These desks are being purchased today by progressive business men. 





























standard made desk. 


; 






| 


b 


strong and durable. 
Samples on request. 

















Patent apnlied for 


This cut illustrates the general style 
of our new Edition De Luxe Desks. 
It looks like and can be used as any 

See i!lustration on previous page. 

4 , 





Patent applied for 
These metal card trays are hung on desk drawer 
sides. ._We have 12 different sizes of trays from a 
3x5 card size to legal cap size. Trays may also 
he used as an ordinary desk tray. All trays have 
handles by which one may carry them around. 


Notice our insertable slant cellu- 
/ loid tab. We manufacture these tabs 
in several colors of celluloid. Very 


Here is the latest in indexing. 
A slant celluloid tab. These tabs 
fare far better than the old straight 
tab because they are bent back on 
an angle in line with your vision. 
You can see the characters on tabs 
at a glance. See cut of desk on 
other side of this page. Note slant 
tab guides in all drawers. Our 
Edition De Luxe Desks would not 
produce 100% efficiency without 
these Slart Celluloid Guides. 


Send for catalogue. 


WAGEMAKER COMPANY 


Grand Rapids, Mich. 
U. S. A. 
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Library Bureau Men Celebrate at New Orleans. 


The southern force of the Library Bureau had an in- 
sptrational get-together on November 4 and 5 at New 
Orleans, to yore ite the facts that the southern district 
has excelled others in sales and that the New Orleans 
office has in 1921 surpassed its 1920 showing. The con 
ference was intended to send those present, all of them 
shown in the picture, out to keep on making business bet- 
ter, and, having been the best southern meeting yet, will 
undoubtedly have large results. 

As upper at the Sazarac on November 4, attendance at 
the by 1eum Theater that evening, and witnessing the 
Tulane-Auburn football contest on Saturday furnished 




















LIBRARY BUREAU MEN IN CONVENTION AT NEW 
ORLEANS.—Figures in the pictute: Top row, left to right—aA. 
L. Swift, Dallas; L. J. Breen, Atlanta; C. I. Parker, Dallas man- 
ager; H. R. Datz, New York; T. A. Wilson, Houston; Cc. BR 
Porter, Houston; J. E. Kirkham, Birmingham. Bottom row, 
left to right—A. T. Burkholder, Dallas; R. C. Hamlin, Atlanta 
manager; George S. Graham, New Orleans; P. G. Mayer, At- 
lanta: H. C. Parker, New Orleans manager; E. C. Gaines, New 
Orieans, and Arthur Williams, New Orleans. 


the recreational spice for the serious program spread over 
the two days. Raymond Loughney, sales manager for the 
Myles Salt Company, discussed sales records, Vincent Ste- 
ger, a Burroughs’ all-star man, told of enthusiasm’s part in 
salesmanship, and practically every member of the confer- 
ence spoke helpfully on some feature of the business. 

J. E. Kirkham, of the New Orleans office, left after the 
meetings for Birmingham to succeed H. B. Morrill, who 
had resigned as representative there. 


Progressive Bolivian Dealers. 


LaPaz, Bolivia, is headquarters of a firm of young 
Americans who are very active in introducing and uphold- 
ing office appliances of American manufacture. A. Bs 


Pullen & Company has branches and agents in all the 
principal cities of the republic. The company was re- 
cently incorporated. The principal shareholders are young 
American business men and mining men of the country. 
Mr. Pullen, the manager, is an active individual, who first 


entered the office appliance business in Central America. 
He began business in Bolivia about two years ago as agent 
for a few American manufacturers. The business has been 


calengen gradually until today the Pullen store is one of 
the largest and most up-to- date of its kind in Bolivia. This 
house lists among its agencies a number of American man- 
ufactures. It is desired to form additional connections. 
American manufacturers and exporters wishing to intro- 
duce their products may write direct to A. B. Pullen & 
Company, LaPaz, Bolivia. 





A Branch Sales Contest. 

\ll the Shaw-Walker branch stores are on tiptoe over 
the big sales contest which is now on. It is to be a three 
months’ affair and will be a lively competition all the 
way. All salesmen have been assigned quotas and some 
of them have already made some very encouraging figures. 


We Twig, Sir. 
Nature appears to do her fall bookkeeping by the loose- 
leaf system, is J. P. W.’s fanciful notion—Boston Tran- 
script. 
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Rey in Acme Staplers. They are sim- 
‘RES ple, and of few parts; amply strong 
th for any work within their range. 
Ket We guarantee both our Stapling 
ft Machines and Staples. 











Acme Staplers 


eH bring a continual stream of busi- 
ness to the stationer who sells them. 
Not only for staples, but for all 
other items in stock. Folks get 
the habit of coming to the store for 
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wt =6There are four sizes of Acme Staplers: 
t Acme No.1, for heavy duty; capac- 
ity, 100 staples. Acme No. 2, for 
; general utility; capacity, 50 staples. 
Est Sure Shot, for every office job; ca- 
rt ~=pacity, 100 staples. Midget Binder, 
mst for individual desk equipment, with 








wide range of usefulness; capacity, 
100 staples. 
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DEALERS—You can make good money 
mt = handling Acme Staplers. Write for par- 
; f —ticulars. 

m4 Acme Staple Co., Ltd. 








Camden, N. J. 
LONDON: Kado Company 


: CANADA: Ernest J. Scott & Co., 59 St. Peter 


a 1643-47 Haddon Ave. 





seee St., Montreal 





teresa! 

















q CANDINAVIA & FINLAND: Foreign Trade 
P & Export or 206 Broadway, New York 
q HOLLAND: Richard Weiniger, Singel 276, 
MEAT Amsterdam 
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q Supply Co Ltd., Sydney, N.S. W. and 
] q Wellington, N. Z. 
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EXCUSE US, PLEASE 








It Never Rains But It Pours 


* 
m 2] 1a Wrong Letter Sometimes Makes Big Difference. 
Errors of the types, which sometimes pass unnoticed by 


the editorial department, always stand out when they strike 
J J > > > ’ . » J ’ 
The Medium Priced Line of High Quality the eyes of the people concerned. On page 203 of the 
October issue under “Furniture News” was an item con- 
cerning the opening of a new store by the Moses Stationery 


Company, operating as the Moses Office Equipment Com 
r n e x pany. The item was headed “Honolulu, P. I., and it got 
by us! E. H. Moses of the Moses Stationery Company, 


Ltd., Honolulu, Hawaiian Islands, suggests that we look 


> up our geography. We admit many shortcomings, geo- 

a Ine graphically and otherwise, but submit that in a case such 

as this we need, not more geography, but better spec- 

SOLID AND SECTIONAL tacles. A dot of soot on the “specs” may set our reckon- 
ings off some thousands of miles. And we live in Chicago, 

where dots of soot 





Clearing Up the Utica Situation. 

On page 265 of the November issue of Office Appliances 
an item under “Utica, N. Y.” referred to the Utica Type 
writer Supply Company. The name is Utica Typewriter 
& Supply Company, in charge of Homer A. Thompson. 
This company is the outgrowth of the repair and service 
departments of the Nelson-Schram Company. In order 
to concentrate on the sale of office machinery and equip- 
ment, the Nelson-Schram Company separated the two 
branches of the business, turning the repair and service 
work over to Homer A. Thompson, who operates it as 
the Utica Typewriter & Supply Company. Both busi- 
nesses continue at 14 Devereaux street. 


Eliminating Confusion in Montgomery. 

An item on page 45 of the November issue of Office 
Appliances referred to the “J. W.” Brown Printing Com- 
pany. The name is “The Brown Printing Company,” and 
communications should be so addressed. The item stated 
that C. W. Pike is manager of the new department. J. 
W. Cox, formerly with Foote & Davies, Atlanta, Ga., 
manager of the stationery businss. C. W. Pike is sales 
manager of both the printing and stationery departments 
of The Brown Printing Company. 

The Brown Printing Company is erecting a building 
adjacent to the printing plant to house its new stationery 
department. 

An Error in Name. 

The Yawman & Erbe Manufacturing Company of Ro 
chester, N. Y., call attention to an error in the name of 
their Allied Canadian Company referred to on pages 16 
and 17 of the November issue. The correct name of the 
Canadian Company is “The Office Specialty Manufactur- 
ing Company, Ltd.” They were referred to as “The Office 
Specialty Company.” 

The Office Specialty Manufacturing Company, Ltd., has 
its head office and factory at Newmarket, Ont., with 
branch offices at Quebec, Ottawa, Halifax, Toronto, Hamil- 
ton, Winnipeg, Regina, Edmonton, Calgary and Van- 
couver. 


Mr. Hadley Not a Banker. 


In the item on page 43 of the November issue entitled 
“Jess Hadley Buys a Lithographing Company,” it was 
stated that Mr. Hadley for the past five years has been 
manager of the Rocky Mountain Banking Company. This 
is incorrect. It should have read that Mr. Hadley for the 
last five years has been manager of the Rocky Mountain 





° ° . Bank Note Company. 
Furnished in 3x5, 4x6, 5x8, 8x5 and 6x9 sizes. A reference to T. D. Farmer as_ one of the associates 
stags Quartered Oak and Birch Mahog- of a Hadley in the new business should have been 
any ishes. T. D. Farber. 
Write for your copy of our latest Price List Ancient History in October. 
No. 28 and make sure that you are buying An Oakland item on page 220 of the October issue of 
them to the best advantage. Office Appliances stated that E. A. Hudson, of the E. A. 


Hudson Company, had been with Sanborn, Vail & Com- 
pany previous to the organization of the concern bearing 
e his name. Mr. Hudson writes, calling attention to the fact 
mperta et, oO Oo. that he had not been connected with Sanborn, Vail & Com- 
pany in the past nine years. During that time Mr. Hudson 
FOREST PARK (Suburb of Chicago) ILLINOIS was traveling representative for Hicks, Judd & Company 
(now Abbott & Brody Printing Corporation), San Fran- 
cisco, Calif. 
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When You Go 
| to the Bank 
1 to Sell— 





o 6017-8 
3 you must have something besides durable construction, convenient 
Oo arrangement and value for the money. You have to play up strong, 
5 the factor of appearance. You know, and the banker knows that the 


7 


Ww 


average depositor cannot prove for himself that his bank is a sound 
institution morally and financially, but must pin his faith to what he 
knows of the bank’s officers and the banking laws. Although these are 
his greatest protection, experience has preven that the appearance of 
O the bank and its equipment usually casts the deciding vote. 

5 National Desks have a reputation for attractive designs, excellent 
finish and splendid appearance. It will pay you to know about the 
line. If you will write us, we can probably refer you to a display in 
your vicinity. In any event, send for our catalog. 


+ NATIONAL DESK COMPANY :: HERKIMER.N.Y. 
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For Quick Profits Sell 
Economy Seat Cushions 





comfort, Economy Seat Cushions are recog- 

nized as an expression of better quality which 
is apparent at the first glance. For conscientious, 
painstaking care is employed from the mere selec- 
tion of high grade raw materials through the mod- 
ern efficient manufacturing methods to the final 
examination and inspection before shipping. In this 
way, Economy Seat Cushions are given the neces- 
sary sales impetus to put them over and insure a 
speedy and steady realization of profit. 


| N construction, design, serviceableness and real 


In addition to the Economy Seat Cushions, which 
are known as Esco Office Cushions, the Esco Line 
includes a complete assortment of styles and sizes 
of cushion pads, chair pads, felt chair backs, type- 
writer pads, felt discs, inkwell and tray pads. Our 
prices are very moderate—ask how they may be 
converted into profit for you. 


ECONOMY SEAT COMPANY 
3132-36 South Canal St. CHICAGO, ILLINOIS 
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‘‘The Madas’”’ Calculating Machine 


for Multiplication—Automatic Division—Addition—Subtraction 





The Machine with Automatic Division “The Millionaire” Calculating Machine 

This latest calculating machine is a product of The Durable Machine 

Switzerland. It is designed for rapid work in Divi- 

sion, which is ABSOLUTELY AUTOMATIC. You The only calculating machine that requires but one 
merely set your two factors and turn the crank turn of the crank for each figure in the Multiplier 
until the desired number of places are recorded in or Quotient. We are now carrying a full line of 
the Quotient. The turning of the crank is contin- these wonderful machines and deliveries can be 
uous, while the shifting of the carriage is AUTO- made without delay. “The Millionaire” can be sup- 
MATIC. Lightning-like results obtained without plied in either Hand Operated, with or without key- 
mental strain. Compact—Portable—Simple to Op- board, and Electrically Driven, with or without key- 

board. 


«rate. 


W. A. MORSCHHAUSER, Sole Agent, 1 Madison Ave., New York City 











The Byron 


Typewriter Cabinet 









Distinctive 
Time, Labor and 
Space Saving 


_ FEATURES 













—every office 
a prospect 


—because the 30 time and space 
saving features instantly appeal 
to the prospective buyer and 










In point of construction, beauty of finish and de- 

sign, the “BYRON”’ is second to none. Eight meet the present trend of 
distinctive models to select from. Our economy. 

National Advertising campaign is producing BYRON typewriter cabinets 





real inquiries on which our dealers are cashing in. 





practically sell on sight insur- 
ing quick turnovers and splen- 


Byron Typewriter Cabinet Co. = 44 profits. 


Incorporated Write us today for interesting 


LOUISVILLE, KY. dealers proposition. 
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PASSED AWAY 





Sarah Delight Comfort. 

The sympathy of many friends is extended to Mr. and 
Mrs. Clarence R. Comfort, St. Louis, Mo., in the sudden 
death of their seven-year old daughter, Sarah Delight, 
November 4. The child was struck by a motor truck in 
front of her home, 215 North Gore avenue. The child 
was caught in one of the rear wheels, and crushed. Mr. 
Comfort is president of the Comfort Printing & Stationery 
Company, St. Louis. 

' & & 
Mrs. Cynthia Waldron 

Word has come of the death of Mrs. Cynthia Waldron 
of Bloomfield, la., at the remarkable age of 104 years 
Mrs. Waldron passed away about the middle of last month. 
She was the grandmother of W. A. Sheaffer, president of 
the W. A. Sheaffer Pen Company of Fort Madison, la., and 
the great-great-grandmother of Cynthia and Sue Waldron 


of Evanston, III. 
' Kk & 
Richard Twelves. 

\ fifty-year career as a stationer was ended recently 
in the death of Richard Twelves, Camden, N. J. He was 
active in Masonic circles, and for many years ,was super 
intendent of the Centenary Methodist Episcopal church. 
The widow and one daughter survive 

+t KF & 


Louis Levine. 

Louis Levine, a salesman for the Union Stationery Com 
pany, New York, N. Y., passed away October 29, aged 
twenty-three years 

t F 
Mrs. Dewes. 

Mrs. Dewes, mother of A. B. Dewes, St. Louis, Mo., 
succumbed to a long illness last month Mr. Dewes is 
head of the A. B. Dewes Printing & Stationery Company 

Something New in Advertising Booklets. 

The Pierce Sales Company, 231 Fifth avenue, Pittsburgh, 
Penna., has a carbon copy attachment which, although 
adaptable to all standard typewriters, is at the present 
time supplied for two or three of the standard makes. 
Other models, however, will follow The booklet an 
nouncing this attachment and describing the service it 
will perform, is produced in rather an original manner 
as advertising booklets go. It is 9% inches long by 3% 


inches wide, containing eight pages. The text appears to 
be reproduced from actual typewriting with ornamental 
initials beginning each article. The typewriting from 


which the plates were reduced was very carefully done, 
so that both right and left margins are perfectly even 
after the manner of printer’s type. It is, of course, pos- 
sible that the booklet was set up in type identical with 


typewriter face, in the regular manner. However, what 
ever the process, it gives the impression of typewritten 
work done with extraordinary neatness. The book was 


compiled at the request of a number of executives of large 
concerns, who expressed a desire to have the message it 
contains in accesible form that it might be placed in the 


hands of their employees. The booklet, therefore, is not 
so essentially an advertising booklet as perhaps it is a 
text book, involving, however, the description of the 
device. 


The Pierce carbon copy attachment is a device consist 
ing of a thin, narrow strip of high carbon steel, curved to 


fit the contour of the platen and suspended in front of it 
at the printing point. It remains stationary in this posi- 
tion, the platen turning under and the paper over it. It 
is so constructed that it can be quickly snapped into posi- 
tion, providing a base suitable for heavy manifolding, 
while retaining the advantages of the correspondence 


machine 

The booklet discusses correspondence machines and the 
types of platens with which they are equipped, manifolding 
machines and the harder platens, etc Follows then a 
few paragraphs on the subject of platens, soft, medium 
and hard, and the kind of work each is calculated to do 
best. 

Ribbons are next taken up. There is a brief discussion 
on the subject of making multiple carbon copies, including 
some investigations by the inventor of the device above 


de scribed. 





This Trademark 


TRADE 










FILING FOLDERS 


MARK 


Is YOUR ASSURANCE 
OF PERFECT QUALITY 





It is significant of theK A Yguarantee of 
a consistently superior quality — more 
satisfactory performance and a slower 
rate of depreciation. It is a constant 
reminder of a closer co-operation in 
merchandising—of a service on a new 
and more stable basis—and of a thor- 
oughly higher grade product. 





The production of filing folders is not 
just a part of a large and varied specialty 
business but it is our sole product. And 
our whole organization is devoted en- 
tirely to the production and merchan- 
dising of these filing folders—our one 
and only product. Because of this, we 
have come to know the needs and de- 
mands for the filing folders and further- 
more, we know that KAY filing folders 
successfully meet these requirements. 
Thus, we say that KAY filing folders 
give a more satisfactory service. 
Kay Features 

Our folders are rotary cut to elim- 

inate rough edges. 

We use a consistent and standard- 


ized grade of materials. 


We have three standard stock 
sizes, letter, legal and invoice 


sizes, 


[wo grades, three weights and a 
complete assortment of colors. 


Safe, inexpensive and rapid ship- 

ments guaranteed. 
KAY Filing Folders will prove profitable 
to you as they have to numerous other 
dealers. Write for our special offer to 
dealers. 


THE KAY COMPANY 


HIGH STREET and BOYDEN PLACE 


NEWARK NEW JERSEY 
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Excellent construction 
—neat, efficient and or- 
ganized arrangement— 
attractive and lasting 


finish. 


An extensive line of roll 
top—flat top and type- 
writer desks. 


We will send you our 
illustrated catalog on 
request. 


The J. F. Dietz Gompan 


CINCINNATI 
OHIO 


Established 1881 
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Hayes Working for Sunshine. 


Postmaster General Will Hays is working to brighten 
the lives of the post office personnel by improving the 
public. Local postmasters in the big cities have enlisted 
conditions under which mail is offered for dispatch by the 
newspaper publicity to get the co-operation of the public 
in handling correspondence. The various division chiefs 
have been interviewed for publication, and through the 
narration of their troubles are aiming to educate the mul- 
titudes using post office facilities. Chicago conditions 
were recently aired in the newspapers, and as the situation 
there is representative, they will bear quoting: 

“The handling of lost mail cost the Chicago postoffice 
$250,000 last year in salaries alone,” said the assistant 
general superintendent. “Why, we have 300 clerks here, 
experienced men, who are badly needed in other depart- 
ments, doing nothing but handling mail that is misad- 
dressed. 

“There seems to be no limit to the burden people feel 
capable of throwing on the postoffice. We receive let- 
ters that have no return address in case of non-delivery; 
we receive letters that people have forgotten to address; 
we receive letters without stamps on them. The worst 
offenders are business firms that send out circulars, put 
the burden of typing addresses on their poorest steno- 
graphic help and then dump the whole mass on us without 
even checking the addresses. We appeal to business men 
to have their addresses checked before they are sent out.” 

“Benefit would result if the loop business houses would 
send their office boys out with the mail two or three times 
a day instead of letting them mail it on their way home,” 
said the assistant superintendent of mails. “We have a 
regular Christmas rush here every night about five o’clock. 
The mail pours in here in drifts like a January snowstorm. 
Why, the poor clerks are lost to sight behind the moun- 
tains of letters. There are nine trains an hour leaving 
Chicago all day long and there is no reason for a business 
house letting its mail lie around until quitting time just 
because no one thinks of putting it in the mail chute.” 

Still another angle was touched upon by the assistant 
postmaster in charge of the delivery of mail. “One of the 
worst mistakes commonly made is to forget the designa- 
tion North or South on street numbers. We have to take 
one or the other at guesswork, and if we don’t find the 
right side of the city by intuition or palm reading, that 
letter has to come back from the carrier to the substation, 
from the substation to the main office, be resorted and 
go out to another substation and another carrier. 

“The offending letter is handled four extra times by 
the postoffice and arrives at least twenty-four hours late 
at its destination. ‘East’ and ‘West’ designations are not 
quite as important in Chicago, but they ought to be on the 
letters where there is any doubt.” 


“Don’t Address Corners.” 

“Never address a letter to a corner,” was a further ad- 
monition. “A letter addressed to a corner may reach its 
destination promptly but it is likely to be delayed at 
least once in four times. Of course we don’t like that. 
You see a corner may be the dividing point between two 
or three carriers’ routes or even two or three substations. 
A carrier might be willing to go off his route but he 
wouldn’t know the people or the numbers on the other 
side. So to avoid wasting time he would carry that let- 
ter back to the substation and give it to the other man.” 

Questions throughout the postoffice about the numbers 
of men handling misdirected mail reveal that every man 
who sends a letter to the wrong address costs the gov- 
ernment fifteen cents, of which his stamp pays two cents 
and thirteen cents is added to the taxes of the country. 
Every woman whose letter goes astray with no return ad- 
dress costs taxpayers a cent and a half. Every person 
who sends a letter to Chicago without the proper north 
or south or west designation after the street number costs 
the government from half a cent to three cents. 

Postmaster Lueder put the matter forcefully: “If I 
were to walk into your office and tell you that eight per 
cent of your working force was engaged in correcting the 
preventable mistakes of your patrons, you would call that 
an intolerable condition. We appeal to the American 
public to eliminate the vast bulk of these preventable er- 
rors and help make the postoffice what we are trying to 
make it—the most efficient branch of the government 
service.” 





The only remedy for hard times is hard thinking.—The 


Mimeograph Stencil. 
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‘‘We can see the past, and seeing it feel more 
hopeful for the future.’’— Abraham Lincoln. 


ROCKER 
CHAIRS 


A chair for every purpose 


Office Chairs will sell readily today. Crocker, as a manu- 
facturer who has been making chairs exclusively for more 
than forty-one years, offers you the most improved and 
desirable office chairs in all styles. The Crocker chair-iron 
is the only one in practical use that is adjustable by simple 
pressure on the foot lever. This is a feature of all except the 
cheaper patterns. You can write for specific information. 


Shown At 


Furniture Exchange Central Market Furniture 





Building Building 
Grand Rapids 1414 S. Wabash Avenue 
Michigan Chicago 
CROCKER CHAIR COMPANY 
SHEBOYGAN, WIS. ie, Serr 


BRANCHES: Chicago, New York, Minneapolis, Oakland 

















A pad for use on a flat top desk where 
everything is desired to be under cover. 
The end wings when folded maintain the 
privacy of your valuable papers. A dis- 
tributor is placed on the left wing or on 
both as desired. Each distributor has 
changeable index holders and six pockets 
which hold desk correspondence or mat- 
ters demanding atcention during the day. 


‘‘U-Need-Me’’ Folding Glass Pad with Work Distributors 


Made of the finest plate glass with bev- 
eled edges resting on a soft pad of felt, 
whose upper surface is covered with moire 
cloth of maroon or brown shade to match 
finish of desk. The handy space under 
vhe glass used for memos, price sheets, 
reminders of all sorts requiring immedi- 
ate or constant attention. 








We have bought out and placed on the mar- 
ket a new line of Folding Desks Pads in 
ornamental spanish imitation leather and 
genuine leather with beautiful two toned 
embossed effects. 


George E. Fox & Company 


35 W. KINZIE ST. Manufacturers CHICAGO, ILL. 








a 
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No. B-188 
60 in. x 34 in. x 30 in., 220 Ibs. 


DESK UTILITY individual whose purpose it serves. And, our policy of 


constant improvement to keep in step with the march 
All desks are designed and built to facilitate and accel- of advancement is reflected in the modern up-to-date 
erate human efficiency—by being useful. Bentley and appearance of our desks. 
Gerwig desks are popular because they are more useful. 
And, buyers recognize this superiority at the first glance. 
For, utility is blended into every feature of Bentley and 
Gerwig desk construction. 





The Bentley and Gerwig line is a good investment— 
one that is readily convertible into good sound business 
and increased confidence. Write for our catalog. 


BENTLEY Aanp GERWIG FURN. CO. 


The Bentley and Gerwig line of more useful office desks 
WEST VIRGINIA 


recognizes the needs and the requirements of the PARKERSBURG 











ECONOMY AND SERVICE RECOMMEND IT 


Catalog covers are an ever increasing field for the loose leaf binder. The Stationery Store can 
handle this business easily no matter how special the order, and each order is always of considerable volume. 
Send us a copy of the catalog your customer is using now and we will submit a sample binder made especially 
for it, so complete, so individual and so attractive, that yout customer is bound to be pleased. We will tell you 


what it will cost you in any quantity you say— 


ALL YOU HAVE TO DO IS TAKE THE ORDER 





The cut shows the mechanism of the Emerson Binder, or five hundred. The stubs are always of steel and 
only one of a number of standard types we make; any hung onto the boards in such a manner that they can- 
material can be used, either flexible or stiff. Emerson not tear out. These things are exclusive Barrett fea- 
cleats and cords will hold one sheet tightly in position tures. Today there is real opportunity for the worker. 


The Barrett Bindery Co., 725 Federal St., Chicago, Ill. 


























December, 1921. OFFICE APPLIANCES 169 


Resolutions of National Advertisers. 

The Association of National Advertisers met at Lake- 
wood, N. J., in November. The program was replete with 
addresses dealing specifically with the problems of the 
national advertiser. Among the speakers were Tim Thrift 
(The American Multigraph Sales Company), Alan C. 
Reiley (Remington Typewriter Company), Jack W. 
Speare (Todd Protectograph Company) and C. W. Dear- 
den (Strathmore Paper Company). 

The convention passed important resolutions, several 
of which are of interest, as they affect the general welfare. 

(1) Resolved, that a definite movement be started by 
the Association of National Advertisers, in co-operation 
with other business associations vitally interested, to bring 
about a national standardization of selling literature; with 
the object of eliminating waste, loss of time, decreasing 
the present high cost of printing and mailing, and bring 
benefits of longer life and more diversified uses to such 
literature, and so be it 

Resolved, that the Association of National Advertisers 
appoint a committee, which will add to it one member 
from bodies such as the Direct-by-Mail Association, ° 
Associated Advertising Clubs of the World, Purchasing Calculating 
Agents’ Association, United Typothetae of America, Bu- J 
reau of Standards, Washington, National Lithographers’ 
Association, Writing Paper Manufacturers’ Association, « 

Cover Paper Manufacturers’ Association, Book Paper Announcing— 
Manufacturers’ Association, Business Papers’ Association, 
Automobile Chamber of Commerce, Society fors Electrical 

Development, American Hardware Association, (others The New Model Monroe 
may be added); 








Machine 


1 


Resolved, that this committee develop such standards O matter what your figuring requirements 
as will introduce efficiency and economy in our selling lit r er ee 
erature and publications; may be, there is a Monroe in just the 
Resolved, that one major purpose of this committee will right size to fit your needs. From the 


> ( rove I » § oO tio f Ste c S1 + iM el x} ts, fo S . . 
be to urge the adoption ot stemened sizes, welgiite, Pore smallest retail merchant to the largest indus- 
and grades of papers to be used by all classes of business 


where paper is used in quantities. trial concern, a complete figuring service is 
(2) Whereas, it is the conviction of the Association of . ‘6 66 ” 
National Advertisers that the practice of commercial offered in the new “12 Place, 16 Place” and 
bribery, defined as the payment of gratuities by sellers to “20 Place” Monroe machines. 
buyers or representatives in the employ of buying concerns 
or buyers, for the purpose of influencing or securing pur- All sizes of the new Monroe have the same 
chases, is practiced to such a degree as to be a menace } 
to the upbuilding of business on an honest basis, to fair fundamental Monroe operation of forward 
trade practices and policies, and to the best interests of turns of the crank to add or multiply and 
the public and the community in general; therefore be it re 
Resolved, that the members of the Association of Na- backward turns to divide or subtract. 
tional Advertisers pledge their support to bill H. R. 5632 
—Sixty-seventh Congress, first session, or any similar Even greater ease and simplicity of opera- 


form of legisiation which is now or may be before Con . . . 
gress, to make commercial bribery a Federal penal offense, tion is the outstanding feature of the new 


and to take such action as may later be deemed advisable Monroe. The one stop position of the operat- 

by the executive committee of the Association to arouse . : +s * 

eeutiineed to secure tavendiie ania: one Ge i fee ing crank, the automatic raising of the carriage 
Resolved, that we urge upon organizations, trade and when clearing the dials, the “repeat” and “non- 


business associations and publications to take an active 9 , 
part in urging Congress to take favorable action on the bill repeat keys—are all factors that make the new 


to further protect interstate and foreign commerce against Monroe spell complete service to the user. 
bribery and other corrupt trade practices, and that the 
pened ter da —— oan a me yey io file a iad of this The coupon below simplifies your request 
resolution with all members o 1e ouse judiciary com ‘ 7 Ke 
mittee and to urge all members of this association to write for further particulars ora demonstration in 
vege A ‘ae n and senators requt¢ sting their support your office on your work. Use it—no obliga- 
o this legisiation P 

(3) Whereas, American industry during the year 1921 tion on your part. 
has generally gone through a drastic process of liquidation 
not only in production costs, including labor, but also in Monroe Calculating Machine Company 


distribution expense, even to the sacrifice of any possible 2 
I ¥ 3 General Offices 




















profits, and me 

Whereas, a notable exception to this general movement Woolworth Building New York 
has been the publishing industry, especially the newspaper Member of the Nationa! Association of Office Appliance Manufacturers 
branch, in spite of the fact that its production and material Over one hundred offices in United States and Canada rendering Monroe service 
costs have declined to a substantial degree; therefore be it 

Resolved, that the members of the Association of Na 
tional Advertisers be urged to continue to bring to th TEAR OFF AND MAIL THIS COUPON 
attention of publishers the necessity of their catching up Ee 
with the liquidation movement by a more general reduc- 


Monroe Calculating Machine Co., Woolworth Building, New York | 


tion and readjustment of advertising rates in 1922. 

(4) Whereas, the Secretary of State of the United 
States of America has presented to the Limitation of Arma 
ment Conference in Washington a plan whereby the danger 


of another world war may be rendered remote, be it , a ir | 


Without placing us under any obligation, send us a copy of 
“LETTING THE USER SPEAK” 





Resolved, that we, the members of the Association of 
National Advertisers (in convention assembled), express My Name ——_—____— 
ourselves as in full accord with the aims and aspirations 
of the Administration in its efforts to effect a reduction Address 25 ae % 


ee ; : O, A, 12-21 
and limitation of the armaments of the powers. ee a cee ses iam oun teen ea 
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A Timely 
Sales Opportunity 


In line with the expected revival of business 
for next year, the Seal Joint Safe is of par- 
ticular interest to the executive. 


In the first place it provides for the sys- 
tematic filing of records and valuable papers 
within handy working reach during business 
hours. 


Of even greater importance, it assures cer- 
tain protection ot his papers against fire, theft 
and meddling at all times. 


When the door of the Seal Joint Safe is 
closed, an invisible continuous rim of steel 
from all four edges of the door wedges into 
the jamb and completely seals the safe con- 
tents against heat, flame, smoke and water. 


This exclusive Seal-joint feature, in combi- 
nation with the fire-resisting construction of 
the safe itself, affords security against fire 
hazards that has successfully withstood the 
most severe practical tests. 


Live dealers who can see the unusual sales 
opportunity offered by the Seal Joint Safe will 
find it to their interest to investigate this 
proposition. Write today for details and 
prices. 


38 Years of Knowing How 


The National Safe Company 


Founded as The National Safe & Lock 
Company in 1883. 
CLEVELAND, U. S. A. 


Makers of High Grade Bank Equipment, 
Safes, Vaults, Seal-joint Safes. 
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The officers elected by the Association of National Ad- 
vertisers are: George S. Fowler, president (Colgate & 
Company); vice presidents—P. L. Thomson (General 
Electric Company), R. N. Fellows (Addressograph Com- 
pany), G. L. Sumner (International Correspondence 
Schools); Directors—F. N. Sims (Timkin-Detroit Axle 
Company), P. M. Zimmerman (National Lamp Works of 
the General Electric Company), Walter Weeden (The 
George W. Blabon Company), W. S. Ashby (Western 
Clock Company), E. E. Taylor (Carnation Milk Products 
Company); hold-over directors—H. K. Gilbert (The Oliver 
Typewriter Company), W. T. Schollar (Lakewood En- 
gineering Company), E. T. Hall (Ralston Purina Com- 
pany), E. I. LaBeaume (Hercules Powder Company), W. 
A. McDermid (Autographic Register Company), T. C. 
Tucker (California Almond Growers’ Exchange), J. S 
Wichert (Mellins Food Company of North America) 


A Friend in Need to the Advertiser. 
“The Inner Side of Advertising” is the title of a new 


book by Cyril C. Freer, late of the London Daily Mail and 
for seven years advertising manager of Roneo, Ltd., also 
lecturer on advertising and selling methods to the London 
Polytechnic in Regent street. This book is perhaps in sev- 
eral respects unusual. It is a text book, yet it is not heavy 
or pedantic. The author shows the reader advertising 
from within, dissecting it into its members and explaining 
each in detail. The book is practical and helpful and at 
the same time breezy and readable. To this author, ad- 
vertising is selling. He says, “shillings and pence speak 
in commanding tones. In advertising they are the sign 
from Caesar. Shillings and pence stand for success. Want 
of them stands for failure. If an advertisement pays, it 
is good. If an advertisement does not pay, it is not 
good.” Mr. Freer has only one test for advertising— 
does it pay and he tells you not only what to do to make 
it pay, but how to keep track of resuts. 

The book carries over fifty illustrations each of which 
fulfills a definite purpose. Author and publisher have 
endeavored to obtain just the right illustration in every 
case and to produce them in the best way possible. Then, 
there are examples of good advertisements and bad ad- 
vertisements, good display and bad display, miniature lay- 
outs, half tone blocks, line blocks, Rembrandt light draw- 
ings, three color process, wood cuts, lettering, booklet 
covers, etc. Two pages are devoted to showing proof- 
readers’ corrections, while an appendix gives pages of 
distinctive display types in al! useful sizes. In connection 
with the book there is a glossary of advertising terms, 
and for the benefit of students and junior members of 
advertising staffs, there is a series of lessons on adver- 
tising. 

This book by Mr. Freer is a practical work from the 
pen of a man who has had a long and useful experience. 


A New Contest. 


The Toledo Metal Furniture Company, of Toledo, O., 
are putting on another contest following their filing stool 
contest which was held in June and July. Prizes will be 
provided for every dealer and a low quota that the organ- 
ization can make. Two stools per man is the slogan and 
quota for the new contest and the time is from November 
1 to January 1. The reward accrues to the business of 
the dealer in the form of an extra allowance on terms—2% 
off for cash in thirty days or net sixty on all orders for 
file stools and file and vault tables marked for the contest. 


Woodstock Salesmen Dine at Chicago. 


The city sales force of the Woodstock Typewriter Com- 
pany, Chicago, enjoyed a dinner at the Stevens building 
restaurant November 22. There were eighteen present. 
The general sales office was represented by Messrs. 
Wright, Williams and Brick. Dan MacArthur, handling 
special Chicago sales assignments, was toastmaster. An 
excellent dinner was followed by constructive discussions 
on the local situation. 


Shaw-Walker Salesmen Transferred. 


Charles W. Marsh, formerly of the St. Louis store 
of Shaw-Walker, and Charles Kinkade of the Detroit 
store are now members of the general sales department, 
calling on the trade in the South and Middle West 
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100% 
VALUES IN 
PATTERNS 
MATERIALS 
FINISH and 
CONSTRUC- 
TION 664-C Oak 
GUARANTEED in Shelbyville Desks 


Live Dealers Only, Wanted for Exclusive Sales Agencies 


SHELBYVILLE DESK CO. 


SHELBYVILLE, INDIANA 




















THE CLIMAX LINE DATER and a ttn d A SERIES of CLIMAXES 
NAME PLATE DATER can also be fur- The Greatest TIME SAVERS on the MARKET 
nished with Wheels for all languages. These Machines are ALL METAL (with the ex- 


ception of the Rosewood handle) with metal 
type and figures, giving neat, clear-cut impres- 


THE TRAUT & HINE M’FG CO. also sions. They are self-inking, dust and rust 
. ° proof, absolutely accurate, compact, neat and 

make thumb tacks, pencil clips and the of exceptional appearance. The Climax ma- 
chines do identically the same work and in 


just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 
machine. Prompt deliveries, 


well-known “Kon Kave Kut” Pencil 


Sharpener. 


CLIMAX LINE DATER 
CLIMAX NUMBERING MACHINE Patented, other Patents 


Patented, other Patents Pending 











Siz Wheels Our proposition for 

















7 to 999,999 dealers and agents in 
Three all countries of the 
revered world is an attractive 
Fa ANSWERED one. Write for our 
Duplicate. JUL 1 5 "20 illustrated catalog. 
Facsimile of Imprint eam 
bf 9 


LIMAX 


THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U. S. A. 
123456 FACTORY, NEW BRITAIN, CONN. U. S. A. JUL.46°207 


Facsimile o { Imprint Expert Department fer Europe and the British Empire, 9 and 10 Cheapside, Londen, E. C. 





Facsimile of Imprint 
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se : No. 6560 iy 
Valley City Desks 
FLAT TOP—ROLL TOP—TYPEWRITER MAHOGANY—OAK 


We make more than forty different desks, all shown in the Blodgett Build- 
ing, Grand Rapids. ~ Dealers, we shall be pleased to send you our catalog. 


VALLEY CITY DESK COMPANY : Grand Rapids, Michigan 




















The Way to 
Judge Value 


OU don’t know how much a STEEL FILING CABINET 


costs you, when you pay for it. You won't know until after 
a few months. That is when you learn that 


Aurora FILEs AND CaBINETS 


really are better values. The price may be slightly higher 
because it costs more to make our kind of Filing Cabinets. 
But they look so much better and last so much longer that in 
the end they cost less. 








Their design and construction are based on a comprehensive understanding 
of the needs of the well-regulated office. These cabinets possess that 
careful workmanship, and because of their variety of styles and sizes 
you will find one to fit every one of your customer’s needs. 


“It's a better file, if made by” 


AURORA METAL CABINET WORKS 
The file that decreases AURORA, ILLINOIS, U. S. A. 
costs and increases profits. New York Representative: 52 Park Place, New York City 
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The Guest Book. 


The following gentlemen called at the office of this 
journal last month and left their signatures in the Guest 
Book: 

A. ROY MAC DOUGALL, a prominent Canadian sta- 
tioner, was in Chicago from Toronto on November 5. Mr. 
MacDougall says that conditions in Canada are looking 
up and that the prospects now are for increasing business 
as the winter advances. 

JESS W. HADLEY, formerly of Denver, but now of 
Kansas City, Mo., where he and his brother recently pur 
chased the National Lithographing Company, paid a visit 
to Office Appliances on November 7. Mr. Hadley is an 
optimist and an enthusiast upon the possibilities of the 
great Southwest. 

O. J. OLIN, of the Northwestern Paper Goods Com- 
pany, St. Paul, Minn., called at this office the early part 
of last month. 

ARTHUR S. AUSTIN, representing Frank A. Weeks 
manufacturing Company, New York, was in Chicago in 
November on a trip through some of the important cities of 
the Middle West. He favored the office of this publication 
with a visit on the 9th. 

H. W. RUTHERFORD, who for some time has man- 
aged the interests of Ditto, Inc., at their Cincinnati office, 
paid a visit to Office Appliances on November 10 on his 
way to Oklahoma City, Okla., where he will open an office 
for the sale of Ditto duplicators and other office machines. 
Another item giving additional details appears elsewhere. 

J. MUGGLI, for many years a representative of the 
Underwood Typewriter Company in Germany, with offices 
at Frankfort and Berlin, and CASAR MUGGLI, Under- 
wood representative for Switzerland, with headquarters at 
Zurich, inscribed their names in the Guest Book early 
last month. Additional information concerning these gen 
tlemen appears elsewhere. 

E. T. MAC INTYRE, of the Defiance Manufacturing 
Company, New York, N. Y., visited Chicago in the in- 
terests of his company on November 10, on which date 
he called at this office. Mr. MacIntyre was accompanied 
by HARRY L. SHORT, also of the Defiance Manufac- 
turing Company. 

G. LINDBLAD, of Axel Wibel, Inc., Stockholm, Swe- 
den, spent several days in Chicago last month. He was 
here in the interests of his house, and during his stay 
took occasion to demonstrate the calculating machine, 
“Facit,” described in the New Machines and Devices De- 
partment. Mr. Lindblad says business conditions in Swe- 
den have been below normal for some time, but there 
are present indications of some renewal of activity. The 
Scandinavian countries have not suffered severely in de- 
preciation of their currency, but the effects of the depre- 
ciated currencies of neighboring countries are very evident. 
Sweden is looking for a gradual revival of trade as the 
financial and industrial conditions of Europe generally 
improve. This will take time, but it is even now on the 
way. Mr. Lindblad returned to Sweden late last month. 

J. W. MESSIMORE, general sales manager of the Na- 
tional Safe Company, Cleveland, Ohio, spent a few min- 
utes in the office of this journal about the middle of last 
month. Col. Messimore was here in the interest of his 
company. 

A. H. BARKERDING of Mittag & Volger, Inc., Park 
Ridge, N. J., called at this office a week or so ago. Mr. 
3arkerding, by the way, has just been elected mayor of 
Park Ridge. Hats off to His Honor. 

GEORGE BRUNNER of the Postcraft Company, Inc., 
Utica, N. Y., was in last month, in the interests of his 
company. He called at this office on November 16. 

C. O. FERGUSON, of the Class Journal Company, New 
York, paid a visit to Office Appliances on November 16. 

N. I. BASSETT of the Democrat Printing Company, 
Madison, Wisc., spent a few minutes in this office on the 
21st of last month. 

T. H. PANCOAST, sales manager of the Thaddeus 
Davids Ink Company, New York, spent a few minutes in 
this office on November 28. Mr. Pancoast was accom- 
panied by Mr. White, who covers a middle western terri- 
tory for the Thaddeus Davids Ink Company. 

N. NAKAMURA of Haibara & Company, Tokyo, Japan, 
was one of our visitors from abroad last month. Mr. 
Nakamura called on November 23 and left his signature in 
the Guest Book. Some further information concerning Mr. 
Nakamura, with his likeness, appear on another page. 
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Pack Them 





Tough, strong MAYVILLE FOLDERS 
carry a maximum load of letters and pre- 
serve the good condition of their contents 
under conditions where other folders 
(made of weaker stock) would come to 
pieces, resulting in damage to the letters 


inside. 


By the use of 


Color Classification 
in Filing 
they shorten the distance between the file 
guide and the desk top, thereby facilitat- 
ing reference and speeding up the work 


of the correspondent. 


A short explanation of their merits will 
close the sale for you every time. There’s 
another good reason for selling MAY- 
VILLE FOLDERS,—ask us about it on 
your letterhead. It will pay you to carry 
them in stock in the different sizes and 
colors; the quality builds up your 
prestige, the profits justify your faith. 
Pack them to the limit— 


They'll Stand It! 
Geo. W. Millar & Co., Inc. 


284-290 Lafayette St., New York, N. Y. 


Also makers of standard quality 


‘‘“MAYVILLE* 
Die Wiping Paper, Adding 
Machine Rolls an 
“MAYVILLE” 
Treated Tympan 
and Offset 
Papers 
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Gue*- ( G oose Leet Produc*- fa. 














The Time is Short 


in which to equip a customer 
with loose leaf catalogs for use 


the first of the year. 


Perchance— 


you have not yet told him that 
HIS SALESMEN will save 
time and show his line to better 
advantage if 


EQUIPPED WITH 





FAULTLESS FLEXIPOST 
CATALOG BINDERS 


which hold the leaves firmly 
in place by screw compression 
and have no protruding posts. 


Can you talk 


intelligently on the subject 

when your customer asks you 

—as he probably will—about 

Loose Leaf Catalog Covers 
and Binders? 


Stationers Loose Leaf Co. 


342-344-346 Broadway 
MILWAUKEE, WIS. 




















BRANCHES: 
174 Wooster St., New York 23 North Franklin, Chicago 
Li SE > 4 
Loo Leet Produc*+ loose Leet Products 

















St. Louis to Have Business Show in January. 

The office appliance men of St. Louis have decided that 
a live, well advertised, representative business exposition 
would benefit those exhibiting—stimulate trade, and in 
general prove a profitable investment. 

Enough firms have manifested sufficient interest to as 
sure the success of the show, but everyone who has an 
office appliance of merit is invited to exhibit his product, 
as the sale of one appliance helps to sell others. 

St. Louis has not had a business exhibition for five 
years. Improved business conditions in this market makes 
it a profitable one to cultivate at this time. 

Briefly the plans are to appoint committees to super- 
vise the allotment of space, entertainment, etc. The pub- 
licity will consist of both newspapers and direct adver- 
tising. Enough tickets will be distributed to assure an 
attendance of approximately 75,000. The show will be 
conducted on the basis of actual cost. Each space will 
be uniformly decorated and is 8 by 10 feet on the aisle 
and will cost $100 per booth, including everything. There 
will be no extras. 

This show is to be held at the Coliseum January 16 to 21, 
inclusive. The committee states that booths are selling 
rapidly. 

F. B. Mason, of the Mason Office Device Company, 414 
Fullerton building, St. Louis, is temporary secretary and 
will be glad to give further information regarding the 
enterprise. 


Late News Notes from Seattle. 


The Converse Company, Inc., which does an extensive 
business in Oregon, Washington, British Columbia and 
other portions of the Pacific Coast, reports a gradually 
quickening condition of trade in the lines of office machin 
ery, office furniture, etc., the company handles. H. C. 
Converse, the manager, says there is always business if 
one goes after it vigorously.—J. B. Irwin, for four years a 
Converse representative in Seattle, and manager of the 
Portland office since the first of the year, is making a good 
record for the Portland branch.—W. E. Butts, an experi 
enced office furniture man, formerly of Los Angeles and 
recently with the Lowman & Hanford Company and the 
Seattle Office Equipment Company, has joined the staff of 
the Converse Company at the Seattle office. 

* * * 

N. E. Hightower, for several years past manager of the 
Remington office, has been transferred to the Cleveland 
office. C. S. McAlister, who takes Mr. Hightower’s place, 
comes from the Salt Lake office. 

x * x 


The Business Equipment Sales Company, with Seattle 
headquarters at 208 Commercial building, has recently 
taken the agency for the Noiseless typewriter for Western 
Washington. F. E. Barrow, formerly of Minneapolis, is 
now at the head of this concern. This company is the 
agent of the Ediphone, and handles in addition high grade 
office supplies. Garrett B. Smith of Everett will handle 
the Noiseless in that city, and E. F. Taylor will handle 
both lines in Southwestern Washington. H. B. Baker & 
Co. at Tacoma carry both lines for the Seattle firm 

x * * 


Miss Helen Maxson of the Hall Typewriter Agency, 
which has the Corona machine for the Seattle district, left 
recently to spend the winter in San Francisco. Miss Max 
son is the retiring president of the Seattle Business and 
Professional Woman’s Club. 


Blotter Carries Sound Philosophy. 


We are indebted to James B. Lynch, a traveling repr« 
sentative of the Miller-Bryant-Pierce Company, Aurora, 
Ill., for a blotter gotten out by the Dorsey Company of 
Dallas, Tex., bearing some bits of widsom worth passing 
along. Here they are: 

“T am learning that success is a matter of habitual con 
centration upon higher ideals. I am what I set out to be. 
The things I read and talk about today and the thoughts 
I think today are a forecast of what I shall become 

“I have learned that I am a composite of the things 
I have said, the thoughts I have nurtured, the company 
I have kept and the habits I have formed. 

“IT am learning that success lies within myself—in my 
brain, my ambition and my _ determination—and that 
difficulties and hard experiences are not to be dodged, but 
met with courage, that they may be turned into future 
capital.” 
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Stock Size 
Openings for 
various widths 


Absolutely Dependable Merchandise 
The besi-beb Furniture Co. 

















The Counteraiiie pe = 
| Bigger Business— 


Give Fiberstok Envelopes a fair chance on your dis- 
play counter and they will sell themselves. Extraordi- 
nary durability, attractive appearance, convenience 
and economy will win over your most critical cus- =f 


PO QORSR PSA ERROR ROR ERE ROR Ea 








FLAT and EXPANDING ENVELOPES, FOLDERS 
FILE POCKETS, FILES, and Other Specialties 


Write for FREE SAMPLES and Catalog 5 
illustrating the full FIBERSTOK Line 
with A Selling Plan for Your Territory 


NATIONAL FIBERSTOK 
ENVELOPE CO. 
429-447 Moyer St. 


PHILADELPHIA 


Gea ken 


21 Park Row Merchants Laclede Bidg. 
NEW YORK ST. LOUIS 


Ss 


IMPROVED VERTICAL FILE POCKET 
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**KEEPiING TABS ON THINGS” 
WITH 
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INDEX TABS 
All strips are six inches long and 
made of celluloid (pyralin.) 
Any strip can be made into Index 


Tabs of any color and attached to 
form any projection. 





























Stationers everywhere are selling 
U-Kut-Em Index Tabs successfully. 


Write le for Samples and Prices. 


UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 
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DEALERS! 


New lines of the highest 
grade Carbon Papers for 
Special Imprint and in 
Reams. 


Compare the quality. 


Send for samples and 
prices. 


“You will be pleased” 


CARRIB 


pata Manufacturing 


Corporation 
ROCHESTER, N. Y., U. S. A. 








YS EE ‘5 PS 


wees ay: OF ih 
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“Liberty 


in colors 











Above styles (except Rex Clips*) 
mounted on cards of } gross each. 
*Rex Clips come 1 dozen to the card. 


New Window Display Cards 
—write for them 


L. D. VAN VALKENBURG CO. 


HOLYOKE, MASS. 


New York Chicago 
225 Fifth Ave. 202 State St. 


San Francisco 
444 Market 











wae 
ree 
NAME FOLDER, # CUT, ALL RIGHT POSITION 


i 
er, ot 


NAME FOLDER, § CUT, 3rd AND 4th POSITIONS COMBINED 


| 
oo _— 


NAME FOLDER, 4 CUT, ALL RIGHT POSITION 


System folders with printed 
or plain tabs at attractive 
prices. Send for samples. 


Orv. FILING SUPPLY Co, 


FORMERLY RECORD CARD CO. 
382 Jefferson Street, Brooklyn, New York 


CHICAGO SALESROOM 
106 No. LaSalle St. 
PHILADELPHIA OFFICE 


NEW YORK OFFICE 
939 Drexel Building 


,23 White Street 
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Sor the ATCNION ofthe” 
\Manulacturer., 





VOT! Vanufacturers should read this department, f 
announcements trom firms at home and tbroad 
regarding their requirements for goods Many of these a 
uncements outlin busmess opportunitics of wnporta 
manufacturers in this field. 
Atlanta, Ga.—The Moberly Furniture Company, 61 South 
Pryor street, wishes to add to its line of office furniture 


and specialties. 
Chicago, Ill—A sales executive and organizer, with a 
record of .uccess, desires a new connection as an Eastern 


representative of a sound, progressive concern handling 
American office equipment. He has fourteen years’ expert 
ence in this line Thoroughly familiar with the metro 


politan field, including the New York financial district 
Is fully conversant with sales work and the handling of 
large deals. Can finance himse’f. Address, S-37, ca 
Office Appliances, 417 South Dearborn street, Chicago, |] 


Fort Dodge, Iowa.—O. P. Barton, 751 Wahkensu apart 


ments, wishes to hear from manufacturers of specialties 
which he can sell direct to offices nN | ywwa al d surrounding 
territory. 

Juneau, Alaska.—H. F. Dott & Company plans adding 


to the present lines of office supplies and equipment 
LaPaz, Bolivia—A. B. Pullen & Company desires to 


add to the lines of office equipment carried. The company 
has branches and agencies in the principal cities of the 
republic. American manufacturers interested in the Bo 
livian trade are invited to send catalogues and price lists 

Los Angeles, Calif—James H. Davison, Engstrum apart 
ment hotel, 623 West Fifth street, is looking for brokerag« 
lines to handle in the territory West of Denver. 


Montgomery, Ala.—The Brown Printing Company has 
organized a stationery department, to be housed in a new 


building now being erected adjacent to the print shop 
Catalogues are requested from houses in the stationery 
and allied lines 

New York, N. Y.—The Phoenix Ribbon & Carbon Com 
pany recently established a new store handling commer 
cial stationery and office supplies at 74 Trinity place It 
is planned to add later office furniture, filing equipment 
typewriters and other office devices 

Paris, France.—Klene Feres, 38 Rue Condorcet, is in 
terested in the importation of office machinery and « 
ment. Manufacturers are invited to communicate 

Prague, Czechoslovakia.—Junta Trading Association 
Ltd., of this place, announces that it desires to become 
the representative of firms who produce articles of office 
equipment. The association will give necessary references 


San Juan, Porto Rico.—Rivere Chaves & Company, 31 
San Francisco street, wish to purchase direct from manu 
facturers pencils, penholders, rulers and school supplies 
References can be furnished. 

San Francisco, Calif.—The Robinson-Pinney Company, 
525 Market street, is now handling ribbons and carbons 
\dditional lines are desired. Manufacturers of typewriter 
accessories and stationery items are invited to communi 
cate, with a view to establishing business relations. 

Shanghai, China.—Wood Brothers, 445 Hardoon Road, 
importers and exporters, desire to receive catalogues, prices 
and trade terms from rebuilders of typewriters and manu 
facturers of office appliances. 

Stockholm, Sweden.—AB Automatic, Bryggaregatan 6, 
wish to represent American manufacturers of office equip 
ment in Sweden. The members of the firm have had many 
years’ experience in this line. The business was recently 
organized to undertake the introduction of modern office 
appliances in Sweden 

Tegucigalpa, Honduras.—Libreria Moderna, wishes to 
represent manufacturers of office supplies and equipment, 
including typewriters, calculating machines, furniture, ad- 
dressing machines, calendars, paper and envelopes, filing 
cabinets, waste baskets, all kinds of memo books, fountain 
pens, paper fasteners and clips. Catalogues and proposi- 
tions are requested 

















Lightning Letter Opener 
Starting the Day’s Work 


‘“We’re cutting down 
all expenses!” 


When Mr. Business Man says that to the 
LIGHTNING salesman, he gets a come- 
back quick and to the point—‘“‘Sure, ’'m 
here to help you.” Getting work started 
without delay and kept up until quitting 
time cuts down office expense. It means 
distributing the load evenly over all hours 
of the day, besides extending production 
time in the morning and night. 


IGHTNING 


etter Openers Envelope Sealers 


save valuable working hours in opening 
the incoming and sealing the outgoing 
mail. They are always ready for work 
and they soon pay for themselves in im- 
proved working conditions and time 
saved. Their simple, sturdy construction 
insures uninterrupted service. 


If you can measure up to the qualifications, 
we want you to act as LIGHTNING agent in 
one of the several excellent territories we 
have still open. These machines are not ex- 
periments, they have stood the test of time and 
service for years. It is an opportunity to es- 
tablish a permanent, profitable business for 
yourself, as many of our district representa- 
tives have done. Write us of your experience, 
ability and field of operation, and we shall 
gladly send you full particulars. 


The Bircher Company 


INCORPORATED 


ROCHESTER, NEW YORK 


Lightning Envelope Sealer 
Finishing the Day’s Work 
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Sound Selling Reasons 
why you should stock the 


Silent Secretary 





Thoroughly practical 
Keeps the desk 
A new style desk 

Unusually attractive 
Design and .beautiful finishes to harmonize perfectly 


action. 
reference 


clear for 


always 


file for instant 


with finest office equipment. 

Moderately priced 
Quantity production insures correct pricing. 
6 section $3.50, 9 section $4.50, 12 section 
$5.50, List 
Genuine leather, $5.00, $6.00 and $7.00, List. 


Secretary will amply repay you— 
The novel arrangement of label holders 
gives compactness and takes only a trifle more room 
than an ordinary letterhead. Sides are built to prevent 
papers from protruding, thus insuring orderly appear- 
ance. Unique expansion feature prevents any hump or 
bulge when in use. A desk file that is highly appre- 
ciated by business men! 


Display of the Silent 


sales are sure. 


Write to Desk 9 for sample on approval. Liberal discounts to dealers. 
If your dealer cannot supply you, send order direct, with his name 


W. E. THAYER CO., INc.. MOUNT VERNON, N.Y. 




















Te 


HOW TO REPAIR 
UNDER WOODS 


A new edition of our 
complete illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 


jworP & Marry 


TYPEWRITER Co 





79 Queen St. 
LONDON, E. C. 


BOSTON, 
Mass., U.S. A. 





tone renennnninet 
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Opportunities For Foreign Trade. 

The business tips which follow are collected from the 
various points where the United States has consular off- 
cers and commercial attaches. If the reader wishes to fol- 
low any of the prospects, he can obtain the name and ad- 
dress by requesting the information from the Department 
of Commerce, Bureau of Foreign and Domestic Commerce, 
Washington, D. C., mentioning the number which identifies 
each item. This information can also be f 





obtained from 
the district and co-operative offices of the department. 


DISTRICT OFFICES COOPERATIVE OFFICES 
9 : Continued 





New York: 734 Customhouse. Columbus. Ohio: Chamber of 

Boston: 1801 Customhouse. Commerce 

Chicago: 1424 First National Dallas, Tex.: Chamber of Com- 
Bank Building. merce. _ 

St. Louis: 1209-1210 Liberty payton, Ohio: Dayton Cham- 
Central Trust Co. Building ber of Commerc 

New Orleans: 214 Custom- El Paso, Tex Chamber of 
, house. a Commerce. 

San Francisco: 307 Custom- Indianapolis, Ind.: Chamber of 
house. nes Commerce. 

Seattle: 515 Lowman Building Los Angeles, Calif.: Chamber 

Manila, P. I.: George L. Lo- ( . 


of Commerce 
Newark, N. J 
Commerce. 
Norfolk, Va.: Hampton 
Maritime Exchanges 
Philadelphia, Pa ( 
of Commerce 


gan, Mer. 
COOPERATIVE OFFICES. 
Akron, Ohio: Chamber of Com- 


merce. 
Baltimore, Md.: 


Chamber of 
Roads 


chamber 


Export and 


Import Board of Trade. Pittsburgh, Pa Chamber of 
Chattanooga, Tenn.: Foreign Commerce. 
Trade Secretary, Southern Portland, Ore.: Chamber of 


Commerce. 


Railway System. 
Cincinnati, Ohio: Chamber of Richmond, V 


me 


Commerce. Commerce. 
Cleveland. Ohio: Chamber of Syracuse, N. Y.: Chamber of 
Commerce. Commerce. 


Most of these items are quoted in full, as reported by 
the Bureau of Foreign and Domestic Commerce, in the 
thought that where a miscellaneous list of requirements is 
stated, the character of the inquirer’s business will be re 
vealed. 

These items are given identifying numbers, to avoid pro- 
miscuous publications of the names connected with For- 
eign Trade Opportunities developed by the Department of 
Commerce. The names and addresses must not be pub- 
lished by their recipients. 

Furniture. 

238.—A furniture merchant in Japan desires to purchase 
household and office furniture, such as tables, desks, chairs, 
rugs, linoleum, and curtains, of good quality. Catalogues 


and quotations c. i. f. Keelung, Taiwan, are requested 
Payment: Cash with order. Reference. 
General. 

241.—An agency is desired by a manufacturers’ repre 
sentative in New Zealand for the sale of all kinds of 
advertising calendars and advertising specialties Refer 
ence. 

278.—A commercial agent from Australia is in the United 
States and desires to secure the representation of manu 
facturers for the sale of goods throughout Australia, pat 
ticularly in general mechanical lines. Referenc: 

285.—A firm of commercial agents in The Netherlands 


article suit 


yunding 


desires to secure agencies for the sale of any 
able for wholesale selling in Holland and 
countries. References. 


surre 


281.—A mercantile firm in Japan desires to secure an 
agency for the sale of all merchandise which will find a 
ready market in that country. Correspondence with man 
ufacturers, producers and suppliers is sought. Reference 

311—A firm of manufacturers in India desires to pur 
chase machinery for small industries, especially for the 
making of cotton piece goods, pen points, paper clips and 
fasteners, tin buttons, and various grades of lace Cata 
logues are requested. Quotations should be give 4 
Indian port. Cash to be paid. References. 

316.—A firm of importers and manufacturers in North 
China desires to secure the sole agency for the sale of 
any American goods which would find a market in that 
country. References. 

Stationery. 

See No. 327, under Typewriters. 

Pens and Pencils. 

252.—A firm of importers in India desires to purchase 
and secure an agency from manufacturers for the sale of 
watches and clocks, gold, silver and rolled gold jewelry, 
fountain and stylo pens, spectacles, lenses and frames, 


cutlery, sewing machines, typewriters, camp furniture, bi 


cycles, motor cycles, automobiles, cinematographs and 
films, toys, dolls and electric novelties. Quotations should 
be given c. 1. f. port of India. Payment to be made 


through bank against documents. Reference 
(Continued on Page 181.) 
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Go after this business. 
Many of your customers 
are users of coin bags— 
every bank, factory and 
theatre uses them in large 
quantities. 

Bemis Coin Bags are accu- 
rately sized—sturdily made 
—long wearing. 


Write for prices, catalog 
and special information 


Bemis Bro. Bag. Co. 


Cupples Station 


ST. LOUIS - - MISSOURI 








Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the _ greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
54th Avenue & 20th Street CICERO, ILL. 





PAT. DECEMBER 21, 1915 








On Ocean Front Fireproof 


Che Breakers 


ATLANTIC CITY, N. J. 


Unusually Attractive During 
Autumn and Winter Seasons. 
Rates Greatly Reduced. 


UXURIOUS, heated Solarium, 
bathed in sunshine, overlooking 
the ocean, where charming afternoon 
musicales and complimentary ‘‘Five 
O’Clock”’ Tea Service invite complete 
relaxation after your return from an 
outing on the exhilarating Board- 
walk, or from the Golf Course. 


American and European Plans 


New Golf Club Privileges Fireproof Garage 























ney to Make Sales Now 


N AKING sales now is not 
a matter of high pres- 
sure salesmanship but of 
handling a line that has an 
individual appeal. 

This is why keen mer- 


“Dp: chandisers are making busi- 
Rigid ness good with this James- 
asa town Metal Desk. 

B Let us tell you how elec- 
eam tric spot and acetylene gas 
of welding makes it absolutely 

- rigid; how knock-down con- 

Steel struction saves transporta- 


ion and storage costs; how 
you can sell it at a price 
that enables you to get busi- 
ness now. 


THE JAMESTOWN METAL DESK CO., inc. 


Jamestown, N. Y. 
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The 
Standard 
Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, light- 
est and speediest on the market. Saves 
time and money. 

It is a portable safe for your postage 
stamps. 

Endorsed by thousands of well-known 
users, including: 


Standard Oil Co. 

Bell Telephone System 
United Shoe Machine Co. 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 





DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


STANDARD STAMP AFFIXER CO. 
EVERETT, MASS. 

















Everything Known In 
Loose Leaf Devices 


Our large modern manufacturing 
facilities enable us to handle yout 
entire business in a faster, mor 
efficient and more economical and 


original way. We are experts i! 


designing and manufacturing d 
vices to fill your own specifications 
Also, we manufacture complete 
lines of serviceable devices fore 


most of which is 


THE “PERFECT” LINE 


Our catalog and price list 
demonstrate to you that we have 


a real proposition. Ask for it 


The Chicago Binder & File Co. 


118 S. Clinton St., Chicago, III. 














Christmas 


RDER NOW for the holiday rush 
Fulton Office Specialties of Proved 
Value. In thousands of offices are 
found in daily use these tested time 
and money savers: 
Fulton Faultless Self-Inking Stamp Pads 
Non-Blu ring Stamp Pads 
Line Daters Numberers 
Rubber Type Printing Outfits 
Sign Markers Office Stamp Outfits 
Rubber StampInk  Indelible Ink 


Note: If you wish to in- 
crease your Christmas 
Profits send $7.50 for two 
dozen Wizard Games ( Re- 
tail Price 50c.), a great 
source of profit to dis- 
criminating stationers. 


pan 









— 
erena! | 


FULTON SPECIALTY CO. i Se 
Elizabeth N. 7 a iz 














OLD TOWN 


CARBON PAPERS 


are manufactured according 
to our special formula. They 
are supplied in twenty differ- 
ent grades for typewriter, pen and pencil, in all the 
various colors and finishes. They are more lasting 
ind flexible of utility. Thus, do they guarantee 
satisfaction. 


OLD TOWN ana CROWFOOT 


TYPEWRITER RIBBONS 


are the result of the same formula, hence they 
bear the same durableness, 
quality and utility which , a 

is apparent in the carbon | 

papers. These two brands LO aie) ("ae 
are boxed in attractive lith- 1 @) {nok MARK REGIS Teg 
ographed bhoxes. Consist- , 
ent performance and per- 
manence guarantees satis- | 
faction. Write for our 
proposition. 


Old Town Ribbon : 


and Carbon Co., Inc. 
245-247-249 Centre St. 
New York City, U. S. A. 





fey-¥-1-1¢]) mam 
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Atlanta, Ga.—-The 
Frater, of the Wilson 
Atlanta, Ga.—John Selden, of the 
npany, called on the local trade late 
Atlanta, Ga.—S. Dimmitt, representing the Irving-Pitt 
Manufacturing Company, has had several states in this 
icinity added to his territory. 
Chicago, Ill.—Arthur Hoagland and Paul Proehl, of the 


\tlanta trade was covered by Henry 
Company 
National Blank 


October. 


Jones Loose Leaf 


Book 


ing-Pitt Manufacturing Company, attended the Kansas 
vention the vcr me “te 
Chi cago, Ill.—-J. J. Means, who travels the central West 
rom Cincinnati for The Sam’l C. Tatum Company, visited 
he Chicago branch November 19. 
Ill—F. B. Towne, president of the National 


teesating 
Blank Book Com; v, called at the Chicago office Novem- 
5. He returned to Holyoke via Detroit and Cleveland. 


Chicago, Til.—¢ Wall has been assigned to 


( uurtney 1 


Chicago ranch of the Irving-Pitt Manufacturing 
(ompany He s transferred from the factory at Kan 
sas City, Mo 

: 
Chicago, Ill.—Fred Dopfie, with The Sam’l C. Tatum 
ranch here, was married in St. Louis last month. He 
vas formerly with the Skinner & Kennedy Stationery Com 
any, ot. Louis | j 
Holyoke, Mass.—A group of members of the Boston 


Stationers’ Association was guest of the National Blank 
Book Compan y November. 
<a ladelphia, Penna.—Robert S. Otter & Company, 147 
orth Seventh street, has taken additional 
” Philadelphie. Penna.—]. G. Ure, 
ne., toured the Eastern centers lately, 
ttention to the college towns. 
Philadelphia, Penna. —A conference of the Eastern man- 
gers of the Heinn Company, Milwaukee, Wis., was held 
it Philadelphia wee month. Frank Wood, director of 
sales, met with representatives from Pittsburgh, New 
York, Baltimore, Boston, Buffalo, Cleveland and this city 
San Francisco, Calif.—George Wolcott, of the 
itt Manufactur Company, was in 


space. 
sales manager for Lefax, 
paying special 


Irving- 
Southern California 


< irly in weet 
San Francisco, Cal'f.—lFred Baxter. of the National 
»lank B 0k (om pany, made one ot his periodical visits 
the local trade in November 
(Manufacturer—Continued fron ‘age 178.) 
Typewriters. 
242 \ mercantile firm in France desires to purchase 


rom American firms for the sale in Roumania of sugar, 
tea, coffee, cottonseed oil, cotton cloth, new and rebuilt 
typewriters, quebracho extract, leathers, raw cotton, tin 


plate, rosin, cocoa, vanilla, and paraffin. Quotations should 
e given c. i. f. Roumanian port. 
317 \ merchant in France desires to secure an agency 
yr the sale of rebuilt typewriters. Quotations should be 
ven c. i. f. French port. Payment to be made against 
locuments. Reference. 
27 \ firm « tationery supplies in Victoria, Australia, 
sires to purch typewriter supplies, general stationery 
ne e requ es Quotations should be given c. i. { 
\ustraian port or f. o. b. New Yorl Payment Casl 
ainst documents References. 
el als« No. 252, under Pens and Pei ils 


Minneapolis Wins Monroe Contest Cup. 
Che Minneapolis office of the Monroe Calculating Ma 
ne Company has taken title to the trophy in the district 
l'rank R. Winship, the local manager, was 
the rst Western man to win the trophy. Heretofore it 
s been held by the offices at Pittsburgh and Rochester 


sales contest. 


School Supply Association Convention. 

Phe National School Supply Association held a 
tion at Hotel LaSalle, Chicago, early in December. An 
xhibit was made by the Weis Manufacturing Company, 


Monroe, Micl 


conven 
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This Automatic Card Case 


is made of aluminum and nickeled silver covered with 
small, neat and light accommodat- 
By merely pushing the 


genuine leather: 
ing twenty cards 
button the 
cards one ata 
time are ex- 
tracted ; manu- 
factured in reg 
ulation sizes 
and easily filled. 


at one time. 





Ghe 
“Recmo” Set 
is an ideal time 
saver for Doc- 
tors, Lawyers or 
small business 
men. Packed in 
a neat box, it 
consists of one 
handsomely 
bound im. leath- 
er record book 
12x7 in., one 
leather memo 
slip ccver 2}x4 
in., with two 
pockets and five 
fillers. These 
items because of 
their utility will 
sell themselves. 


Write for our 
dealer prices. 


The Commercial Bindery 
521 W. Monroe Street Chicago, Illinois 


Manufacturers of Blank Books, Loose Leaf Devices 
and Office Specialties. Try us, our prices are right. 

















MARSH 





Finger Pad 


“picking-up”—Marsh Hy- 
gienic Finger Pads are 
sold and used. 
Indispensable to office- 
workers. Prevent errors 
in handling tickets and 
money. Protect fingers 
in typing and filing. Pre- 
serve ofhce records spot- 
RUBBER BANDS less. Do away with the 
Extra-strong bands of cverm-laden sponge. 
live, springy rubber. a ‘ : 
TELEPHONE To show ’em is to sell 
EAR CUSHION ‘em. The only nationally- 
god on = = mee advertised device —s 
to hear with. Slips right . . 
on receiver. Shuts out of its kind. 
noise—shuts in sound. Write for price-list 
DAVOL RUBBER COMPANY 
Established 1874 


Executive Offices and Factory, PROVIDENCE, R. 1. 
New York Chicago Boston San Francisco 
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ADDING MACHINES 
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Albany, N. Y.—District Manager Hoffman, of the Dalton 


Adding Machine Company, announces the appointment 
of the Stetson-Fisk Company as the new sales agent at 
Albany. 

Boston, Mass.—William Selig, formerly at Brockton, 
Mass., has been transterred to Boston, where he will work 
under the direction of the Dalton manager, C. J. Nellis 
G. H. Houghan, at one time sales agent for the Dalton at 
New Haven, Conn., has returned to the servic: tf that 
company. November 1 he became a salesman hers 

Chicago, Ill—The Sundstrand Adding Machine Con 
pany moved December 1 from the street floor of Hotel 


Grace to 523 South Dearborn street. The new locatio 


Sentinel Check Writer | will afford increased space in a very active neighborhoos 


The space runs through from Dearborn street to Plymouth 


So absolute is the protection of the New = court 

Rotary Motion, Springless Action Sentinel Chicago, Ill—H. S. McClain, sales manager of _ the 

Check Writer, that the FIDELITY AND : Wales Adding Machine Company, stopped off in Chicago 

CAS . November 13 on his way to Minneapolis. He installed 
meen COMPANY 60 Ie free to N. W. May as district manager there. Mr. May was 

every purchaser a $10,000.00 Insurance previously agency manager at Milwaukee. He succeeds 


Policy guaranteeing against AMOUNT a OF Walker at Minneapolis. Mr. Walker has entered 
LINE ALTERATION, PAYEE NAME, another line. 
DATE or NUMBER CHANGE. Here Cincinnati, Ohio.—J. J]. Seitz, president of the | nited 


is combined, absolute protection with Typewriter Company, Ltd., Toronto, Canada, and F. S. 
hanical sfecti Marshall, manager of the Dalton department of the same 
perfection. company, visited the factory of the Dalton Adding Ma- 
chine Company the last of October. 

Hall-Welter Company Cleveland, Ohio.—The Calculating and Typewriter Sery- 
och ice Company has incorporated with capital of $10,000. In- 
R ester, N. Y., U.S. A. corporators, M. L. Harrington, G. A. Davis, C. W. Gal- 

Our Sales Manager has a valuable contract for specialty lagher, Alfred A Baensch and Walter C. Kelley. 
men ef proven ability. Write him. Cleveland, Ohio.—Archie Fenner has become office 


manager here for the Wales Adding Machine Company 
He was transferred from the factory at Wilkes-Barre, 
Penna. 

Dallas, Tex.—J. C. Probst, recently with the Monroe 
Calculating Machine Company, is now district sales man- 


QUAL! <—/_<iit ager for the Marchant Calculating Machine Company, 615 


Slaughte ilding 
TRADE WATSON -- , Slaughter building. ge 
_— a Denver, Colo.—R. C. Stratton, formerly of the Denver 


office of The Dalton Adding Machine Company—who 
resigned a while ago—is back on the job. 

Green Bay, Wis.—C. E Latham, formerly of the Chicago 
office of the Burroughs Adding Machine Company, is now 
agency manager here. 








Watson’s Bond 
Boxes and Bank- 
ers’ Note Cases, 


constructed of Glasgow, Scotland.—The Monroe Calculating Machine 
highquality Metal Company, Ltd., has opened a branch at 28 Royal Exchange 
Furniture steel. square, in charge of P. Elliott. 

Houston, Tex.—The H. C. Hart Sales Company has 


Successful and 
profitable mer- 
chandise iswholly 


been appointed Texas distributors for the Rema calcu 
lating machine, Ralph Coxhead, United States representa 
tive, Woolworth building, New York, N. Y. Several agents 





Daiiiinn inn et 3 gg ona have been appointed in Texas, but there is still some open 
j and only a long terrnory. 

period of time and the Jersey City, N. J.—Mr. and Mrs. Joseph P. Belgam wel- 

satisfactory service that comed a baby boy to the family circle November +. Che 

the product renders in father was winner in District One of the directors’ sales 

use determines this contest of the Burroughs Adding Machine Company. But 


that was nothing compared to the recent acquisition 


La Crosse, Wis.—Malcolm B. Lurton, at one time Dal 
ton sales agent at St. Paul, has returned to the service 


Consumer value. 


Secure your maximum 





amount =o ,business of the company, this time as a salesman with the La Crosse 
with Watson’s prod- office. 
ucts in ready-built and , : ' 
haittcte-aeder etecl tur- Long Island City, L. I, N. ¥.—An agency has been 
uate tee Mhakees Coit opened here for the Burroughs Adding Machine Company 
P , 

H 7 il’ Sienel it 432 Jackson avenue by Edward G. Hurlburt. He had 

) 4 c ADTé +* w “ . ry]. 

ee ” been a salesman at Albany, Schenectady and Troy 

Let your interest Randolph, Mass.—C. A. Capen, of the Fall River agency 
prompt you to write of the Burroughs Adding Machine Company, lost his home 
for complete catalogue by a night fire recently. The family was able to escape 

Bankers’ Note (in two sizes now. without injury. 
St. Louis, Mo.—E. E. Richards, for two years managet 


W of the St. Louis office of another well-known adding ma 
ATSON MFG. Co. chine, recently joined the sales staff of P. B. Smith, th 


JAMESTOWN . “ NEW YORK sales representative of the Dalton in St. Louis 


(Continued on Page 205.) 
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DESK TRAYS 


ADJUSTABLE CONVENIENT — NEAT 
Keep correspondence off the desk, yet within hands’ reach 
—classified and safe from disorder or loss. i 


Made up with two, three cr four trays, which adjust to 
any position, separately detachable. Solid oak or ma- 
hogany finish. Letter and cap sizes. 


The trays your trade will demand. Order stock at once. 
MADE BY MFRS. OF BURNS TELEPHONE BRACKETS 
STATE AND 64th STREETS 
CHICAGO, U.S. A. 









ay 
When 


The Economo Time Stamp 
says when correspondence, 
telegrams, orders, etc., are 
received, despatched, for- 
warded or entered. It keeps 
them in proper order in the 
routine of business. If 
time is lost on an or- 
der, Economo shows 
where and helps to 
guard against delay 
the next time. 


Economo is made for con- 
tinuous duty. It stands 
hard usage, having no 
delicate mechanism to get 
out of order. The rub- 
ber cushion and flexible 
handle insure a perfect, 
readable mark every time, 
It is low in cost so that 
one can be sold for each 
department of a business, 
Price including No. 42 
dates, die like sample, 
$4.00; with a special die 
including firm name or 
dept., $4.75. 


DURABLE — 
PRACTICAL 


Louis Melind Co. 


Designers and Manufacturers 


962-364 West Chicago Ave., Chicago 


Ww in stock line 
Nobering Machines ond Hand Stomps 





NOV 30 1920 








Wouldn’t You 


Like to Impress 





-This Man 
Favorably? 





Certainly! Then use Wiggins Book Form Cards 


that have a clean, finely engraved, snappy ap- 
pearance. 

Convenient too—carried in bound form — no 
soiled or crumpled cards—and detach easily with 
a smooth edge. Always ready. 


Many oi America’s largest users of quality cards 
who appreciate the importance of proper card 
representation use Wiggins cards exclusively. 
This clientele compliments the skill and care 
exercised in engraving a Wiggins plate. 

Write for specimen tab and information. Today! 


THE JOHN B. WIGGINS COMPANY, Established 1857 


WIGGINS 


705 Peoples Gas Bidg. 
CHICAGO 
Peerle 
Bou form CARDS 









PmAUR KLUNE 





CRENT 
UNITED MANUFACTURERS 
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PHILCO BRAND 
Carbon Papers 


are of the finest quality manufactured. Made in 
25 different grades from the highest priced im- 
ported tissue down to the lowest priced domestic 
stock. A complete'}line for all requirements. 








PHILCO BRAND 
Typewriter and Inked Ribbons 


are made in three grades and are famous for. 
their strong write, sharp work and wearing qual- 


ity. THEY ARE “ALL WRITE” and we can 
prove it. The price is right, too. Let us send 
you samples. A card will bring them. 


Phillips Ribbon & Carbon Co. 


ROCHESTER, N. Y. 
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Perforated Memo Tabs 


Convenient and economical. Round hole 
perforation and secure binding make them 
serviceable and practical. 

LIBERAL DISCOUNTS will be given from the 
price list according to quantity desired. 


FOR PEN USE—80 Leaves Each 
List Price 


Number Size per 1000 
1000 3 x6 .$ 56.25 
1001 3% x6 65.50 
1002 3%x8 72.75 
1003 44%x7k. 88.50 
1004 4%x8 103.2 
1005 5% x9%. 134.00 
1006 6%x11% 185.50 
FOR PENCIL USE—72 Leaves Each 

List Price 
Number Size per 1000 
200C 3x 4% .$ 38. 10 
2001 3% x 6 2.85 
2902 3%x 5% 35.5 ) 
2093 44x 7% ; 45.10 
2004 x 8! 55.50 
2005 5%x 9% 66.75 
2006 6%x11% 98.60 
2007 844x11 118.50 


Manufactured by 


ROCKWELL-BARNES COMPANY 


815 S. Wabash Ave. Chicago, Illinois 
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Extra Strong 
Handsomely Enameled 


The best selling ‘“‘medium priced”’ 
basket for offices, home, institutions, 
etc., is the 


EXPANDED METAL 


(NOT WIRE) 


BASKET 


Don’t buy any more basket stock 
until you have seen the Nemco. 
GOOD PROFITS, QUICK SALES. 

Write for particulars. 
NORTH WESTERN EXPANDED 
METAL COMPANY 


983 Old Colony Building 
CHICAGO 
Sales Representatives 
H. E Hooker Ernest Wallace 
186 N. LaSalle St. 444 W. Market St. 
Chicago, Ill. San Francisco, Cal. 
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A N a E S Decembe 


Robinson 


¥ q Products 





[Robinson 


JReminder 
The World Memory Jogger 
Each memo a perforated cou- 
pon; tear out when attended 
to. No searching through ob- 
solete memos; live notes only, 


ready for instant reference 
Three sizes in all grades of 
imitation ane genuine leather 


25c to $5 


bi J $1.00 fe ’ 
Re inson Be ur size I 
ear XO cl ‘ 
e Out When uine Leat 
Attended 
eadipad A ana 
al beat) 


For making notes which can be 
torn out without wasting a 
sheet. Fresh coupon and penci 
always handy. Never lost or 








covered with papers. Neat 
rubber-footed metal base. Pe 
petual Calandar in plain s ight 
~ 
Robinson Use a 
Coupon 
Save a Shee 
Waste PaperBag Se 
Requires no floor space \ 
ways where it’s easiest to hit! 
Out of view Can’t tip over 
Easily attached without mat 
ring desk. No. 10 to fit desk 
with i % to 23% inch space 
between panels, $3.5 0 ( 
24 to 30 inch space $3.75. 





Handier than 
ae throwing paper 
on the floor 


ROBINSON MFG. CO. 
Westfie.d, Mass. 


Q. K. Even Print Device 
for the Multigraph 


Every Letter an Original 


You invested your money in the Multigraph 

to attain results in your advertising — do 
you realize that the heavy short line reduces 
those results? 


Your prospect knows that with actual type- 
written letters the “Dear Sir’ and ‘Yours 
truly’’ are not heavier than the body of the 
letter. To keep him from throwing your letters 
in the waste-basket, you possibly tried filing 
down the type to lighten the impression, and 
spoiled whole fonts of type so that many char- 
acters failed to print up on subsequent letters 
Why take a chance on this when you can 
remedy the whole matter with the 


O. K. Even Print Device 


SEND FOR SAMPLES OF WORK 


O. K. MULTIGRAPHING CO. 


Lincoln Building - Philadelphia, Pa. 


Ir. 
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THE ORIGINAL 


AUTO-DESK TRAYS 


WITH PATENTED SECTIONAL STEEL RACKS 





Chicago, Ill.—J. E. Quinn, of the Multicolor Sales 
is making rood recovery from a severe attack of 
nia, with complications 
“Chicago, IiL—! D. Camps, general manager of the 
isenby Manufacturing Company, left for Fresno, Calii 
November He will spend three months at the factory 
Chicago, Ill. November 1 R H Brandt succeeded 
(;eorge W. Morris, Jr., as the local manager for the Wat itented SECTIONAL racks permit the building of 
ters Corporatio! Mr. Morris has jo1 1 the W. ( Llovd :dditional sliding tray sections as requirements grow. 
ers ( nporatic Ni Ni< s as 101ned ' va 
( in\ 
5 
Chicago, IlL--W. L. Stickney, general manager of the 
\merican Bank Machine Company, has returned from 
»s Angeles, Calif While there he conducted an exhibit 
the Alexandria hotel during the bankers’ conventio1 


Cleveland, Ohio. M. R. Carlson, for several years Pacifi 
st district sales manager for the Stenotype Sales Com 
pany, has been elected secretary and manager of The Knox 
usiness Book Company. 
Dayton, Ohio.—The National Cash Register Company 
las increased its capital stock from $15,000,000 to 
230,000,000. 
East Orange, N. J.— The Bates Manufacturihg Company, 


> 


25 Main street, manufacturing numbering and calculating 


eliminate the usual DIGGING for or 











hines, has in orporated with capital of $200,000 tilat on of pap or correspondence folders. Made only 
Lansdale, Penna.—The fourth anniversary of the cot e fi quartered white oak or genuine mahog- 
rate life of the Safe-Guard Check Writer Company was eS ee ot eee 
14 rated Nove mber 17. racks and runners. They will U OM Cc 
"Oklahoma a Okla. H. W. Rutherford has opened add to the appearance of the 
: 1: pin -$ : finest surroundings operate IN) 

‘fice here, handling Ditto Duplicators, The Ediphone, easily and stand the rough 

G e registers and other non-comps ities lines. He had usage of a life time FILES 

, y t Cin ati f Ss -ral vears for Ditto K ow . “oO ; ” 

lager a incinnati for several years for Ditto, hl TheAutomaticFile&IndexCo. Open like a book 
“Rochester, N. Y.—Frank Hart, who has been engaged : ; 

7 st vear it edit rial worl on th Prote ctoer iph Bul 143-243 W. 10th Street CABINETS—DESKS—DESK-FILES 
oe aie aa 2 EE he Tadd P GREEN BAY, WISCONSIN Have You Catalog No. 22A 
etin, has joined the sales department of the Todd Protec 
tograph aioe ny = 


ben Deancince. Calif.—William Hovis, manager for this 
territory of the Elliott addresser press, 1s about to chane« 
his offices in the Adam Grant building for larger and more 

ymmodious quarters. He recently returned from a trip 66 99 

rough part of his territory and reports satisfactory con- THE SATELLITE 


"hen teenie, Salk J. A. Whiting, manager for The TYPEWRITER STAND 





















\merican Multigraph Sales Company, reports that he and 

h mbers of his staff are going after business with very Adjusvable to the natural position of any pair of 
‘gre = on His —— ah November inte: Be hands. Every typewriter in your town, regard- 
i {sO re_ter puSINE SS 18 steadily improving and thos¢ wat ! ? 

ho go after it, get it,” declared Mr. Whiting less of its name, rep- 

San Francisco, Calif—A very optimistic view of business resents an opportunity 

onditions is taken by M. A. Towne, representative for for profits for you. 
the clans iddressing system, with offices in the Pacific Everv typewriting ma- 
building. “Business is picking up wonderfully leclared Net Se iit i» BX 
Mr. Towne. “Here. as clases wre habe bean bee chine represents a cold 

iring accounts with large lists of names. The Inde dollar and cents busi- rer ses 

pendent press room has recently installed a system at the mess investment a Se 

st of approximately $10,000, to be reserved for the ex to its owner. It to : 

lusive ust of clients of the press room, many of whom va part of his 

ivi ong matling lists. 


_ Spokane, van \ J Smith, general sales agent for equipm ent —a vital part. He wants 
' ; “C.. a ee ad his machine to pay dividends—to 


de 1 Pp ré togra yh Com yanV, Was married ovempber 
; : turn out the greatest amount of 


t Miss ss une Palmer. ork the shortest space of ti 
Washington, D. C.—R. R. King—popularly known as WOtk. fot Se GOs ee ee 


ay 





“kK ulr aad King has been made district sales manager The use of the “Satellite ’Adjust- 
\mericat B nk Machine Company He was for able Typewriter Stand will help to 
years manager of the New York City branch of the Smith accomplish this. It has for offices 
ier Typewriter Company. like the Larkin Company, of Buf- 
Dae ise PROF Fe : falo, N. Y., using 612; the Daytun 
Report on Dominican Customs Receivership. EngineeringLaboratoriesCompany; 
The report of the fourteenth fiscal period of the Do The White Motor Compan 
I 1 pany, 
nican Customs receivership has been issued by the Gov and others 
m ’rintine Office Tashineton . t details 4 
rnment | Printing fice, Washington, D. C. | letail ¢ pute more results into 
the receipts and expenditures under the convention rati- the day’s work — pays 
in July, 1907, and gives statistics of imports and ex positive Me pimp to the 
ports or 192 co “acting , ++ simil: . seq 3 owner and easy profits to 
ports for ] 20, contrasting them with similar entries in you. Our dealers’ prop- ¢ This is Model 8X 
1919. In 1920 the United States supplied $36,091,173 of a osition and booklet will 
total of $46,768,173 imports; we took $41,149,790 of a total interest you 
$58,149,790 exports. Write Dept. A. 


ADJUSTABLE TABLE COMPANY 


GRAND RAPIDS, MICHIGAN 


lt is useless to grasp an opportunity if you don’t intend 
to do anything but stand around and hold on to it.—The 
Hub Guide Post 
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F HUNTS -o:.7-0 PERS 
POINTED a 


Character in Pens 

as in man, is often difficult to define. 
Nevertheless, you are soon aware whether 
4} or not it is present. 

1} The SILVERINE and STEEL pens 
manutactured by the C. Howard Hunt 
Pen Company are typical of what is 
best in pens. 

The exact workmanship and careful 
examining assure the dealer ot reorders. 
The convenient slide box of light green 
(for the steel pen) royal purple (for the 
silverine) reflects character and is the 
user’s guarantee that each Pen 


is a PERFECT PEN. 


C. HOWARD HUNT PEN CO. 
CAMDEN N. J. 
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ependability 





Every good dealer needs carbon 
paper and typewniter ribbons of 
dependable quality. No foun- 
dation in business that will stand 
can be built on any other ground 
than goods you can ph upon. 


Our products will satisfy the 
most particular users and are 
capable of turning out the finest 
work. 


LU WLLL TT 


WRITE US REGARDING 
OUR NEW LINE 


SLL 


The Iron Clad Ribbon & Carbon Co. 


100 Grand Street - - New York, N. Y. 
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FURNITURE 
Bias aseo eam ne es 


Anderson, §. C.—The Dargan Printing & Stationery 
Company is now handling the “Y and E” line, including 
wood and steel equipment, and “direct name” filing 
systems. 

Atlanta, Ga.—The Moberly Furniture Company has 
opened at 61 South Pryor street, to handle office furniture 
and specialties. Mr. Moberly was formerly a salesman 
in these lines. 

Bridgeport, Conn.—The Bridgeport district sales office 
of the Yawman and Erbe Manufacturing Company is now 
located in the Watson building on John street. 

Camden, N. J.—The name of the Morgan-Stanley Com- 
pany has been changed to the John D. F. Morgan Com 
pany. The company was founded in 1825 as a book 
bindery; office furniture, stationery and office supplies are 
now carried. 

Chicago, Ill—A. H. Savenye has become assistant North- 
west sales manager of The Safe Cabinet Company, com- 
ing from the factory at Marietta, Ohio. He succeeds 
R. G. Roberts, who has again engaged in active selling, 
handling certain suburban towns in the vicinity of Chicago. 

Chicago, Ill—Monroe street is adding to its laurels as 
the filing center of Chicago. The Yawman and Erbe Man- 
ufacturing Company has leased the five-story building at 
162 West Monroe street for a term of twenty-one years 
It adjoins the Globe-Wernicke building. The building 
will be remodeled, and ready for occupancy by May 1, 
1921. Sidney Morris Company, the present ground floor 
tenant, at 162 West Monroe street, will probably relocate 
somewhere in the same vicinity. 

Laredo, Tex.—A. F. Vidaurri Sons have been appointed 
agents here for the Yawman and Erbe Manufacturing 
Company. 

London, England.—W. D. McKinnon has joined the Art 
Metal Construction Company 58, Holborn Viaduct, as 
representative and engineer. 

Los Angeles, Calif.—H. Schonberg received a fol 1] 
the 100% Plus Club awards of the Yawma: ind 
Erbe Manufacturing Company. 

Minneapolis, Minn.—The Gregg Office Furniture Con 
pany has incorporated with capital of $100,000; W. H 
Gregg, president; H. H. Stevens, vice-president: C. O 
Gregg, secretary-treasurer. 

Omaha, Nebr.—The Omaha Printing Company, 13tl 
and Farnam streets, Omaha, Nebr., has a series of painted 
bulletin boards distributed through Omaha and Counci 
Bluffs. These are changed periodically, and feature Art 
Metal steel office equipment. 

Peoria, Ill—The Office Specialty Company now has ex 
clusive representation of the Yawman and Erbe Manufa: 
turing Company’s steel and wood equipment lines 

Philadelphia, Penna.— Robert G. Swan and N. W. Walke: 
have joined the local branch of the Yawman and Erbe 
Manufacturing Company. 

Philadelphia, Penna.—The Modern Office Equipment 
Company, 608 Chestnut street, has dissolved. The stock 
was purchased by the Snyder Office Supply Company 

Quebec City, P. Q., Canada.—The Office Specialty 
Manufacturing Company, Ltd., is now operating its elev 
enth branch store in Canada at 8 St. Joseph street 

St. Louis, Mo.—C. J. Goodman, of the Yawman and 
Erbe Manufacturing Company, now wears a bar on his 
fob, representing membership in the 100% Plus Club 

St. Louis, Mo.—The Lammert Furniture Company 
Washington avenue, Tenth and St. Charles streets, held 
an exhibition of office appliances and systems the week 
of November 14. 

San Francisco, Calif—The California Industries Exp 
sition, November 19 to December 10, opened in the Civic 
Auditorium, and gave a graphic idea of the many indus 
tries of the central part of the state. One object of interest 
was a huge map, boosting for bridging the bay at Dum 
barton. The California Desk Company furnished the 
office containing the relief map which was put forth by 
the 100 Per Cent Club. 

(Continued on Page 206.) 
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| Imperial 
Steel Cabinet Co., 


2130-2152 Fulton St., 
Chicago, will furnish blue- 
prints and prices which will 
enable you to secure your 
customers’ orders for any 
kind of special metal cab- 
inet work. This company 
has been furnishing this 
class of work through the 
trade for eighteen years and 
has the proper equipment 
and facilities together with 
the necessary resources to 
take care of your require- 
/. ments in a first-class man- 
— ner. You can make this a 
profitable branch of your 
"stock cabinet department 
’ without additional outlay 
on your part. All work 
guaranteed and furnished 
subject to inspection and 
approval. 
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It will pay you to write for our 
prices and discounts before buying. 


General Offices The Bentson Mfg. Company Aurora, Illinois 


Chicago Represen'atives and Sho Rooms: Associated Stationers’ Supply Company, E. E. Blankemeyer, Gen’! Mgr., 201-15 North Franklin Street 
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THE QUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 


in engineering and governmental departments 
Used like a pencil; just a stroke and the letter or figure is erased- 
For quick, clean, invisible erasing it is incomparable. 


RUSH-FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


_— 


Sells at Sight to typists. steno- 
graphers, bookkeepers a 
draftsmen 

Made in 14K Gold finish. At 
your dealers or mailed direct 
postpaid insured for 50c in 
Meney Order or stamps. 
Liberal terms to the trade. 
Assembled twelve in ha 

gold and silver display carton. 


Rush Eraser 
Company 


920SA&K 
Building 
SYRACUSE, 
N. . & 


Representatives for 


end Dutch East Indies: 

BLIKMAN & 
SARTORIUS 

Amsterdam 


and Sourabaia, Java 


















» 
ASK TO SEE IT 


FLEXIQLE DIAMOND BRUSH ITS SECRET 
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QUALITY COUNTS 


The ESLEECK ONION SKIN and 
MANIFOLD papers are made of 
clean new rags, in a well equipped 
mill where quality dominates. 







These papers are useful and just right 
for copies of letters, lists, bulletins, 
etc.; for foreign letters and invoices: 
for printed forms on which manifold 
typewritten copies are made; and 
otner business purposes. 






Sold by leading paper merchants. 















MADE BY 


FSLEECK MFG. COMPANY 


TURNERS FALLS, MASS. 
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Century Leather Goods 
The Quality Line 


When your trade demands quality and moderat« 
price in leather goods, it is to your advantage t« 
procure a line with these features embodied 
Quality, long service, adaptability and moderate 
price are synonymous with the Century line. A 
wide variety of styles and sizes all of which 


possess quick-selling features, affords the dealer 
an excellent assortment to meet the demands 
of his trade. 


Our catalog, and discount price list 


sheet will show the advisability of 
handling this quality line. 


Century Leather Crafts Co. 
350 Broadway New York, N. Y. 











What Makes Customers Prefer 


THE WORK CLASSIFIER ? 


Why do customers insist on Work Classifiers 
in preference to other somewhat similar devices? 

Simply for the reasons that lead them t 
the clothes or other things they buy—right qualit 
and right prices backed by a guarantee. 

The Work Classifier is carefully made of th: 
best materials. You can sell it ata lower price ar 
a bigger profit than any other. Guaranteed to satisfy 
Styles and sizes to meet all needs. Our propositior 
is interesting. Write for it today. 

Ask also for prices and description of the B& B 
Desk Pads, made in four sizes, all colors and sixt 
numbers. 


BEIRACH BROS., INC. 


135 Bowery New York 


Also manufacturers of the B & B Line of Desk Pads, Package Receipt 
Books Cloth Covered Filing Cabinets, Index Boxes, Transfer Cases 
Shelf Boxes, etc. Specials made to order. 





(WORK CIASSIFIER. 
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Brussels, Belgium.—Charles Faniel, for many years active 
n the typewriter field, has been appointed manager in 
Belgium and France for the sale of Rex typewriters 


Sell your own 
Typewriter Ribbons 


Chicago, Ill—W. H. Jerrett, of the Smith Typewrite1 


Sales Company, made a business trip East early 1m 
December a . 
Chi tl.—} Seite’ dteect ane \s a stationer or office equipment 
ucago, : . o». oeitz, director genera ot tne orona MESES OEE Se ES . : 
Typewriter Company of England, was a visitor at the dealer you sell typewriter ribbons. 
local Corona office in November. Would it not be to your advantage 
Chicago, Ill.—J. E. Neahr, sales manager of the Undet to sell the best high grade type- 
\V ood y 1) iter { ae] ye ris] - the hic Io l t ‘ arly Se - - . : “ 4 
ae ir + ‘age — , a oP kK - r writer ribbons boxed in attractive 
In sNOovermbDer. also made ot. mu1S and Nansas \ . 
cui tia Wiektern irk containers bearing your name and 


Chicago, Ill.—W. H. Jerrett and Paul A. Behrent, of the address in the usual place of the 


Smith ‘lypewriter Sales Company, were yntestants in the manufacturer? This means that 
tournament of the Midwest Bowling League at Des the advertising and the actual rep- 
Moines, lowa, November 25. ae — d by the c istent 

Chicago, Ill—Woodworth’s Book Store has opened a ation gaines OF pe 
loop branch at 112 South Wabash avenue, in charge of F reliable performance of the rib- 
Greenwood. Rebuilt typewriters are featured \ general bons reverts directly to you. Thus, 
line of commercial stationery and books will be carried vou gain the repeat orders—the 
There are several of the Woodworth stores on the South . = 


prestige -the goodwill—and satis- 


Side 
hed customers. 


Chicago, Ill—-M. S. Eylar, general sales manager of the 


Elliott-Fisher Company, was in Chicago November 4. H: We are well known manufacturers 








is making a “swing around the circle,” calling on all the vith a host of valuable customers and 
branches in the United States. The tour will take him to friends. If you are a wise dealer you 
the Pacific coast, returning through the Southern states vill get in touch with’ us at once 


\ big game hunt in Wisconsin was an incident of the trij 
Chicago, Ill—Lawrence Williams, the newly-appointed 


field manager for The Oliver Typewriter Company, mad 


U. S. Typewriter Ribbon Mfg. Co. 


a ten-day trip East in November. He covered the New Sansome and 8th Streets 
England states, Baltimore, Washington and the large: PHILADELPHIA - PENNA. 
cities in Pennsylvania. It is understood that his stay i 


PTT 


PUTT 


Boston was prolonged somewhat for important social 
reasons. 
Denver, Colo.—John Livingston has taken charge of a 













territory under the Denver office of the Noiseless Typ« Mr. Dealer: “Ajax Eyelet Fasteners,” “Samson 
writer Distributing Company. Punches,” “Eyelet Tools,” etc., assure you of a quick, 
Fort Smith, Ark.—F. D. Kammann, manager of the profitable turnover and re-orders. 
Southern division, The Corona Typewriter Company, Inc, “The Ajax Eyelet Fastener” is a 
was in Fort Smith on business in November real necessity for binding valuable 
Fort Smith, Ark—Jack Smith, alias J. A. Damerson, | BABQ#R ad “documents ie. wher 
was sentenced to two years in the penitentiary for selling a against loss and substitution are 
rented typewriter. The police say he is wanted in several paramount. 
other places, where he operated under different names PUNCHES THE HOLE 
Glasgow, Mont. r. J. Hocking, owner of the Glasgow FEEDS THE EYELET 


Courier, has been appointed a dealer by The Corona Type and CLINCHES IT IN 
writer Company, Inc ONE OPERATION 


Grand Island, Nebr.—The Thomas V. McGowan Com Handles three sizes of Ajax 


pany, known in their locality as “The Business Men’s De Eyelets without any adjustment 


partment Store,” held a business show in their store re 

‘ently during a bankers’ convention Among the lines fi, 
demonstrated were those of The General Fireproofing . 
Company, Youngstown, Ohio; Irving-Pitt Manufacturing oe I No. 2 No. 3 
Company, Kansas City, Mo.; Herring-Hall-Marvin Safe = oS wees 
Company, Hamilton, Ohio; Woodstock Typewriter Com 


ee ee 7 Saag” retpaguenr yee ha er ‘‘The Ajax Eyelet Fastener’’ assures you 
pany, Chicago, IIl., and other lines of office machines and ea he 99 
devices—Vernon Haun has taken charge of the typewriter of Repeat Orders for Ajax Eyelets 
department of the Thomas V. McGowan Company, Wood 
stock agents. “SAMSON” No. 1 HAND PUNCH | “SAMSON” EYELET TOOL 
Hartford, Conn.—John A. York, previously with The 



















Noiseless Typewriter Company, has been made superin RS rerry 4 A 
tendent of W. & B Douglas Company . be Edy 2 Conpinction 
Havana, Cuba.—The Texidor Trading Company, Mu dies 1/16 to oan 


inch in 
ve diameter, 
typewriters. easily inter- 
Holdredge, Neb.—The Woodstock [ypewriter Lom changed. 
pany has appointed the Holdredge News Company as a 
distributing agent in Phelps County. 


Ilion, N. Y.—Frank Jochmus is now special agent for 


2 Otsego street, selling Remington Port- 


ralla 27, is using painted bulletin space to advertise Royal 


— 


Will punch 
thra \% inch 
of paper or 





\'ex. Robinton, 22 
able typewriters. Mr. Jochmus was formerly a citizen of 











Zinc 
Eyelets 








Ilion, but has resided in Chicago for several years cardboard. 

Jersey City, N. J—The Typewriter Securities Corpora- Write for Our Catalog and Nov. Ist Price List 
tion has incorporated with capital of $125,000; incorpora- 
tors, Jesse Watson, Deal, N. J.; C. Campbell Hunich, Pal THE MACHINE APPLIANCE CORP. 


en: 3 


isades, Ps 34 Hamilton Heyson, Far Rockaway, L a | 351 JAY STREET, BROOKLYN, NEW YORK 
N. } 
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Roll Carbon ——— Roll Carbon 


We are prepared to furnish to the trade CAR- 
BONIZED ROLLS for every purpose, any size. 


UNDERWOOD ROLLS 
ELLIOTT-FISHER ROLLS 
REGISTER ROLLS 
BURROUGHS ROLLS 


Our ROLL CARBON has the same distinctive quality as 
our OIL SOLUBLE PENCIL CARBON PAPERS and 
QUALITY PLUS TYPEWRITER CARBON PAPERS. 


Our MULTIGRAPH RIBBONS are acclaimed unequaled. 


American Manifold Products Corp. 


General Offices and Factory: 
2900 Darwin Terrace CHICAGO 
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Lincoln, Nebr.—The Moser Typewriter Company of 
this city are covering their territory by means of a spe 
cially built automobile truck having glass sides for display 


purposes. This creates no little interest, particularly in 
the smaller towns. 

Lincoln, Nebr.—The J. L. Witmer Typewriter Company 
is a new concern here. Mr. Witmer, who heads the new 
company, has been associated with one of the leading type 
writer manufacturing concerns for a number of years. The 
company will specialize in rebuilt typewriters of all makes 


Los Angeles, Calif—R. W. Oster, of the Corona-Pacific 
Typewriter Company, was winner in the salesmen’s con 
test conducted by the Corona Typewriter Company, Inc. 

Madison, Wis.—The Wisconsin Typewriter Exchange 
has moved from 24 North Carroll street to 519 State 
street. The store previously occupied has been sold. Stan 
ley B. Stemp, the manager, was formerly a Chicagoan, 
having been an outside repair man for the Young Type 
writer Company, and also connected with the Manufac- 
turers’ Typewriter Company. He has been conducting 
the Wisconsin Typewriter exchange since his discharge 
from the Army in 1919. R. D. Brewington, manager of 
the sales department, was formerly a “machine a day” 
salesman for The Royal Typewriter Company, Inc., in 
Texas. 

New York, N. Y.—The Regal Typewriter Company, Inc., 
359 Broadway, has organized to do a rebuilding business. 

New York, N. Y.—W. D. Simmons has succeeded Harry 
Bates as advertising manager of the Underwood Type- 
writer Company. 

New York, N. Y.—T. T. Malleson, export manager for 
the Royal Typewriter Company, Inc., left in early Novem- 
ber on another European tour. 

New York, N. Y.—Nelson A. Miller has been appointed 
sales manager for the Regal Typewriter Company. His 
previous afhliation was with Miller, Drake & Company. 

New York, N. Y.—Emerson C. Eachel, vice president 
of the Underwood Computing Machine Company, returned 
in November from a trip to California. He went West to 
domicile Mrs. Eachel in a winter home. 

New York, N. Y.—The three sales divisions of the Royal 
Typewriter Company, Inc., are competing for silver loving 
cups. One trophy is offered to each division. The man- 
ager who leads his division three times receives the cup for 
permanent possession. 

Oakland, Calif—E. M. Shaw, manager of the Oakland 
suboffice of the Noiseless Typewriter Distributing Com- 
pany, has just returned from a trip to Portland, Ore., where 
he was formerly connected with the company. He reports 
that things are much improved in the Northwest. As for 
Oakland, the outlook is also excellent. 

Omaha, Nebr.—Reports to the Omaha office of the 
Woodstock Typewriter Company, C. S. Hubbard, district 
manager, state that the high schools at North Platte and 
Grand Island have each installed ten machines, while the 
commercial department of the high school at Wymore 
has been equipped with sixteen machines. 

Philadelphia, Penna.—J. R. Sheppard, manager here for 
the Remington Typewriter Company, made an address 
recently before the City Club on “Selling in a Buyers’ 
Market.” 

Philadelphia, Penna.—The Reliable Typewriter Ex- 
change has located at 1217 Filbert street. The former 
address was 1324 Columbia avenue. 

Red Cloud, Nebr.—Lee W. Johnston, a court reporter, 
has been appointed representative of the Woodstock Type- 
writer Company in Red Cloud and vicinity. 

Rochester, N. Y¥Y.—J. F. Humphreys is now manager 
here for the L. C. Smith & Bros. Typewriter Company, 
vice Mr. Paddock. 

Rochester, N. Y.—The City Typewriter Exchange, Inc., 
has incorporated with capital of $25,000; directors—E. 
Aaron Glassman, Sadie Glassman and John L. Smith. 

San Francisco, Calif—G. B. Pelton, coast manager for 
the Corona Typewriter Company, Inc., has returned to Los 
Angeles after visiting this city, in the course of a business 


trip. 
San Francisco, Calif—J. A. Gottlieb, who recently es- 
tablished offices here for the Woodstock typewriter, is now 


busy starting agencies in the leading cities of central Cal- 


ifornia. In this work he has had much success, having 
already, he states, given out over half a dozen agencies in 
some of the leading cities. 

San Francisco, Calif.—Griffth P. Terry, manager for 
the Corona Typewriter Company, Inc., is making a series 
of window displays, showing the Corona, together with 
the products of business firms that use it. Mr. Terry says 
that some people have the mistaken idea that the Corona 
is essentially for travelers or literary men, but he is meet- 
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Excellent for Christmas Gifts | 


For Office 


and Home 





























Guides 
E Folders 
Eclipse Pastabiie Inkwells Index Cards 
ANY friends you have, to whom one 
- stabi t soa pot dagen ; a pid : Second Sheets 
stand, nuld be < st welcome, practical, = e 
wimg. Adding Machine Rolls 
There are single wells, sets, and stands : Plain and Ruled Pads 
for them, of marked beauty. There are = 
Ss rles < 1 Si Ss 4 ig “ fo “ < d = 
wouet, for ase tx taeamien, the brary, the z Wooster Brand Envelopes 
den, and even Madam’s boudoir . = 


| | | | Elsinore Typewriter Lines 
The prices are right! Prompt shipment 
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=> 
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: = 

assured. = | 
= 

= 
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Write now for illustrated cata- 








log illustrating the full line and 


giving all details and prices z Elsinore Paper Co., Inc. 
i 








MANUFACTURERS 


General Eclipse Co., Dept. A, Danielson, Conn. 152-4-6 Wooster Street - New York 
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ype PEDO 2305 to 2315 N. Broadway 


ST. LOUIS, MO. 


Write for Special Folder 





Typewriter Desk No. 1531 | 
| 
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EVANSVILLE DESKS 


SELL ON THEIR | 
OWN MERITS 


THEY ARE BUILT 
FOR UTILITY 


THEY SELL QUICKLY 
AND REPEATEDLY 


WRITE FOR CATALOG 








No. 1200—BANK AND OFFICE TABLE 


We know you are interested in good Office 
Tables, a line of well made Costumers, 
as well as Typewriter and Telephone 
Stands. We make all of these and feel 
sure we can please you. Write us for illus- 
trations and prices. 


UDELL -PREDOCK MFG. CO. 
2305 to 2315 N. Broadway ST. LOUIS, MO. 
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EVANSVILLE DESK CoO. 


EVANSVILLE, INDIANA 
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, Ti 
Dexter’s Star Tissues 
(Superfine Fourdrinier) 

32 Numbers, in white and colors. 
Some of the many uses: 
For making Carben Paper. 
For insulating Induction Coils and 
Condensers. : 
For wrapping Silverware, Gloves, 
Corsets, etc. 
For making Artificial Flowers. 
For wrapping Medical Preparations. 
For making Holiday Festoons and 
Favors. 
For tracing Pictures or Plans 
For making Torpedos and Fireworke 
These Tissues are famous for 
strength and permanency of 
colors. 


Send for a_ convenient Sample 
Book showing the range of 
colors. 

















C. H. Dexter & Sons, Inc. 
Windsor Locks, Conn. 


Also Makers of Princess & Levant 
Cover Papers & Star Manifold Linens. 
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STEEL STAMPS 


STAMPS 





ETC 


FOR SALES 


paren Men 




















Tame & Tot Onectes SsTEencis 


STORE;108 N.DEARBORN ST. 
FACTORY:24 to 30 So. Jefferson St. 















MANUFACTURE 
SEALS 
STENCILS 
BADGES 
RUBBER@STEEL 


METAL CHECKS 
POCKET COINS gy 
w« BRASS SIGNS 


MEY ER & WENTup 


ETAL CHECKS 





WAX SEALS TRADE CHECKS 


CHICAGO 5 






















“The Eight 
DeLuxe Different 
Line” Numébers 


TRADE MARK REGISTERE 
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The Business Pencil 


Polished ivory black. 

Hard rubber stem. 

Can -not tarnish. 

Warm and velvety to touch. 
Spring tip holds leads firmly. 
Impossible to jam or clog. 






Styles— 
The Business Pencil 
The Indelible 
The Ladies 
The School Pencil 
The Automatic 
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SS 


Sensation of the age. 

Slight pressure on tip feeds lead 
proper length. 

Liberal dealers’ discount. 


| 
i 
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Write for prices and full information. 


The Waldref Manufacturing Co. 
64 S. Robert St. St. Paul, Minn. 








Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciate their quality. Dealers 
wh do not know these brands are 
now face to face with Opportunity. 


Write for samples today— 
a test will prove 
their excellence. 


Union Ribbon and Carbon Co. 


MAIN OFFICE and FACTORY 
Front and Leurel Streets PHILADELPHIA, PA. 
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Spokane, Wash. | S. McGinnis, a new man in the 
typewriter business, has taken charge of the suboftice of 
the Noiseless Typewriter Distributing Company her He 
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Topeka, Kans.—The United Typewriter Company has 
moved from the New England building to 118 East Sev 
enth street. The company, owned by E. C. Helm, repairs 


and rebuilds typewriters. 
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‘‘KEEPING TRACK OF YOUR 
INCOME WITH §$ MY FINANCES$ 
IS A PLEASURE, NOT A 
DRUDGERY’”’ 


Quolation from a User 


of Directions furnished 


The Booklet 
with each cOpy 


kee p a 


phase of one’s personal 


shows how simple it is to 


ready reference record of every 
nnances, 


this book. 


Your customers need 
iB: KF 
Size 6%x3% No. 308 $3.50 $4.25 
Size 8%x5* No. 311 1.25 5.25 
Style KF is No. 1 grads owhide. Style JF 
is second grade cowhide. Trussell patented, 
one-piece, a eather covers 
Send for samples on approval 
and dealers’ discount. Window 


ecards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N, Y. 


= GLUEY GLUEY GLUEY ott ag 


“GLUEY” STAYS STUCK 


[he splendid results obtained by dealers now 
handling Gluey Paste brand it as a real sticker. 
For, over 900 of Education, Colleges 
and Kindergartens have specified Gluey for 
the ensuing year. And, there is a need for 
Gluey in ev of life. 






































Boards 


ery walk 


Gluey is a light colored paste of imported in- 
eredients. It has the bulldog tenacity of good 
glue and the creamy, smooth consistency of 
paste. Gluey is conveniently packed in con- 
tainers best fitted to the particular needs of 
the purchaser. You need Gluey in your stock. 
Write 


us. 

STUDY THESE PRICES 
Gallon Ston¢ Self-Sealing Jars, 

per doz. Core eeeeseereeses $14.00 
Gallon Tin Friction Tops, per doz. 13.20 
Half Gallons, Stone or Mason Jars. 

per doz cose eres eeeeeseeeee 7.80 
Half Gallons, Tin, per doz.......... 7.60 
Quarts, Glass or Tin, per doz....... 4.50 
Pints, Glass or Tin, per doz........ 2.75 
Half Pints, Glass or Tin, per doz... 2.00 
Tubes, No. 4, per GOS. .<ceocesmecvdcts 1.00 
Tubes, Mo. 3, per GOS. ..ciscteesens 80 


Special Discount to Jobbers 


Commercial Paste Co. 
U.S.A, 


The 


COLUMBUS OHIO 









GLUEY GLUEY 
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Pierce Carbon Copy 
Attachment 








Produces a large number of good carbon copies on the 
regular correspondence machine. 


This simple, practical, efficient device corrects a fault 
that exists in typewriters. Its use in no way interferes 
with the regular operation of the machine. 


It is a money saver, and will return its small cost to the 
purchasers several times over each year. 


PRICE LIST 


Size Underwood Fan-fold Royal 
10” ace #8 i ecssecs $6.00 
12” 6.50 $10.00 seec 
14” [oe  ' eesens 7.00 
16” 7.50 12.50 odes 
18” .00 ear 8.00 
20” ee ened 
26” fk ee Te 


Literature FREE 
TYPEWRITER MEN, get this agency 


PIERCE SALES COMPANY 


231 Fifth Ave. Pittsburgh, U. S. A. 








BUILT FOR SERVICE 


The Sealograph is built with the idea of 
service paramount. Being easily adapted to 
the requirements of any business establish- 
ment, it offers a longer and better degree 
of usage. 


The model B electrically driven Sealo- 
graph (cap. 150 per minute) is equipped 
with brass cut gears, two sets of rubber- 
covered sealing rollers, furnished complete 
on an iron stand which allows a greater ca- 
pacity for sealed envelopes. 


THE SEALOGRAPH COMPANY 
1700 Brooklyn Ave. Kansas City, Mo. 


—_— 


The Sealograph y ‘ 
is waiting your « 
request for a 
demonstration. 
Particulars will 
be forwarded on 
request. 


$85.0 
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Boston, Mass.—Frank J. Merrill, president of the Bos 
ton Stationers’ Association, was active in the drive for 
funds by the Salvation Army. 

Chicago, IlL—Frank Timmons, Elkhart, Ind., was a 
local visitor late in November. 

Chicago, I1l—Charles S. Cole, of Oglesby, Ill., has joined 
the store sales staff of the Marshall-Jackson Stationery 
Company. 

Chicago, Ill—The American Catalogue Printing Com 
pany, 1014 Milwaukee avenue, has added commercial sta 
tionery to its printing lines. 

Chicago, Ill—H. E. Scott, of the Office Supply Com 
pany, Menominee, Wis., motored to Chicago on business, 
reaching the city November 21. 

Chicago, Ill—Art Hansen, traveler for the Associated 
Stationers’ Supply Company, returned late in November 
from his first trip through the Indiana territory. 

Chicago, Ill—H. J. Coon, of S. D. Childs & Company, 
finished his work on the new catalogue in November, and 
expects to have it in circulation before the first of next 
year. 

Chicago, Ill.—R. H. Sprague, advertising manager of the 
Weis Manufacturing Company, was in Chicago last month 
arranging an exhibit for the convention of the National 
School Suvply Association. 

Chicago, Ill.—E. Y. Horder, of Horder’s, Inc., returned 
November 22 from his orange orchard in Alabama. Some 
of his trees are already bearing. Mr. Horder worked 
actively while in the South, and enjoyed the ‘tonic effects 
of manual labor. 

Chicago, I1lL—A November window display in the store 
of the Dennison Manufacturing Company featured “per 
fect package month.” Approved styles of wrapping were 
shown. The display included the many Dennison sp« 
cialties adapted to the use of the shipping clerk. 

Cleveland, Ohio.— Recent additions to the stati 
sales staff of The Burrows Brothers Company are Misses 
Parish and Calderwood and Mr. Hurst.—Harley Jackso1 





mery 


has been succeeded as floor manager of The Burrows 
Brothers Company by S. J. Daly, heretofore in tl 
capacity with Halle Brothers. Mr. Jackson has become 
manager of sales for The American Auto Wheel Company 

Jersey City, N. J—Boland & Walsh, Inc., has opened a 
stationery store at 912 Borgen avenue. Daniel F. Walsl 
the secretary-treasurer, was with Tower Brothers, Nevw 
York, N. Y., for twelve years. 

Madison, Wis.—The H. C. Netherwood Printing Com 
pany will open at 519 State street January 1. The prem 
ises at 24 North Carroll street, occupied by the company 
and its predecessor—the Parsons Printing & Stationery 
Company—over fifteen years, has been sold. 

Milwaukee, Wis.—November included important anni 
versaries for employees of the Sengbush Self-Closing Ink 
stand Company. S. A. Stillwell celebrated his thirteent] 
anniversary as Southern representative; C. W. Johnson, 
traveler in the central West, was with the company four 
teen years. 

New York, N. Y.—The Victory Ink Company, In¢ 
412-14 East 125th street, has developed a safety ink which 
is acid proof, and possesses other advantageous features 

Philadelphia, Penna.—Wm. R. Gordon Company, for 
merly at 500 Market street, has moved to 318 Market 
street. 

Philadelphia, Penna.—The Square Circle Cigar Stor: 
Fifth and Walnut streets, has added a stationery di 
partment. 

Philadelphia, Penna.—Harry B. Levis, stationer at 702 
Arch street, has purchased the building he occupies. He 
started in a single room in the Builders’ Exchange thit 
teen years ago. Later he took the first floor of the build 
ing at 702 Arch street. In 1919 he leased the second floor. 
and now occupies the entire building. 

South Richmond, Va.—The B. Hopper Company, Kala 
mazoo, Mich., has let a contract for a $100,000 factory 
producing papeteries and other stationers’ goods at Sey 
enth and Everett streets 

San Francisco, Calif.—Andrew Reinhardt, of the Ingrim 
Rutledge Company, states that conditions in the stationery 
business are improving in this city, owing largely to set 

(Continued on Page 202.) 
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Adding, Listing and 
Calculating Machines 


Our rebuilt machines have gained recog- 
nition for reliability—the result of the 
infinite care given them in the process of 
reconstruction. Furthermore, we offer 
them to you at figures that permit you 
to realize substantial margins and at the 
same time are economical to your cus- 
tomers. Our illustrated catalog will be 
of value to you. You, Mr. Dealer, ought 
to have our confidential price list. Write 
us now. 


Adding Machine Corporation 
323 S. La Salle St. Chicago, III. 
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“‘The World’s Best Writing Machine’’ 


Victor Standard Typewriter 





Allittle higher in price—a lot better in quality 
The Fundamental Reason 


for, the hompetinnity «' of the Victor is that it is designed and bait right. 
ypebar bearings give a ——— | permanency of alignment 
aah, is not equaled by any other method of visible writing machine construction. 
Octuple roller bearings make certain carriage rigidity and eliminate the lost 
motion so destructive of alignment. 
These are but a few of the improvements that together stamp the Victor as 
the highest grade visible writing machine. 
vital—Price tet & incidental. 
DEALERS—For three years we were compelled to refuse three orders 
for every one accepted. Increased production will allow the 
of some new territory. This is your opportunit —y—----—" - \inanad 
taim future. Victor users are satisfied. Victor deniers 1. 


Write for Catalogue 


VICTOR TYPEWRITER COMPANY 


General Offices and Factery: Scranton, Pa., U. S. A. 
Address Department MM 














You Will Save 50 to 75% 


on your PRINTING BILLS if you 


purchase one of our 


REBUILT MULTIGRAPHS 


at approximately half new price. We offer all 
models for immediate delivery with or without 
attachments, also 


Addressing Machines, 
Duplicators. Folders, 


Sealers, 


Addressing Machine 
Cabinets, Frames, 
Supplies, etc. 


All Machines 
are thoroughly RE- 
BUILT by skilled 
mechanics and 


GUARANTEED Service- 


able as New 






Old machines purchased 
outright, taken in trade or 
handled on consignment. 


Price-lists, cuts, specifica- 
tions, etc., will gladly be 
forwarded upon request. 


OFFICE DEVICE COMPANY 


(Franklin 5896) 
162 North La Salle Street CHICAGO 
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OPPORTUNITY 


DEALERS—here it is! 





Note this One Model, particularly the Raising and Lowering 
Device. Other models O-K and O-§S are plain, portable 
stands equipped with two crutch tips in front and two 
casters in the rear. The one with a large board, the other 
a smaller one. These are the neatest and best stands on the 
market today Suitable for so many purposes, the sales 
possibilities are unlimited. You are assured an excellent 
profit on your sales at moderate prices. Simplex Tubular 


Stands on display mean sales every day. Write for prices 
immediately 


SIMPLEX STEEL STAMPING & MFG. CO. 
1900-1928 Gravois Avenue ST. LOUIS, MO. 


UE 
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Solid Base or 
Sanitary Le¢ Base 


Dealers can now offer the choice of our all- 
steel storage cabinets with either a solid or 
a sanitary leg base. 

Rigidly constructed and beautifully finished. 
Adjustable shelves and dividers. Three-way 
locking device. 

Olive green, oak and mahogany. Sells at 
sight. 


Write for booklet and dealer proposition 








Terrell’s Equipment Company 
Hilton Street GRAND RAPIDS, MICH. 

















Why it Pays 
to Feature the 
(Werk Grgerize 

It sells readily. 

It stays sold. 

It pays a good profit. 
It repeats. 


It heips sell other merchandis¢ 





As a Gift Article 


WORK-ORGANIZERS sell readil 
a gift for the office man There’s n 


profit to you and more satisfaction 
the recipient in a WORK-ORGANIZER 
than in a dollar desk trinket 
And WORK-ORGANIZERS se! 
easily than some impractical arti: 
Show your sales people the , 
possibilities in offering WORK-ORGA? 


IZERS to gift seekers 
| 
Work-Organizer Specialties Co., 
725 W. Grand Blvd. Detroit, Mich. 

















DESK DETAILS— 


Buyers interest themselves in the details 
of the desk construction and design. For, 
details generally designate the stand- 
ard of quality and workmanship of the 
desk. 

Tell City Desks are complete in every 
detail of design, construction, attractive- 
ness, finish and utility. 

The Sale of a Tell City Desk makes one 
more steady customer. For they instill 
into the mind of the user an atmosphere 
of confidence that reflects throughout 
your entire business. 


“Tell City Desks Repeat’’ 


TELL CITY DESK COMPANY 
TELL CITY, INDIANA 








The Eureka Telephone 
Bracket 
Cannot Sag 
























Three Vital Features Are Shown 
in the Illustration: 

(1) Swivel joint allows ‘phone to be 

swung to any position on the desk 

(2) Hinge joint allows ‘phone to be 

or lowered at will of operator. 






(3) Hinge joint allows ‘phone to be 

turned in any direction. 

T is constructed on an entirely. new prin- 

ciple. Sag is eliminated through the rigid 

support afforded by two metal strips sliding 
in a steel jacket. The failure of most brackets 
is the tendency to sag. All parts of the New 
Eureka Telephone Bracket are riveted and 
welded together, and finished in heavy nickel 
and japan, and the bracket will fit any desk 
telephone without adjustment. 


Write wth org" tae about the 
New Eureka Telephone Bracket. 


The Eureka Blotter Bath Company 
3732-34-36 S. Wallace St. - CHICAGO, U.S.A. 
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Manufacturer. 
The Gourland Typewriter Corporation, 217 Broadway, 
N. Y., has distributed a circular on the Gourland portable 
* 


“Me tere d Mail” IS a booklet distribute d ry the Post ive 


Meter Company, Stamford, Conn., describing the Pitney 
2 


Ow! postage metet 
* 

The Polar M cturing Company, 105 North Marshall 
tree Philadelph Penna., has issued a new edition of 
ts | lish catal 1 

* 

A 1 1 gy card two colors fron \V\ f Bienema w 
Com} 33, Nor Dearborn street, Chicago. 1] fe 
u e Bienet typewriter desk 

* 

| Victor a machine is lucidly described in a 
catalogue issued y the Victor Adding Machi ( 
pany, 3037-47 Cart avenue, Chicago, III 

db ak s 

Che L. E. Waterman Company has a six-page folder for 
stimulating Christmas selling. It is done in offset, the 
overs sparkling with the Christmas spirit 

x . 

\ folder in colors features the new John Hancock pet 
It is issued by The John Hancock Pen Company, Fait 
held and Newberry streets, Boston, Mass 

- ?. a 

The Yawman and Erbe Manufacturing Company has 
distributed a new italogue-size folder, “The Last Word 
in Record Protection.” It features the new No. 2,000 typ« 
dry insulated safe 

* 


The Standard Register Company, Dayton, Ohio, is cit 
culating a folder, “Roll Printing Costs Less.” It features 
the company’s Standard register for handling manifolded 
records of various kinds. 

* 

The Mute-A-Phone Corporation, 41 Union square, New 
York, N. Y., printed an attractive folder in colors, 
narrating the advantages of the Mute-A-Phone for tel 


1 


f 





phoning. It is al ipplicable to dictating machines opet 
ited i1 noisy ymces 
ok 

Accompanying a sheaf of flyers in color, sent by the 
Stationers’ Loose Leaf Company, Milwaukee, Wis., is 
i fold r, “Get Full Benefit of Expensive Vault Space t 
shows clearly how one of the company’s specialties « 
omizes on shelf space in a filing safe 


Holiday selling is promoted by the National Bla 
Book Company through two folders which are imprintec 


for dealers One is devoted to loose leaf books that have 
the holiday appeal The other shows diaries, address 
books telephone books, desk blotter pads and manuscript 
books 


| Morkrum Compa2ny, 1410 Wrightwood avenue, Chi 
ago, I[ll., published a booklet describing the “Teletype,” 
ind showing its advantages in the transaction of business 
The National check endorser is another device produced 
by The Morkrum Company, which is shown in a separate 


| L-lea¢ 
IOOKI¢ 


* 

Experience,” a twelve-page folder by The Dalton. Add 
ing Machine Company, Cincinnati, Ohio, narrates the re 
sults secured users of Dalton adding, listing and calculat 
ing machines. It is tastefully done in three colors, illus 


trated with factory views, showing some of the establish 
ments in which Daltons are used. 


* 

‘Revilo”’ typewriter ribbons, carbo paper, typewriter 
paper, office furniture and supplies are shown in Catalogue 
No. 8, a sixty-for page book with cover. It lists a wide 
variety of office accessories. The various items are all 


] 


quoted with shipping weights. The catalogue is issued 
by the office equipment department of The Oliver Typs 


writer Company, 1516 South Wabash avenue, Chicago, III 


L\PPLIANCES 


CATALOGUES 








FREE 


How to Repair Damage 
to Varnished Surfaces 


It tells you how to remove packing 
marks, caster cup imprints, hot 
dish spots, lamp rings; how you 
can fix deep scratches and serious 

In fact it explains 

how you can repair any marred 

and damaged furniture, quickly 
and without revarnishing. 


abrasions. 


bed 
— 


you are interested in cutting 
down your refinishing expense 
write for your copy TODAY. 





If you are too busy to write a letter 
bin this ad to your card or letterhead and 
mailto us. We will forward booklet postpaid 
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THE M. L. CAMPBELL COMPANY : 
2334 Penn St., Kansas City, Mo. 














y) & 
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GERALD E. MOWRY 


E. L. Morris & Co., Providence, R. I.) 
WINS “‘COOK QUALITY” 
SALES LETTER CONTEST 


Gcod Morning Mr. Buyer! 

A typewriter chair? Yes sir—here is the finest chair on 
the market, a “Cook Quality.” 

Note the patent adiustable back which promotes efficient 
work by affording comfort to the operator. This knob pro- 
vides for adjustment forward and back, and this—for an up 
and down position of the back rest. He-e is where the spring 
tension is adjusted, so it will give the right degree of pressure, 
do not have it too strong however. This 
handwheel “gives you the correct height, 
which is essential! 

Now notice the wood enclosed hub which 
adds strength as we!l as beauty to the chair. 

This style of chair is especially desirable 
for use with the new style Pedestal Type 
writer Desks, as well as clerical work in 
general. You will see that it enables the 
operator to sit sideways at desk and get 
full arm movement with no interference, 
and when necessary it can be pushed 
under the desk out of the way 

It is made in many styles of backs and 
seats, and in any finish to match your 
desks. I would call your especial attention 
to the general construction and finish and 
I think you will agree with my first state 
ment ‘The finest chair on the market.” 


MR. H. P. ELLIOTT 
Final Judge 


Gen’! Mgr. Elliott Addressing Machine Co 


€C. @. Cook Co. 
16-28 Osborne St. 
Cambridge 39, Mass. 
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Cuspidors 


. —86 designs in Brass, in- 
clude three or four leaders 
of which you will sell the 
most. This profitable line 
will increase your sales. 
All are quality-marked— 


“AMCOIN” 





Write— 
ALDRICH Mfg. Co., Inc. 
57 Illinois St., Buffalo, N.Y. 
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“GRAND RAPIDS QUALITY” 


in office chairs will make easy sales for 
dealers who take advantage of the 
selling points. Write for catalog and 
price list. 


Grand Rapids Office Chair Co. 
37-45 Prescott St., Grand Rapids, Mich. 


MAIN 




















‘Berloy” steel filing cabinets are the topic of Catalogue 
No. 18-R, issued by The Berger Manufacturing Company, 
Canton, Ohio. The filing lines includes Nos. 300, 600, 1,300 
and 2,000. They are made to accommodate a variety of 


records. Included in the book are “High Line” steel filing 

cases, steel storage cabinets, card index cases, safety de 

posit boxes, transfer units, banker’s note cases and steel 

office shelving. The book is an exquisite job of printing 
: * 

Office Appliances is in receipt of a catalogue of the 


Commercial Industrial Museum of Montreal, which is 
an annex to the Faculty of Commerce of Laval University 


This museum includes a permanent exhibit of all the com 
modities of the world, showing Canadian and foreign made 
products from raw materials to the finished article, con 
stituting a practical and interesting means of communi 


cating commercial and industrial knowledge to the people 
of Canada, stimulating commerce and increasing knowl 
edge of the places of production, uses of raw materials, 
up-to-date industrial improvements, etc. As the names 
of the exhibitor accompany the products, a cheap and per- 
manent means of advertising is opened up to Canadian 
and American producers. The rules and regulations are 
sensible and every effort is made to present properly the 
different products exhibited. 


Price Revisions. 

Revised prices on wooden pencils are announced by the 
Blaisdell Pencil Company. 
“a 

Price reductions are announced by the Stationers’ Loose 
Leaf Company, Milwaukee, Wis., on its “Stay Open” 
aluminum sheet holder. 

* * + 

Retail Price List of October 10 covers National Loose 
Leaf Catalogue N, which was mentioned in the November 
issue of Office Appliances. 

x * * 

Price List No. 3 was mailed to the trade November 23 
by the Associated Stationers’ Supply Company. It brings 
the lists in the big Associated catalogue up-to-date 

x * * 

New prices have been announced by Geo. E. Fox & 
Company, 35 West Kinzie street, Chicago, Ill. They ap- 
ply particularly to desk pads, cushions, glass pads and 
desk trays. 

* * * 

The Weis Manufacturing Company, Monroe, Mich., has 
issued two new lists of November 1. No. DE-1121 is the 
retail selling list on General Catalogue No. 20. The deal 
ers’ buying list covers the same catalogue. 

* 4 * 

Price list No. 1121, covering “De Luxe” loose leaf sys 
tems, has been issued by the Wilson-Jones Loose Leaf 
Company, Chicago and New York. It reveals revisions 
downward in many instances, ranging from five per cent 
to ten per cent. 

Distributor. 

The Martin Cantine Company, 501 Fifth avenue, New 
York, N. Y., distributes a printed sample of its “Regular” 
enameled book, emphasizing its qualities in showing half 
tones of pictorial and mechanical subjects. 


Dealer. 

The J. C. Hub Manufacturing Company, Cleveland, Ohio, 
distributed a tasty piece of printing, “The Right Place for 
Careful Printing.” It was signed in ink by J. A. Gideon, 
general manager. 

- K a 

From the Eagle Envelope Company, 431 South Dear 
born street, Chicago, Ill., come two attractive pieces of 
advertising matter. One is devoted to the ‘“Holdrite” 
telephone pad holder; the other features the Eagle desk 
pad holder. 

a * 

“Treadways” is an elaborate booklet issued by Tread- 
way Brothers, Stockton, Calif. The body is attractively 
printed in four colors. The cover has a blind embossed 
design with a color background; a half tone print of the 
store exterior is mounted in a panel. The booklet illus 
trates the personnel and shows interior views of the va- 
rious departments. Testimonial letters from satisfied cus- 
tomers prominent in Stockton add effectiveness to the 
booklet. 

Accessory Advertising Matter. 

A new decalcomania transfer sign for window display 

is furnished to dealers of the Shaw-Walker Company. 
(Continued on Page 202.) 
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Corry-Jamestown Mfg. Corp. 
CORRY, PENNSYLVANIA 





Steel Age Filing Cases, Steel Furniture 
Sheet Metal Specialties 
Medicine and Bathroom Cabinets 








United 


card index and 
vertical filing 
supplies 


Made for all systems. Sold 
only through the trade. These ° 
quality supplies at consistently 
low prices, opens up splendid 
possibilities of profitable sales 
for every dealer with quick 
turnover and steady repeat 
business. 


Send for free catalog, price 
list, quotations and samples 
today 


United Business Equipment Company 
113-121 Albany Street 
Boston (11) Mass. 






































Sell the Western Line of 
Built for Service Desks 


Che vital point in desk construction is QUAL- 
FEY: Materials, workmanship, design and 
finish must possess the quality that is apparent 
in the finished product. When these impor- 
tant factors are present the desk will give 
better and longer service. “Western Built for 
Service Desks” are designed with the idea of 
adaptability and convenience paramount 
Everything for the comfort and efficiency of 
the user is present. At the same time the price 
problem has met with our thorough consid- 
eration. These desks can be furnished with 
center drawer at a slight charge of 75 cents 
additional. 

As a Western Desk dealer you possess the means 
through which satisfied customers and repeat orders 


are only a matter of course. Shall we send you a 
catalog? 


WESTERN FURNITURE COMPANY 
Blair Avenue and Palm Street - ST. LOUIS, MO. 


























Ohe 
TELA-CARD ¢c- 











Locates any card: 
In an instant; 
No delay. 


TELA-CARD for quick desk reference. Fastest 





card finding device. 
DEALERS « Your customers will be interested 
. inthis desk model, capacity ap- 
prox. 125 cards. Dealers’ prices on request. 


THOMAS P. FLEMING CO., Inc. 


Sales Dept.: First National Bank Building 
CHICAGO, ILL. 
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Graphic Marking Devices 


FOR Je 
MAPS 

AND 
CHARTS 










Stationers’ 
Tarboard 
Goods 





An established line of filing boxes, trans- 
fer cases and stock boxes assures you of 
a steady income and regular turnover. 
Your customers know these goods—thev 
are in demand. 





9 
If you now handle these goods, get our | They’re Real 
proposition and see how ‘t compares. 


If not, write for information about our 7 Edexco Heed Map Pins 


sample assortment which provides a small ; , 
ean ; : Will not peel or scratch. Solid 
stock and a sample of each number. glass hea S aaac B runs all way 
through—steel points—stay where you 
d P Cc put them—2 sizes—16 colors. 
A vance raper Box oO. DEALERS WRITE FOR SPECIAL PRICES 








Manufacturers of Plain and Fancy Paper Small stock will show good profits 


Boxes, Filing Cases and Stock Boxes. 
. : EDUCATIONAL EXHIBITION ° 
2727 Franklin Ave. St. Louis, Mo. 522 Custom House St. Providence, _ 














—— 
lr 


Give a Thought 
to Pins 


Aluminum Arch-Files 
and Clip Boards 


that find a 
ready sale 


Pins are so commonplace that the 
average user gives no thought to 
them, sc long as they’re good. And 
there’s the point—on 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid, 
with ‘‘comfortable”’ heads, that push 
the points through thick wads of 
paper and ‘‘stay put.’ Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 





Clip-boards have too long been constructed 
of wood or zinc. Arch-files, in like measure 


HOHNSBEEN SPECIALTIES 


are well constructed of heavy aluminum, possessing merits 
instantly recognized by your trade. Where properly dis- 


Crescent Brass & Pin Company fone n2SoST es kao 


i Detroit, Michigan The liberal discount to dealers has made 
ft : Hohnsbeen Specialties popular among 
. Western Representatives: Southern Representatives: leading stationers and office outfitters. 
; BERT M.MORRIS COMPANY PHIL F. WEBSTER 
444 Market St., San Francisco Box 873 San Antonio, Texas HOHNSBEEN MANUFACTURING COMPANY 


MINNEAPOLIS, MINNESOTA 
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Manufacturer. 

Phe Red Envelope of the United States Envelope Con 
pany tot October told the history ot envelope making at 
Hartford, Conn. 

* 


Art Metal Service showed an impressive list indicating 
the field on which salesmen can work, titled, “Who Are 
Prospe¢ ts for the Art Metal Safe.” 


The Mosler Safe Company, Hamilton, Ohio, issues the 
Mosler Messenger, devoted to installations and items 
general interest regarding vaults and safes 

* 

Users’ News described the methods of the Commercial 
and Continental Safe Deposit Company, Chicago, in bill 
ing box renters by the Addressograph system. 

rae 


The October issue of Monroe Results was a “Gover 


ment Economy Number.” Uses of Monroe calculating 
machines in Federal and other governmental offices were 
emphasized. ° 
+ 
“Co-operation With the Sales Educational Department” 
in The Wales Visible told how technical information was 
furnished to selling offices on the basis of facts furnished 
regarding prospects’ problems. 


The “Y and E” Idea printed an absorbing summary 
a recent sales convention, copiously illustrated. “Vignettes 
of the Convention” was written by Walter ( Freemat 
manager of the advertising department 
. 


The November issue of The Royal Standard indicate 
the extensive distribution of Royal typewriters abroad 
through illustrations from many parts of the world, ide 
tified with that machine and its distributors 

k 

The Corona Bulletin told how the Denver Corona ag 
traced a crook who ibsconded with three machines and 
trailed him to San Francisco. He spent real money to 


vet his man, but proved that it can be done 


“On the Question of Prices” in the Shaw-Walker Sky 
scraper was an an ilysis of the situation by L. (¢ Walker 
It included a table giving comparative costs of several 
items in 1915 contrasted with 1921, with the ratio 


lifference 


The Protectograph Bulletin capitalized the change 
seasons by a lead article, “Time for the Leaves to Turt 
It led logically to the thought of turning the pages ol tl 
order book, after filling each page with a requisiti 
the factory. 

‘Deliveries’ were discussed in Wilson-Jones Loose Leaf 
Notes, citing the small number of back orders on stoc! 


items. The point was made that an avalanche of orders 
lue to dealers buying to bring stocks to normal might 
increase the back order list material'y. The remedy sug 


gested is to anticipate requirements as far as possible 
k 


The Webster Way showed an interesting parallel 1 
opyrighted series by James Quartz, factory manager 
Good and Bad Typewritten Impressions” showed carb 
impressions made on eight different models and makes « 
typewriters, all done by one operator on a single sheet 
+ +h, 


It demonstrated the need of suiting carbon paper to 
individual machine model, as well as to the operator 
* 

The Bircher Company, Inc., of Rochester, N. Y., issue 
i house organ entitled “Lightning.” The number for N: 
vember 8 contains article six of a series on “Successful 
Salesmanship,” by Harry C. Tuttle. This article is de 
voted to character reading and gives some interesting sug 
gestions. Other brief artic’es follow, including the por 
trait and biographical sketch of T. E. Gilmore, manager 
of the company’s St. Louis office. 

The Sales Manager’s Chair in the November Faultless 


Bulletin discussed “Incentive.” It showed how the begin 
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Crane Ladies’ Stationery 
Sold by all Stationers and Booksellers 


These goods are suited to the tastes 
of the most select trade. Their mer- 
its are known the world over, and 
they yield a profit to the dealer. 
Once tried, the purchaser becomes 
a regular customer. 


Presented in the following 

Styles and qualities: 
SUPERFINE QUALITY: In Light Blue 
Boxes, containing 4% ream of Note paper 
each, and in separate boxes 4 thousand 
Envelopes corresponding. 
EXTRA SUPERFINE QUALITY: In 
Lavender Colored Boxes, containing % 
ream of Extra Fine Paper each; in like 
boxes are Envelopes to match. 
Our papers are supplied in 
Bordered Goods and other 
specialties by EATON, 
CRANE & PIKE CoO., Pitts- 
field, Mass., and 225 Fifth 
Ave., New York. whose 
boxes bear the word 
“CRANES” containing our 
oods. 


All this stationery can be re- 
lied on as represented 
MANUFACTURED BY 


Z. & W. M. CRANE wis’ 





This trade mark 
every box 








rhe 











FOR A CLEAN, 
LONG-LASTING 
IMPRESSION 





33 





ALLEN & COMPANY 


MANUFACTURERS 
General Offices and Factory: 
11-13 Vandewater St. New York, N. Y. 
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Write for 
Wright Desks 


Desks designed for utility constitute the 
Wright Desk line. 


They are well made of excellent material 
and sell at moderate prices. 


Does your desk business need a stimulant? 


Try Wright Desks. 


Wright Desk Company 
Rockford, III. 








OFFICE 
CHAIRS 


That Conserve Vitality— 


A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 
permits the other two. 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 
the day and _ iend 
themselves to better 
work. 


Not only do they con- 
serve vitality but they 
are so finished as to 
preserve their appear- 
ance of newness. Aside 
from the built-in qual- 
ity of this compre- 
hensive line, particu- 
lar attention is given 

to the final job—the He. 688 

matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char- 
acter often remarked upon. 


You would find our catalog worthy 
of study. Send for a copy. 


W. H. Gunlocke Chair Co., 


WAYLAND, N. Y. 
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ner in selling work has to build up his morale through 
surmounting the many obstacles along the road to sales 
Dealer. 
The Hub Guide Post showed how service is “The Ney 
Idea in Selling.” 
* 
The Hay Stationery Company, Ltd., London, Ont., Car 
ada, issues Hay’s Officer. 
* 
Ward’s Service for November announced many items 
in stock suitable for Christmas giving. 
k x 


The Burroughs Brothers Company Breeze ran an at 
ticle on “Uniform Charge and Credit,” by Emil R. Her 
ring, manager of credits. 

Internal. 


The Hand Clasp of the United States Envelope Company 
for November narrated the history of the Logan Drinking 
Cup division of that organization. 

K * 

The Woodstock Keyboard printed a reminiscence of 
armistice day, 1918, written by a Woodstock worker who 
was at a French hospital that eventful day. He told how 
routine was upset, even patients leaving their beds to 
join in the festivities. 


(Catalogues—Continued from Page 198.) 
An ornamental display sign, of metal on a wooden 
mount, is furnished dealers by the Whiting Paper Com 
pany. 


The DeWitt-LaFrance Company, Cambridge, Mass., 
has secured a limited number of handsome electric d 
solving signs for window displays. 


Dealers of the Yawman and Erbe Manufacturing Com 
pany are furnished with a series of four-color street cat 
cards, which can also be had in blotter size. 


Underwood branches are displaying a handsome en 
largement of an advertising spread devoted to the Under 
wood portable. It is on a heavy mount, with gilt beveled 


edges. 


The Art Metal Construction Company supplies dealers 
with an impressive poster for use in window displays 
filing safes, with suggested window card poster materia 


for the same purpose. 


The Corona Typewriter Company, Inc., supplies deal 
ers with lantern slides for moving picture house advertis 
ing. These feature well-known stars, and the possibilities 
of showing them simultaneously with reels by these actors 


gives the advertising unusual value. 


(Stationery—Continued from Page 194 


tlements in labor strikes and the rapid completion of a 
number of large office buildings, work on which was held 


up for months, during the spring and summer, when there 
was a prolonged strike in the building trades. 

San Francisco, Calif—Edgar H. Barber, of the Edgar 
H. Barber Company, Oakland, Calif., was the speaker at 
the November meeting of the Stationers’ Association of 
California, held at the association headquarters. Mr. Bar 
ber had been the association’s delegate to the recent na 


tional convention and he gave an interesting and concis¢ 
account of the proceedings at that gathering. He was one 
of very few coast stationers who attended. The only 
representatives from this part of the state present at the 
convention were Mr. Barber and Ernest Wa lace, manu 


facturers’ representative, Board of Trade building 

West Philadelphia, Penna.—Mollie Kramer has put 
chased the stationery business of Max Middleman, 8&5 
North Fortieth street. 


Horder’s Bowlers Rolling High. 


The present series of the Horder Bowling League, Chi 


cago, comes to a close the last week in December. Thirty 
games had been bowled November 22, with the Berger 
Files in the lead, average, 665 3/10. E. Faber Pencils 
crowded them with 663 2/3 average. The remaining teams 


stood in this order: Esterbrook Pens, Weis Cabinets, 
B. & P. Books, Dixon Crayons, Midland Papers, Sanford 
Pastes, Stafford Inks and DeLuxe Binders. November 
a turkey contest was held. 


3 
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WRITE NOW FOR OUR LIBERAL PROPOSITION 


1814 Trombly Avenue 


THE BABY TYPEWRITER{STAND 


A FAST AND EASY#SELLER 








$6.50 


F.O.B. DETROIT 





Write for Liberal 


Dealer Proposition 


EVERY DEALER 
SHOULD CARRY 
THIS STAND 


IT IS 
THE! BEST: BUY 
ON THE MARKET 








A strong, well built 
stand, five ply oak 
veneered top, 174”x14”. 
Easy to move about. 
Suitable for home use. 


26” high. 


AUTO PARTS MFG. CO. 


DETROIT, MICHIGAN 





APPLIANCES 


Coming and going 


IN your window, it brings 'em 
in. Result—sale. On your 
c unter, it stops ‘em going out. 
Result— sale. Itgets "em com 
ing and going That’s why 
dealers «rder and reorder the 
BUXTON KEYTAINER. 
That’s why big retailers give 
it prominent display. It pays 


The KEYTAINER is a small 
leather case holding fkeys so 
that they cann t bunchorwear 
pockets. Retails from 25c to 
$5.00; 4, 6 or 8 key-hooks. 


BUXTON, INC. 


Dept. P 


Each KEYTAINER wrapped 
in tissue, enclosed in individ- 
ual carton, and packed in 
display case. 


Sales Helps—~ ational adver- 
tising, self-selling counter dis- 
play, new Christmas carton, 
counter signs, window stick- 
ers, envelope inserts. 


Xmas shoppers will be looking 
for KEYTAINERS in your 
store. Twomillicn sold. Write 
tcday foro r proposition. Ter- 
ritorial representatives wanted. 


Springfield, Mass. 


BUXTON 
KEYTAINER 


The original patented Key-Kase 
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KNICKERBOCKER INKSTAND 


Stationers Specialties 


SU 


All stationery specialty lines are composed: of about the same 
groups of arti les. But, all lines are nct cf like quality. It 
is in quality that the Knickerbocker Line excels. 


a 


Emeraline Bases for Inkstands 


These bases are made of highly polished Plate glass for tar 
wells (as per illustration), one well, for two inkwells and pin 
cup, cr double desk equipment. They are made in rectangular, 
octangular, oval and odd shapes. 


Card Index Boxes 
These Card Index Boxes are made 


to accommodate 3x5, 4x6 5x8 cards. 
They are made of quartered oak, 
chestnut with light oak finish, and 
birch mahogany. They are especially 
well adapted for joggers and recipe 
boxes. 

Every stationer should have a stock o 


these useful and beautiful arcicles. Write 
for full particulars. 


SEND FOR OUR CATALOG 


KNICKERBOCKER INKSTAND CO. 


LYNDHURST, N. J. 
| NM UT 
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THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office boy to 
bind into book form “‘in a jiffy”’ any kind of loose leaf 
records. 


The “F-B” Loose Leaf Holder 





Pat. May 13, 1913 


is adjustable to any distance between punch holes and 
to any size of paper. 
Advantages acknowledged in numerous testimonials. 


The retail price is $3.50 a dozen with liberal dis- 
counts to déalers. 


F. Bs MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N.Y. 








(Chicago Office, Frank Z. Woods, Mgr., 180 No. Market St.) 
PL oe 


Widney Seat Pads— 


—insure comfort 


“Miss Comfort Widney”’ seat pads are known and 
recognized for their super-comfort giving qualities. 
There is only one patented sliding slot type of seat 
pad which permits any edgewise movement of the 
pad: forward, backward or sidewise—and that is a 
“Miss Comfort Widney” pad. It is the only seat 
pad that “‘moves as you move but never leaves the 
chair.” Furthermore, 

this comfort-giving 
pad is serviceable 
and durable. 
“Miss Comfort 
Widney” pads 
mean profits 
and repeat 
orders to 
you. 











Ask 
for our 
proposition 





THE WIDNEY CO. 
310K S. Jefferson St., CHICAGO, ILL. 4 
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Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 


The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusyally attract- 
ive and, above —-,. 

all, it assures -“V)-, 


Efficient 
Work 











iat aanqtt" 
bie a 


me waTional Rut OO 
ROCrESTER my USA 










National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
. ment in ruler manufacture. 

~ We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


Rochester New York, U. S. A. 





----—: 


CARD INDEX 
CABINETS 


Hoffman card index cabinets, with the 
new improved steel follow block on a flat 
rod, insure a thorough service to your trade. 
Thev are constructed of a substantial cas- 
ing, dovetailed joints, to accommodate 3x5, 
4x6, and 5x8 index cards. These cabinets 
sell at moderate popular prices. 

Card index cabinets are 
but one phase of the ex 
tensive specialty lie that 
bears the Hoffman trade 
mark. Hoffman products 
have taken an impor 
tant part in the build 
ing of many dealers’ 








trade. They offer the 
opportunity to creaté 
rapid turnovers and re 
peat orders that guar 
antee satisfaction to 


both dealer and cus- 
tomer. 
Other features of this line 


are: 
Tegal and letter cabinets 


Our price list and catalog Stationer’s shelf boxes 
will be sent on request Desk Pads 
Vertical box files, et 
L. HOFFMAN 
45 La Fayette St. New York, N. Y. 
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PENS AND PENCILS 














Atlanta, Ga.— Robert King visited the local trade in the 
interests of the American Lead Pencil Company. 

Boston, Mass.—(. E. Nelson is now covering the New 
England territory for Eberhard Faber He succeeds the 


late Fred M. Brow: 


Se ee 





Chicago, Ill.—B. C. Flowerdew, representing the Kohi : 
nor Pencil Company, New York, N. Y., called on the Chi Mi . ki 
wo trade in November If your house adheres strictly to 
Chicago, Ill.—D. L. Sterling, manager for the DeWitt quality merchandise, you ought to 
Lal rance Company, has agg te a consignment of electric handle GOODLINE “METAL TIP” 
caiss iving signs tor use in aea ers’ windows. “7 7 7S > . 4 
Chicago, Ill—Popular interest in the Shackleton expe GUIDES. For, in general, metal tip 


dition into antarctic regions was capitalized by a Wate: guides, because of their wide varia- 
man window display Portraits of various individuals i1 tion and selection are difficult to 


the expedition carrying Waterman pens were shown, with sell. But. GOODLINE GUIDES 


formation regarding the enterprise. en a ; . . . 
Chicago, Ill-H. F. Meidinger has taken charge heré have the features embodied in their 
or the Wallace Pencil Company, St. Louis, Mo. He su make-up which guarantees a longer 
eeds Ralph Henriques, who has gone East. Mr. Meidin life and more serviceable satisfac- 
- makes his heads rters . t Oo 2 Oo h ; . D4 
a is headquarters on the fifth floor, 24 South tion, because they are reinforced at 
Clark street. He is widely acquainted in the trade, having ; ; . id 
been with the Wilson-Jones Loose Leaf Company for the points where most guides are 
five years | weakest. In short—GOODLINE 
Chicago, Ill—R. M. Spangler, formerly handling dis GUIDES represent 100% quality 
=" aA dinart ad tic ‘ » factor at ‘ , ; 
play and direct advertising at the factory of the W. A. which is apparent at the first glance. 
Sheaffer Pen Company, is now a special field representa- If Eos alkene : id 
tive, with headquarters here. He returned November 22 r you wish to make certain rapl 
1 ten-day stay in Richmond, Va., where he supervised turnover write for our splendid offer. 


n advertising campaign under the direction of H. E 


Waldron, vice-president and general_sales manager THE GOODLINE COMPANY 


Fort Madison, Iowa.—Craig S. Sheaffer, treasurer of 
the W. A. Sheaffer Pen Company, returned in November KENT, OHIO 
from a business trip to Atlanta, Ga. New York Office: 52 Park Place 





New York, N. Y.—The American News Company is 
distributing the “Realite” pencil. 

New York, N. Y.—Clarence P. Fleming, formerly ad 
vertising councillor for Eberhard Faber, has instituted an 
advertising service for stationery manufacturers and 
wholesalers at 1 West Thirty-fourth street 

Philadelphia, Penna.—Walter D. Armstrong has been 
appointed Eastern district manager for the W. A. Sheaffer 
Pen Company, with headquarters here. He was formerly 
Canadian manager for R. H. Ingerso'l & Bro. 

San Francisco, Calif—L. A. Wagner, coast pencil man 
for the Joseph Dixon Crucible Company, reports that the 
trade is very optimistic in the Northwest and in the neigh 
borhood of Salt Lake and other inter-mountain cities. 

San Francisco, Calif—Angy B. Thomas, coast repre 
sentative for Eberhard Faber, may go to New York on 
business during December. His assistant, Thomas Mc 
Elroy, is still busy with educational business, in which 
he specializes 

San Franc’sco, Calif.—Isaac Upham & Company report 

xood demand for the new Listo pencil, manufactured 
in Alameda, Calif., by the Listo Pencil Company. Th 
pencil comes in different diameters and can be had with 


red lead, or blue lead, for checking purposes. THE BANDLESS CURRENCY MAILING BOX 











GUMMED 





San Francisco, Calif—D. W. Real, who recently estab = E 
lished local offices for the Dunn Pen Company, has had A PERFECT MAILER of strong, heavy, durable mente pee 
the gratifying news, from New York headquarters, that of exceptional strength throughout. Ends and sides do not cak 
the San Francisco office, during the month of October, led in bending up over the currency and will stand the roughest kind 
1 the number of sales and new business. The New York of handling in the mails. 
stood second and the Minneapolis office third The outside wrapper is genuine rope manilla as near cloth as paper 
———__—__— can be made. It folds over each lap or fold at the ends to make 
(Adding Machines—Continued from Page 182. a perfect, tight seal and attaches to the back of the box. Tt 
San Francisco, Calif—D. W. Saxe, Western district simply can not tear or pull away without destroying the entire 
anairer bee the Murocdinieiiids iiealies ania box. No more danger of torn and tattered boxes on delivery. 
W. W. Cooley, press. capenennielien- ate Sitiic Ste od Each size contracts one half inch. In packing, squeeze the inner 
the saan otmamidution Yaee aliens Iau box tightly over the currency, moisten the gum on the outer 
annual convention at Burvouslis headquarters, Detroit. wrapper and seal, bringing the end flaps over and sealing tightly 
Michigat | et vg yr hee west jolghn ne hg yoy pony pee 
San Francisco, Calif.—Jas. P. Warren, of the Felt & aa Fe enna oer: 
Tarrant Manufacturing Company, representative here for is saved on cock bon mailed. 
the Comptometer, has a fine pair of deer’s horns in his Dependable tank stationers should have sample of this new line. 
fhee which arouse the envy of some of his many friends No obligations to learn all about it now. 
The deer was bagged this fall, in Madoc county, Calif., ° ° 
nd Mr. Warren vouches for a member of his party hav The Smead Manufacturing Co. (Dept. C) Hastings, Minn. 
ing brought down a 360-pound “mule-tail” deer, on the Makers of High Grade Bank Filing and Mailing Containers 
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If You Bind Your Own 
Loose Leaf Devices 


We can show you how to cut the cost 
of making your special metals, at least 
in half. 


Whether or not you buy your Knock 
Down Metals from us, we want ycu 
to effect this saving, because we spe- 
cialize in the manufacture of Loose 
Leaf Metal Parts for the dealer who 
binds his own Loose Leaf Devices and 
therefore we want to co-operate with 
the purchasers of metal parts. All 
of them. 


We will gladly explain without cost 
or obligation to you the system we have 
devised to enable the dealer to make 
up his special metals accurately and 
economically. 


Write us. We are here to serve 


The Tenacity 
Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 


































Reduction 
in Price of 
Quality 

Cuspidors 


Effective Aug. 15th 


PRICE LIST ON APPLICATION 





IRELAND & MATTHEWS 
DETROIT 




















RIBBONS & CARBONS 


Chicago, Ill.—Holbrook & Gibson, 525 South Dearbort 
street, have taken on the lines of the Columbia Ribbon & 
Carbon Company. 

Chicago, Ill—The Illinois Ribbon & Carbon Company 
Inc., 508 South Dearborn street, has joined the Chicago 
Association of Commerce. 

Atlanta, Ga—vThe Atlanta district of the Royal Typs 
writer Company, Inc., led the field in September sales of 
ribbon and coupon books. 

Kansas City, Mo.—An office has been opened at 212 
Keith & Perry building by Mittag & Volger, Inc., Park 
Ridge, N. J. 

Minneapolis, Minn.—Mittag & Volger, Inc., Park Ridge 
N. J., have opened an office at 946 McKnight building 

Minneapolis, Minn.—Miss Lulu M. Gray has resigned 
her position as manager of the Twin City branch of the 
Columbia Ribbon & Carbon Manufacturing Company, of 
New York. This branch is located at 954 Plymouth build 
ing, Minneapolis. Miss Gray expects to locate in Los 
Angeles this month, where she will again go into the rib 
bon and carbon business. Office Appliances hopes to have 
further particulars when Miss Gray shall have decided upon 
a permanent location in Los Angeles. 

Park Ridge, N. J.—A. H. Barkerding, of Mittag & Vol 
ger, was elected mayor of Park Ridge at the November 
election. 

San Francisco, Calif—The Ingrim-Rutledge Company 
report many “come back” orders for their lines of “Copy 
righted” ribbons and carbons. 

San Francisco, Calif.— Frank R. Nichols, of the Columbia 
Ribbon & Carbon Company, New York, has been calling 
on the local trade, in the course of a coast trip. 





(Furniture—Continued from Page 186.) 

San Francisco, Calif—The new Granada theater had 
its offices equipped by the Rucker-Fuller Desk Company. 
No expense seems to have been spared in furnishing and 
upholstering this theater, which cost altogether two mil- 
lions. The Rucker-Fuller Desk Company equipped the 
office with Gunn “Lino” top desks of a new type, just 
brought out. 

San Francisco, Calif—A. Carlisle & Company state that 
the demand for filing equipment is again beginning to 
manifest itself after a slightly dull period, due to cessa 
tion of building and other causes. The rushing of the 
construction work on office buildings and the completion 
of a number of them, has revived the demand for filing 
equipment. A. Carlisle & Company carry the Van Dorn 
line of steel filing cabinets and the Wagemaker line of 
wood filing cabinets and bookcases. For the past two 
months a growing demand has been manifested for these 
lines. 

San Francisco, Calif—Some important changes in the 
Westbound tariff have just been given out by George W 
Adams, traffic adjuster for the Retail Furniture Dealers’ 
Association of California. They have largely been secured 
through the traffic bureau of the association, in co-opera 
tion with the other parties concerned. The new tariff 
applies to office furniture, such as desks, filing cabinets, 
office chairs, etc. Mr. Adams’ bulletin runs, in part 
“New Item.—Furniture, as described under the consoli 
dated classification, mixed car-load minimum weight 12,000 
Ibs., rate $1.80 per cwt., at released valuation $20.00 each 
package. Former rate, $2.80, all-rail rate from New York 
and Boston, mixed car furniture, $4.42 per cwt.” It is 
now possible to ship mixed carloads of furniture from 
Grand Rapids to New York, Philadelphia or Baltimore 
thence by water through the canal cheaper than the all 
rail rate from Grand Rapids to San Francisco and Los 
Angeles. 

Tampico, Mexico.-—-Frederick Storm, Apartado 324, has 
opened a furniture and office equipment store here. His 
plans include carrying typewriters, adding machines, dupli 
cating machines and office supplies. 

Wilson, N. C.—Graham, Winstead & Son have received 
franchise for the exclusive representation here of the Yaw 
man and Erbe Manufacturing Company. 

Worcester, Mass.—The G. E. Stimpson Company, office 
furniture, sel!s and repairs the used furniture taken in o1 
sales at 85 Pleasant street. 
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Economical - Efficient _ Practical 


Your customers will instantly recognize the Bump 
Paper Fasteners as the ideal office device. 


Pins, clips, staples or any other metal fasteners 
are unknown tothe ‘‘BUMP.” They 
make their tie out of the paper itself. 


Both Are Profit Makers 


The hand fastener works after the 
manner of the ticket punch. The 
Stand machine is equipped for 
punching a single round hole, in 
addition to its regular use. 
Quick Turnover — Neat Profits 
characterise Bump. 


Send for Catalogue. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New York 





NEW AND IMPROVED 


Stronger in every respect. 
Only loose sheets required. 











An ideal Xmas 
Made to = for the 
sell at $1.00 nditnaeeiics 
with index. = 

Made of cold 

rolled steel, 


will not 


Will not shift 
or sag. A 
better article 
for less money. 


HOLDRITE PAD HOLDER 


Put this dummy telephone in your window or on coun- 
ter and watch your sales. Write for prices today. 


EAGLE ENVELOPE CO. 
431 So. Dearborn St. (Salesmen Wanted) Chicago, Ill., U.S. A- 











N-W-E4PER GOODS CO. 
Paper Specialties 
of Quality—Sell 


\lthough a paper specialties line usually 
represents but a small item ‘on vour daily 
sales sheet—it is a steady one. It is this 
consistent and continuous selling upon 
which the stability of your business rests. 
So, to insure repeat orders and steady con- 
tinued sales, you must have a paper goods 
line of good standing and quality. Your 
customers refuse to buy haphazardly—they 
know quality when they see it—they de- 
mand the right to use it. For this reason 
users specify Leatheroid products—they 
need Leatheroid’s consist- 
ent and reliable service. 
Leatheroid Paper Goods will 
figure in on the right side of 
your balance sheet. Get our 
catalog, samples and complete 
selling plan. Cash in_= on 

Leatheroid quality. 


Northwestern Paper Goods Co. 
uality Park 
St. Paul aici: Minn. 











IDEAL TUBULAR STANDS 





Made in a wide variety of styles, for supporting practically any kind 
of office machine. crank raises the castors off the floor, and 
permits the rigid legs to take the load. Mount a typewriter, a 
duplicating machine, a roller copier, an envelope sealer, an i 

machine or a card index cabinet on an Ideal Tubular Stand, and it 
can be rofled to any position, lowered to operating position and used. 


Fowler-Manson-Sherman Cycle Mfg. Co. 


1445-1455 W. AUSTIN AVE., CHICAGO 
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While we specialize in rebuilt or rough Remington Type- 
wrilers No. 10 self-starting (highest serial numbers) at 
present, we will be glad to submit prices on all other makes. 


You, Mr. Typewriter Buyer 


We have a complete stock cf rebuilt and rough typewriters of all makes and descrip- 
tions which has made the name of YOUNG symbolic of thoroughness. This thorough- 
ness is apparent in every phase—the quality in the machines themselves and the service 
rendered the purchaser. Young’s rebuilt and rough Typewriters are guaranteed <o give 
satisfaction and are at the lowest market prices. 


ASK FOR OUR NEW PRICE LIST, No. 900 


YOUNG TYPEWRITER CO. 
25 W. Lake Street 


CHICAGO - ILLINOIS 























ae <x Why You 
%\ Should Sell 
ee MILO 
Ribbons 


Supplying MILO Ribbons to your trade can be 
made a very profitable department of your busi: 
ness. There is a good margin of profit, large 
volume of sales, and very little detail connected 


with the 'r handling. 
MILO Ribbons are the best you can buy. We 


make them up in sufficient quantities to carry a 
large stock always on hand. We maintain a 
rapid service. 


MILO Ribbons are ready sellers. They have the 
prestige of an active advertising campaign behind 
them. The trade recognizes MILO Ribbons as 
quality goods. That is why jobbers and dealers 
find them the most profitable line they can stock. 





ue 





Small town overhead with large city facilities. 


MILO GARBON CORPORATION 
PENN YAN, N. Y. 




















BUSINESS. 


emgnen—nmrenn 


8 FEBRUARY, 1919. 


i 
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A Great Campaign to Push American Office Appliances in India 


“INDIAN BUSINESS” is a magazine that is read throughout every office 
inIndia. A ereat competes is about to be started to popularize American 
Labor Saving Devices by publishing aspecial Office Appliance number about 
Septemher or October next This will be in conjunction with the opening 
Ofaa Exhibition of Labor Saving Machines American manufacturers can 
“4 full particulars of the scheme from The British and Colonial Press, 140 
orth Dearborn Street, Chicago, or from the Fditor of ‘“OMce Appliances. 
We want photographs from every manufacturer ‘or illustrating a special 
article dealing with thissubject. Phetographsshould be forwarded to The 
British and Colon'g! Press. The future for this business in India, Burma 
and Ceylon is trem:-ndous and “RUSINESS” is out to secure the business 
for you. “‘BUSIN.2S8” COSTS FIVE DOLLARS A YFAR. This com- 
pany Lave been appointed Sole Representatives in Indis. Burmaand Cey- 
len for “Thomas’ ltegister."’ 


T. H, CAMPBELL-HOWES PUB. CO., 167-8 Grand Hotel Bidg., CALCUTTA 

















Se 











new G Lass Factory. 


will please advise. 


apply to 185 items comprising the products of our 
Customers who have not received the new catalogue 
We desire also to send it to any ochers, upon request. 


KIMPTON, HAUPT & CO. 


WHOLESALE STATIONERS 











53 Beekman Street, New York, U S. A. 


MORE THAN GET OUR 
600 NEW 
REDUCED err SPECIALTY 

PRICES The Most Striking Changes CATALOGUE 


GLASS MANUFACTURERS 
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Holds Cards 






Method of 
Inserting 


Cards 










Feldmann’s 










REMINDER 






case accommodates standard 3x5 cards and will 
hold one or as many cards as needed for your daily 
routine calls. Notes made on these cards are easily 
filed for quick reference. 

Carried in stock in three grades—50c, 75c and 
$1.50 each. Liberal discount to the trade. Trial or- 
der invited. If not satisfactory return at our expense. 


FELDMANN’S SYSTEM MFG. COMPANY, 2306-2308 Armitage Avenue, CHICAGO, ILL. 


INVENTORS AND MANUFACTURERS OF LOOSE LEAF DEVICES 














WIRE WASTE BASKETS SPACE BASKETS 
LETTER TRAYS PAPER CLIPS 


GEM CLIPS “CYCLONE” 


Nos. 1, 2 and 3 
Special Prices on 
Gem Clips 


Extra Fine Quality Guaranteed 


i wwe 4! f Write Today for Samples and Quotations 


Me VAIL MANUFACTURING COMPANY 
Fr " 





SUCCESSORS TO MIDLAND STEEL PRODUCTS COMPANY 
1752-58 East 75th Street, CHICAGO 





Pacific Coast Representatives Southern Representative 
REID & GILMARTIN EDWARD V. BOGART 
144 Market St., San Francisco, Cal. 1218 Fourth Nat’l Bank Blidg., Atlanta, Ga. 








MR. STATIONER: This is one of our lever self filling Stylo Pens 
which we guarantee to be the 4 most successful self filling ink pencil 
on the market. | 





Retail Price. $2.00 


Write for prices and discounts to dealers 


PARAMOUNT PEN CO., Inc., 63 Irving Street, JERSEY CITY, N. J. 


G. N. HOSINGER, President L. J. FARRELL, Treasurer 


Western Union Code “*Paramount”’ 











[MILLER RAND 











aio 85 = 
ana le a Ske 









— = ene ER B 4 «Na \MMILLER BRO'S 
~ay - POINTED . haere Bow. POINTED 


The Original Bowl Pointed Pens. Styles to Please All Hands 


Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 
MILLERTG RAND 
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Mas man tain A triumph of thirty-eight years’ experience in 
Rival—te ter Crafts Foun Pen the manufacture ot Fountain Pens. Wemanu- 
facture fountain pens for the trade, and specialize on imprints for the jobbing, retail and mail 
order trade. Prompt service in repairs, All work is done in our own shops. 


The export trade is s‘ilfully handled. A host of busi- We make all modern designs in Lever Self-Filling, 
ness friends al-road testifies to our close study of their Screw Cap, Non Leakable and Slip Cap Fountain Pens; 
requirements. also Stylos—Fully Guaranteed. 


Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 


D. W. Beaumel & Co., Inc., Office and Factory: 17-27 Vandewater Street, New York, N. Y. 
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STANDARD ENVELOPE SEALERS 


Most widely distributed machines of their kind in the world. 6 Models, hand 
and electric, suitable for the largest or smallest mail. 

Standard Envelope Sealers are guaranteed to give a lifetime of good service at insignificant upkeep cost. 
Send for literature and free trial offer. 


STATIONERS AND OFFICE SPECIALTY SALESMEN—We have an interesting proposition to make you 
if we are not already represented in your district. Write for details, stating territory covered. 


The STANDARD ENVELOPE SEALER MFG. COMPANY 
EVERETT, MASS. 




















MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same | 
directign as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 

Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 

















U-WAN-TA EYE SHADE 


Scientifically Created for the Comfort, Convenience and Protection of Your Eyes 
Made of high-grade Vulcanized Fibre 


Perspiration Proof Light in Weight 
Non-Inflammable Color Green 
Sanitary Dur. ble 





If subject to headache, nervousness, or have eye-strain, U-Wan-Ta Eye Shade 


DEALERS ATTENTION—Send for trial order now. The retail 
price is 25 cents. Big profits for you. 


© ) U-WAN-TA NOVELTY MFG. CO. 


Ve Patentees and Manufacturers of ‘‘WHAT-YOU-WANT’”’ . 
Patented Oct. 21, 1919 4353 South Vermont Avenue Los Angeles, California 
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‘ CUT as FORLIVENOTES % WEINMAN The Weinman Patent Handipad 


BI-PLEX niin 
MEMO BOOK sets 


2 Popular Sizes—14 Styles 


PACKED IN ATTRACTIVE 






















Perforated Memo 
Slips tearoff easily 
when matter has 
been disposed of. 
Only one hand re- 

















No. 55 BI. Leather 3x5} in. 1.00 each SALE quired. 
No. 30 Bl. Leather 3x4 in. 1.00 each 
(Boxed with | extra Filler) i " 
Extra Bi-Plex Fillers. per dozen 1.20 * 7 
Other Styles 25c to 3.50 each ith t 
PERMANENT Trade Discounts, Samples, etc., upon request Cal. 
ORANDA 
WEINMAN BROTHERS, Mfrs. MODE 5-5 1.00 
749 E. 42nd St. CHICAGO Bl. Base PAT. APPLIED FOR Each 
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= “PELOUZE” POSTAL SCALES =: 
= are scientifically made. They show exact weight in ounces, also cost in = 
= cents on all classes of mail matter. = 
= National?........ 4lbs. MailandExp...... 16 Ibs. = 
= NR aS aes d 2% lbs. Commercial ...... 12 Ibs. = 
= Columbian ....... ry Ve © Seay 4 lbs. - 
= SAIS os cvevensei ». Stessiord pescabce 2 the. = 
= Crescent .......- a —— ie a @neta oa \ = = = 
= Banks and business houses use ‘‘Pelouze” eoosses |S = 
= Scales because of iheir accuracy, reliability and =" = 
= durability. — = 
= ASK FOR A “PELOUZE” SCALE = 
= PELOUZE MANUFACTURING CO. as 
= 232-242 E. OHIO ST. CHICAGO = 
TTL RT 





WE MAKE 


- WE WANT YOUR 
SPECIAL HIGH GRADE herrdiaacgse PATRONAGE 
IMPRINT PENS 


me ‘Ghicimum Bens Base: 


THE SLICKEST PEN EVER MADE 
SILVER-ALLOY PENS STANDARD STEEL PENS 









TURNER & HARRISON 





Qtr & HARRisy 
¥) “eg 


<= . “2 
eg suven 290ALLoyY . eeunentt Mi: Caine Ks 
. PHILA PA. ies: VERTICALAN WRITER 


14 Numbers 33 Numbers Over 50 Styles 


Se 











The Turner & Harrison Pen Manufacturing Co., Inc. 


FALCON 
1211-1213-1215 Spring Garden Street PEN WORKS Philadelphia, Pa., U.S. A. 











WastePaper 
Baskets 


Letter Trays, Mail and 
Tape Baskets, Space 
Baskets, Build-Up 


i] 


y > ys > i Trays. 
Lc uneerevales, UNIFORM MESH AND FULL 
PONS GAUGE WIRE 
De 


PEERLESS SANITARY 


; y 
“ale / ed tent Ys 





Special Baskets Made to Order 


PEERLESS WIRE GOODS COMPANY 
Wette fer Catalogue 20 East Jackson Blvd. CHICAGO 


4 
PEERLESS SANITARY LIN 
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rouGH [TYPEWRITERS §eesuitt 


ALL MAKES — HIGHEST QUALITY 


Our rebuilts are stripped to the frame and thoroughly re-manufactured 
from the frame up. We carry a complete stock of all sizes and all 
makes. Our prices are right and we offer you a superior service. Write 
for our latest catalog and wholesale price list 020. 


MANUFACTURERS TYPEWRITER CLEARING HOUSE 


193 N. Dearborn St. Cable Address MANTYPE Chicago, III. 














The Pen for Business Men 


SELF-FILLING INK PENCIL 
**INDEPENDENT”’ 


Commands Attention Because 
of the Service It Renders. 
Guaranteed Improved 
s Fountain Pen. Elim- 
- inates fatigue. Pro- 
motes efficiency. 
Writes uni- 
form. A busi- 
ness neces- 
sity. 















Meets all 
require- 
ments. Sell fill- 
ing, non-leakable, 8 
safety cap. Attached 
clip. Smooth writing gold 
point. 
Your Name in Gold —35c Extra 
Write for quantity prices 


J. K. ULLRICH & CO., 161 Washington St., New York 





AIGNER SENDS YOU BEST WISHES FOR A 


Ferry Christmas 
and a Happy New Dear 


MAY JOY AND PROSPERITY ATTEAD YOU 
G. J. AIGNER & COMPANY 
521-523 W. Monroe St. 
AdeT) ( hicago, ti. 


& x E x x x X x X x Pa x = 
PRA ARR ARERR RSE DE 

















Hughes Ledger Metals 


Expansion 25% 
more than the 
ordinary ledger 
metal. 










All parts well 
anchored and high- 
ly nickel - plated. 
Double reinforced 
posts and tubes. 


Anything in the Loose Leaf Metal Line. 


Write for our latest catalog 


HUGHES LOOSE LEAF METALS CO. 
544 WEST LAKE STREET CHICAGO, ILL. 











LONG SERVICE WITHOUT COST | 


Ne supplies needed, and practically no repairs 
REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the reliability of the | 
REYNOLDS 
during the 
past nine 

rs. Some | 
of the first 
machines are 
still in use. 
What it has 
done for 
others it 
will do 
for YOU. 












Reyzzolds Envelope Sealer Co. 





111 MN. Market Street, Chicago 








} j Trademarks SI 


and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 








E. G. SIGGERS 9 ‘““W.ttington, DC. 

















Pencil Sharpener 
On the Job for Life—Here’s Why! 


HE Graffco Pencil Sharpener is 
made to save money while it 
sharpens perfect points. Construction is 
A-1 as to excellent materials, expert 
workmanship, and the unique principle that enables 





one to get perfect medium, needle-like, or blunt 
points from the same sharpener without adjustments On 
the easily-replaced cutter can wear out and that, too, is good 
for long, hard work, being made of highest grade tool-ste¢ 
hardened clear through. Write for folder. 


Dealers: Here's a good point for you: get our proposition. 


GEORGE B. GRAFF COMPANY 











. Beacon Street Somerville, Boston 42, ee 5 
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Weldon Roberts 


rubber 


erasers 


A Determination to Produce an Eraser That No 
One Could Surpass Is Back of Every One of Our 


88 Styles 








0 CLIMAX 


\ SQUARE TOP 
PAPER CLIPS 


Best and most Economical Paper Clip on the market 


Prices F. O. B. Buffalo, N. Y. 
Packed 10,000 to the Box 





Pat. Des. 12,'16 


100,000._...10c per 1000 500,000. 08)c per 1000 
250,000...09c per 1000 1,000,000... 08c per 1000 


CLIMAX PAPER CLIP MFG. CO. 
457 Washington St. BUFFALO, N. Y. 














New Martinsville Line 


Stationers often _ consider 
glassware a “dead weight”— 
something that must be car- 
ried without profit. But NEW 
MARTINSVILLE _ glassware 
“comes across” and. it is prof- 
itable. Expert workmanship, 
superior raw materials and methods, attention to 
details produce attractive sales compelling ar- 
ticles: NEW MARTINSVILLE dealers show re- 
sults that substantiate our claims. Write us—we 
will explain how glassware may be made profit- 
able to you. 


NEW MARTINSVILLE GLASS MFG. COMPANY 


NEW MARTINSVILLE, W. VA. 

















Blake 


Manufacturing 
and 


Sales 
Company 
70-76 Fulton St. 
New York City 


New York Distributor: 
M. L. Jackson Co. 
377-379 Broadway, 

New York .N. Y. 








THE TRINER 


POST OFFICE SCALE 
THAT SYMBOLIZES SPEED 


Dial and platform conveniently 
in front of operator. Indicator 
does not oscillate. 


96,000 Triner All- 
Steel Parcel Post 
Scales used by the 
Government. 


Write for Booklet No. 8 








Triner Sales Co. 


53 W. Jackson Blvd. 
CHICAGO, ILL. 














CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 
many years. 





They are non-drying and non-fading, 

Est. 1905 of remarkable durability and capable 
of clean, sharp work from beginning to end. 
Corona ribbons do not fill the 
type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U.S. A. 














SIMONSON 


Patented Metal Tip Guides 













For Vertical Letter Files, Card 
Systems and Check Files, Are 
, Indestructible 











None Genuine un- 

less stamped U. S. 

Patent No. 794,749 
on Metal Tip. 





FREE Samples Sent on Request. 
Discounts to Dealers, 

R. A. SIMONSON & CO. 

122 S. Michigan Ave. CHICAGO 
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STEEL BACK 
RAILROAD 
TARIFF FILE 














Because the back of this file is made of steel, no wood, 
no screws and no rivets, but all metal parts are spot 
welded, we claim to have the most durable file known. 
Equipped with two locks operated by single lever. 
Any style binding, standard sizes in stock, special 
sizes to order. 

Tariff File Uses—R. R. Tariffs, public service records, 
manufacturers’ cost records, samples, loose leaf cata- 
logs, price lists, etc. Write for price and description. 


STEEL BACK FILE & LEDGER CO. 
1422 Altgeld St. Chicago, Illinois 


NEW MODEL 


BRISTOW 
RADIAL DISTRIBUTOR 


CLEARS THE DESK OF 
BASKETS AND TRAYS. Desk 
space occupied:—12x 64 inches, 
one-third less than occupied by 
a single desk tray. Maximum 
number of compartments: — 4. 
Compartments:—14 inches wide 
at base, flaring at top to allow 
ease of access. 

This Model is constructed Model4 - - Price $5.00 
on the same lines as our 

larger Models and is built with the same high standards in 
mind. The few compartments make it of use to clerks as well 
as executives, so everyone in an office needs one and is, there- 
fore, a good prospect. The result is many and large sale. 


This Model and larger sizes illustrated im our circular which will be sent upon request 











BUSIER THAN EVER 


That’s the answer this season to ‘‘How’s Business”’. 


The ever-increasing demand for our “SUPER- 
GRADE” RE-MANUFACTURED machines is posi- 
tive proof of their high standard of excellence at a 
mighty reasonable standard of price. 

If you haven’t learned this yet will you grant us 
the opportunity to prove it before you place your 
next order elsewhere. Our new price list No. 110 
now ready. 


[a ~=6UNITED TYPEWRITER EXCHANGE CO. 
WHOLESALERS 
E e 137 High Street Boston, Mass. 
Cable Address “Unitypexo” Boston 


STANLEY R. BRISTOW, 171 Washington St., Newark, N. J. 
Medium and 


HIAWATHA fish Grace 


TYPEWRITER PAPERS 


The highest grade of excellence at 
the fairest of reasonable prices 
with a superior service of prompt 
and immediate attention to all 
shipments. Our complete line in- 
cludes all qualities of typewriter, 
manifold, onion skin, ledger and 
bond papers and envelopes of all 
‘ descriptions. We make a _ spe- 
cialty of shipping papers in the 
flat. Our catalog and book of 
samples will interest you. It is 
yours for the asking. 


HAMILTON CARD AND PAPER HOUSE 


27 Green St. A. S. Landsberg, Pres. New York, U. S.A. 











ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET  # NEW YORK 











A REAL CALCULATOR 
IN YOUR VEST POCKET 


A decisive, quick, reliable per- 
formance—calculates your costs, 
overhead and selling prices con- 
fidentially without the hours of 
hard, nerve-racking work with 
the old pencil. The HARMON 
CALCULATOR — the perfect 
midget calculator—runs through 
those lengthy and tedious calcu- 
lations with speed and precision. 
Everybody who uses a pencil 
ought to have one. 


DEALERS: Now is the time to 
eapitalize on this new, practical 
and unique calculator. Our 
prices and our guarantees will 
interest you. Price (Retail), 
$7.50; with stand, $10.00 


ERIE CALCULATOR CO. 
14 SCOTT BLDG. _ERIE, PA. 








EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph pans 
and gelatine duplicators of all makes. 


The Heyer Duplicator Company manufac- 
tures Hektographs, Gelatine Duplicators, 
Film Duplicators, and Supplies. We 
also furnish the trade with Hektograph 
carbon umd and Hektograph type- 
writer ribbons at lowest prices. 








Write for literature. Domestic and 
foreign inquiries given prompt attention. 


The Heyer Duplicator Co. 
160 N. Wells St. Chicago, III. 

















TRADE MARK 


PERFECTION 


REG. U. 8S. PATENT OFFICE 


The largest and most complete assort- 
ment of DESK MEMO. CALENDARS made 


This line is superior in quality 
and covers everything that is 
practical in such devices. 
PERFECTION stands are made of 
Cast Iron, Wood and Steel. 
Descriptive matter furnished upon 
application. 

The date leaves are printed in 
both ENGLISH and SPANISH. 


This form illustrates No. HALE SPECIALTY CO.., Inc. 


50 
3 Forms of bases Sole Manufacturers 
3 Sizes 128 N. JEFFERSON S8T., 
Many finishes CHICAGO, ILL. 
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AGENTS WANTED 


Rema Calculating Machine 
SMALLEST MACHINE IN THE WORLD 
WEIGHT 7} LBS SIZE 4 IN. X 7 IN. 


Adds 
Subtracts 





Multiplies 
Divides 


STANDARD MACHINE WHICH CAN BE CARRIED 
In Suitcase or Placed in Drawerof Desk 


Sole Distributor 
RALPH C. COXHEAD, Woolworth Bldg., New York 





PEET’S 


PATENT 


IMPROVED TRIANGLE cup 


a ZN 


HOLDS PAPERS , SECURELY 


PAT. MAY 22.1917. 


Only after trying this new paper clip can you appreciate 
its superiority. It is so easy to slip on, and it holds he 
papers, etc., absolutely firm. The patented crimp does the 
work. It will be worth your while to send for samples and 
prices. 


If your stationer does not carry them, write us direct, 


PEET BROS. 


618-20 Cherry St. Philadelphia, Pa. 


TRS ONE ET ae ORR RRR SET Ter mes 








i 
“BETTER VALUES” 
Assure you MR. DEALER 


The Good Will of those 
to whom you cater. 


‘“*“FEL-PRO”’ Felt Office 
Specialties in your stock 
means satisfied customers. 


LET US GET ACQUAINTED 


THE LINE OF 
‘“‘BETTER VALUES”’ 


Write for our 1921 Folder and Prices 


FELT PRODUCTS MANUFACTURING CO. 











2419 W. 14th St. tf Chicago, Illinois 





Y PEWRITERS 


QUALITY—SERVICE—PRICE 


EXPORT DOMESTIC 
ROUGH & REBUILT 


We are prepared to execute promptly 

all orders, any make or grade and with 
any language type. Send for our new prices, 
terms, etc. 

GUARANTEE TYPEWRITER CoO., Inc. 
39 South 10th Street 
PHILADELPHI4, PENNA., U, S.A. 

Cable Code: BOYERTYPE, A. B. C., 5th Edition 





Graywoop SERVICE— 


The Graywood all-purpose envelope sealer insures & 
superior degree of service because of the simplicity 
of its construction. This enables the machine to be 
made of a light though dur- 
able material which allows 
the greatest possible speed 
in operation. There are no 
springs or belts to break 
or stretch—thus_ all 
possible friction is 
eliminated. It 
will be to your 
benefit to exam- 
ine our proposi- 
tion. 










THE 
GRAYWOOD 


MFG. CO. 
LYNN, MASS. 











250 FEET OF WRITING SURFACE 


Complete with Calendar { Oxidized Copper Finish $2.25 
6 Inch Writing Space (Black Enamel Finish $2.00 

Complete with Calendar { Oxidized Cop Finish 
4 Inch Writing Space (Black Enamel Finish 1.75 
Without Calendar { Oxidized Copper Finish 1.50 
4 Inch Writing Space (Black Enamel Finish $1.25 
Refllle . . « « « 30c 


Stationers: write for 
trade discounts 
and particulars. 


STELEIX METAL PRODUCTS CO. 
BUFFALO, N. Y. 








The Passing nm. Postage Stamp 


Stampless letter mail is becoming more familiar 

ery day. Progressive mailers sending 300 or more 
etters daily are rapidly equipping their mailing de- 
partments with the efficient postmarking machines 
which have served the Post Office Department for 
many years 

By installing this new system you are helping the 
tovernment, the Post Office employes; and above all, 
vourselves 

Write for full information stating average number 

letters daily and largest number on any one day, 


Columbia Postal Supply Co. 


Incorporated 1900 


Silver Creek, N. Y., U.S.A. 











% CARBON ”& 
™ PAPER ¢< 


On oY 
Standard Carbon & Ribbon Co. 


Incorpogated 


& 114 Liberty Street 
C NEW YORK, N.Y. 


¢° TYPEWRITER 
& RIBBONS 








<2 329 8 = Sai 
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% SALES 2s 


30% NO EFFORT 








Whispering Mouthpiece 





T 


The Wonderful Sanitary 


For Telephoning in Private. 
Literally sells itself from | 


our attractive counter as 


display—a scientific mney = ona guarantee. 


MAXIMUM PROFITS FOR LIVE DEALERS 
Write for Our Story 


HE COLYTT LABORATORIES 


(ENG!INEERING) 


565 W.WASHINGTON ST. 

















DEPT.H CHICAGO 

fea" What Does Lost 

accur ° : 

3 Time Cost You? 

, Received Why not save it? Hundreds 
a ea of well-known firms are stop- 
Z— ene. ping time-leaks by using 


\ 













THE AUTOMATIC 


S —~.. Finished. 
a, TIME STAMP 
It times and dates job cards, letters, 


Shows you where time- 
costs can be reduced. Gives positive in- 
formation and eliminates guesswork, 
misunderstanding, and dissension. Makes 
distinct the difference between profitable 
and unprofitable workers and methods. 
A true, practical, money-saving aid. 
Forty years’ success. 

Folder and mighty interesting list of 
users on request. Write for it today. 


Has eee sine The Automatic Time Stamp Co. 
159 Congress St., Boston, Mass. e 


telegrams, etc. 








Sell More Waste Baskets 


to more customers. That creates more 
satisfaction than to sell frequently toa 
few, who must replace frail baskets that 
do not last. 


Daisy Baskets 


are sturdy, of sufficient capacity and 
lastlong. Madeofcoppered wire with 2 
solid bottom. This construction assures 
strength and prevents fine trash from 
falling to the floor. 


MUTT 
































Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 











Liberty Postal Scale 


The Liberty No. 2 is self-computing on all classes of 
mail matter inc foreign first class rates. 


The upward moving indicator is always visible on a dial 
made of white material with black figures 4x by 

a celluloid covering, wei to 2 lbs. by 1-2 ounces. 
Rioenedat 1 lb. and 4 lb. capacity. 


Your order is invited through your 


ae The 
Triner Scale 
& Mfg. Co. 


2714 W. 21st St. 


Chicago, Illinois 








Panama 
Improved Eye Shade 


Protects your eyes from those side lights. 


Made in Transparent and Opaque green 
celluloid. 





Sold by every leading Stationery store. 


Manufactured by 


Chicago Eye Shield Co. 


2300 Warren Ave. CHICAGO, ILL. 
TITTLE TTT 


TTT ti 





meta oe Here Are Two Big Sellers 


Special reduced dealers’ prices 






on the SO-EASY Moistener. Big 

Dollar Seller. Your price $8.00 a 
ot june doz.; 3 doz., $7.50 a doz. I will 
Fo! ’ pay parcel post charges in U.S 

j ormerly ’ 

if cash comes with order. Imprinted cir 
Peerless culars FREE with order for 3 di ze! 

Big label moistener $3.00 prepai 


SO-EASY LOOSE LEAF SYSTEM DRAWS THE TRADE 


A low-priced book for anyone 
who has to keep books. The 40 
stock forms get the customers 
into your store. 200 sheets, 
binder and A-Z index only $2.50. 
Dealers’ discount 40% off in doz- 
en lots, 50% off in 100. lots, f. 0. b. 
Chicago. 40 stock forms and im- 
print circulars FREE with quan- 
tity order if you send order now. Dealers Wanted 


A. MOHLER, Mfr., 416 S. Dearborn St., Chicago, III. 





AED AND PRINTED SHEETS. 
FERENT STOCK FORMS FOR OFMCE USE 
Saab eh ee c 
y Tr = 





A Loose Leaf System 











TYPEWRITERS 


‘‘Smithtype Rebuilts”’ 


The highest development of typewriter re-construction 
QUOTATIONS ON REQUEST 


TYPEWRITER COVERS 


**Smithtype Leatherette Covers’’ 
What “Finest cover I ever saw—send me 100 additional.” 
dealers “Best value I ever saw—make rubber covers look like joke.”’ 
“Sample better than expected—quote us on 5000 and how 
say>— soon we could expect deliveries. 





Send 60c for ple—S on quantity orders 


SMITH TYPEWRITER SALES CO. 


(Successors TO HARRY A. SMITH) 


218 N. Wells St. CHICAGO, ILL. 











DEALERS WANTED 


FOR MANY CITIES 
Livewire men—coanected with the typewriter business. 
Men who visit offices to sell, repair or inspect Typewriters 
or who sell office supplies. 
EXCLUSIVE SALE—Given where satisfactory results 
are shown. 

Send for samples of 


MASTER SPEED KEYS 


BY FAR THE BEST KEY MADE 
NOISELESS AUTOMATICS 


TYPEWRITER NOISE AND SHOCK ABSORBER 


SPEED KEY MFG. CO., INC. 


29 Columbus Place Brooklyn, N. Y. 
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Liquid Paste 
Vegetable Giue, etc., ete. 


Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 

Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They wiil 
be a revelation to you. 








THE NEW 
CLOCK-SPRING 
RUBBER STAMP HOLDER 


Drawing Inks, Blacks and Colors 
Eternal Writing ink 

Engrossing Ink 

Taurine Mucliage 

Photo Mounter Paste 

Drawing Board and Library 
Office Paste Mucilage 









SUPERIOR TO ALL OTHERS 

Made With Real Clock Spring 
Round Style for 8 Stamps . . $1.25 
Long Style for 4 Stamps... .35 
Dealers and Agents Wanted 

Glad Tidings Publishiag Co. 


202 S. Clark Street Chicago, III. 


We rrotect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., Retned’ intr “and "Adnes!ves 


Main Office and Factory, Brooklyn, N. Y., U. S. A, New York-Chicago-Londen 






































BRASS 


ENGRAVOGRAPHIA 








STEEL AND COPPER PLATE ENGRAVING 


ENGRAVING ~— 
PRINTING and 
EMBOSSING 


Prompt Service 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 




















PAPER FASTENERS 


COUNTING HOUSE BRAND 
ROUND AND FLAT HEADS 


SIZES | to 9 
PACKED IN PAPER BOXES 
OF 100 EACH ALSO IN BULK 


LIBERAL TRADE DISCOUNT 
THOMAS STATY. MFG.CO. 


SPRINGFIELD, OHIO, U.S.A. 











UHULAUADA NAHM 
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SM 


of resources and opportuni 
ties results in more than or- 
In many 


dinary success. 


Intensive 
Development ii: Ss 


between a truly 


and one 


successful man 
whose achievements are mediocre. A careful reading of trade litera- 
, of advertisements, sales plans, and other subjects which are 
met every day by men in positions very similar to your own, 
vill increase your power to earn. OFFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
ou will read it monthly, you will find that in some way it will in- 

rease your capacity for work and your earning power. 


Subscription price is $2.00 a year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 
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ns 


‘Steel-Strong Coin Trays 
* 7a FOR STORING 
WRAPPED COINS 


Made of sheet steel, it is the only durable 
tray for holding suitable quantities of wrapped 
coins for vault storage or counter use. 


4 


x 
Yy 
uF 
7 


Trays for all coins are same width and length 

interior steps regulate number of rouleau 
stored in each tray. Interlocking corners per- 
mit of nesting. Enameled in different colors 
for each coin. 


WRITE FOR ILLUSTRATED CIRCULAR 
SOLD BY ALL LEADING STATIONERS 


The C. L. Downey Company 
941-943 Clark Street Cincinnati, Ohio 
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SIGN 


=) ano SHOW CARD PRINTER /£ 
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For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE Ghitcas *"iutinots 














“ONE ON EVERY DESK” 


machines, 
Business 





MODEL D 


PAPER FASTENER 


_EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. 


NO DESK COMPLETE WITHOUT AN EVEREADY 


quired. 


Eveready Paper Fasteners 
are rapidly replacing pins, 
clips and old style stapling 

Representative 
Houses and In- 
dustrial Establishments in 
all parts of the world, after 
careful tests, have added 
an “Eveready” to the equip- 
ment of every desk where 
a stapling machine is re- 
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KIPCO BRAND 


DUPLICATOR INK 


For Rotary Stencil Machines 


The quality of this ink is 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 





Samples and prices sent on request. 


Kruse Printing Ink Co. 


437 Pearl Street NEW YORK 


Dealers get our prices on 


SPECIAL FORMS and BOOKS 


We specialize in making special rules and printed forms, 
systems, blank books, loose-leaf ledgers and binders, etc. 
Prompt shipment, work equal to any, we can save you money. 
Send samples, quotations by return mail. 

* . 
LIMA LEDGER CO. Lima, Ohio 




















SALESMEN 


and Representatives Wanted- 


to handle display hooks and metal 
novelties on commission basis. 


McCORKLE ENSIGN CO., Inc. 


Mfrs. of Display Hooks—Key Hooks 
Office and Factory: 428-432 ERIE ST., ELMIRA.N. Y. 














THE EMI-HEX 
PENCIL 


has won popularity through quality alone. Sold 
from coast to coast by the best stationers. 
Made By 


PENCIL EXCHANGE, JERSEY CITY, N.J., U.S. A. 












= 


CERTIFIED—GUARANTEED 


RUBBER BANDS 


Pure in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
ly, Mere Bands in a Pound — Less Cost — More Durable 


Cy, 1 to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS Co. 
Dept. O, 51 E. 8th Street NEW YORK CITY 











MORTON’S ODORLESS 
&> TYPEWRITER OIL & 


IN USE EVERYWHERE 
The world’s best lubricant for Typewriters, Adding 
Machines and all delicate machinery. 
Cay ye om -_ + nag 
ile loday for free sample and prices. 
MORTON MFG. CO. Louisville, Ky.,U.S.A. 
Export orders given careful attention 














REALEYE PROTECTION 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weak eyesight 
and sometimes more serious injury. The Feathere 
weight Eyeshade is constructed to protect the wearer’s 
eyes from glaring artificial or natural lights or brilliant 
reflections. Durable, hygienic, adjustable, lightweight. 
Where it touches the forehead, the celluloid is curled. 
presenting a smooth round surface—no binding to get 





dirty, no metal parts to break out. Lies flat on deskor 
rolls up to fit pocket. Your inquiry willreceive promps 
attention. 

The Featherweight Eyeshade Co., Merchantsville, N. 5, 


, 








Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 


Official and Empire Brands, or in plain boxes with imprint if desired 
SNELLING & SON ™*""SaSoKtTN Ninel 


Exclusive Territory Rights Not Entertained 











DEALERS & SALESMEN 


Nielson’s typewriter cushion foot 
is the finest on the market. This 
shock absorber really cuts out 
noise and increases $s: of 
operator. We make “Stayon# 
rubber platen twirlers, typewriter 
felt pads snd pneumatic type- 
writer speed keys. 


NIELSON SUPPLY CO. 
810 First Nat. Bank Bidg., Chicago 














SUPERITE 


THE SUPREME PENCIL 


SOLD TO JOBBERS 


DeWitt-LaFrance Co. Cambridge, Mass. 
New York Office: Bush Terminal Sales Building. 
Chicago Office: 36 South State Street. 

Canadian Selling Agents, A. P. Barrett & Co., Winnipeg, Canada 


ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. Edges free from lint or dust. 
Stock white wove’ hard-sized. Writing 18 pound 
folio basis. 

e make all size rolls. 

Write for prices’ giving detailed specifications. 

GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 



























Modern Stationery Specialties and 
PAL—the Pencil 


The HOGE MANUFACTURING GO. Ine. y 


~ 





215 Fulton St., New York., N.Y. 











Rebuilt pore cmess Calculators 


Work like new and guaranteed by an organ- 
ization that knows—Ask for dealer’s price. 


OFFICE APPLIANCE & EQUIPMENT CO. 
19 PARK PLACE NEW YORK CITY 











GOLD PEN S--All Shapes and Styles 






Imprint aia Prompt 
Work a Repair 
Specialty Service 


All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 











Time Savers and Money Savers That Are 


PROFIT PRODUCERS 


Sell Ulrich filing and sorting devices. Installations result 
in substantial savings to the purchasers and nice profits 
on the sales. Investigate. 


THE ULRICH PLANFILING EQUIPMENT CO. 








Jamestown, N. Y. 
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MACK’S TYPEWRITER OIL 


Pure, Odorless, Gumless and Colorless 
USED ON ALL DELICATE MACHINERY 
In Use All Over the World 


Write for Free Samples and Prices 


MACK BROTHERS 








Wholesalers—Exporters CRAWFORDSVILLE, INDIANA 
Office Furniture 
The General Fireproofing Co., Youngstown, Ohio 








Have You Seen the New No. 1 Hotchkiss ? 


Stream line style, triple nickel plated with many refinements of design 
It’s a beauty. Write for particulars, prices, dealer selling helps, etc. 


HOTCHKISS SALES CO., NORWALK, CONN. 
SS. oe S 


HOTCHKISS 


PAPER FASTENERS & TACKING MACHINES 











SHIRLEY PENS 


are sold to consumers, only where not 
represented. Order from your Jobber, or 


NATIONAL SUPPLY COMPANY 


Distributors INDIANAPOLIS 
Send for samples, including our two newstyles 











READY FOR DELIVERY 
The Original Tim Caiculating Machine 


Representatives now wanted for Can- 
ada and Cuba, and the principal cities 
of the U. 8. 


THE TIMES-INTO CO. 


Sole Agents North America 


General Offices, 5 N. Wabash Ave., Chicago 


f 
‘EXACTLY NINETY_ FIVE DOLLARS NO a, 


(Denominations in Black; Amounts in Red) 


Protectograph Check Writer 


(TRADEMARK REGISTERED) 


PROTOD Chemical-Fibre 
Forgery - Proof Checks 
and Drafts. (Insured.) 

The world’s standard of 

protection—in every coun- 

try, in almost every lan- 
guage and monetary sys- 
tem. 





Todd Two Color Patents 


Todd Protectograph Co. 


(TRADEMARE REGISTERED) 

(ESTABLISHED 1899) 
World’s Largest Makers of Check-Protecting Devices and Forgery-Proof Checks 
% 1129 University Ave., Rochester, N. Y. 











y, 








| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 


ee EXPORT TRADE SOLICITED 
| Acme Gold Pen Co., 17-27 VandewaterSt.,New York 


Manufacturers of Fine Geld Pens Established 1884 











SPEE p46 Moistener 


REG. U.S. PAT. OFF. 


The “New-way” for stamps; 
labels, envelopes, fingers. 
Guaranteed fast eeller. 
‘Liberal dealer discounts. 


RIVET-O MFG. CO. 


Dept. P. ORANGE. MASS, 

















DURABLE RUBBER BANDS or QUALITY 


ASSORTED SIZES—RED AND GRAY 
OURASIUTV 
c LB. om ~~ 
Lets) 
rots) 
Prices on Quantities 


CHEAPER — oie — BETTER THAN STRING 
Renniebut Rubber Company, 8 Van Wagenen Street, Newark, N. J. 


P. P. PREPAID 














Retails CheamaLl LyparenisLr 


The only brush that wil! clean all parts of machines. Small end cleans type. 

large end cleans in between keys, under carriage, the type rods, and all hard-to- 

get-at place.. Total length l4inches. All bristles. 

Adopted by Busines» and Public Schools, Public Institutions, Hospitals, U. S. 
Government and City Departments and the Largest Concerns in the Country 


OLEANALL TYPEWRITER BRUSH CO., Mfr. of Wire Twisted Brushes, 7 DOMINICK ST., NEW YORK 














WRITER Get Dealers Discounts 
ALL MAKES ON 
eRS.ING HAND 
SEMDroR OUR NEW PRICELIST COVERS, INK, TYPE 
AND PARTS 





SALES-E XCHANGES 
HEADQUARTERS tceucrs-nepains 





WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, ay 

dictap hones, apuwctens, dupliccting machines, poet we dnene 

clocks, safes and steel lockers, new and second-hand office furniture, and 

oll fice devi dealers of the kind bof Oe Resty Mourns 
° nad cas 

and will save you —— our office needs. Bverything first-class; noth- 

ing cheap but rite Today and Save Money. 


73 and 75 West Lake St. 
CHICAGO, ILLINOIS 


Chicage Sale "& Merchandise Ce. 








EXCELLO DESKS 


Made to Excell 


High grade desks at medium prices. 
Catalog and price list upon request. 


EXCELLO PRODUCTS CORPORATION 











Either Agency or Price Protection Proposition 


KEYSTONE CARBONS 


AMITY RIBBONS 
KEYSTONE CARBON PAPER MFG. CO. 


R.A. BECK, GENERAL SALES AGENT 


@20 Seuth Wabash Ave., CHICAGO 


New Orleans Los Angeles 


New York 


4820 W. 16th Street, Cicero, Illinois 
The manufacturing rights, stock, equip- 
ment, supplies and good will of well 


(30 minutes from downtown Chicago) 
FOR SALE known concern manw facturing nation- 

ally advertised typewriter attachment. 
This business has been conducted on strictly mail order basis with 
great success. Stock, equipment and supplies can be shipped to you. 
50% to 85% margins of profit. The originators of this concern are 
branching out into other fields and wish to dispose of ‘this business, 
even ata loss. If you have been waiting for a business of this nature, 
this is your opportunity, write for full particulars. 


MODERN ARTS COMPANY, 210 Pearl, Buffalo, New York, Representatives 
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Burglar Resistance 


Creates Bank Acceptance 





INVINCIBLE 
Safe Deposit Boxes 


Invincible Safe Deposit Boxes have never been robbed! That 
fact will interest your banker customers. They'll ask the reason 
why. Tell them! It’s 


The ‘‘Lock Behind the Lock’’ 


—a heavy steel bar that comes into place behind the lock and door, making 
them proof against sledging and lock-punching. It is by these methods 
that 90% of successful safe deposit robberies are accomplished. 


INVINCIBLE Boxes stand alone in the safety class. They are your 
sure producers in the profit class. Sectional construction makes it easy 
to furnish equipment as required. Invincible dealers are given every 
protection. Write for free book and full selling information. 


INVINCIBLE METAL FURNITURE CO. 


Manitowoc, Wisconsin 





Another Edition Ready / 
The “Lock Behind the Lock” | ; Used only on INVINCIBLE Boxes 








fee 





MEILINK “MASTER MODEL” SAFES 


IN SMALL BUSINESS SIZES 


Inside Sizes 
No. 88—17” High, 133” Wide, 223” Deep 
No. 90—20” High, 15" Wide, 14” Deep 
No. 92—24” High, 18” Wide, 14” Deep 
May be used with Cabinet as shown, and 
as many adjustable shelves as desired, 


or with full size adjustable shelves with- 
out Cabinet. 


Small Safes for BUSINESS or HOME 
USE have always been sold on price. 





With the enormous need of better Fire and Thief Protection, 
we have designed three sizes to meet these requirements. 


A Fire Resistance Laboratory test of 1 1/2 hours at 1800° F. proves its efficiency. 


THE MEILINK STEEL SAFE CO. 


TOLEDO, OHIO 
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An Invitation 
to Office Furniture Dealers 





7 HEN in Chicago for the furniture 

market in January take time to 

see the wonderful new plant in which 
Clemco desks are made. 





A trip through this plant, which is one market for efficient desk manufacture 
of the largest and most modernly' and you can see high grade desks in all 
equipped in the world, devoted exclusive- stages from the unworked material to 


ly to the manufacture of office desks, is the finished product. It is in this plant that 
an education in itself in up-to-date desk the famous “‘2-in-1 Clemco,”’ the most popular 
construction and values. You will see typewriter desk in the market, is made and 
the most improved equipment on the _ that is only one of our comprehensive line. 


You should have a Clemco catalogue before you. Shall we send it? 





THE CLEMETSEN CO., 3403-53 W. Division St., Chicago, Illinois 


LEMICO 
IDE SES 


THE CLEMETSEN CO 
HICA 


KOHLHAAS 


SORTING DEVICES 


For Sorting and Classifying— 

















Back Orders Freight Expense Requisitions 
Bills of Lading Bills Restaurant Checks 
Cablegrams Gas BiJls Sales Slips 
Cancelled Checks Insurance Papers Statements 
Cards of all sizes Invoices Stock Certificates 
Checks Ledger Sheets Stock Sheets 
Club Checks Letters—In Tax Receipts 
Coupons Letters—Out Telegrams 
Deposit Tickets Orders Telephone Toll 
Electric Light Bills Pay Roll Checks See 

Express Bills Remittances Vouchers 


There is a Kohlhaas Sorting Device for 
every paper—from the largest sheet to the 
bond coupon. 

Saves 90% of the SPACE and 50% of the 
TIME now used to sort by old-fashioned 
methods. 


Indexed to fit the particular needs of the 
user—A-Z, Numerical, by States, or in any 
special wording. 

DEALERS! Write for our dealer’s propo- 
sition and descriptive folder. Every busi- 
ness firm is a prospective user—don’t over- 
look this vast field. 


THE KOHLHAAS COMPANY 
183 N. Dearborn St. CHICAGO, ILL. 
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DAVIDS’ 
QUALITY PRODUCTS 


MEAN 
RESALABILITY+SATISFACTION= 


SUCCESS 





Buy—Resalability 
Sell—Satisfaction 
Be a—Success 

Let us Co-operate 


THADDEUS DAVIDS INK CO., Inc. 


Home Offices and Factory 
NEW YORK 


Branch Offices: Chicago Boston 


























GORDON BROWN PAPER. PENCILS 
In finish, uniformity of length, and smoothness of the ends, these 


pencils surpass any similar product on the market. 


They are admirably adapted for commercial and industrial uses. 
The black pencil is ideal for newspaper work as well as for artists’ 
sketching. 

Thirteen colors and black. Each color packed one dozen to the 
box. One-half gross to the carton. 


Manufactured by the makers of Waltham Chalk, Prang Water Colors, 


Prang Crayonex and Kroma Paste. 


THE ZAAMERICAN CRAYON COMPANY 


ESTABLISHED 18355 
SANDUSKY- OHIO - a ad ? ° - ANEW sVYORK 
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THE GUNN ‘No’ DESKS 


(PATENTED) 

















| 
IT PAYS | CATALOG 
TO | AND 
HANDLE | FULL 
A INFOR- 
DISTINC- MATION 
TIVE ON 
LINE | REQUEST 














ONE OF MANY ATTRACTIVE DISPLAYS OF GUNN “LINOS” 


RAPID: 


The Gunn Furniture Company, WicuiGAN 


30 Years Builders of Office Desks and Sectional Bookcases 














DEFIANCE IMPROVED GEM and 
JUMBO GEM CALENDARS 


Pads printed on high grade bond paper. 
Arches made of steel wire and one piece. 


Iasily attached. 





GEM SUPERBAS 





Brass plate, gilt edge, pad and leather top. 
Retail price, $2.75 each. 


Gem Japanned Calendars - - $1.50 each JUMBO GEM CALENDAR 

Gem Brass Plate Calendars $2.00 each 

re Nickel Plate Cal lars - $2.00 eacl . ° ° att 

aon Copper Plate Calendate - $2.00 aaa Can be supplied in all the finishes of the Gem 
Gem De Luxe Calendars - - $5.00 each 


Pads. Plain or with appointment hours. 


Carried in stock and tmmediate delivery can be made 


DEFIANCE MANUFACTURING CO., 384 Broadway. N.Y. 
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An Announcement 


We now are reserving space for these two proved successes. 


The Second 
San Francisco Business Show 


Civic Auditorium, March 6 to 11, 1922 
The Second 


Seattle Business Show 


The Arena, October 2-7, 1922 








A .Message to Manufacturers and Distributors of 
Office Appliances and Equipment 





These expositions will be the biggest and most compre- No other single means of sales results equals ACTUAL 














hensive exhibitions of Business administrative methods DEMONSTRATION of the product to the people. There 

and equipment ever held in either city. The shows is no other practical way to reach a large number of 

will be better by far than the wonderful successes that prospective buyers and give demonstrations except 
preceded them. through a Business Show. 

They will be visited by THOUSANDS of Business execu- And these two shows offer you REAL opportunities to 
tives—the men who buy YOUR products and the ones reap a harvest of NEW Business. Cash in! Reserve 

you first MUST convince before you can sell. YOUR space now while choice is largest! LIN 


Business Exposition Company 
508 American Bank Building., Los Angeles 


NATHAN W. TUPPER, President WALDO T. TUPPER, Sec.-Treas. 
No other single means of sales results equals actual demonstration of the product to the people 
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Glan Cidings 


Che “old familiar” 
Diton Anglo-Saron 


can now again be retailed by 
you as a front-rank rubber- 
tipped pencil at five cents each. 


D> > D> Ho» Bp» 


Shall we send our latest quotations and the 
1921 DIXON PENCIL CATALOGUE 


and samples ? 


JOSEPH DIXON CRUCIBLE COMPANY 
JERSEY CITY, N. J. 
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OLD HAMPSHIRE GIFT BOXES 


Our Salesmen can’t reach you but our circular can. 


Write at once for information and prices on these new numbers. 


Many dealers have already bought—you may want to. 
The original ‘‘Stationery of a Gentleman’’ now in gift boxes. 
It solves the problem for many a woman as to what to give him. 


FINE STATIONERY DEPT. 


HAMPSHIRE PAPER COMPANY 
South Hadley Falls, Mass. 
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WINNEBAGO DESKS 





In manufacturing and designing our line of 
office desks it has been our effort to com- 
bine the demands of the modern office for 
convenience, utility and sturdiness with 
beauty and grace and elegance that appeals 
to the most discriminating taste. 








Through modern efficiency methods, it is 
possible for us to offer the Winnebago Line 
of office desks that represents attractive- 
ness, durability and style at moderate prices. 


Write for our catalog and full particulars 
concerning our dealer proposition. 


WINNEBAGO FURNITURE MEG. Co. 


FOND DU LAC 


. WISCONSIN 
| THM NNN NAMA! 
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ROPE or WOOD? 


The term ‘‘red rope”’ as applied to paper today 
is much abused. It may mean 5% rope or 75%— 
the balance wood pulp. Naturally by decreas- 
ing the rope content and increasing the wood— 
a cheaper paper can be produced. This means 
cheaper and inferior Wallets, Folders and 
Pockets. Like cotton suits, they have the 
**look’’—but not the wear. 


No mystery or secret surrounds ‘‘Paperoid.”’ 
The name is a registered trade-mark guarantee- 
ing that the paper contains 85% rope or better— 
made in strict accordance with our own formula. 


And you will find as a general thing that ex- 
cellent workmanship is invariably the companion 
: of fine material. 








-____Alvah Bushnell Company—_] 


925 Filbert St., Philadelphia, Pa. 



































Commercial Stationers :: 


Your salesmen talk with scores of buyers of office equipment 
every day. Your store displays and your warerooms contain 
thousands of office equipment items and you maintain a delivery 
service. You are in best position to sell the most important item 
of office equipment, 


THE TYPEWRITER 


The additional investment is small; the service to your customer 
is dependable, for the machines we supply are completely stripped 
down and carefully rebuilt; the profit for you is good. Write us at 
once—we'll gladly send you full particulars. 


Wholesale Typewriter Co., Inc. 


Cable: Saletype 
326 BROADWAY - - - NEW YORK, N. Y., U.S.A. 
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UR eight service stations estab- 

lished in various parts of the world, 

are thoroughly equipped to offer you a 

real typewriter platen service. By 

means of our special grinding machines, we actually grind a 

new platen on the core you send us. You get the same core 

you sent to us, hence all unnecessary time and money spent 

in adjustment of substitutes is eliminated. For quick ser- 

vice, ship to the nearest service station (listed below) 

Furthermore, each service station carries a complete line of 
typewriter parts, tools and supplies. Write today. 


AMES SUPPLY COMPANY 


607 South Dearborn St. Chicago, Ill., U. S. A. 
Service Stations: 

507 Mission St. 50 Lispenard St., 1627 Champa St., 65 Moorgate St., 
San Frarcisco, Cal. New York, N. Y. Denver, Colo. London, E, C. England 
611 Fanin St., 50 O'Reilly St., 1A De Capuchinas 32, 305 George St., 
Houston, Texas Havana, Cuba Mexico, D. F. Mexico Sydney, Australia 
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THE 
N attractively finished piece FURNAS 


of furniture, regardless of its 

Bers} use, is a thing of beauty—it LINE 
is pleasing to the eye—it commands 
attention—it is immediately associ- 
ated with good quality. For only 
furniture of inherent quality in de- 
sign, construction, finish, service, 
utility, etc., can reflect at first 
olance a real finished appearance. 












The Furnas Line of office furniture, 
because of this inherent quality and 
efficient service, has proven indis- 
pensable to hundreds of office fur- 
niture dealers and thousands of sat- 
isfied users throughout the office 
equipment world. It is a real busi- 
ness getter. Ask for our catalog 
and sales proposition. 





No. 301 


FURNAS OFFICE FURNITURE COMPANY 
INDIANAPOLIS, INDIANA 
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Demonstrate 
the Features 


99 


of “Rosco 
Desk Pads 


A demonstration proves the 
usefulness and convenience of 
the “Rosco” Pad. It shows the 
durable frame and heavy plate 


and the ease with which it may 
be opened to insert memoranda. 
Another equally important fea- 
ture is the clean, smooth, hard 
working surface. Spilled muci- 
lage or ink, no matter how long 
dried, may be removed quickly, 
leaving the surface just as 
before. 

Every office equipment dealer 
should add to his profits by 
selling the “Rosco” Glass Desk 
Pad. If you do not know the 
line write us for descriptive 
matter today. 


Ravenswood Office Specialties Co. 


Makers of “Ravenswood” Desk Pads—Originators of Glass Desk Pads 


Chicago, Illinois, U. S. A. 
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IMPRESSIONS 


BRITAIN’S BIGGEST LITTLE BUSINESS MAGAZINE 


THERE IS NO MAGAZINE IN THE WORLD JUST LIKE “IMPRESSIONS”. IT TREATS 
business as the most important thing in material life and shows in a fascinating manner how easy it 
is to get pleasure and living at the same time. There are no technical articles in ‘‘Impressions’’. 
The great subject of Business is handled in a way which provides inspiration for all, whatever their 
profession or trade or calling. ‘‘Impressions’’ stands for better business and better living in the 
highest sense of the term. It is the monthly mentor of our biggest business men, and in its own 


circle, carries an influence more powerful than outsiders can understand. 


IT IS EDITED BY G. E. WHITEHOUSE, WHO, IN A REMARKABLY SHORT TIME, HAS 
earned for himself an international reputation for being the most interesting, yet fearless, writer on 
Business subjects. He writes a large part of the magazine each month; says what he thinks and 


thinks so nearly right that big men believe in him and applaud his views. 


“IMPRESSIONS” IS NOW PRINTED IN A HANDY SIZE OF 7” x 4” WHICH YOU CAN 


carry in your pocket and read it whenever you have the time. You may not agree with every- 
thing ‘‘Impressions”’ prints, but there is a certain fascination which even hard-headed business men 
have found to be irresistible. The subscription price for United States and Canada is One Dollar 
a year. The best way is to send a Currency Note. If after receiving the first number, you express 
the slightest dissatisfaction, the dollar bill will be returned to you. ‘‘Impressions” has almost as 
many subscribers in North America and in Canada as in Great Britian, and nobody has yet asked 


for the money back. 


IMPRESSIONS 


19 Beaufort Mansions, Chelsea, London S. W. 3, England 
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Orpin Five Ply 700 


Probably your trade talks like most other people—they which closes the sale will be followed by an excellence of ser- 
want the best possible value for their money. Orpin quality vice which makes satisfied customers and brings repeat orders. 
Let us tell you about Orpin desks. Full particulars will be 
you will make profitable sales. The first favorable impression mailed as soon as we hear from you 


ORPIN DESK COMPANY, 121 Medford Street, Charlestown, Mass. 


Would You Wait Until December 
24th to Buy Your Christmas Stocks? 


Then why wait until changed business conditions are upon you before you start to 
meet them? 


means real value. Show your customers Orpin desks and 











Ask yourself these questions: What of 1922? What are the prospects for the com- 
ing year? What is the business outlook? 


If you cannot answer them to your entire satisfaction, you need: 


OFFICE APPLIANCES 


For the January number will contain a symposium of opinions of the foremost dealers 
throughout the country on these vital questions. As this advertisement is written, the 
editorial department is mailing personal letters to a number of the leading dealers in the 
field, asking for an expression of what they expect from 1922. The replies, constituting 


this symposium, will have prominent place in the 


3usiness building articles, equally timely and 
important, can be found in every number of 
OFFICE APPLIANCES. Read the journal 
every month to be fortified with the knowledge 
of necessary business information. Sign and re- 
turn the coupon now— 


now, while you intend to do so. ' 


THE OFFICE APPLIANCE COMPANY 


417 South Dearborn Street 
CHICAGO 


January number. 





The Office Appliance Co., 
417 So. Dearborn St., 

Chicago, III. | 
I want to receive OFFICE APPLIANCES every 
month for two years. Enter my subscription and send | 

me an invoice. I will pay it in 90 days. 


Rates: (U. S. $3.00; Can.—$4.00; Foreign—$5.00) 
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Name«-.. 2. Oe 2 2 0.0.» 0» simp iesiolelnle & onal a enn | 
Address P - ioe coor oe eee eer ese eessesteseseoeneen : 
BM. de ¢ dca bbe be hee eee State. ss: ckbceuee | 
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Dedicated to the Science 
of Record Protection 
































The Research Laboratory of THE SAFE- 
CABINET COMPANY, Marietta, Ohio, 
dedicated to the science of record pro- 
tection. The outgrowth of the first 
laboratory ever built for the purpose of 


testing record protection devices. 


THE SAFE-CABINET COMPANY 


Largest Manufacturers of Record Protection Devices in the World 
MARIETTA, OHIO 
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De Luxe Steel Posting Tray 

















Again we say— 


This Booklet Will Help You Sell 
Machine Posting Supplies 


The sale of mechanical accounting supplies has grown __ line makes it possible to meet the exact requirements of 
to be such an important part of the commercial stationery any installation. 


business, that no dealer can afford to neglect it. 
, : Our booklet - Maximum Efficiency i i " 
The De Luxe Dealer has an advantage in that the ciency in Mechanical Ac 


De Luxe Line of Machine Bookkeeping Equipment and C°Unting - will aid you understanding of the line and 
Supplies, is one of the oldest, most widely used and help you in selling your prospects. We will gladly send 
favorably known. Also in that the completeness of the a supply of these booklets and other literature on request. 


Write and let us assist you in getting this business. 


WILSON. JONES. LOOSE LEAF CoO. 


FRANK L. SEVERANCE, Vice-President and General Manager 


3300 Franklin Boulevard 316 Hudson Street 
CHICAGO NEW YORK 
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LTHOUGH the Conrades 
Line of office chairs is com- 


plete in every detail, we special- 
ize in distinctive designs made to 
special specifications. In this re- 
gard it is a part of our service to 
submit sketches and estimates on 
any special work you may be 
contemplating or bidding. Fur- 
thermore, the Conrades Line in- 
cludes a thorough assortment of 
distinctive and original designs 
for court house, bank and lodge 
equipment. Our splendid illus- 
trated catalog will be mailed to 
you on request. 


CONRADES MFc. Co. 


Makers of ‘‘Better Built’’ Chairs 


Second & Tyler Sts. 
ST. LOUIS MISSOURI 


CONRADES CHAIRS 


are ‘‘better built’’ chairs 


AS INSISTENT and earnest 
desire to produce a line of 
office chairs, strictly modern to 
increase their utility, better built 
to increase their durability, scien- 
tifically designed by chair ex- 
perts to insure their comfort and 
attractiveness and_ reasonably 


priced to increase their popular- 
ity, merits the wide recognition 
for quality that the Conrades 
Line now enjoys. Thus, Con- 
rades Chairs are natural leaders 
for your furniture department. 
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Empire Ledger for Merchants and 
Manufacturers 


d manulacturers wn every fine of 















EMPIRE PAPER 
725 S. Wells St Chicago nee 











wae 








Empire Ledger 


Everybody uses it 








| N this series of advertisements 

we have suggested to station- 
ers and printers the various uses 
of Empire Ledger. Many who have 
accepted our recommendations have 
increased their business. A paper 
which can be used for practically everything 


eth od facta and Brainy mr 2 mar nc is bound to be popular, both with the 
That is hy Emre Hinged Unie i ahaa . stationer as well as the user. 


No matter what the line of in- 


aa seeeectolemtarmm meat dustry, we have business build- 
723.8. Wells St Chicago llnor ing ideas that will help your sales. 
FIRE Write us your wants. We shall be 




























ate 
’ het pleased to serve you. 









































EMPIRE PAPER CO. 
725 S. Wells St. Chicago Illinois 
EMPIRE 

Punt 


3LEDGER? 














Empire Hinge Ledger Reduces Bookkeeping Work 





indgers are rrmbecied im binpre Hinge 
tet oF atetbumer whe bart ine t 





| Ten muna with on 6 


, 
| EMPIRE PAPER CO. 
| 725 S. Wells St. Chicago Illinois 


} FMPIRE 
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CHRISTMAS , 


HE business world has ample cause 
for Cheerfulness and Rejoicing dur- 
ing this Holiday Season. 1922 ap- 

proaches with a promise of better con- 

ditions, improved opportunities and a 

business revival that is slowly, but 

surely gathering momentum. 


Are You Ready for The New Year? 


No branch of your business offers such 
opportunities for expansion and devel- 
opment as the Loose Leaf Department. 
With a carefully selected stock of Loose 
Leaf Accounting Forms and Records, 
together with an up-to-date line of 
Binding Devices you can supply the 
positiv e demand for time and labor sav- 
ing methods. 


The Cesco Catalog, with full details of ovr 
dealer proposition sent on request. 
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SAVE YOUR 
OVERHEAD 


REDUCE YOUR SELLING COST 











Jasmine Lines will do it 


Now handled by thousands of dealers and jobbers 





Jasmine Ink, Paste, Mucilage—A quality line that repeats 


MANUFACTURERS— BROKERS and 
Af lers sell line t A 

the Sober or laaged mipniians, she AGENTS 

not, at the same call, sell Jasmine Here is a line you can 


lines? It will reduce your selling cost. 
Ask for our new 
plan—how we share 
your expense. 


handle, selling Whole- 
sale Grocers—Wholesale 
Paper Houses — Whole- 
sale Druggists — Whole- 
sale Dry Goods and No- 
tion Houses. 


The Most 


A Superior Line ‘ 
Attractive 


A Repeater 





Write us for terms 
Address Sales Manager 


Jasmine Ink Corporation Norfolk, Va. 


Vasmine Jp 
THE INK OF SUPERIOR QUALITY 
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7 The Retail Price is | 
oer ee Bonwlar 


prices that please on qualities 

that satisfy. That’s the case with Adams Specialties. They 
fit into the every-day needs of every office, at prices that 
show a distinct saving for your customers and a good profit 
to you. Display Adams Specialties and you'll find the 
business they start will repeat over and over again. 






The canvas cover used with the famous Also fitted with screw posts Va 
The simplest and most economical Adams Ideal Book Ring, forms a loose rious lengths as ordered. Sheets ar‘ 
transfer binder ever offered. Posts leaf book. May be used thus for current firmly and compactly held. Screw 
are U-shaped fiat wire. Rubber work, and the flat wire posts inserted and heads countersunk. Binders pilk 
washers hold cover down snugly. turned down as desired. with accuracy. 
‘ 


Canvas Covered Loose Leaf Binders that cost but little more than press board—these are the greatest 
economy you can offer your customers. Cheap enough to be filed away when full, yet good enough for 
current use till through. They appeal strongly to those who feel that economy is necessary, yet want 
something better than our press 





board covers. These canvas cov- 
ered binders are made of binder’s 
board, covered with gray canvas. 
Standard punching—special if de- 
sired. Will give practically the 


same service as the heavy canvas board covers, are always 
covered boards, at a much lower — pjexinic Press Board Covers, fine for gyy demand. Don’t let 


price. transfer builders. Flat wire parts 


GOOD LEADERS turn down and hold securely, per- your stock get low. 


mitting closer stacking. 


Our Famous Economi- 
cal Flexible Transfer 
Post Binders, with our 
special clouded press 
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| 
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In-and-Out Clock 
Figures are clear and dis 
tinct. Hands will not slip 
Daily Desk Reminder Made with easel back, or 
with eyelet only. Back is 
our handsome cloudy spe 
cial press board. 











This is a device that makes it 
easy for clerks to report tele- 
phone calis received while the 

















. “boss” is out. Also very 
handy for memos, large -or 
Perfection Blotter Pad small. The one shown closes 
Practically indestructible. Cor like a book, a feature that 
ner pieces of heavy copper or Telephone Register users find a great convenience. iin 
brass, as desired, and completely A very simple and A smaller one has only the , Eastern 
cover the corner. A fal! does not neat register for num- left-hand half. They are good Represen 
smash a corner. Felt pads un bers often called. sellers because they suggest : ve 
derneath to prevent possible in Both’ sides _ finished such a practical way of han Wm. H Bass- 
jury to desk. Pad is made of alike, on substantial dling telephone calls and othe: inger, ii 
best quality No. 20 binder’s board, binder’s board, with memoranda Broadway, New 
edges cloth bound Covered on rust proof eyelet at ut : 
both sides with gold veined marble top. Size 5x10 inches. ; 
paper. A handsome blotter pad. Put them where your | 
and the most practical and customers see them 
economical one ever offered. and you'll sell a lot 





Other Adams Specialties are the Ideal Book and Key Ring— he y 
the most generally satisfactory ring ever invented—Semi- HEN RY T. ADA M S Wine G | 
Loose Leaf Memo and Note Books, Lega! and Contract Cover, . . e nc. , 
Perforated Ring Note Book—bound or unbound covers. \ \ ie 

6796 -98 South Chicago Ave., CHICA‘:0, U.S.A, 


- - oF 
Get our catalog and study its money making pointers wt 
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INCREASED PRODUCTION NOW ASSURES 
IMMEDIATE DELIVERIES ON 


THE NEW Barrett PORTABLES 


6, @ 


~“ 
N ~ 


BOOKOOOREE 
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Model 7 
$175.00 


Model 9 
$225 00 
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CAPACITY 


CAPACITY 


SMALLEST SIZE :: BIGGEST VALUE 


Carrying invaluable advantages of: 
RIGHT HAND CONTROL 
STANDARD KEYBOARD 

LIGHT HANDLE PULL FLEXIBLE KEYBOARD NON-PRINT AND 

NOISELESS SIMPLE CONSTRUCTION REPEAT KEYS 

The new BARRETT PORTABLES represent the biggest selling value on the 
adding machine market to-day. They contain all the essential features of all 
celebrated models which have preceded them, and offer a range of usefulness 
never before realized in machines of like capacity. 

Write for Descriptive Literature. 


THE BARRETT ADDING MACHINE COMPANY 


CABLE ADDRESS: “BARPOR” PHILADELPHIA, PA., U. S. A. 


PORTABILITY TOTAL, SUB-TOTALS 
ERROR, NON-ADD, 


VISIBLE OPERATION 





DEALERS NOTE: The New Barrett Portables No. 7 and No. 9 have been a tremendous 
success right from the start. Increased production permits us to arrange additional agency 





allotments. 
making possibilities in the BARRETT. 


Wide awake and qualified dealers will find exceptional and potential money 
Write or wire at once for territory. 
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MUNSON KEYS 
POPULAR IN 
GREAT BRITAIN 


THE NEW FOREIGN OFFICE IN LONDON 
OPENED TO GIVE CLOSE - UP SERVICE 





Salesmen's Office Accounti g Department Managing Director’s O fice Reception Room 


The Munson Supply Company, of New York, N. Y., opened their 
London and Liverpool offices just eight years ago. They put in two 
months of intensive preliminary work when sales began to grow and 
conditions have since then been very s: atisfactor y indeed. However, as 
a result of the world war, the company ’s efficient sales force in Great 
Britain was so decimated that it was deemed necessary to close both 
offices, for most of the force in each belonged to and enlisted in the 
Territorials. Two of the men made the great sacrifice and the rest 
scattered beyond the call into other pursuits and other branches of 
service. 


In 1917 an office was opened through agents. This venture was 
successful and in April, 1921, the business was incorporated as the 
Munson Supply Company, Ltd., with a suite of offices in the Regent 
House, London. Since the organization of this company, business has 
developed so rapidly that the home company decided to send over 
W. F. Gresham, recently manager of the Chicago office, whose years 
of experience in building up the business in the United States will be 
of value to the new company. British business men have taken kindly 
to the use of Munson pneumatic speed keys and some of the Kingdom’s 
largest offices are now equipped with these “keys to better type- 
writing.” 


MUNSON SUPPLY CO. 


23B CITY HALL PLACE NEW YORK, U. S. A. 
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Sell Office Managers 
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MUNSON’S 


Telia 


TYPEWRITER 


CUSHION KE 
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Munson International Keys 


T’S just a question of putting the situation 
squarely up to them—to protect the health 
of their operators—to save wear and tear on 

the machines— for efficiency’s sake. There are 
literally thousands of new prospects for ‘‘keys’’ 
if you will suggest their use. 


One set in an office always brings requests for 
more. Operators appreciate Munson Inter- 
national Keys for what they are worth. 


They save finger tips, quiet the machine, reduce 
vibration, and most of all take away that de- 


_(falermational WPEWRITER 
oon mm) o' 
G@ PPEER smn KEYS ff 











ee ne ad 


= _— Boston 





Chicago 


MUNSON SUPPLY COMPANY 


Oldest and largest exclusive manufacturers of 
rubber keys in the world 


23B CITY HALL PLACE 


Cleveland 
Buffalo Detroit 
Los Angeles 


structive key board glare that is so injurious to 
the optic nerve—literally ‘‘save the eyes.”’ 
Munson International Keys are quality goods 
—as good as the best—you know Munson 
reputation for square dealing and quality—we 
stand back of every set—they must make good. 
Stock Munson International Keys and make a 
liberal profit. 

Keys come in green, black and white rubber, 
and in all languages. 

Ask about our dealer co-operative plan. 


NEW YORK, U. S. A. 


— BRANCHES — 
Minneapolis Pittsburgh 
Newark, N. J. San Francisco 





Philadelphia Toronto, Can. 
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Add To Your Carter Line | 


CARTER’S 
TYPE CLEANER 


A remarkably efficient | 
oil grease and gummy 
dirt solvent and remover. 











For typewriters, billing and adding 
machines and wherever there are 
metal types with crevices to be 
filled with ink, dust and dirt. 














No. 492—1} oz. Cylinder 
1 dozen in a box 











Dissolves Oil and Grease 
Dislodges Ink and Dirt 


| 

| 

| 

| No 492 is a prime cleaner, quick in action, 
" P 

} non-inflammable and non-explosive, will not 
| affect metal, nor harm the hands if accident- 
ally wet with it. 

| 





An attractive bottle with convenient swab and 
cloth enclosed in a decorated carton. Each 


dozen box contains two attractive show cards. yY our Fi rs t O r d er | 
Will Convince You 





The 
Carter’s Ink Company 














Manufacturing Chemists 
BOSTON NEW YORK 
| 
| 





CHICAGO MONTREAL 

















Comptometer wins 13 of the 20 


First World Contest for Adding "prizes offered in its class 


for speed and accuracy 











. * 
4 ‘ 4 | é “h a) — 
and Calculating Machines : 
¥ ee 7 Prizes taken by the 
1 recent speed and accuracy contest between adding . 
"| ‘testes $e * a Comptometer were 
ane ca culating macnines held in Faris under the 
-s of “La Revue du Bureau’—an ofhce maga Addition .. . . Istand2d Prize 
n 13 out of the 20 prizes offered in its class, were Multiplication . . Ist and 2d Prize 
avded ta tes aeemeiin Subtraction . . . Ist and 2d Prize 
aadentn “ at ts Division . i, ssw) =e) ae 
Che ntest was open to all makes and styles of ma Computing Interest . Ist and 2d Prize 
domestic and foreign, the 15 different companies Figuring Inventory .Jst . . Prize 
: nearly equal! led between American and Extending and 
Furopean manufacturers Adding Invoices . Ist . . Prize 
ions PONE SETS a ee Figuring Cost .  . Ist and 2d Prize 
ee ee GEES ailtn a concen” Gaeta The only Prize offered for General 
, ee ee pope cote Excellence to Machine receiving 
[his restriction was strict ed by the Comptomete the most Prizes. 
All ¢ mptometer prizes were Vol vy workings operators chose! 
’ offices in P 
N ite ft range oft work t L_ompt I 
7 f the 11 “First” s offere: 
Doesn't that record sugges lvantageous use of the Comp 


your figure work 
FELT & TARRANT MFG. CO., 1735 N. Paulina St., CHICAGO 


not made by Felt ¢ l ” t'snot a Comptometer 


CONTROLLED KEY 





ADDING AND CALCULATING MACHINE 























WOODSTOCK HONORS. FROODSTOGR ff 
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NEW YORK INTERNATIONAL 
TYPEWRITING CONTEST 
October 17, 1921 
Mr. Curtis wrote for one hour on th 
WOODSTOCK 
tee le okies Mi: Wood pa 

5 words (net) per minut 


hing his title as the CHAM 
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PION OF EUROPE 


Woodstock Typewriter Company, Chicago, U. S. A. 


MR. R. G. CURTIS 


























ae 
tT 


r ~@F = ae 
Ht — ~Re-¢- 


»¥ - i / — —_ 


















* nl 
Then and Now 


ROM the day it was invented, the Oliver 
Typewriter has symbolized progress \s 
all remember, it was the first to bring vis 


ible writing—since adopted universally 





Pata tatatatatate tata’ 





\nd year by year The Oliver has ranked as 
the leader in design Its betterments have in- 
Huenced the whole industry. 

The Oliver No. 9, our latest and best model, 
has never been equaled Its basic superiorities 











Used by 


cannot be obtained elsewhere. 


Government 
Offices, 


Business Houses 


For instance, The Oliver alone offers that 
great advantage, an arch-shaped typebar, whicl 
affords downward printing. 


This construction, an Oliver idea since the 


beginning, solves many problems 


Patate Tatars tatatetatatatatatatatatatatatatatata te 


It insures permanent alignment, it gives 
lighter touch, it semis clearer impression. And 
1. adds to the fame of The Oliver for durability 

The Oliver offers all that is obtainable in the 
finest standard typewriter PLUS its own exclu 
sive betterments. Such a combination is not t 
be overlooked by the buyer who insists on the 
most for his money. 





and 
Individuals 
Throughout 
the Civilized 
World 


No buyer, whether he is figuring on one or one 
hundred, should decide which is the best until he 
is familiar with The Oliver. Comparisons will 
enlighten 





The Oliver Typewriter Company 
1529 Oliver Typewriter Bldg., peniare Il. 
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